
put our "PRO" in your 
SHOP 

(and watch equipment sales soar) 

How can GOLF Magazine do all that? 
Through its news and test reports of golf 
equipment . . . through its advertising pages . . . 
through the enthusiasm it creates in readers 
to play more and better golf—with better 
equipment! 

Order your supply of GOLF Magazines on 

the coupon below. Or contact Promotion 
Manager, GOLF Magazine, 380 Madison Ave., 
New York 10017 , (212) MU 7-3000. And 
see us at the GOLF Magazine "Message 
Center" booth at the PGA Show at the Hilton 
Hotel in Port St. Lucie, Florida, from 
January 27-30, 1974. 

Send to: GOLF MAGAZINE, c / o M. M. McELNEA, 380 MADISON AVE., NEW YORK, N.Y. 10017 

Send me copies of GOLF each month for the next year (minimum order 10 copies). I will 
display them in my store and sell them at the regular newsstand price of 75sz! per copy. I will be 
billed quarterly at the rate of only 450 per copy. I will of course get credit for any unsold copies 
simply by tearing off the GOLF logo from the front cover of the magazines, returning them to you in 
an envelope you will provide. You will also furnish me with a counter display unit. 

Name Title 

Company Address__ 

City State Zip 

Signature — — — 

Shipping address, if different from above: .— 
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Pennfine ryegrass , Pennstar and 
Galaxy Kentucky bluegrass. 

Diamond Shamrock 

Cyclone Seeder 

ACCESSORIES 
Circle No. 112 on Reader Sen/ice Card 

Container Development Corp. car-
ries the Lewis Line of accessories for 
golf courses, including tee markers, 
flags, poles and ball washers. 

Fore-Par, Inc., features a line of 
Elasto-Signs and Elasto-Tee Markers, 
made of a new material that is virtually 
indestructible. 

Mr. Chain, Div. of M-R Products, 
Inc., makes fence chain, long pegs, 
connecting links and ball tops made of 
thermal plastic. Also, tee and hazard 
markers, post-and-base units and short 
pegs. 

National Chemsearch introduces 
Super Genie parts washing system for 
pro shop or maintenance bam. 

Par Aide Products Company carries 
a complete line of golf course, greens 
and tee equipment, including King 
ball washers and octagonal base, 
benches, flagpoles, flags, tee markers 
and cups. 

Plasti-Chain Corp. makes polymer 
chain in various sizes and colors, in 
chain, S-hook or connecting link. 

Standard Mfg. Company introduces 
a complete assortment of Miralink 
plastic chains and steel stakes and a 
complete assortment of a new line of 
flags made from Venti-knit, a non-
raveling material. Also, a complete 
line of standard golf course equipment. 

MISCELLANEOUS 
Circle No. 113 on Reader Service Card 

American Hose & Reel Company 
makes thermoplastic spray hose for 
heavy-duty work. Also, applicator 
tubing for liquid fertilizers. 

Certain-teed Products Corp. , offers 
their new PVC line of plastic piping 
for irrigation systems. 

The Cyclone Seeder Company, Inc., 
introduces BSSB Rotary Broadcast 
Spreader in deluxe model with tubeless 
balloon tire, stainless steel construc-
tion, except frame. Also, a complete 
line of seeders. 

Foley Mfg. Company presents a new 
version of the Model 384 Bed Knife 
Grinder. The new unit has a longer 
bed and faster set-up. Also, Model 
388 lawn mower grinder; Model 365 
lapper; Model 394 saw chain grinder; 
and Model 398 rotary blade grinder. 

Hancor, Inc., subsidiary of Hancock 
Brick & Tile Company, features 2-inch, 
4-inch, 6-inch and 8-inch corrugated 
plastic drainage tubing with fittings for 
golf course greens, tees, sand traps 
and fairways. 

Lakeshore Equipment & Supply 
Company carries replacement parts for 
maintenance equipment and private 
label Lesco products. 

R & R Products makes replacement 

blades for golf course maintenance 
equipment. 

"OTHER EXHIBITORS 
Circle No. 114 on Reader Sen/ice Card 

Ametek, Inc. 
Aquashade, Inc. 
Batrow Laboratories, Inc. 
Briggs and Stratton Corp. 
The Broyhill Company 
Bruce Manufacturing Company, 

Inc. 
Chewings and Creeping Red Fescue 

Comm. 
Coursigns, Inc. 
Davis Manufacturing 
Edwards Manufacturing Company 
Flymo 
Ginther Equipment Corp. 
Griswold Controls 
HMC 
Hydro-Rain, Inc. 
International Spike, Inc. 
Kem Manufacturing Company 
Laval Separator Company 
The Maltby Company 
Melnor Industries 
Monsanto Company 
L. R. Nelson Corp. 
Nelson Nameplate Company 
Occidental Chemical Company 
Onan, Div. of Onan Corp. 
Pen-Gro Sales Company 
Turf-Terra, Div. of Koos, Inc. 
Venable Sprinkler Sales, Inc. 
Vitamin Institute 
White Turf Engineering 
York Modern Corp. 
Olathe Mfg. Company 
*At press time the G C S A A informed GOLF-
DOM that the following companies would be 
at the show. However time did not permit the 
printing of information on their product lines. 

GCSAA CONFERENCE 
EDUCATIONAL PROGRAM 

PLANS 
" O u t of the Past Comes the Future," 
is the motif of the 45th Annual Inter-
national Turfgrass Conference and 
Show, featuring prominent speakers 
from among the ranks of golf course 
superintendents, research scientists and 
other members of the golf industry, 
announced Theodore W. Woehrle, 
chairman, Educational Committee of 
the Golf Course Superintendents Assn. 
of America. This GCSAA-sponsored 
event will be held at the Anaheim Con-
vention Center, Anaheim, Calif. Feb-
ruary 10 to 15. 



FOOT-JOY SPONSORS 
INTERNATIONAL 

GOLF TOURNAMENT 
BROCKTON, MASS.—At press time, 23 
club professionals and their amateur 
team members were headed toward 
Marbella, Spain, to compete in the 1st 
International Foot-Joy Pro-Amateur 
Golf Tournament at the championship 
course of Nueva Andalucia, site of the 
1973 World Cup Tournament. A 
chance to win $10,000 in prize money 
was at stake for the competing golf club 
professionals and special tournament 
trophies for the amateur winners. 

There were teams from Asia, Europe 
and North America. Each consisted of a 
home golf club professional and three 
members of his club. Foot-Joy Presi-
dent Richard Tarlow greeted each 
participant with a tournament insignia 
club bag containing a pair of Foot-Joy 
golf shoes, matching belt, golf shoe 
bags, shoe horn, two golf shirts, a per-
sonalized golf bag tag and a cassette 
tape recorder with a welcome message. 
In addition, all tournament information 
was provided in handsome leather 
portfolios. 

Upon arrival in Spain, practice 
rounds were scheduled for pre-tourna-
ment warm ups. The opening matches 
started off the first half of the 36-hole 
tournament. Following was the golf 
club professionals' 18 hole competi-
tion. The tournament ended with the 
final round of the Pro-Am. 

Prizes were awarded to professionals 
and amateurs of winning teams on a 
daily and over-all basis. Teams finish-
ing 1st, 2d, and 3d in the two 18-hole 
rounds received awards, with cash 
prizes of $700 going to the profes-
sionals. 

Teams finishing in the 1st through 
10th places for the 36-hole total also 
won prizes with the professionals shar-
ing a $3,800 purse. 

This is the first year of what is 
planned as an annual Foot-Joy spon-
sored tournament. 

NGF RELEASES MUNICIPAL 
COURSE OPERATIONS SURVEY 
DENVER—The National Golf Founda-
tion recently released the results of a 
municipal golf course operations sur-
vey covering 36 courses in 24 cities 
in six states (Colorado, Kansas, South 
D a k o t a , M i n n e s o t a , Iowa and 
Missouri). 

Though the survey supplied a variety 
of information on the operation of the 
municipal courses which responded, 
the most significant findings in median 

figures for 1972 were these: The me-
dian income in 1972 was $82,334, 
with operational expenses of $69,097; 
course maintenance budget in 1972 was 
$55,425; 42,400 rounds of golf were 
played at an average income per round 
equaling a $1.75 median; 65 per cent 
of maintenance budget went for labor; 
median monthly salary to professional 
was $412; green fees ran $1.75 for 
nine holes weekdays, $2 on weekends/ 
holidays; $2.25 for 18 holes weekdays, 
$3 for weekends/holidays; 75 per cent 
of the courses reporting made a profit 
in 1972; 82 per cent reporting, lease 
the golf shop to the professional, and 
85 per cent lease out food and beverage 
business. 

J-M ACQUIRES CLUB CAR 
DENVER—Johns-Manville Irrigation 
Corp. has purchased Club Car, Inc., 
of Augusta, Ga. , for an undisclosed 
amount of cash, it was announced 
here jointly on December 5, 1973, by 
management representat ives of the 
two companies. 

Club Car, Inc., engages in the manu-
facture and marketing of electric golf 
cars and resort vehicles. 

Annual sales for Club Car during 
the past 12 months were in excess of 
$2 million. Primary markets include 
golf courses and resorts. 

William P. Stevens Jr . , president 
of Club Car and other officers and 
employees will remain with J-M as 
part of the c o m p a n y . 

Serving world-wide markets, J-M is 
a major manufac tu r e r of pipe fo r 
irrigation systems, fiberglass, indus-
trial specialties, construction mate-
r ia ls , c o m m e r c i a l and indus t r ia l 
insulation and is a miner and sup-
plier of asbestos, distomite, perlite 
and talc. J -M opera t ions also in-
clude lighting fixtures and compo-
nents, real estate and land develop-
ment and env i ronmen ta l con t ro l 
products and systems. 

BECKNELL AND GOOD 
COMBINE TO DISTRIBUTE 

TORO 
LITTLE ROCK, ARK.—James C . Beck-
nell of Little Rock and David W. Good 
of Albuquerque, N .M. , have formed a 
new company to distribute products 
of the Toro Company. The agency 
formed by Becknell and Good is called 
Southwest Toro, Inc. It will serve not 
only Toro dealers but the institutional, 
commercial and government customers 
in New Mexico, western Texas and 
most of Arkansas as well. 

Good, who will serve as president, 
will make his headquarters in Albu-
querque. Becknell, secretary-treasurer 
of the new organization, will continue 
to live at Little Rock where he is presi-
dent of Pine Manor, Inc., Albeck 
Investment Company and Otter Creek 
Development Company and chairman 
of the board of Complete Marketing 
Services, Inc. 

JOHN DEERE INTRODUCES NSC 
APPROVED SAFETY FILM 

MOLINE, ILL.—"It always Happens to 
the Other G u y " is a 21 minute, 16mm, 
color film with sound produced by 
Deere & Company (John Deere). It is 
narrated by and stars actor James Whit-
more. With the aid of a Hollywood 
stunt man, dramatic scenes show var-
ious unsafe practices that should be 
avoided when operating or working 
around construction and utility equip-
ment. Machines shown are a scraper, 
motor grader , excavator , backhoe , 
four wheel drive loader and crawler 
bulldozer. 

This motion picture has received 
approval by the National Safety Coun-
cil and credit appears in the film. 

Prints are available for loan on a free 



N E W S continued 

basis from all regional offices of Mod-
em Talking Pictures Services at Na-
tional Services Center, 2323 New Hyde 
Park Road, New Hyde Park, N.Y. 

PGA REQUIRES GOLF-RELATED 
COURSES FOR MEMBERSHIP 

LAKE PARK, F L A . — P l a y i n g a b i l i t y in 
a golf club professional has always 
been essential, but this talent alone is 
not enough to handle the broader range 
of responsibilities that now make up 
the position. 

In an effort to ensure that future club 
professionals have the widest possible 
range of appropriate skills, Profes-
sional Golfers' Assn. President, Wil-
liam Clarke, has announced that 11 
business schools will hold classes un-
der the tutelage of highly regarded 
PGA professionals, who will attempt 
to "teach the teachers how to teach." 
In addition, there will be classes for 
beginners in the golf profession that 
will include history, structure and cur-
rent operations of the PGA; golf shop 
operation; club fitting, sale and repair; 
public relations, course design, con-
struction and maintenance, and lessons 

in first aid. 
The classes are divided between 

Business School II (outdoor sessions), 
which ran October 28 to November 2 in 
Biloxi, Miss., and Business School I 
(classroom instruction), to be held 
March 24 to 29 in Worcester, Mass. 

It is now a requirement for PGA 
membership that programs in both 
schools be successfully completed, but 
not necessarily in the same season. 

VICTOR SALES INCREASE 
CHICAGO—Victor Comptometer Corp. 
earnings for the third quarter and the 
1973 nine-month period were above 
those of a year ago, the company re-
ported here. Sales in both periods were 
at record high levels. Net earnings dur-
ing the third quarter of 1973 were 
$2,332,721 or 41 cents a share, com-
pared to $1,778,050 or 32 cents a share 
in 1972. 

JANTZEN NAMES GOLF TECH 
EXCLUSIVE GOLF/TENNIS 

SALES AGENT 
TORRANCE, C A L I F . — T h r o u g h its G o l f 
Tech marketing division, Simmons 
International has been appointed by 

Jantzen of Portland, Ore., as the sole 
sales agent for the Jantzen line of golf 
and tennis apparel and related sports-
wear in the United States. 

Under terms of the agreement— 
signed for Jantzen by Charles Coe, 
assistant to the president, and for Sim-
mons International by Executive Vice 
President, Carl A. Horn, Golf Tech's 
network of 43 national sales represen-
tatives and company sales managers 
will market the Jantzen Open sports-
wear line at pro shops, golf specialty 
stores, golf schools and tennis shops. 
Golf Tech's fleet of 35-foot motor 
home showrooms was a major factor in 
the selection of the fast-growing Tor-
rance based golf equipment company 
as the sole United States sales agent for 
Jantzen's golf and tennis line. "Bring-
ing together a major soft goods line and 
a golf equipment line in luxurious mo-
bile display rooms makes the job of 
examining and ordering merchandise 
far more convenient for the golf profes-
sional ," Horn said. " H e now can 
spend much less time shopping for the 
two most important product lines in his 
shop ." 

In a further consolidation of sales 

Turfkeeper handles your spraying 
program without breaking your budget. 

With its 100-gallon stainless steel tank, l ightweight 15-foot 
boom (with 5-foot foldaway wings) and 10-gallon a minute 
spray rate, BEAN'S new Turfkeeper 1010GE is the low-cost 
answer to golf course spraying. Easy to mount and remove 
from util ity vehicles, Turfkeeper is self-contained with gasoline 
engine drive, mechanical agitation and Royalette pump. • 
Using a PTO vehicle? Turfkeeper MF-100-G is for you. Specially 
designed to maintain desired application rate despite changing 
PTO RPM'S, this model is extremely l ightweight for maximum 
capacity for any ground condit ion. • Also available is engine 
drive Model MF-100-GE for utility vehicles not having PTO 
drives. Both models have BEAN BONDED tanks with fibre-

Visit us at the GCSAA-lsland G 

glass centrifugal pumps for pressures up to 60 psi. All Turf-
keeper models have outlets for optional hose and gun spraying 
chores on greens, and shrubs. Turfkeepers keep your costs 
down, your spray program tops. • Get the full story on all the 
BEAN spray equipment for golf course use. 

For further information, write: 
FMC Corporation 
Agricultural Machinery Division 
Jonesboro, Ark. 72401 

Agr icu l tu ra l 
M a c h i n e r y 



promotion efforts, Jantzen and Golf 
Tech will both key into the other's 
national advertising and promotional 
literature. 

E T O N I C O F F E R S P R E M I U M 
S A V I N G S O N S T A F F G R A D E 

S H O E S 
BROCKTON, MASS.—The Etonic divi-
sion of the Charles A. Eaton Company 
has an excellent offer for those profes-
sionals who would like to interest their 
customers in better golf shoes. Many 
times the customer buys less expensive 
shoes, despite the persuasions of supe-

rior comfort, longer wear and increased 
effectiveness of better shoes. 

Etonic, therefore, is offering an 

attractive carry-all bag in chestnut 
brown expanded vinyl as a premium to 
help sell its staff grade shoes. This spe-
cial promotion allows the customer to 
purchase a pair of staff grade shoes and 
the carry-all and receive a 20 per cent 
discount on both. 

N G F P L A N S F O U R T H 
C O N S U L T A N T - T R A I N I N G 

S E M I N A R 
CHICAGO—The National Golf Foun-
dation will conduct its Fourth Educa-
tional Consultant-Training Seminar 
July 28 to August 3, at Hueston Woods 
Lodge and Golf Club in College Comer, 
Ohio, it was reported by Executive 
Director Don A. Rossi. Sessions will 
also be held on the campus of Miami 
University in nearby Oxford, Ohio. 

NGF's present consultant staff con-
sists of 30 teaching professionals and 
school educators. The seminar will 
serve to bring together these persons as 
well as 30 new consultant prospects 
who have been recommended by the 
NGF staff to help expand its workshop 
service for schools and colleges. 

The staff expansion effort is part of 
a five-year plan in NGF's Educational 

Services Division to render greater 
impact upon the development of sound 
instruction in the nation's schools. 

I - H O F F E R S C O M P L I A N C E 
G U I D E T O R O P S R E G U L A T I O N S 
CHICAGO—An eight-page brochure 
offered by International Harvester 
serves as a compliance guide for its 
roll-over protective structures as they 
relate to Federal and state regulations. 

Replete with illustrations, the com-
pliance guide lists roll-over protective 
structures for International's agricul-
tural and industrial wheel and crawler 
tractors, and points out that they have 
been designed, tested and manufac-
tured to conform with appropriate 
ASAE and SAE standards for opera-
tors' protection to meet or exceed 
Federal and state regulations. 

The brochure also contains a con-
densed summary of ROPS regulations. 
Copies of Brochure AD-31445-B are 
available from local International in-
dustrial equipment dealers or upon 
request by writing to: Advertising 
Department, International Harvester 
Company, 401 North Michigan Ave., 
Chicago, 111. 60611. 

Gentle mist from rough to rough! 
Insecticides, fertilizers, herbicides or fungicides 
cover fairways, greens, roughs without tracking 
through, without missirrg those spots you've always 
found hard to get to. You can do it with the 
BEAN ROTOCAST air mist sprayer, the fast, labor-
saving way to keep everything under control on 
greens, fairways, roughs, wooded areas and even 
around the clubhouse. • ROTOCAST combines 
the best features of air and hydraulic spraying for 
greatest chemical dispersion in trailer or truck-
mounted versions to meet just the kind of conditions 
your course requires. You can even windrow leaves 
away, faster and more easily. But don't take our 
word for it. Ask your dealer for a ROTOCAST dem-

For more information circle number 215 on card 

onstration and see how ROTOCAST fits into a well 
planned and well executed spraying program that 
may mean the difference between profit and loss. 
Why not see your BEAN dealer now? 

Or, for further information, write: 
FMC Corporation 
Agricultural Machinery Division 
Jonesboro, Ark. 72401 

Agricultural 
Machinery 



HIGHLAND 
COLONIAL 

B E N T G R A S S 

P E N S I O N P L A N S from page 73 

One of the most despicable acts 
that can be perpetrated by any employer 
is forcing a man to leave the job prior 
to retirement, thus saving the invest-
ment built up for his benefit. Another 
is the misuse of benefit pension funds, 
which results in total depletion just 
when retirement is imminent. These 
and other facets of pension reform have 
been placed before the Congress of the 
United States, through appropriate 
committees. It is hoped that the Pension 
Reform Hearings will end happily. The 
proposals are financially sound and are 
in the best interests of the over-all 
economy. 

One straight-thinking superintendent 
has raised more questions about pen-
sions than answers: 
1) Will the program be adequately 
funded? 
2) Will the funds be set aside in trust? 
3) Will the employee be guaranteed 
benefits af ter a specified term of 
service? 
4) Will early retirement be spelled out? 
5) Can the employee contribute? 
6) What about benefits under joint 

survivorship with the superintendent's 
wife? 
7) When occupying a house on club 
property, how long may the widow be 
allowed to remain? In some cases, the 
request to move has been made during 
the funeral. 

It is encouraging that Congress is 
formulating plans to safeguard the 
pensions of millions of American 
workers. Too many forfeit all benefits 
if an individual leaves or loses his 
job, regardless of tenure. Most reserves 
are insufficient to pay promised pen-
sions. These are shocking and de-
plorable conditions. 

Golf clubs must wake up to the 
20th century and devise practical and 
workable plans for their employees. 
Not working out some kind of plan 
will most likely result in pressure from 
outside groups, possible Federal inter-
vention and most assuredly, national 
censure. 

Golf course superintendents must 
realize that their survival depends on 
action. They must believe they can 
c h a n g e the p r e s e n t i n a d e q u a t e 
system. • 

• One of the most economical of the fine-
bladed grasses. 

• Thrives on close-cutting to inch. 

• A winter-hardy grass for overseeding in 
Southern climes. 

• Slow growth rate helps cut mainte-
nance. 

• Thickens and heals scars on playing 
surfaces. 

• Durable under heavy foot and vehicle 
traffic. 

• Adaptable to varying soils and climates. 

• With 8 million seeds per pound, plant 
potential is great. 

• Offers spring strength when used for 
overseeding. 

For free brochures on 
"Bentgrass for the 
Golf Course" write to 

HIGHLAND BENTGRASS COMMISSION 
D e p t . A / S u i t e O n e / R i v e r g r o v e B l d g . 

2 1 1 1 F r o n t S t . N E 
S a l e m , O r e g o n 9 7 3 0 3 

For m o r e i n f o r m a t i o n c i r c l e n u m b e r 1 4 6 on c a r d 

C O M P E T I T I O N from page S3 

shirts and pants for those golfers inter-
ested in functional non-wrinkling tra-
ditional lines in the synthetics (though 
not as much as last year). Buyers were 
quick to admit that a piece of their 
fashion dollar will seek to appease the 
older golfer. "We will try not to alien-
ate this group," says one buyer, "but 
they are going to have to get into the 
natural fiber swing sooner or later." 
5. Buyers are ordering natural cotton 
raincoats with matching umbrellas 
while shying away from synthetics. 

HARD GOODS COMPETITION 
It would seem that the golf club pro-
fessional can expect little competition 
from the big "downtown" stores in 
the area of hard goods. (As stated ear-
lier, many stores are discontinuing 
hard goods altogether and those that 
still carry clubs and balls cannot carry 
the investment cast clubs because most 
are pro only.) 

One big store is getting into graphite 
shafts on a custom made order basis. 
These big stores generally will be 
stocking top-of-the-line clubs and balls 
because they can no longer compete 

with the discount stores' reduction 
practices on the cheaper lines. 
DISCOUNT SPORTING GOODS PRACTICES 
GOLFDOM noted that one of New York's 
biggest discount sporting goods stores 
showed a surprising lack of feel for 
consumer trends in soft goods com-
pared to the large department stores, 
but in hard goods they fared head and 
shoulders over the others. Crowds con-
tinuously milling around the golf club 
racks waiting for service justifies the 
growing concern of the golf profes-
sional about the debilitating effect dis-
count store competition is having on 
his club and ball sales. 

The golf professional's best weapon 
for combating the discount sporting 
goods stores is still his arsenal of ser-
vices, with expert fitting of club speci-
fications to the individual being the 
most important. These services were 
sadly lacking in the discount stores 
GOLFDOM visited. Those long lines at 
the discount club rack mentioned ear-
lier included many clearly unhappy 
customers who were there to complain 
about misfitting. These are likely to be 
one time customers for the discount 
store grab bag sales technique. • 

WE'VE BEEN QUIET 
LO 

ENO 

R e v o l u t i o n a r y Collapsible 
M I N I - W e i g h t g o l f / u t i l i t y /eh ic le 
T U R F PROOF - SUPER ECONOMY !! 
P o r t - a - C a r t Inc. 
34066 Groesbeck, Fraser Ml 48026 

For m o r e i n f o r m a t i o n c i r c l e n u m b e r 2 1 0 on c a r d 

O U T D O O R W A T E R C O O L I N G 
for golf courses, t e n n i s courts, 

r e c r e a t i o n a r e a s . 

A Q U A M A S T E R 
Elect r ic w a t e r cooler . 

The only one tha t o p e r a t e s over one 
mi le ( 2 0 0 0 yards) on underground 

115 V A C power . No h igh lines m a r 
t h e beauty of the course . Uses exist -

ing 115 V power on course (Club House 
M a i n t e n a n c e Bui ld ing, I r r i g a t i o n System). 

N e w pa ten ted h i -capac i ty cold dr ink ing 
w a t e r system for foursome a f t e r foursome. 

S A F A R I Gas-Fired Water Coolers. 
(No e l e c t r i c i t y requ i red) 

Cold w a t e r where you want i t . Costs less 
t h a n 1 0 < a day to o p e r a t e . 

W r i t e or cal l ( 3 0 5 ) 9 4 2 - 8 0 7 6 
H. N. GEISLER CO. 

5 9 1 N.E. F i f th S t r e e t 
Pompano Beach, Fla. 3 3 0 6 0 



EDMUND B. AULT Ltd. 

G O L F C O U R S E A R C H I T E C T 

Sculfatccied tyiee** 
Member 

American Society of Golf Course Architects 

National Golf Foundation 
7 9 7 9 O l d G e o r g e t o w n R o a d 

Bethesda, M a r y l a n d 2 0 0 1 4 

301-942-0716 
301-657-4278 

, 1 — I 

For more information circle number 196 on card 

B E L L A N T E , C L A U S S , 
M I L L E R & N O L A N , I N C . 

M W u / t g l . 

G O L F C O U R S E A R C H I T E C T S 

Mas te r P lann ing • Site Ana l y s i s 

P lans Specif ications • Superv i s ion 

I r r igat ion Systems • S to rage Ponds 

Bellante-Clauss Bldg. 
Scranton, Pa. 18503 

717-346-8771 

Widener Building 
Philo., Pa. 19107 
215-561-1941 

For more information circle number 173 on card 

9 5 2 4 d r u r y a v e n u e 
k a n s a s c i t y , m issou r i 6 4 1 3 7 

r o o m 3 0 1 ( 8 1 6 ) 7 6 5 - 0 8 9 8 

A TRADIT ION OP DES IGN EXCELLENCE 

,7 CHURCH ST 
MONTCLAIR. N I 

07042 
201 744 3033 

705 FOREST AVE 
PALO ALTO. CALIF 

94301 
415 326 3833 

P O BOX 4121 
FORT LAUDERDALE. FLA. 

33304 
305 564 3422 

For more information circle number 195 on card 

B o b J o r d a n 
Golf Course Constructor 

I r r i g a t i o n S y s t e m s 

" I Supervise All Work" 

235 State St., East Peoria, Illinois 

Phone: 699-6974 or 673-1 067 

inc. 

For more information circle number 174 on card 

Member: American Society of 
Golf Course Architects 

11 South L a G r a n g e R o a d 
LaGrange , Ill inois 6 0 5 2 5 

T e l e p h o n e — A r e a C o d e (312) 3 5 2 - 2 1 1 3 

For more information circle number 161 on card 

the wadsworth company 
VAN DYKfc ROADLPLAINFIELD, ILLINOIS 60544 
PHONE AREA CODE 8 1 5 - 4 3 6 - 6 6 4 8 

For more information circle number 162 on card 

G O L F C O U R S E 
C O N S T R U C T I O N 

Can build throughout U.S. and Central 
America. Now have projects In Louisiana, 
Florida, Costa Rica. Contact us. 

For more information circle number 184 on card 

C O N S T R U C T I O N C O M P A N Y 

GOLF COURSE 
CONSTRUCTION 
BY CONTRACT 

Since 1924! 

P.O. BOX 66 212 W. FAIRCHILD 
ST. CHARLES, ILL. • DANVILLE, ILL. 

312-231 2665 217442-2411 

For more information circle number 163 on card 

ARTHUR HILLS 
Golf Course Architect 

Tony Jacklin, Design Associate 
7351 West Bancroft, Toledo, Ohio 43617 

( 4 1 9 ) 8 4 1 - 4 5 8 0 
Box 4086, Fort Myers Beach, Florida 33931 

For more information circle number 208 on card 

WILLIAM JAMES SPEAR 
GOLF C O U R S E ARCHITECT 

(312) 
584-8200 

For more information circle number 188 on card 

To Be Proud Of Your Grass 

. . . u s e 
The Proven M E C H A N I C A L STONEPICKER 

Picks stone up to 9 " — aerates — pulverizes 
Contact manufacturer for complete details. 
BR IDGEPORT IMPLEMENT WORKS, Inc. 

Box 491 G Stratford, Conn. 06497 
For more information circle number 179 on card 
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ROBERT TRENT JONES INC. 
GOLF C O U R S E ARCH ITECTS 

I B E R I A 

EARTHMOVING SERVICE, INC. 

IBERIA, OHIO • Ph. Galion. 0. 419 468-5454 



JOBS OPEN 

ISOTONER GOLF GLOVES with the mas-
sage action for ladies and men. Need 
experienced salesmen to call on Pro Golf 
Shops in Florida, Texas, California 10% 
commission. Send resume and other lines 
carried to Box #105, c/o GOLFDOM. 

WANTED: Pro, Pro-greenskeeper. Nine 
holes, northern N.Y. Salary open. Refer-
ences needed. Write: GOUVERNEUR 
COUNTRY CLUB, Box 273, Gouverneur, 
N.Y. 13642. 

ASSISTANT PRO WANTED. No experience 
necessary, will train. March 16 to December 
31. Write PAUL ATTARD, Rock River Coun-
try Club, Rock Falls, Illinois 61071. 

POSITION OPEN. GOLF COURSE SUPER-
INTENDENT. Highland Country Club, 
Omaha, Nebraska, seeking well qualified 
Golf Course Superintendent. Furnish Res-
ume, References, Photograph and Salary 
Requirements. Reply held in strict confi-
dence. Contact JOHN DILLINGER, Mana-
ger, 12627 Pacific Street, Omaha, Nebraska 
68154, phone: 402-333-7500. 

JOBS WANTED 

PGA PRO-SUPT.—MGR. AVAILABLE. Many 
years experience as a teacher. Married with 
one child. Knowledge of course construc-
tion. Write Box 102, c/o GOLFDOM. 

GOLF PROFESSIONAL desires position. 
Experienced. Age 33, married, wife can 
assist. Will relocate. Excellent references. 
Write Box 101, c/o GOLFDOM. 

PRO-SUPT-MGR: Available Jan. 1, 1974. 
Many years experience in all phases of club 
operation; bar, dining room, Pro-Shop, 
teaching, course maintenance and con-
struction. Prefer Midwest or Southwest. Write 
Box 103, c/o GOLFDOM. 

BUSINESS OPPORTUNITIES 

GOLF CAR TIRES First line 18x8.50x8, 
$9.89; 18x9.50x8, $10.12. Send for our 
complete tire line. All sizes available. GOL-
DEN TRIANGLE SPORTS, INC., 6317 Library 
Road, Library, Pa. 15129. Phone: (412) 
835-6898. 

GOLF COURSES: Want to buy a golf course? 
Want to sell a golf course? Write to us— 
we specialize in golf course transactions. 
McKAY REALTY CO., 15553 N. East St., 
Lansing, Michigan 48906 

MISCELLANEOUS 

FOR SALE—good used Golf Balls for Prac-
tice Range (striped red). RAVEN GOLF, 
6148 Thornycroft St., Utica, Michigan 48087. 
Tel.: 313-731-3469. 

PROFESSIONAL MANAGEMENT and con-
sulting services for country clubs and 
resorts. Write IPC CORP., Box 1651, Fort 
Lauderdale, Florida 33302. 

RATES: Minimum at $13.44—20 words or 
less; additional words 810 each; in boldface 
type 910 per word. Ads Payable in Advance. 
CLOSING DATE: 10th of the month preceding 
issue. No classified advertising offering new 
merchandise or equipment wil l be accepted. 
Use of GOLFDOM box numbers counts as 5 
words. Response to these ads only should be 
addressed to the box #, c/o GOLFDOM, 380 
Madison Avenue, N.Y., N.Y. 10017. Replies 
are promptly forwarded to advertisers. Those 
requiring more than 100 postage, the addi-
tional postage for forwarding must be sup-
plied. 
Send ad copy and payment to: GOLFDOM. 
Attn. M. C. Amsbro, Class. Adv. Mgr., 380 
Madison Ave., N.Y. 10017. 

B E A R D from page 25 

the high ranking of Manhattan peren-
nial ryegrass. The only other definitive 
species wear tolerance studies were 
conducted in the late 1950s in Southern 
California. Under the conditions of this 
earlier experiment, tall fescue was 
reported to be the most wear tolerant 
cool season turfgrass species. Manhat-
tan perennial ryegrass was not avail-
able at that time. Results from this 
study indicate an advantage of Man-
hattan perennial ryegrass over Ken-
tucky 31 tall fescue in terms of wear 
tolerance. Field observations during 
1973 support these results. The over-
seeding of Manhattan perennial rye-
grass into thinned turfs that are sub-
jected to intense traffic has signifi-
cantly improved the condition of the 
turf. 

In addition to the use of more wear 
tolerant turfgrass species and cultivars, 
the following factors contribute to 
improved wear tolerance: (a) higher 
cutt ing height , (b) high potassium 
nutritional levels, (c) avoidance of 
excessive nitrogen nutrition, (d) pres-
ence of a moderate amount of thatch 
that provides a cushioning effect and 
(e) avoidance of excessive irrigation 
that increases tissue succulence. Re-
member, too, that the wear tolerance 
of seedlings turfs is considerably re-
duced as is the wear tolerance of turfs 
g rowing under shaded condi t ions . 
These types of turfs should be protected 
whenever possible by the control or 
redirection of traffic. • 

Mister Professional, 
has a problem been 

troubling you and 
your shop opera-

tion? N o w you can 
get expert advice. 
Ask the Pro Shop 

Problem S o l v e r , See 
page 4 2 D . Write 
G O L F D O M M A G A Z I N E , 

380 M a d i s o n A v e -
nue, N e w Y o r k , 

N . Y . 1 0 0 1 7 



GL4-1 

FOR INFORMATION ON PRODUCTS LISTED, CHECK APPROPRIATE BOX. 

^ / " N l f " • " ^ • " N l I D C C 4 0 2 Lighting equipment 
V V J U K D l 4 0 3 Matt ing-seedbed protection 

404 • Pipe 
M A I N T E N A N C E E Q U I P M E N T 4 0 5 • S a n d 

301 • Aeri fy ing machines 406 • Seed 
302 • Blowers/Sprayers 407 • Soil condit ioners 
303 • Edging machines 408 • Stolons 
304 • Hole Cutters 409 • Trees and shrubs 
305 • Mowers 410 • Tree care service 
306 • Pumps 411 • Stone Pickers 307 • Rakes (trap) 
308 • Rollers 
309 • Sod cutters 
310 • Soil screeners 
311 • Soil shredders 
312 • Spikers 
313 • Sprayers 
314 • Spreaders 
315 • Sweepers 
316 • Sweepers-mulchers (turf) 
31 7 • Thatch cutting machines 
318 • Thatch cutters and vacuum removal 
319 • Tractors 
320 • Trailers (utility) 
321 • Trucks (utility) 

C H E M I C A L S 

350 • Algae killer (ponds) 
351 • Fertil izers 
352 • Fungicides 
353 • Herbicides 
354 • Insecticides 
355 • Wett ing agents 

F U R N I S H I N G S 

375 • Ball washers 
376 • Benches 
377 • Comfort stations 
378 • Course shelters 
379 • Flags and poles 
380 • Refreshment stands 
381 • Score Card Box (metal) 
382 • Signs: yardage and direct ion 
383 • Tee markers 
384 • Vending machines 
385 • Water coolers 

C O N S T R U C T I O N A N D S U P P L I E S 

400 • Humus and peat 
401 • Irrigation systems and equipment 

4 2 0 • G O L F C O U R S E A R C H I T E C T S 

4 2 1 • G O L F C O U R S E C O N S T R U C T I O N 

PRO SHOP 
A P P A R E L A N D A C C E S S O R I E S 

425 • Blazer crests 
426 • Caps and hats 
427 • Golf apparel (men s) 
428 • Golf apparel (women's) 
429 • Golf shoes 
430 • Socks 
431 • Sport jackets and blazers 
432 • Tennis apparel 
433 • Trophys 
434 • Business Forms 
435 • Stat ionery/Bags/Gif twrap 
436 • Favors/Prizes 

G O L F E Q U I P M E N T 

A N D A C C E S S O R I E S 

450 • Bags 
451 • Bag tags 
452 • Balls (regular) 
453 • Clubhead covers 
454 • Clubs 
455 • Golf gloves 
456 • Golf practice devices 
457 • Grips 
458 • Pull carts 
459 • Graphi te shafts 

F I X T U R E S A N D E Q U I P M E N T 

501 • Bag storage racks 
502 • Ball washer detergents 
503 • Club cleaners and polishers 

504 • Club repair supplies 
505 D Floor covering (spike resistant) 
506 • Handicap racks 
507 • Handicap cards 

R A N G E S U P P L I E S A N D E Q U I P M E N T 

525 • Balls (range) 
526 • Ball dispensers (coin) 
527 • Ball stripers 
528 • Ball washers (range) 
529 • Clubs (range) 
530 • Mechanical range ball retr ievers 
531 • Practice driving nets 
532 • Range mats 

G O L F GIRS 
C A R S , A C C E S S O R I E S 

550 • Batteries 
551 • Battery chargers 
552 • Golf cars, new 
553 • Golf cars, recondit ioned 
554 • Tires 

CLUBHOUSE 
F O O D . L I Q U O R A N D S E R V I C E E Q U I P M E N T 

575 • Soft drinks, mixers 
576 • Beer and ale 
577 • Liquor 
578 • Wines 
579 • Cooking equipment 
582 • Sanitation and maintenance equipment (dishwash-

ers, disposals, steam cleaners and floor mainte-
nance equipment) 

584 • Holding equipment—hot and cold 
585 • Supplies (china, glass, plastic, paper, pots and 

pans, cuttery, tools, flatwear. locker-room) 
586 • Furnishings (furniture, wall coverings, floor cover-

ings, lamps, decorative accessories, interior design 
consultants) 

587 • Lockers 
588 • Locks for lockers 
589 • Locker room supplies 
590 • Scorecards 
591 • Business Forms & Stationery 
592 • Shoe bags 

Mail page to GOLFDOM, P.O. Box 7591, Philadelphia, Pa. 19101 

I. Is your golf course: 
A. • Private D. • Resort H. • Par 3 
B. • Semi-private E. • Public J. • Military 
C. • Municipal (city, state F. • School K • Pitch & Putt 

or county owned) G. • Company owned L. • Driving Range 

II Size of course: 
1. • 9 holes 2. • 18 holes 3. • 27 holes 4 • 36 + holes 
III. Acreage of Golf Course 
A • under 100 B. • 101-200 C. • 201-350 D. • 351-500 
E. • 501 + over 

IV Has your course opened in the last six months? Yes • 1 
No • 2 

V. Is your course due to open in the next six months' ' Yes • A 
N o D B 

Send information on products checked to: 

Name 

Tit le 

Club 

Address 

City State Zip 

A C Tel -



ADVERTISER PAGE 
Acushnet Process Sales Co 36, 37 
Agrico Chemical Co 21 
Aldila 44 
Amerace Microporous, Inc 48 
American Monarch 73 
Ault, Edmond B 87 
Ball-O-Matic 45 
Bean, John, FMC Division 84, 85 
Bellante & Clauss 87 
Bodin Knits 42L 
Breakers 10 
Bridgeport Implements 87 
Carbonite Corp 32 
Chemagro 19 
Chicopee Mills, Inc 25 
Club Car 11 
Concept Plus 87 
Cushman II, 58 
DiFini 29 
DuPont Agri-Chemicals 14, 15 
Eastern Golf Co 50 
ESB Brands, Inc 13 
E-Z Go Div. , Textron, Inc 30, 31 
Fast Eddie 28 
Foley Mfg 74 
Goldcrest, Ltd 42P 
Graftek/Exxon 39 
Hahn Turf 65 

ADVERTISER PAGE 
Harley-Davidson 16 
Hill, Arthur 87 
Hillerich & Bradsby 42K 
Hitachi 41 
Hogan, Ben 42C 
Holsclaw 28 
Hudson, H. D 70 
Iberia Earthmoving Service, Inc 87 
International Seed 20 
Izod, Ltd 4 
Jacobsen Mfg 22, 23 
Jantzen 4 2 - 0 
Jones, Smith 24 
Jones, Trent, R 87 
Jordon, Bob 87 
Larson Machine Inc 18 
Loft's Pedigreed 12 
M & R Products 68 
Maddox Construction 87 
Mallinckrodt Chemical Co 8 
Manhattan Ryegrass 69 
Manley, E. J 42E 
Moody Sprinkler 66 
North Central Plastic 50 
Northrup King 63 
Oregon Highland 86 
Oregon Ryegrass 74 
Otis Elevator Co Cv. IV 

ADVERTISER PAGE 
Ottawa Silica 72 
Packard, Edward, Lawrence 87 
Par-Aide Products Co 52 
Pedersen 42M 
Port-A-Cart 86 
Pro Dyn „ 42N 
Professional Golf 26 
Rac/Me Golf Bag Storage Racks 47 
Roseman Mowers 75 
Ryan Turf 54 
Safari Gas Water Cooler 86 
Shakespear/Plymouth 42G 
Smith, David 42J 
Smithco, Inc 60 
Spear, William 87 
Stafford, A. G 20 
Standard Mfg 57 
Super-Sports 46 
Tee-2-Green 6, 7 
Texace 34A, 34B 
Toney Penna 421 
Toro Mfg. Turf Cv. Ill 
Trojan Battery 76 
Turf-Vac 25 
U. S. Fiberwood 42 
Wads worth C. C 87 
Warrens Turf Nursery 17 
Westinghouse Electric Corp 5 

RAYMOND p. STORTI has been named 
marketing manager of the Turf Products 
Division, Hahn, Inc. Storti was for-
merly General Manager of Toro Pacific 
Distributing Company. 

Storti Doody 

MILES DOODY has been named national 
sales manager of Lynx Precision Golf 
Equipment. Doody was formerly mer-

chandise manager for Lynx. 

PAUL R. MAC DONALD , vice president-
sales for the Sports Division of Dunlop 
Tire & Rubber Corp., was elected pres-
ident of the Wanakah CC, Wanakah, 
N.Y. For the past two years, MacDon-
ald has served as director of the club. 

JIM COLBERT, BOB DICKSON a n d LEWIS 
LAPHAM have been elected to the PGA 
Tournament Players Division Policy 
Board. Colbert and Dickson, who were 
elected by the players, will serve as 
player directors during two-year terms 
of office, which will begin with the 
close of the 1973 Annual Meeting of 
TPD members. They succeed Charles 
Coody and Lionel Hebert, whose terms 
will expire then. Dickson was a former 

chairman of the Young Players Advi-
sory Council. Lapham, vice-chairman 
of the Board of Bankers Trust Com-
pany, New York, will serve as an inde-
pendent director in place of George 
H. Love, who has resigned. 
FORREST FEZLER , a touring golf profes-
sional, has signed as newest and youn-
gest member of the Northwestern 
Professional Advisory Staff. He will 
assist in design and field testing of 
new golf equipment. 

Fezler Mitchell 
ROBERT v. MITCHELL has been ap-
pointed superintendent of golf and 
grounds of The Greenbrier. Mitchell is 
a past president of the GCSAA and 
presently holds the office of president 
emeri tus . Prior to coming to The 
Greenbrier he was golf superintendent 
of the Portage CC in Akron, Ohio. 


