
The Very First Systemic in 
FLOWABLE Form 

CLEARY'S 
3336-F Fungicide 

The dawn of a better technology. 
FLOWABLE. 

Cleary's 3336 Systemic Fungicide has earned your confidence in the prevention and 
control of dollar spot and 6 other major diseases. Today W.A. Cleary announces the 

development of 3336-F, the first systemic in flowable form. Flowables are simpler and safer 
for the user to handle. Need little agitation. Will not clog spray nozzles. Offer a uniform 

particle distribution for excellent availability to the plant. Cleary's new 3336-F FLOWABLE. 
Now available at application cost less than systemic wettable powders. 



Mole crickets from page 30 

than the other products tested. 
Stacey's research also conf i rmed 

that a re l iable spray like Bagon or 
D iaz inon yie lds e f f e c t i v e resu l t s 
w h e n used early in the mole cricket 
cycle. "By applying a spray with 
p lenty of water in May or June, there 
is a much better chance of getting the 
i n sec t i c ide to the o v e r w i n t e r e d 
c r i c k e t s . T h e n in t h e s u m m e r 
months, like August and September , 
w h e n the adults are more active, a 
bait is the best and most economical 
m e a n s of controlling mole crickets. 

"Prevent ive insecticide t reatments 
a re general ly discouraged, but that is 
not the case with mole cricket con-
trol. O n e can bet he will have to treat 
for mole crickets at least twice a 
season in this part of the country. 
Somet imes three applicat ions of an 
insect icide are needed . I don't think 
the prevent ive approach is the com-
ple te answer , " he adds, "because a 
lot of times in July and August we 
h a v e seen mole crickets nymphs 
m a t u r i n g e a r l y , c a u s i n g s e v e r e 
damage to unprotected fa i rways and 
greens. This is a p roblem manage-

ment can he lp solve. A manager 
should keep a close eye out during 
this period to see that mole cricket 
activity and flight is not occuring. 

"In early summer , mole cricket 
damage may not be noticed when 
managers follow a good irrigation 
and fert i l ization program, but later 
in the season w h e n the grass growth 
is slowing down, the adults are most 
active and need to be watched very 
closely or they can get out of hand. It 
is at this time a lot of managers make 
the mistake of spot treating mole 
cricket f lare-ups. This could get a 
manager in a lot of t rouble ." 

Stacey explains, "A lot of time a 
manager will see an area that is 
heavi ly infested and will go in with a 
bait or spray to get the populat ions 
u n d e r control. But, dur ing their adult 
stage, the crickets a r e very mobile 
and can be in one spot for a while, 
and completely des t roy the area and 
fly off before one can treat. So, 
t reat ing an area like that is not only a 
w a s t e of t i m e , b u t a w a s t e of 
chemical as well. If f la re-ups are oc-
curing, that genera l ly means it is 

happening all over the golf course. 
Then it becomes expensive. By com-
p a r i n g p r i c e s , a m a n a g e r m a y 
'blanket ' treat the whole course for 
the price of spot treating. 

"This research , by the way, was 
conducted exclusively in Georgia, 
a n d p o p u l a t i o n s and d i f f e r e n t 
species of mole crickets may react 
d i f fe rent ly ," notes Stacey. "But, it 
has been our exper ience in the past 
that what works he re in Georgia 
usually works wel l in Florida and the 
Carolinas. Response may vary a little 
f rom state to s ta te ." 

Stacey's conclusion: Treat with a 
re l iable spray in the early months of 
mole cricket activity in May and 
early June. Then, when the mole 
cricket adults become active again in 
the fall, a round August and Septem-
ber , use a bait to d raw the crickets to 
the s u r f a c e . H e a d d s , " P r o p e r 
management that takes advantage of 
the right chemicals at the right t ime 
is the key to effect ive mole cricket 
control. Golf course managers have 
to weigh the facts and their budget 
and use their best judgment ." GB 

Now! — you don't have to wait for 
the future to find the ideal overseeding 
grass. Futura is a precision blend of 
some of the finest turf-type perennial 
ryegrasses available today — including 
Blazer and Fiesta. 
Now, you can have the beauty and the 
reliability you've been waiting for. 

Futura gives you rapid establishment, 
proven turf qualities throughout the 
entire season, and excellent transition. 
This is only possible with a blend, like 
Futura. 
Now you can improve your 
overseeding program. . . 
PLANT FUTURA! 





Topdressing from page 24 

content. Nor will he use too little else 
his " fas tness" of ball roll will be too 
slow. 
Growth tests on 
leached compositions 
Procedure 

Samples of soils, Nos. 2, 5 ,8 , and 11 
described in Table 1, in which the 
r a t i o of pea t moss to g r a n u l a r 
material was 1 to 1 (by volume) were 

After more than 3 years In use, the Standard Pro-Line 
Duo-Rake is proving to be the toughest most versatile 
sand bunker rake ever produced. Rake heads are of a 
high impact plastic that's flexible in either hot or cold 
temperatures. Many superintendents are finding that 
when they use the Standard Duo-Rake, members use 
them more often. That means smoother traps for all! The 

treated as follows: 
Set 1 

Placed in pots 3 x 3 x 2 , saturated 
with water and allowed to drain one 
day, then treated with a solution of 
fe r t i l i zer analysing 23-19-17. T h e 
amount was calculated to be the 
equivalent of 6 lbs. N per 1,000 sq. ft. 
It figured to be 0.4 gms. of fertilizer 
per pot containing 18 cu. in. of soil. 

Duo-Rake is designed with both teeth for raking the 
sand, and a blade for smoothing the teeth marks. And 
yes, the Duo-Rake floats! Talk to your Standard Pro-Line 
distributor . . . or contact us. 

Well show you how Standard Duo-Rakes withstand 
the sands of time! 

This was dissolved in about 1/4 cup. 
Successive portions of 1/4 cups of 
water was added to leach out the fer-
tilizer to the extent that 4.8 inches of 
water had been applied. Each pot 
was then seeded with Seaside Bent 
grass 1/14/81 and examined 1/20/81, 
6 days later to find all seeds had 
germinated. The growth observed is 
as follows: 

2 5 8 11 N.G.* J.** 
2 / 1 5 r e l a t i v e 

a m o u n t s of 
c l i p p i n g s 6 6 5 6 7 8 

2 / 2 3 c o n d i t i o n 5 6 7 8 8 9 
2 / 2 6 " 5 6 7 8 7 9 

* n e w g r e e n s soil 
* * J i f f y Pot t ing Soil 
r a t e d 1 = low, 9 = high 

Set 2 

Another set of pots was made up, 
similarly fertilized and subjected to 
leaching to the extent of 23.6 inches. 
By 1/23/81, all had germinated and 
by 1/26/81 were growing well except 
N.G., which appeared weaker and 
finally succumbed. I suspect the 
fungicide Dexon was insufficiently 
buffered by the low peat content. 

Calculation of fertilizer content 
per Clark W. Nicklow, Suburban Ex-
periment Station, Waltham 

" T h e appl ica t ion of 1,000 lbs. 
NH4NO3 per acre is equivalent to 
112 p.p.m. (parts per million) of 
soi l " . 

I deduce from this that 1 acre, 44,-
000 sq. ft., 6-in. deep contains about 
20,000 cu. ft., which, at 100 lbs. per 
cu. ft. would contain about 2,000,000 
lbs. 

Since NH4NO3 is 22.5 percent NH-i, 
the amount of NH4 in 2,000,000 lbs. 
would be 225/2,000,000 or about 112 
p.p.m. lbs. per million of soil. 

The ration of p.p.p. to lbs./acre is 
1:2. Therefore , if we have an analy-
sis of 24 p.p.m., equivalent to 48 
lbs./acre. 
Commentary: 

I am puzzlied that no one has 
published any procedure similar to 
mine and I regret this s i tuation 
because when I talk about percola-
tion tests, I feel like I am talking in a 
vacuum. I adapted it to determine 
permeabil i ty directly on turf and this 
procedure can also be carried out 
with very ordinary materials. The 
rather messy calculations could be 
simplified by means of charts. GB 

STANDARD GOLF 

Write 112 on reader service card 
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Standard's Duo-Rake reduces rake 
replacement cost.. . and it floats! 



There's No Mistaking 
Smithco Quality 

There's no mistaking 
a Red Rider! 
SMITHCO'S work cart is the work horse on any golf course. It s 
tough Big Red power head gives it performance 
to spare. The RED RIDER is 
the easiest loading, easiest 
operating, most durable 
work cart in America. 
And, the easiest to maintain. 
No transmission, no differential, 
easily serviced with 
standard tools. It runs long. 
It runs hard. And it doesn't cost 
a bundle to operate. That's 
a SMITHCO RED RIDER! 

WITH SMITHCO YOU KNOW YOU HAVE THE FIRST TURF TEAM 

SMITHCO 
WAYNE, PENNSYLVANIA 19087 

There's no mistaking the Easy Rider 
Trap Maintenance System 
Nothing rakes traps quite like it! Now, 
with two independently operated 
attachments — a weed cultivator and 
a sand SUPER SCOOPER. Lets you 
cultivate OR scoop, and rake at 
the same time. All this, plus a 
lightweight, maintenance-free 
molded fiberglass body. Engine 
access couldn't be simpler, with 
hinged seat and rear deck section. 
Easy on the budget. 

Write 123 on reader service card 
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conferences that are held in close 
proximity to one another. The sites 
could be rotated and earned 
revenues shared by the sponsoring 
organizations. 

Let's face it. The cost to industry of 
supporting this huge number of trade 
shows is considerable. Suppliers are 
weighing the cost-benefit ratio of 
attending and supporting the smaller 
regional conferences. The turf 
industry, in my opinion, has always 
been strong in its support and 
contributions to regional 
conferences; but its resources are 
limited. As the number of 
conferences increase, supplier 
participation will become more 
selective; a simple matter of 
economics rather than lack of 
interest in support. If attendance is 
low because of too many 
conferences in the area, then the 
cost-benefit ratio will not warrant 
exhibiting. 

I also maintain that conferences 
encompassing a larger area on a less 
frequent basis will bring better 

attendance and allow wider options 
in securing speakers. The continual 
need to secure revenue support for 
the worthwhile programs at the 
several colleges and universities is 
recognized and appreciated, but is 
increasing the number of regional 
trade shows the only revenue 
alternative? I think not. Are there too 
many turf conferences? I believe 
there are. 

At the risk of offending some of the 
conference planners and sponsoring 
organizations, I want to offer some 
constructive comments and 
suggestions before plans are 
finalized for next year's 
conferences. More consideration 
must be given to planning a 
conference format that encourages 
optimal attendence in the 
educational sessions and the exhibit 
areas. The New Jersey Expo 
conference has the best format I've 
seen. Educational sessions and 
exhibit hours do not run 
concurrently. There is an 
appropriate amount of time set aside 

for both activities, creating no 
quandary of choice for the 
conference attendees. Such a format 
is also advantageous to the 
exhibitors who would like to 
attend the educational sessions or 
carry on other business. 

"Appropriate" is a key word in 
determining satisfactory time 
periods for each activity of the 
conference. GOLF BUSINESS 
exhibited at one regional conference 
last year where the designated 
exhibitor hours coincided with the 
breakfast, lunch, and dinner hours. 
Like most people, my stomach 
dictates where I'll spend my time 
during such hours, and it is seldom in 
the exhibit boothes. Even when food 
and drink are available in the 
exhibit area, the concession stands 
win the award for the most traffic; 
not the exhibits. In my judgement, 
unless a conference anticipates an 
attendence of 15,000, separate and 
appropriate blocks of time should be 
set aside for educational and trade 
show activities; neither coinciding 
with the traditional mealtime. 

If the suggested format is followed, 
with sufficient blocks of time, two 
days are sufficient for the trade 
show. The GCSAA's national trade 
show is open only two and one-half 
days for conference attendees. If 
more time is necessary to bring the 
educational program to a successful 
conclusion, plan an extra day 
without the exhibits. 

Timely and more frequent 
promotions of the regional turf 
conferences is needed to build 
attendence. In my opinion, less than 
50 percent of potential attendees 
ever register. I am continually 
amazed at the number of people who 
claim to be unaware of the 
conference in their area. Conference 
planners should ask more suppliers 
and trade publications to assist them 
with conference promotions. Most 
suppliers are willing to help, but too 
often are never asked. GOLF 
BUSINESS carries regional 
conference advertisements at no 
charge during the season. 

Limited resources and high costs 
have forced most of us to reorder 
priorities and find new approaches 
to problems and concerns in recent 
years. The industry that supplies us 
is a limited resource. . . and we 
must re-think our priorities and 
programs to accomodate this fact. 
Regional turf conferences are no 
exception. There are too many turf 
conferences. GB 

OTTERBINE 
Spray Sculpture Floating 
Fountains« Now you can 

dean up ponds and lakes 
naturally« 

These self-contained water quality improvement systems help you keep 
unsightly algal growth and objectionable odors under control naturally, without 
costly chemicals. 

And their sparkling spray displays may dramatically change the natural beauty 
of your ponds and lakes. 

For free information contact: 

Otterbine Aerators 
Barebo, Inc., 576 North St., Emmaus, PA. 18049 • (215)965-6018 

Write 143 on reader service card 
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the Souths 
most 
successful 
^ blends. 

Northrup King intro-
duced them 10 years 

' 3 

Medalist 
Brand 
Winter 

ago and by 197 
they were keeping 
greens and tees green 
and healthy all winter 
long at over 250 Southern 
courses. Today, Medalist blends 
are still used at 90 percent 
of those courses. And another 
215 Southern courses have 
discovered Medalist blends, too. 

That's success. 
Al l those golf courses use 

Medalist blends for plenty of 
hard-nosed reasons. Medalist 
blends establish rapidly. 
They mow beautifully. Their 
transition characteristics 
are excellent. And they're excep-
tionally reliable. 

The latest Medalist 
blend is Medalist 6 and it's 

a standout. That's 
v why it wil l help keep 

more and more greens 
in top shape all winter long. 
Ask your Northrup King 

man how to make your course 
even better. He'll tell you 
about all the Medalist blends, 
including Medalist 6. 

And he'll be more than 
happy to pour you some. 

For more information, write: 
Medalist Brand Formulas, 
Northrup King Co., 
P.O. Box 370, Richardson, 
Texas 75080. 
Or 4801 Lewis Road, 
Stone Mountain, Georgia 30083. 

Blends. 

• a i r a r i j i 
^ •/ T L 

I I I I I • A I P w ^ 



Classified 
May issue closes April 8 
June issue closes May 8 
July issue closes June 9 
August issue closes July 10 
September issue closes August 10 

When answering ads where box num-
ber only is given, please address as 
f o l l o w s : Box n u m b e r , % Golf 
Business, Dorothy Lowe, 7500 Old 
Oak Blvd., Middleburg Heights, Ohio 
44130. Rates: All classifications 65$ 
per word. Box numbers add $1 for 
mailing. All classified ads must be ac-
companied by cash or money order 
covering full payment. 
Mail ad copy to Dorothy Lowe, Golf 
Business, 7500 Old Oak Blvd., 
Middleburg Heights, Ohio 44130. 

BUSINESS OPPORTUNITIES 
WANT TO BUY OR SELL a golf course! 
Exclusively golf course transaction and 
appraisals. Ask for our catalog. McKay 
Golf & Country Club Properties, 15553 
N. East Street, Lansing, Michigan 
48906. Phone 517 484-7726. 

FOR SALE 
FOR SALE! 18-hole golf course, pool, 
lake, and clubhouse on 137 acres in 
Peoria, Illinois. SBA financing available. 
For brochure and details contact: The 
Joseph Company, Attn: Bill Timm, 5001 
N. University, Peoria, II. 61614. Phone 
309 692-1135. 

HELP WANTED 
ASSISTANT SUPERINTENDENT for 
Golf Course. Experienced, take charge 
person. Send resume to: Thunder Hill 
Golf Course, 7050 Griswald Road, 
Madison, Ohio 44057, Attn: William 
Pennell. 

TAKE CHARGE GREENSKEEPER for 
18 hole resort golf course, good terrain, 

good equipment, needs supervision 
and direction. Individual must have 
proven record of accomplishment. 
Send complete resume and salary 
history to Domenic DiGirolamo, General 
Manager, Devil's Head Lodge, P. O. 
Box 38, Merrimac, Wl 5356I. 

MISCELLANEOUS 
FLOATING POND FILTERS—All alumi-
num filter with washable polyurethane 
element to remove most particles com-
monly associated with pump, valve, ot 
spray nozzle problems. For information 
write Solarn Manufacturing, 406 Maple, 
Jerseyville, Illinois 62052. 

GOLF CART FLOOR MATS. New nylon 
reinforced rubber mats for Harley 3 
wheel carts. $17.75 per set. C.O.D. or 
send payment to Rice Die Cutting, 
8831-33 Avenue, Kenosha, Wisconsin 
53142. 

POSITIONS WANTED 
PRO/MANAGER at large facility in the 
Midwest seeks similar position at same 
size or smaller club in the Southeast. 
Resume and references upon request. 
Box 229, Golf Business, 7500 Old Oak 
Blvd., Middleburg Hts., Ohio 44130. 

USED EQUIPMENT 
USED GOLF CARS—Harley-Davidson 
gas 3 wheel, 1973 thru 1978. Quantities, 
prices and years will vary, but usually a 
large supply to choose from. Boylan 
Leasing, Inc., 607 N. Main, Plainwell, Ml 
49080. 616 685-6828. 

TORO PARKMASTER with 1975 Toro 
Spartan 7-bladed reels, excellent con-
dition. Call for details. 312 234-4160. 

USED CARTS, most makes and 
models. Priced at or below wholesale. 
Golf Car Systems-PA, P.O. Box 216, 
Johnstown, PA 15907. Interested 
buyers call collect 814 536-7871. 

ASSOCIATIONS 

Southeast Golf Course Owners Association 
P.O. Box 596, Lebanon, Tennessee 3 7 0 8 7 

(615-449-4217) 

United management development through co-
operative organization. Promotion of golf 
course operation efficiency and service to our 
golfing public. 

Advertisers 
Index 

A.D.P.I. Interprises 21 
AMF Harley Davidson Golf Car 
Division 7 
Aquatrols Corp. of America 26 
Barebo 36 
Brouwer Turf Equip. Ltd 22 
C.C. Bucket 24 
Case, JI 27 
W.A. Cleary 31 
DOW Chemical 23 
Polaris E-Z-Go 25 
Excel Inc., Inc 24 
P.B.I. Gordon 4,5 
Jacobsen Cover 3 
International Seeds, Inc Cover 4 
Monsanto Cover 2 
National Mower 8 
Northrup King 37 
Pickseed West 32 
Rain Bird 33 
Rhone-Poulenc 14,15,20 
Ryan Turf 11 
Smithco 35 
The A.G. Stafford Co 26 
Standard Golf 34 
Toro Turf 13 
Tuco Agric. Chemicals 19 

Sales 
Offices 

ATLANTA: 3091 Maple Dr., Ste. 312, 
Atlanta, GA 30305 (phone 404/233-1817) 

SEATTLE: 1333 NW. Norcross 
Seattle, WA 98177 (phone 206/363-2864 

JAMES R. BROOKS BOB BEAVERS 
National sales manager Northeastern manager 

ROBERT A. MIEROW 
Northwestern manager 
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You just 
can't buy a 

better mowing 
tractor. 

It's been proven time and again, day 
after day, acre after acre. You just 
can't buy a better cutting mowing 
tractor. For a very convincing 
demonstration, call your Jacobsen 
Distributor. 

Jacobsen Division of Textron Inc 

Jacobsen: You just can't buy any better. 
Wri te 173 on reader service card 

TEXTRON 




