It’s either a meteor that could destroy the
earth, or the soil conditioner that moisturizes
and permanently aerates your turf.
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Oh go, it's the one.

Now you and your turf can take a deep breath. Eagle’s Choice is the only manufacturer of vitrified clay
Eagle’s Choice is the permanent soil conditioner made porous ceramic products with national distribution. We
of vitrified clay porous ceramic. Its porosity provides handpick our distributors to provide our customers with the

improved moisture and nutrient retention. Its stability won't  knowledge and highest quality of service. Eagle’s Choice is
break down, providing permanent aeration, thus reducing available in a 50-Ibs. bags or in bulk for greater savings. We

compaction and water consumption, and improving can also blend with sand to meet your specification.
percolation and air movement throughout the root zone. Call 1-888-867-6727 or visit www.diamondpro.com
The result is better-looking, healthier greens and beautiful, to find out more about how Eagle’s Choice can make a
more vibrant fairways now and for years to come. positive impact on your course.

EAGLE’S CHofCE

Quality Product for Better Turf

Diamond Pro ¢ 1341 W. Mockingbird Lane e Dallas, TX 75247 ¢ www.diamondpro.com Circle No. 101
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Remember High School health class? You learned the
basics of nutrition. Eating right is the foundation to
staying healthy and looking great! The same holds true
for your turf and soil. Providing a nutritional foundation
for your turf management program is the cornerstone
of Nature Safe’s philosophy. Formulated from the
highest quality animal and plant proteins, yeast,
sugars, carbohydrates and humus, Nature Safe
conditions the soil, stimulating microbial ocﬁvi:z and
delivering a predictable, slow release feed to the plant.
The result, healthy turf that can improve the efficacy of
an overall IPM program.
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Nature Safe’s extensive product line is validated by
over 20 university research studies. Exciting new
formulations like 20-1-5 and 13-0-11 (with Polyon®),
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Here’s some

as well as 15-2-8 (with Meth-Ex 40%) have been
added, providing unparalleled options for turf
managers. Find out why superintendents around the
country are making Nature Safe their natural choice
for optimum soil and plant nutrition.

For a distributor near you,
FREE video, research and
product information, call
(800) 252-4727 and visit
our website at
www.naturesafe.com
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THE BREAKFAST OF CHAMPIONShip Quality Turf!
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The Great
Spec Debate

Don't be afraid to try California greens,
insists Mike Hurdzan of Hurdzan/Fry Golf
Course Design. But you can’t beat USGA
greens, counters Jim Moore, USGA's director
of construction education.

Inside the Fringe

What's goin’ on on the green?

Florida superintendent Joe Boe cites his

top 10 reasons why golfers gripe about greens,
Dave Wilber talks about making peace with

Poa annua, and more.
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Field of Dreams

Thanks to several Arizona superintendents,
students at a tiny school on an impoverished
Indian reservation will get their much-needed
exercise by playing and running on turf fit
for a golf course.

By Larry Aylward

Let's Get
(the Best) Bent

Superintendents want the finest varieties
money can buy.

By Mark Leslie




cover story

In this special issue,
we cover the gamut
on greens — from
specs to speed to
alternative spikes.

About the cover

We found this nifty photograph by
Joe McBride of a golf ball moving on
a green, like a Mac truck rolling down
the highway, from Tony Stone Images.

Tread Lightly

Alternative spikes have relieved
courses from the heavy damage of
traditional metals, but new cleat designs
have some superintendents concerned.

By Frank H. Andorka Jr.

News with a hook

14 PDI Permutations
15 True Golf Confessions

To Infinity
And Beyond

High-tech features top the list
of what superintendents expect
from tomorrow’s greens mowers.

By Frank H. Andorka Jr.
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Flagstick
Just Say No
to Al, Carol and Joe

Shades of Green
Don't Get Caught
in the Speed Trap

Golf By Design

Golf's Greatest

Green Complexes

Money Shot
A Little Thunder,
A Lot of Impact

Talking Tech

Shakespeare Never
Dealt with the Web

Out of Bounds

- Cyber Shopping for Cars

TifEagle Flies

Florida course's greens now
possess ‘'tournament-like
conditions!

Going Postal
Events

0ff the Fringe
Hole of the Month
Tips: Sampling
Leaders
Gompany Line
Classifieds
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WHAT A FAIRWAY MOWER SHOULD BE.

' SHARP BSTRONG

RFULBPRECISE
EK BPOWERFUL
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COMFORTABLE
RFULBPRECISE
HARP STRONG
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Nothing Runs

Excellence has a new letter. The new
John Deere 3215B Turf System I and the
3235B Turf System II take lightweight
fairway mowers to new heights of effi-
ciency, cut quality, and grass collecting.
Both machines boast new 22-inch bed-
knife-to-reel cutting units. These units
have larger reel motors than the previous
generation for improved power. (The 32358
can be equipped with ESP cutting units
for use in lush, warm-season grasses.)

A new yoke and ball joint design on the
cutting units improves grass collecting.
And the cutting units can be easily
removed for servicing. A more efficient
new triple pump has one inlet instead of
two. That means less leak points and
fewer parts. It also has 12-tooth gears
for a lower internal pressure drop and
improved flow dynamics. A standard
electric fan drive improves engine cooling
performance while reducing sound levels
to an all-time low. And to cap it all off,
both the 3215B and 3235B sport new
streamlined, fiberglass hoods. To see the
new John Deere Lightweight Fairway
Mowers in action, call 1-800-537-8233
for your free video today. Then call your

local John Deere golf & turf distributor.

7
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Going Postal

B WE'VE GOT MAIL

And the Oscar

goes to ...

After reading your July Flag-
stick column, | couldn't help but
share an Oscar Miles story with
you. I'm a superintendent of a
Chicago-area muni that does
about 55,000 rounds a year.

We were hosting one of our
local chapter meetings, and |
spent the couple of weeks
prior nervously running around
sweeping dust under the car-
pet for the “party!’

Following the day, Oscar,
with whom | had no prior ac-
quaintance, took the time to
give me a call and thank me for
my efforts, compliment me on
our golf course and invite me
and three friends to the Merit
Club as his guests.

It was a wonderful gesture
that | will always remember and
appreciate. It doesn't surprise
at all me that you chose him as
an example of nobility in our
profession.

While | never had the good
fortune to work for Mr. Miles, |
would like to nominate Bob
Williams for an “Oscar" Bob is
the retired superintendent of
Bob O'Link GC in Highland
Park, Ill. Bob (Bruce Williams'
father) prepared dozens of
greenhorns like me for careers
as superintendents.

Once Bob took you on his
staff, he made it his business
to fill in the blanks and smooth
the rough edges.

In my case, he took one
look at my talents and put me
on the remedial track, even to
the point of giving me personal
instruction on the proper tech-
nique of operating a shovel —
I'm talking about the manual
kind.

Whatever success | enjoy in
this crazy and mysterious field,
| owe to the patience and ex-
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acting standards | learned in
the two years | spent working
for this fine gentleman. Thanks
for reminding me of my roots
and my obligation to those who
follow.

Fred Behnke

Superintendent

Mount Prospect GC

Mount Prospect, Ill.

Shorter courses
require advance
planning

| enjoyed “Hacks Long for
Short Courses” (Money Shot,
June) and certainly agree with
many of your comments.
There's a place for shorter
courses and as you say, “Peo-
ple will come, but they are get-
ting tired of waiting.”

We're involved in two First
Tee projects that will have
shorter courses and a project
in Lake Geneva, Wis,, that actu-
ally has an 18-hole short game
challenge course adjacent to
the 18-hole regulation course.

The short-game challenge
course is one of the strongest
selling points of the project and
is sure to be a hit. From the
beginning, the developer
wanted to provide a course that
would appeal to golfers seek-
ing an alternative to the par-72,
18-hole big course.

Doug Hellman

Craig Schreiner Golf Course
Architects

Kansas City, Mo.

Feel like going postal? We want to
hear from you. You can e-mail your
letters to Pat Jones at pjones@
advanstar.com, fax to 440-891-2675
or send them via snail-mail to:

7500 Old Oak Bivd., Cleveland, OH
44130. Make sure to include your
name and phone number for verifica-
tion. Letters may be edited for length
or relevance.
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[nvented for people who think
of nothing else. Revolutionary new

Premier Fairway.. Fertilizer.

Made to work in any climate, any time of year.
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In Premier Fairway. Fertilizer, both
new and proven technologies are
combined to establish a new threshold in
consistent nutrient release. Exacting
blends of new Extend. and exclusive
Poly-S,, technologies deliver the most
accurate fertilizer release rate you can

buy for excellent initial greening with
minimal surge and fewer clippings.
Looking for the ultimate fairway
fertilizer? This is the only one that
should ever cross your mind. Contact
your distributor today. Or call toll-free
1-800-543-0006.

Andersons
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FORINTS

Reprints of Golfdomarticles, advertisements, news items or
special announcements are available through Advanstar
Marketing Services. Customized to meet your specific needs,
reprints are highly effective when you use them to:

4 Develop direct-mail campaigns

4 Provide product/service literature

4 Create trade show distribution materials

4 Present information at conferences and seminars

Extend your coverage fo your website. Custom
reprint packages include an E-Print of the same
article to post on your website.

ARTICLES @ NEWS ITEMS @ ADVERTISEMENTS

G
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ADVANSTAR MARKETING SERVICES
MaARciE NAGY

1-800-225-4569 ext. 2744 » 440-891-2744
Fax: 440-891-2740

Email: mnagy@advanstar.com
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stellar performance...
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You can trust the stars if you like, but the fact is that

UHS Signature Brand Fertilizers™ are outstanding performers.

But don't take our word for it, both university trials and bisad Tertilizer

customers are attesting to Signature’s premium results.

www.uhsonline.com ¢ 800-847-6417

Check with your UHS salesperson for more details. UHS S s are uct of United Horticultural Supply
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Working To Enhance Our Worid

United Horticultural Supply is your source for professionals who have the technical expertise
and can provide all the products you need to be a success in today’s competitive market.

Fertilizers e Equipment

Herbicides e Colorants

Fungicides e Aquatic Products

Insecticides * Micronutrients

Turf Seed * Wetting Agents

Soil Amendments * Plant Growth e e s ot S o

Adjuvants Riegumtons
Circle No. 107

www.uhsonline.com ¢ national toll-free number: 1-800-847-6417
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