
People will be looking for Stewart Hot Sandwich out-
lets. You can cash in with the easy, investment-free 
way to add extra profits to your business from . . . 
STEWART SANDWICH SERVICE 

FREE! 
Complete kit 
of P.O.P. 
materials to 
tie in your 
business 
location 
with TV 
advertising. 

Stewart Hot Sandwich Service means fast food prof-
its without even trying. The compact, infra-red oven 
is loaned to you FREE. There's FREE delivery of a 
wide variety of fresh sandwiches on a regular sched-
ule. All you do is heat and SELL! 

S t e w a r t 
h o t s a n d w i c h 

s e r v i c e 
Call the Stewart Commissary nearest you or Clip and Mail today 

CUT ALONG DOTTED LINE -

Mail to: Stewart In-fra-red, Inc. 
P.O. Box 207 Dept. 3 
Fontana, Wisconsin 53125 

YES! RUSH ME THE FACTS & 
MY FREE BOOKLET! 

Name 

Business Name 

Address 

City 

Telephone 

State Zip 



GCSAA NEW ORLEANS TURF SHOW 

Superintendents Talk Business 

Will Oiler ( left) , general sales 
manager for Container Development 
Corp., with John Legrand, regional 
sales manager. 

Aerator from Dedoes Industries, Inc. 

Michigan State's James Beard (left), with Hugh Swlnk of Kalo Labs, and Ted 
Lewton of PBI-Gordon Corp. 

The 1975 GCSAA Executive Committee — Back row, from left, Theo-
dore W. Woehrle, Oakland Hills Country Club, Birmingham, Mich.; L. 
D. Haines, Denver Country Club; Charles Baskln, Country Club of 
Waterbury, Conn.; Gordon Witteveen, Board of Trade Country Club, ^ 
Woodridge, Ontario, Canada; Charles H. Tadge, Mayfleld Country J 

Club, South Euclid, Ohio; Richard W. Malpass, new vice president, 
Riverside Golf and Country Club, Portland, Ore.; front row, Melvln B* 
Lucas, Jr., Garden City Golf Club, Garden City, N.Y.; Palmer Maples, 
Jr., The Standard Club, Atlanta, new president; and George Cleaver, 
Chestnut Ridge Country Club, Lutherville, Md. 

A revamped educational p rogram 
and one of the most complete equip-
ment displays ever highlighted the 
46th Annual Golf Course Superin-
tendents Assn. of America Interna-
tional Turfgrass Conference and 
S h o w held last m o n t h in N e w 
Orleans. 

Total a t tendance for the show 
was 4,899, as compared to last year 's 
totals of 5,086. However, there were 
more-super in tendents this year, l,-
384, as compared to 1,250 last year. 
T h e big d rop was in number of ex-
hibitors, f rom 1,762 to 1,317 this 
year. Palmer Maples Jr., of the Stan-
d a r d C lub , A t l a n t a was elected 
president. New vice president is 
Richard W. Malpass , of Riverside 
Golf and Count ry Club, Por t land, 
Ore. , and cont inuing in the post of 
s e c r e t a r y - t r e a s u r e r is G e o r g e 
Cleaver, Ches tnut Ridge Coun t ry 
Club , Lutherville, Md. 

Biggest tu rnou ts for the educa-
tional sessions were for the discus-
sions on the general manager con-
cept, and a look at the coming year 's 
fertilizer si tuation. Speaking for the 
G C S A A on the fertilizer panel was 
outgoing president Charles Baskin. 
Baskin said the reconciliation of use 
of fertilizer for golf courses against 
hunger problems throughout the 
world is an emotionally charged 
issue, that needs an example, and 

In page 36 

Practice green hole markers from Par 
Aide Products Co. 



Wherever golf is played.. 
Par Aide Products Company has been 
servicing the needs of the golf course 
superintendent since 1955. Because its 
products are designed to be functional 
and are built to withstand rugged use, 
it's just natural to find Par Aide equip-
ment "wherever golf is played." 

FOR COMPLETE LINE OF PAR AIDE GREENS 
AND TEES EQUIPMENT—WRITE FOR CATALOG 

PAR A IDE PRODUCTS COMPANY 
296 NORTH PASCAL STREET* ST. PAUL, MINN. 55104 



Cushman makes 
a good golf can 

A good golf car has to 
be more than handsome 
It has to perform. 
On the course. 
On your balance sheet. 

Each year we build a 

little more dependability 
and performance into our 
golf cars. And we've been 
building them for 

Cushman. 
Proven 
Performance. 

almost a quarter century. 
It's no surprise 
the '75 Cushman is the 
best value around. 

But there are 60 more 
reasons to buy Cushman 

C U S H M A N OMC-Lincoln, a Division of Outboard Marine Corporation, 4115 Cushman Drive, P.O. Box 82409, Lincoln, NB 68501 



They 
make it better. 

More than 60 
Cushman Distributors. 
Each is known as 
Mr. Golf Car in his area 
because he has 
the service facilities, 

the trained mechanics, 
the parts inventory, 
the financial stability 
and the desire to 

Mr. Golf Car. 
Reliable 
Service. 

stand behind his product 
after the sale. 

His service turns 
a good golf car into an 
even better investment. 



A World 
Champion 

One of the newest fine fescue grass 
seeds available in the U.S. today, High-
light is a dense-growing grass which 
will persist and eventually colonize 
in shade areas and in the dry root zone 
around trees. 
• Highlight was selected "World 

Champion" at the 45th Royal 
Agricultural Winter Fair, 
Toronto, Canada 

• Mixes well with bluegrasses 
and turf-type ryegrasses 

• Does well in poor, sandy soils 
• A grass proven in University 

trials as superior for winter 
overseeding 

• Dense growth which tends to 
choke out weeds 

• Brilliant green color 

• Tolerant of low mowing 
• Strikingly uniform grass plants 
• A disease-resistant turf 
• A fine-bladed grass with low, 

turf-type growth habits 
A PRODUCT OF GVE AND ISI 

For additional inlormation write to: 

I N T E R N A T I O N A L S E E D S , I N C . 
P.O. Box 168G Halsey, O r e g o n 97348 

DISTRIBUTORS: 
OSECO, Ltd. 
Brampton, Ontar io 

Vaughn-Jackl in Corp. 
Dishman, Wash. 
Chicago, Hi. 
Bound Brook, N.J. 

Germains 
Los Angeles, Cal. 
Fresno, Cal. 

Loft 's Pedigreed Seed 
Bound Brook, N.J. 

Whitney-Dickinson 
Buffalo, N.Y. 

Snow Brand Seed 
Chuo-Ku, Tokyo, Japan 
Sapparo, Japan 

Buckerf ie ld 's, Ltd. 
Vancouver, B.C. 
Van Engelen Zaden 
Vli jem, Hol land 
Chas. H. Li l ly 
Port land, Ore. 
Seattle, Wash. 
Spokane, Wash. 
Sawan Seeds 
Columbus, Miss. 
Atlanta, Ga. 

Mangelsdorf & Bros 
St. Louis, Mo. 
Ferry-Morse 
Mountain View, Cal. 
0 . M. Scott 
Marysvil le, Ohio 
Indiana Seed 
Noblesvi l le, Ind. 

G C S A A from page 32 

that the golf course and its mainte-
nance has become this. 

George Osburn of Hercules, Inc. 
gave the fertilizer view f r o m indus-
try. He said prices will cont inue to 
rise, but there will be some leveling 
off, and rises of greater t han 10 per-
cent are not forseen. He said the 
key f o r t h e s u p e r i n t e n d e n t is 
managemen t of the fertilizer he does 
have — getting soil tests and using 
the min imum amount needed for the 
job . John Jackman, super intendent 
at Med inah Count ry C lub in Illi-
nois, suggested that superintend-
ents might be doing less g rooming in 
the coming years due to high fer-
tilizer costs. Michigan State 's Dr. 
James A. Beard said researchers are 
in the best position they have ever 
been — with better men and better 
funding — to handle development 
of better soil analysis and inter-
preta t ion for the most judicious use 
of fertilizer. 

lo page 3A 

Top: Don Stlnson (left) of Club Car 
with Bill Adams of Topeka; Bottom: 
Mike RHey (left) of Hahn, Inc. 

Harley-Davldson national field sales manager Jerry Langlols with customers. 

Jack Hanson, superintendent at Crystal Lake 
Country Club In Illinois, at the E-Z-Go exhibit. 

Ray McMlcken of B. Hay-
man Co., Inc., Santa Fe 
Springs, Calif., a leading dis-
tributor of turf maintenance 
equipment. 



Ferncroft County Club at Ferncroft Village, Middleton, Mass. 01949 
General Mgr.: Robert Walker • Phone: 617/777-0636 
Designed by Robert Trent Jones 

Better switch to 

Can all these 
golf superintendents 
be wrong... 

WEST COAST: 

Sahara Nevada CC, Las Vegas 

La Costa CC, Carlsbad, Ca. 

U n i v e r s i t y Park GC, Santa Barbara, Ca. 

El Dorado CC, Palm Springs, Ca. 

Indiana Wells CC, Palm Springs, Ca. 

La Q u i n t a CC, Palm Springs, Ca. 

Thunderbird CC, Palm Springs, Ca. 

Desert Inn CC, Las Vegas 

Mission Viejo CC, Mission V i e j o , Ca. 

Marina Del Rey GC, Venice, Ca. 

EASTERN AREA: 

Camelot CC, Spring V a l l e y , N Y . 

Dutchess CC, Poughkeepsie, N Y . 

I B M CC, Poughkeepsie, N Y . 

Indian Ridge, A n d o v e r , Mo. 

New Jersey CC, W a y n e , N J . 

Pawtucket CC, Pawtucket , Rl. 

Portsmouth CC, P o r t s m o u n t h , N H . 

Stanwich GC, G r e e n w i c h , Ct. 

Ferncroft CC, Middleton, Ma 

Yale GC, New H a v e n , Cf. 

OTTAWA WHITE TRAP 
SAND...the people who know sand best! 
The above list covers only a few of the many fine private, 
semi-private, and public golf courses in the golfing capi-
tals of the nation who use Ottawa White Trap Sand. The 
important thing, however, is to know why they use it. A 
look at the characteristics of this unusual trap sand will 
show you the "why", and why you too should consider 
using it: 

1. It's beautiful: the rich white tone adds beauty to any 
course, makes even the most lush greens and fair-
ways look greener. 

2. Excellent drainage: silica sand grains allow p e r — 
eolation . . . no puddling. Can be played on soon after 
a hard rain. 

3. No packing: silica sand contains no clays or other 
minerals to cause crusting. Cuts maintenance c o s t s — 
doesn't have to be raked after every rain. 

4. Wind resistant. 

5. Great for top dressing greens, tees and fairway bunk-
ers, and as seedbed mixture. 

6. Adds glamor: developers find it helps sell overall con-
cept of golf course, homes and memberships. 

Write or phone for more information 

O T T A W A S I L I C A C O M P A N Y 
Box 577GD, Ottawa, Illinois 61350 

PLANTS: OTTAWA. ILLINOIS • 815/434-0188 
ROCKWOOD, M I C H I G A N • 313/379-9672 
MYSTIC. CONNECTICUT • 203/536-2618 
OCEANSIDE, CALIFORNIA • 714/757-2630 

7 1 3 R (CRYSTAL SIL ICA COMPANY) 



U L b A A from page 36 

Easily the most spirited dis-
cussion of the conference took place 
at the session that dealt with the 
general m a n a g e r concep t . Je r ry 
Claussen, Nat iona l Golf Founda -
tion consul tan t , explained different 
approaches to the concept. Bob 
Williams of Bob O'Link Golf Club 
in Highland Park, 111., spoke against 

the idea, and retired Dallas Coun- general manager concept — mostly 
try Club general manager John Out- against . 
l and s p o k e for the c o n c e p t . In Tradi t ion squeezed back into the 
m o n t h s to come, most agree that show Wednesday morning as B. 
this will be an issue tha t will have H a y m a n Co., Inc., distributors of 
more at tention focused on it, and turf maintenance equipment , spon-
many superintendents got the back- sored its " C h a m p a g n e Breakfas t" 
g round at this session they will need for certain West Coas t and Hawaii 
for a useful discussion of the issue. users of Jacobsen equipment . Russ 
Many super intendents at the ses- M c M i c k e n hos ted 11 H a w a i i a n 
sion spoke out for and against the superintendents at the show. • 

Clockwise, from upper left: Standard 
Golf Co. asst. sales manager Steve 
Burrell with Standard girl Barb; 
Royer Foundry and Machine Co.'s C. 
J. Otto (left) with Harold Croom; Bun-
ton Co.'s Tom Jeffries (center) with a 
customer; Dr. D. B. Pflelderer (left), 
head of Country Club's Professional 
Dlv., with Curtis Overton; Malllnck-
rodt's Stan Frederiksen (third from 
left) with Art Martson (left) of Seattle, 
Tom Baltz, of Portland, and Robert 
Johnson, of Or land Park, III.; 
Jacobsen's Ned Brlnkman (right), 
with James Selgfreld of Cincinnati 
( le f t ) and Peter M i l l e r , super-
intendent at Firestone Country Club 
in Akron, Ohio; GOLFDOM's Joe 
Graffls (right) with Par Aide Presi-
dent J. S. Garske (center); Fore-Par's 
President Keith A. Neal (right) with 
one of his representatives, Scott 
Gudmundson ; S m l t h c o ' s Wade 
Herren (right) with a customer; and 
Hercules' George Donahue at the 
Hercules exhibit. 



T H E AMERICAN— I r o n s , W o o d s , P u t t e r s 
The most precision-made clubs money can buy! 

Irons are made from lost wax process . . . 17-4ph hardened 
stainless. Heel and toe weighted for less torque and greater 
efficiency. No weights added after assembly. No difference 
in hosel length. Weight difference established in adjustable 
molds. Guaranteed to out-perform any competitor in distance 
and direction. 

Woods are precision-weighted at four points to balance out at 
the perfect sweet spot, behind the center of gravity. Not 
just from heel to toe, but from front to back — same as irons 

heel-toe plus front & back. The cut-out tunnel has a 
2-way purpose: to increase the weight efficiency from heel 
to toe and club head speed by less-air-flow resistance. 

Sold thru golf course pro shops 
only. 

Side view of a complete set of irons, 2-9 P-W. Note the perfect match on uniform 
height throughout entire set and perfect match in hosel length. Front view shows you 
exact length and uniform look from heel to toe of club throughout entire set. 

Shows 4-way weighting principal of one 
wood front and back. Tests have proven 
you'll get 10% greater efficiency on 

distance and direction over standard woods 

Putters . . . we have a complete line of 
blade, mallet, and center . . . all pre-
cision heel and toe weighted. 

For fur ther 
information 

wr i te for our 
brochure. 

AMERICAN PRECISION GOLFCORP 
manufacturer of the "GREATEST FEEL IN GOLF" 

1566 Rowe Avenue, Wor th ington, Minnesota 56187 
Phone (507) 376-4183 

Despite their claims . . no other manufacturer can do 
this . . balance a complete set of iron heads on a l/8" 
rod suspended over a mirror and show the rod going 
thru the center of the face. . . and, the perfect sweetspot 
of each club. 



Pro-Only Suit 

Round One to Golf City 
A Federal District Court has found 
in favor of Golf City, Inc., a Louisi-
ana retailer, in an anti-trust action 
brought against equipment manu-
facturers for selling pro-line clubs 
only to pros. 

This "Pro-only" suit began last 
October in the court of Federal 
Judge James Comiskey in the Cres-
cent City. In the original action, 
Golf City, Inc., represented by attor-
ney Henry Klein cited Wilson Sport-
ing G o o d s Co . , and the Pro-
fessional Golfers Association with 
more than a dozen other manufac-
turers, all of which settle out of 
court prior to the final decision. 

In an exclusive interview in his 
N e w O r l e a n s ' o f f i c e w i t h 
G O L F D O M , Klein was visibly 
elated. " N o one will believe this, but 
I thought that Golf City would win 
the action from the start. The com-
pan ies , " he said, "based their 
defense on the fact that they arrived 
at their marke t ing phi losophies 
separately and there was no hint of 
intercommunication or consulta-
tion between the firms. 

"We disproved that theory by 
producing correspondence between 

'We Will Appeal' 
" W e h a v e r e v i e w e d t h e 

court ' s Findings and determined 
that they are not supported by the 
record and the court 's ruling on 
an anti-trust is in error. It should 
be noted this in an interim judge-
ment by the Federal District 
Cour t and no damages have been 
made. Wilson intends to appeal 
the decision and is competent 
that the erroneous decision of the 
Federal District Cour t will be 
reversed. Wilson continues in its 
belief that our policy is entirely 

lawful and proper. Wilson Spor-
ting Goods Company does not 
intend to make any change in the 
adminis t ra t ion of its profes-
sional-only policy but intends to 
vigorously pursue its right of 
a p p e a l . " — Don McClure , 
General Counsel, Wilson. 

"The court was wrong. The 
P G A and Wilson have no t 
engaged in anything unlawful." 
— Peter Bleakley, Chief Counsel, 
PGA. 

the PGA and the companies which 
showed that there was collusion," 
Klein said. 

Klein, a 30-year-old Tulane 
Universi ty g radua te , is also in-
volved as counsel in a similar action 
against equipment companies which 
has been filed by a Chicago sport-
ing goods dealer. 

Within his fo rmal decision, 
Judge Comiskey cited the industry 
for violation of the Sherman Anti-
trust Act and conspiracy to restrain 

Henry Klein: Mulls over Golf City case, looks to new legal horizons in Chicago. 

t rade in the distribution of pro-line 
equipment. The case, No. 69-2959, 
presents a severe challenge to pro-
only sales. 

J u d g e C o m i s k e y ' s dec is ion 
referred to the expert testimony of 
Dr. Robert Lanzillotti, a noted in-
dustr ia l organizat ion economist . 
Lanzillotti said that in 1967 the top 
four Firms in the industry shared 66 
percent of the equipment market. 
Economically, he has referred to this 
as an "oligopoly," a case in which a 
few sellers dominate the market. In 
essence, he alluded to this as a form 
of dominance by a few which con-
tributes to price fixing and a "pro-
tect the pro atti tude which influ-
ences consumer advertising efforts 
to get people to buy at the pro shop. 

Attempts to sell pro lines by 
firms such as Golf City would tend 
to weaken the pro's profit potential 
and hamper the exclusivity of the 
p r o lines. Judge Comiskey also 
noted that with a controlled market, 
selling between the pros was more 
along the lines of "friendly price 
competi t ion", instead of the cut-
throat situation that occurs at the 
retail level. 

Former PGA president William 
Clarke during the trial testified as to 
advan tages of p ro fitted clubs. 
Clarke became chairman of the now 
defunct PGA Manufacturers Rela-
tions Committee in 1966. 

His basic duties as chairman of 
the committee were to coordinate 
the activities of pros relating to the 


