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Aerator Maintenance 
Preventive maintenance is key to effective aeration, espe-
cially when it comes to hole quality and finish. Low-quality 
aeration is one indication of a machine malfunction. Exces-
sive vibration and noise can also indicate a maintenance 
problem. 

"Understanding how the product operates is important," 
says Peter Whurr, vice president of product management 
for Textron Turf Care And Specialty Products in Racine, Wis. 
"If you think that something may be wrong with your ma-
chine, generally there is." 

Whurr advises superintendents to look at the quality of 
holes and listen for any undue noise. 

"A lot of wear and tear can occur during aeration," he 
adds. "Adhering to a preventive maintenance program will 
help improve aerator performance and extend the life of 
their machines." 

With that in mind, here are preventive maintenance tips 
for improved aeration: 

Engine upkeep 
Check for oil leaks prior to operating the machine. 
Inspect and clean dirty engine fins with a pressure airline 

to prevent the engine from overheating. Hose the entire 
machine down after use to keep it free of dirt and debris. 

Change the engine oil regularly - consult your owner's 
manual for the recommended frequency, generally every 50 
hours of operation. Always use the appropriate oil grade. 

Tighten the tines 
ï Tighten any loose tines before operating the machine to 

prevent them from slipping out of the holder. 
. Inspect the machine for damaged tines. Bent tines won't 

produce a clean, crisp hole. 
Coring tines should be cleaned with a water pressure 

hose on completion of the work cycle. 

Test the tire pressure 
Make sure the correct tire pressure is set before using 

the machine. Inadequate tire pressure can cause the ma-
chine to operate ineffectively and lead to tire roll off. Con-
sult your owner's manual for the recommended pressure. 

Check tires for any foreign objects, such as nails and 
stones. Solid tires also should be inspected for damage to 
the sidewalls or outside perimeter. Missing pieces of tire 
material can cause difficult operation. 

Miscellaneous maintenance 
• Tighten any loose nuts and bolts prior to operation. 

On walk-behind aerators, ensure the handle grips are 
firmly in place. 

Clean and lubricate chains and sprockets according to 
manufacturer recommendations. 

L c i d f i i s 
• PEOPLE ON THE MOVE 

Azusa, Calif.-based Rainbird Golf 
Division named Christopher Fay as 
its national sales manager. Fay is 
responsible for managing the 
growth and development of do-
mestic golf sales for the division. 
Rainbird also named David Ro-
maine as its pumping systems 
product manager. 

Tom Handel was named general 
manager for the combined busi-
nesses of Toledo, Ohio-based 
The Andersons Professional Turf 
Products Division. 

Desert Pine GC in Las Vegas 
named Gary St. John as its 
superintendent. 

John Maeder joined Profile Prod-
ucts LLC as its northeast re-
gional project manager. 

International Golf Maintenance 
named three superintendents: 
Fred Gehrisch, Highlands Falls GC 
in Highlands, N.C.; Jim Vogel, Mill 
Pond GC in Long Island, N.Y.; 
and Blake Watson at the Warner 
Springs Ranch in Laguna, Calif. 

Anne-Marie Fanguy joined the Na-
tional Golf Foundation as com-
munications manager. 

Linkscorp named Chris Collins as 
superintendent at Wndmere CC 
in Orlando, Fla 

Cindy Davis, president and CEO of 
The Arnold Palmer Golf Co, was 
elected vice chairman of the 
company's board of directors. 
Michael Hoffman, vice president 
and general manager of the 
commercial division at The Toro 
Co, was elected secretary/trea-
surer. He has been on the board 
since 1999. 

Piano, Texas-based Adams Golf 
formed Adams Golf Japan, and 
named Kankichi Itani president of 
the new subsidiary. 

Sam Snead announced he has 

formed Sam Snead Course De-
sign, located in Stuart, Fla 

Bayer Corp. Garden & Profes-
sional Care announced several 
personnel changes: Dan Car-
rothers, head of marketing; Phil 
McNally, field research and devel-
opment representative for the 
western United States; and 
Chuck Silcox, field research and 
development representative for 
the northeastern United States. 

Jarrett Cowden, vice president of 
marketing and sales for Vermeer 
Manufacturing, left the company 
May 1 to begin a new venture 
that will provide outsourced mar-
keting and advertising services 
to Vermeer and its dealers. 

Troon Golf hired Terry Bloskey as 
vice president of acquisitions 
and development. 

Steven J. Petersen joined Gowan 
Co. as its Turf Division sales 
manager. 

Smith Turf & Irrigation of Charlotte, 
N.C, received an Outstanding 
Achievement Award from River 
Falls, Wis.-based Foley United. 

Racine, Wis.-based Textron Turf 
Care And Specialty Products 
honored a number of its deal-
ers with its Raving Fans awards 
at the GCSAA show. Raving 
Fans awards recognize dealers 
for outstanding achievement 
and excellence in customer 
service. The dealers honored 
were Krigger & Co. of Gibsonia, 
Pa.; Golf Ventures of Lakeland, 
Fla.; and Steven Willand Inc. of 
Brookfield, Conn. 

Let us know about your people 
on the move. Send 
information/color photos to 
Golfdom's Frank Andorka at 
7500 Old Oak Blvd., Cleveland, 
44130. Fax information to 
440-891-2675 or e-mail to 
fandorka @advanstar. com. 



The Company Line 
• I PRODUCTS & SERVICES 

• Pump station 
Rain Bird's Golf Division introduces the VFD Pump Station and its 
latest central control software feature, Smart Pump. 

The VFD Pump Station is a system that provides efficient water 
delivery and energy management for irrigation systems, according 
to the company. 

Smart Pump, available with Rain Bird's Cirrus, Nimubs II or Stra-
tus II central control systems, uses real-time communication with 
the pump system to optimize flow management 
For more information, contact 800-984-2255, www.rainbird.com or 
CIRCLE NO. 201 

Aquatic herbicide 
Griffin LLC, a joint venture 
company of Griffin Corp. and 
DuPont, is marketing Avast!, a 
fluridone aquatic herbicide. 

The aquatic vegetation man-
agement tool offers benefits in-
cluding species selectivity, long-
term residual activity, easy 
application and no restrictions on 
access to water bodies following 

application. Avast! controls weeds 
in virtually all freshwater bodies -
ponds, lakes, reservoirs, drainage 
and irrigation canals - for up to 
12 months. 

There is minimal risk to fish, 
waterfowl and desired plant 
species. 
For more information, contact 
912-242-8635 or 
CIRCLE NO. 202 
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A Fertilizer 
Lesco's new Novex line of fertil-
izers offers agronomic and eco-
nomic advantages over traditional 
methylene urea/ureaformalde-
hyde fertilizers, according to the 
company. Classified as 
aminoureaformaldehydes, the 
Novex products enhance fertiliza-
tion efficiency by offering opti-
mum single-season nitrogen 
release. 

The homogeneous products 
contain less very quick- and very 
slow-release nitrogen and more 
mid-range controlled release 
nitrogen. 
For more information, contact 
440-333-9250, 
www.lesco.com or 
CIRCLE NO. 204 

Reel 
The Victory reel from Bush 
Hog delivers a consistently 
high quality cut over months 
of use without operator or 
mechanic adjustments, the 
company says. The new de-
sign reduces the frequency 
of back lapping and virtually 
eliminates the need for 
adjustments. The reel also 
eliminates the inconsistent 
mowing performance that 
can result when adjustments 
of conventional reels aren't 
made as bed knives, the 
company says. 

Bush Hog also offers the 
newTDR-11 Tri-DeckRear 
Discharge Finishing Mower. 
TheTDR-11 features me-
chanical float that allows the 
three 48-inch wide decks to 
float over mounds and undu-
lations without scalping. Tight 
turning when trimming is as-
sured by an 80-degree con-
stant velocity driveline. 
For more information, 
contact 334-872-6261, 
www.bushhog.com or 
CIRCLE NO. 205 

• Safety storage 
Safety Storage offers a line of standard shelving, separation walls 
and other interior furnishings for use in hazardous materials storage 
buildings and lockers. Safety Storage shelving provides convenient 
storage, handling and use of bottles, buckets, bags and boxes of dry 
and liquid chemicals, and hazardous materials. Shelving is available in 
flat or spill-containment configurations. 

Separation walls are available for applications where incompatible 
materials are to be stored in the same building or when it's desired to 
separate different types of storage and work areas. 
For more information, contact 800-344-6539, 
www.safetystorage.com or 
CIRCLE NO. 206 

Pumping programs 
Flowtronex PSI introduces two pumping innovations that hinge 
on open architecture, a software programming approach which al-
lows all elements of irrigation systems- including pumps, sprin-
klers and control devices - to talk to each other. 

The innovations include: 
• PumpLog 2000 - The latest update of the company's moni-

toring software is easier and more convenient for end users. It can 
bridge any Flowtronex PSI pumping system with any irrigation 
control system. PumpLog 2000 makes it possible to monitor 
pumping and irrigation systems via the Internet 

• PumpLog 2000 CE - Written specifically for today's palm-
sized touch-screen personal computers, this version of PumpLog 
2000 gives a superintendent touch-screen control of the water 
system at any time, whether the superintendent is on the course, 
at home or in the office. 
For more information, contact 214-357-1320 or 
CIRCLE NO. 203 

http://www.rainbird.com
http://www.lesco.com
http://www.bushhog.com
http://www.safetystorage.com


First, 

Your Golf Course Supermarket 

Customer Servici 

No other product 
beats the durability 
and design flexibility 
of VERSA-LOK solid 

retaining wall units. 
No exceptions. Only VERSA-LOK, with 

its unique pinning system, permits construction of an 
unlimited variety of curves, corners, j 
and steps without specification of j I 
special units. Call (800) 770-4525 for Z j M 

FREE Design « V 
& Installation I ^ I 

Guidelines. o 
VERSA-LOK' Retaining Wall Systems 

Oakdale, MN • (800)770-4525 • www.versa-lok.com 

FlightControl® is the only product that effectively protects 
your course 7 days a week, 24 hours a day. 
FlightControl works like a "Biological Fence", herding geese off 
areas where you don't want them. FlightControl is odorless and 
weather-proof, and harmless to humans, vegetation and wildlife. 

Get rid of the geese., get FlightControl! 

TH E KEY T O GEESE MANAGEMENT 

Call: 800-468-6324 or visit: www.flightcontrol.com 
Environmental Biocontrol, Int'l. a Division of DCV, Inc. 

PlanetAir Aerator for 2000 

...with its patented planetary motion and unique coring 
tine design, relieves the hard pan effect. 
The 12 tines penetrate the earth to a depth of 4 inches 
with a span of 48 inches wide. The tractor's forward 
speed determines hole spacing, making the PlanetAir 
highly productive with low PTO horsepower requirement. 
Cleanup is minimal due to its pulverizing capability. 

Call for a video or demonstraion. 
Dealer Inquiries Invited 

PlanetAir Products 
1065 24th Ave. SW • P0 Box 625 
Owatonna, MN 55060 
Toll Free: 877-800-8845 
Fax: 507-455-2788 
E-mail: planetar@smig.net 
vwwv.planetairproducts.com 

CIRCLE NO. 135 

CIRCLE NO. 137 CIRCLE NO. 136 
w w w . g o l f d o m . c o m Golfdom 7 3 

Just the easiest to use & most comprehensive 
web site around. Over 78,000 items and 

FREE TOOLS just a mouse click away! 

www.precisionusa.com 
800-345-1960 

• No Busy Signals! 
> No On Hold Messages! 

^ No Leave Me a Message, 
I'll get back to you! 

http://www.versa-lok.com
http://www.flightcontrol.com
mailto:planetar@smig.net
http://www.golfdom.com
http://www.precisionusa.com


Classifieds 

Accu-Products Infi 
(800) 253-2112 • (734) 429-9571 

or Fax: (734) 429-3985 
www.accuproducts.com BET FAST ACTION WITH 

CLASSIFIED ADVERTISING! 

•AVAILABLE IN 15", 18", and 24" bars 
AVAILABLE IN English, Metric or Digital 

For I n f o r m a t i o n , Cal l L E S L I E Z O L A 
8 0 0 - 2 2 5 - 4 5 6 9 , e x t . 2 6 7 0 

or 4 4 0 - 8 9 1 - 2 6 7 0 « F a x : 4 4 0 - 8 2 6 - 2 8 6 5 
E - m a i l : l z o l a @ a d v a n s t a r . c o m 

For C u s t o m e r S e r v i c e or 
S u b s c r i p t i o n I n f o r m a t i o n , 

Ca l l 1 - 8 8 8 - 5 2 7 - 7 0 0 8 

MID-COURSE 
RESTROOMS! 

8 0 0 - 5 5 2 - 3 4 8 5 

www.restroomfacilities.com 

SQUARE-CUT. 
TURF PATCHING TOOL 

• Tubular design allows 
for stacking plugs 
New stainless steel 
construction 

Adjustable depth 

' New tapered design for 
easier plug removal 

A c c u - P r o d u c t s Int'l 
(800) 253-2112 • (734) 429-9571 
or Fax (734) 429-3985 
www.accuproducts.com 

FOR SALE (CONT'D) 

Tired of Porta-Potties? 
No Water? No Sewer? 

No Problem! 
Select our "Next Generation" 
Waterless Vault Restrooms 

Hose-down maintenance 
1-Day installation 

Guaranteed No Odor! 

Since 1976... The Nation's Restroom Choice for 
Parks, Golf Courses, and Campgrounds 

•BESTBOOA Call for a brochure 
COBPC»ATION (800) 447-6570 

Don't Treat Y o u Soil Like Dirt! 

A C C U - G A G E 

S u p e r i n t e n d e n t s h a v e t o 

b u d g e t , buy, install a n d m a i n t a i n t h e 

Kirby Marker System 

S o h o w c o m e t h e y m a k e t h e 
p u r c h a s i n g d e c i s i o n 8 5 % o f t h e t i m e ? 

( H i n t : i t ' s n o t j u s t b e c a u s e y o u 
c a n m o w r i g h t o v e r t h e m . ) 

T h e qua l i ty d i s t a n c e m a r k e r 
p o p p i n g up s ince 1 9 9 1 

The Kirby Marker System 

Nobody Does It Better! 

2731 Loker Avenue West • Carlsbad, CA 92008 
800.925.4729 • 760.931-2624 • fax 760.931.1753 
www.kirbymarkers.com • e-mail: kirbymarkr@aol.com 

Soil T e c h n o l o g i e s has supplied top courses with biofertilizers and soil conditioners since 1983, 

We were "bio" when "bio" wasn't cool! 
Our unique microbial products cut compaction, 
reduce fertilizer requirements, inhibit fungus, 

ana produce superb playing conditions. 

Call today to receive complete technical data 
and university research summaries. 

FOR BEST PRICE 
PRECISION BEST QUALITY 
MOWING BEST WARRANTY 

Golfdom 
Every month, GOLFDOM Classifieds offers a 
concise, easy to read section of the products 
and services you're looking for. Check it out! 
For all ads under $250, payment must be 
received by the classified closing date. VISA, 
MASTERCARD, & AMERICAN EXPRESS 
accepted. Send to: Advanstar Marketing 
Services, 7500 Old Oak Blvd, Cleveland, OH 
44130 

BOX NUMBER REPLIES: GOLFDOM, 
Classified Dept., 131 W. First St., Duluth, MN 
55802 (please include box number in address) 
FOR ADVERTISING INFORMATION AND AD 
PLACEMENT, CONTACT: Leslie Zola, 
1-800-225-4569 (ext. 2670), Fax 440-826-2865, 
Email lzola@advanstar.com 

Y a r d a g e M a r k e r s F o r : 

•Fa i rways " \ 
•Tees 
•Car t Pa ths 
•Qu ick 

C o u p l e r s 
4 yea r r e p l a c e m e n t war ran ty 

N o m i n i m u m p u r c h a s e 
C u s t o m i z e d reques t s ou r specia l ty 

Excellent 
Customer Service and Satisfaction! 

Since 1990 

Fax: 785-227-9998 www.yardagemarkers.com 

1-800-221-7645 
Over LOOP satisfied customers in the US. and Canada. 

K'Read a *case study9 of our programs 
in Golf Course Management, 
January 2000, pages 72-80 

ml 

http://www.accuproducts.com
mailto:lzola@advanstar.com
http://www.restroomfacilities.com
http://www.accuproducts.com
http://www.kirbymarkers.com
mailto:kirbymarkr@aol.com
mailto:lzola@advanstar.com
http://www.yardagemarkers.com
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HELP WANTED 

INTERNATIONAL SALES MANAGER - GOLF PRODUCTS 
C o m p a n y : R a i n B i r d I n t e r n a t i o n a l , I n c . 

R e p o r t s t o : D i v i s i o n V i c e - P r e s i d e n t 

L o c a t i o n : G l e n d o r a , C a l i f o r n i a 

R e s p o n s i b i l i t i e s : 
Rain Bird In ternat ional , Inc. seeks a qual i f ied candidate to champ ion our go l f i r r igat ion products a t the inter-
nat iona l level (non-U.S.), and act as a l iaison be tween Rain Bird's In ternat ional and Golf Divisions. This person 
w i l l be responsible for meet ing in ternat iona l sales and pro f i t goals for our go l f products, and w i l l develop and 
conduct seminars in the use, appl icat ion, and benef i ts of these products. In add i t ion , th is pos i t ion requires the 
deve lopment of sales and market ing programs in con junct ion w i t h the Golf Division's brand managers. 

Q u a l i f i c a t i o n s : 
Qual i f ied appl icant w i l l have an undergraduate degree in business, engineer ing or l iberal arts. App l i can t must 
also exh ib i t ef fect ive communica t ions skills, have experience in deal ing w i t h distr ibutors, the i r instal lers and 
specifiers, and have f ive t o seven years of f ie ld sales experience. In ternat ional sales and marke t ing experience, 
an MBA in market ing, an unders tand ing of the i r r igat ion industry, and mu l t i l i ngua l capabi l i t ies are preferred. 
Extensive in ternat iona l t ravel w i l l be required. 

Please FAX resume and cover letter to : 
J a c k B u z z a r d , R a i n B i r d S a l e s I n c . ; ( 6 2 6 ) 9 6 3 - 4 2 8 7 
or e-mai l d y o u n g @ r a i n b i r d . c o m R a i n ^ B I R D 

Golfdom's 
Joke of 
the Month 

On completing a round of golf, 
Steve was questioned about how 
his round went. He replied, "It was 
fine until Bill had a heart attack and 
died at the 18th hole tee box." 
The gentlemen in the clubhouse 
responded, "That must have been 
terrible!" To which Steve replied, 
"You bet it was... Hit the ball, drag 
Bill, hit the ball, drag Bill, hit the 
ball...". 

WEBSITES 
G o l f C o u r s e a n d I r r i g a t i o n S u p p l i e s Y o u r o n - l i n e c o n n e c -

t i o n t o a l l t h e c o m p a n i e s y o u n e e d . C o n t a c t i n f o r m a t i o n 

i n c l u d i n g w e b - s i t e l i n k s a r e p r o v i d e d . L o o k u p a c o m p a n y y o u 

k n o w o r c o m p a r e w h a t i s a v a i l a b l e , w w w . g o l f c o u r s e s u p -

p l i e s . c o m , w w w . g o l f c o u r s e e q u i p m e n t . c o m , w w w . g o l f -

c o u r s e m a n a g e m e n t . c o m , w w w . g o l f c o u r s e s e r v i c e s . c o m , 

w w w . i r r i g a t i o n s u p p l i e s . c o m 6 / 0 0 

S h c w Y b i i i 

TRUE 
r Increases Ad Readership by 40%! 

A d v e r t i s e i n Golfdom C l a s s i f i e d s ! 

C o n t a c t L e s l i e Z o l a 1 - 8 0 0 - 2 2 5 - 4 5 6 9 e x t . 2 6 7 0 

F a x : 4 4 0 - 8 2 6 - 2 8 6 5 • E - m a i l : l z o l a @ a d v a n s t a r . c o m 

Ad Index 
1 3 4 3 D N a t u r e 5 5 

1 2 0 T h e A n d e r s o n s 6 5 

1 1 0 C a n d P Press 3 2 

1 3 0 C o v e r m a s t e r Inc 4 1 

D o w A g r o S c i e n c e s 2 6 - 2 7 

1 2 7 E a r t h w o r k s . 5 9 

1 1 1 Eco Soi l S y s t e m s 3 3 

1 3 5 E n v i r o n m e n t a l B i o c o n t r o l . 7 3 

1 6 5 Ep ic o f W i s c o n s i n 6 4 

1 0 8 F M C C h e m i c a l s 3 1 

1 2 8 F l o r a t i n e P r o d u c t s 6 0 

1 0 1 G o l f s a t C V 2 - 1 

1 2 5 G r e e n t r a c . c o m 5 2 

1 0 2 G r o w t h P r o d u c t s C V 3 

1 1 4 J o h n D e e r e C o 6 - 7 

1 1 2 Lesco 1 5 

1 0 4 M i l l i k e n C h e m i c a l s 5 

1 1 8 M o n s a n t o 5 0 - 5 1 ( reg ) 

1 1 7 N o v a r t i s . . . 3 6 - 3 7 

1 0 9 N u t r a m a x L a b o r a t o r i e s 1 9 

1 3 8 P l a n e t A i r Tu r f . 7 3 

1 3 7 Prec is ion U S A 7 3 

1 2 1 S c o t t s 5 7 

1 0 3 T e e - 2 - G r e e n C V 4 

1 0 7 T e x t r o n Tu r f C a r e 2 1 

1 1 6 T e x t r o n Tur f C a r e 2 4 

1 3 2 T e x t r o n Tu r f C a r e 6 6 

1 2 9 T o p Pro 6 3 

1 1 9 T o r o C o 4 3 

1 1 3 T y C r o p 3 4 a - 3 4 b 

1 0 6 U n i o n Too ls I r r i g a t i o n 1 3 

1 1 5 U n i t e d H o r t i c u l t u r a l S u p p l y 9 - 1 0 

1 2 2 V a n W a t e r s & R o g e r s 4 7 

1 3 6 Versa L o k R e t a i n i n g W a l l s 7 3 

1 0 5 W e s t C o a s t Tu r f 11 

This index is p rov ided as a n addi t iona l service. 
T h e publ isher does n o t assume any liability for errors 
or omissions. 
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Out of Bounds 
m SOMETHING COMPLETELY DIFFERENT 

search engines 
s the World Wide 
Web continues to 
grow, there are mil-
lions of Web sites 
with the informa-
tion you need. A 

WE TOOK A FEW SEARCH ENGINES OUT FOR A TEST DRIVE 

TO ENCOURAGE GOOD WEB HUNTING B Y m a r k L U C E 

majority of them are as worthless as 
my short game. 

Finding exactly what one wants on 
the Web can be difficult, especially 
when you don t know exactly what 
you're looking for. In hopes of making 
the search for relevant information a 
litde easier, we took a few search en-
gines out for a test drive. 

Before you start typing away to lo-
cate valve stems, replacement heads for 
sprinklers or the knob that broke off 
the greens mower, it would serve you 
well to get as specific as possible. 

For our not-so-scientific study, we 
visited seven search engines and gave 
them all the same four searches —Golf-
dom, Lesco fertilizer, Novartis fungi-
cide and Toro greens mowers. With 
that in mind, lets get to the results: 

Yahoo! (www.yahoo.com) - Its the 
granddaddy of search engines, but it's 
increasingly not as accurate as it used 
to be. Yahool's main page is a collec-
tion of news, weather, entertainment, 
advertisements and offers for free e-
mail. That's fine, but it can seem like 
a gussied up lobby, instead of the 
nuts and bolts of a card catalog; re-
member we are trying to find things. 
Only the Novartis search yielded ex-
cellent results, while the Toro greens 
mowers search gave us a couple au-
thorized dealers in Denver and 
Mount Aetna, Penn. Not quite what 
we wanted. 

AltaVista (www.altavista.com) - Proba-
bly the best of the big search engines, 
it allows you to look for new: ^ n « 

( ¿8 01/02 
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sion groups and product. AltaVista hit 
dead on for the Golfdom, Lesco and 
Novartis searches, and ranked the Toro 
site we were looking for third. One 
nice feature of AltaVista is its link to 
"more pages from this site" which can 
really help you hone in on what you 
want. 

HotBot (www.hotbot.com) and Lycos 
(www.lycos.com) - Both sites are not as 
attractive as the other sites, and they 
gave nearly identical results not only 
to each other but to Yahoo! as well. 
HotBot has an extremely annoying 
feature at the top of the results page 
that will search on one of its partner's 
pages for your search term. 

I'm sorry, but I don't need the ex-
traneous junk that some of these sites 
give me because they are beholden to 
their advertising partners. Just give me 
the information I want and get the 
heck out of my way. 

ProFusion (www.profusion.com) - Pro-
«rJJv searches a number of 

other search engines and then gives 
the results. Be prepared to get some 
strange results. For the "Golfdom" 
search, the first site listed was for 
Gobi, a company that provides com-
puters. For the "Toro greens mower 
search," the actual Toro site was listed 
seventh. And for "Novartis fungicide" 
the best site was listed ninth. 

Google (www.google.com) - Google is 
the best and quickest search engine. 
Unlike most of the others engines, it's 
not littered with news, pictures, multi-
media and flashing ads. The best fea-
ture on Google is its "I'm feeling lucky" 
button, which will take you direcdy to 
the first site listed on the search. It saves 
the user a ton of time because if you're 
pretty sure what you're searching for, 
you won't have to scroll through 10 
pages of matches to find the one you 
want. Of course, if your search terms 
are off, you may be directed somewhere 
you don't want to go. 

For "Golfdom" and "Toro greens 
mowers," however, we were rewarded 
with dead-on results. For the other 
two searches, we got decent results. 

Remember, it's not what you are 
searching for that counts, it's how you 
are searching and the reliability of the 
search engine. As you use the sites, you 
will begin to tailor your searches to the 
particular site. 

Mark Luce, a free-lance writer based in 
Lawrence, Kan.y uses search engines 
to find rare brands of beer. 

http://www.yahoo.com
http://www.altavista.com
http://www.hotbot.com
http://www.lycos.com
http://www.profusion.com
http://www.google.com
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Cc: 
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This FQPA thing has me worried. They may pull a lot of the products I use from the market including my 
chemical fungicides! This realty has me thinking about using alternatives like biofungicides. A perfect biological 
would be good for the environment, safe for my health, and easy to use. Of course it would have to work, too. 

I can't just base my decision to switch on hearsay. I would need to see successful university testing to have 
confidence that it works on diseases like Brown Patch, Dollar Spot, Anthracnose, Fusarium, Summer Patch, and 
Pythium. 

Job pressure dictates that I would still need to use chemicals to some degree, so the best scenario would be a 
biofungicide that can be applied in conjunction with chemicals after a disease outbreak. Could there actually be a 
biological that makes the chemical more effective, allowing me to reduce rates while still getting stellar disease 
control? 

Maybe I'm just dreaming. There can't possibly be anything that good. Can there? Circle No 102 

COMPANION 
Call to find out about Companion's EPA 
issued Experimental Use Permit (EUP) as a ® P 
biological fungicide. 

All the ones I've used in the past have required special storage or complicated machines. This near perfect 
biofungicide would be one I could mix right in my spray tank and apply along with all my other chemicals. And I'd 
be able to store it in my shed without worrying about shelf life. 
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