Look between the two white lines to see
how the cavities vary from iron to iron—
distributing weight progressively from the
2-iron through the pitching wedge.

OUR LIGHT TOUCH

In designing the LITE 100’s we
removed the weight from the head,
the shaft, and the grip —making
our new clubs actually as light as
some lightweight clubs which list
for over $600. The result is a club
that’s easy to swing, that lets you
hit strong shots with less effort
even on the back nine of the most
rugged course. You'll find they give
you super feel, great touch, and
that means tight control of every
iron shot.

OUR NEW VARIABLE CAVITY

Most golfers tend to push their
low irons to the right, and pull their
high irons to the left. To help
correct the problem, LITE 100
clubheads have a variable cavity
that distributes weight progres-
sively for each iron, 2 through
wedge. The result is straighter
shots with maximum power and
accuracy. You'll even get better
touch, because the clubheads are
investment cast from “soft” 431
stainless steel.

OUR NEW TITLE-LITE “SHAFT

The Titleist LITE 100’s have a to-
tally new shaft that reduces dead-
weight, thus increasing clubhead
speed with minimum effort on
your part. Like graphite shafts —
you can hit the ball farther with a
normal, easy swing. Unlike
graphite —you have just as much
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TITLEIST
ITE100'S

THE BEST FEATURES OF THE BEST LIGHT -
WEIGHT CLUBS PLUS THE BEST FEATURE OF ALL-
THEY'RE UP TO $150 LIGHTER

control over the ball as with ordi-
nary shafts.

OUR EXCLUSIVE TACKI-MAC GRIP
A good grip is essential to good
golf. And the instant you pick up a
LITE 100 club, you'll feel the most

dramatic grip improvement in a
decade. Our exclusive TACKI-
MAC ™ grip will give you greater
confidence when you address the
ball, better feel on impact. They
don't get slippery when they get
wet. And there’s no carbon black
to rub off on your glove or clothes.

NEW LITE 100 WOODS

You'll drive them farther with less
effort with our LITE 100 woods.
They have a special high-velocity
aluminum insert for greater power.
We've placed the insert right on
the sweet spot to make it easier for
you to line up your drives. And to
reduce sidespin and make your tee
shots longer, no scoring lines are
on the hitting area.

SEE YOUR GOLF SHOP PRO

Your golf shop pro wants you to
play better golf. He also wants to
drive down the spiraling cost of
playing the game. That's why he is
featuring the new Titleist LITE
100’s in his shop. So why don’t you
ask him to let you try them out. He
knows Titleist LITE 100's are the
first lightweight clubs at the right
price. Give him a chance to prove
that to you! ACUSHNET GoLr EQUIPMENT Wl

Soid thru goll course pro shops only
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A checklist

for selecting
golf cars

by W. P. Stevens, Jr.

The recent rise in popularity and usage of golf cars cannot
be denied or overlooked. Many courses have been de-
signed and constructed with golf cars in mind and others
have been adapted to allow their utilization. Hence, the
question seems to be no longer whether they should be used
or not, but rather how many and what type of cars are
needed for the golf course.

Golf cars come in a variety of styles and sizes with a
broad range of features and options. This diversity allows a
wide latitude in selecting a car. The purchaser may not be
able to determine which car is most suitable for his needs.
Therefore, selection of the right product should be predi-
cated on satisfying a number of parameters that are com-
mon to all golf cars.

The first step is the assignment of personnel to conduct a
study of golf cars and to make the selection. If the course is
privately owned, the owner or his delegate chooses the car.
For a public course, the superintendent or the golf
pro/manager will usually assume this responsibility. If the
course is a membership club, then a committee is normally
formed to perform the selection task. However, short of
their direct involvement in the manufacture, sales, or distri-
bution of golf cars (this should be avoided because of po-
tential conflict of interest), most individuals concerned with
golf car selection usually do not have sufficient expertise to
make an informed decision. To aid them in this process, the
following guidelines are offered to give them a basic foun-
dation for making a suitable choice.

v Electric or gasoline

Electric cars make little noise, are fume-free, and require
less maintenance. On the other hand, gasoline-powered cars
do not need special power lines and hook-ups. Environ-
mental and energy considerations will also bear heavily on
the choice.

v Four-wheel vs. three-wheel

The four-wheel car is considered safer than the three-wheel
version because of its greater stability. Also, the four-wheel
type imposes less wear on the course because its weight is
distributed over four wheels instead of just three.

v Quantity

Generally, a club should have a car for every eight to ten
golfers. However, very few courses can afford to have an in-
ventory of cars where the supply is never depleted. To
“stretch” the fleet, choose a car that will go 72 holes and
then be able to climb the steepest hill on the course. In this

Bill Stevens is operations manager of Johns-Manville Club Car in
Augusta, Ga. A veteran of the industry, he has been involved in
virtually all facets of the design, manufacture, and testing of golf
cars.

Test driving a golf car
before purchase is
vitally necessary,
though it need not be as
strenuous as the factory
test shown above. A
check for ease of
maintenance (right) is
also a must.

manner, the course will be assured that the car will be able
to handle 36 to 45 holes a day.

v Safety

The American National Safety Institute has established
tentative safety standards on golf cars related to brakes,
steering, stability, battery containment, and electrical
components for both electric and gas powered cars. It is
wise to consider only those cars that conform to these stan-
dards.

v Comfort

One of the best ways to check the comfort afforded by a car
is to have the smallest women and the largest men operate
it. If all the operating pedals are easily accessible to the
smaller players and if the larger members are not uncom-
fortable while seated, driving the car, or getting out, it is
fairly evident that the car will be suitable for the majority of
users. Another checkpoint to consider is whether or not the
car has adequate storage space.

v Braking system

If the car contains only one braking system, there is no way
to stop the car if the brakes fail. People selecting cars for
golf courses with hills or lakes should only consider cars
that have a dual braking system.

v Corrosion resistance

Corrosion can reduce the life of a car by 1'% to 5 years. This
is dependent upon how much and how often fertilizer is ap-
plied to the turf and prevailing moisture and salt air condi-
tions. The combination of these factors in coastal areas is
by far the most damaging. The proper car for these loca-
tions should be constructed of corrosion-free materials or
utilize corrosion-resistant coatings.

v Ease of maintenance

In order to be sure the cars are properly maintained, all
functional parts should be easily accessible. Availability of
parts is also important. Service personnel should be avail-
able to train the course's mechanics. A technical manual



Here’s the most maneuverable
and versatile little riding mower
you've ever laid eyes on. Small
but powerful. It's driven by a
full 8 HP engine.

Without leaving the seat you
can trim close around trees and
under low-hanging shrubs and
tree branches. And cut a hefty
70" swath at the same time.

The Jac
trims close like aha
mows fast like a riding mower.

N

a hand mower,

meet the American National
Standards Institute, Inc. (ANSI)
safety standards.

In fact, you can reach all the
controls from the driver’s seat,
including the key switch, starter,
choke, throttle and reel drive
clutch.

Without taking your hands off
the steering wheel, you can speed
up or slow down, and go forward
or in reverse. It’s all done with
only one foot pedal, and our
advanced hydrostatic transmission.
A feature you'll only find with
Jacobsen for this type of unit.

Here's another Jacobsen
exclusive. The reel speed is
independent of the mowing
speed. Which lets you put a
beautiful crew cut finish on
any turf.

Want to change cutting height?
Easy. All you need is a wrench.

And, the 70" Triplex Trimmer
is the only mower of its type to

Ask your Jacobsen Distributor
for a demonstration of the biggest

little riding mower on wheels.
)
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Jacobsen Manufacturing Company, Racine, Wisconsin 53403
JACOBSEN

— e
An Allegheny Ludlum Industries Company
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and parts book should be requested for assurance that re-
placement parts will be on hand for the life of the car.

v General handling qualities

The buyer of the golf car should check the car’s perform-
ance: handling on turns, braking for smoothness and firm-
ness, steering ease, starting performance, car stability.

v Testing

Testing is the one sure way to learn if the car will climb all
the hills, whether the brakes will hold downhill, handling
characteristics, riding comfort, the impression left on the
turf, and other points important to car selection. (Bear in
mind that all cars should be tested under the same turf and
climatic conditions.) A distance test is of particular signific-
ance as it will show how many holes each fully charged car
will handle. Each car must bear the same weight, usually
about 400 pounds, and operate under the same start-stop
conditions. Four complete stops are made at each hole. All
cars start out together and each stops at the same spot at
each hole. The results are vital for determining battery life.

v Purchase or Lease

Leasing is very important to courses just starting to use golf
cars. Purchasers can determine the acceptability of golf cars
by their members without making a major investment. Also,
by working with an experienced lessor, they can obtain
sound advice on the optimum number of cars for the course.
Also, if the course needs more or less cars than originally
estimated, the lessor isin a position to take the necessary ac-
tion.

However, courses with more experience with golf cars
usually purchase cars outright. The club buys, maintains
and operates them, using a share of the profits to offset oth-
er areas that need money. For example, many clubs set
aside a portion of the profits for course maintenance — re-
pairing worn grass, particularly in high traffic areas, con-
struction of car paths, bridges, etc. Furthermore, it has been
found that club-owned cars are given better care, enhanc-
ing their appearance and performance.

v Warranty

It is important to deal with an experienced and financially
sound company that will stand behind its product. Equally
important is the reliability of the dealer and the service
available. The warranty should be carefully studied by the
course so that its rights are clearly understood and ade-
quately guaranteed.

v Cost
Initial cost is often not the most important criteria. Quality
and durability are far more critical than price. The differ-
ence in cost between the most and least expensive cars is
not great, especially when the cost differential is extended
over 3 to 4 years of normal ownership. The sturdier, better
designed and engineered cars prove to be more profitable
when all costs incurred in operating and maintaining a fleet
are included and compared.

Golf cars are one of a club’s largest sources of income
and have great profit potential if you select your car
wisely. O

Highland Colonial Bent

offers a nifty balance
of quality & economy

Highland is the “old reliable™ of bentgrass . .

. . and the price is always right.

While it does well under a wide variety of conditions, Highland is

. the proven
performer. The quality of this fine-bladed beauty never varies

at its best where the weather is relatively moist with occasional rain
or drizzle. It also flourishes downwind from bodies of water or in moun-
tainous regions where low clouds, nightly fogs and mists are a feature.
Not only is Highland’s price always very competitive, it has the
additional bentgrass advantage of some 6 million seeds per pound.
This means the buyer has a seed of high quality which offers
far more potential grass plants per pound than most fine
varieties. Thus, it’s economical two ways.

Write for our free grass seed cost calculator which shows you

instantly the true comparative costs of various grass seeds. _ =%
s

Highland Bentgrass Commission

Dept. A - 2111 Front. St. N.E., Suite One - Salem, Oregon 97303
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for 3 good reasons
#1 The new Bishop Flag. It flies
beautifully, silently . . . will
not shrink, resists fraying and
fading. The flag itself is double-
stitched between front and rear
faces of the injection-molded
plastic swivel. Available in 4
bright colors with 10 different
background/numeral combina-

= tions possible.

Cup Cutters
Two models, the
GF42 and GF20
Turfmaster,
make perfect
hole cutting

ﬂ ‘ easy. Greens

! putt true when
cups are cut by
Lewis Line
cutters.

#2 Translucent Flagpoles. Picks
up light for easy visibility. It has
quickly become the favorite
choice for major golf tourna-
ments because it can be seen
from over 300 yards out. Cham-
fered steel bottom ferrule seats
securely in matching cup socket
...pole will not walk out of cup in
the gustiest winds. Nontrans-
lucent poles available, white
or stripe combinations.

Ball Washers

A clean ball flies
true and is easy
to find. Lewis
Line ball
washers, avail-
able in three
different
models, assure
dependable
operation, long
life, and fast,
efficient
washing.
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#3 Heavy-duty Cup. Exclusive
34° chamfered seat locks match-
ing steel ferrule of pole in place
...holds flagpole straight, yet
allows easy vertical removal.
Extra thick, high-impact thermo-
plastic sidewalls provide
strength. Cup stays straight
in hole.

Send today for complete information or contact your
LEWIS LINE dealer. LEWIS LINE...QUALITY
PRODUCTS FOR BETTER GOLF COURSES.

LEWISystems

ava' VIENASHA CORPORATION

22601 MONTGOMERY ST., WATERTOWN, WI. 53094

(414) 261-3162
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Iron-faced woods

Club members or customers who have trou-
ble hitting fairway woods will be interested in
the Three Ease series of clubs offered by Mat-
zie Golf Co. The wood heads have an iron
face that lifts a ball faster than normal woods
and makes it easier to hit from tight lies or
traps. The USGA-approved clubs are num-
bered 3 through 9 for right-handed players
and 5 through 7 for left-handers.
Circle 210 on free information card

Insert adhesive

Polygem Products has come up with a new
adhesive to repair face inserts to wood club
heads. Adhesive No. 223 is applied to the
metal insert and left to dry at room tempera-
ture.

Circle 215 on free information card

Unit prevents rust

Dri-Can, a lightweight canister that absorbs
moisture to prevent corrosion and mildew of

golf clubs is available from Multiform Desi-
cant Products, Inc. The aluminum unit can be
reused after reaching its saturation point by
heating it in an oven.

Circle 216 on free information card

Improved spreader

O.M. Scott and Sons has produced an im-
proved rotary spreader that is more durable
and distributes seeds more evenly. The R-7X
model has a 3,800-cubic-inch hopper and
weighs 25 pounds. It replaces the R-7 and
PR-1 model spreaders in the Pro-Turf line.
Circle 209 on free information card

Countertop oven

Hotty's countertop oven, designed to heat
hamburgers or slices of pizza in 30 seconds,
is available from The Cornelius Co. Frozen
foods are ready to eat in 32 minutes. The
snack is placed on a tray near the top fo the
machine and comes out through a door near
the bottom.
Circle 206 for free information card

Tractor mower

Continental Belton Co. offers its center-
mounted tractor mowers, model KTR-60. A
cantilevered suspension system supports the
tractor, eliminating the need for chains and
bars between the mower and the tractor’s un-
derside. The cutting blades can be adjusted
by using a hydraulic lift without leaving your
seat.
Circle 208 on free information card

KEEP YOUR
GOLF CARS
OUT OF
THE ROUGH!

PROTECT THEM AGAINST ...
FIRE
THEFT
LIGHTNING
COLLISION
VANDALISM AND
MALICIOUS MISCHIEF
PLUS MANY OTHER
HAZARDS!

Lower Your Handicap By Dealing With
The Insurance Pros At

MAIN LINE INSURANCE OFFICE INC.

MAIN LINE INSURANCE OFFICE INC.
P.0.BOX 247
PAOLI, PENNA. 19301
(215) 647-5015
Yes! | would like to learn more about the
benefits of the Golf Car Distributors Insur-
ance Program. Please contact me.

NAME

ADDRESS

ary

STATE ZIP

K
\
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ADVERTISING SALES OFFICES

HEADQUARTERS: 3800 Detroit Ave.,
Cleveland, OH 44102 (phone 216/651-5500)
RICHARD J. W. FOSTER

General manager

NEW YORK: 757 Third Ave.,

New York, NY 10017 (phone 212/421-1350)
STEPHEN STONE

Eastern manager

CHICAGO: 333 North Michigan Ave., Room 808
Chicago, IL 60611 (phone 312/236-9425)

JOE GUARISE

Midwestern manager

ATLANTA: 3186 Frontenack Court, NE,
Atlanta, GA 30319 (phone 404/252-4311)
RICHARD GORE

Southern manager

LOS ANGELES: 4311 Wilshire Bivd.,

Los Angeles, CA 90010 (phone 213/933-8408)
JOHN SANDFORD

Western manager

SAN FRANCISCO: 582 Market St., Suite 1904,
San Francisco, CA 94104 (phone 415/982-0110)
ROBERT A. MIEROW

Western manager

e A 3 < | 5 et e LY
Introducing the 36 inch cut Bunton Rear Discharge mower. A ne
trimming on both sides, helps prevent windrows and gives you a clean manicured cut (not
that just-cut look). The new variable speed drive gives a wider range of ground speeds. The
3 gallon fuel tank and Hi-Way front caster wheels are standard equipment. This new mower
is designed for fine lawns and rough areas. The finger tip control gives the same easy han-
dling and hillside stability and maneuverability as the other Bunton Self-Propelled models.
Also available is a new 52 inch rear discharge mower.

BUNTON CO. 4303 Poplar Level Rd. Louisville, Kentucky 40213 U.S.A.
Phone 502 / 4593810 Telex 204-340
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NOW . ..

"THE ULTIMATE IN

GOLF BAG STORAGE RACKS”
® CLUBS WILL NOT TANGLE
® HEAVY DUTY STEEL
® ALL PARTS SHIPPED
® ECONOMICALLY PRICED

DOUBLE AISLE UNITS SINGLE WALL UNITS

SAVE TIME

AISLE UNITS HOLD 24-10 INCH BAGS
AVAILABLE IN THREE COLORS

WALL UNIT HOLDS 12-10 INCH BAGS
FEATURES ADJUSTABLE DIVIDER PINS.

HOLDING RACKS ® SCORE BOARDS ALSO AVAILABLE
WE WILL DESIGN A STORAGE RACK TC MEET YOUR SPECIFIC LAYOUT REQUIREMENTS

FACILITIES USING RACME INCLUDE . . . Chevy Chase CC. Chevy Chase Md. Congressional CC. Bethesda Md. Garden
City GC, Garden City, N.Y. Dunbor CC. Loke Arrowheod Calif. Scarsdole GC, Hartsdale N.Y. and many others.

Designed and manutactured by

ACME IRON WORKS, INC.

4500 Frolich Lane, Kenilworth Industrial Park
Tuxedo, Maryland 20781
Write For FREE Brochure or Call Collect: 301-322-3900

Circle 124 on free information card
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When answering ads where box number only
is given, please address as follows: Box num-
ber, c/o Golf Business, Dorothy Lowe, Box
6951, Cleveland, Ohio 44101.

Rates: All classifications 65¢ per word. Box
numbers add $1 for mailing. All classified ads
must be received by the Publisher before the
10th of the month preceding publication and
be accompanied by cash or money order
covering full payment.

Mail ad copy to Dorothy Lowe, Golf Business,
Box 6951, Cleveland, Ohio 44101.

HELP WANTED

GOLF PRO-GREEN SUPERINTENDENT.
Class A P.G.A. member, in mid fifties, with
over 35 years experience in the Golf Pro-
Greenskeeping phase. Presently employed in
directing ./a large municipal golf operation,
wishes. a change to- a smaller club, where
teaching of golf and supervision of course is
needed. Available 1978 season. Box 152,
Golf Business, Box 6951, Cleveland, Ohio
44101.

HEAD GREENSKEEPER: 18 hole municipal
course. Need experience in all phases of golf
course maintenance and greenskeeping.
Salary $10,000 to .$13,000. Resumes by
January 30. Larry Offerdahl, Superintendent
of Parks & Recreation, 421 South Foster,
Mitchell, South Dakota 57301.

POSITION WANTED

POSITION WANTED as apprentice to class A
pro. Available immediately. Single, 25 years,
college degree in physical education, four
years experience in golf course maintenance.
M. E. Cunningham, 920 27th Street, Parkers-
burg, W. Va. 26101. Phone 304 428-4479.

PRO-MANAGER responsible and depend-
able with character and financial referen-
ces.Box 149, Golf Business, Box 6951,
Cleveland, Ohio 44101.

BUSINESS OPPORTUNITIES

courses transactions. We also do golf course
market value appraisals. McKay Realty —
GOLF AND COUNTRY CLUB PROPER-
TIES. 15553 N. East St. (U.S. 27), Lansing,
Mich. 48906.

OREGON 18 hole course, year round play,
pro shop, bar, recreation room, lounge; club
storage, restaurant, maintenance equipment,
150,000 population, gross $225,000.00 an-
nually, price: $770,000.00 terms. Hillsboro
Realty, Inc., 136 East Main Street, Hillsboro,
Oregon 97123. AC503 648-7112.

MISCELLANEOUS

GOLF CAR TIRES First line 18 x 8.50-8,
$15.25; 18 x 9.50-8, $15.75 plus F.E.T. Send
for our line. Golden Triangle Sports, Inc.,
6317 Library Road, Library, Pa. 15129.
Phone 412 835-6898.

USED GOLF CAR Clearing house. All makes
and models golf cars, reconditioned, or as is.
Place your order now for spring delivery.
Northeast Dealers Association, 420 Penn
Street, Spring City, Pa. 19475. Write or call
collect: 215 948-6600.

GRIPS — Victory $8.00 dozen, Crown $9.00
dozen, Crown Cord $18.50 dozen, Whipping
1%¢ yard (500 yards). Quick delivery. No
limit. discount Golf Grips, P.O. Box 19355,
Washington, D.C. 20036

PERSIMMON CLUBS — Drivers and sets, ad-
justable swingweights, dynamic shafts, finest
quality. Woods $30.00 each; custom irons
$22.00 each. Quick delivery. No limit. Persim-
mon Golf Company, P.O. Box 19335,
Washington, D.C. 20036.

WANTED TO BUY

WANTED to lease with option to purchase or
purchase with land contract 9 or 18 hole golf
course by experienced person. Box 153, Golf
Business, Box 6951, Cleveland, Ohio 44101.

FOR SALE

GOLF COURSES: Want to buy or sell a golf
course? Our business is exclusively golf

13 CUSHMAN 4 wheel gas golf carts, 1974
models. Fair condition. Contact: Walter J. Bur-

high. Sturdy steel.
your floor measurements, we will plan a layout and quote you —
no obligation. U.S. and Canadian patents. Send for folder.

INCREASE EARNINGS, SERVICE & SPACE

Remodel your present storage space, update with

NEW Sfafford VERTICAL BAG RACKS

e Wear and tear of golf bags
is completely eliminated

e Faster, easier storage

e Easy to install and add more as needed

Your members will like the extra convenience and care. Your pro
shop profits from 40% more space these racks make available.
Double unit shown holds 16 bags, size 2’ x 4’ x 6’-6” high, gives
12" x 12" space for bags. Single unit holds 8, size 1’ x 4’ x 6'-6”
Bags set solid on tapered shelves. Send us

e Damp bags dry faster —
no mildew

e Provides a neat appearance

2000 Allen Ave., S.

TheA.6.STAFFORD Co. £1%7 Gt & eon
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bick 216 343-6647 Muskingum Watershed
Conservancy District, 1319 Third Street, N.W.,
New Philadelphia, Ohio 44663.

FOR SALE SARASOTA, FLORIDA GOLF
CLUB. Special attention, northern golf clubs,
members, managers, pros and owners —
your beautiful year around Florida dream can
come true. Your once in a lifetime opportunity
is here in sunny Sarasota, near the warm
waters of the Gulf of Mexico (third fastest
growth area in the U.S.A. today, recent
national survey). Many Florida golf clubs are
owned by northern clubs so they and their
employees head south soon after each Labor
Day and enjoy 6 to 7 months of balmy climate
and nice winter working and playing con-
ditions, most of your members, their families
and friends will like this area of near 350 thou-
sand population that offers the best of every-
thing for leisure living and vacationing, and
you could be on your way to owning a multi-
million dollar dream come true in Florida, also
after a number of months local and visiting
golfers will probably pay all your expenses,
payments and start returning a profit. Conflict
of northern business interests forces owner to
sell and transfer his dream to other qualified
buyers. Owner asking $660,000 and will con-
sider financing up to 30 years at low rate of
about 7%, payments could be about $3,-
999.19 after reasonable down payment or
other arrangement. Here are several plans that
could work for your club with 400 members.
(1) 20 business people (maybe high tax
bracket) put in $46.06 week each, will handle
payments of $3,999.19 (your CPA will advise
if this is a good tax shelter for each). (2) 400
members buy family memberships at $150.00
initiation fee — down to seller $60,000. 400
members pay $9.98 per month and this will
handle the payments per month of $3,999. (3)
$660,000 with $160,000 down, balance
$500,00 with interest at 8%%. (3A) 10 years,
payments $6,266.40 month. (3B) 15 years,
payments $4,997.30 month. (3C) 20 years,
payments $4,418.60 month. (3D) 25 years,
payment $4110.80 month. This 18 hole 72
par, 6500 year golf club is located 1% miles
due east of Sarasota city limits, super prime
location next to (under construction) new I-75
interchange direct to center of city. Land just
% mile south, facing on above feeder road
three years ago sold for motels and other in-
terchange business $13,158 per acre. Over
6,000 housing units of all kinds are under con-
struction nearby by several local, national and
international developers and builders. Eastern
and national serve airport 4% miles northwest,
salt and fresh water fishing excellent. A few
lots left in adjoining. subdivision selling for
$12,000 up (acre), this course built on 100
acres with narrow roughs to speed play and
conserve expensive land, there is still room for
several hundred 3 or 4 story condominiums,
zoning allows tennis and pool, course is new,
playable, but not formally opened, needs
some sand traps and several trees, etc.
Recreational constuction trailer used for of-
fice, full automatic Toro irrigation, deep well,
20 electric carts, all equipment to value about
$200,000. 80 acres adjoining maybe secured
for development. Phone early or late 813 355-
7339; after March 317 644-6494.




OUR BEST DESIGN CHANGES EVER...INTRODUCE
THIS NEW GENERATION OF TROJAN “MILEAGE MASTER” BATTERIES

* One piece solid covers assure easier, more efficient cleaning.

* Concealed mini-length cell connectors with less resistance increase performance.

x Filler caps spaced closer to center give minimum interference with terminal
connecting cables.

* Trojan Batteries powered the first electric golf car 30 years ago —
only by improved performance can we stay in first place.

* We're designating this new generation by types taken from their discharge
ratings in minutes at a 75 AMP rate.

HERE THEY ARE . . .

" GROUP 75 AMPS TO 5.25 VOLTS OVERALL DIMENSIONS
NUMBER  TYPE  VOLTS AT 80° F MINUTES LENGTH WIDTH *HEIGHT WEIGHT
GC-2 T-90 6 90 10 % 7 e 10% 58
GC2H  T-105 6 105 10% 7 1% 67
GC2H  T-135 6 135 10%s 7Y 11% 73
OTHER SPECIAL BATTERIES AVAILABLE FOR ELECTRIC VEHICLES. * TYPE OR TERMINAL WILL VARY HEIGHT SLIGHTLY

For further information call toll free 800-423-6569, in Calif. 213-945-1471
TROJAN BATTERY COMPANY . 9440 ANN STREET . SANTA FE SPRINGS, CALIFORNIA 90670

Circle 119 on free information card



