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age with his club, because he feels 
this shows club officials that the 
superintendent has proven himself 
at the top of his profession. 

Second, the superintendent must 
have a standard contract approved 
by the sectional and national asso-
ciations. " W e are professionals, if 
we are worth our salt we should be 
able to uphold our part of the con-
tract as well as the club upholding 
theirs," Evans said. "With s tandard 
sectional contracts there would be 
no bickering among the association 
members about salaries and bene-
fits. All superintendents young and 
old would get desired salaries with 
backing of the association." 

Third, the clubs should be en-
couraged to hire only the endorsed 
superintendent. This would encour-
age the good superintendent to con-
stantly improve himself, he said. 
T h i s wou ld i n s u r e c lubs g o o d 
superintendents. 

"Four th , and this may hurt a 
little," Evans said, "a change in offi-
cers of the associations. If the offi-
cers cannot think along progressive 
lines they are no longer viable offi-
cials to represent us. It has prob-
ably been a long while since many of 
the sectional and national associa-
tion officers have fought for jobs . 
These people may not remember 
how it was when they were getting 
their start. As a result they are not 
protecting the young superintend-
e n t . A d m i n i s t r a t o r s m a y u n -
knowingly have become compla-
cent. And the younger superintend-
ents look to them for advice coun-
seling and direction. If administra-
tors cannot give us this, then it may 
be time for them to step down , " 
Evans reported in the newsletter of 
the Mid-Atlantic Association of 
Golf Course Superintendents. 

Writers Will Honor Roberts 
At New York Dinner In July 
The Metropolitan Golf Writers 23rd 
National Awards Dinner will pay 
tribute to Clifford Roberts July 28 
at Rye Town Hilton Inn, New York, 
N.Y., according to Paul Menneg, 
president of the group. 

Roberts is chairman of Augusta 

National Golf Club, and winner of 
the association's 1975 Gold Tee 
Award for "outstanding impact on 
the game" in conducting the presti-
gious Masters Tournament for the 
past 40 years. Previous winners of 
the Gold Tee Award include Gary 
Player and Jack Nicklaus. All for-
mer Masters Champions will be 
honored as part of the tribute to 
Roberts. 

Touring professionals to receive 
awards at the dinner include Johnny 
Miller as 1974 Player of the Year, 
Hale Irwin as 1974 U.S. Open 
Champion, Lee Trevino as 1974 
PGA Champion and Jack Nicklaus 
as Tournament Players Division 
Champion. Sandra Haynie will be 
paid special tribute for winning the 
Ladies Professional Golfers Cham-
pionship and U.S. Women's Open 
last year. Patty Berg will receive the 
Ben Hogan Award presented annu-
ally by the Golf Writers Associa-
tion of America to the golfer who re-
sumed their career after overcom-
ing a physical handicap. The 1975 
"Golf Family of the Year" is John 
E. Kenny, Sr. of Chicago, and his 
sons, John, Jr., Gerard , Phillip, 
Patrick and James. Metropoli tan 
area golf champions will also re-
ceive special awards. Proceeds of the 
dinner go to the Caddie Scholar-
ship Funds of Westchester, Long 
Island and New Jersey Golf Asso-
ciations. 

Western Golf Association 
Gives Superintendent Awards 
The Western Golf Association has 
c o m m e n d e d th ree golf c o u r s e 
superintendents for their "skill and 
dedicat ion" in conditioning their 
golf courses for championship play 
during three 1974 national cham-
pionships in the Western Golf Asso-
ciation area. 

Receiving commendat ions were 
Edward Fischer, Butler Nat ional 
Golf Club, Oak Brook, 111., host to 
the Western Open; Russ Adams, 
U n i v e r s i t y of M i n n e s o t a G o l f 
Course, Minneapolis, Minn., host to 
the Western Junior Championship; 
and Dennis Truhn, Point O ' W o o d s 
Golf and Country Club, Benton 
Harbor , Mich., host to the Western 
Amateur Championship. 

In announcing the official com-
mendations, Thomas A. Reynolds, 
Jr., Western Golf Association presi-
dent, said, "Their cooperat ion in 

this phase of their work was in keep-
ing with the highest traditions and 
best interests of the game of golf." 

Funded Tennis Foundation 
Opens Offices in Chicago 
The Sporting Goods Manufactur-
ers Association has created the Ten-
nis Foundation of Nor th America. 
Offices are 705 Merchandise Mart , 
Chicago 60654. Jack Mount ford is 
executive director. 

Mount ford said the Foundat ion 
was developed to promote the ad-
vancement of the tennis industry, in-
cluding the promotion of tennis, the 
encouragement of tennis instruc-
tion and the development and ex-
pansion of tennis facilities, both 
public and private, indoor and out-
door. 

The Foundation is funded by 
membership from sporting goods 
manufacturers and other interested 
persons, groups or organizations 
concerned with sustaining and pro-
moting the game of tennis. 

Imported Beer Sales Grow 
Despite the nation's economic woes, 
a recent report shows that Ameri-
cans, including country club mem-
bers, are drinking premium-price 
imported beers from around the 
globe with greater frequency. This is 
shown by the near 43-million gal-
lons reaching these shores last year. 
This is a 22 percent gain over the 
previous year. 

Heineken, imported from Hol-
land by Van Munching & Co., New 
York, continues to pace the market. 
Heineken has about 35 percent of 
the imported market. Its chief com-
petition, Lowenbrau, and some 30 
other German beers account for a 22 
percent share. Of that total, Lowen-
brau is estimated to have 14 per-
cent. 

According to an industry source, 
Holland beer (with Heineken ac-
counting for 98 percent) has out-
stripped its German competit ion by 
a wide margin over the last six years. 
For example, Holland beer imports 
rose from 7.6 million gallons in 1971 
to more than 12.3 million last year, 
whereas German beers' volume of 
9.6 million gallons in 1971 dipped to 
9 . 5 m i l l i o n l a s t y e a r . G e r -
man beers' market share, according 
to the source, dropped f rom 27 per-
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cent to 22 percent over the past two 
years. Meanwhile , Canadian beer 
impor ts j u m p e d f rom 15 percent in 
1973 to over 20 percent last year. 

15 Years Service Training 
Celebrated by Jacobsen 
Jacobsen Mfg. Co., Racine, Wis., 
this year celebrates 25 years of con-
t inuous p roduc t service training. 

H C T E N N I S 
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C o m p a n y e x e c u t i v e s t o l d 
G O L F D O M that in 1950 Jacobsen 
recogn ized the need f o r service 
t raining for dealers and dis t r ibutors 
who sold and serviced its products . 

T o accomplish this the com-
pany formula ted a na t ionwide train-
ing p rogram which involved three 
sets of t ra ining teams — one set each 
for the East Coast , middle West and 
West Coas t . From 1950 to 1963 ser-
vice schools were conduc ted by 
Jacobsen field sales engineers and 
field service supervisors in all par ts 
of t h e c o u n t r y . M a n y of these 
schools were sponsored by Jacob-
sen dis tr ibutors for the benefit of 
Jacobsen equipment users. 

A factory service school was 
opened in Racine in 1962. In 1964, 
because of the increasing interest in 
p roduc t service, the school was ex-
panded to 4,000 square feet in one 
area and remodeled to include audio 
and visual training aids. Within re-
cent years service t ra ining has gone 
internat ional with travel to many 
countr ies where Jacobsen products 
are being used. The Jacobsen train-
ing staff has trained over 125,000 
technicians in the past 25 years. 

Robert Trent Jones Tax Case 
Gets Favorable IRS Ruling 
The Internal Revenue Service ini-
tially considered the a r r angemen t by 
golf course architect R o b e r t Trent 
Jones a tax dodge, bu t everything 
was ironed out in the end . Here is 
the short story f rom the beginning. 

An offshore co rpora t ion solely 
owned by Jones of N e w Jersey 
agreed to design and manage con-
struct ion of an English c lub ' s $240,-
000 golf course. Because the club 
could no t get Britain to permit pay-
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Double uni t shown holds 16 bags, size 2' x 4 ' x 6 ' -6" high, gives 
12" x 12" space for bags. Single unit holds 8, size 1' x 4' x 6'-6" 
high. Sturdy steel. Bags set sol id on tapered shelves. Send us 
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ment of Jones ' 10 percent fee in dol-
lars, he formed a second company in 
the Bahamas and m a d e it a party to 
the contract . He had hoped to use 
this company to collect his blocked 
sterling and facilitate its conversion 
into dollars. 

The first company per formed 
some of the work on the project, but 
the second company got the pay-
ments for it. Partly for this reason, 
the IRS considered the arrange-
ment a tax dodge. It insisted tha t 
$22,075 of the golf club's 1968 pay-
ments to the second Jones company 
(which lost money and was not tax-
ed in 1968) amoun ted to a dividend 
to Jones on which he owed $12,874 
in taxes. The tax cour t recently sided 
with Jones. The cour t held that the 
money was not paid as a dividend to 
Jones . "The funds re ta ined," the 
cour t said, "were no t personally 
used by the peti t ioner, nor were they 
expended for his personal benef i t , " 
the Wall Street Journa l reported. 

Clubs Put Out Welcome Mat 
To Entice New Membership 
T h e high cost of belonging and the 
s tate of the economy has appar -
ently lead to some thinning of club 
membersh ip lists across the coun-
try. 

T o lure members , Island Hills 
Gol f Club in Sayville, N .Y . has 
begun a recruiting drive and talks up 
golf to local religious and f ra ternal 
groups . H a r b o r Hills Count ry C lub 
in Port Jefferson, N .Y . has lost half 
its golfing membersh ip in the past 
year . It has tried to recoup by cut-
t ing golfers' annual membership fees 
f r o m $1,190 to $950. 

Englewood Gol f Club, Engle-
wood , N.J . , has gone even fur ther . 
F o u n d e d in 1896 and once the site of 
the U.S. Open, the club last year had 
220 members paying its annual tab 
of $1,975 plus o ther charges. 

N o w it has tu rned to an aggres-
sive market ing p rog ram with ads on 
rad io stations and buses. One new 
idea is a " P a y as You G o C l u b " 
membersh ip for $275 a year. Those 
w h o join pay a $9 greens fee each 
t ime they play golf, $3 for each ten-
nis game. Regular membership at 
Englewood has d ropped to 150, bu t 
the club has 200 " P a y as You G o " 
members plus 600 dining members 
w h o pay $50 a year jus t to eat at the 
c lub 's discotheque, the Wall Street 
Journa l reports. 



Superintendent's Education 
Becoming More of a Factor 
Many seasoned golf course superin-
tendents around the country may be 
the last of a fading breed — those 
who rely strictly on experience in 
practicing their profession. 

Dr. Joseph Troll of the Univer-
sity of Massachusetts does not com-
pletely agree with the growing t rend 
to close the door on experience 
when a job opening is being stud-
ied. He maintains the practical as-
pects of the profession are difficult 
to overlook. However, he does ad-
mit that a good many turf schools 
are producing capable young men, 
and that this supply may become a 
major factor in the future. 

Dr. William Daniel of Purdue 
said the expansion of the turf 
managing educational program is a 
signal that the superintendents of to-
morrow will be those plotting the 
improvement of the golf course on 
paper rather than learning slowly in 
the field. 

"There definitely has been a 
change in the past 10 years," Dr. 
Daniel told Gerry Finn for the 
newsletter of the Golf C o u r s e 
Superintendents Association of New 
E n g l a n d . " A n d I s u p p o s e t h e 
supe r in t enden t ' s profession has 
been responsible for it. In making 
the profession more attractive with 
higher salaries and increasing bene-
fits, the young people of today are 
diving into turf management pro-
grams like never before. 

" N o w , they haven ' t s t opped 
turning out turf management ma-
jors ," he said. "So this market will 
become flooded and selectivity will 
be evident in replacing re t i r ing 
superintendents." He recalls that the 
the golf course superintendent of 
years ago did not command the re-
spect and attention he does today. 
Therefore, since he was hardly no-
ticed, little thought went into re-
placing him. Usually, it was simply a 
matter of elevating his assistant. 

"This problem comes right back 
to the old story of upgrading the 
profession," he said. "The sad part 
of it all is that fine, decent people are 
bound to get hurt . I include in my 
theory of advancing the superin-
tendent 's vocational position a slow 
but reluctant bumping off of the vet-
eran." 

Dr. Troll is not completely con-
vinced the country club will put an 

exclusive requirement of education 
on its turf j ob openings. "I guess I 'm 
from the old school," he said. "I still 
think there 's room for both in golf. 
However, I 'm leaning to the fact 
that one can't work without the 
other. It has to be a combination of 
education and experience. So, in a 
way, I 'm saying education is mov-
ing into a distinct qualification for 
the super in tenden t ' s p rofess ion . 
With so many people coming out of 
schools, the employers have to be in-
fluenced when a young man in-
cludes a college degree in his presen-
ta t ion." 

Hercules Wins Market Award 
For "Be A W.I.N.er" Ad 
A top award in the 1975 National 
Agr imarke t ing Awards compet i -
tion for the southeastern region has 
been won by the Turf and Horticul-
tural Products Division of Her-
cules, Inc. 

The award was made for the 
Hercules "Be A W.I .N.e r" Nitro-
form fertilizer campaign in Cate-
gory 5A-Trade Papers — a cam-
paign of single pages in two or three 
c o l o r s . T h e a d h a s r u n in 
G O L F D O M and other industry 
magazines. The campaign featured 
the use of "W. I .N . " as an acronym 
for water insoluble nitrogen, an im-
portant ingredient of turf and horti-
cultural fertilizers made with Her-
cules Blue Chip fertilizer. 

Doris J. Watson was the account 
supervisor in the Hercules advertis-
ing department . The advertising 
campaign was prepared by Chesa-
peake Advertising Agency of Nor-
folk, Va., under the direction of 
Robert Stiffler, president. 

USGA Region Director Named 
Thomas J. Meeks, Carmel, Ind., will 
join the United States Golf Asso-
ciation staff on June 1. He will be re-
gional director, a new position. 

His duties will include periodic 
personal contact with regional golf 
associations, USGA member clubs 
and U S G A committee members. 
The U S G A said it has long felt the 
need for more personal contact with 
its constituents around the country. 
For three years Meeks has been ex-
ecutive director of the Indiana Golf 
Association and the Indiana section 
of the PGA. 

Grafalloy Expands Facilities 
Grafal loy Corp. has leased 9,400 
square feet of industrial space at 
1020 N. Marshall Ave. in El Cajon, 
Calif, to expand the manufactur ing 
and warehousing of its graphite golf 
shafts, according to company presi-
dent J. T. Sterry. 

John Gibson of the San Diego 
office of Grubb & Ellis Co. repre-
sented the lessor, J. N . Ceazan Co. , 
Inc., of Los Angeles, with Hill-Smyk 
Associates cooperating. 

Johns-Manvllle Publishes 
Revised Golf Car Brochure 
Johns-Manville 's Club Car golf car 
is explained in a revised brochure re-
cently published by the Denver com-
pany. 

What the company calls opera-
tional advantages of using the four-
wheel electric car are explained in 
color photos and text. Included in 
the brochure is complete specifica-
tion data, including standard and 
optional equipment. For a copy of 
the brochure , IR-10A, write to 
Johns-Manville, Box 5705P, Green-
wood Plaza, Denver, Colo. 80217. 

Golf Club Company Expands 
Diamond T Sports, Inc., a manu-
facturer of golf clubs, has leased an 
industrial building at 15557 Gar -
field Ave., Paramount , Calif., in 
order to expand its manufactur ing 
operations. The announcement was 
made by company president Charles 
F. Hagemeyer. 

The building contains 12,000 
square feet of space and the grounds 
has parking for 15 cars. 

Eating and Drinking Sales 
To Be Up 10% This Year 
Total United States eating and 
drinking place sales reached $41.8 
billion last year, according to the 
Census Bureau. 

With menu prices up at least 12 
percent, there was no real growth 
nationally. Projections for 1975 are 
for a 10 or 11 percent sales increase. 

One Way Course Maintenance 
May Change In Next 20 Years 
Golf course superintendents may be 
regularly fertilizing only landing 
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areas on fairways, greens, tees and 
approach areas in the future if the 
fertilizer crunch turns out to be a 
permanent headache, according to 
Texas A & M's Dr. James Beard. 

Speaking in New Orleans at the 
GCSAA conference earlier this year 
in a panel discussion of the fertilizer 
situation, Beard said: "One of the 
negative aspects of using less fer-
tilizer is the reduced recuperative 
potential of the turf this causes. 
There might have to be more con-
cise differentials of how available 
fertilizer is applied, and superin-
tendents might be fertilizing land-
ing areas differently than the rest of 
the fairways down the road another 
20 years." 

There were other interest ing 
notes that came out of the informa-
tive panel. Outgoing GCSAA Presi-
dent Charles Baskin said last year in 
the United States there were 280 
million rounds of golf played. Bas-
kin also produced another figure 
that should have manufacturers of 
course maintenance equipment and 
materials drooling — in 1974, over 
$550 million was spent on golf 
course maintenance. 

Hercules' George Osburn said 
the concept of slow-release fertilizer 
is now established, and that as com-
panies begin to see a bigger return 
on investment for their research in 
this area that superintendents will 
have more and better fertilizers of 
this kind to choose f rom. 

Attendance Sets New Record 
At Chicago Restaurant Show 
Pulling well over the 93,000 persons 
it did a year ago, the 56th National 
Restaurant Association Restaur-
ant, Hotel-Motel Show closed a 
five-day stand in Chicago on May 
21. Nearly 900 exhibitors flooded 
the 285,000 square feet of the 
McCormick Place site. 

New ideas, products and N R A 
educa t iona l seminars filled the 
show's atmosphere, as foodservice 
operators from all over the country 
converged on the Midwest. 

Several new innovations were in-
troduced at Chicago. A number of 
computer firms were on hand to 

highlight products to simplify bill-
ing. One liquor control company 
came out with a new system of dis-
pensing drinks, pre-measured and 
with billing tied directly into a cash 
register. 

A variety of topics were sur-
veyed during the educational semi-
nars. Problems concerning govern-
ment regulation, the fast food mar-
ket, work motivation and design 
and decor were covered. The high-
light of these sessions was a panel on 
t o d a y ' s problems t ha t included 
former New York City mayor John 
V. Lindsay, and U.S. Senators Carl 
T. Curtis (Rep., Neb.) and John V. 
Tunney (Dem., Calif.) 

National Club Association 
Establishes Golf Division 
The National Club Association has 
divided its private club member-
ships into golf and country club, 
yacht club, tennis and city club di-
visions, President James J. Clynes, 
Jr. announced at the N C A Annual 
Conference in Washington. 

At the meeting, Clynes, of the 
Country Club of Ithaca, N.Y., was 
reelected; Milton Meyer, Jr. of Pine-
hurs t Coun t ry Club , Li t t le ton, 
Colo., was reelected vice president; 
Herber t L. E m a n u e l s o n , Jr . , of 
Mory 's Association, New Haven, 
Conn. , was elected secretary; and 
G u e n t e r Skole, m a n a g e r of the 
Metropolitan Club, Washington, 
D.C., was elected treasurer. 

Judge Clynes appointed leading 
club members and executive mana-
gers to the councils; in that capacity 
they will represent the interests of 
their respective divisions and will 
provide the communicat ions link 
between their divisions and the bal-
ance of the organization. 

" W e feel that this makeup of 
divisions was the most significant 
change to come out of the confer-
ence," NCA Executive Director 
Gerard F. Hurley told G O L F D O M . 
" W e recognize clubs of like type 
have different problems different 
f rom other types of clubs, and we 
have provided these divisions so 
problems can be dealt with on their 
own terms with their own people." 

Men appointed to the blue-rib-
bon golf and country club division 
council are: chairman, W. W. "Mike 
Gumaer , Jr., past president of the 
Country Club of Rochester, N.Y.; 

Donald T. Hayes, manager of Sci-
oto Country Club, Columbus, Ohio; 
John L. Moneta, president of Phila-
delphia Country Club; James S. 
Gaskell, president of Montgomery 
Country Club, Alabama; Donald 
Brimmer, administrative director of 
Woodmont Country Club, Rock-
ville, Md.; and Harold B. Berman, a 
representative from the NCA board 
of directors. Hurley said 150 per-
sons attended the conference. He 
said the board of directors author-
ized establishment of a plan for offi-
cers and club directors to enroll in a 
liability insurance plan at group in-
surance rates. The plan will be avail-
able to N C A member clubs. Hurley 
also said the 1976 conference will be 
held in the fall on the West Coast , 
thus providing two club manage-
ment conferences six months apart . 
The other conference is the Club 
Managers Association of America 
annual meeting held annually in the 
early part of the year. 

1975 Roster of Membership 
Available from Architects 
The American Society of Golf 
Course Architects has published its 
1975 membership list, which in-
cludes a map with the location of the 
various designers. 

President Geoffrey S. Cornish 
reports the Society's membership in-
c l u d e s l ead ing a r ch i t e c t s f r o m 
C a n a d a , Mexico, and the U.S . 
There are 57 regular members, 18 
associate members and two foreign 
corresponding members. The list is 
available by writing: 221 N. LaSalle 
St., Chicago, 111. 60601. 

Ohio Course Wins Lawsuit 
Brought by Injured Woman 
A $45,000 lawsuit brought against 
Columbus Country Club in Ohio by 
a woman injured at the course has 
been decided in favor of the coun-
try club. 

While playing in an invitational 
tournament , the woman tripped 
over an irrigation riser and fell and 
broke her shoulder bone. The judge 
ruled in favor of the country club on 
four points: 

—The assumption of risk went to 
the golfer. 

—The woman was negligent in 
maintaining her own natural needs 
and welfare and that irrigation risers 



are natural on a golf course with 
watered fairways. 

—Irrigat ion risers are not a 
dangerous instrument on a golf 
course. 

—Since the woman was an in-
vited guest, it was her choice and 
benefit to play the golf course re-
gardless of its condition. 

Two Wine Guides Published 
Two wine guides were recently pub-
lished by Charles Scribner's Sons, 
597 Fifth Ave., New York, N.Y. 
10017. 

"Grossman's Guide to Wines, 
Spirits, and Beers," by Harold J. 
Grossman, is now in its fifth edi-
tion. It is a complete and standard 
reference book on every type of 
alcoholic beverage — where it com-
es from, how it is made, its history, 
special characteristics and taste, 
how to store and serve it, and its 
uses. The revised and enlarged edi-
tion, which includes new charts, 
maps and photographs, gives the 
latest information on U.S. and im-
ported wines, spirits and beers, with 
up-to-date lists of vintage years, cur-
rent liquor regulations and trends in 
public taste and consumption. Cost 
of the book is $12.95. 

"The Concise Atlas of Wine," by 
Wina Born, gives coverage of wine-
growing areas throughout the world 
with maps, all specially prepared for 
the book. The introductory chap-
ters explain how wine is made de-
scribing the character and growth of 
the different types of grape and the 
processes they undergo, tell the his-
tory of wine, how to buy and how to 
drink wine, and give advice on wine 
and food. The main body of the 
book consists of the atlas section, 
which is complemented by a con-
cise but thorough explanatory text. 
Cost is $10. 

U.S. Open Sites Announced 
The Inverness Club in Toledo has 
been named the site of the 1979 U.S. 
Open. 

In addition to this year's open to 
be held this month at Medinah 
Country Club in Illinois, other fu-
ture sites already announced are: 
Atlanta Athletic Country Club, next 

year; Southern Hills Country Club, 
Tulsa, Okla., 1977; and Cherry Hills 
Country Club, Englewood, Colo., 
1978. 

The 1977 U.S. Amateur tourna-
ment will be played at Aronimink 
Golf Club, Newton Square, Pa. This 
was the site of the 1962 PGA Cham-
pionship. 

Toro Sales and Earnings 
Reported for Nine Months 
The Toro Company, Minneapolis, 
Minn., has reported sales of almost 
$101.7 million for the nine-month 
period ending April 30. This is an in-
crease of 23 percent over the pre-
vious year. However, as predicted 
earlier, earnings were significantly 
lower than the almost $2.97 million 
or $1.21 per share achieved for the 
same period in fiscal 1974. Earnings 
for the nine months just completed 
were more than $1.2 million, or 
$4.09 per share. 

T o r o P r e s i d e n t D a v i d T . 
McLaughlin explained that there 
would be a decline in profit margins 
due to three main causes: the reduc-
tion in new golf course and condo-
minium projects with its attendant 
impact on the irrigation business; 
the cold, late spring which has re-
tarded sales of lawn and garden 
products throughout the country; 
and the continuing increases in 
material costs. 

more certified superintendents than 
not in the future." 

Frank said the GCSAA certifica-
tion program was initiated in 1971, 
and that it involves a six-hour ex-
amination. • 

IF YOU DON'T HAVE A PAT H A N D , 
CHOOSE ONE OF OUR F O U R . 
T H E " K L U N K E R " » T R U S T R O K E 242 

• " K L U N K E R I I " * T R U STROKE 212 
$21.00 stainless steel, $23 .00 si l icone bronze. 
Specify 34 or 35 in. Ig., custom lengths add S2.00. 
Postage included. *Not available in silicone bronze. 
Professional and representitives inquiries welcome. 

Mail check or money order to: (Calif, res. add 6% tax) 

J.E. Becker Co. 
P.O. Box 2915, Dept. G-6, Culver City, Ca. 90230 
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C U S T O M 
CLUB MAKING 

SUPPLIES 

PERSIMMON or LAMINATED 
FINISHED or UNFINISHED 

call or write 

custom made by 
BERT DARGIE 

GOLF CO., INC. 
2665 Broad Ave. 

Memphis, Tenn. 38112 
901 327-1674 

Certification Is A Must, 
One Superintendent Says 
Professional pride and what it will 
mean to be certified in the future are 
two good reasons for superintend-
ents to take steps to be certified by 
the Golf Course Superintendents 
Association of America, according 
to Merrill J. Frank, superintendent 
at Brookside Golf & Country Club, 
Columbus, Ohio. 

"Being certified is presently the 
the top rung or the highest ad-
vanced class of golf course superin-
tendents in the GCSAA," Frank 
told G O L F D O M , "and you are in 
select company as one of the 186 
certified super intendents in the 
United States at this time. As con-
cerns the future, being a certified 
superintendent may just be a big 
plus in the mind of a prospective 
employer, and there also may be 



PRODUCTS 
A M A R R I A G E of exotic metals 
and advanced design, the new Titan-
ium irons by Con-Sole offer an-
other innovation to the industry. 
Providing the principles of toe/heel 
weighting, the clubs feature the larg-
est sweet spot and the lowest center 
of the gravity in the market. Utiliz-
ing perfect balance and highly func-
tional design, the Titanium line is an 
ultra light iron, 44 percent lighter 
than stainless steel. All models offer 
investment cast heads. 

Circle 701 on free information card 

F O R G O T T E N C O M B I N A T I O N S , 
lost keys, removal of locks by ex-
members can all be time-consuming 
to solve when locker protection is 
left up to the individual. These prob-
lems can all be eliminated through a 
locker system administered through 
the club. Master Lock, the world's 
largest supplier, offers several de-
signs. Included in their clubhouse 
package is the built-in key lock with 
precision pin tumbler mechanism, 
pictured below. 

S A V I N G F E R T I L I Z E R and labor 
are two advantages of the new Clip-
ping Spreader f rom Ginther Equip-
ment. After loading, clippings can 
be spread in a mulch form evenly 
and at a desired thickness by merely 
activating the clutch. 

Circle 703 on free in format ion card 

M O N O G R A M M E D with the golf-
er 's own initials, the Letterheads 
collection of personalized knitwear 
offers a new line of head covers. 
Available in seven colors, the golf-
er 's initials are in white against the 
knit background and topped with a 
large pompom. Logo reproductions 
are also possible. The covers are 
made of washable or lon. 
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SPECIFICALLY D E S I G N E D to 
contain golf or tennis balls and to 
prevent them f r o m endanger ing 
non-players or passing motorists, 
the new Colorbound Super Security 
Fence by Colorguard can not be 
penetrated by an object one-third 
the size of a golf ball. Made of vinyl-
clad, galvanized steel, chain-link 
fabric, the fence is ideally suited for 
use on roof-top courts and driving 
ranges. Colorbound comes in six 
colors and carries a 10-year war-
ranty. 

Circle 706 on free informat ion card 

A N Y O N E C A N now unroll a dance 
floor in minutes with little effort 
with Crown's new portable system. 
Mounted on tr ipod caster legs, the 
12-foot long floor rolls up to just 
nine inches in diameter. The floor is 
made of grease-proof, water-proof 
vinyl and an optional edging strip is 
also available. The unit can be 
placed over concrete , grass or 
carpeting and will not creep. 

Circle 706 on free information card 

Q U A D R U P L I N G its line of 
fashionable golf wear, A M F / B e n 
Hogan Company has recently intro-
duced a new line of sweaters, slacks 
and hats. The sweaters come in sev-
eral materials including cashmere, 
orlon and a blend of acrylic and 
merion wool. The slacks offer both 
solid colors and plaids and come in 
several colors. Shown below, is the 
distinctive Hogan cap. 

Circle 702 on free informat ion card 



O U T D O O R L I G H T I N G can now 
become handsome and still func-
tional with a new line of lighting in-
stallations and replacement globes 
f rom Trimblehouse. Resistant to 
thermal extremes and vandalism, 
the globes are made of unbreakable 
Lexan®. Custom sizes are available. 

Circle 707 on free information card 

C U S T O M D E S I G N E D to keep 
water in its place, Tami shower cur-
tains add practical decorating to the 
locker room. Designed in an attrac-
tive fabric that is inherently flame-
proof and antibacterial, the cur-
tains effectively inhibit the growth 
of surface organisms. Eyelets are 
rust-proof a luminum and the cur-
tain fabric will not mildew. The cur-
tains come in a variety of colors and 
stripes. 

IDEAL FOR marking lockers or 
keeping a better inventory on shoes 
stored in the locker room, self-stick 
numbered markers by Pratt Paper 
Products can help keep track of 
things. Eight sheets of markers, 
numbered from 1 to 500 are in-
cluded in each set of labels. 
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A N A T T R A C T I V E addition to the 
landscape of any club, R o m a n 
Fountains can enhance the beauty 
of the grounds. The water displays 
are shipped with complete pools, 
fountain equipment, pumps and 
lights and can be easily installed. 
Accord ing to the manufac tu re r , 
even the rpost complex custom foun-
tain may be offered in kit form, 
helping to further reduce costs. 
Roman offers a complete line of 
fountains and a free catalog is avail-
able by request. 
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A SENSIBLE S O L U T I O N to sand-

trap situations is the reasoning be-
hind the Sandman wedge by Golf 
Limited. The club's revolutionary 
design enables it to give complete 
control in the sand or on the fair-
way. The design eliminates the drag 
on the sole and according to Golf 
Limited, the club is the most per-
fectly balanced wedge ever made. 
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WITH T H E S U P E R I N T E N D -
ENT in mind, the new Toro Work-
master utility vehicle is engineered 
for the heavy-duty work of the 
course. The vehicle offers hydro-
static drive, a lower center of grav-
ity and oversize rear tires that make 
for increased sidehill stability, trac-
tion and hill-climbing ability. Auto-
motive controls, increased legroom, 
spring suspension and shock ab-
sorbers are all standard. 
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AVAILABLE IN distances span-
ning from 20 to 130 feet, laminated 
wood bridges by Weyerhauser can 
cost less and require one-third the 
time required to install steel or con-
crete s t ruc tures . Weyerhause r ' s 
deck-bracket design virtually elimi-
nates decay from moisture penetra-
tion and allows individual parts of 
the bridge to be replaced. 

ABLE T O create and control cool 
air, as well as hot, the Wine Vault by 
Viking Sauna offers a professional 
way to store wine at the club. The 
unit is shipped in a prefabricated 
form, but is easy to assemble or dis-
assemble in minutes. The Wine 
Vault also offers mobility, conven-
ience and the security of a key lock. 
The unit is self-contained and lined 
throughout with redwood. A spe-
cially designed refrigeration unit in-
side is adaptable to regular house-
hold current. Each bottle is individ-
ually suspended on redwood racks. 
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P O P U L A R on tennis courts in-
doors and out, the Plexipave color 
finish system is chosen because it's 
tough and durable, but at the same 
time, economical. Made of 100 per-
cent acrylic, Plexipave will not 
develop shiny areas after years of 
hard play. The system comes in 
eight colors, enabling it to comple-
ment or contrast to its surround-
ings. The surface is suitable for any 
climate. A free brochure about the 
system is available free from the 
maker, California Products, on re-
quest. 

Circle 713 on free informat ion card Circle 715 on free informat ion card 
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Merchandising 
a merchandising packet for pros 
handling its line. Included in the 
portfolio are a number of testi-
monials f rom satisfied customers 
along with press items on the club 
f r o m v a r i o u s med ia , the mos t 
prominent of which was a piece 
from the Nov. 4, 1974 issue of 
Newsweek. 

For several seasons one com-
pany in golf business, has con-

sistently aided the pro, the Etonic 
division of the Charles A. Eaton Co. 
For example, for a minimal charge, 
Etonic provides a complete mer-
chandising kit for such big sale days 
as Mother ' s Day and Father 's Day. 
The kit is full of promotional items 
that can compliment sale oppor-
tunities in the shop. 

Of course, promotional efforts 
are often focused on such special 
emphasis holidays as Christmas and 
several of the f i rms offer gift 

packaging of products to coincide 
with this time of year. For instance, 
F a u l t l e s s , R o y a l , P G A / V i c t o r , 
R a m , D u n l o p , A c u s h n e t a n d 
Pedersen all offer gift boxes of their 
top of the line balls for the Christ-
mas selling season. 

Added incentives were attached 
to the balls to aid sales. Royal's gift 
box featured an attractive chess set, 
while PGA/Vic tor ' s was accom-
panied by a flask of men's musk oil 
and R a m ' s of fered a weighted 
warm-up ring. 

T h r o u g h o u t the year, m a n u -
f a c t u r e r s o f f e r a n u m b e r of 
brochure-type leaflets highlighting 
new products. Easily available f rom 
field salesmen that visit the pro, 
these leaflets can often be turned 
into envelope stuffers that can be 
placed in the mail from the club to 
its members, thus highlighting mer-
chandise either new to the shop or 
still prominent. These items are 
almost always free from manu-
facturers. 

By the efforts of the manufac-
turer and the piece of merchandise 
itself, the pro can often gain an ad-
vantage on how to sell a product . 
For instance, Ron Sanders of Red 
Hot Golf markets a wood and an 
iron that in themselves are teaching 
tools for the golfer. Sanders' club 
have incorporated a solid epoxy in-
sert in the club face that after con-
tact with the ball show a smudge 
from where the club connected. "We 
call them our i n s t a n t Replay' clubs. 
Since they use clear epoxy and show 
the smudge, they are almost a self-
teacher for the player. The advan-
tage of the club is its aid in cor-
recting the swing. That 's an added 
selling point ," Sanders said. 

Impulse buying in the pro shop 
is an every day thing and especially 
on such items as gloves. Robert 
Robinson, sports glove product line 
manager for Edmont-Wilson told 
G O L F D O M , "P rominen t ly dis-
played merchandise can keep sales 
up and a t t rac t ive displays lend 
themselves to sales." 

E d m o n t - W i l s o n a long wi th 
many other manufacturers package 
their products in attractive displays 
that catch the eye and keep the 
p r o d u c t n a m e in f r o n t of t h e 
customer. 

Through a variety of ways, 
manufacturers are helping the pro 
merchandise. Why not, it's to their 
advantage too. • 

PICK OUR BR4INS. 
Profit from our experience. Over the years, and around the 
country, we've seen what works ana what won't. You know 
us as the leading salesj^eps in golf and sportswear fashions. 
But you may not know h^Vn^any business ideas we can 
contribute to your retailing success. We provide this advisory 
service free-just fo^fhe askingxfree...write for our useful 
Profit Markup Calculator JJCK G4RN>4H>4N,INC 

i v l TW I ^ „ J & e pfofit pros. 

N a t i o n a l h e a d q u a r t e r s : P.O. Box 1308, N e w p o r t B e a c h , C a l i f o r n i a 9 2 6 6 3 (714) 646-5169 

R e p r e s e n t i n g Johnston & M u r p h y g o l f shoes, " J o h n Wei tz" men's shirts b y Exce l lo , Esquire 
spor tswear , S p y d e r M a r k s lacks, H a d l e y w o m e n ' s spor tswear , a n d ill i knit sweaters . 

Circ le 112 on free i n f o r m a t i o n card 
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other item in the system because of 
friction and pressure. New switches, 
gauges and other monitoring devices 
will also be necessary for the newer 
systems. The "as-bui l t" plans of the 
system would be handy to have for 
the c o n t r a c t o r and could save 
money with careful planning. How-
ever, this is generally lost af ter a 
period of years and changeover in 
personnel. Many courses were built 
with a route plan only and no plans 
remain. 

Some clubs have to do any type 
of irrigation work on their own with 
their own people. In many cases this 
is the only way the job will be ac-
complished, regardless of the out -
c o m e a n d c o s t . H o w e v e r , t h e 
present-day irrigation cont rac tor 
has the materials, men and equip-
ment to get the job done in a 
minimum a m o u n t of time and in-
convenience to the golfers. His ser-
vices may cost more than volunteer 
efforts of the men's club, but he 
s h o u l d l e a v e a w a r r a n t y o r 
guarantee on the parts a n d / o r labor 
for a period of time. Some manu-
facturers are offering up to a 10-year 
warranty on certain parts. Some ex-
amples of remodeling and renova-
tion of irrigation systems are: 

Patty Jewet t Munic ipa l G o l f 
C o u r s e is in C o l o r a d o Spr ings , 
Co lo . This 27-hole facili ty ge ts 
heavy play, m o r e than 125,000 
rounds last year. Yet the course was 
not closed during the renovat ion 
procedure. One fairway or hole was 
closed at a t ime for a period of 
about three days each. The contrac t 
called for the new pipe to be plowed 
in rather than trenched. Thus, the 
damage to the turf was minimized 
and practically nonexistent. The 
only areas needing to be trenched or 
opened were for placement of valves 
and tie-ins to the existing pipe. T h e 
j o b was done in 89 days (weekdays 
only because of heavy play on week-
ends) during the summer of 1973 for 
a cost of about $215,000. This in-
cluded 40,000 feet of pipe, modify-
ing the fairway watering system to 
include a two-row system for 18 
holes and changing over a two-row 
quick coupler system on nine holes 
to complete automat ic . This j o b 
demanded 500,000 feet of wire and 
1,200 sprinkler heads. Some pipe 
was usable f rom prior installations, 
but for the most part , galvanized 
swing joints showed extreme wear 

and were leaking after six years in 
the ground . 

T inke r Air Force Base Golf 
C o u r s e is in O k l a h o m a C i ty , 
Ok lahoma . This project involved 
upgrading of nine holes with a 
single-row fairway system, plus tees 
and greens coverage. The cost of this 
work was near $50,000. Due to 
limited f u n d i n g , this sys tem is 
ope ra t ed semi -au tomat i ca l ly . A 
valve must be turned manual ly for 
each segment of the system in order 
to activate the sprinkler heads. At a 
later date, plans have been made to 
plow in the necessary tubing and 
wir ing p lus the a u t o m a t i c con-
trollers to facilitate an entire auto-
matic system. 

Advance planning. Trosper Park 
Golf Course is also in Ok lahoma Ci-
ty. This is an 18-hole municipal 
facility tha t made a different reno-
vation. This bid called for a com-
plete new system. Thus, a single-row 
system, including tees and greens, 
was installed and au tomated for 
about $135,000 in 1973. Hous ton 
Country Club in Hous ton had no 
choice but to install a totally new 
system in 1973 and chose the electric 
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OUTDOOR WATER COOLING 
tor golf courses, tennis courts, 

recreation areas. 
A Q U A M A S T E R 

Electric water cooler 
New patented Hi-capacity water cooling sys-
tem may be installed over one mile on under-
ground 115 V AC using existing power from 
club house maintenance building — irrigat-
ing system. W A T E R B O Y 
10 gal. 115 V Portable electric water cooler 
(Ice-bank principle — No Hand Icing) 

SAFARI Gas-Fired Water Cooler 
Cold drinking water where you need it. Costs] 

I less than 10a a day to operate. 
Write or call ( 305 ) 9 4 2 - 8 0 7 6 

H. N. GEISLER CO. 
591 N. E. Fifth Street 

Pompano Beach, Fla. 33060 

Circle 175 on free i n fo rma t ion card 

Neet-Kleet H e a v y Duty , 
Rofary Brush 

ELECTRIC SHOE CLEANER 
for: 

Country Clubs • Plug in to regular 
A.C. supply . 

* Grea t l y reduces 
c o n t a m i n a t i o n of 
carpets & floors. 

Also available: 
the lower priced 

mwiMti 

Shoe Cleaner t Polisher 

cJLeonard industries 
Dept . G, P.O. Box 5842 

Sherman Oak>, 
Ca l i fo rn ia 91403 

Phone: ( 2 1 3 ) 7 8 9 - 5 8 3 6 
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DI5PO$4BL£ 
Ghix 

Towels 
NOW AVAILABLE 
IN WHITE 

•Trademark CMI 

NO LOSSES-
NO LAUNDRY PROBLEMS 
Look fo r t h e CROSS HATCH Brand. 

For samples and information 

Chicopee Mills. Inc. 
P.O. Box 68. Milltown. N.J. 08850 

Offices in leading cities 

I 
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CMSüFED 
Rates: All classifications 50<t per word. 
Box numbers add $1 for mailing. All 
classified ads must be received by the 
Publisher before the 10th of the month 
preceding publication and be accom-
panied by cash or money order cover-
ing full payment. 

B U S I N E S S O P P O R T U N I T I E S 

GOLF COURSES: Want to buy or sell a 
golf course? Our business is exclusively 
golf courses transactions. We also do 
golf course market value appraisals. 
M c K a y R e a l t y — GOLF A N D 
COUNTRY CLUB PROPERTIES. 
15553 N. East St. (U.S. 27), Lansing, 
Mich. 48906. 

H E L P W A N T E D 

R E P S W A N T E D 
Most pub l ic ized go l f c lubs of 1 9 7 4 - 7 5 S h a m r o c k . 

" P o w e r Pocke t " c lubs 
Certa in reg i ona l a r e a s n o w open for qua l i f i ed sa le s reps. 

Please send resume to: 
S H A M R O C K GOLF C O M P A N Y 

10S50 Wilshire Boulevard 
Suite 560, Los Angeles, California 90024 

HELP WANTED Instructor: Golf course 
and turf maintenance courses, AVTI in 
upper midwest — 3 years experience 
required. Contact: Lowell Blom, Land-
scape Career Center, Anoka AVTI, Box 
191, Anoka, Minnesota 55303. Phone 
612 427-4920. 

REPS. WANTED to sell golf and tennis 
pro shops and boutiques. Complete 
men's and women's apparel including 
tennis shoes. Nationally advertised 
lines. These territories only: (1) Hawaii, 
(2) eastern Pennsylvania, D.C., Mary-
land, Delaware. Reply Box 29, Golf-
dom, 9800 Detroit Ave., Cleveland, 
Ohio 44102. 

M I S C E L L A N E O U S 

GOLF CAR TIRES First line 18 x 8.50-8, 
$13.50; 18 x 9.50-8, $13.75 plus F.E.T. 
Send for our complete tire line. All sizes 
available. Golden Triangle Sports, Inc., 
6317 Library Road, Library, Pa. 15129. 
Phone 412 835-6898. 

FOR SALE — good used golf balls for 
practice range (striped red). Raven 
Golf, 6148 Thornycroft, Utica, Michigan 
48087. Phone 313 731-3469. 

P O S I T I O N S W A N T E D 

PRO-MGR. SUPT. age 38, 10 years 
experience, desires job with challenge 
and opportunity. Write R. W., 6901 Mex-

icala Court, Tampa, Florida 33615 or 
call 813 886-6257. 

FOR S A L E 

USED GOLF CAR CLEARING HOUSE. 
We have every make and model golf car 
in stock. If we don't have the golf car you 
want we will get it. Write or call collect for 
the golf cars of your choice. As is or 
reconditioned. Any quantity at the 
lowest possible prices and we handle 
the freight. NEDA Northeast Dealers 
Association. 420 Penn Street, Spring 
City, Pa. 19475. (215) 935-1111. 

FOR SALE — 18 hole golf center 9 hole 
regulation course 9 hole par 3 (lighted) 
golf course, large lighted driving range, 
pro shop and all equipment, land and 
living quarters. Located in south, year 
around climate. Terms can be arranged. 
Write Rt. 1, Box 208-D, Semmes, Ala-
bama 36575, or phone 205 649-1113. 

18 HOLE GOLF COURSE, 40 miles 
from Columbus, Ohio. 146 acres — 
good equipment and 17 golf cars. Club-
house with living quarters, snack bar (D-
1-2-3) and pro shop, $695,000.00 firm. 
29% down will finance balance. No 
brokers. Box 30, Golfdom, 9800 Detroit 
Ave., Cleveland, Ohio 44102. 

UTICA — ROME AREA, upper state 
New York. 1. 9 hole course, complete. 
Bar, restaurant and clam bake area, 
$125,000. 2. 18 hole championship 
course, par 72, 7200 yards, $500,000. 
Financing available. Bashant Real 
Estate, 118 Genesse St., New Hartford, 
New York 13413. Phone 315 732-3176. 

FLEXIBLE TINE Pasture harrows, herd 
grass seeders, woods stump cutters, 
tractor mount rotary mowers, portable 
welders, flatbed, horse stock trailers. 
Appaloosa horses. Wayne R. Wyant, 
Inc., New Bethlehem, Pa. 16242. Phone 
814 275-2115. 

APPALOOSA HORSES, colorful and 
gentle, 1975 foals, mares, stallions, 
show stock. Large selection. Free list. 
Longhorn and Charolais cattle. Pasture 
harrows, horse and stock trailers. 
WayLo Acres, RD1, Fairmount City, Pa. 
16224. 

GOLF COURSE — 9 hole regulation, 
watered fairways. Clubhouse, 2 bars, 
banquet room seats 175. 2 family 
residence. 40 minutes northwest 
Chicago limits. Call Ruth Quas, Webster 
Realty 312 653-5500. 

100% GRAPHITE DRIVERS, new 
seepter shafts, R & S shafts men and 
lady's $68.50. Graphites Unlimited, 
3325 S. Walnut, Muncie, Indiana 47302. 

W A N T E D T O B U Y 

WANTED to buy: Southeast US only — 
Executive golf course, or driving range. 
Will consider only S.E. United States. 
Box 28, Golfdom, 9800 Detroit Ave., 
Cleveland, Ohio 44102. 

R E A L E S T A T E 

FOR SALE 18 hole golf course, Western 
New York. For details call Paul M. 
Robshaw, Inc., 716 433-2626. 
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au tomat ic at a cost of about $100,-
000. 

The cost and availability of the 
necessary materials to complete an 
irrigation system today requires a 
good deal of advance planning. In 
many cases, an addi t ional 25 percent 
would have to be added to the total 
to compete with 1975 market cir-
cumstances . For this reason many 
systems that have been designed to 
be fully au tomat ic are being com-
promised in order to get some fo rm 
of au tomat ion into the basic water 
system. 

Each golf course is unique in 
tha t it is one of a kind, because of 
the many varying fac tors of climate, 
topography , soil type, etc. The same 
factors hold true for the irrigation 
system. It is one of a kind, and can-
not be mass-produced in a factory 
and assembled piecemeal on the site. 
For this reason it is imperative tha t 
expert advice be obta ined prior to 
any renovation work . Most recog-
nized golf course architects do this 
type of redesign and renovation 
work . Some irrigation supply dis-
t r ibu tors offer a water system design 
service. Some m a n u f a c t u r e r s of 
irrigation equipment have qualified 
personnel in the field to assist a club 
with the proper advice and suitable 
equipment . Whatever the si tuation 
may be, if upgrading an irrigation 
system is a priority, advice should be 
sought f rom someone who has done 
this type of work before . You will be 
t ime and money ahead . • 




