
The best-looking golf car 
also has the best warranty. 
At Cushman, we build golf 
cars to be beautiful and 
dependable. And we back 
up what we say by paying 
for all parts and labor for 
a full year should a new 
Cushman golf car be 
defective in any way. We 
know of no other 
manufacturer who offers 
the same warranty. Maybe 
that's because no other 
manufacturer builds golf 
cars the way we do. 

We also offer more extra 
features, at no extra cost to 

you: Automatic seat brake, 
premium suspension, 
lead-coated steel body 
panels where they're 
needed for maximum 
corrosion protection, 
automotive-type steering, a 
time-proven electrical 
system or a greatly 
improved gas model and 

Cushman. 
Proven 
performance. 

lots more, in addition to 
our award-winning styling. 
We've been building top 
performance into Cushman 
small vehicles for a quarter 
of a century. Today we're 
one of the world's largest 
manufacturers of small 
vehicles of all kinds. It's a 
record we're proud of, and 
one you can depend on. 
So if you're about to make 
a major investment in a golf 
car fleet, look at the 
warranty and the record... 
and let the promises go. 

For a free, full color catalog, write to: 
OMC-Lincoln. a Division of Outboard Marine Corporation. P O Box 82409 1438 Cushman Drive, Lincoln. NB 68501 CUSHMAN 
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Remode l your p resen t s torage space, upda te w i t h 
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• W e a r a n d t e a r o f g o l f b a g s • D a m p b a g s d r y f a s t e r — 

i s c o m p l e t e l y e l i m i n a t e d n o m i l d e w 

• F a s t e r , e a s i e r s t o r a g e • P r o v i d e s a n e a t a p p e a r a n c e 

• E a s y t o i n s t a l l a n d a d d m o r e a s n e e d e d 
Your m e m b e r s w i l l l i ke t h e e x t r a c o n v e n i e n c e a n d ca re . Your pro 
shop p r o f i t s f r o m 4 0 % m o r e space these racks m a k e ava i l ab le . 
Doub le u n i t s h o w n h o l d s 16 bags, s ize 2 ' x 4 ' x 6 ' - 6 " h i gh , g i ves 
12" x 12" space f o r bags. S i n g l e u n i t h o l d s 8, s i ze 1' x 4 ' x 6 ' - 6 " 
h igh . S t u r d y s tee l . Bags set so l i d on tape red she l ves . Send us 
you r f l oo r m e a s u r e m e n t s , we w i l l p l an a l ayou t a n d q u o t e y o u — 
no o b l i g a t i o n . U.S. a n d C a n a d i a n pa ten ts . Send f o r f o l d e r . 

He A. G.STAFFORD Co. ¡Ef&^i&f447,1 
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the super natural 
organic fertilizer! 

What do we add to Milorganite? 
Nothing! 

Everything's already there — naturally! 
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T H E S E W E R A G E C O M M I S S I O N P . O . BOX 207« . MILWAUKEE. W I S C O N S I N 53201 



Less of 
everything 
you don't 
want in 
your grass 

Emerald is the posh, new creeping bentgrass so 
satisfying to both golfers and superintendents. In-
stead of demanding attention, it attracts it —with turf 
uniformity, texture and color unique in a seeded bent. 

Its vigor self-heals wounds, including divots 
and cart tracks. And it has successfully held down 
Poa where other bents have failed. Tested 5 years in 
North America, its health, appearance and performance 
to date have been a well-told tale of praise. 

Emerald variety creeping bentgrass. Get some, 
if you can. Sold by leading turfseed wholesalers and 
their jobbers serving your area. 

RP\ THE RUDY-PATRICK COMPANY 
5700 BROADMOOR • MISSION, KANSAS 66202 
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Who cares what "The 

You do! 
And with good reason! A disgruntled 
greens committee can make a superin-
tendent's life miserable. But a happy com-
mittee is your greatest asset. 

Balan®can be a big help in that direc-
tion, as well as making members in general 
proud of their course. How? By eliminating 
most bothersome weed grasses that make 
the difference between a good course and 
a great one. 

You name it . . . crabgrass, Poa annua, 
goosegrass, foxtail . . . Balan gets rid of 



all these, without harm to established turf. 
This year, Balan will prove its effective-

ness on more courses than ever . . . with 
good reason. It works! 

Isn't the prospect of a happy commit-
tee reason enough to ask your Elanco 
distributor salesman to help work out a 
full-course Balan program for you? 

Elanco Products Company, a divi-
sion of Eli Lilly and Company, Dept. 
E-455, Indianapolis, Indiana 46206, 
U.S.A. 

Committee" thinks anyway? 

Balan 



s a mower. 
Just because it's big doesn't mean it's 

clumsy. Far f rom it. 
There's a ground-gr ipping front drive 

that gives sure traction on grades and 
sidehills. 

A n d the rear wheel steering means that 
the reels turn in the same arc as the 
steering wheels. N o sk idding.no skipping, 
no uneven cutting in the turns. A n d no 
wheel streaks in the straightaways, either. 

If you have big mowing chores ahead of 
you, a sk your Jacobsen Distributor about 
how the mighty F20 can help you. A n actual 
demonstrat ion ought to raise your 
eyebrows a couple of notches. 

A n d you might even find yourself 
saying. "Now here's a mower." 

Your Jacobsen Distributors. 
Before we sell it, we buy it. 

For the name of the distributor near you write: Jacobsen Turf Distributor Directory, 1721 Packard Avenue, Racine, Wisconsin 53403. 
Circle No. 184 on Reader Service Card 

This 9-gang giant will take on the biggest 
mowing job you have and breeze right 
through it. 

Grady Hassell can tell you about it. He's 
with Lawn G Turf, Inc. in Conyers, Georgia. 

A s a Jacobsen Distributor he has all the 
answers about Jacobsen equipment. Like 
the huge F20 9 -gang mower. 

He'll tell you that it cuts a wide 19-foot 
swath. It has a ga rgantuan appetite that 
can cut through 76 acres in one work day. 
A n d that's mowing at a realistic pace. 

But it's easily tamed for more delicate 
chores because the operator can raise and 
lower any of the reels with a fingertip 
control.Things like median strips can be 
mowed from the road shoulder with the 
outboard reels, for example. 



HIGHLAND 
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ANSWERS TO TURF QUETIONS 

SHORTAGES IN PEACE TIME 

The last declared war ended about 30 
years ago. The people of the United 
States suffered through shortages and 
rationing then, and, when this article 
is published, we may be going 
through similar antics—but in peace 
time. Our peace-keeping efforts 
around the world seem to have ended 
with severe shortages of energy, mate-
rials, fertilizers, plastics and who 
knows what else! 

Each golf course must assess its 
own position in this topsy-turvey 
world in which we find ourselves. It 
wasn't so very long ago that fairways 
were mowed with horse-drawn equip-
ment. Many of us can still remember 
this era. Could it return? Before I try 
to answer, let me remind everyone 
that, when tractor fuel is scarce, gas 
and oil will be allocated first to food 
producers (farmers). 

Fairways have been kept playable 
with horse-drawn mowers and with 
grazing sheep. I've played on wooly-
cropped turf; it isn't so bad. Putting 
greens and tees have been magnifi-
cent when mowed with hand-pushed 
mowers. Most every superintendent, 
I hope, has kept his hand mower. 
With our expanding population and a 
high rate of unemployment , we 
should be able to find plenty of strong 
willing backs to push these mowers. 

Automatic irrigation systems con-
sume energy. When energy is in 
short supply, we may be irrigating 
less. With less water, we can expect 
fewer weeds. There will be less mow-
ing during short rainfall periods. Turf-
grass quality generally should not 
suffer. 

Fertilizer is essential to the produc-
tion of food. This is the first order 
of priority. Recreational turf will be 
far down the line when fertil izer 

needs are subjected to allocation. 
Each golf course will be obliged to 
consider very carefully its fertilizer 
needs in its own order of priorities. 
The old concept of compost may be 
high on the list to keep putting 
greens puttable. (I've had a compost 
pile going since 1946.) 

Chances are good that the total 
energy situation will get worse before 
it gets better. We can indulge in 
wishful thinking and hope and pray 
that alternative forms of energy will 
become available. Some people run 
their cars on gas produced from gar-
bage and manures. In the Southwest 
there is solar energy going to waste. 
Why haven't we tapped that source 
before now? Hydrogen is the least 
polluting of all fuels. Why aren't we 
geared to using it? 

I have to wonder how much 
energy is required to make artificial 
turf to cover a football field. Natural 
grass uses the sun's energy to pro-
duce playing turf. I think that foot-
ball players will be glad when the 
playing turf gets back to nature. 

I have a good hand mower. All 
I have to do is find a willing boy or 
man to push it (wish I could). I'll set 
it high, use very little fertilizer and 
not irrigate at all. Each of us will 
find a way to reduce our dependence 
on petroleum-based energy, I'm sure. 

Q—We have several spring and stream 
fed lakes on our golf course. Could 
you suggest a way that we could use 
these bodies of water more fully 
during this period of shortages? 

(Indiana) 
A—A letter just received from Bill 
Lyons of Canal Fulton in Ohio gives 
us a clue. Consult your state fish 
and game commiss ion, stock the 
lakes with fish and grow food for 
the members and for sale. We must 

continued on page II 

• One of the most economical of the fine-
bladed grasses. 

• Thrives on close-cutting to 1/A inch. 

• A winter-hardy grass for overseeding in 
Southern climes. 

• Slow growth rate helps cut mainte -
nance. 

• Thickens and heals scars on playing 
surfaces. 

• Durable under heavy foot and vehicle 
traffic. 

• Adaptable to varying soils and climates. 

• With 8 million seeds per pound, plant 
potential is great. 

• Offers spring strength when used for 
overseeding. 

For free brochures on 
"Bentgrass for the 
Golf Course" write to 

HIGHLAND BENTGRASS COMMISSION 
Dept . A / S u i t e O n e / R ivergrove B ldg . 

2 1 1 1 Front St. N E 
S a l e m , O r e g o n 9 7 3 0 3 
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FAST mn 
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classic 
putters 

write for 
free catalogue... 

FAST EDDIE PUTTER, INC. 
3 4 9 6 GOLFSIDE DRIVE 

YPSILANTI, MICHIGAN 48197 



10 members of our 10-veur club 

Canoe Brook 
Country Club 
MILLBURN, NJ 

East Lake 
Country Club 
ATLANTA, GA 

Fallbrook 
Country Club 
FALLBROOK, CA 

Fenway 
Golf Club 

WHITE PLAINS, NY 

Green River 
Golf Club 

CORONA, CA 

Hollywood 
Country Club 

DEAL, NJ 

Idle Hour 
Country Club 
LEXINGTON, KY 

Hayward 
Golf Club 

HAYWARD, CA 

Worthington Hills 
Country Club 

WORTHINGTON, OH 

Irvine Coast 
Country Club 

CORONA DEL MAR, CA 

Proof that Philadelphia custom 
spikeproof carpet is a real pro 

Ten is only the beginning. This is the largest 
club of its kind. More N-282 woven Wilton is 
installed than any other country club carpet. 
In almost every case, 10 years and more of 

JOIN OUR 1984 10-YR. CLUB. SEND 
COUPON FOR FREE CARPET SAMPLE. 

Philadelphia Carpet Co. 
Allegheny Ave. & C St., Philadelphia, PA 19134 

Please send free spikeproof carpet samples and 
brochure listing clubs using it. 

Name 

Tit le 

Address— 

City, State, Z i p _ 

spikes, mud and beverage spills have not 
appreciably lessened the carpet's freshness 
and luxury. Fully customized, with your 
emblem, initials or special design woven in. 
Or select from our extensive library of club 
designs. All in colors of your choice. No price 
premium on medium size orders. 

PHILADELPHIA 
Division of Shaw Industries, Inc. 

Weaving Division: Allegheny Av. & C St., Philadelphia, PA 19134 
(215-425-5830) • Main Offices: Cartersville, GA 30120 
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