Be aW.l.N.ner!

FEED TURF WITH W.I.N. FROM

NITROFORM

UREAFORM

Water insoluble nitrogen (W.I.N.) is the answer
to a turf man’s prayer . . . nitrogen that keeps
feeding turf without repeated fertilizing.

W.L.N. pampers delicate turf . . . feeds slow-

ly instead of causing sudden growth that

can cause stress.

W.L.N. feeds for months . . . to reduce labor

costs since you apply less often.

W.L.N. does not leach . . . stays to keep the

turf green and healthy.
All turf needs water insoluble nitrogen (W.l.N.)
from Nitroform® ureaform to prevent feast or
famine fertilization. Whether it’'s a Blue Chip*
quality fertilizer mix with at least 50% Nitroform,
or Nitroform 38-0-0, the W.I.N. gives predictable
performance. Anything else just won’t measure
up. Look for Nitroform or Blue Chip as the
source of W.LN. It’s your guarantee of quality
performance.

Will you like being a W.l.N.ner? Does Blue-
grass like Kentucky? Does Bermuda grass like

the South? Feed all turf with W.L.N. (water insol-
uble nitrogen) from Nitroform.

Jﬂ— HERCULES INCORPORATED

Turf and Horticultural Products, Synthetics Department, Wilmington, Del. 19899
STH74-1
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100%

VALUE OF EQUIPMENT TO YEAR END = 1971 NATIONAL GRAND TOTALS

43.3%

0%

Irrigation equipment Mowers Tractors Trucks Small utility vehicles Aerators
$241.2 $89.1 $74.8 $35 $24.8 $17.8
million million million million million million

100%
VALUE OF EQUIPMENT TO YEAR END 1972 NATIONAL GRAND TOTALS

43.8%

0%

Irrigation equipment Mowers Tractors Trucks Small utility vehicles Aerators
$249.6 $96.4 $89.5 $32.4 $23.2 $17.4
million million million million million million

100%

VALUE OF EQUIPMENT TO YEAR END 1973 NATIONAL GRAND TOTALS

48.0%

~ 2.6%

Irrigation equipment Mowers Tractors Trucks Small utility vehicles Aerators

$365.0 $116.7 $89.2 $37.7 $32.0 $19.0
million million million million million million

ANNUAL SUPERINTENDENTS’ SALARIES (per cent of responses in each course type)

Salary ranges Private Semi-private
1971 1972 1973 1971 1972 1973 1971

$5,000-$7,500 14.6% 4.9% 6.5% 20.6% 23.4% 19.6% 14.8%
$7,501-$10,000 14.0% 13.2% 10.4% 42.2% 29.6% 17.6% 18.5%
$10,001-$12,000 25.6% 22.2% 14.9% 22.5% 27.2% 25.5% 18.5%
$12,001-$15,000 26.8% 31.9% 29.2% 12.7% 19.8% 33.3% 29.6%
$15,001-$17,500 15.2% ‘19.4% 19.5% 0% 0% 2.0% 11.1%
$17,501-$20,000 3.0% 6.9% 14.9% 1.0% 0% 2.0% 3.7%
$20,000 plus 6% 1.4% 4.6% 1.0% 0% 0% 3.7%

*Insufficient response for valid percentages

GOLFDOM MAGAZINE 2/74



100% = $557.6 million
down 1.7% from 1970

6.6%

) Sprayers Shredders p Spikers Spreaders Traiers Other equipment
$13.2 $7.2 $6.8 $6.8 $4 $36.9
million million million million million million
100% = $569.8 million
up 2.2% from 1971 total of $557.6 million
1.1% 7%
Sprayers Spreaders Splke g Trailers Shredders Other equipment
$14.5 $6.9 $6.1 $6.0 $4.2 $23.6
million million million million million million
100% = $745.0 million
up 30.8% from 1972
5.7%
RN 1.0% 9% 8% Ldos e
Sprayers Spreaders Spikers Shredders Trailers Other equipment
$17.2 $7.6 $7.0 $6.3 $4.6 $42.7
million million million million million million
Hotel/Resort Public Non-regulation
1972 1973 1971 1972 1973 1971 1972 1973
0% 0% 37.0% 11.9% 15.1% 0% 0% —_—
30.0% 23.1% 14.8% 30.9% 30.2% 33.3% 11.1% _—
0% 23.1% 29.6% 16.7% 26.4% 66.7% 55.6% _—
60.0% 15.4% 18.5% 30.9% 20.7% 0% 33.3% ¥
0% 15.4% 0% 7.1% 5.7% 0% 0% _—
10.0% 15.4% 0% 2.4% 1.9% 0% 0% _
0% 7.6% 0% 0% 0%

"Note: Figures over each bar indicates the percentage that the item's dollar volume contributed to the national grand total.
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TYPES OF IRRIGATION SYSTEMS PRESENTLY INSTALLED
Response by course size

Course size Automatic Semi-automatic Manual

1971 1972 1973 1971 1972 1973 1971 1972 1973
9-hole 10.3% 11.2% 20.0% 258% 19.1% 17.0% 63.9% 69.7% 63.0%
18-hole or more 27.6% 23.8% 31.0% 19.0% 15.9% 23.0% 53.4% 60.3% 46.0%
Non-regulation 20.0% 22.2% 3 20.0% 11.1% * 60.0% 66.7% "
Response by course type
Course type Automatic Semi-automatic Manual

1971 1972 1973 1971 1972 1973 1971 1972 1973
Private 25.3% 226% 32.0% 17.8% 15.1% 18.0% 57.0% 62.3% 50.0%
Semi-private 149% 13.5% 15.0% 25.4% 20.2% 24.0% 59.6% 66.3% 61.0%
Hotel/Resort 40.6% 28.6% 50.0% 125% 14.3% 17.0% 46.9% 57.1% 33.0%
Public 21.9% 22.0% 30.0% 25.0% 16.0% 14.0% 53.1% 62.0% 56.0%
*Insufficient response for valid percentages :

OVER-ALL RESPONSE
e e e S

1972
Automatic ~ Semi-automatic

7.
/
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EDMUND B. AULT Ltd.
GOLF COURSE ARCHITECT

Sculptaned Greens
Member
American Society of Golf Course Architects

National Golf Foundation
7979 Old Georgetown Road

Bethesda, Maryland 20014

301-942-0716
301-657-4278

Circle No. 163 on Reader Service Card

A TRADITION OF DESIGN EXCELLENCE
"
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ROBERT TRENT JONES INC.
| GOLF COURSE ARCHITECTS ||

JULTET il
Il cuumcH ST
MONTCLAIR, N.J

07042
201 744 3033

705 FOREST AVE
PALO ALTO, CALIF

P.O. BOX 4121
FORT LAUDERDALE, FLA

94301 33304
415 326 3823 305 564 3422

Circle No. 170 on Reader Service Card

Protect Your Heart
CONTROL HIGH BLOOD
PRESSURE

BELLANTE, CLAUSS,
MILLER & NOLAN, INC.

sl Wall (71.

GOLF COURSE ARCHITECTS

Master Planning ¢ Site Analysis

Plans Specifications * Supervision

Irrigation Systems * Storage Ponds

Bellante-Clauss Bldg
Scranton, Pa. 18503
717-346-8771

Widener Building
Phila., Pa. 19107
215-561-1941

Circle No. 150 on Reader Service Card

Bob Jordan

Golf Course Constructor
Irrigation Systems

"'| Supervise All Work"

235 State St., East Peoria, lllinois
Phone: 699-6974 or 673-1067

Circle No. 151 on Reader Service Card

GOLF COURSE
CONSTRUCTION

Can bulld throughout U.S. and Central
America. Now have projects in Louisiana,
Florida, Costa Rica. Contact us.

“‘ka,.'

»

e .~_‘
IBERIA
EARTHMOVING SERVICE, INC.

IBERIA, OHIO « Ph, Galion, 0. 419 468-5454

Circle No. 169 on Reader Service Card

WHERE CAN YOU GET ALL THE
NECESSARY PRODUCT INFOR-
MATION TO RUN A GOLF
COURSE?

The GOLFDOM Reader Service
Card in the front of this issue.

9524 drury avenue
kansas city, missouri 64137
room 301  (816) 765-0898

Circle No. 157 on Reader Service Card

OUTDOOR WATER COOLING

for golf courses, tennis courts,
recreation areas.

AQUAMASTER
Electric water cooler,
The only one that operates over one
mile (2000 yards) on underground
115 VAC power. No high lines mar
the beauty of the course. Uses exist-
ing 115V power on course (Club House,
Maintenance Building, Irrigation System).
New patented hi-capacity cold drinking
water system for foursome after foursome,

S A F A R |Gas-Fired Water Coolers.
(No electricity required)
Cold water where you want it. _Costs less
than 10¢ a day to operate.
Write or call (305) 942-8076
H. N. GEISLER CO.
591 N.E. Fifth Street
Pompano Beach, Fla. 33060

Circle No. 152 on Reader Service Card

NMADDOX

CONSTRUCTION COMPANY

GOLF COURSE
CONSTRUCTION
BY CONTRACT

Since 1924!

212 W. FAIRCHILD
DANVILLE, ILL.
217-442-2411

P.0O. BOX 66
ST. CHARLES, ILL. ®
312.231-2665

Circle No, 149 on Reader Service Card

WILLIAM JAMES SPEAR
GOLF COURSE ARCHITECT
16 N. FIRST AVENUE (312)
ST. CHARLES, ILL. 60174

Circle No. 148 on Reader Service Card
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CIASIFIED

JOBS OPEN

REAL ESTATE

PROMINENT PRIVATE CLUB in Southeast
city seeking golf course superintendent. Will
consider assistant qualified to advance. Send
resume with references, photograph, salary
requirements. Reply confidential. Write Box
208, c/o GOLFDOM.

WANTED: Pro, Pro-greenskeeper. Nine
holes, northern N.Y. Salary open. Refer-
ences needed. Write: GOUVERNEUR
COUNTRY CLUB, Box 273, Gouverneur,
N.Y. 13642.

EXPERIENCED MANAGER for permanent
job. Please send resume including salary in
confidence to: DRUMMONDVILLE GOLF &
CURLING CLUB, INC., C. P. 324 Drum-
mondville, Quebec.

6% FINANCING. Golf Course: 9-hole +
development acreage. Pro-shop, club house,
all equipment. $170,000. All or part. 3225
BEACH LOOP RD., Bandon, Ore. 97411.

USED GOLF CARS FOR SALE

JOBS WANTED

GOLF COURSE CONSTRUCTION FIELD.
Engineering degree and registered profes-
sional engineer. Ten years experience in golf
course construction. Write Box 202, %
GOLFDOM.

GOLF PROFESSIONAL desires position.
Experienced. Age 33, married, wife can
assist. Will relocate. Excellent references.
Write Box 201, ¢/o GOLFDOM.

BUSINESS OPPORTUNITIES

WANTED: Mfg. Reps or Dealers for Golf Ball
Retrievers & Washers in Central and Mid-
Western States. GMCI, Box 4188, Corpus
Christi, Texas 78408.

GOLF COURSES: Want to buy a golf course?
Want to sell a golf course? Write to us—
we specialize in golf course transactions.
McKAY REALTY CO., 15553 N. East St.,
Lansing, Michigan 48906
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USED GOLF CAR CLEARING HOUSE.
We have every make and model golf car in
stock. If we don't have the golf car you want
we will get it. Write or call collect for the golf
cars of your choice. As is or reconditioned.
Any quantity at the lowest possible prices and
we handle the freight. NEDA Northeast
Dealers Association. 420 Penn Street, Spring
City, Pa. 19475. (215) 935-1111.

MISCELLANEOUS

FOR SALE—good used Golf Balls for Prac-
tice Range (striped red). RAVEN GOLF,
6148 Thornycroft St., Utica, Michigan 48087.
Tel.: 313-731-3469.

PROFESSIONAL MANAGEMENT and con-
sulting services for country clubs and
resorts. Write IPC CORP., Box 1651, Fort
Lauderdale, Florida 33302.

GOLF CAR TIRES First line 18 x 8.50-8,
$11.39; 18 x 9.50-8, $11.62. Send for our
complete tire line. All sizes available.
GOLDEN TRIANGLE SPORTS, INC., 6317
Library Road, Library, Pa. 15129. Phone
(412) 835-6898.

’V RATES: Minimum at $13.44—20 words or
{ less; additional words 81¢ each; in boldface
type 91¢ per word. Ads Payable in Advance
CLOSING DATE: 10th of the month preceding
issue. No classified advertising offering new
merchandise or equipment will be accepted
Use of GOLFDOM box numbers counts as 5
words. Response to these ads only should be
addressed to the box #, c/o GOLFDOM, 380
Madison Avenue, N.Y., N.Y. 10017 Replies
are promptly forwarded to advertisers. Those
requiring more than 10¢ postage, the addi-
tional postage for forwarding must be sup-
plied

Send ad copy and payment to: GOLFDOM
Atin, M. C. Ansbro, Class. Adv. Mgr., 380
Madison Ave., N.Y. 10017

WILLlAMS from page 47

that merchandising is your bread and
butter.

There are literally hundreds of other

things you need to think about and
plan for: the practice range opera-
tion, the special golfing events, your
working relationship with the men’s
and women’s golf groups, the junior
program, the club manager, the parks
and recreation board, the golf course
superintendent, the special sales, your
PGA Section activities, your books,
cash flow, and on and on.
Planning for 1975. The best time to get
ready for 1975 is during 1974. Think
always about what lies in front of you.
You don’t have to take my word for it.
Countless books indicate that failure
in business is directly related to being
“‘too involved with today and not in-
volved enough with tomorrow.”

Write down all the bad experiences
you encounter in your shop in 1974,
noting while you do, possible ways to
eliminate the same problems from
cropping up in 1975. In a few weeks
or months, your little book may read
something like this:

1) Ladies golf shoes—white and pink
saddles not selling—do something;

2) Junior golf classes did not seem to
understand putting lessons today;

3) Short-handed in golf shop on July 4
—what went wrong?

4) Nine pairs of size 9A shoes in in-
ventory—you’ve got to be kidding;
5) Ms. Brown’s golf car konked out on
course today. Car No. 7.

6) Mr. Harvey complained about his
clubs not being cleaned;

With all these facts in front of you,

you can say with determination *‘that
won’t happen next year.”” Look at any
successful businessman in any profes-
sion and you always will notice an
in-depth understanding and application
of the basics of his business. That is
the heart of business, but everything
becomes once again very complex and
tedious if you don’t . . .
Implement your plans. A wise old
philosopher once said, ‘‘A plan
planned, but not implemented results
in the planner being called ‘dummy." "’
Another said, “‘Implementation of the
plans which have been tediously pre-
pared removes one from the possibility
of being referred to as ‘dummy." "’

Plan, implement, re-plan, alter,
change, implement again. And be suc-
cessful. Be the only guy on the block
who isn’t called a **dummy.” O
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FOR INFORMATION ON PRODUCTS LISTED, CHECK APPROPRIATE BOX.

GOLF COURSE

MAINTENANCE EQUIPMENT
301 ] Aerifying machines
302 (] Blowers/Sprayers
303 [ Edging machines
304 [ Hole Cutters
305 L] Mowers
306 ] Pumps
307 [ Rakes (trap)
308 [} Rollers
309 (] Sod cutters
310 [ Soil screeners
311 [J Soil shredders
312 [ Spikers
313 ] Sprayers
314 [] Spreaders
315 [] Sweepers
316 [ Sweepers-mulchers (turf)
317 ] Thatch cutting machines

318 [] Thatch cutters and vacuum removal

319 [ Tractors
320 [ Trailers (utility)
321 [ Trucks (utility)

CHEMICALS
350 [J Algae killer (ponds)
351 [ Fertilizers
352 Fungicides
353 [J] Herbicides
354 Insecticides
355 [] Wetting agents

FURNISHINGS
375 Ball washers
376 Benches
377 Comfort stations
378 [] Course shelters
379 Flags and poles
380 Refreshment stands
381 [] Score Card Box (metal)
382 [] Signs: yardage and direction
383 L[] Tee markers
384 [ ] Vending machines
385 [] Water coolers

CONSTRUCTION AND SUPPLIES
400 ) Humus and peat
401 [ Irrigation systems and equipment

Mail page to GOLFDOM, P.O. Box 7591, Philadelphia, Pa. 19101

402 Lighting equipment
403 ] Matting-seedbed protection

404 Pipe
405 [J Sand
406 ] Seed

407 Soil conditioners
408 [ Stolons

409 Trees and shrubs
410 [] Tree care service
411 Stone Pickers

420 [ GOLF COURSE ARCHITECTS 530 [J Mechanical range ball retrievers

421 {1 GOLF COURSE CONSTRUCTION 932

PRO SHOP

425
426
427 [
428
429
430 [
431
432 [
433 [
434
435
436

APPAREL AND ACCESSORIES 550

Blazer crests

Caps and hats

Golf apparel (men’s)

Golf apparel (women's
Golf shoes

Socks

Sport jackets and blazers
Tennis apparel

Trophys

Business Forms
Stationery/Bags/Giftwrap
Favors/Prizes

GOLF EQUIPMENT
AND ACCESSORIES

450
451 [
452
453
454
455
456 [
457
458

459 [

FIXTURES AND EQUIPMENT
] Bag storage racks

501
502 [
503

Bags
Bag tags

] Balls (regular)
] Clubhead covers

Clubs

Golf gloves

Golf practice devices
Grips

Pull carts

Graphite shafts

Ball washer detergents

Club cleaners and polishers 592 (]

504 [ Club repair supplies

505 [ Floor covering (spike resistant)
506 [] Handicap racks

507 0 Handicap cards

RANGE SUPPLIES AND EQUIPMENT
525 1 Balls (range)
526 [ Ball dispensers (coin)
527 ] Ball stripers
528 Ball washers (range)
529 [ Clubs (range)

531 [ Practice driving nets
Range mats

GOLF (RS

CARS, ACCESSORIES
1 Batteries
551 [ Battery chargers
552 [ Golf cars, new
553 (1 Golf cars. reconditioned
554 [] Tires

CLUBHOUSE

FOOD, LIQUOR AND SERVICE EQUIPMENT

575 [ Soft drinks, mixers

576 L] Beer and ale

577 [0 Liquor

578 [1 Wines

579 {1 Cooking equipment

582 [ Sanitation and maintenance equipment (dishwash-
ers, disposals, steam cleaners and floor mainte-
nance equipment)

584 [] Holding equipment—hot and cold

585 [0 Supplies (china, glass, plastic, paper, pots and
pans, cuttery, tools, flatwear. locker-room)

586 [] Furnishings (furniture, wall coverings, floor cover-
ings. lamps. decorative accessories, interior design
consultants)

587 (1 Lockers

588 [J] Locks for lockers

589 ] Locker room supplies

590 (] Scorecards

591 [ Business Forms & Stationery

Shoe bags

I. Is your golf course

A. [ Private D. OJ Resort
B. [ Semi-private E Public
C. [0 Municipal (city, state F. [ School
or county owned) G. [J Company owned

Il. Size of course

1.0 9holes 2 [0 18holes 3. [0 27 holes 4.[] 36 + holes
111, Acreage of Golf Course
A. [0 under 100 B.[J 101-200 C.[J 201-350 D. [J 351-500

E. [0 501 + over

IV. Has your course opened in the last six months? Yes [] 1

V. Is your course due to open in the next six months? Yes [] A

H.[] Par3

J. 0 Military

K. [J Pitch & Putt

I Driving Range

No (1 2

No[l B

Send information on products checked tc

Name

TRe A e =

[n (1) i S T SR Ns T

Address

City _State.________Zip

AC Tel
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The proven

rofit maker...

= Your golf cars aren’t making money
| when they’'re down for a charge.

Keep your cars running farther and lasting
longer with a Lester-Matic charger...The Proven Profit Maker.
Check these outstanding features:
» Proven Dependability: Over 150,000 Lester-Matics in use all over
the country in all types of climates.
» Proven Profit Maker: Automatically compensates for voltage
variations and tapers charge for longer battery life and low water use.
« Proven Simplicity: Easy to use. No taps or controls to set.
Inexperienced help can operate the Lester-Matic without fear of

over-or-under charging.

Circle No. 160 on Reader Service Card

The Lester-Matic gives you more rounds per car

Send for free
brochure today!
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LESTER ELECTRICAL, 625 West A St
Lincoln, Neb. 68522 » 402 —-477-8988

LESTER EQUIPMENT, 2840 Coronado St
Anaheim, Calif. 92806 « 714 —630-2260

HOW TO OBTAIN
ADDITIONAL COPIES OF
GOLFDOM’'SFEB. 1974ISSUE

A limited number of
additional copies of this 6th
Annual Golf Industry
Marketing & Research
Report Issue now are
available. If you wish to
obtain extra copies, please
send your name and
address, plus $1 for each
copy ordered, to:

GOLFDOM Magazine
Circulation Department
380 Madison Ave.
New York, N.Y. 10017
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Photographed at Mission

Lakes Country Club, Desert Hot Springs, California

Beautiful drive! Just par for the course for us.

High-fashion elegance isn’t the main
reason Harley-Davidson golf cars
are the most popular in the world.
But it doesn't hurt.

There are other reasons.
Engineering excellence. Special
features. And quiet.

Engineering? Our four-wheel cars
have independent front wheel sus-
pension, mounted on trailing arms.
Plus coil spring shocks. For the
rear wheels—coil springs, hydraulic
dampers and a torsional stabilizer.

And both our four-wheel and

three-wheel models deliver sharp,
effortless steering. And all Harley-
Davidson golf cars are protected by
rugged, chrome-plated bumpers,
front and rear. Plus side moldings
to guard against nicks and scrapes.

And now ... quiet on the tee!
And the fairway. And beside the
green. Our gasoline golf cars are
quieter than a voice in normal
conversation.

And our electrics run much farther.

Because they go longer between
charges. (Thanks to less power

Circle No. 138 on Reader Service Card

requirement at low speeds.)

That'’s our story and we’re stuck
with it. Happily. Gas or electric golf
cars. Three wheels or four. The
most popular name in the game is
Harley-Davidson. Why not get in
touch? Make us prove it.

AMF Harley-Davidson
Milwaukee, Wisconsin 53201




