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Dependable 
You need protection from winter desiccation. But do you need to 
buy covers for all your greens? Consider the dependable 

coverage you can get with 
Transfilm. A single applica-

I tion in late fall is all it 
| takes. Transfilm will also 
j secure your winter fungicide 
| application. And don't forget 
| your shrubbery could use 
| some protection from those 
! drying, winter winds. 

1-800-821-7925 
www.pbigordon.com 

©2000, PBI/GORDON CORPORATION. 
TRANSFILM is a trademark of PBI/Gordon Corporation. WILT-PRUF is a trademark of Wilt-Pruf, Inc. VAPOR GUARD is a trademark of Miller Chemical and Fertilizer Company. 
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Can you really see a difference in antl-transpirants? The photo 
above shows that Transfilm (left) remains emulsified while 
leading competitive products have separated 48 hours after 
mixing. Separation can cause spray tank problems as well as 
uneven coverage. Transfilm's stable emulsion provides even 
coverage that resists cracking and peeling. For complete test 
details, see our web site at www.pbigordon.com. 

Always read and follow label directions. 

http://www.pbigordon.com


While golf is perhaps the most unpredictable game ever invented, 

Jacobsen's legendary cutting reels, blades and attachments are, without 
question, the game's most consistent. Year after year, innovation 

after innovation, we set the stage for golf's greatest moments. 

WHEN THE 

HEAR 

W I N 

THE 

D'S BLOWING JUST R IGHT, YOU CAN 

GREENS C O M M I T T E E S N O R I N G . 

While you're getting an early start on the greens, it might 

only seem like no one is watching. But, as sure as the sun 

will rise, so will eyebrows, if the course isn't just right. 

And you know golfers, if things don't go their way, they 

often look for excuses. A luxury you do not have. 

For over 75 years, Jacobsen has led the industry 

in cutting technology. (Which, in part, 

has protected superintendents from 

pointing fingers.) Complaints like 

"slick greens" you can live with, if 

not revel in. But when golfers start missing putts on 

bumpy greens, they have a legitimate gripe. Our history of 

innovations includes the legendary Turf Groomer? It 

helps create healthier, faster greens that roll true, day in 

and day out, which means golfers will have 

no one to blame but themselves 

for missing putts. For more 

information or the nearest 

dealer, call 1-888-922-TURF or 

visit www.ttcsp.textron.com. 

E S S E E E 
Precision Cut. Legendary 

Circle No 147 
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E-MAIL ADDRESS. 
* Is this your home address? O Yes 

I would like to receive GOLFDOM free each month: O Yes O no 

Signature. 
1. My primary business at this location is: (fill in ONE only) 
GOLF COURSES 
01 O 10 Daily Fee/Public 
02 O 20 Semi-Private 
03 O 30 Private 
04 O 40 Resort 
05 O 50 City/State/Municipal 
06 O 55 Other Golf Courses (please specify) 
07 O 60 Golf Course Architect 
08 O 70 Golf Course Developer 
09 O 90 Golf Course Builder 
10 0105 University/College 
11 0100 Others Allied to the Field (please specify). 

_Date_ 

2. Which of the following best describes your title? (fill in ONE only) 
12 O 10 Golf Course Superintendent 
13 O 15 Assistant Superintendent 
14 O 20 Owner or Management Company Executive 
15 O 30 General Manager 
16 0 35 Director of Golf 
17 O 70 Green Chairman 
18 0 45 Club President 
19 0 75 Builder/Developer 
20 O 55 Architect/Engineer 
21 O 60 Research Professional 
22 O 65 Other Titled Personnel (please specify)_ 
3. What is your facility's annual maintenance budget? 
23 O A More than $2 Million 
24 O B $1,000,001 -$2 Million 
25 O C $750,001-$1 Million 
26 O D $500,001-$750,000 

27 O E $300,001-$500,000 
28 O F $150,001-$300,000 
29 O G Less than $150,000 

O No 
4. If you work for a golf course, how many holes are on your course? 
30 O A 9 
31 O B 18 
32 O C 27 
33 O D 36+ 
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Please send Golfdom to the following people at my organization: 

Name 

Title 

Name_ 

Title _ 

Name_ 

T i t l e Q] 

101 113 125 137 149 161 173 185 197 209 221 233 245 257 269 281 293 305 
102 114 126 138 150 162 174 186 198 210 222 234 246 258 270 282 294 306 
103 115 127 139 151 163 175 187 199 211 223 235 247 259 271 283 295 307 
104 116 128 140 152 164 176 188 200 212 224 236 248 260 272 284 296 308 
105 117 129 141 153 165 177 189 201 213 225 237 249 261 273 285 297 309 
106 118 130 142 154 166 178 190 202 214 226 238 250 262 274 286 298 310 
107 119 131 143 155 167 179 191 203 215 227 239 251 263 275 287 299 311 
108 120 132 144 156 168 180 192 204 216 228 240 252 264 276 288 300 312 
109 121 133 145 157 169 181 193 205 217 229 241 253 265 277 289 301 313 
110 122 134 146 158 170 182 194 206 218 230 242 254 266 278 290 302 314 
111 123 135 147 159 171 183 195 207 219 231 243 255 267 279 291 303 315 
112 124 136 148 160 172 184 196 208 220 232 244 256 268 280 292 304 316 

N O P O S T A G E 
N E C E S S A R Y 

IF MAILED 
IN T H E 

U N I T E D S T A T E S 

BUSINESS REPLY MAIL 
FIRST-CLASS MAIL PERMIT NO 950-024 PITTSFIELD MA 

POSTAGE WILL BE PAID BY ADDRESSEE 

ADVANSTAR COMMUNICATIONS INC 
PO BOX 5129 
PITTSFIELD MA 01203-9392 

I I I I I . . I . I I I I I , 1.1. . . , I I . 1.1. . . . I . I . . . I l l 

http://www.ffolfdom.com


Receive FREE information on products and services advertised in this issue. 
Visit our web site: www.golfdom.com, click LeadNet Product Into, or FAX to 1 - 4 I 3 - 6 3 H 3 4 3 . 

BUSINESS REPLY MAIL 
FIRST-CLASS MAIL PERMIT NO 950-024 PITTSFIELD MA 

NO POSTAGE 
NECESSARY 

IF MAILED 
IN THE 

UNITED STATES 

POSTAGE WILL BE PAID BY ADDRESSEE 

Golfdom 
ADVANSTAR COMMUNICATIONS INC 
PO BOX 5129 
PITTSFIELD MA 01203-9392 

September 2000 
This card is void after November 15, 2000 

NAME (please print)_ 

FIRM 

ADDRESS* 

CITY 

PHONE ( )_ 

J O B TITLE _ 

_STATE_ 

_FAX ( _ 

.ZIP. 

AN ADVANSTAR # PUBLICATION 
©2000 Advanstar Communications Inc. All rights reserved. 

E-MAIL ADDRESS. 
*ls this your home address? O V e s 

I would like to receive GOLFDOM free each month: O Yes O no 

Signature. 
1. My primary business at this location is: (fill in ONE only) 
GOLF COURSES 
01 O 10 Daily Fee/Public 

Semi-Private 
Private 
Resort 
City/State/Municipal 

06 O 55 Other Golf Courses (please specify) 
07 O 60 Golf Course Architect 
08 O 70 Golf Course Developer 
09 O 90 Golf Course Builder 
10 0105 University/College 
11 0100 Others Allied to the Field (please specify) 

_Date_ 

O No 
4. If you work for a golf course, how many holes are on your course? 
30 O A 9 
31 O B 18 
32 O C 27 
33 O D 36+ 
34 O E Other (please specify) 

02 O 20 
03 O 30 
04 O 40 
05 O 50 

Please send Golfdom to the following people at my organization: 

Name_ 

Title 

Name_ 

Title _ 

2. Which of the following best describes your title? (fill in ONE only) 
12 O 10 Golf Course Superintendent Name_ 

13 0 1 5 Assistant Superintendent Title m 
14 O 20 Owner or Management Company Executive I l j l L 
15 O 30 General Manager BMMiifcnirt^i i i iBi i i iHBWMi i miii 
16 0 35 Director of Golf 101 113 125 137 149 161 173 185 197 209 221 233 245 257 269 281 293 305 
17 O 70 Green Chairman 102 114 126 138 150 162 174 186 198 210 222 234 246 258 270 282 294 306 
18 0 45 Club President 103 115 127 139 151 163 175 187 199 211 223 235 247 259 271 283 295 307 
19 O 75 Builder/Developer 104 116 128 140 152 164 176 188 200 212 224 236 248 260 272 284 296 308 
20 O 55 Architect/Engineer 105 117 129 141 153 165 177 189 201 213 225 237 249 261 273 285 297 309 
21 O 60 Research Professional 106 118 130 142 154 166 178 190 202 214 226 238 250 262 274 286 298 310 
22 O 65 Other Titled Personnel (please specify) 107 119 131 143 155 167 179 191 203 215 227 239 251 263 275 287 299 311 
3. What is your facility's annual maintenance budget? 108 120 132 144 156 168 180 192 204 216 228 240 252 264 276 288 300 312 
23 O A More than $2 Million 27 O E $300,001-$500,000 109 121 133 145 157 169 181 193 205 217 229 241 253 265 277 289 301 313 
24 O B $1,000,001 -$2 Million 28 O F $150,001-$300,000 110 122 134 146 158 170 182 194 206 218 230 242 254 266 278 290 302 314 
25 O C $750,001-$1 Million 29 O G Less than $150,000 A 111 123 135 147 159 171 183 195 207 219 231 243 255 267 279 291 303 315 
26 O D $500,001-$750,000 A 112 124 136 148 160 172 184 196 208 220 232 244 256 268 280 292 304 316 

http://www.golfdom.com


s t r a h p l e f ^ 
for tlrefrnjcM/ m i I f i n mum! | 

W eb Marketing 
Applied, Web 

Marketing Strategies for the 
New Millennium, is the must-
have book for Webmasters, 
Web marketers, Web 
developers...or anyone involved 
in the marketing or promotion ol 
a Website. Every chapter is filled 
with powerful ideas to help you 
drive traffic to your site. Excellent for 
any industry, business or profession. 

$ 3 1 ^ 
l tem#DMGB100 
Over 300 Pages 
Soft Cover 

Written by internet specialist 
and leading author, Joe Tfacy 

You're Open for 
Business on the Web 

[eb Marketing Applied: 
• Teaches you how to properly market your Website, 

step-by-step, to achieve maximum results in a short 
period of time. 

• Shows you how to master hundreds of Web 
marketing strategies, secrets, techniques, and 
powerful tips to drive traffic to your site and identify 
new marketing opportunities. 

• Helps you create customer loyalty for repeat business. 

• Teaches you how to develop a winning marketing 
plan specifically for your Website. 
Worksheets included. 

• Provides you with FREE access to a password secure 
area online where you can gain more valuable 
techniques and share ideas with other Webmasters. 

• Reveals strategic offline marketing techniques to 
drive traffic to your Website. 

• Explains how public relations plays a vital role in 
marketing and outlines powerful public relations 
techniques for achieving visitor loyalty and 
maximum marketing results. 

• Illustrates how to brand your Website and grow 
your business. 

Master Your Next Move with Success! 
Call 1-800-598-6008 

Fax: 218-723-9146 • Outside the U.S. call 218-723-9180 
Please mention code 950934LM-D when ordering 

Visit our Website and order online at www.advanstarbooks .com/webmarket ing / 

http://www.advanstarbooks.com/webmarketing/


Point 
• • • • • | 

Need more 
information on 
the products and 
services seen in 
this issue? 
Get it fast! 
Visit our web site and 
click on the Reader 
Reply Card bar. 
Thats all there is to it! 

Leaders 
WM PEOPLE ON THE MOVE 

Fred Klauk Jr., superintendent of 
the TPC at Sawgrass, was named 
Golfweek's Father of the Year. He 
joins Jack Nicklaus and Earl 
Woods as honorees. 

Chris Claypool was 
named senior 
vice president of 
marketing for 
Jacklin Seed. He 
has been with 
J.R. Simplot 
since 1993, most recently as in-
ternational manager. 

John Lembezeder is the new na-
tional sales manager for Mi-T-M, a 
manufacturer of pressure wash-
ers, air compressors and water 
treatment systems. 

Toro named Paul Danielson as fi-
nance marketing manager for its 
commercial division. 

Jeff Higgins, formerly the director of 
marketing for Pursell Technolo-
gies, is now the company's direc-
tor of development. John Johnson is 
the new director of marketing. 

ProShot Golf hired Fred Corcoran to 
oversee its sales efforts in the 
southeast United States. 

Ewing Irrigation named Tim 0. Little 
as branch manager and Archie 
Crosby joins the company to han-
dle inside counter sales. 

Marc Petrus was named as the 
Northeast district manager for 
Precision Laboratories. 

Rain Bird named Fred Ahnert as 
key accounts manager for its golf 
division. 

Ted Worster is the product/project 
manager for Van Waters & 
Rogers Professional Products & 
Services. 

Redexim Charterhouse named 
David Baldasare as it salesperson of 
the year. 

Jennifer Zelley joined Barenbrug as 
territory manager for New Jersey. 

www.golfdom.com 

Growth Products added Randy 
Oberlander to its staff of technical 
sales representatives. His territory 
will include New York, Pennsylva-
nia, Delaware, New Jersey, West 
Virginia and Maryland, as well as 
the District of Columbia 

Robert W. Lane, president and 
COO of Deere & Co., was 
elected to the corporation's 
board of directors. Lane was 
named president and COO in 
January and had previously been 
president of the worldwide agri-
culture equipment division. He 
joined Deere in 1982. 

Trent Morton joined e-Greenbiz.com 
as its regional sales representative 
for Tennessee. Morton will work 
with green industry professionals 
to expand their businesses to the 
Internet 

Joe Setter was named Southeast 
territory manager by Aquatrols. 

Hagen Ledeboer was named North 
American turfgrass sales/consult-
ing specialist for DLF-TRI-
FOLIUM. He was previously with 
Independent Seeds. 

Ronald Olinger was named vice-
president of forages and seed en-
hancements for Research Seeds. 
He was previously the chief finan-
cial officer. 

DEATHS 

Bill Lansdowne, CGCS of the 
Country Club of Scranton 
(Pa), passed away recently 
after suffering a stroke on the 
golf course. He had been a 
certified superintendent for 
more than 25 years. 

Let us know about your people 
on the move. Send 
information/color photos to 
Golfdom's Frank Andorka at 
7500 Old Oak Blvd., Cleveland, 
44130. Fax information to 
440/891 -2675 or e-mail to 
fan dorka @advanstar. com. 

http://www.golfdom.com


The Company Line 
P R O D U C T S & SERVICES 

Revolving brush 
Terracare Products introduces the 
economy Terrabroom, a revolving 
brush that sweeps topdressing 
into aerating holes. It fills aerating 
holes to the bottom of the hole 
with little or no bridging of mater-
ial across the top of the hole. With 

Software 
A custom version of the 
TRIMS Grounds Management 
Software is offered by Textron 
Turf Care And Specialty Products. 
The software, called Track-it, 
contains all of the manage-
ment features found in the 
TRIMS package, as well as the 
latest preventative mainte-
nance schedules, preventative 
maintenance checklists and il-
lustrated equipment specifica-
tions. Track-it software helps 

the soft brush, it can be used in 
hot and humid weather with no 
damage to the grass, according 
to the company. Ifs also designed 
to follow contours. 
For more information, contact 
608-429-3402 or 
CIRCLE NO. 204 

superintendents: 
• manage equipment; 
• make repair or replacement 
decisions; 
• inventory spare parts; 
• budget for future purchases 
and staffing; 
• calculate chemical applications; 
• maintain employee records; 
• plan daily activities; and 
• control operational expenses. 
For more information, contact 
888-922-TURF, 
www.ttcsp.textron.com or 
CIRCLE NO. 206 

Insecticide 
Rohm and Haas Co. introduces 
Address T/O insecticide, a cost-
effective acephate that can be 
used to control mole crickets, fire 
ants, cutworms, army worms and 
other pests. 

Address T/O insecticide is a 
water-soluble product that's 
readily absorbed by turf, tree and 
shrub roots, and foliage. 
For more information, contact 
800-987-0467, 
www.rohmhaas.com or 
CIRCLE NO. 201 

Synthetic biodegradable oil 
Otterbine Barebo offers Synthetic 
Biodegradable Oil, formulated for 
the company's aerators and with 
the same performance as the 
original oil. The 99-percent 
biodegradable oil is vendor tested 
and approved for safety, accord-
ing to the company. 
For more information, contact 
800-237-8837, 
www.otterbine.com or 
CIRCLE NO. 202 

De-thatcher 
Growth Products introduces 
Control De-Thatcher, an or-
ganic inoculant concentrate 
developed to assist in the 
breakdown of thatch and 
other composting media It 
contains a blend of carbon-
based raw materials, slow-
release nitrogen from a car-
bon/nitrogen source and a 
concentrated source of ben-
eficial, naturally occurring soil 
microorganisms. 

When applied to the soil, 
the beneficial microbes pro-
duce significant enzyme ac-
tivity, which digest protein 
contained in thatch and 
other organic compounds in 
the soil, according to the 
company. Other enzymes 
produced by the beneficial 
microbes break down or-
ganic matter into nutrients 
for beneficial soil microbes. 
For more information, 
contact 800-648-7626, 
www.growthproducts.com or 
CIRCLE NO. 203 • Soil amendment 

Profile Porous Ceramics, a clay-
based porous ceramic soil 
amendment manufactured by 
Profile Products LLC, helps create an ideal root zone for turf on golf 
courses constructed with native soil, sand or sand/peat root zones, ac-
cording to the company. 

Designed to meet USGA particle-size criteria and resist com-
paction, the product increases root zone drainage while also increasing 
moisture retention. By balancing essential air and water pore space in 
the root zone, the product creates an effective storage reservoir where 
plants can receive optimum water, oxygen and nutrient levels, which 
stimulate microbial activity and better turf growth, the company says. 
For more information, contact 800-207-6457 or 
CIRCLE NO. 205 

A Overseeder 
Turfco's new Lawn Overseeder, the LS-20, covers a 20-inch swath, 
and an experienced operator can overseed up to 30,000 square 
feet an hour. The overseeder's 1.5-inch blade spacing works with 
all types of grass seed. 

The LS-20 is powered by a 5.5-horsepower Honda engine. The 
seed box is designed to apply plain or treated seed without jam-
ming or plugging. 
For more information, contact 800-679-8201, www.turfco.com or 
CIRCLE NO. 200 

http://www.ttcsp.textron.com
http://www.rohmhaas.com
http://www.otterbine.com
http://www.growthproducts.com
http://www.turfco.com


Golf grip washer 
The Matlock Golf Grip Washer 
cleans oil and dirt from golf grips 
and makes them feel tacky, new 
and clean. The grip washer can 
be paired with ball washers on 
the golf course. 
For more information, contact 
800-322-5105, 
www.matlockgolf.com or 
CIRCLE NO. 207 

Local branch meetings 
Bi-monthly newsletter 
Membership card and certificate, entitling you to 
discounts on rental cars, books and videos 
Certified Grounds Manager and Groundskeeper 
Certification programs 
Training manuals 
Membership directory 
Information clearinghouse 
Customized list of courses offered by ICS 
Learning Systems, the nation's leader in distance 
education 
Annual conference and Green Industry Expo 

Professional Grounds & 
Management 

I f * Society • j f j 

PROFESSIONAL GROUNDS MANAGEMENT 
SOCIETY MEMBERS ARE ALREADY 
ENJOYING THE MANY "•—' 
BENEFITS OF 
MEMBERSHIP 
AND YOU 
SHOULD. 

Mail to: 
PGMS 
120 Cockeysville Rd, Suite #104 • Hunt Valley, MD 21030 
Phone: 410-584-9754 • Fax: 410-584-9756 

Wetting agent 
Precision Laboratories offers Cascade Plus, an easy-to-use resid-
ual soil wetting agent that utilizes the basic technology of the 
original Cascade molecule to provide more consistent, longer-
lasting water infiltration and performance against localized dry 
spot and other residual-type wetting agents. 

Cascade Plus offers an improved environmental profile and 
empirical trendline for even better performance, according to the 
company. 
For more information, contact 800-323-6280, or 
CIRCLE NO. 209 

< Weather station 
Strison Wireless Systems offers the Cell-Alert AWS-2000 
Wireless Internet Telemetry Weather Station, which is in-
stalled for microclimate weather monitoring and is fueled by 
solar power. Parameters such as ambient temperature, rela-
tive humidity, wind speed and direction, rainfall, solar radia-
tion, intensity and soil temperature are monitored by the sta-
tion's remote transmitting unit. 
For more information, contact 336-279-1070, 
www.strison.com or 

Plant growth regulator 
Zeneca Professional Products 
says its Trimmit plant growth 
regulator for turfgrass is now 
available for superintendents. 
Trimmit, with the active ingredi-
ents paclobutrazol, slows grass 
growth for up to two months 
after applications while en-
hancing turf color and quality, 
the company says. 
For more information, contact 
302-886-4224, 
www.zenecaprofprod.com or 
CIRCLE NO. 211 

CIRCLE NO. 208 

Box rake 
Glenmac introduces the Harley 
Power Box Rake for front-deck 
mowers. Ifs ideal for turf renova-
tion, overseeding, dethatching or 
completely removing old turf for 
reseeding, according to the 
company 
For more information, contact 
800-437-9779, 
www.glenmac.com or 
CIRCLE NO. 210 

Name (please print) 
Organization 
Street Address 
City State Zip. 
Phone ( ) Fax ( ) 
Internet/E-Mail Address 

Isn't it about time you joined us? 
Members nationwide agree: PGMS is the greatest 
professional networking opportunity for grounds 
professionals. 

What are you waiting for? 
For more information about beginning your 
membership, call us at 410-584-9754, or 
fill out the form to the left and mail today. 
You'll be glad you did! 

http://www.matlockgolf.com
http://www.strison.com
http://www.zenecaprofprod.com
http://www.glenmac.com


From screen to green, 
Greentrac.com" is your best 

way to buy. Ana sell. 
Join the golf course superintendents, managers and suppliers 

who have already saved time and money with Greentrac.com. 
G r e e n t r a c . c o m is the global marketplace that links to eRFPs they can't get anywhere else. And 
buyers and sellers of turf, equipment and supplies. excess inventory can be bought and sold in eAuction. 
Buyers submit an electronic Request for Proposal Come visit us at www.greentrac.com and see for 
(eRFP) and get competing bids from vendors across yourself why Greentrac.com is your best way to buy. 
the globe. Vendors benefit too by gaining access And sell. 

Main Office: 2121 East Coast Highway, Suite 200 • Corona del Mar, CA 92625 • (877) 774-8722 TOLL-FREE • (949) 759-8131 FAX 

For a free CD demonstrating what Greentrac.com can do for your business, call toll-free (877) 774-8722 or email us at customerservice@greentrac.com. 

Greentraclcom* 
e-business to business 

From screen to green, your best way to buy. And sell." www.greentrac.com 

http://www.greentrac.com
mailto:customerservice@greentrac.com
http://www.greentrac.com


Classifieds 

DON'T BUY 
A STEEL BUILDING 
UNLESS IT'S AN OLYMPIA BUILDING!! 

25 Year Guarantee 

Accu-Products Int'l 
(800) 253-2112 • (734) 429-9571 

or Fax: (734) 429-3985 
www.accuproducts .com 

PUT C L A S S I F I E D S TO WORK FOR YOU! 

TOUR GOLF YARDAGE PRODUCTS 
GRANITE STONES BLASTED AND DELIVERED IN THREE WEEKS! Every month, GOLFDOM classifieds offers 

readers a concise and easy to read section 
of the products and services you're looking 
for. Check it our every month, or you might 
miss out. 

For all ads under $250, payment must be 
received by the classified closing date. 
VISA, MASTERCARD, & AMERICAN 
EXPRESS accepted. 
Send to: Advanstar Marketing Services, 
7500 Old Oak Blvd, Cleveland, OH 
44130 

• SPRINKLER TAGS IN STOCK 
FOR ALL SPRINKLER SYSTEMS 

• GRANITE SIGNS & STONES 
• HAZARD STAKES &r RAKES 
• YARDAGE BOOKS IN 3-D! 

BOX NUMBER REPLIES: GOLFDOM, 
Classified Dept., 131 W. First St., 
Duluth, MN 55802 

FOR ADVERTISING INFORMATION 
AND AD PLACEMENT, CONTACT: 
Leslie Zola 
1-800-225-4569 (ext. 2670), 
Fax 440-826-2865, 
Email lzola@advanstar.com 

Superintendents have to 
budget, buy, install and maintain the 

Kirby Marker System 

So how come they make the 
purchasing decision 85% of the time? 

(Hint: it's not just because you 
can mow right over them.) 

The quality distance marker 
popping up since 1991 

PENNSTATE 
World Campus 

Turfgrass Management 
On-line Certificate 

Our World Campus offering 
gives busy turf professionals 
anytime, anywhere access to 

this world-renowned 
Penn State program. 

The Kirby Marker System 
Nobody Does It Better! 

2731 Loker Avenue West • Carlsbad, CA 92008 
8 0 0 . 9 2 5 . 4 7 2 9 • 760.931-2624 • fax 760.931.1753 

www.kirbymarkers.com • e-mail: kirbymarkr@aol.com 

For complete, up-to-date information 
or to register, visit our Web site at: 

www.worldcampus.psu.edu 
or call 1-800-252-3592 (within the U.S.) 

ACCU-GAGE 
BEST PRICE 
BEST QUALITY 
BEST WARRANTY 

FOR 
PRECISION 
MOWING 

Penn State is committed to affirmative action, 
equal opportunity, and the diversity of its workforce. 

U.Ed. OCE 00-3064 pah GOLFD •AVAILABLE IN 15", 18", and 24" bars 
AVAILABLE IN English, Metric or Digital 

COLOR INCREASES READERSHIP 40%! 
Advertise in Golfdom! 

Contact Leslie Zola: 1-800-225-4569 ext. 2670 
Fax: 440-826-2865 

E-mail: lzola@advanstar.com For Customer Service or 
Subscription Information, 

Call 1-888-527-7008 
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mailto:lzola@advanstar.com
http://www.kirbymarkers.com
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