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DRIVING 

One Try is All it takes! 
Natural Fiber Mats with a Surface 
that hits and feels like grass... 

Golfdom's 

Reprints are highly effective 

when you use them to: 

• D e v e l o p direct-mail campaigns 

• P r o v i d e product/service 

literature 

•Crea te trade show distribution 

materials 

•Present information at 

conferences and seminars 
NY TURF SHOW, Nov. 14-16 

OHIO TURF SHOW, Dec. 4-7 

For More Information or a Catalog, Contact: 

[Golf Course Supplies! 
800-274-6815 • 800-585-4443 Fax 

and mention code 40881, or visit our website at 

www.reliablegolf.com 

ADVANSTAR MARKETING SERVICES 
MARCIE NAGY 
1-800-225-4569 ext. 2744 or 
440-891-2744 
Fax: 440-891-2740 
Email: mnagy@advanstar.com 

ASSISTANT GOLF MANAGER: City of Sacramento- Capital 
City Golf seeks experienced individual for daily operational 
management of six municipal golf courses. Strong financial 
and budgeting skills required. Must effectively handle 
multiple projects. Excellent verbal and written communication 
skills required. Very competitive compensation and benefits 
package. Call 916-665-9259 for application packet. 
Filing deadline: 12/01/00 - 5:00 p.m. AA/EOE 11/00 

www.GolfProHelp.com The online resource for golf pro-
fessionals and course superintendents. With articles, book 
reviews, a calendar and over 1,000 links, we are the only 
site that caters specifically to the golf industry. Be sure to 
subscribe to our monthly newsletter, as well as bookmark 
our frequently updated site. 11/ Q: W h a t s h o u l d y o u do if y o u r 

round of golf is in te r rupted by a 
l ight ing s t o r m ? 

A: W a l k a r o u n d ho ld ing y o u r 1 - i r o n 
a b o v e y o u r head, because even G o d 
can ' t hit a 1 - i r o n . 

Golf Course and Irrigation Supplies Your on-line connec-
tion to all the companies you need. Contact information 
including web-site links are provided. Look up a company 
you know or compare what is available, www.golfcourse-
supplies.com, www.golfcourseequipment.com, 
www.golfcoursemanagement.com, www.golfcourse-
services.com, www.irrigationsupplies.com 12/00 

This index is provided as an additional service. 
The publisher does not assume any liability for errors 
or omissions. 
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Ad Index 

Extend your coverage to your 

website. Custom reprint packages 

include an E-Print ot the same 

article to post on your website. 

Golfdom 

Joke of 
the Month 
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Out of Sounds 
• SOMETHING COMPLETELY DIFFERENT 

online investing 

w e all know a 
fool and his 
money are 
soon parted, 
and there's 
probably no 

better way to lose money than invest-
ing it in something that you know 
nothing about. 

As you're bombarded with slick ads 
about online investing, however, ask 
yourself if you really know what you're 
about to do. 

If the answer is "no", or even if it is 
"sort of," here's what you should do: 

* Go back to school. To be successful, 
you need to know how the stock mar-
ket works, who makes the money and 
what you want to do. While you could 
take an economics class or blow several 
hundred dollars on a seminar, a better 
place to start is the Web site The Mot-
ley Fool. It encourages the individual 
investor and bypasses the high commis-
sions of regular brokers. It offers a free, 
no-nonsense 13-step guide to tell you 
all you need to know to get started. Go 
to the Fool's School section 
(;www.fool.com/school.htmi) to learn all 
the basics in easy-to-understand, info-
laden articles. 

• Remember that patience is a virtue. If 

you know what you want to do, it's 
time to pick a broker. The financial 
networks, newspapers and Internet are 
clogged with ads for all types of firms. 
Don't jump at the first offer you see. In 
the market, the best results most often 

TO AVOID SPENDING YOUR MONEY FOOLISHLY, 

LEARN THE BASICS OF E-TRADING B Y M A R K L U C E 

come to people who buy and hold. So 
trading like there's no tomorrow prob-
ably won't line the pockets of anyone 
except your online broker. 

• Become the smartest shopper possible. 
I wasn't anxious to spend $10,000 on-
line, so I can't speak to the technical 
pluses and minuses on each of the 
dozens of online trading sites. I can, 
however, point you to the various tables, 
comparisons and ratings of the various 
online brokers. These ratings, like any, 
have quirks, but they point you in the 
proper direction. Money.com's rankings 
(www. money, com!money I'depts/tools/rank-
brokerslrankbrokersform.html) offer cus-
tomizable rankings for your individual 
preferences and overall rankings based 

on ease of use, customer service, 
system responsiveness, products and 
tools, and cost. 

At Gomez.com (www.gomez.com), 
its overall rankings feature supplemen-
tal reviews of online trading spots and 
are based on ease of use, customer con-
fidence, on-site resources, relationship 
services and overall cost. 

Shop around, since some sites are 
more geared toward folks who trade 
every day, while others favor the 
smaller investor. Doing this research 
may take a few weeks or even a couple 
months. That's OK; the market isn't 
going anywhere. 

• Are you still a nervous Nellie? If you're 
still unsure about what to do, where to 
invest or if, like me, you're broke, you 
can still catch stock thrills at one of the 
many fantasy online trading games. 
This will give you a feel of the time 
commitment involved, how the mar-
kets work and, best of all, it's free. 
Try Yahoo's Investment Challenge 
(contest.finance.yahoo. com/tl ?u) 
to get yourself going. 

Best of luck and choose wisely. 

Mark Luce is a free-lance writer who 
frequently dreams of untold riches in 
Lawrence, Kan. 
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It's either a meteor that could destroy the 
earth, or the soil conditioner that moisturizes 

and permanently aerates your turf. 

Now you and your turf can take a deep breath. 
Eagle's Choice is the permanent soil conditioner made 
of vitrified clay porous ceramic. Its porosity provides 
improved moisture and nutrient retention. Its stability won't 
break down, providing permanent aeration, thus reducing 
compaction and water consumption, and improving 
percolation and air movement throughout the root zone. 
The result is better-looking, healthier greens and beautiful, 
more vibrant fairways now and for years to come. 

Eagle's Choice is the only manufacturer of vitrified clay 
porous ceramic products with national distribution. We 
handpick our distributors to provide our customers with the 
knowledge and highest quality of service. Eagle's Choice is 
available in a 50-lbs. bags or in bulk for greater savings. We 
can also blend with sand to meet your specification. 

Call 1-888-867-6727 orvisitwwwdiamondpro.com 
to find out more about how Eagle's Choice can make a 
positive impact on your course. 

EAGLE'S CHoJcE 
Quality Product for Better Turf 

Oh good, it's the second one 

Diamond Pro • 1341W. Mockingbird Lane • Dallas, TX 75247 • www.diamondpro.com Circle No 102 
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