
CONSISTENT UNIFORMITY. 
Tee Time® sets the standard for uniform particle sizing to assure even distribution. 

UNIFORM CONSISTENCY. 
Tee Time delivers its active ingredients evenly and predictably to provide the desired response. 

TECHNICAL SUPERIORITY. 
Tee Time products are recognized as scientifically advanced, highly tested and field proven. 

EXCEPTIONAL RESULTS. 
Tee Time fertilizers, pesticides and combination products have demonstrated their on course quality 

performance for nearly 30 years. That's why savvy golf course superintendents don't hesitate to specify our products. 
They know where Tee Time goes down, their reputation grows up. 

Because Every Day Is Tournament Day. 
For complete information about Tee Time products and the name of your nearest distributor, call 800-225-ANDY 

© 2000 THE ANDERSONS AGRISERVICES, INC. 



A WINNING SELECTION 
FOR TOP PERFORMANCE 

ON ANY COURSE, ANY SEASON. 
What makes Turf Merchants, Inc. the masters in overseeding? 

The difference is in the grasses we develop specifically for overseeding 

applications: Popular perennial ryegrasses such as Affinity and 

Blackhawk, specialty lines such as Cypress Poa Trivialis and Barracuda 

Redtop, a complete set of grasses to match your conditions. And a 

service commitment that sets TMI apart. Whatever your overseeding 

needs, we've got the choice to place you in the green. 

PERFECTING TURFGRASS PERFORMANCE 
— 

tu/iiM iMu • j E i M M , 
TURF MERCHANTS, INC 

33390 Tangent Loop / Tangent, Oregon 97389 
(541) 926-8649 / 1-800-421-1735 / fax (541) 926-4435 

email tmi@turfmerchants.com / www.turfmerchants.com 

mailto:tmi@turfmerchants.com
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Head Case 
If golf balls are flying, golf course workers 
should be wearing hard hats, according to 
OSHA. But the debate continues on whether 
or not helmets should be required. 
By Larry Aylward 

In the Dark 
Nighttime is the right time for a few 
maintenance operations, but working 
after dusk isn't viable for most staffs. 
By Shane Sharp 



Don't Cry Over 
Spilled Chemicals 
Preparation can minimize 
the damage caused by an accident. 
By Frank H. Andorka Jr. 

A Close Eye 
on Rye 
The future of perennial ryegrass may hinge 
on its resistance to deadly gray leaf spot. 
By Mark Leslie 

A Lesson From 
Linksland 
Let s allow the architects to do what they should. 
By Mark Leslie 

61 Superintendent Gives 
Thumbs Up to 
Burn-Down Herbicide 
Product proves to be fast, 
simple and cost-efficient. 

About the cover 
Art director Lisa Lehman took a simple, 
yet powerful, approach to get the point 
across for our cover story. 

cover story 
BY FRANK H. A N D O R K A JR. 

Golf is trying to shed 

its white image. 

What will it take — 

and how can you help? 
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Let's Stop Giving 
Golf a Bad Name 

46 Money Shot 
Are You Keeping 
Track of the Track? 
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Good People Don't 
Grow on Trees 
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Child's Play 
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& No On Hold Messages! 
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Just the easiest to use & most comprehensive 
web site around. Over 78,000 items and 

FREE TOOLS just a mouse click away! 

During the initial stages of grow in the AERA-vator was the 
perfect tool for our most difficult areas. It provided us with a 
seeder capability on some severely steep slopes that were 
constructed from very hard compacted clay Some of the massive 
mound work on the course created a great deal of erosion problems that 
AERA-vator smoothed over without consistently replacing tines or 
stopping for repairs. The AERA-vator was also used to loosen the soil 
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traveled. The vibration unit worked extremely will in developing 
seed-beds in hard compacted soil. 
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Frustrateci with Poa? 

plant growth regulator for turf 

Strike Back 
with TR IMMIT® 2SC Plant Growth Regulator. 

When you have an ax to grind with The next time you're frustrated with Poa, 

Poa annua in your greens, tees and come down hard with TRIMMIT—and 

fairways, strike back with TRIMMIT® strike it rich in your management program, 

plant growth regulator. T R I M M I T in a 

turf management program will effectively 

reduce Poa annua. 

For more information, contact your 

authorized Zeneca Agent, or call 

Zeneca Professional Products Toll Free 

at 1-888-617-7690. Labels and MSDSs 

available 24 hours a day, seven days a 

week via Fax on Demand. Please call 

As the best Poa management tool 

available to golf course superintendents 

T R I M M I T : 

• Slows grass growth for up to two 

months after application 

• Reduces mowing up to 50 percent 

www.zenecaprofprod.com 

Minimizes clippings 

Enhances turf color and quality 

• Reduces the potential for scalping 

Circle No 105 P r o f e s s i o n a l P r o d u c t s : 

Always read and follow label directions carefully. 
TRIMMIT® is a registered trademark of a Zeneca company. 
© 2000 Zeneca Ag Products Inc. Zeneca Professional Products is a business of Zeneca Ag Products Inc. 

http://www.zenecaprofprod.com


Going Postal 
H W E ' V E G O T M A I L 

Writer has head in 
the (wMte| sand 
If I understand Geoff Shack-
elford's Golf By Design column 
(March), golfers are captivated by 
and crave white bunker sand, but 
the golfing business should say 
no to their customers and stop 
wasting money on something 
they want 

After all, white sand is really 
unattractive and offensive to 
non-golfers (!?). Besides, the 
best courses use only natural 
ingredients. 

I'm guessing you wrote this 
article at the last minute with 
barely time to pick a topic. Cer-
tainly, there wasn't enough time 
to put it through your logic 
checker. 

If you were trying to argue for 
economics, you must have ma-
jored in something else. If you 
were arguing for good business 
decisions, can we quote you with 
your don't-give-them-what-they-
want statement? If the argument 
was for aesthetics or traditions, it 
was barely evident. 

A case could be made for 
designing golf courses with only 
the natural surroundings, which I 
assume was your intention. The 
rest of the article appeared to be 
a strained attempt to fill an 
obligation. 

By the way: Are man-made 
sand traps natural? Even the golf 
courses themselves are man's 
manipulation of natural surround-
ings to something he thinks is 
more pleasing. 
Robert Lee, Member 
Spring Valley Lake CC 
Lakewood, Calif. 

I n alternative 
to PDI 
To understand how my proposed 
Career Development System can 
benefit all superintendents, 
here's what it addresses that the 

GCSAA's Professional Develop-
ment Initiative does not: Instead 
of educating ourselves to remain 
at a given level, CDS asks mem-
bers to gain knowledge and ex-
perience to move up in the pro-
fession, earning respect for their 
ambition and career dedication. 

CDS allows anyone with that 
ambition to become a superin-
tendent, whether formally edu-
cated or not. But it rewards those 
who are ambitious and allows 
them to move up more rapidly. 
CDS also rewards ambition by 
offering a higher title to go with 
each new level of competence. 

CDS includes membership 
building in its premise by offering 
a new vitality for our association 
along with a new image and a 
new name: GSA-lnternational. 
Creative and powerful advertis-
ing, directed at the image of 
what we do, will bring our profes-
sion the awareness it needs to 
increase standing with players 
and owners around the world. 

CDS will leave enough 
money in the coffers that the as-
sociation can spend its re-
sources on educational develop-
ment, cutting-edge delivery 
systems for that education 
and membership-building 
promotions. 

CDS has the power to 
change the way we do business. 
PDI does not 
Al Jansen, Superintendent 
Baraboo CC 
Baraboo, Wis. 

Feel like going postal? We want to 
hear from you. You can e-mail your 
letters to Pat Jones at pjonesca)-
advanstar.com, fax to 440-891-2675 
or send them via snail-mail to: 
7500 Old Oak Blvd., Cleveland, OH 
44130. Make sure to include your 
name and phone number for verifica-
tion. Letters may be edited for length 
or relevance. 
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THE RRGifEN 
TURF GROWTH BLANKET 
• Earlier spring green-up 
• Faster seed germination 
• Deeper root development 
• Delays dormancy in fall 
• Ideal winter blanket 
• Best for quick turf repairs 
• Available in any size 
• Longest lasting 
• Choice of 3 and 7 year warranty covers 

m CALL TOLL FREE 
1-800-387-5808 

(¡OVERMASTER INC., REXDALE, ON, M9V 5C3 
TEL 416745-1811 FAX 416-74-COVER (742-6837) 

Managers Association 

WEB: www.coverm0ster.com 
E-MAIL: info@coverm0ster.com 

Turf 
Management 
Made Easy.. 

Anchor pegs supplied Deeper root development Any custom size cover remove 

Events 
SEMINARS & CONFERENCES 

I t f S U S f 
14 Utah State University Field Days 
Logan, Utah 
Contact 877-292-0960 

14-17 Turfgrass 2000 
Gainesville, Fla. 
Contact 800-882-6721 

15 Cornell Field Day 
Ithaca, N.Y. 
Contact 607-255-1792 

16-19 Golf Course Builders 
Association of America 
Summer Meeting 
Louisville, Ky. 
Contact 919-942-8922 

SEPTEMBER 
16-19 Club Managers Association 
of America Annual Leadership/ 
Legislative Conference 

Alexandria, Va. 
Contact 703-739-9500 

18 Canadian Golf Superintendents 
Association Annual Fall Field Day 
Winnipeg, MB 
Contact 905-602-8873 

2 5 - 2 8 Computer Irrigation 
Installation with HDPE Piping 
Ames, Iowa 
Contact 515-294-3126 

OCTOBER 

3 Iowa Golf Course 
Superintendents State Meeting 
Lake Mills, Iowa 
Contact 515-232-8222 

4 - 5 1 
and Equipment Expo 
Costa Mesa, Calif. 
Contact 800-500-7282 

10 Georgia GCSA and 
Assistant GCS 
Seminar and Tournament 
Woodstock, Ga 
Contact 706-742-2651 

NOVEMBER 
4 - 7 Georgia GCSA Annual Meeting 
Savannah, Ga 
Contact 706-742-2651 

4-711th Annual Green Industry Expo 
Indianapolis 
Contact 770-973-2019 

13-16 Carolinas GCSA 
Conference and Show 
Myrtle Beach, S.C. 
Contact 800-476-4272 

14-16 The NYSTATurf 
and Grounds Exposition 
Syracuse, N.Y. 

Contact 518-783-1229 

2 0 Iowa Golf Course 
Superintendents State Meeting 
West Des Moines, Iowa 
Contact 515-232-8222 

2 8 - 3 0 North Central Turfgrass Expo 
St. Charles, III. 
Contact 312-201-0101 

DECEMBER 

3 - 4 Michigan Golf Course Owners 
Association Annual Conference 
Location: TBD 
Contact 517-482-4312 

Let us know about your events. Send 
information to Frank Andorka at 
7500 Old Oak Blvd., Cleveland, 44130. 
Fax information to 440-891-2675 or e-
mail to fandorka@advanstar.com. 

http://www.coverm0ster.com
mailto:info@coverm0ster.com
mailto:fandorka@advanstar.com


Flagstick 
m A F E W W O R D S F R O M T H E P U B L I S H E R 

About 10 years ago, I 
was driving to Florida 
with a couple of guys, 
and we were heading 
into Atlanta at rush 
hour. Rather than face 

the mother of all traffic jams, we decided to 
pull off and find a place to play a quick nine. 
The map showed a muni right off the high-
way. We found it, paid our $ 15 and com-
menced hacking. 

Three holes into the round, I sensed 
something was different about this course. 
Then it hit me: We were different. All of the 
other players were African-American. We 
were the only white people on the course. 

This Twilight Zone role-reversal moment 
forced me to consider what it must be like to 
be one of the relatively few blacks who ven-
ture onto Americas largely white courses. For 
a few brief minutes, I felt, as Robert Heinlein 
put it, like a stranger in a strange land. 

The experience also made me think about 
our side of the game. A quick glance around 
the GCSAA show is all you need to confirm 
that blacks are a relative rarity in the profes-
sion. The actual numbers are even more star-
tling: Of more than 15,000 class A, B or C 
members of the national, only 29 classify 
themselves as African-American. 

In this month's cover story, Golfdom's 
Frank Andorka provides a groundbreaking 
look at the issue of race in the golf course in-
dustry. It's a thought-provoking piece that 
suggests we're trying harder to be more inclu-
sive, but that we're still not making much 
progress toward having an industry that 
"looks like America." 

But before you read the article, I want to 
pose a question: Is this push for diversity 
merely a new wave of political correctness or 
is it a business issue that warrants serious at-
tention? Here are five reasons I believe it's 
the latter: 
• Law — Suppose you're working for a com-
pany that has a contract with Atlanta to 
manage and maintain that golf course I wan-
dered on to a decade ago. Atlanta has partic-
ularly strict rules about equal opportunity 
hiring for its contractors. If you can't find 
qualified minority candidates, you lose the 

A Stranger in 
a Strange Land 
BY F Ä T J O N E S 

IS THIS PUSH FOR 

DIVERSITY MERELY 

A NEW WAVE OF 

POLITICAL 

CORRECTNESS OR 

IS IT A BUSINESS 

ISSUE? 

contract — and maybe your job. 
• Labor — Have you noticed that white sub-
urban kids aren't too interested in seasonal 
jobs that pay $7 or $8 an hour? Having 
trouble filling out your summer staff? An 
outreach program targeting African-Ameri-
can or Hispanic youth could be a perfect 
way to accomplish your goals and round out 
the cultural composition of your staff. 
• Revenue — Golf is a pastime that is passed 
like a torch from person to person. Every 
time you bring a non-white into a golf ca-
reer, you help to bring them, their families 
and their friends into the game. The game 
is flat — we need more players and their 
wallets. 
• Regulation — Whenever issues like local pes-
ticide bans, wetlands usage or private club 
status are discussed, the fact that golf is a 
white man's game is always an underlying 
factor. When we create opportunities for 
non-whites, we help to counter the connec-
tion between race and other issues. 
• Reputation — Do you really feel good about 
being part of a business whose only defense 
against cries of racism is the fact that Tiger 
Woods can work miracles with a stick and 
a ball? 

In my humble opinion, this is all about 
enlightened self-interest — the concept that 
doing good for others can also be good for 
you. There is no reason that this industry 
shouldn't provide attractive career opportuni-
ties for African-Americans and other people 
of color. On the other hand, I've just listed 
five good reasons it's extremely attractive for 
us. Let's reach out, let's make this a priority, 
and let's fix this once and for all. 

Pat Jones is the editor/publisher ofGolfdom. 

He can be reached at 440-891-3126or 

pjones@advanstar. com 



Are you saddled with an irrigation central control 
system so complex, only a professional programmer can 
set it up? One that forces you into an initial installation 
that's unnecessarily costly—or that demands you discard 
all your existing equipment, instead of retrofitting it? 
One that makes you replace your hardware, rather than 
simply loading new software for each upgrade? 

Perhaps it's time you looked at the Aurora™ Central 
Control System from Union Tools Irrigation. It's the 
advanced, PC-based answer that's easy to maintain and 
easy to grow. With three tiers of software-based 
technology that interface seamlessly with field satellites 
and decoders. Which means you can buy only what you 
need, by choosing the tier that offers the feature set 
and level of operation best for you. While still leaving 
room to expand tomorrow, 

Equip yourself with the technology it takes to 
master the course. Contact your Aurora representative 
or visit www,utirrigation.com today. 

UNION TOOLS Managing the flow of technology. 
IRRIGATION, INC. 

Phone 800.433.8766 * Fax 800.825,2741 
Circle No. 107 
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NEWS WITH A HOOK 

Business 

briefs Golden Opportunity 
ClubCorp gets bigger 
Dallas-based ClubCorp just got bigger. It re-
cently acquired the Golf Club at Cinco 
Ranch and Greatwood GC near Houston. 
ClubCorp also recently opened Links GC, 
Port Douglas in Queensland, Australia, the 
second ClubCorp facility in Austral ia 

IGM signs up Hunting Hills 
International Golf Maintenance signed a 
maintenance agreement with Hunting Hills 
CC, an exclusive golf course community in 
Roanoke, Va "Hunting Hills is known for out-
standing, pure bentgrass greens," said Scott 
Zakany, executive vice president of Lake-
land, Fla-based IGM. 

E-Z-GO extend agreements 
Augusta, Ga-based E-Z-GO Textron has re-
newed its multi-year agreements for utility 
vehicles and golf cars with American Golf 
Corp, which has more than 3 2 0 courses 
that host more than 12 million rounds of golf 
annually, and ClubCorp, which has more than 
2 2 0 properties. 

Profile acquires Conwed 
Buffalo Grove, Ill-based Profile Products 
L.L.C, a manufacturer of inorganic soil 
amendments and hydraulically applied 
mulches, recently purchased Conwed Fibers, 
a Conover, N.C.-based manufacturer of 
wood-based hydraulic mulch products. 

Ewing named Hunter distributor 
Phoenix-based Ewing Irrigation Products is 
the new Hunter Golf distributor in California, 
Arizona, Louisiana, Nevada, New Mexico, 
Oklahoma and south Texas. Ewing repre-
sents the complete Hunter Golf product line 
in those states, and will provide technical and 
field support. 

By Frank Andorka, Associate Editor 

With luck, George 
Lynn will get 
more than a 
gold watch 
when he retires 

from The Woodstock Club in Indi-
anapolis. He has certainly earned it. 

For 50 years, Lynn kept the 
course in excellent playing condition 
for its members, and he says it will be 
hard for him to leave the course. 

"I'm going to miss watching the 
sun rise in the morning over the 
course," says Lynn, 70. "When I'm 
here, I feel as if I'm home. It'll be 
hard to walk out of here on my last 
day." 

The Woodstock Club, a private 
nine-hole course, was founded in 
1915, and Lynn became superinten-
dent in 1950. He says the best part 
of his job is the members turned the 
course over to him and let him do 
what he needed to do to keep it in 
shape. In fact, he has never worked 
with a budget — whenever he 
needed equipment or chemicals, he 
would go to the club president and 
ask for the money. It's a system that 
Lynn says has worked well. 

"The members of this course are 
as fine a group of people as I've ever 
known," Lynn says. "I've never asked 
for anything unreasonable, and 
they've never given me any hassles." 

He hasn't decided when his last 
day will be, but Lynn says the new 
superintendent shouldn't hesitate to 
call him for advice next spring. Lynn 

George Lynn will miss sunrises, but he's 
looking forward to retirement. 

has already received calls from his 
peers inquiring about the job. 

"I've received a couple of calls ask-
ing me to put in a good word for 
them," Lynn says, laughing. "It's a 
great job. It's not all that stressful and 
the people are fabulous." 

Lynn says he's looking forward to 
spending more time with his wife of 
53 years, his five children and his 13 
grandchildren. 

"It's hard for me to admit, but I'm 
like everyone else: I've slowed down a 
little bit as I've gotten older," Lynn 
says. "I'm ready to spend some time 
at home." 




