
MdVe lib 
privileges. The benefits 

of PGMS membership including helping you become 
more effective and efficient. Why go it alone, when 

there's over 80 years of expert help available? 
Comprised of on-staff grounds managers and 

independent contractors, PGMS is the #1 broad-based 
professional grounds management organization in the 

United States. So far, the only thing missing is you! 

Members nationwide agree: 
PGMS provides the greatest professional 
networking opportunity for grounds professionals. 

What are you waiting for? 
For more information about beginning your 
membership, fill out the form below and mail 
today. Or save time and FAX us: 
1-410-752-8295. Isn't it about time? 

Mail to: PGMS 
720 Light St., Baltimore, MD 21230 
Phone: 410-752-3318 • Fax: 410-752-8295 
Email: PGMS@assnhqtrs.com 

Name (please print) 

Organization 

Street Address 

City .State 

Phone( . Fax ( ) 

Internet/E-Mail Address. 

Membership 
Has Its 

Privileges. 
Professional Grounds 
Management Society (PGMS) 
invites you to join its ranks and 
start benefitting from 
membership in a professional 
organization dedicated to 
assisting individual managers. 
We've been growing since 1911, 
helping to strengthen the 
educational and economic 
advancement of professional 
managers nationwide. 

Local branch meetings 

Bi-monthly newsletter 

Membership card and certificate, 
entitling you to discounts on rental 
cars, books and videos 

Certified Grounds Manager and 
Groundskeeper Certification programs 

Training manuals 

Who's Who in Grounds 
Management membership directory 

Information clearinghouse 

Customized list of courses offered 
by ICS Learning Systems, the 
nation's leader in distance 
education 

Annual conference and Green 
Industry Expo 

mailto:PGMS@assnhqtrs.com


Introducing MRHHflT 
The Andersons® brings you better formulations of 

proven pre-emergent weed control and timed-release 
fertilizer performance - ProPendi™. ProPendi's smaller, 
more uniform particle size means easy application, 
unmatched coverage and flexible use rates. Also, superior 
formulation provides better pendimethalin adherence to 
the particles, less dust and better delivery of herbicide to 
the turf. The result? Better pre-emergent control of the 

toughest, most common grassy weeds, plus excellent 
green-up with minimal surge. Go ahead. Compare it to 
any other popular brand. 
You'll see that there's no 
comparison at all. Contact 
your distributor today. Or call 
toll-free 1-800-543-0006. 
Magnification for both products is equal. 

I h e ^ E E S * 
Andersons 

Circle No. 137 



Budgeting 

How to Keep Track of Course Expenditures 

It sounds so easy — put to-
gether a budget and follow it. 
But if you've tried implement-
ing a budget at your course, 
you know it's as difficult to ad-

here to as a daily exercise program. 
Still, budgets are necessary for the 

well-being of a maintenance opera-
tion. Rick Slattery, superintendent of 
Locust Hill CC in Fairport, N.Y., says 
two thoughts come to mind when he's 
devising a budget. 

"The first is intangible, and says 
that it's impossible to manage your 
budget without also managing golfers' 
expectations," Slattery says. "Golfers' 
expectations cannot be limitless and 
must be realistically associated with a 
finite resource such as a budget." 

But that's difficult to do, Slattery 
admits. 

"It takes a lot of communication, 
and you never achieve your desired re-
sult," he adds. "But if progress is 
made, that's all that counts." 

Slattery's second thought is more 
mechanical. He devises a sound 
purchase order system, 
whether computerized or 
hard copy. 

"Your expenditures must 
be tracked throughout the sea-
son, so there are no surprises," he 
adds. "If there are surprises, I immedi-
ately communicate them to the neces-
sary people." 

Proper dates for a fiscal year are also 
important to a budget, says Matt Shaf-
fer, superintendent at The Country 
Club in Pepper Pike, Ohio. If he took 
a new job tomorrow, the first thing 
Shaffer would do is ask the club to 
begin its fiscal year in April and end in 
March, he says. 

"That way, I can spend whatever it 
takes for peak conditions from May 
through September," Shaffer reasons. 
"If I'm over budget, I still have time to 
recover from October through March." 

In writing 
They don't buy equipment and supplies 
at Locust Hill without filling out a pur-
chase order, Slattery says. If a purchase 
order is not filled out properly, the club 
doesn't pay for the product. 

Slattery, his assistant and the equip-
ment manager are the only ones au-
thorized to fill out purchase orders in 
the maintenance department. 

"When the item arrives, the deliv-
ery slip is attached to the purchase 
order," Slattery explains. "A copy is 
kept for my files and one is delivered 
to the accounting office. When the in-
voice arrives, the price is checked 
against the purchase order. It's then 
paid and entered into the proper line 
item in my budget. If something does-
n't match between the purchase order 

and the invoice, I'm contacted. 
Nothing is paid until the differ-
ences are explained to me and I 
approve it." 

Balancing act 
The only way to balance a budget is 

to control labor, Shaffer says. Superin-
tendents should make sure they can 
transfer labor costs to the proper de-
partments if the work is outside course 
maintenance. "If you don't, put them 
in," he advises. 

If your staff is responsible for 
putting up and taking down wind-
screens on tennis courses, for example, 
then transfer the labor cost to the ten-
nis budget, Shaffer says. 

Other areas to transfer labor costs 
include pool, golf cars, driving range, 
clubhouse, special projects and capitol 
projects, he notes. 

Shaffer also suggests superinten-
dents put a contingency line in their 
budgets. "Never assign a total to this 
column because this is for unpre-
dictable costs," he notes, such as a 
blown engine on a fairway mower. 

Overall, Slattery says it's wise to 
keep a good, old-fashioned monthly 
expense report. "This is archaic but 
simple, and its foolproof," he says. 

- LARRY AYLWARD 



The Company Line 
PRODUCTS & SERVICES 

Irrigation Technology 
Signature Control Systems introduces the Thomp-
son 286/287 Commercial Rotor, a state-of-
the-art plastic rotor that provides more even 
water distributions at a higher pop up than the 
the 186/187 model to clear taller turfgrass, ac-
cording to the company. Its design eliminates 
blow-by and features an adjustable arc nozzle 
that conforms the spray pattern to the turf area 
For more information, contact 
866-4-SI G NATURE, 
www.signaturecontrolsystems. com or 
CIRCLE NO. 204 

Rotors, nozzle sets 
Rain Bird has enhanced its Eagle Series 
of closed-case, gear-driven rotors to 
boost distribution uniformity, debris resis-
tance and durability. The company also 
offers a Rain Curtain nozzle set for the 
TG-25 Tee and Green Rotor. 

In addition, Rain Bird offers the Eagle 
750 Dual Spreader nozzle set and Eagle 
900 High Performance nozzle set. All 
three nozzle sets utilize a wedge-shaped 
profile for improved distribution unifor-
mity in head-to-head spacing, irregular or 
stretched spacings and windy conditions. 
For more information, contact 800-984-
2255, www.rainbird.com or 
CIRCLE NO. 205 

Company gets ISO rating 
Dura Plast ic Products is now registered by Un-
derwriters Laboratories to the ISO 9001 
Standard for quality. This represents a com-
mitment on the part of the company to ensure 
that all products meet the highest quality 
standards. Dura Plastic Products is also 
putting the finishing touches on its new pro-
duction facility, a state-of-the-art building en-
compassing nearly 600,000 square feet. The 
new facility will enable the company to more 
than double its current production capability. 
For more information, contact 909-845-316, 
www.duraplastics.com or 
CIRCLE NO. 201 

Bermudagrass 
Pacific Sod offers GN-1 turf, a hybrid bermuda-
grass patented by the Greg Norman Turf Co. 
The turf features a dark green color, thick 
density and ability to recover quickly from 
damage, according to the company. 
For more information, contact 800-692-8690, 
www.pacificearth.com or 
CIRCLE NO. 202 

A Sprinklers 
The Toro Co. offers its 720 Series golf sprin-
klers featuring the patented MultiMatrx™ noz-
zle that delivers precise water applications to 
difficutt-to-irrigate areas, according to the com-
pany. The 720 Series is a solid tool for cus-
tomizing irrigation designs for tee boxes and 
approaches. Also, simple adjustments to the 
flow, arc or radius can be made from the top of 
the sprinkler with a twist of a screwdriver. 

The MultiMatrx nozzle has a matrix design 
that sprays water simultaneously from up to 
seven engineered ports, depending on the 
flow selected. It also includes adjustable tra-
jectory from 7 degrees to 25 degrees that 
does not interrupt the water streams, and full 
circle or part-circle models with arc adjust-
ment from 40 degrees to 360 degrees. 
For more information, contact 909-688-9221, 
www.toro.com or 
CIRCLE NO. 206 

Rotor conversion kit 
Hunter Golf introduces the RT Series, an 
easy-to-install rotor conversion kit that 
replaces the internal mechanisms of out-
dated Toro golf sprinklers with new 
Hunter gear-drive systems. 

Designed to retrofit Toro 1 -inch inlet 
golf heads, the RT Series can be used 
on Toro models 630s, 730s, 760s and 
discontinued 660s. RT risers feature 
3-inch pops in either stainless steel or 
plastic and are available as full circle or 
adjustable arc (40 degrees to 360 de-
grees) sprinklers. 

Installation of the new system is fast 
and will not disturb the turf. The Toro in-
ternal mechanism can be snapped out 
and replaced with the Hunter RT riser in 
minutes, according to the company. 
For more information, contact Hunter 
Golf 800-248-6561, 
www.HunterGolf.com or 
CIRCLE NO. 203 

A D I N D E X 
106 AAdvantage Water Mgmt 8 
127 The Andersons 49 
121 The Andersons 39,41,43,45 
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108 Covermaster Inc 10 
117 Dura Plastic Products Inc 35 
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104 FMC 4-5 
135 Foley Enterprises 70 
123 Golf LLC 42 
128 Golfbusiness.com 51 

Golfsat CV2-1 
122 Greentrac.com 40 
111 Griffin/Nature Safe 15 
119 John Deere 36-37 
112 Kohler Co 19 
131 Lesco 57 
125 Nutramax Laboratories 7 
133 Otterbine Barebo 62 
102 Precision Laboratories Inc CV3 
129 Rain Bird Sales 55 
107 Regal Chemical 9 
132 Regal Chemical 59 
120 Securall Cabinests 38 
110 Signature Controls 13 
103 Tee-2-Green CV4 
113 Textron Turf Care 21 
114 Textron Turf Care 24 
140 Textron Turf Care 61 
130 Toro Irrigation 46 
118 United Horticultural Supply 33-34 
124 Van Waters and Rogers 44 
126 West Coast Turf 50 
This index is provided as an additional service. The pub-
lisher does not assume any liability for errors or omissions. 

A Debris blower 
Goosen Indus t r ies offers the BL3000 self-
powered debris blower, which features a 
27-inch diameter blower fan and 
22-horsepower engine. It features a trailer 
for transport and can be easily towed by a 
utility vehicle. A bi-directional discharge al-
lows the user to change the direction of 
the air flow instantly. 
For more information, contact 
800-228-6542 or 
CIRCLE NO. 200 

http://www.signaturecontrolsystems
http://www.rainbird.com
http://www.duraplastics.com
http://www.pacificearth.com
http://www.toro.com
http://www.HunterGolf.com


Classifieds 

SOLID BRONZE SIGNAGE Trial Offer! 
One Hole 
FREE for 

SEEDLAND.COM 

A c c u - P r o d u c t s In t ' l 
(800) 253-2112 • (734) 429-9571 

or Fax: (734) 429-3985 
www.accuproducts.com 

TOUR GOLF Y A R D A G E P R O D U C T S 
GRANITE STONES BLASTED AND DELIVERED IN THREE UfEEKS! For all ads under $250, payment must be 

received by the classified closing date. VISA, 
MASTERCARD, & AMERICAN EXPRESS 
accepted. Send to: Advanstar Marketing 
Services, 7500 Old Oak Blvd, Cleveland, OH 
44130. 
FOR ADVERTISING INFORMATION AND AD 
PLACEMENT, CONTACT: Leslie Zola, 
1-800-225-4569 (ext. 2670), Fax 440-826-2865, 
Email: lzola@advanstar.com 

• SPRINKLER TAGS IN STOCK 
FOR ALL SPRINKLER SYSTEMS 

• GRANITE SIGNS 8? STONES 
• HAZARD STAKES & RAKES 
• YARDAGE BOOKS IN 3-D! 

PENNSTATE 
World Campus 

playing t ime up to 20% per round 
• Cos t effective - Pays for itself in mon ths -

Lasts for years 
• More en joyment - N o pacing and hun t ing 

for sprinkler heads 
• Markers for fairways, tees, driving range 

and cart path 
• Available in all popular colors and can 

customize 

Sign® of Distinction 

Yardage Markers 
Tee Si $m 
100*150*200*225 
Directional/Memorial 
Cart Path Markers 
Plus: Sprinkler Tags 

1-800832-5223 Fax: 513ffS9-0721 

Turfgrass Management 
On-line Certificate 

Our World Campus offering 
gives busy turf professionals 
anytime, anywhere access to 

this world-renowned 
Penn State program. 

For complete, up-to-date information 
or to register, visit our Web site at: 

www.worldcampus.psu.edu 
or call 1-800-252-3592 (within the U.S.) 

www.GolfProHelp.com The online resource for golf pro-
fessionals and course superintendents. With articles, book 
reviews, a calendar and over 1,000 links, we are the only 
site that caters specifically to the golf industry. Be sure to 
subscribe to our monthly newsletter, as well as bookmark 
our frequently updated site. 2/ 

^ The Kirby Marker System 

^ 8 0 0 - 9 2 5 - 4 7 2 9 ~ 
\ £ ) 760-931-2624 ( j ) 

Fax 760-931-1753 

www.Kirbymarkers.com 

Penn State is committed to affirmative action, 
equal opportunity, and the diversity of its workforce. 

U.Ed. OCE 00-3064 pah GOLFD 

Golf Course and Irrigation Supplies Your on-line connec-
tion to all the companies you need. Contact information 
including web-site links are provided. Look up a company 
you know or compare what is available, www.golfcourse-
supplies.com, www.golfcourseequipment.com, 
www.golfcoursemanagement.com, www.golfcourse-
services.com, www.irrigationsupplies.com 12/00 

ProMark 
Yardage Markers For: 

•Fairways ^ ^ ^ ^ ^ ^ ^ ^ 

4 year replacement warranty 
No minimum purchase 

Customized requests our specialty 
Excellent 

Customer Service and Satisfaction! 
Since 1990 

LAWN & TURFGRASS SEEDS 
Grasses for warm, cool & transition zones. 

Buy Seed Direct - Commercial Sales Online. 
(888) 820-2080 

www.Golfways.com 

A C C U - G A G E 

BEST PRICE 
BEST QUALITY 
BEST WARRANTY 

FOR 
PRECISION 
MOWING 

•AVAILABLE IN 15", 18", and 24" bars 
AVAILABLE IN English, Metric or Digital 

The only reason I play golf is to bug 
my wife. She thinks I'm having fun. 

F a x : 785 -227 -9998 www.yardagemarkers.com 

http://www.accuproducts.com
mailto:lzola@advanstar.com
http://www.worldcampus.psu.edu
http://www.GolfProHelp.com
http://www.Kirbymarkers.com
http://www.golfcourseequipment.com
http://www.golfcoursemanagement.com
http://www.irrigationsupplies.com
http://www.Golfways.com
http://www.yardagemarkers.com


Out of Bounds 
m SOMETHING COMPLETELY DIFFERENT 

gag-gift giving 
ah, humbug. The holi-

day season means fake 

cheer from salespeople, 

i nowhere to park at the 

| hell-mall and mono-

gramed argyle socks. 

Maybe its not that bad, but noth-

ing redlines the stress meter like the 

holiday season, so before you drop 

your hard-earned dollars on serious 

and boring gifts, take a few minutes to 

read this column and treat yourself to 

the oddest items we could find. Re-

member, it still is better to give than re-

ceive, especially when you are talking 

about giving that special someone a 

hard time. 

Presidential drives 
Everyone's favorite punching 

bag is about to ride off into 

an Arkansas sunset, leav-

ing partisans, pun-

dits and comedi-

ans without their 

best source of 

material. But 

don't despair. 

While you may 

not have Clinton 

to kick around 

anymore, you still 

can take a swing at 1 

with Slick Willie golf balls. 

The balls promise "a good lie every 

time" and feature the grinning mug of 

our soon-to-be former president. A 

dozen of these whoppers will set you 

RETURN THE FUN TO THE HOLIDAY SEASON BY CHECKING OUT 

T H E S E N O V E L T Y G I F T S BY M A R K L U C E 

back $26.95, and are available at 

www. accesstulsa. com/slickwillie. 

Can you believe it? 
Have you ever wanted to tee off, but na-

ture's call was too strong? Never fear: 

The piddle putter is here. The self-de-

scribed "toilet tee off' features a tiny felt 

green, mini-putter and ball for use in the 

john. The bathroom course-in-a-box 

will run you $19.95 and can be found at 

store.yahoo, com/spencergifis/488155 html. 

No more bad form 
Our buddies at The Golf Collec-

tion offer a rare, painful treat 

to help duffers remember 

to keep their head 

down. The Crotch 

Hook features elastic 

band and a fish hook 

to "fit snugly in the 

crotch." It doesn't 

take Ken Venturi to 

:ell you what will hap-

pen if you lift your head. 

A great gag at just $7.95 and 

ready to be snagged at www.golfcol-
lection. com/golfcrotchook. html 

It's in the hole? 
Certainly one needs to get a little 

something for the foursome, and 

gamesmanship should be at the top of 

the list with this gift from Golf'Un. 

The PopAPutt is a little spring-loaded 

device that will shoot a downed putt 

right back out on the green. Of course, 

stealth must be employed to load the 

PopAPutt, but you can order it with-

out reservation at www.golfun.net/ 
popaputt.htm for $8.99. 

More fun than a Barrel of Monkeys 
Maybe you have tired of golf-related 

mayhem, but other goofiness abounds at 

Archie McPhee, the novelty retailer that 

put the "OK" in joke. Check out its site 

— www. mcphee. com —for rubber 

snakes, joy buzzers and just about every 

sophomoric prank you can think of. 

I got what I deemed a "bag of junk" 

from McPhee for my 30th birthday in 

May, and have gotten hours of enter-

tainment from hula girls, a boxing 

puppet, rubber eyeballs and some or-

ange-molded plastic frogs. It's a great 

place to beat the grumpiness of the 

Grinch. 

Happy holidays. 

Mark Luce, a free-lance writer from 
Lawrence, Kan., will get a lump of coal 
from Santa Claus for this column. 
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You CAN'T 
COVER UP POOR 

PRE-STRESS 
CONDITIONING 

Prevent moisture stress 
before it starts with 

Cascade™ Plus 
Are you painting yourself into a corner with inadequate pre-stress conditioning? Then use Cascade Plus and 

keep moisture stress from undoing all of your hard work. Cascade Plus moves water deeper and faster into the 

soil profile for a longer period of time, resulting in larger, healthier root systems that are better able to survive 

seasonal stress conditions. In fact, independent university research showed that untreated hydrophobic soils 

required more than twice as much irrigation to reach comparable volumetric water content levels as Cascade 

Plus treated soil. And a single application regime of Cascade Plus has been proven to reduce the effects of 

Localized Dry Spot for 4 to 6 months. 

Use Cascade Plus and get longer lasting improvements in turf color, quality 

^ - and stress tolerance. And that means you'll have nothing to cover up. 
Cascade**™ m 

{.augur Lasting 

Call 800-323-6280for more information., 

or for a Cascade Plus distributor near you. 




