W.R. “Red” Steger

Club manager
River Oaks Country

Club
Houston, Tex.

Presently we use three ways to
find management people —
listed here in order of
preference:

1. Offering bonuses to other
of our management people to
refer management people whom
they know and think would fit
the position that is open.

2. Executive recruiting ser-
vice to search out the type of
manager we want. This requires
a fee to be paid (up to one-third
of the annual salary).

3. Advertising in local
papers and on occasion in two or
three large city papers
statewide. We have learned that
the ads need to run for a 2- to 4-
week period. The person you are
looking for may not be looking
for a position the day you start. It
may be days or weeks later.

“Checking references plus a
check with others that may know
the person,then the interview by
myself and two others in
management with each grading
the person on a scale from 1 to 10
on the ten points we feel are
most important for the position
open. From this we make our
decisions.”

Frank E. Morey
Head professional
Wilshire Country Club
Los Angeles, Calif.

“First assistant professional — I
train the man by bringing him up
through my organization.
Starting him as a shop man (this
entails sales, shop displays, shop
cleanliness, special orders (not
buying), bookkeeping, junior
golf team, junior lessons, club
repair). I have always had
college educated people that I
have found through golf, mostly
their fathers have been involved
in the PGA or amateur golf. My
first assistant gets his big break
when I find a head professional
job for the man ahead of him. I
do go through the Southern
California PGA Employment
Committee, checking their
resume files also.

“Shop manager — first
assistant —Is now qualified
after his training and is in .
complete command of my staff.
He teaches, runs tournaments,
and represents me when I am
not at the club. I must
have a woman on my staff to
take care of my women mem-
bers’ problems and desires. I
have qualified, outstanding help
in this area. I have been for-
tunate enough to have a fine
facility and the working condi-
tions surrounding my staff make
it more enjoyable for them. I am
centrally located and have
found good women employees
through salesmen of softgoods
lines. The California Clothing
Mart is a good place to find
qualified saleswomen.
Basically, I also try to get people
who are PGA members or mem-
bers in the section’s apprentice
program.”’

Bobby D. McGee
Superintendent
Atlanta Athletic Club
Duluth, Ga.

“Let's face it, wages in the golf
course maintenance industry
are not very attractive to a per-
son looking for a job with good
benefits and long-range security.
When hiring someone, I make
this known to the person during
the interview — not to scare him
off, but to avoid the ‘here today,
gone tomorrow’ laborer. I try to
always hire the person with an
interest in turf management, and
I have had success hiring people
with their main interest directed
to the game itself.

“The better wages go to those
people who show interest,
desire, dedication and a
willingness to sacrifice other in-
terests in order to get the job
done. These people make up the
nucleus of the maintenance
crew and are hired as year-
round personnel. From here, we
attempt to complete our work
force with turfgrass students,
other students such as members
of golf teams at their respective
schools, and sometimes the sons
of our regular employees.

“As a means of selecting the
right employee, I usually rely on
the trial and error method. I will
hire the person with an un-
derstanding that after a certain
period of time, usually from one
to three months, depending on
the employee, we will talk things
over to be sure he likes the
program and we approve of the
job he is doing. If either party
disapproves, he goes. This
method is also useful in obtain-
ing information about the total
program.

“When a person leaves
because of his reasons, I always
want to know why. Some of the
answers can be helpful in the
running of a successful
organization.”
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James H. Brewer
General manager
The Los Angeles
Country Club

Los Angeles, Calif.

“The matter of seeking em-
ployees and finding the right
person depends on several fac-
tors such as the following: 1. To
express our continuing practice
of nondiscrimination in employ-
ment, and to support the intent,
as well as the written word.
Specifically: a) Employment op-
portunities are and shall be
open to all qualified applicants
solely on the basis of their ex-
perience, aptitudes, and
abilities. b) advancement will be
based entirely on the in-
dividual's achievement, perfor-
mance, ability, attitude, and
potential for promotion.

2. Upon determining the
qualifications needed by the
prospective employee, you may
use some of the following
sources: a) Source within your
own club; b) current employees;
c] advertising; d) employment
agency; e) State Labor
Resources Board; f) your fellow
managers.

“Once applicants have been
received and interviews held, it
depends upon the manager's
ability to select the proper per-
son. There are times when
someone in addition to the
manager interviews applicants.”
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Duff Lawrence

Head professional
Canterbury Golf Club
Cleveland, Ohio

“My basic philosophy in hiring
an assistant golf professional is
that I would not want anyone
that I didn’t feel had the
capability of eventually becom-
ing a head golf professional at
some time in the future. When
the necessity arises to hire
someone for a specific position, |
contact our Northern Ohio PGA
section for information as to the
availability of men. Also,
another very good source is to
notify selected golf
professionals in the area that a
certain position is open. It is
amazing how this information
travels by word-of-mouth.
“Once you have ample
resumes it is relatively easy to
screen them as to basic
qualifications that you deem im-
perative to your specific situa-
tion. Normally one or two men
will fit the requirements the
best, and they are called in for a
personal interview. I would con-
sider this the most crucial point.
The manner in which they con-
duct themselves is a good in-
dicator as to their ability in a
club atmosphere. Such things as
what the prospective employee
wears and his general ap-
pearance carry a lot of weight in
a determination. Also, his ability
to express himself, general per-
sonality, and demeanor.

“It is very important that
some effort be made to establish
his past employment record or
contacts to personal references.
Basic qualifications are not that
important at this time as the can-
didate has already been
screened for this prior to the
interview.

“Once your man has been
chosen it is very important that
both you and he are clear as to

basic responsibilities that the
employment will entail.
“Lastly, too many employers
overlook the importance of hir-
ing the proper individual. This
decision can make or break a job
and can reflect directly on you
in specific incidents. Also, your
job will become that much
easier and more rewarding if
you have utmost confidence in
the team that backs you up.”

Joe Black

Head professional
Brookhaven Country
Club

Dallas, Tex.

“Over the years, certain things
have become obvious to me in
my employee needs. First, my
members have a wide variety of
personalities so I feel I need a
variety of personalities in my
golf shop. So I try to be conscious
of a person's personality and
how it will fit in with my other
employees.

“I.always try to have one per-
son on my staff who is interested
in recordkeeping and
paperwork. It takes a unique
type person to want to handle
these areas properly, and there
is great importance in handling
the day-to-day recordkeeping
and paperwork necessary in the
golf business today.

“Obviously all of my em-
ployees must be able to deal
with people pleasantly. We are
in the people business and their
communications ability is vital.

“Their education background
is also very important. In today’s
business world, a good educa-
tion is a must. I feel it is very dif-
ficult to move an assistant into a
head professional position
without a good educational
background.

“Finally, I also keep in mind
that I am no better than my em-
ployees. The way they handle

people and the abilities they dis-
play are a direct reflection on
me, and this is utmost in my
mind when I am interviewing

for assistants.

Tom J. Rogers

Golf courses
superintendent

Park and Recreation
Department

Colorado Springs, Col.

“Having to work within a
governmental agency, most of
the practices I follow are gover-
ned by city and/or personnel
departmental rules and regula-
tions, much more so than coun-
try clubs or private enterprise.
It’s getting so now, we can get
into trouble for asking age, sex,
ethnic group, or marital status.
These items are not even in-
cluded on the employment ap-
plications we receive from the
personnel department. There is
even a 10-year plan written for
the golf division which proposes
how many minorities, i.e.
female, black, Spanish-
surnamed American, etc., will
be permanent employees in the
future. Unions are even a
possibility.

“One of the advantages of
having a personnel department
is that I send all applicants to
them to fill out their applications
and for a preview interview.
This really saves me a lot of
time. Information accumulated
by the personnel department is
then forwarded to me with its
recommendations. I then set up
interviews with at least three ap-
plicants and make a decision. If I
am not satisfied with what is
sent to me, then the entire
process is repeated.

“During the interview, I try
to get as much information as I
can from the applicant. I also
describe our business, goals, ob-

jectives, policies, (both the city's
and my own], the employee’s
duties and responsibilities, and
the benefits.

“The employee is chosen
through a process of evaluating
their past employment history,
their attitudes, their ap-
pearance, and my inner feelings.

“All employees are put on a
6-month probation when hired.
An evaluation is made at the end
of this period and they are ter-
minated or put on permanently,
or the probation period is exten-
ded with another evaluation at
the end of the given period.

“Presently we have three
programs (one federal, one city,
and one golf), because the
salaries are paid by these agen-
cies to train employees for the
future. When their training
period is over they either move
on to bigger and better things or
are hired permanently. These
programs have helped tremen-
dously by giving me the help
when it is needed and training
future employees.

“Being a GCSAA member,
being certified, and having a golf
course in Colorado has its ad-
vantages. Many college
graduates wishing to locate in
this area send employment in-
quires to me and when I have
openings and they fit the re-
quirements, I try to hire them. I
have always attempted to hire
people who are interested in the
superintendent’s profession,
train them, and help them to get
their own course. This type of
person has done the best job for
me, which is understandable,
and is the most dependable. I
think if your goal is to hire
‘someone that will stay on the
job’ you normally have to pay
much more to get that depen-
dability and/or the right em-
ployee for the job.

“I use the process of elimina-
tion to find the right person for
the right job. The younger em-
ployees start out by mowing
rotary and greens; then move up
to rough mowing, mowing tees
and aprons; and then to chang-
ing cups, tee markers, etc.
Wherever they work out the
best, they stay. If the person
above them can't hack it or
moves up — they move up. The
older, permanent employees
handle the pesticide and fer-
tilizer applications, sprinkling
system repairs and timing,
fairway mowing, new construc-
tion, and some supervisory
duties.”
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Peter Miller

Superintendent
Firestone Country Club
Akron, Ohio

“Employees at the Firestone
Country Club are hired on the
most-qualified basis within
guidelines of E.E.O. policies.

“A person submits a written
employment application (sup-
plied by Firestone) for part time
employment (40 hour/week —
less than 6 months tenure) dur-
ing the period January, to March
15. On March 15th he or she is
notified whether they were
hired or not.

“Applications for full-time
employment are taken at any
time.

“The person or persons
selected will be invited in for an
interview, again strictly adher-
ing to E.E.O. guidelines.”

Bob Williams
Superintendent

Bob O’Link Golf Club
Highland Park, III.

“The employment of greensmen
in the north central region of the
United States necessitates the
use of seasonal employees for

approximately 80 percent of the
staff.

“My experience favors the
use of Mexican agricultural
workers. I use, more or less, a
“family unit' consisting of a
father, son, brothers, and
cousins with one predominant
figure as leader of the group.
Annually we use 6 to 8 men, who
come to the Chicago area by
April 1 and desire to return to
Mexico by November 1. This 7-
month period of employment
adequately covers our full play-
ing and growing season — which
coordinates extremely well for
all concerned.

“Additionally, I have had ex-
ceptionally good experience us-
ing university-trained turfgrass
students for much of our more
technical work — including
chemical applications, fertiliza-
tion, cup changing, etc. The
trainees need the practical ex-
perience, and they also bring
considerable enthusiasm to the
job. After about 4 years of on-
the-job training, in addition to
their schooling in turfgrass
management, they are then well
prepared to become an assistant
superintendent and eventually
move on to a golf course of their
own. Over the past 30 years |
have assisted in the training of
63 young men in this manner.
The clubs, the superintendent,
and the trainee all profit from
this procedure.”

Paul N. Keck

Club manager
Greenville Country Club
Wilmington, Del.

“The employment act must be a
mutually agreed upon decision
with a complete outline of the
job position being given by
management and full com-
prehension by the prospective
employee.

“Most times a ready reserve
of professional people from
within the house is not

available. Therefore, employ-
ment ads in newspapers or
word-of-mouth inquiries are
necessary. The ad should be
brief and detail specifics, i.e.
split-shift hours, experience re-
quired, and tips.

“All facets of the job should
be discussed during the inter-
view process in order for an
open line of communication to
be established. Management
must first have a thorough un-
derstanding of what the position
entails, the specific duties and
responsibilities, and then at-
tempt to match the job to the
person.

“Regardless of whether the
employee has any previous ex-
perience, a training period is a
necessity and is the first step to a
strong management and em-
ployvee relationship. Good
management should realize that
his establishment operates ef-
ficiently only with a well-
trained and dependable staff. To
get to this point, you need:

1. A person who possesses
the knowledge, ability, and
enthusiasm to train the person-
nel.

2. A program allowing suf-
ficient time to explain all details
to each new employee and to
make perfectly clear what the
job requires.

3. An open line of com-
munication allowing both the
employer and employee the
ability to evaluate both current
performance and the future as
well. Future progress should be
presented in a succinct and at-
tractive manner.

4. Honesty throughout all em-
ployment practices is important.
Example: that the promised,
pleasant/safe working condi-
tions do exist and that the
weekly work hours are fairly
presented and adhered to. It is
important that the new em-
ployee understands that in the
hospitality field, the minimum
hours are usually 44 to 50 hours
per week, including weekends
and most holidays.

5. Management must have a
high personal regard for its staff
and not look upon them simply
as mechanized people. He or she
must be incorporated into the
working team and made to feel:
first of all, needed, and secon-
dly, that whatever their duties
are, it is of value to the overall
success of the establishment.
Both factors contribute to em-
ployee enthusiasm which must
be present from the very beginn-
ing. Checking on the list of fac-
tors comprising employee
satisfaction, money has a poor
ranking, while self respect and

self esteem place high at the top
of the list.

6. A program of indoc-
trinating each employee into
how his or her particular job fits
into the overall operation
through visits to the various
departments and by having them
actively participate in all or cer-
tainly most of the functions in
the regular day-to-day routine.
Illustrating to the employee
where the position fits in the
organizational chart would be a
further positive reinforcement.

“From the busboy to the
headwaiter to the chef through
the maintenance and the ad-
ministrative personnel,
everyone must be made to feel
important. People make up any
organization and only through
the careful selection of the right
people for the right job and a
continuous process of training
and employee motivation can
any establishment be
successful.”

Bob Foppe

Head professional
Kenwood Country Club
Cincinnati, Ohio

“Personality is of prime impor-
tance. I have a policy and
procedure sheet that my assis-
tants must follow. Before hiring
an assistant, I will generally use
him in another capacity: general
sales, starter, caddy master, or
club cleaner. During this period
of employment I watch for the
following: promptness, courtesy,
self motivation, personality —
extrovert or introvert. There is
very little need to worry about
playing ability since the PGA
now has the playability test as a
mandatory factor before at-
tending school.

“If I cannot follow the above
practice in hiring due to the loss
of an assistant to a head
professional position, I hire an
assistant that I have had an op-
portunity to observe for several
years who possesses these
qualities.”




New Vari=-Time IL

saves the way to modern
golf course irrigation.

s o

Toro’s new Vari-Time || automatic sprinkler control system makes golf course irriga-
tion so easy and manageable you’'ll wonder how you ever got along without it.

Or without the money it saves you.

Vari-Time Il gives you an order of control, from tee to green, no other system can.
You know just how much water is going where, when and why, so you can adjust
for maximum irrigation effectiveness.

For example, you can adjust watering times for up to 792 circuits. You also can
water areas needing differing amounts—such as tees and greens—on different
schedules. And you can syringe irrigate to remove morning frost in cold months or
to relieve heat stress during the hot ones.

That kind of control adds up to big savings. On water and on turf maintenance.

Toro’s Vari-Time Il even keeps an eye on the weather and cancels out all sprin-
kling programs when enough rain falls to adequately water the course.

Which saves more water and does away with a lot of worry over unnecessary
flooding.

You save on system maintenance, too, because Vari-Time |l is all-solid-state
electronically controlled, it's durable and it’s proven.

Downstream you save whenever you make a change. You can rearrange the sys-
temjustby flipping switches, andit's easy to add capability to Toro Vari-Time |l system.

But you'll be in for your biggest savings surprise when you install Vari-Time |l
One control wire links the control center and all satellite controllers—up to 72 of
them. So you buy, lay and maintain as little as one sixth the wire.

And that makes Vari-Time |l perfect for conversions as well as new installations.

Vari-Time II Just one more reason Toro is the No. 1 name in golf course irrigation. _

Find out how you can save your way to the most advanced irrigation system avail-
at')AIe today. Write TORO Irrigation Division, Dept. GB-577, P. O. Box 489, Riverside,
CA 92502.

Circle 140 on free information card
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Designed and
ruggedly built

to cut
maintenance
costs.
TCA-550 Two Drum TCA-501 Three-Drum Supreme
This model available with 240 tines on close to 2” With 180 tines this model gives you a 42" swath
centers — gives you a 25” swath, or with the usual and is available in three tine sizes to satisfy your
60 tines per drum. individual requirements.

DeJoas the Aerating Pro

Quickly mounts to any all-purpose vehicle you may already
have. Three sized tines to choose from 3/4” tine gives you 3"
penetration, and 3/8” and 1/2” tines are also available.
BACKWARDS OR FORWARDS you have complete mobility—no
special attachments necessary.

WE HAVE A DISTRIBUTOR IN YOUR AREA.

Our economy model TCA-450 Fairway Models also
costs 20% less than the available with the same
regular models — has 120 advantages — and they can
tines on 2 drums. pick up the plugs.

Manufactured by

Dedoes Industiies, Ine.

1060 West Maple Road, Walled Lake, Michigan 48088
(313) 624-7710

Circle 113 on free information card
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Club with a degree Convert pickup to dump truck for $900

PhD is the name bestowed upon this new golf Selling for less than $900, including installation, the Uni-Hoist electric/hydraulic accessory offers a
club by its maker, First Flight Div. of Pro- low-cost way to obtain dump-truck capability from a standard pickup truck. It mounts out of sight
Group, Inc. “The doctor” offers the precision beneath the pickup bed and does not change the outward appearance of the vehicle. The Uni-Hoist
of investment casting in a traditional blade is a bolt-on, universal design; it can be installed without welding, unlike other dump attachments,
design with forged-like depth in the heel, max- and may be readily removed from one truck and reinstalled on any other American-made pickup.
imum weight concentration in the bottom third The system is made by The Uni Corp. of heavy-duty materials throughout, so it should provide
of the blade, four-way sole camber, and con- years of rugged use. At the press of a button, the Uni-Hoist raises the pickup bed and unloads more
ventional straight-line scoring. The blade than 2 tons in from 10 to 15 seconds. Time and labor savings realized with the dump conversion
leading edge aligns with the left edge of the can be substantial for golf course operations involving dumpable materials such as topsoil or fill dirt
shaft. or even bagged fertilizer and lime.
Circle 201 on free information card Circle 202 on free information card

Underground pool
adds year-round
fun to golf facilities

An ideal setting for members to relax after
playing golf — or a place for fun and exercise
in the off-season — is provided by the un-
derground swimming pool from Maderna
America Corp. Either way, it's a good way to
draw customers, add members, and up the
revenues at your golf facility. With only two
skylights visible above the ground, the pool
makes a year-round health resort, complete
with solarium or lounge and whirlpool. The
cost is less than that of a conventional above-
ground pool, maintenance is minimal, and the
energy required is only a third that of a stan-
dard indoor pool. The Maderna underground
pool is available in sizes from 26 feet up.
Circel 203 on information card
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Introducing the 36 inch cut Bunton Rear Discharge
trimming on both sides, helps prevent windrows and gives you a clean manicured cut (not
that just-cut look). The new variable speed drive gives a wider range of ground speeds. The
3 gallon fuel tank and Hi-Way front caster wheels are standard equipment. This new mower
is designed for fine lawns and rough areas. The finger tip control gives the same easy han-
dling and hillside stability and maneuverability as the other Bunton Self-Propelled models.

# 7 RE
mower. A new design deck allows close

Also available is a new 52 inch rear discharge mower.

BUNTON CO. 4303 Poplar Level Rd. Louisville, Kentucky 40213 U.S.A.
Phone 502 / 459-3810 Telex 204-340

Circle 106 on free information card

For The WomanWith Drive:

Lady Pedersen
Custom Woods...

Especially  for the Ladies,
built to the same engineering
standards and design char-
acteristics of our premium
line. Especially crafted and

tuned to the ladies’ game. A
ladies’ compact driver with
matched fairway woods of
individually selected lami-
nated maple in a blue finish
with a color-coordinated
royal blue cycolac insert.

101 Powdered Metal Drive, North Haven, Conn. 06473
“The House of Good Service”
Serving the Golf Industry for over 50 years.

Circle 119 on free information card

Washable leather glove

Pro-Fit Golf Glove Co. offers this glove made
in England of Pittard leather in a choice of 24
colors, for men and ladies, right or left hand.
The stretch Velcro fastener eliminates the
elastic bands usually used, and it ensures a
perfect fit every time.

Circle 226 on free information card

Golf course pumps

Pumping Systems, Inc., a firm specializing in
the design and manufacture of golf course
pumping systems, produces a basic system
that consists of one jockey pump and one or
more irrigation pumps discharging via a com-
mon manifold into a combination hydro-
numatic tank, air eliminator, and surge tank.
The pumps are started by increasing demand
and stopped by decreasing flow, both sensed
at the central control valve. Utilizing time
delays and interlocking circuitry, the control
system provides for completely self-con-
tained automatic operation of the pump sta-
tion, with minimal time required to attain irriga-
tion status.
Circle 224 on free information card

Clubhouse floorcovering

Golf spikes won’t make much of an impres-
sion on Noragolf, a floorcovering offered by
Robus Products Corp., Nora Flooring Div., for
clubhouses and locker rooms. Noragolf
comes in 1-meter squares in a choice of five
colors, for use indoors or out: The surface is a
slip-resistant and was designed to stand up to
continuous golf shoe traffic.
Circle 223 on free information card
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ADVERTISING SALES OFFICES

HEADQUARTERS: 9800 Detroit Ave.,
Cleveland, OH 44102 (phone 216/651-5500)
RICHARD J. W. FOSTER

General manager

CLEVELAND: 9800 Detroit Ave.,

Cleveland, OH 44102 (phone 216/651-5500)
RAY MOONEY

Midatlantic manager

NEW YORK: 757 Third Ave.,

New York, NY 10017 (phone 212/421-1350)
STEPHEN STONE

Eastern manager

CHICAGO: 333 N. Michigan Ave., Room 808,
Chicago, IL 60611 (phone 312/236-9425)
JOE GUARISE

Midwestern manager

ATLANTA: 3186 Frontenack Court, NE,
Atlanta, GA 30319 (phone 404/252-4311)
RICHARD GORE

Southern manager

LOS ANGELES: 4311 Wilshire Bivd.,

Los Angeles, CA 90010 (phone 213/933-8408)
JOHN SANDFORD

Western manager

SAN FRANCISCO: 615 Montgomery St.,

San Francisco, CA 94111 (phone 415/982-0110)
ROBERT A. MIEROW

Western manager

BERORE

TAKE SHELTER IN

Q
“a place of safety” .
LIGHTNING ROD : S -
PROTECTION | ‘
Materials certified by s
Lightning Protection \
Institute and U/L Approved

INSTANTANEOUS LOUVRE
“lock control” system protects
against wind, cold, rain.
Anodized, Ambient .
Aluminum Bench \

Easily assembled in two
hours on your concrete pad

$47d03”

F.O.B. Los Angeles, California

SPECIFICATIONS:

Size: 6' x 6’ x 7' high. Protects six persons.

Special extruded structural aluminum frame meets U.B.C.
requirements. Technical data and certification of structural integrity
available upon request.

Scientifically designed molded Fiberglas shingle shake roof. Weather
control louvre sides of clear %" thick acrylic, 10 times stronger than
glass. Totally adjustable controls enable unwanted heat to be
dissipated quickly.

GUARD YOUR MEMBERS AGAINST LIGHTNING HAZARDS!

Richard L. Sklaar, President of Golfers Haven, designed and built Bus shelters ; Golfers ';""‘-‘" will be
in use in over 80 cities while general mgr. of Cadillac Plastic & Chemical Co., | Pl¢ased to furnish a plaque,
W to be attached to each unit,
orlds largest manufacturer. *Copyright & Patent applied for when you specify donor's name.
ORDER FORM

To: Golfers Haven 9767 Glenoaks Blvd., Sun Valley, CA 91352 (213) 767-2406

| am enclosing check in the amount of § for Golfers Haven units.
**Add $75.00 each for Bronze Anodizing instead of clear anodizing.

NAME TITLE

GOLF CLUB

CITY AND STATE ZIP CODE
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SHIPPING ADDRESS
AND INSTRUCTIONS

Circle 112 on free information card



50 MAY/GOLF BUSINESS

When answering ads where box number only
is given, please address as follows: Box num-
ber, c/o Golf Business, Dorothy Lowe, Box
6951, Cleveland, Ohio 44101.

Rates: All classifications 65¢ per word. Box
numbers add $1 for mailing. All classified ads
must be received by the Publisher before the
10thi of the month preceding publication and
be accompanied by cash or money order
covering full payment.

Mail ad copy to Dorothy Lowe, Golf Business,
Box 6951, Cleveland, Ohio 44101.

HELP WANTED

SELF-EMPLYED GOLF COURSE Con-
cessionaire, city of Seattle, Jackson Park Golf
Course, 18 holes, 5,810 yards, par 71: 9
holes, 1,205 yards, par 27: 109,847 rounds in
1976: Concessionaire's responsiblity: starter
functions, collecting greens fees, ranger func-
tions,  operating proshop, lessons, operating
restaurant, assume clubhouse maintenance.
Jefferson Park Golf Course, 18 holes, 5,715
yards, par 70: 9 holes, 1,365 yards, par 28:
108,848 rounds in 1976: Concessionaire’s
responsibility: starter functions, collecting
greens fees, ranger functions, operating pro-
shop, ‘lessons, operating restaurant, assume
clubhouse maintenance. Persons may bid on
one or both courses and may receive a con-
tract for one or both courses. (Course main-
tenance not included). Prospectus available
June 1, proposals accepted until July 15,
concessionaire begings operation-January 1,
1978. To obtain prospectus, send $5.00
cashier check or money order ($5.00 for each
course): Seattle Department of Parks and
Recreation, Attention: Howard L. Bogie, 100
Dexter Avenue North, Seattle, Washington
98109. (206) 625-2684.

TRAIN FOR A REWARDING CAREER as a
golf course superintendent. Two-year techni-
cal program with summer work experience.
For information write: Institute of Applied Agri-
culture, University of Maryland, College Park,
Maryland 20742.

SALES REPRESENTATIVE — Major Midwest
commercial turf equipment distributor. Ap-
plicatns must have a working knowledge in
equipment, chemicals and fertilizer and a
minimum of three years sales experience at
the distributor level. All inquiries strictly con-
fidential. Send resume to Box 132, Golf Busi-
ness, Box 6951, Cleveland, Ohio 44101.

SALES “REPS” WANTED — We make Crook-
shank Woods and Irons; Centre Poise Woods
and Irons; Wallaby Wallopers and a line of
putters. Growing business. Several good
territories still open. Write or Call Golfcast
Corp., Box 1463, Maples, Florida 33939.
Phone: Area 813 597-6188.

POSITION WANTED

SUPERINTENDENT — 15 years Bermuda-
Bent experience desires relocation. Back-
ground includes construction and complete
course maintenance plus budgeting,

- mechanical and irrigation knowledge — free to
. travel.

Box 130, Golf Business, Box 6951,
Cleveland, Ohio 44101.

BUSINESS OPPORTUNITIES

GOLF COURSES: Want to buy or sell a golf
course? Our business is exclusively golf
courses transactions. We also do golf course
market value appraisals. McKay Realty —
GOLF AND COUNTRY CLUB PROPER-
TIES. 15553 N. East St. (U.S. 27), Lansing,
Mich. 48906.

OREGON 18 hole course, year round play,
pro shop, bar, recreation room, lounge, club
storage, restaurant, maintenance equipment,
150,000 population, gross $225,000.00 an-
nually, price: $770,000.00 terms. Hillsboro
Realty, Inc., 136 East Main Street, Hillsboro,
Oregon 97123. AC503 648-7112.

INVENTIVE, hard working Pro Manager wants -

chance to prove potential-excellent business-
man — 10 years experience. Not P.G.A. Pro.
Present private club changing ownership. Will-
ing to relocate to manage, lease or purchase.
Box 129, Golf Business, Box 6951, Cleve-
land, Ohio 44102.

CLUB MANAGER POSITION wanted in small
club, preferrably south. 5 years in present
position as general manager of club, golf
course and pro shop. Married, in early fifties,
references upon request. Box 131, Golf Busi-
ness, Box 6951, Cleveland, Ohio 44101.

UP AND COMING Class A PGA member,
looking for a better opportunity in the busi-
ness. Single, 27 years old and has more than
four years of solid pro shop and club man-
agement behind him. Will relocate anywhere
and would consider pro-superintendent posi-
tion. Presently at midwest club. Box 125, Golf
Business, Box 6951, Cleveland, Ohio 44101.

' PRACTICE RANGE BALLS

GOLF COURSE
CONSTRUCTION

“‘k.va,.'

D
IBERIA EARTHMOVING SERVICE, INC.

IBERIA, OHIO » PHONE GALION, OHIO (419)468-5454

Building throughout
the U.S. and Central
America. Contact us.

Circle 108 on free information card

9 HOLES — 145 Acres, Waverly, Ohio. Call
Hardin Real Estate, Inc., Chillicothe, Ohio. 614
775-0300.

FOR SALE
P.G.A.'s Holiday Golf Club — regulation 9

-hole-Albany area. Restaurant, licensed lounge

— living quarters, $350,000. (Optional house
on 3 acres $50,000). Holiday Golf Club, P.O.
*Box 106, Gloversville, New York 12078.

FOR SALE: Sporty 9 hole golf course. Large
.club house and residence. Western Ohio. Paul
Clark Realty. Call Bo Beavins (513) 548-5795.

from $1.50

dozen, solid balls $2.50 dozen, like new resale
balls from $2.60 dozen. Free brochure. Raven
Golf, 6148 Thornycroft, Utica, Michigan
48087. 313 731-3469.

MISCELLANEOUS

GOLF CAR TIRES First line 18 x 8.50-8,
$15.25; 18 x 9.50-8, $15.75 plus F.E.T. Send
for our line. Golden Triangle Sports, Inc., 6317
Library Road, Library, Pa. 15129. Phone 412
835-6898.

GOLF CART FLOOR MATS. New nylon rein-
forced rubber mats for Harley carts. $14.75
per set. C.0.D. or send check to Rice Die
Cutting Co., 8831-33 Ave., Kenosha, Wisc.
53140.

PLEASE NOTE Golf Business is sent free to
qualified management personnel at golf
facilities, including club managers, pros,
superintendents, and owners/managers. Elec-
ted club officials interested in golf business in-
formation may purchase subscriptions at a
cost of $18 per year. (Foreign — $24) Send
requests to the attention of the Circulation
Manager, Golf Business, 9800 Detroit Avenue,
Cleveland, Ohio 44102.






