
Riviera's former 
superintendent Paul 
Latshaw Sr. (r ight) 
batt led undernourished 
greens before the 1 9 9 8 
U.S. Senior Open. 

Nearly 70,000 annual 
rounds of golf ravaged 
Riviera CC's small greens, 
stressing out the turf and 
creating compaction. 

A combination of products, 
along with an aggressive 
aeration schedule, improved 
the greens dramatically. 

Real-Life Solutions 
RIVIERA C C , P A C I F I C P A L I S A D E S , CALIF. 

A superintendent 
employed biological 
products to increase 
turf strength on greens 
so they could endure 
an increase in players 

i f FRANK H. ANDORRA JR 
ASSOCIATE EDITOR 

Paul Ramina sur-
veyed the greens 
at Riviera CC 
when he be-
came superin-

tendent there in July 1998 
there and recognized quickly 
that challenges lay ahead. 

George C. Thomas de-
signed the championship 
course, located in Pacific Pal-
isades, Calif., in 1927, and 
insisted on including his sig-
nature small greens in the 
project. Over the years, 
rounds slowly increased as 
Riviera's stature grew. An ag-
gressive membership drive in 
the 1980s expanded the 
number of players at the 

course, and rounds nearly 
doubled from 40,000 in the 
late 70s rounds to 70,000 
last year. As a result, the 
greens took a beating. 

But Riviera couldn't en-
large the putting surfaces to 
accommodate more traffic 
without destroying the 
course's character. By the 
time Ramina arrived, the 
greens needed help. 

Paul Ramina, Riviera's 
superintendent, 
reconditioned the greens 
to put them back to 
championship form. 

The problem 
Riviera's greens suffered from 
poor nutrient retention in the 
soil, resulting in thin, weak 
turf. Ramina decided to re-
condition the soil to increase 
turf strength, and he wanted 
a one-stop shop where he 
could purchase products to 
help him do that. "When 
you're in competition to host 
major tournaments the way 
this course is, you must have 
greens that meet high expec-
tations," he says. 

"Soil balance is vital to 

in Mount Airy, Md., where 
Ramina was employed before 
he came to Riviera, he 
worked with Floratine, a Col-
lierville, Tenn.-based turf 
products company. Floratine 
provides biological products 
including soil amendments, 
fertilizers and soil oxy-
genaters. Ramina was im-

Continuedon page 62 
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keeping turf healthy, but you 
have to figure out how to 
balance it on a micronutri-
ent level," Ramina says. "It's 
not enough just to throw out 
a number of products and 
hope that some of them 
help. You have to tailor your 
program to fit the needs of 
your course." 

At the Links at Challedon 

http://www.golfdoni.com


Real-Life Solutions 

Continued from page 61 
pressed with the company 
and its products, and he was 
convinced that Floratine 
should be involved in the 
Riviera green restoration. 

So he called Bill Byrnes, 
Floratine's president, and 
asked him to assess Riviera's 
greens to see if his products 
could help. Byrnes says tar-
geted treatment of damaged 
turf requires more than just 
an over-the-phone descrip-
tion of the problem. 

"Prescription without di-
agnosis is malpractice, and 
that applies to turf compa-
nies as well as to doctors," 
Byrnes says. "Despite what 
we re all striving for, there's no 
silver bullet. You have to get 
down on the ground to find 
out precisely what the grass 
needs before you start sug-
gesting chemical solutions." 

Ramina took soil and 
plant-tissue samples and 
had them analyzed by an 
independent laboratory. 
The results weren't good. 

"A residual thatch layer 
prevented nutrients from 
getting through to the soil, 
and the greens weren't feed-
ing as well as they needed," 
Byrnes says. "Good grass 
was hard to grow under 
those conditions." 

The test results showed 
that the turf lacked sufficient 
potassium, phosphorus and 
nitrogen and calcium. 

The solution 
Byrne's first recommenda-
tion was to use a foliar bios-
timulant called Astron, 
which provides grass with 
immediate nutritional needs. 
It also contains slow-release 
nutrients that penetrate plant 

leaves to feed them over a 
longer period of time. 

"We're looking for long-
term solutions, not just quick 
fixes," Byrnes says. "You want 
to feed the turf immediately, 
but you also want to provide 
for it over time." 

Ramina also used Flo-
ratine's Knife product, a 
fortified iron supplement 
for quick, long-lasting 
greening of all grasses; and 
CalpHlex, a calcium sup-
plement for nutrient bal-
ancing, salt reduction and 
pH management. 

Ramina saw improve-
ment within 24 hours of 
the first foliar application 
and soil conditions im-
proved almost immediately. 

Riviera's maintenance 
crew also began an aggres-
sive aeration program that 
broke up the thatch layer. 
Ramina also noticed the 
turf recovered from injury 
more quickly. 

But the true test of the 
program was how the pros 
reacted to the greens. 

"The players had noth-
ing but good things to say 
about the greens at the Nis-
san Open in February — a 
complete reversal since the 
1995 PGA Championship, 
when everyone complained 
about the greens," Ramina 
says. 

Ramina and Byrnes 
continue to work together 
to keep the greens in top 
condition. 

"We know that not 
everyone has the budget 
that Paul (Ramina) has, so 
we're willing to work with 
all superintendents to find a 
plan that will fit within their 
budgets," Byrnes says. • 

Maintaining Ponds 
How often do you see ponds on golf courses that appear to contain 
more algae than water and emit the unpleasant aroma of a sewage 
treatment plant? The cause of algae is most likely from an over-
abundance of nutrients in the water. Elevated nutrient levels often 
result from chemicals, fertilizers, salts, oils, sediment and other com-
pounds that travel in storm water and runoff and empty into ponds. 

While such sickly ponds aren't the picturesque settings 
outlined in original architectural drawings, they can be rejuve-
nated with a little investigating, some initial labor and a touch of 
Mother Nature. 

Here's what you can do: 
m Reduce the amount of nutrients getting into the storm water 
and runoff by buffering fertilizer use in areas that may run off into 
the pond. 
• Take some tips from Mother Nature. Did you ever notice how 
most natural ponds have plants like cattails, iris, reeds and rushes 
along their shorelines? These plants not only look appealing, 
but they have functional values. 

The storm water and runoff entering a pond has to travel 
through the plants' barriers before mixing into the pond. The 
plants slow the water, thus reducing shoreline erosion commonly 
seen with a grass-edged retention pond. Less erosion results in 
less sediment and debris clouding up the water. 

The plants also reduce nutrient levels. The plants use excess 
nutrients as a food source, eliminating a good portion of nutrients 
that would otherwise cause algae blooms. 
• Work with nature, not against it. Chemicals, while providing a 
quick fix to the problem, may not be the long-term answer. 

The addition of bacteria and enzymes to a pond to maintain 
water quality and clarity is an ecologically sound alternative to 
chemicals. The bacteria and enzymes feed on decomposing mat-
ter such as leaves, seeds, fish and animal waste and consume 
large amounts of nutrients. 
• It's important to provide oxygenated water throughout depths 
of the pond for beneficial bacteria and enzymes to survive. Wa-
terfalls, streams and fountains do provide good oxygenation, but 
they only effectively aerate the top four feet of a water body. 
Ponds six feet and deeper require supplemental aeration sys-
tems to maintain good water quality. 

Aeration disks are a popular method of providing aeration to 
deeper portions of a pond. A disk is placed on the bottom of a pond, 
and a small air compressor housed along the shoreline pumps air 
through weighted poly tubing to the disk. The disk then disperses 
tiny bubbles of air into the water. The bubbles of air cause the water 
in the deeper portions to rise to the surface and exchange oxy-
genated water from the surface to the deeper portions of the pond. 

Aeration systems help provide adequate oxygen levels in 
deeper water so the beneficial bacteria and enzymes can reduce 
the debris and improve water quality. 

Editor's note: This article was written by Dave Kelly, technical 
manager for Batavia, Ill-based Aquascape Designs. 
For more information, call 800-306-6227 
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Need more 
information on 
the products and 
services seen in 
this issue? 
Get it fast! 
Visit our web site and 
click on the Reader 
Reply Card bar. 
Thats all there is to it! 

www.golfdom.com 

Web Marketing 

eb Marketing 
AppliedWeb 

Marketing Strategies for the r _ 
New Millennium, is the must-
have book for Webmasters, Web * 
marketers, Web developers...or anyone 
involved in the marketing or promotion of a 
Website. Every chapter is filled with powerful 
ideas to help you drive traffic to your site. 
Excellent for any industry, business or profession. 

l t em#DMGB100 
Over 300 Pages 
Soft Cover 

Written by 
internet specialist 
and leading 
author, Joe Tf-acy 

ove? 

You're Open for 
Business on the Web 

Please mention code 9 5 0 9 1 8 C O L F when ordering 
Visit our Website and order online at 

www.advanstarbooks.com/webmarketing/ 

Master Your Next Move with Success! 
Call 1-800-598-6008 

Fax: 2 1 8 - 7 2 3 - 9 1 4 6 • Outs ide t h e U.S. call 2 1 8 - 7 2 3 - 9 1 8 0 
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The Company Line 
P R O D U C T S & S E R V I C E S 

• Improved sod, turf staple system 
TurfTacs, biodegradeable sod and turf staples, and the TurfTacker 
stapler have been enhanced. Improvements include: 
• Improved resin makes tacs stronger. 
• Oxygen-barrier packaging gives tacs virtually unlimited shelf life. 
• Heavier-gauge stainless-steel tacker offers smooth operation. 
• Stabilizing crossbar keeps tacker upright 
• Window in tacker shows remaining tacs. 
• Easier-open tacker allows quick cleaning. 

The TurfTacs and TurfTacker system secures sod, turfgrass, 
erosion-control netting or other slope-stabilization products, starter 
netting, as well as grass and flower mats. 
For more information, contact 888-887-3822, wvm.turftacs.com or 
C I R C L E N O . 2 0 1 

Herbicide 
Precision Laboratories offers 
Delux, a biodegradable acti-
vator surfactant and ammo-
nium sulfate premix formu-
lated to enhance the 
performance of generic 
glyphosate and certain 
postemergent herbicides on 
hard-to-control weed 
species. It functions by tying 
up antagonistic hard-water 
ions and providing ammo-
nium ions for improved 
herbicide uptake under 
stressful growing conditions. 

Delux is safe to sensitive 
turfgrass species and 
should be used with phe-
noxies and generic 
glyphosate herbicides to im-
prove control. 
For more information, con-
tact 847-498-0800 or 
C I R C L E N O . 2 0 2 
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Revolving brush 
Terracare Products introduces the economy Terrabroom, a revolving 
brush that sweeps topdressing into aerating holes. It fills aerating holes 
to the bottom of the hole with little or no bridging of material across 
the top of the hole. With the soft brush, it can be used in hot and humid 
weather with no damage to the grass, according to the company. Ifs 
also designed to follow contours. 
For more information, contact 608-429-3402 or 
C I R C L E N O . 2 0 4 

Rope, rope stakes 
Par Aide introduces rope stakes and rope. The rope stakes are 
recycled plastic hazard/OB markers that never need painting and 
can be pounded into the ground. They are designed with an easy-
to-use open slot for stringing rope. 

The stakes are available in hunter green or white and in 12-
18- and 24-inch lengths with five-sixteenths-inch, stainless-steel 
spikes. The quarter-inch braided polypropylene rope comes in 
spools of 1,000 feet 
For more information, contact 888-893-2433 or 
C I R C L E N O . 2 0 5 

Lesco has added Prosecutor to 
its line of postemergent weed 
control products. Prosecutor is a 
broad-spectrum, non-selective 
herbicide containing 41 percent 
glyphosate, which systematically 
controls weeds even without 
complete coverage. 

The product mixes readily 
with water, meaning minimal tank 
agitation is necessary for a uni-
form mixture, according to the 
company. It has no soil residual 
or root uptake, so reseeding can 
take place after only seven days. 
For more information, contact 
800-321-5325 or 
C I R C L E N O . 2 0 7 

A Pneumatic grass seeder 
RotaDairon has developed a 
pneumatically powered, multi-
purpose combination soil renova-
tor and seeder. The model 
RMA300 and RMA400 are a 
combination of soil renovators 
and pneumatic seeders. The 
model SMA305 and SMA405 
are primary pneumatic seeders. 
For more information, contact 
610-225-0761 or 
C I R C L E N O . 2 0 8 

• Turf equipment 
Some of the most popular pieces 
of equipment manufactured by 
Textron Turf Care And Specialty 
Products are packaged together to 
create the Classic line, which offers 
five equipment combinations avail-
able for $99,995. The Classic Combinations include a mixture 
of Jacobsen, Ransomes, Cushman and Ryan products. 
For more information, contact 888-922-TURF or 
C I R C L E N O . 2 0 3 

Fungi stimulant 
Plant Health Care introduces Colonize, a vesicular-arbuscular 
mycorrhizal (VAM) fungi stimulant that improves root colonization 
in turf. Colonize contains an isoflavone derived from the roots of 
stressed clover plants. Studies show the isoflavone stimulates 
the growth of VAM fungi, which forms symbiotic relationships 
with endomycorrhizal grass species, such as bentgrass and 
bermudagrass. 
For more information, contact 800-421-9051, 
www.planthealthcare.com, or 
C I R C L E N O . 2 0 6 

http://www.planthealthcare.com


Leaders 
m PEOPLE ON THE MOVE 

Ken Ehlen was named director of 
golf for The CottonFields GC of 
Laveen, Ariz. 

George Morgan, CGCS at Chartiers 
CC in Pittsburgh, received the Dis-
tinguished Service Award from the 
Pennsylvania Turfgrass Council. 
The award honors a lifetime of ded-
ication to the advancement of the 
turfgrass industry in Pennsylvania 

Eric Thompson is the salesman of 
the year for Roberts Supply, an 
outdoor power equipment and 
parts distributor in Winter Park, Fla. 

Rain Bird promoted Pat Loper to 
manager of central control for its 
golf division. Loper was previously 
central control brand manager for 
the company. 

Matthew Wong joined e-Green-
biz.com's board of directors, e-
Greenbiz.com also named its 

board of advisors: John 
Thompson, CEO of The 
Nurseries Co., Beltsvillc, -v,^., ••bin v 
Huntington, president of Pleasant 
View Gardens, Loudon, N.H.; Man-
fred Muecke, founder and vice pres-
ident of research and develop-
ment for Horticopia, Purcellville, 
Va.; Charlie Pick, vice president of 
Garden-Ville, San Antonio; George 
Atkinson, director of marketing, Ze-
lenka Nursery, Grand Haven, 
Mich.; John O'Malley, president, 
Legacy Landscaping, Houston; 
Andy Crawford, sales manager of 
Daylily Nursery, Rock Island, Tenn.; 
and Gretchen Mam, vice president 
of K-Rain Manufacturing of Riviera 
Beach, Fla 

Bernhard Leinauer joined the New 
Mexico State University Cooperative 
Extension Service as an assistant 
professor and turfgrass specialist 
He was formerly a research associ-
ate at Michigan State University. 

u e n i u T saies. 

Darwin N. Davis was named chairman 
of the board of the National Minority 
Golf Foundation, replacing Joe Louis 
Barrow, who resigned to become na-
tional director of The First Tee. Davis 
is a former senior vice president of 
The Equitable Li fe/AXA Co. 

Van Waters & Rogers named Ted 
Worster to the new position of prod-
uct/project manager. 

The Musser International Turfgrass 
Foundation presented its 2000 
Award of Excellence to Matthew J. 
Fagerness, a Ph.D. candidate at North 
Carolina State University. Fagerness 
will receive $15,000 to continue his 
education. 

ServiScape named Ralph K. Dain Jr. 
as general superintendent to man-

ntenance 
viScape's 

golf course clients. 

Edward Beidei joined the golf course 
architecture firm of Daft-McCune-
Walker in Towson, Md. 

Jerry Helm joined Elwood, Ill-based 
Tyler Enterprises as a sales repre-
sentative. John Gronnett assumes re-
sponsibility as a driver supporting 
product delivery for Tyler golf 
course customers in Ohio and 
northern Kentucky. Mark Gross is 
warehouseman for the acquired 
distribution facility in Cincinnati. 

Let us know about your people 
on the move. Send 
information/color photos to 
Golfdom's Frank Andorka at 
7500 Old Oak Blvd., Cleveland, 
44130. Fax information to 
440/891-2675 or e-mail to 
fan dorka @advanstar. com. 

THE PROVEN 
TURF GROWTH BLANKET 
• Earlier spring greett'Up 
• Faster seed germination 
• Deeper root development 
• Delays dormancy in fall 
• Ideal winter blanket 
• Best for quick turf repairs 
• Available in any size 
• Longest lasting 
• Choice of 3 and 7 year warranty covers 

„„ C A L L T O L L F R E E 
m 1-800-387-5808 

COVERMASTER INC; REXDALE, ON, M9V 5C3 
TEL 416-745-1811 FAX 416-74-COVER (742-6837) 

Managers Association 

WE8: www.covermaster.com 
E-MAIL: info@covermaster.com 

Turf 
Management 
Made Easy.. 

CIRCLE NO. 140 

Easy to install & remove Anchor pegs supplied Deeper root development Any custom size cover 

COVERMASTER 
COVERMASTER 
MASTERS IN THE ART OF SPORTS SURFACE COVERS 

http://www.covermaster.com


Classifieds 

Don't Treat Yonr Soil Like Dirt! 
G E T W I T H T H E P R O G R A M 

Every month, GOLFDOM Classifieds offers a 
concise, easy to read section of the products 
and services you're looking for. Check it out! 
For all ads under $250, payment must be 
received by the classified closing date. VISA, 
MASTERCARD, & AMERICAN EXPRESS 
accepted. Send to: Advanstar Marketing 
Services, 7500 Old Oak Blvd, Cleveland, OH 
44130 
BOX NUMBER REPLIES: GOLFDOM, 
Classified Dept., 131 W. First St., Duluth, MN 
55802 (please include box number in address) 
FOR ADVERTISING INFORMATION AND AD 
PLACEMENT, CONTACT: Leslie Zola, 
1-800-225-4569 (ext. 2670), Fax 440-826-2865, 
Email lzola@advanstar.com 

Soil T e c h n o l o g i e s has supplied top courses with biofertilizers and soil conditioners since 1983. 
W e w e r e " b i o " w h e n " b i o " w a s n ' t c o o l ! 

Our unique microbial products cut compaction, 
reduce fertilizer requirements, inhibit fungus, ^ ^ 

ana produce superb playing conditions. ^ g j j b 
Call today to receive complete technical data 

and university research summaries. i M i l S l W 
Technologies Corp. 

1á% Jfc Jfc Jfe Jfe 4 P P J& M M www.lisco.com/soiltech 

• I S I I » • Mm Mm 1 • I l l I t *Read a *case study * of our programs 
w w w M m m m w • w in Golf Course Management, 

Over 1000 satisfied customers in the U.S. and Canada. January 2000> Pa%es 72~80 

PENNSTATE 
World Campus 

Turfgrass Management 
On-line Certificate 

O u r World C a m p u s of fe r ing 
gives b u s y turf p rofess iona ls 
any t ime , a n y w h e r e access to 

this w o r l d - r e n o w n e d 
P e n n State p r o g r a m . 

EDUCATIONAL OPPORTUNITIES 

800-552-3485 

GET FAST ACTION WITH 
CLASSIFIED ADVERTISING! 

TURF PATCHING TOOL 
• Tubu la r des ign a l lows 

for s tack ing p lugs 
• N e w s ta in less steel 

cons t ruc t ion 
• Ad jus tab le dep th 
• N e w tape red des ign for 

eas ier p lug remova l 
Accu-Products Int'l 
(800) 253-2112 • (734) 429-9571 
or Fax (734) 429-3985 
www.accuproducts.com 

For Customer Service or 
Subscription Information, 

Call 1 - 8 8 8 - 5 2 7 - 7 0 0 8 

For Information, Call LESLIE ZOLA 
800-225-4569, ext. 2670 

or 440-891-2670 - F a x : 440-826-2865 
E-mail: lzola@advanstar.com 

For complete, up-to-date information 
or to register, visit our Web site at: 

www.worldcampus.psu.edu 
or call 1-800-252-3592 (within the U.S.) 

Penn State is committed to affirmative action, 
equal opportunity, and the diversity of its workforce. 

U.Ed. OCE 00-3064 pah GOLFD 

ProMark 

So h o w come they make the 
purchasing decision 85% of the time? 

(Hin t : it 's n o t just because you 
can m o w right over them.) 

T h e quality distance marker 
popping up since 1991 

The Kirby Marker System 
Nobody Does It Better! 

2731 Loker Avenue West • Carlsbad, CA 92008 
800.925.4729 • 760.931-2624 • fax 760.931.1753 
www.kirbymarkers.com • e-mail: kirbymarkr@aol.com 

Superintendents have to 
budget , buy, install and maintain the 

Kirby Marker System 

6 6 Golfdom July 2000 

Fax: 785-227-9998 www.yardagemarkers.com 

Y a r d a g e M a r k e r s F o r : 
•Fairways 
•Tees 
•Cart Paths 
•Quick 

Couplers 

4 year replacement warranty 
No minimum purchase 

Customized requests our specialty 
Excellent 

Customer Service and Satisfaction! 
Since 1990 

mailto:lzola@advanstar.com
http://www.lisco.com/soiltech
http://www.accuproducts.com
mailto:lzola@advanstar.com
http://www.worldcampus.psu.edu
http://www.kirbymarkers.com
mailto:kirbymarkr@aol.com
http://www.yardagemarkers.com


UNLESS IT'S AN OLYMPIA BUILDING!! 

2 5 Y e a r G u a r a n t e e 

vmw.restroomfacilities.com 

A c c u - P r o d u c t s I n t ' l 
( 8 0 0 ) 2 5 3 - 2 1 1 2 • ( 7 3 4 ) 4 2 9 - 9 5 7 1 

o r F a x : ( 7 3 4 ) 4 2 9 - 3 9 8 5 
w w w . a c c u p r o d u c t s . c o m 

Tired of Porta-Potties? 
No Water? No Sewer? 

No Problem! 
S e l e c t o u r " N e x t G e n e r a t i o n " 

W a t e r l e s s V a u l t R e s t r o o m s 

Hose-down maintenance 

1-Day i n s t a l l a t i o n 

Guaranteed No Odor! 

• E a s y B o l t - U p E X T # 7 7 7 
R i g i d F r a m e f " X 
D e s i g n I l l V I V / I P I A . 

• A l l S i z e s V A T M K t f f e 
A v a i l a b l e STEEL BUILD INGS . 

• P e r f e c t F o r G o l f C a r t A n d M a i n t e n a n c e 
E q u i p m e n t S t o r a g e 

I N C L U D E S C O L O R E D W A L L S , T R I M & B O L T S 

Since 1976... The Nation's Restroom Choice for 
Parks, Golf Courses, and Campgrounds 

• B E S T C O O A Call for a brochure 

C ^ P O I A T I O N (800)447-6570 

3 0 x 4 0 x 1 0 w a s $ 7 , 2 0 0 n o w $ 4 , 6 8 9 
4 0 x 6 0 x 1 2 w a s $ 1 1 , 5 0 0 n o w $ 7 , 3 9 5 
5 0 x 7 5 x 1 4 w a s $ 1 5 , 6 0 0 n o w $ 1 1 , 4 9 5 
6 0 x 1 0 0 x 1 6 w a s $ 2 5 , 0 0 0 n o w $ 1 7 , 9 0 0 
80 x 1 0 0 x 1 6 w a s $ 3 9 , 8 0 0 n o w $ 2 1 , 7 9 5 

(w/columns) 
1 0 0 x 2 0 0 x 16 w a s $ 6 3 , 2 5 0 n o w $ 4 8 , 7 8 8 

(W/columns) OTHER SIZES AVAILABLE 

C A L L T O D A Y 
F O R F R E E L I T E R A T U R E P A C K A G E 

www. mastercraftbuildings. com 

ACCU-GAGE 
FOR 
P R E C I S I O N 
M O W I N G 

B E S T PRICE 
B E S T Q U A L I T Y 
B E S T W A R R A N T Y 

• A V A I L A B L E I N 1 5 " , 1 8 " , a n d 2 4 " b a r s 
A V A I L A B L E I N E n g l i s h , M e t r i c o r D i g i t a l 

G o l f C o u r s e a n d I r r i g a t i o n S u p p l i e s Y o u r o n - l i n e c o n n e c -

t i o n t o a l l t h e c o m p a n i e s y o u n e e d . C o n t a c t i n f o r m a t i o n 

i n c l u d i n g w e b - s i t e l i n k s a r e p r o v i d e d . L o o k u p a c o m p a n y y o u 

k n o w o r c o m p a r e w h a t i s a v a i l a b l e , w w w . g o l f c o u r s e s u p -

p l i e s . c o m , w w w . g o l f c o u r s e e q u i p m e n t . c o m , w w w . g o l f -

c o u r s e m a n a g e m e n t . c o m , w w w . g o l f c o u r s e s e r v i c e s . c o m , 

w w w . i r r i g a t i o n s u p p l i e s . c o m 6 /OC 

Question: 
What are the four 
could hear during 

worst words you 
a golf game? 

Answer: 
IT'S STILL YOUR TURN! This index is provided as an addit ional service. 

The publisher does not assume any liability for errors 
or omissions. 

G E T F A S T A C T I O N W I T H T H E 
D Y N A M I C S O F C L A S S I F I E D A D V E R T I S I N G ! 

1 2 5 T h e A n d e r s o n s 2 7 

1 1 9 T h e A n d e r s o n s 3 9 

1 2 0 T h e A n d e r s o n s 4 1 

1 2 4 T h e A n d e r s o n s 5 3 

1 2 8 T h e A n d e r s o n s 5 5 

1 0 6 A q u a A i d 7 

1 4 0 C o v e r m a s t e r i n c 6 5 

D o w A g r o S c i e n c e s 5 0 a - 5 0 b 

1 1 2 F M C C h e m i c a l s 2 3 

1 0 2 F l o r a t i n e P r o d u c t s C V 3 

1 1 4 G r e e n t r a c . c o m 2 9 

1 0 4 G r i f f i n I n d u s t r i e s / N a t u r e S a f e 1 

1 2 1 G r o w t h P r o d u c t s 4 5 

1 1 5 / 

1 1 6 J a c k l i n S e e d 3 3 - 3 4 
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Out of Bounds 
m S O M E T H I N G C O M P L E T E L Y D I F F E R E N T 

horseshoes 
IF Y O U B U I L D A PIT, 
Y O U C O U L D GET 
H O O K E D ON T H I S 
G A M E THAT'S 
P E R F E C T TO PLAY 
ON A LAZY S U M M E R 
A F T E R N O O N 
I T 1 I E E L U C E 

In my never-ending quest to 
perfect the art of leisure, I sur-
veyed my backyard and came 
up with two options — build 
a basketball court or a horse-
shoe pit. I opted for the latter 

because a horseshoe pit was a better fit 
for my humble little acre and my in-
creasingly achy bones. Besides, a basket-
ball court cost about $1,500 to build. 

Roman soldiers invented horse-
shoes, which is popular throughout the 
world. The game became big in Amer-
ica, thanks to the British, around Rev-
olutionary War time. 

In 1909, in the tiny hamlet of Bron-
son, Kan., the first world horseshoe 
tournament was held. In 1914, the 
Grand League of the American Horse-
shoe Pitchers was formed in Kansas 
City, Mo. The league members stan-
dardized the rules, specifications and 
procedures of the game that's played by 
millions but perfected by few 

If you want to learn horseshoes, you 
can't just pound a couple of stakes into 
the ground and start playing. You must 
do a little work. However, using the 
following steps, you can have a horse-

shoe pit with a days work and a few 
trips to the hardware store. 

What you'll need - First, check the 
local hardware store for a decent set of 
horseshoes and stakes. This will cost 
between $30 and $40. 

Look for the Diamond brand, 
known for its sturdy shoes and rugged 
stakes. Avoid plastic horseshoes be-
cause they're inferior. 

You'll need Sakcrete, a $4 to $6 
50-pound bag of just-add-water cement 
mixture to set the stakes. Also required 
is about 400 pounds of sand, which can 
be bought in bulk and hauled in a truck 
or sold in 50-pound bags for about $3 
apiece. True sportsmen may opt for syn-
thetic or blue clay, but it takes more 
maintenance than sand. 

If you don't have a shovel or a tape 
measure, you'll need those, too. 

Building the court - T h e official di-
mensions of a horseshoe court are 50 
feet by 6 feet. You can alter the length if 
your yard isn't big enough. 

Measure the court and place a 
marker in each of the corners so you 
can see the dimensions. Then measure 
3 feet in from the center of each end 

and mark a spot where the stakes go. 
The size of the pit is 4 feet deep 

and 3 feet wide. Using the position of 
the stake as a guide, measure off the 
area of both pits. That means 1.5 feet 
toward each side, and 2 feet to the 
front and back. 

Time for the elbow grease - Star t d ig-
ging and try to get the pit as level as 
possible. In the pit's center, dig a 
pyramid-shaped hole that's 6 inches 
deep. The stakes, which are 27 inches 
tall, should project 21 inches. 

Mix the Sakcrete in a 5-gallon con-
tainer, set the stakes in the ground at a 
12-degree angle and pour the cement. 
Let dry overnight. 

Almost home - The next day, check 
to make sure the stakes are secure. 
Then spread a thick layer of sand over 
the pit area. 

Technically, you're finished and ready 
to play. However, there are still some 
things you can do to make the pit more 
attractive, such as a brick oudine or rail-
road ties behind the pit. 

Then it's time to play. The scoring is 
simple — a ringer scores three points, 
and closest to the stake (within 6 
inches) scores one. Officially, you 
should play to 40. But it may be better 
to play to 15 when first learning the 
game — unless you're patient. 

Horseshoes is not a fast game, nor 
is it meant to be. It's perfect to play be-
fore and after a barbecue or on a lazy 
summer afternoon. Remember to take 
your time, enjoy the outdoors and, as 
in all things leisurely, a little games-
manship can go a long way, especially 
in a tight game. 

Mark Luce lives, writes and pitches 
horseshoes in Lawrence, Kan. You can 
e-mail him at mluce@earthlink.net. 

mailto:mluce@earthlink.net
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The Perm02Pore Difference: 
• Multiple USGA Spec Particle Sizes 
• Balanced, High Air & Moisture Porosity 
• Consistency of Particle Sizes & CEC 
• Stability—Nearly 4 Times USGA Requirement (ASTM C-88) 
• High Ca, Mg, & K Affinity. Low Na Affinity 
• Vacuum Swept to Remove Fines & Dust 

Scientifically Engineered Rootzones 
Serv ices by Agronomic Sys tems Des ign Group 

NOT THIS! 

USGA Approved Lab Soil Analysis1 Particle Size and Performance Matching 
• Long-Term Air, Water, Nutrient Balance 
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