
"We want our grasses well-established before the normal 
stresses of the summer build/' Mark Wilson says. 

post-emergent crabgrass 
control. Wilson split the Di-
mension herbicide applica-
tions to capitalize on its pre-
and post-emergent activity 
and further extend its resid-
ual control. 

The first application went 
down in late May, followed 
by a second application in 
early June. 

Real-Life Solutions 

in the summer," he says. 
"We want to be sure that the 
herbicides we use will not 
adversely affect our new 
spring growth. We want our 
grasses well established be-
fore the normal stresses of 
the summer build." 

The solution 
During the spring prior to 
the first tournament in 
1996, Wilson investigated 
several herbicides. To allow 
freshly seeded grasses to 
grow, it was necessary to 
delay using pre-emergent 
herbicides until late May. 

One of the products Wil-
son evaluated was Dimen-
sion herbicide (dithiopyr), 
which is labeled for pre- and 

Outcome 
"Following the split applica-
tions, the course remained 
crabgrass- and goosegrass-
free for the full season, and 
we did not experience any 
phytotoxicity, even on the 
newly sodded or reseeded 
areas," Wilson says. "We ap-
plied Dimension at half-label 

rates in late May, and then 
again the first week of June. 
We apply the product this 
way each year after we reseed 
or resod in the spring." 

Wilson says the course 
hasn't experienced any weed 

invasions since he began 
using the herbicide. 

"Because so many people 
around the world watch the 
play at a major event, we had 
to be sure our course was in 
pristine shape," he adds. • 
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• . . practical turfgrass management information you 
can use today, from the #1 research digest for turf man-
agers. Begin your subscription right here, and see what 
you've been missing! Each issue is written by field 
experts, and includes leading-edge research and timely 
information for practical, proven answers to the your 
turfgrass challenges. 

• disease management • nutrients 
• insect management • genetic improvement 
• irrigation • weed management • so much more in 

every issue! 

" . . . helpful and informative. I believe this is a very valuable 
publication, especially as we all work to protect the environment." 

Dr. Terranee P. Riordan 
Turfgrass Plant Breeder 
University of Nebraska 
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Want a new source for 
pest information? 

www.pestfacts.org 

Termites, cockroaches, rodents, even poison ivy and other nasty weeds. They're all pests, which 
means they can cause real problems that pose health and safety risks to children and adults. The 
good news is now you've got the Pest Facts Information Center at www.pestfacts.org. It's a handy 
resource discussing the problems caused by pests, as well as the safe and responsible use of urban 
pesticides and related issues. So don't just sit there...log on. 

©1999 RISE (Responsible Industry for a Sound Environment)® RISE 
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ft lips Tree Trimming 

The Perfect Cut: Protect Tree Investments with Proper Pruning 

Like Pebble Beach Golf 
Links with its wind and 
Muirfield Village GC with 
its narrow fairways, most 
golf courses can boast 

landscapes that provide golfers with 
specific challenges. But from coast to 
coast, one particular challenge is com-
mon to all courses — trees. 

These living hazards can bedevil the 
game of even the best golfers. They add 
to the difficult play of a course, entic-
ing golfers to try to beat the terrain. 
Trees are such an important part of 
courses that thousands of dollars are 
spent to install and maintain them. 

"The best way for a superintendent 
to protect the hefty investment made in 
trees is to establish a routine mainte-
nance program," says Mark Jackson, 
golf account manager for The Davey 
Tree Expert Co. in Stow, Ohio. "In par-
ticular, pruning is essential to ensure the 
health and safety of trees. When done 
correctly, pruning can prevent accidents 
and prolong the life of your trees." 

Regular pruning is essential in 
maintaining tree health. It removes de-
caying branches, which are potential 
breeding sites for insects and disease. 
Pruning also helps prevent the spread 
of decay to healthy wood. 

While preventing insect and disease 
infestations, pruning also helps ease 
the effects of harsh weather. Pruned 
trees allow heavy winds to blow 
through their canopies. By reducing 
wind resistance, pruning can stave off 
limb breaks, which can pose danger to 
courses and players. 

Maintenance pruning of most 
shade trees can be done anytime. Se-
vere pruning, however, should be done 
in late winter or early spring before 

new growth begins. "Proper pruning 
can create good structural characteris-
tics in a tree," says Jackson, who served 
as a superintendent for 20 years before 
coming to Davey Tree. 

Types of pruning 
Proper pruning is also known as thin-
ning, the method of removing 
branches at their point of attachment 
to the trunk or another branch of suf-
ficient size. This eliminates unhealthy 
and unsightly stubs, resulting in an 
airy, natural appearance. 

There are five general classes of 
pruning: 
• Aesthetic or fine pruning: Undesirable 
branches that measure more than 
1/2 inch in diameter are removed. 
This includes selective thinning to 
lessen wind resistance. 
• Maintenance or standard pruning: Unde-
sirable branches more than 
1 inch in diameter are removed. 
m Hazard reduction pruning: Recom-
mended where safety considerations 
are paramount, this type calls for the 
removal of branches more than 2 
inches in diameter. 
• Crown reduction pruning (also known as 
natural or drop-crotch pruning): The 
height or the spread of the canopy is 
reduced to promote continued growth 
and health. 
• Crown raising: Lower branches are re-
moved in order to provide clearance. 

Danger of topping 
As much as trees are helped by prun-
ing, they are equally hurt by the 
process known as topping, the indis-
criminate removal of a tree s main 
branches. It is disfiguring and results 
in stubs. 

Wounds caused by topping do not 
readily close and accelerate internal 
decay. 

In addition, topping can starve a tree. 
By removing so much of the crown, an 
older tree s crown-to-root ratio is upset, 
which interferes with the plant s ability 
to manufacture sufficient food. 

Topping is intended to control the 
height of the tree, but it has the oppo-
site effect. The sprouts after topping 
are more numerous than natural new 
growth. In addition, they elongate so 
quickly that the tree returns to its origi-
nal height in a short time. This creates 
a far more dense and dangerous crown. 

"Trees are a necessary part of any 
course," Jackson says. "Healthy trees 
translate into a healthy course, which 
appeals to everyone from golfers to 
superintendents." 

The author of this story, Jami Pfirrman, is 
a communications specialist at The Davey 
Tree Expert Co. in Stow.; Ohio. 
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Precision Cut Legendary Performance. 

Circle No 123 

AT 4 : 3 0 AM, 

WHEN THE W I N D ' S RLOWING J U S T R IGHT, YOU CAN 

HEAR THE GREENS COMMITTEE SNORING. 

While golf is perhaps the most unpredictable game ever invented, 
Jacobsen's legendary cutting reels, blades and attachments are, without 

question, the game's most consistent. Year after year, innovation 
after innovation, we set the stage for golf's greatest moments. 

While you're getting an early start on the greens, it might 
only seem like no one is watching. But, as sure as the sun 
will rise, so will eyebrows, if the course isn't just right. 
And you know golfers, if things don't go their way, they 
often look for excuses. A luxury you do not have. 
For over 75 years, Jacobsen has led the industry 
in cutting technology. (Which, in part, 
has protected superintendents from 
pointing fingers.) Complaints like 
"slick greens" you can live with, if 

not revel in. But when golfers start missing putts on 
bumpy greens, they have a legitimate gripe. Our history of 
innovations includes the legendary Turf Groomerf It 
helps create healthier, faster greens that roll true, day in 

and day out, which means golfers will have 
no one to blame but themselves 

for missing putts. For more 
information or the nearest 
dealer, call 1-888-922-TURF or 

visit www.ttcsp.textron.com. 

http://www.ttcsp.textron.com


Isn't it about time you joined us? 
Members nationwide agree: PGMS is the greatest 
professional networking opportunity for grounds 
professionals. 

What are you waiting for? 
For more information about beginning your 
membership, call us 3 1 4 1 0 - 5 8 4 - 9 7 5 4 , or 
fill out the form to the left and mai l today. 
You'll be glad you did! 

• Local branch meetings 
• Bi-monthly newsletter 
• Membership card and certificate, entitling you to 

discounts on rental cars, books and videos 
• Certified Grounds Manager and Groundskeeper 

Certification programs 
• Training manuals 
• Membership directory 
• Information clearinghouse 
• Customized list of courses offered by ICS 

Learning Systems, the nation's leader in distance 
education 

• Annual conference and Green Industry Expo 

Professional Grounds 
Management 

PROFESSIONAL GROUNDS MANAGEMENT 
SOCIETY MEMBERS ARE ALREADY 
ENJOYING THE MANY 
BENEFITS OF 
MEMBERSHIP 
AND YOU 
SHOULD 
TOO: 

Society 

Mail to: 
PGMS 
120 Cockeysville Rd, Suite #104 • Hunt Valley, MD 21030 
Phone: 410-584-9754 • Fax: 410-584-9756 

Name (please print) 

Organization 

Street Address 

City State Zip. 

Phone ( ) Fax ( ) 

Internet/E-Mail Address 

Leaders 
• PEOPLE ON THE MOVE 

Edward "Ted" Horton resigned his po-
sition as vice president of resource 
management of the Pebble Beach 
Co. to start Ted Horton Consulting, 
a golf course consulting company 
in Canyon Lake, Calif. 

GCSAA CEO Steve Mona was cho-
sen by Crittenden Golflnc maga-
zine as one of the "Most Dynamic 
Movers & Shakers" in the golf in-
dustry for 2000. 

The following superintendents re-
cently received their certification: 
Thomas Addington, The Club at Old 
Kinderhook, Camdenton, Mo.; Can-
dice M. Combs, Balboa GC, San 
Diego; Mark! Fronczek, Indian Hills 
CC, Marietta, Ga.; James Goins, 
Hollybrook Golf and Tennis Club, 
Pembrook Pines, Fla; Gary A. Otto, 
The Vineyard, Temecula, Calif.; 
David Schlagetter, Indian Hill Club, 
Winnetka, III.; and Fred N. Taylor, 
Mankato GC, Mankato, Minn. 

The governing board of Responsi-
ble Industry for a Sound Environ-
ment named Allen James president 
of the specialty pesticide industry 
association. James had served as 
executive director of RISE since it 
was founded in 1991. In addition, 
the board elected two new mem-
bers to a three-year term: Dan Un-
tied, director of sales and market-
ing for McLaughlin Gormley King 
Co.; and Bill Culpepper, president of 
SePRO Corp. 

Textron Golf, Turf And Specialty 
Products announced the following 
changes in its sales and marketing 
organization: Mike Aponas, vice 
president of sales for the fleet and 
specialty vehicle products; Barry 
Cook, vice president of product de-
velopment for vehicles, turf and 
professional lawn care products; 
David Davis, director of national ac-
counts for fleet and turf product 
lines; Tom Meier, general manager 

of Steiner/Brouwer; Paul Pesci, vice 
president of sales for the turf and 
professional lawn care products; 
Bill Robson, director of marketing 
for vehicles, turf and professional 
lawn care; Mike Toomey, vice presi-
dent of customer sen/ice for vehi-
cles, turf and professional lawn 
care; and Steve Yolitz, vice president 
of strategic planning and business 
development 

Angus Farquhar was named to the 
post of commercial secretary with 
the Royal and Ancient GC of St. 
Andrews. He was formerly assis-
tant secretary. 

Let us know about your people 
on the move. Send 
information/color photos to 
Golfdom's Frank Andorka at 
7500 Old Oak Blvd., Cleveland, 
44130. Fax information to 
440/891-2675 or e-mail to 
fandorka @advanstar. com. 

Karsten Solheim, a pioneer in golf 
club design and instrumental in gen-
erating interest in women's profes-
sional golf, has been posthumously 
awarded the National Golf Founda-
tion's Graffis Award for 2000. 

Jeff Nus joins the USGA as manager 
of Green Section Research. Nus 
formerly worked for the GCSAA 

The Golf Course Builders Associa-
tion of America elected Fidel Garcia 

as it president 
elect. Garcia is 
vice president of 
Ryangolf, a golf 
course builder in 
Deerfield Beach, 
Fla He will be-

come president of the organiza-
tion in February 2002. 

The Jack Lumpkin family was 
named Golf Family of the Year by 
the National Golf Foundation. 



The Company Line 
m P R O D U C T S & S E R V I C E S 

• Soil amendment 
AAdvanced Water Management 
offers Hydrozone, a permanent, 
water-absorbing soil amendment 
engineered to absorb a maximum 
of 30 to 40 times its weight in 
water, releasing it to the plants as 
needed. Hydrozone absorbs and 
retains fertilizers and is less af-
fected by salts. It helps conserve 
water and improves turf perfor-
mance, especially in drought con-
ditions and isolated dry spots, ac-
cording to the company. 

Because Hydrozone in-

creases the water-holding ca-
pacity in the root zone, there are 
more roots, better establishment 
of sod and less firing (yellowing). 
For more information, contact 

877-994-3494 or 

CIRCLE NO. 200 

Woods, irons washer 
SGD introduces Range Boss Green and Club Washer, which al-
lows customers to clean woods and irons thoroughly and effort-
lessly. Four brushes surround the club head for fast and easy 
cleaning. The washer has an easy-lock lid for fast removal of dirty 
water and sludge and for quick refill. It has a 6-gallon capacity and 
is made of polymer-based material. 
For more information, contact 330-2239-2828, www.sgdgolf or 

CIRCLE NO. 201 

• Tines 
JRM Inc. offers a line of Su-
perQuad aerification tines, which 
aren't as "invasive" or "traumatic" 
as a three-eighths-inch coring 
tine, according to the company. 
The SuperQuad is offered in two 
lengths: the standard 3.5 inches 
and a longer 4.5 inches. 
The SuperQuad should be con-
sidered for those situations 
where the superintendent wants 
to go a little deeper and/or pull 
up slightly more material, accord-
ing to the company. 
For more information, contact 

888-JRM-7007 or 

CIRCLE NO. 202 

Protective wear 
Radians Inc. offers safety eyewear 
that incorporates hearing protec-
tion as well. The product features 
distortion-free polycarbonate 
lenses that are anti-scratch, anti-
static, anti-UV and anti-fog. The 
reusable Jelli earplugs provide 
comfort The adjustable temples 
and wrap-around styling conform 
to different face shapes and sizes. 
For more information, contact 

877-RADIANS, 

www.radians.com or 

CIRCLE NO. 203 
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Barclay Street, 21st Floor, New York, NY 10286. The regis-
tered bondholder as of July 1,2000 is: CEDE & Co., Box 20, 
Bowling Green Station, New York, NY 10004. 

12. Does Not Apply 
13. Publication Title: Golfdom 
14. Issue Date for Circulation Data Below: 

August 2000 

15. Extent and Nature of Circulation 
Average 

No. Copies No. Copies 
of of 

Each Issue Single Issue 
During Published 

Preceding Nearest to 
12 Months Filing Date 

A. Total Number of Copies 32,138 32,270 
B. Paid and/or Requested 

Circulation 
1. Paid/Requested Outside-

County Mail Subscriptions 
Stated on Form 3541 21,220 22,504 

2. Paid In-County Subscriptions 
Stated on Form 3541 

3. Sales Through Dealers and 
Carriers, Street Vendors, 
Counter Sales, and Other 
Non-USPS Paid Distribution 59 62 

4. Other Classes Mailed Through 
the USPS 

C. Total Paid and/or 
Requested Circulation 21,279 22,566 

D. Free Distribution by 
Mail 
1. Outside-County as Stated 

on Form 3541 9,936 9,206 
2. In-County as Stated 

on Form 3541 
3. Other Classes Mailed Through 

the USPS 
E. Free Distribution 

Outside the Mail 737 434 
F. Total Free Distribution 10,673 9,640 
G. Total Distribution 31,952 32,206 
H. Copies Not Distributed 186 64 
I. Total 32,138 32,270 
J. Percent Paid and/or 

Requested Circulation 66.6% 70.1% 
17. Name and Title of Editor, Publisher, Business 

Manager, or Owner: Robert Dahl, Group Circulation 
Director Date: 9/1/00 
I certify that the statements made by me above are 
correct and complete. 

http://www.sgdgolf
http://www.radians.com


lieds 

Accu-Products Int'l 
(800) 253-2112 • (734) 429-9571 

or Fax: (734) 429 -3985 
w w w . a c c u p r o d u c t s . c o m 

S E E D L A N D . C O M 

TOUR G O L F Y A R D A G E P R O D U C T S 
GRANITE STONES BLASTED AND DELIVERED IN THREE WEEKS! Every month, G O L F D O M classifieds offers 

readers a concise and easy to read section 
of the products and services you're looking 
for. Check it our every month, or you might 
miss out. 

For all ads under $ 2 5 0 , payment must be 
received by the classified closing date. 
VISA, MASTERCARD, & AMERICAN 
EXPRESS accepted. 
Send to: Advanstar Marketing Services, 
7 5 0 0 Old Oak Blvd, Cleveland, O H 
4 4 1 3 0 

BOX N U M B E R REPLIES: G O L F D O M , 
Classified Dept., 131 W. First St., 
Duluth, M N 5 5 8 0 2 

FOR ADVERTISING INFORMATION 
A N D AD PLACEMENT, CONTACT: 
Leslie Zola 
1 -800 -225 -4569 (ext. 2670), 
Fax 440 -826 -2865 , 
Email lzola@advanstar.com 

• SPRINKLER TAGS IN STOCK 
FOR ALL SPRINKLER SYSTEMS 

• GRANITE SIGNS & STONES 
• HAZARD STAKES # RAKES 
• YARDAGE BOOKS IN 3-D! 

ProMark 
A Visible Marking ^ ^ g H S f ^ M I 
System You Can 
Mow Right Over 
• Speeds up play - Reduces F T 

playing time up to 20% per round 
• Cost effective - Pays for itself in months -

Lasts for years 
• More enjoyment - N o pacing and hunt ing 

for sprinkler heads 
• Markers for fairways, tees, driving range 

and cart path 
• Available in all popular colors and can 

customize 

Yardage Markers For: 
•Fairways ^ 

Couplers ^^^^^^^ 

4 year replacement warranty 
No minimum purchase 

Customized requests our specialty 
Excellent 

Customer Service and Satisfaction! 
Since 1990 PENNSTATE 

World Campus 

Fax: 785-227-9998 www.yardagemarkers.com ffi The Kirby Marker System 

^ 800-925-4729 ~ 
{(_J 7 6 0 - 9 3 1 - 2 6 2 4 ( j ) 

Fax 7 6 0 - 9 3 1 - 1 7 5 3 
www.Kirbymarkers.com 

Turfgrass Management 
On-line Certificate 

O u r World C a m p u s of fe r ing 
gives b u s y turf p rofess iona ls 
any t ime , a n y w h e r e access to 

th is w o r l d - r e n o w n e d 
P e n n State p r o g r a m . 

A C C U - G A G E ® 

FOR BEST PRICE 
PRECISION BEST QUALITY 
MOWING BEST WARRANTY 

•AVAILABLE IN 15", 18", and 24" bars 
• AVAILABLE IN English, Metric or Digital 

For complete, up-to-date information 
or to register, visit our Web site at: 

www.worldcampus.psu.edu 
or call 1-800-252-3592 (within the U.S.) 

Penn State is committed to affirmative action, 
equal opportunity, and the diversity of its workforce. 
IOCE 00-3064 pah GOLFD 

Directional/Memorial 
For Customer Service or 

Subscription Information, 
Call 1-888-527-7008 

Cart Path Markers L A W N & T U R F G R A S S S E E D S 
Grasses for warm, cool & transition zones. 

Buy Seed Direct - Commercial Sales Online. 
(888) 820-2080 

w w w . G o l f w a y s . c o m 

Plus: Spr ink ler lags 
Pius: immMmmrim 

1-800/932-5223 Fax: 513/759-0721 
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