
Remember High School health class? You learned the 
basics of nutrition. Eating right is the foundation to 
staying healthy and looking great! The same holds true 
for your turf and soil. Providing a nutritional foundation 
for your turf management program is the cornerstone 
of Nature Safe's philosophy. Formulated from the 
highest quality animal and plant proteins, yeast, 
sugars, carbohydrates and humus, Nature Safe 
conditions the soil, stimulating microbial activity and 
delivering a predictable, slow release feed to the plant. 
The result, healthy turf that can improve the efficacy of 
an overall IPM program. 

Nature Safe's extensive product line is validated by 
over 2 0 university research studies. Exciting new 
formulations like 2 0 - 1 - 5 and 13-0 -11 (with Polyon®), 

as well as 1 5 - 2 - 8 (with Meth-Ex 40®) have been 
added, providing unparalleled options for turf 
managers. Find out why superintendents around the 
country are making Nature Safe their natural choice 
for optimum soil and plant nutrition. 

F o r a d i s t r i b u t o r n e a r y o u , 
F R E E v i d e o , r e s e a r c h a n d 
p r o d u c t i n f o r m a t i o n , c a l l 
( 8 0 0 ) 2 5 2 - 4 7 2 7 a n d v i s i t 
o u r w e b s i t e at 
www.naturesafe.com 
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Business 

briefs 

Simplot buys Lange-Stegmann line 
Boise, Idaho-based Simplot Turf & Horticul-
ture purchased the professional product line 
from St. Louis-based fertilizer formulator 
Lange-Stegmann, which includes Lange-
Stegmann's production facilities for its pro-
fessional products in the golf market 

E-businesses open for business 
Tampa-based Golfbusiness.com has opened 
its business-to-business e-commerce net-
work, a joint venture between Apollo Real 
Estate Advisors Principals and the National 
Golf Course Owners Association. Golfbusi-
ness.com is an open market place for all golf 
courses and ranges. Golfbusiness.com will 
target the current 5 ,000 NGCOA members 
and customers in the United States. 

Sacramento, Calif-based golfgm.com re-
cently launched its site, a Web-based mar-
ketplace for golf industry business-to-busi-
ness buyers and sellers 

Husqvarna purchases Bluebird 
Charlotte, N.C.-based Husqvarna finalized an 
agreement to purchase Denver-based Blue-
bird International. Husqvarna will continue to 
market the Bluebird brand through its exist-
ing dealer and distributor network and will 
also introduce Husqvarna branded models. 
The Bluebird operation will be organized as 
part of Husqvarna's U.S. turf care operations. 

Consider this a victory for 
golf course wildlife and 
natural resources. 

Eighty-six percent of 
golf courses participating 

in the Audubon Cooperative Sanctu-
ary Program for Golf Courses (ACSP) 
have reduced pesticide use without 
sacrificing playing quality, according 
to a recent survey by Selkirk, N.Y.-
based Audubon International, which 
launched the ACSP program in 1991. 

ACSP is an environmental educa-
tion program designed to help golf 
courses enhance and protect wildlife 
habitat and natural resources. About 

2,140 U.S. courses are enrolled in 
the program and 219 have achieved 
designation as Certified Audubon 
Cooperative Sanctuaries. 

Audubon International s survey 
also reveals that members increased 
acres devoted to wildlife habitat 
nearly 75 percent — from 40 acres 
to 75 acres per course, on average — 
after joining the program. Seventy-
nine percent of members decreased 
the amount of managed turfgrass 
after joining ACSP. Sixty-four per-
cent of members now monitor 
wildlife activity, a 48 percent increase 
since they joined the program. 

Textron, ProLink form alliance 
Textron Turf Care And Specialty Products 
has formed a strategic alliance with Tempe, 
Ar¡z.-based ProLink, an inventor of Global 
Positioning Satellite (GPS) golf course infor-
mation management systems. Under the 
agreement, ProLink will utilize Textron's E-Z-
GO branch network to sell and service GPS 
systems in the United States and Mexico. 



A Look Back 
REPORTER EXPLORES OLD DAYS, 
WHAT INDUSTRY HAS BECOME 
By P e t e r S la is 

I've covered the golf course indus-
try for nearly 11 years, and it's 
good to see the game grow in 

popularity and the superintendents 
profession rise in status. 

Many of the stories I covered in the 
early days focused on the shortage of 
golf courses. Golf participation rates 
grew faster than the number of facili-
ties. That meant too many golfers and 
too few places to play. 

"A new course a day" was the battle 
cry a dozen years ago, and the industry 
responded. The number of new 
courses opening annually zoomed into 
the 300s, then the 400s and last year 
into the 500s as the industry danced 
through the 1990s. 

Now that the growth in golf course 
supply has caught up and even sur-
passed demand, the industry is trying 

to gently tap the golf course develop-
ment brakes without putting the pedal 
through the floor board. "Sensible de-
velopment in markets that make 
sense" is the new battle cry. 

Pessimists argue that the growth in 
supply and a stagnant demand can 
only spell disaster for the golf industry 
— but all the courses I see seem to be 
full or close to it. While the number of 
U.S. golfers remains around 25 mil-
lion, there are reportedly another 
40 million who would like to take up 
the game if it weren't for cost, skill and 
intimidation barriers. The challenge is 
how to remove those barriers and bring 
that untapped resource into the game. 

It still surprises me what a big busi-
ness golf has become. Still, many of the 
companies I covered back in the early 
1990s are gone. A few have gone out of 
business, but most have merged with 
other firms and taken on new names. 

Wall Street is a financial thorough-
fare many course operators are travel-
ing to find additional money for their 
developments and acquisitions. The fi-
nancial road doesn't only lead to the 
local banks anymore. 

As for marketing, you rarely heard 

the expression "customer service" spo-
ken at golf courses a dozen years ago. 
Now it seems every management firm 
and individual course operator in the 
land has those two words etched into 
their mission statements and employee 
psyches. The back-of-the-house main-
tenance staffs of the 1980s are moving 
toward the front, led by superinten-
dents who know that exceeding cus-
tomer expectations is part of their jobs. 

The growth in new courses meant 
several things, including the need to 
train more superintendents and assis-
tant superintendents to staff the facili-
ties. Turf students often had a dozen 
job offers before they left school. Some 
were hired out of college to fill head 
superintendent positions at salaries 
that 10- and 15-year turf veterans en-
vied. Stories about experienced super-
intendents making six-figure salaries 
became more commonplace. 

But all good things come to an end. 
More people entered the profession as 
universities added or expanded turf-
management programs. Most recent 
grads now consider themselves fortu-
nate to start as first assistants. 

Continued on page 14 

Quotable 
"We haven't had rain in 84 days. 
Wot a drop/' 
— Tom Kastler, superintendent of the Club at Runaway 
Bay, speaking on Sept. 21 about the severe drought in 
north Texas. 

"When I'm down there among 
the fish, none of them know 
who I am/' 
— Tiger Woods, arguably the world's most recognized 
athlete, on the benefits of his new hobby — scuba diving 
(The Cleveland Plain Dealer) 

"He has turned out many 
superintendents, but they will all 
probably tell you that he was the 
biggest son of a &#@!*, b*$%*!#, 
f?!+*$#@ ever to work for. 
You hated him — but you loved him. 
Because when you got your own 
golf course, all of the sudden you 
realized why he did what he did. 
Dick made you a better 
superintendent because he was 
so diligent and intense." 

— California CGCS Jim Ferrin on Dick Bator, 
renowned former superintendent and consultant. 



Off The Fringa 

Pere Test Needs Evaluation 
MILLER WORKING WITH USGA 

TO STANDARDIZE LAB TESTING 

Amid charges of politics and 
loose methodology among soil 
testing labs, the USGA believes 

its on the verge of a breakthrough to 
standardize testing methods and put an 
end to six years of tepid relations be-
tween labs and golf course contractors, 
builders and soil blenders. 

"I'd love to put out a new method 
— and verify its strengths and correct 
its weaknesses for several months — 
and then release a final version by the 
first of the year," said Bob Miller, an 
affiliate professor at Colorado State 
University, who's working for the 
USGA to standardize testing methods 
among the country's labs. 

The USGA has agreed to share 
costs with the labs if they need retool-
ing. "While the labs' analysis for or-
ganic matter and soil chemicals are 
'rock solid,' the bad news is the satu-
rated hydraulic conductivity [percola-
tion] test [is not]," Miller said. 

The problem is the test method it-
self — the way it is written has signifi-

cant weaknesses, Miller noted. "No 
two labs are on the same page or in the 
same book," he said. 

Indeed, the "perc test," as it is 
called, is the most important of all the 
analysis measures. The test determines 
how many inches per hour of water 
percolates through the root zone be-
neath a golf course green. 

At the summer meeting of the Golf 
Course Builders Association of Amer-
ica (GCBAA), the importance of the 
perc test was driven home. 

Miller said: "One of the builders 
said to me, 'I produce X thousand 
tons of material on my construction 
projects each year. If a lab can tell me 
that a 90-10 (sand-to-peat) blend 
works better than 85-15,1 can write 
off several million dollars in construc-
tion costs.' " 

Therein lies part of the rub. Labs 
feel that if they tighten up their toler-
ances, they will lose customers, critics 
of the test say. So they widen the toler-
ances and lean up the mixture by 
using less peat. 

"This was the dirty little secret of 
the industry," Miller said. "When a 
supplier sends a sample to the lab, he 

sends a good sample. If he doesn't like 
the numbers he gets, he sends it to an-
other lab." 

Eight soil testing labs are now ac-
credited through the American Associ-
ation of Laboratory Accreditation, but 
Miller said "accreditation is empty un-
less you test for peoples' performance." 
Some labs have chosen not to seek ac-
creditation, which costs $25,000 to 
$30,000 every three years. 

The fact that soil testing labs use 
different equipment is not the primary 
problem, according to Miller, who 
holds a Ph.D. in soil science and for 
10 years ran a lab at University of Cal-
ifornia-Davis. 

"That is a misconception," he said. 
"If I ranked the top three problems, 
equipment would be third. Technique 
is the operative problem." 

To correct the situation, Miller and 
the USGA are taking steps to make 
the process less sophisticated, but cod-
ify the steps more rigidly. 

"The bottom line is that we use a 
robust method, which means anyone 
can do it and get the same numbers," 
Miller said, "If we get less than 5 per-
cent to 7 percent difference [from lab 
to lab], that's fine with me." 

— Mark Leslie 

A Look Back 
Continued from page 13 

The head superintendent jobs are available. It just 
takes a little longer to get there, which is probably a good 
thing considering the on-the-job training most young 
superintendents acquire before attaining top posts. 

Superintendents have also upgraded their image. 
The batde to get others to call them superintendents, 
rather than greenkeepers, was still being fought 
10 years ago. But with the new tides come new respon-
sibilities, including budgeting, government regulations 
and personnel management issues. While enjoying 
their new responsibilities, many superintendents seem 
to miss the time spent outdoors, which is what at-
tracted them to the profession in the first place. 

Peter Blais, president of Blais Communications., can be 
reached at207-657-7150 or pblais@maine.rr.com. 

Is close enough good enough, 
or should you have to go 
the "hole" way? 

Concede: 6 3 . 9 % 

Make 'em putt: 3 6 . 1 % 

S O U R C E : N A T I O N A L G O L F F O U N D A T I O N 
I L L U S T R A T I O N : D A N B E E D Y 

When you ' 
end up in 
the drink, 3 6 2 / o 

should you No 
get another 6 3 . 8 % 
shot? 

mailto:pblais@maine.rr.com


Tools of the Trade 

Use MACRO-SORB® radicular throughout the growing 
season to increase nutrient absorption and enhance root 
growth and development. 

Use MACRO-SORB® foliar to increase photosynthetic 
activity, especially during periods of stress, and through-
out the year to enhance your foliar spray program. 

MAXIMUM PROTECTION FROM STRESS WITH AMINO ACID BIOFERTILIZERS 
Use QUELANT®-Ca to correct a calcium deficiency within 
the plant or once a month to keep calcium levels sufficient 
throughout the year. 

Use QUELANT®-K to enhance synthesis of carbohydrates 
and increase turfgrass tolerance to heat, drought, cold, 
traffic, disease, and other adverse conditions. 

Call 800-925-5187 for your nearest distributor 
www.nutramaxlabs.com Circ le No. 109 
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How to Tell Republicans from Democrats 
The post-convention bumps have 

disappeared, the debates are 
over and A1 Gore and George 

W Bush have spent the next month try-
ing to paint each other as a cross be-
tween Richard Nixon and Bill Clinton. 
The election cant come soon enough. 

But some of you might want to 
know to which party your golfers be-
long, so here are some clues to help 
you figure it out: 
• Democrats protect endangered 
species. Republicans prefer to hunt 
them. 
• Republicans hire exterminators. De-
mocrats just step on the bugs. 
• Democrats name their children after 
currently popular sports figures, politi-
cians and entertainers (look out for a 
future President Tiger from this 
group). Republican children are 
named after their parents or grandpar-
ents, according to where the money is. 

• Republicans want to ban the 
FQPA. Democrats would like to 
expand it. 
• Republicans play golf on 
grass. Democrats smoke it. 
• Democrats give their 
worn-out clothes to the less 
fortunate. Republicans wear 
theirs. 
• Republican boys date De-
mocratic girls. They plan to 
marry Republican girls, but 
feel that they're entitled to a 
little fun first. 
• Democrats buy most of the books 
that have been banned somewhere. 
Republicans form censorship commit-
tees and read them as a group. 
• Democrats make plans and then do 
something else. Republicans follow 
the plans their grandfathers made. 
• Republicans raise dahlias, Dalma-
tians and eyebrows. Democrats raise 

kids, Airedales and taxes. 
• Republicans sleep in twin beds — 
some even in separate bedrooms. 
That's why there are more Democrats. 
• Republicans smoke cigars. Democ-
rats use them for — oh, never mind! 

Sources: Congressional Record and 
Frank H. Andorka Jr. 

Scanning the Web 
Frank Andorka reviews architect's sites 

My wounds have finally healed from the beating I took LAST time I 
examined architecture-related sites (for those 
of you who've forgotten the fun and frolic of 
my previous foray, see March and April's 
"Scanning" columns), so I decided to chance 
another peek. This time, I decided to look at 
architecture firms. If you're planning on build-
ing or renovating your course, here are some 
sites you might consider (all sites start with 
ht tp : / / unless otherwise noted): 

***** - Bookmark it and return frequently; * 
- Look at only if absolutely necessary 

^ f *****www.csgolf.com - A refreshing site that is the cyberspace 
home of Craig Schreiner Golf Course Architects. Its clean, unclut-
tered appearance makes it easy to navigate. It will take you step by 
step through the process of golf course design. It discusses 

Schreiner's philosophy, introduces you to 
the staff (including extensive biographies) 
and allows you to view a project library with 
photographs. The only question I have is: If 
Schreiner is showing off his best work, why 
are the photos so small? 

***www.devriesdesign.com- As someone who enjoys a minimalist 
approach in all things, I loved the opening page to Mike Devries' 
site - a stark white background with what looks like a pen-and-ink 
drawing of a flagstick. The site consists mainly of lists of Devries' 
accomplishments, which are considerable. But for an architect's 
site, I was surprised by the lack of photographs and the text-inten-
siveness of the site. I would have liked to have seen some pictures 
to illustrate his philosophy rather than just reading about it. 

*** www.hansegolfdesign.com - Gil 
Hanse's site is also minimalist and primarily 
text-based, but it does contain pictures of 
both staff members and projects. Some of 
the photos are blurry, and the links page 

actually contains no direct links but it does list one of my favorite 
Web sites - www.golfclubatlas.com. 

Scanning the Web is compiled by Frank H. Andorka Jr., Golf-

dom's associate editor, who still winces at the words "golf 

course architecture." You can reach him at 

fandorka@advanstar.com with future column suggestions or 

sites you think he should visit. 

http://www.csgolf.com
http://www.hansegolfdesign.com
http://www.golfclubatlas.com
mailto:fandorka@advanstar.com


THE NEW AUTOMATIC TRANSMISSION: 
KEEPING UPHILL CLIMBS FROM BECOMING UPHILL GRINDS. 

C U S H MAIM OVER TOUGH HILLS. ACROSS WICKED TERRAIN. YET, LIGHT ON TURF. AND, STILL, WHAT'S 
B U I L T TO L A S T E B S E g g l MOST IMPRESSIVE ABOUT THE NEW TURF-TRUCKSTER® IS ITS AUTOMATIC TRANSMISSION. 

With no gears to shift, no clutch to adjust (or replace), and no downtime for lengthy operator training, today's 
Truckster is more versatile than ever. Its 32 hp, fuel-injected engine packs the power you need to boost productivity. 
Plus, you gain the convenience of a mid-mounted engine, a walk-through platform and a full 60-inch box. So if you've 
never experienced a Truckster (if that's possible), we urge you to test-drive this one. For a dealer near you, call 1-888-922-TURF. 

C i r c l e No. 110 



Blaze of Glory 
After hitting their drives at the par 5, 518-yard 
6th hole at Glen Ellen C C in Millis, Mass., 
golfers may be excused if the view from their 
second shots take their breath away. 

The fall foliage emerges from its hiberna-
tion in Massachusetts this time of year, and 
superintendent Marc Baker says the foliage 
on No. 6 takes a back seat to none. 

"The full force of the foliage doesn't hit you 
on the tee because you can't see the green 
from there," Baker says. "As you're approach-
ing your second shot, however, you look up 
and see the trees. It's a pretty amazing sight." 

The explosion of reds and yellows also 
provides a breathtaking backdrop for the 
third shot to the green. Baker says most 
golfers lay up on their second shots to 

avoid the creek. Then it's 
an easy sand wedge 
from there to the green. 

Since No. 6 is a low-
lying hole, Baker says 
keeping the fairway dry is 
his biggest maintenance 
headache. Water collects 

Marc Baker on the fairway, and crews 
must remain ever vigilant 

so they don't leave deep ruts as they mow. 
An excellent cart path system allows mainte-
nance equipment to move around the hole 
with relative ease, but sometimes damage 
can't be avoided. 

"The fairway's wet all the time," Baker says. 
"We use plant growth regulators on the fair-
ways so we don't have to mow as often, but 
sometimes a rut is inevitable." 

Golfdom's Hole of the Month 
is presented in partnership with 

TEXTRON 

1721 Packard Avenue 
Racine, Wl 53403-2564 

888-922-TURF 
www.jacobsen.textron.com 

18 Golfdom N o v e m b e r 2 0 0 0 
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11 d e I i v e r s 

EVERYTHING i 
< 

t o d a y ' s s u p e r i n t e n d e n t < 
< 

r e a l l y n e e d s . 

I n c l u d i n g a G R E A T P R I C E . 

TEXTRON 

Ransomes delivers the high - quality, 

precision cut you expect - without 

all the nonessential features that can 

drive up costs. Every model is solidly 

built in ISO 9001 -certified U.S. 

facilities, providing reliability you 

can count on for years to come. 

For more information, or the nearest 

dealer, call 1-888-922-TURF or visit 

www.ttcsp.textron.com. 

Performance without the price. 
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