
BENTGRASS TIFEAGLE TIFDWARF 
Custom grow to your specifications 

• Washed or on sand 
• Big or Small Rolls W i l l C O A S T 

-WTURF 
Life is Short. Sod It! 

760/360-5464 • 800/477-1840 • www.westcoastturf.com 

GREENS 

http://www.westcoastturf.com
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f = application intervals 

The bacterial population continued to increase 
with Nature Safe while the bacterial population 
decreased with the synthetic. 

Agriculture and Agri-Food Canada, Southern Crop Protection 

& Food Research Centre, Dr. George Lazarovits, 1 9 9 8 

1 Soil Organisms And Their Role In Healthy Turf, Turfgrass Trends, 
August 1998, Elaine R. Ingham, Ph.D. 

2 If You Care For Your Microbes Your Microbes Will Care For Your Turf, 
Golf Course Management, September 1998, Bud White, Agronomist 

It's a basic philosophy . . . Feed the Soil and Let the Soil Feed the Plant 
This tried and true principle with an emphasis on optimizing nutrition and health 

has been the cornerstone of Griffin Industries' success since our beginning as 

Griffin Fertilizer in 1943. Through our Nature Safe® Natural & Organic Fertilizers 

the tradition of quality, consistency and performance continues with a commitment 

to research and development. 

To date, we've worked with some of the leading researchers in turf; soil and 

agricultural sciences to focus our efforts on fertility performance. As an ideal 

food/carbon source for soil microorganism populations, Nature Safe delivers 

the necessary energy to stimulate the soil ecosystem. "Diversity of food resources 

leads to diversity of beneficial organisms."1 The result, "microbial activity in the soil 

is the foundation of proper soil management and sound plant health programs".2 

So when you're thinking of maximizing 

fertility and turf health, make Nature Safe 

Your Natural Choice for Optimum 
Soil and Plant Nutrition! ^m^ 

& 
Circle No. 104 

Natural & Organic Fertilizers 
A Division of Gri f f in Industries, Inc. 

For a Nature Safe distributor near you, FREE video, research and product information, call (800) 252-4727 and visit our website at www.naturesafe.com 

http://www.naturesafe.com


Gray Leaf Spot 
'We re all trying to find the best method of 
control,' one superintendent says. 
By Larry Aylward 

Lights, Camera, 
Angst! 
For many, a career in turf maintenance 
wouldn't be complete without experiencing the 
high anxiety of an acclaimed golf tournament. 
By Larry Aylward 

Simply the Best 
Top clubs covet those who acquire proper skills. 
By Frank H. Andorka Jr. 

Star Search 
A healthy economy and shrinking labor pool 
have attracted more 
headhunters to the 
industry. 

By Patrick Quinn 
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Interesting 

cover story 
The Professional De-
velopment Initiative 
has the potential to 
reshape the employ-
ment future of every 
superintendent in the 
United States. Golf-
dom presents both 
sides of the issue. 

35 

16 Flagstick 
Passion, Debate 
and Intensity 

48 Shades Of Green 
If We're A-ces, 
We Should Earn It 

72 Golf By Design 
Fairway Contours 
Provide Quick Fix 

88 Money Shot 
Kids Golf Book 
Breaks Stereotype 

92 Human Touch 
Keeping Tabs 
On Your Employees 

106 Out of Bounds 
Classical Music 

Big Fun in 
the Big Easy • 
Our guide on how to enjoy yourself in 
"N'awlins" when you're not doing business. 
By Curt Harler 

5-Minute Guide 
to GCSAA 2000 
Find out the real skinny on the show. 
By Pat Jones 

Cart Path Smarts 
Experts offer tips on how to make the best 
ones possible. 
By Frank H. Andorka Jr. 

About the cover 
Cleveland-based illustrator David W. Fogle 
came up with this brainy artwork 
depicting questions surrounding the 
Professional Development Initiative. 

94 Bunker Mentality 
Westfield CC's bunker 
renovation pitted mind 
against matter. 

99 Stream On 
They wanted the course to 
end on an exhilarating 
crescendo, and they wanted 
to contain run-off water. So 
they took a cue from Mother 
Nature. 

News with a hook 
18 Mona at Six 
20 Over SO and Rocking 

8 Going Postal 

14 Events 

< 18 Off the Fringe 

103 Leaders 

104 The Company Line 

105 Classifieds 

www.go l fdom.com Golfdom 3 



Banner Subdue 

N O V A R I I S Important: Always read and follow label instructions before purchasing or using these products. ©1999 Novartis Crop Protection, Inc., Turf & Ornamental 
Products, Greensboro, NC 27419. Compass™ and the Novartis logo are trademarks; Banner®, MAXX®, and Subdue® are registered trademarks of Novartis. 

Turfgrass disease control made simple. 



New Compass™delivers unsurpassed 
control of Brown Patch. 

As a broad-spectrum, mesostemic 

fungicide, Compass controls Brown 

Patch and 10 other turfgrass diseases. 

All at the lowest rates ever. And the 

affordable price of Compass makes it 

the ideal solution for fairways and all 

other areas of the course. 

Add Banner MAXX® for Dollar Spot. 

Control Dollar Spot and other turfgrass 

diseases like Summer Patch and Gray 

Leaf Spot with a Compass plus Banner 

MAXX tank mix. Appl ied together, these 

fungicides deliver consistent, 21-day 

protection at the lowest combined 

rates of any two products. 

Circle No. 107 

Add Subdue MAXX® 
for Pythium control. 

As a tank mix, Compass plus Subdue 

MAXX controls both Brown Patch and 

Pythium, protect ing fairways and 

greens for up to 21 days during the 

stressful summer season. It just doesn't 

get any simpler than that. 



BEN MEADOWS 
COMPANY 

We have the tools 
for 

Golf Course 
Superintendents 

Over 9000 Products 

Free 500 page Color Catalog 

FAX 1*800*628*2068 PH: 1*800*241*6401 www. benmeadows. com 
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Joe Baidy, C G C S , TURNING STONE G C 

Jan Beljan, ASGCA, FAZIO DESIGN 

Jerry Coldiron, C G C S , LASSING POINT G C 

Darren Davis, OLDE FLORIDA G C 

George Frye Jr., OCEAN C O U R S E AT KIAWAH 

Bob Graunke, C G C S , TIDEWATER G C & PLANTATION 

Steve Hammon, TRAVERSE CITY G & C C 

Alan Hess, TOUR 18, INC. 

Sean Hoolehan, W I L D H O R S E RESORT 

J i m Husting, C G C S , W O O D B R I D G E G & C C 

Rod Johnson, C G C S , PINE HILLS C C 

Bob Lohmann, A S G C A LOHMANN GOLF DESIGN 

Bob Maibusch, C G C S , HINSDALE G C 

Wal ter Mat t ison, C G C S , W I D G I CREEK G C 

J im Nicol, C G C S , HAZELTINE NATIONAL G C 

Doug Petersan, C G C S , C C O F AUSTIN 
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Dave Wi lber , AGRONOMIST, SACRAMENTO, CALIF 

Randy Zidik, C G C S , ROLLING HILLS CC. 
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ITOCA 

American Society of Golf Course Architects 221 N. LASALLEST, 
C H I C A G O 60601; 312-372-7090; W W W . G O L F D E S I G N . O R G 

Golf Course Super intendents Association of America 
1421 RESEARCH PARK DR., LAWRENCE, KS 66049-3859; 800-472-7878; 
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Independent Turf and Ornamenta l Distributors Association 
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Mycorrhizal Inoculants Rhizobacterial Products • Biopesticides Water Management 

Construction 
Complete! 
Plant Health Care,Ine 
Has Gone Interactive 

to make your customers 

to use your services 

again and again 

Power Purchasing: 
just a click or 
phone call away 
fora catalog 

Available now 
www.planthealthcare.com 

or call 1 - 8 0 0 - 4 2 1 - 9 0 5 1 

Plant Health Care, inc. • 440 William Pitt Way • Pittsburgh, PA 15238 
© 2000 P H C Royalty Corp. _ , ^ 
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PlantHealthCare.com 
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J What's In, 
W h a t ' s Out, 

products 
50-plus 

http://www.planthealthcare.com


Going Postal 
• I W E ' V E G O T M A I L 

More R-E-S-P-E-C-T 
Great to see a long overdue article 
about those who are long overdue 
for some credit and respect 
("Women superintendents are get-
ting the respect they richly de-
serve," November/December). 

I have long been an advocate of 
women in our profession, and it 
was a pleasure to see your maga-
zine recognize a group that works 
twice as hard for half the respect 
Tim Moraghan 
USGA Championship Agronomist 

Bad Joke 
I dont have the article in front of me, 
but the one by a superintendent 
beating up on golfers' intelligence 
was weak at best ("Dumb, Dumber 
... Dumbest" by Jerry Coldiron, 
CGCS, October). I apologize for the 
lack of humor from my fellow grass 
grower. The humor should be left 
with Golfdom columnist Geoff 
Shackelford and the other paid pro-
fessionals. I hope this source of 
stand-up comic relief doesnt snow-
ball and turn your magazine into kin-
dling like the others. 
Jon L. Cuny 
The Timbers GC 
Frankenmuth, Mich. 

Free Enterprise 
William Shirley's response to the 
October articles on management 
companies (Going Postal, Novem-
ber/December) should have been 
titled, "I Don't Understand the 
Rules." Nowhere in the GCSAA's 

Code of Ethics does it say anything 
close to what Shirley contends "is in 
direct contrast to the code of 
ethics." Providing a club president, 
course owner or any other individ-
ual at a golf operation with informa-
tion on a service is not against any 
ethical code unless (per articles 12 
and 13 of the Code of Ethics) it 
provides "false, misleading, slander-
ous, defamatory" information or 
makes "misleading, deceptive or 
false statements or claims." 

To inform a course owner, gen-
eral manager, president, greens 
chairman, etc, of a maintenance 
management service is absolutely 
ethical by any standard of meas-
urement, including the GCSAA's. 
Shirley's interpretation of the 
"rules" is just that... an interpreta-
tion. Welcome to the free-enter-
prise system. 
Max B. Barrick 
Vice President, ServiScape 
Michigan City, Ind. 

Another Perspective 
Having recently read the pros and 
cons of management companies 
in your October issue, I'd like to 
offer the perspective of a general 
manager. When I took over the op-
eration of the Admiral Lehigh Golf 
Resort and Spa more than a year 
ago, I found the golf maintenance 
was contracted with International 
Golf Maintenance. I was extremely 
skeptical of this arrangement and 
entered the relationship with my 
eyes wide open. What I found was 
that the arrangement has allowed 
me to concentrate on putting bod-
ies in beds, butts on barstools and 
duffers in divots. 

I'm not an agronomist, but I 
am a golfer. I inspect each course 
at least twice weekly and try to 
play at least one course each 
week. But with my ignorance of 
the finer points of turf manage-
ment, I don't need to be making 
the daily decisions about the 

health of my golf course. Thafs 
not good for the course quality 
and can also lead to misunder-
standings between the superin-
tendent and the general manager. 

The frequency of communica-
tion between myself and the IGM's 
regional manager is as close, if not 
closer, than with my department 
heads. It allows me to get more 
input on the agronomic aspects of 
our two golf courses, as well as as-
sistance in borrowing equipment 

This summer, we rebuilt 18 
greens and installed a state-of-
the-art irrigation system. Had it not 
for been the regional manager's 
supervision coordinating the con-
struction, holding the hand of the 
pro shop staff, attending a mem-
bers' question and answer session, 
and holding the contractors ac-
countable for the quality of their 
work, I'd be in a world of hurt And 
what did it cost me? Nothing! 
MarkC. Duffy, CHA 
General Manager 
Admiral Lehigh Golf Resort and Spa 
Lehigh Acres, Ha. 

About That Tree... 
As a landscape supervisor, I enjoy 
reading Golfdom. As a tree per-
son, I was drawn to the article 
"The Tree Doctor Is In" (Novem-
ber/December). 

Upon reading the article, I be-
came dismayed at the treatment of 
the lovely oak tree at Firestone CC. I 
can understand the desire to do 
whaf s best for the tree, but it be-
came apparent the people under-
taking this project did not know 
enough about tree biology. I hope 
your magazine does not advocate 
this treatment for all trees with cavi-
ties or cavity problems. Alex L 
Shigo's book, Modern Arboriculture, 
might be of some help. The book is 
a must for any budding arborist 
James S. Arnett 
Landscape Supervisor 
Secession GC, Beaufort, S.C. 

Editor's note: Golfdom does not ad-
vocate any particular treatment for 
tree cavities. We reported this case 
study because it was successful. 

Gordon Matthews, the certified 
arborist who treated the tree at 
Firestone, responds to Arnett's let-
ter: "This treatment method was 
used not only because of the size 
of the cavity, but because it also 
had to be aesthetically appealing 
while serving its purpose. I read 
Shigo's book, and most of his re-
search is used in our own teach-
ings. I'm aware of the potential 
harm that can be caused by inter-
fering with the compartmentaliza-
tion of decay that occurs within the 
tree. I'm also aware of the need to 
provide a service that has arbori-
cultural benefits and solves the 
customer's problems as well." 

Feel like going postal? We want to 
hear from you. You can e-mail your 
letters to Pat Jones at 
patrick.iones@advanstar.com, fax to 
440-891-2675 or send them via snail-
mail to: 7500 Old Oak Blvd., Cleve-
land, OH 44130. Make sure to include 
your name and phone number for ver-
ification. Letters may be edited for 
length or relevance. 

Invisible Ink 
A sharp-eyed reader pointed out 
some missing words in our Turf 
Tamers" story in January. As the 
story moves from pg. 56 to pg. 
57, the white text on the previous 
page shifted for one line on to 
pg. 57 Unfortunately, white text 
doesnt show up on white paper 
(unless you can read invisible 
ink), so readers cant see it Trust 
us, ifs there. 

Here's how the paragraph 
should read:"In general, turf 
leaves absorb Type I regulators, 
while Type II regulators percolate 
through the soil and move up 
through the roots" 

mailto:patrick.iones@advanstar.com


Not since Doogie Howser has a 13-year old done so much in so little time. 
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John Deere 
TurfCare 

Built in 1997, this $35 million 
dollar facility is responsible for 

all aspects of golf and turf devel-
opment, from the drawing board to 
production. 

In 1993, they raised the bar for 
lightweight fairway mowers and 
they continue to lead the pack. 

The Turf System 
Mowers 

2653A Uti l i ty Mower 
The stability you need, the cut you desire. 
It set the standard for the trim mower market 
and continues to deliver exceptional performance. 

The only sanctioned tournament 
where the course superintendent, 
pro, and manager play as a team. 
The way it should be. 

Imagine what we'll do 
How time flies: In 1986, John Deere decided to enter the golf and turf 

business. Ifs an understatement to say we weren't an overnight success. 

But by learning from our mistakes and, most importantly, listening to 

what superintendents wanted and needed, we started coming out with 

machines that were right for the course. Machines like the 2653A 

John Deere Team 
Championship 

J DC™ Golf & 
Turf Leasing 
Our financing has made it possible 
for courses to acquire current 
equipment at a lower cost and 
with reduced annual maintenance 
and repair. Not a bad deal. 

John D e e r e 




