
A NEW TWIST IN 
GRAPHITE SHAFTS 

P L A I N F I E L D , N . j . — A l t h o u g h the 

" jury" was still out at press time, many 

members of the golf industry were 

confident that the USGA's verdict on 

graphite shafts would be favorable. 

Further evidence of this confidence was 

the entrance of yet another manufac-

turer to the growing number of graphite 

shaft producers. 

The new shaft is Graftek, manufac-

tured by Composite Materials Division 

of Exxon Enterprises, Inc., Plainfield, 

N. J. 

Marketing Director, Joel Fuerst, 

stressed that better dynamic perfor-

mance due to flex and twist harmony 

was the company's uppermost consid-

eration in designing the new graphite 

shaft. 

Some graphite shafts have little or 

no twist, according to Fuerst, but suf-

fer from inadequate flex as a result. 

"Others flex fine, but have too much 

twist, making them difficult to con-

trol," he stated. 

The company says its objective has 

been to produce a shaft that flexes well 

but with enough twist resistance to 

stabilize the clubhead. The radial twist 

is maintained higher than with the 

steel shaft to make full use of the 

graphite properties, but the twist is 

progressively reduced to maintain club-

head stability at impact. 

To the questions on the relative 

swing weights and flexes—steel to 

graphite, Fuerst answered: "We've 

found that you should swing one 

stronger shaft in our Graftek shafts 

than you do in steel. If you swing an 

S (stiff) shaft in steel, you should go 

to an X (very stiff) shaft in our graphite 

line. Also, to compensate for the stiffer 

shaft, go up t'wo, three, or even four 

swing weight points, up to a D-6 in 

graphite from D-2 in steel. 

"The added weight in the head also 

provides the necessary clubhead feel. 

You must have enough weight in the 

head to flex the graphite shaft—if a 

graphite shaft doesn't flex, you won't 

get anything out of i t . " 

ANOTHER SUIT AGAINST 
"PRO-ONLY'' IN THE WORKS 

CHICAGO—A major sporting goods 

retailer here is preparing to file suit 

against a number of golf equipment 

manufacturers for being denied access 

to "pro-only" lines. The charges will 

be similar to those involved in the Golf 

City, New Orleans, litigation, which 

is expected to come to trial some time 

in spring 1974. 

However, in terms of comparative 

size, Golf City reportedly is "small 

fry" next to the Chicago retailer. Ac-

cording to one source, the suit will be 

filed in Illinois, but will be moved, 

along with any similar suits in other 

states, to be tried in a single court, 

of which the location is expected to 

be New Orleans. 

WILSON INTRODUCES 
GRAPHITE II 

RIVER GROVE, I L L . — W i l s o n became 

the first of the " b i g " clubmakers to 

enter the graphite field, with its intro-

duction of the new Graphite II shaft as 

an option on men's Wilson Staff woods 

and Haig Ultra woods only. 

The graphite shafts are being manu-

factured under exclusive contract with 

Wilson by Babcock & Wilcox Ad-

vance Composites Div., Alliance, 

Ohio. In both the Wilson and Hagen 

lines, the graphite-shafted clubs have 

a suggested retail price of $120 per 

wood, and are available in two flexes, 

Firm and Extra Firm. According to 

Larry Cassidy, business manager, 

Golf, the Firm plays like a Regular 

in steel shafts and the Extra Firm plays 

like a Stiff steel shaft. Immediate visi-

ble feature of the shaft is its stepped 

down design. 

Cassidy said the shaft has been one 

year in development and has under-

gone considerable testing both in the 

R & D lab and in the field. " A pri-

mary difference in the Graphite II shaft 

is that it has the torque resistance'char-

acteristics of a steel shaft, which means 

considerably better control than with 

other graphite shafts," he said. " In 

testing, we also found that we got 

greater distance with the Graphite II 

than with other graphite shafts cur-

rently on the market." However, Cas-

sidy stressed that greater distance is 

only significant if you can control it, 

and he feels a primary feature of the 

Graphite II is "its superior control." 

BYRON NELSON JOINS 
J . S. FINGER 

HOUSTON—One of golf's all-time 

greats has become associated with 

Joseph F. Finger & Associates, Inc., 

as golf course design consultant. Nel-

son's golf history includes winning the 

United States Open title, the PGA 

title twice and the Masters twice. 

Nelson holds an unmatched record of 

11 consecutive wins in PGA-sponsored 

tournaments, a record no one has 

matched. Joseph Finger is an inter-

nationally-known golf course architect 

with offices here and in Mexico City. 

THE INDUSTRY 



PREVENT 
DISEASE 

PGA SHOW from page 35 

had pre-determined the exhibits they 

wanted to visit at the 1973 show, but 

fewer—49.4 per cent—budgeted their 

time. On the average, they spent a 

little more than 4V2 hours a day in the 

exhibit tents during the run of the show. 

More than half of the professionals 

had some kind of plan for covering the 

exhibits at the show. Most of these 

(75.3 per cent) covered a single product 

classification at a time—apparel, golf 

equipment, golf cars—which accounts 

for their favorable attitude toward 

grouping major product categories in 

distinct areas of the tents. 

During their coverage of the show, 

36.3 per cent of the professionals 

placed orders at more than 10 exhibits, 

about 46 per cent ordered at five to 

10 exhibits, and 12 per cent placed 

orders at less than five exhibits. 

GOLF CAR EXHIBITS 

Golf cars at the PGA Merchandise 

Show are a category unto themselves in 

terms of the investment they represent 

and the degree of the professional's 

authority to purchase them. 

Although more than 74 per cent of 

the professionals visited the golf car 

exhibits, less than 42 per cent of the 

professionals were invested with pur-

chase or leasing authority. O f that 

latter group, only 6.8 per cent placed 

orders for golf cars at the show. 

Golf cars, obviously, are not items 

about which someone makes quick, on-

the-spot decisions. Only 9.1 per cent 

of the professionals said they have 

attended a show without a particular 

brand of golf car in mind, then made 

their decision and placed an order at the 

show. 

November, October, January, April 

and March, in that order, were most 

frequently mentioned by professionals 

as the months in which their clubs or 

courses normally make purchase or 

lease decisions on golf cars. 

However, almost 52 per cent of the 

professionals felt that golf car exhibits 

were an important part of the show. The 

reason for this majority opinion is that, 

although few have purchase responsi-

bility, almost 78 per cent of the pro-

fessionals surveyed are consulted on 

brand selection before any purchase or 

lease is made. The car exhibits, ap-

parently, are excellent sources o f infor-

mation on the various brands and give 

the professional greater knowledge 

with which to advise his club. • 

LABOR SOURCES from page 67 

ganizations are good sources of bag 

room personnel. 

Employment inducements. Generally, 
the only inducements a golf profes-

sional needs to attract good people are 

a moderate salary and a clean, friendly 

place in which to work. Merchandising 

skills are up to the professional to man-

ifest in his workers, and the inti-

macy and leisurely atmosphere of the 

pro shop makes this training even less 

difficult. • 

W H E R E TO F IND CHEFS 

The Che f s Referral Assn. is an em-

ployment referral service for chefs. 

Any go l f club in need o f a chef 

should provide the association with a 

job description. C R A then prints the 

position, along with others, in its 

weekly j ob opening list, which is 

mailed to chef subscribers looking for 

new jobs. A fee is involved. Contact: 

Don Jackson, Chef's Referral Assn., 

Box 1133, Los Altos Calif. 94022 or 

phone (415) 941-5075. 

—from the C M A A "Outlook" 

LAW AND COURSE from page 70 

sphere in which no preference system 

exists and in which there is now an 

approximate two-year wait for immi-

grations for aliens for any category. 

The effect of HR 981 on clubs 

would be a divided one. Because many 

clubs probably employ aliens from 

what will be low-preference catego-

ries, including those with no skills, 

it seems probable that passage of 

HR 981 would have some adverse 

effects. However, clubs also look to 

al iens to fi l l many j obs , such as 

executive chefs and food service mana-

gers. These clubs will find themselves 

in a favorable position should this 

bill pass. 

CONCLUSION 
The foregoing constitutes a brief over-

view of the entire Federal legislative 

picture in the areas that may have 

some effect on private clubs. It is 

obvious that the field is an ever-

changing and rapidly shifting one. The 

National Club Assn.'s principal effort 

is directed at keeping abreast of the 

activities and reporting the latest de-

velopments to its members and to the 

industry. • 

Economical, effective 
®DYRENE broad-spectrum 
fungicide controls: leafspot, 
leaf blight, copper spot, stem 
rust, dollar spot, brown 
patch, snow mold (Typhula). 

Mixes easily with water; 
non-corrosive; dyed green to 
blend with nature. 

RESPONSEability 
to you and nature 

Division of Baychem Corporation 
Box 4913, Kansas City, Missouri 64120 

73107-5 

For more information circle number 189 on card 

CONVENIENT SHOPPING 
For more information about the 
products advertised in the 
pages of G O L F D O M — u s e the 
postage-paid Reader Service 
Card in this issue. Just circle 
the number appearing in the ad 
on the Reader Service Card, 
which you will f ind in the front 
of this issue. 

SAVE LABOR and T i m 

The Proven 
Mechanical Stonepicker 

Patented revolving arm and rake design picks 

stone and trash to 9 inch dimension—pulver-

izes, aerates, blends soil amendments, re-

turns soil ready for seeding. Recommended 

by landscapers, contractors, municipalities, 

etc. Contact manufacturer for details. 

X BRIDGEPORT 

IMPLEMENT 

WORKS, INC. 

P.O. Box 491G 

Stratford, Conn. 

06497 



EDMUND B. AULT Ltd. 

GOLF COURSE ARCHITECT 

Member 

American Society of Golf Course Architects 

National Golf Foundation 

7 9 7 9 O l d G e o r g e t o w n R o a d 

B e t h e s d a , M a r y l a n d 2 0 0 1 4 

3 0 1 - 9 4 2 - 0 7 1 6 

3 0 1 - 6 5 7 - 4 2 7 8 

For more information circle number 160 on card 

For more information circle number 163 on card 

OUTDOOR WATER COOLING 
for golf courses, tennis courts, 

recreation areas. r A Q U A M A S T E R 
Electric water cooler. 

The only one that operates over one 
mile (2000 yards) on underground 

115 V A C power. No high l ines mar 
the beauty of the course. Uses exist-

ing 115 V power on course (Club House, 
Maintenance Building, Irr igation System). 

New patented hi-capacity cold dr ink ing 
water sy s tem for foursome after foursome. 

S A F A R I Gas-Fired Water Coolers. 
(No electricity required) 

Cold water where you want it. Co s t s less 
than 10< a day to operate. 

Write or call (305) 942-8076 
H. N. GEISLER CO. 

591 N.E. Fifth Street 
Pompano Beach, Fla. 33060 

For more information circle number 184 on card 

BELLANTE , C L A U S S , 
M ILLER & N O L A N , INC . 

GOLF COURSE ARCHITECTS 

M a s t e r P l a n n i n g • S i t e A n a l y s i s 

P l a 

n s S p e c i f i c a t i o n s • S u p e r v i s i o n 

I r r i g a t i o n S y s t e m s • S t o r a g e P o n d s 

Bellante-Clauss Bldg. 

Scranton, Pa. 18503 

717-346-8771 

Widener Building 

Phila.. Pa. 19107 

215-561-1941 

For more information circle number 161 on card 

Bob J o r d a n 

Golf Course Constructor 

I r r i g a t i o n S y s t e m s 

"I Supervise All Work" 

2 3 5 S t a t e S t . , E a s t P e o r i a , I l l i n o i s 

P h o n e : 6 9 9 - 6 9 7 4 o r 6 7 3 - 1 0 6 7 

For more information circle number 164 on card 

COMPLETE 
GOLF COURSE 

CONSTRUCTION 
A l s o rebu i ld , m o v e tees a n d g reens , insta l l 
w a t e r i n g sys tems. 

IBERIA 
EARTHMOVING SERVICE, INC. 

I B E R I A , OH IO • Ph. Ga l ion, 0 . 419 468-5454 

For more information circle number 159 on card 

W H E R E C A N Y O U G E T A L L T H E 

N E C E S S A R Y P R O D U C T I N F O R -

M A T I O N T O R U N A G O L F 

C O U R S E ? 

T h e G O L F D O M R e a d e r S e r v i c e 

C a r d i n t h e f r o n t o f t h i s i s s u e . 

architects of the 
"PWY/CLE" 

golf course 
- G e o r g e F a z i o • T o m F a z i o J 

308 Tequesta Dr., Tequesta, Florida 334S8 

Phone (305) 746 4539 

P. 0. Box 9951, Philadelphia, Penn., 19118 

Phone (215) 643 1265 

For more information circle number 162 on card 

D E A N O F G O L F C O U R S E D E S I G N 

G O L F C O U R S E A R C H I T E C T 

2 5 7 2 W E S T S C O T T 

F R E S N O , C A L I F . 9 3 7 0 5 

P H O N E ( 2 0 9 ) 4 3 9 - 6 9 2 7 

D E S I G N E R O F O V E R 3 0 0 G O L F C O U R S E S 

For more information circle number 166 on card 

CONSTRUCTION COMPANY 

GOLF COURSE 
CONSTRUCT ION 
BY CONTRACT 

Since 1924! 

P.O. B O X 66 212 W. F A I R C H I L D 
ST. C H A R L E S , ILL. • D A N V I L L E , ILL. 

312-231-2665 217-442-2411 

For more information circle number 165 on card 

GOLF CHRISTMAS CARDS 
25 a s s o r t e d c a r d s w / e n v e l o p e s $5.00; 5 0 - S 9 . 5 0 
7 5 - $ 1 3 . 5 0 1 0 0 - $ 1 7 . 5 0 Pe r sona l i zed $ 5 per 100 
D e s i g n e d for g o l f e r s by go l fe r s 25 s e p a r a t e go l f 
mot i fs . Unique, impres s i ve , top qual i ty. I nc lude 
c h e c k or M.O. with order. Order now. 

C r i s t m a s C a r d s for Go l f e r s 
Box N, W o o d l a n d Park, Co lo . 80863Tel: (303)687-2861 

For more information circle number 171 on card 



JOBS OPEN 

MANAGER—PRO. For 18 Hole private golf 
course in Southern Florida to take full 
charge of operations and maintenance. 
Write Box 1101, c/o GOLFDOM. 

IRRIGATION SALES. Major irrigation com-
pany has a sales opening for a District 
Manager. B. S. in Turfgrass Management, 
Agronomy or Engineering is desirable. 
Prefer 3 to 5 years experience in a related 
field. Position requires ability to analyze and 
take independent action on field technical 
and commercial problems without close 
supervision. Excellent salary. All travel ex-
penses paid. Write Box 1113, c/o 
GOLFDOM. 

GOLF MANAGER for new course to super-
vise operating personnel. Responsible for 
care and maintenance of pro shop, club 
storage room, golf carts, first tee and porch 
area. B.S. in Recreation and Park Admin-
istration, Business Administration, or related 
field. Fringe benefits included. Salary open. 
Contact Executive Director, NAPERVILLE 
PARK DISTRICT, Naperville, III. 60540. 

GOLF COURSE SUPERINTENDENT AND 
MANAGER NEEDED in March, 1974 for 
established 6800 yard public course near 
Chicago. Greenskeeping and managerial 
responsibilities may be combined for an 
experienced person. Write FRED HALL, 
Palatine Park District, Palatine, Illinois 
60067. 

ASSISTANT PROFESSIONAL — Midwest, 
Apr.-Oct., must be capable teacher, shop-
man. Sober, non-smoking, honest. Send 
picture, resume. Write Box 1112, c/o 
GOLFDOM. 

SALES REPRESENTATIVE. Major sprinkler 
manufacturer seeks aggressive, self-starter 
for California territory. College degree plus 
4 or more years distributor or manufacturer 
sales experience preferred. Send resume 
and salary requirement to SPRINKLER, 
1660 Bush St., San Francisco, Ca. 94109. 

WANTED: Pro, Pro-greenskeeper. Nine 
holes, northern N. Y. Salary open. Ref-
erences needed. Write: GOUVERNEUR 
COUNTRY CLUB, Box 273, Gouverneur, 
N. Y. 13642. 

JOBS WANTED 

SUPERINTENDENT desires position GCSAA 
member. Experienced in all phases of 

construction and maintenance. Excellent 
references. Write Box 1109, c/o GOLFDOM. 

PGA PRO-SUPT.—MGR. AVAILABLE. Many 
years experience as a teacher. Married with 
one child. Knowledge of course construc-
tion. Write Box 1111, c/o GOLFDOM. 

SUPERINTENDENT, Degree in Turf Manage-
ment - 12 years experience in Golf Course 
Maintenance. Prefer New England. Write 
Box 1115, c/o GOLFDOM. 

GOLF PROFESSIONAL desires po-
sition. Experienced. Age 33, married, 
wife can assist. Will relocate. Excellent 
references. Write Box 1107, c/o 
GOLFDOM. 

GOLF PROFESSIONAL OR PRO / 
SUPERINTENDENT AVAILABLE. 
P. G. A. Member. 25 years experience 
including course design and construc-
tion. Write Box 1114, c/o GOLFDOM. 

HEAD PROFESSIONAL POSITION 
WANTED. Golf Professional 7 years 
experience specializing in teaching and 
shop management. Interested in head 
position with a future. GOLF PRO-
FESSIONAL, 512 B. No. 29th, Myrtle 
Beach, S. C. 29577. (803) 448-4017. 

REPRESENTATIVE desires equip-
ment and clothing lines for surrounding 
area based from Myrtle Beach, South 
Carolina. Write Box 1106, c/o 
GOLFDOM. 

PRO-SUPT. — 30 years experience. Would 
like a private nine hole course, with good 
turf & Pro Shop. Penn State graduate. 
Write Box 1105, c/o GOLFDOM. 

PRO SUPERINTENDENT Desires change. 
Experienced in Midwest and Southwest. 
Write Box 1104, c/o GOLFDOM. 

BENT GREENS EXPERT: Pro-Superin-
tendent prepares own budget, operates 
60% of area cost with most improvement. 
Experienced in construction and drainage. 
Teaching produced state championship, 
many junior titles. Finance degree, PGA 
Schools. Will relocate. Write Box 1103, 
c/o GOLFDOM. 

PRO-SUPERINTENDENT: Experienced all 
phases management, greens, construction, 
Teaching. College degree, PGA Schools. 
Married, excellent references. Write Box 
1102, c/o GOLFDOM. 

BUSINESS OPPORTUNITIES 

"HOW TO SAVE $42,000.00 BUILDING 
$60,000.00 ALL-WEATHER CART 
PATHS!" Be first to read of this revolu-
tionary new construction technique backed 
by engineers and written by a licensed 
general engineering contractor. Cart paths 
no longer cost—they pay! Send check for 
$25.00 to ALEX HALE, 9150 Carmel Valley 
Road, Carmel, California 93921. If it doesn't 
save you 1000 times the purchase price, 
your money will be cheerfully refunded. You 
can't lose. Send for it today! 

GOLF COURSES: Want to buy a golf course? 
Want to sell a golf course? Write to u s — 
we specialize in golf course transactions. 
McKAY REALTY CO., 15553 N. East St., 
Lansing, Michigan 48906 

REAL ESTATE 

FOR SALE - 9 Hole Golf Course plus Club 
House and 50 additional acres. Western 
Illinois. $79,000. Write Box 1116, c/o 
GOLFDOM. 

MISCELLANEOUS 

PROFESSIONAL MANAGEMENT and con-
sulting services for country clubs and 
resorts. Write IPC CORP., Box 1651, Fort 
Lauderdale, Florida 33302. 

GOLF CAR TIRES First line 18x8.50x8, 
$9.89; 18x9.50x8, $10.12. Send for our 
complete tire line. All sizes available. GOL-
DEN TRIANGLE SPORTS, INC., 6317 Library 
Road, Library, Pa. 15129. Phone: (412) 
835-6898. 

RATES: Minimum at $13.44—20 words or 
less; additional words 81C each; in boldface 
type 910 per word. Ads Payable in Advance. 
CLOSING DATE: 10th of the month preceding 
issue. No classified advertising offering new 
merchandise or equipment will be accepted. 
Use of GOLFDOM box numbers counts as 5 
words. Response to these ads only should be 
addressed to the box #, c/o GOLFDOM, 380 
Madison Avenue, N.Y., N.Y. 10017. Replies 
are promptly forwarded to advertisers. Those 
requiring more than 10c postage, the addi-
tional postage for forwarding must be sup-
plied. 
Send ad copy and payment to: GOLFDOM 
Attn. M. C. Amsbro, Class. Adv. Mgr., 380 
Madison Ave., N.Y. 10017. 



FOR INFORMATION ON PRODUCTS LISTED, CHECK APPROPRIATE BOX. 

307 • Rakes (trap) 
308 • Rol lers 
309 • Sod cutters 
310 • Soi l screeners 
311 • Soi l shredders 
312 • Sp ikers 
313 • Sprayers 
314 • Spreaders 
315 • Sweepers 
316 • Sweepers-mulchers (turf) 
317 • Thatch cut t ing machines 
318 • Thatch cutters and vacuum removal 
319 • Tractors 
320 • Trai lers (uti l i ty) 
321 • Trucks (util ity) 

C H E M I C A L S 
350 • A lgae kil ler (ponds) 
351 • Fert i l izers 
352 • Fungic ides 
353 • Herb ic ides 
354 • Insect ic ides 
355 • Wet t ing agents 

F U R N I S H I N G S 
375 • Ball washers 
376 • Benches 
377 • Comfor t stations 
378 • Course shelters 
379 • Flags and poles 
380 • Refreshment stands 
381 • Score Card Box (metal) 
382 • Signs: yardage and d i rec t ion 
383 • Tee markers 
384 • Vending machines 
385 • Water coolers 

CONSTRUCTION A N D SUPPLIES 
400 • Humus and peat 
401 • I rr igat ion systems and equ ipment 

420 n G O L F COURSE ARCHITECTS 

421 • G O L F COURSE CONSTRUCTION 

PRO SHOP 
APPAREL A N D ACCESSORIES 

425 • Blazer crests 
426 • Caps and hats 
427 • Golf apparel (men s) 
428 • Golf apparel (women's) 
429 • Golf shoes 
430 • Socks 
431 • Spor t jackets and blazers 
432 • Tennis apparel 
433 • Trophys 
434 • Bus iness Forms 
435 • S ta t ionery /Bags /G i f tw rap 
436 • Favors/Pr izes 

G O L F EQUIPMENT 
A N D ACCESSORIES 

450 • Bags 
451 • Bag tags 
452 • Balls (regular) 
453 • C lubhead covers 
454 • Clubs 
455 • Golf g loves 
456 • Golf pract ice dev ices 
457 • Gr ips 
458 • Pull car ts 
459 • Graph i te shafts 

FIXTURES A N D E Q U I P M E N T 
501 • Bag storage racks 
502 • Ball washer detergents 
503 • C lub c leaners and pol ishers 

504 • C lub repair suppl ies 
505 • F loor cover ing (spike resistant) 
506 • Handicap racks 
507 • Handicap cards 

R A N G E SUPPLIES A N D E Q U I P M E N T 
525 • Bal ls (range) 
526 • Ball dispensers (coin) 
527 • Ball str ipers 
528 • Ball washers (range) 
529 • Clubs (range) 
530 • Mechanica l range ball re t r ievers 
531 • Pract ice dr iv ing nets 
532 • Range mats 

GOLF GIRS 
CARS, ACCESSORIES 

550 • Bat ter ies 
551 • Bat tery chargers 
552 • Gol f cars, new 
553 • Golf cars, recondi t ioned 
554 • T i res 

CLUBHOUSE 
FOOD, LIQUOR A N D SERVICE EQUIPMENT 

575 • Sof t drinks, mixers 
576 • Beer and ale 
577 • L iquor 
578 • Wines 
579 • Cook ing equipment 
582 • Sani tat ion and main tenance equ ipment (dishwash-

ers. disposals, steam c leaners and f loor mainte-
nance equipment) 

584 • Ho ld ing equ ipment—hot and co ld 
585 • Supp l ies (china, glass, plast ic, paper, pots and 

pans, cuttery. tools, f latwear. locker-room) 
586 • Furn ish ings (furniture, wal l cover ings, f loor cover -

ings. lamps, decorat ive accessor ies, interior des ign 
consul tants) 

587 • Lockers 
588 • Locks for lockers 
589 • Locker room suppl ies 
590 • Scorecards 
591 • Business Forms & Stat ionery 
592 • S h o e bags 

Mail page to GOLFDOM, P.O. Box 7591, Philadelphia, Pa. 19101 

I. Is your golf course: 

A • Pr ivate D. • Resort H . D P a r 3 
B • Semi-pr ivate E. • Public J. • Mil i tary 
C. • Munic ipa l (city, state F. • Schoo l K. • Pitch & Putt 

or county owned) G. • Company o w n e d L. • Driv ing Range 

II. Size of course: 
1. • 9 holes 2. • 18 holes 3. • 27 holes 4 • 36 + holes 
III Ac reage of Golf Course 
A. • under 100 B. • 101-200 C. • 201-350 D. • 351-500 
E. • 501 + over 

IV Has your course opened in the last six months? Yes • 1 
N o • 2 

V. Is your course due t o o p e n in the next six months? Yes • A 
N o D B 

Send in format ion o n products checked to: 

Name 

Ti t le 

C lub 

Address 

Ci ty 

A C 

.State . 

Tel 

. Z i p . 

For more information circle number 172 on card 

H I D C C 402 • L ight ing equipment 
V a r V y L l V ^ V m / U K w L 4 0 3 n Mat t ing-seedbed protect ion 

404 • Pipe 
M A I N T E N A N C E E Q U I P M E N T 4 0 5 C S a n d 

301 • Aer i fy ing machines 406 • Seed 
302 • B lowers /Sprayers 4 0 7 Q Soi l cond i t ioners 
303 • Edg ing machines 408 • S to lons 
304 • Ho le Cutters 409 • Trees and shrubs 
305 • Mowers 410 • Tree care serv ice 
306 • Pumps 411 • S tone Pickers 307 • Rakes (traD) 



A D V E R T I S E R P A G E 

Aldila 30 
Amerace Microporous, Inc 53 
Aquatrols 57 
Ault, Edmond D 73 

V 

Bellante & Clauss 73 
Bennett, Charles 73 
Breakers 8 
Bridgeport Implements 72 

Carbonite Corp 42 
Chemagro 13, 18, 56, 68, 72 
Chipman, Div. of Rhodia 60 
Club Car . .63 
Coursign 34 
Composite Development Corp 45 

DiFini 27 

Eastern Golf 18 

Fazio, George 73 
Finger, Joseph Inc 36 

Golf Shop Service 35 
Graftex, Exxon 38 

A D V E R T I S E R P A G E 

H. D. Hudson 54 
H. D. Lee 36P 
Hancor 56 
Hahn Turf 58 
Harley-Davidson 12 
Heath-Gates 15 
Hillerich & Bradsby 36L 
Hogan, Ben 36A 
Hydro Systems 68 

Iberia Earth 
Moving Service 73 

Izod Ltd Ill 

Jones, Robert T 73 
Jordon, Bob 73 

Larson 67 
Lester Electric 4 

Maddox Construction 73 
Manhattan Ryegrass 64 
Moody Sprinkler 21 

North Central Plastics 13 

Oregon Ryegrass 23 
Otis Elevator Co IV 
Outboard Marine, Cushman 28, 29 

A D V E R T I S E R P A G E 

Par-Aide Products 22 
Pennfine/Pennstar Ryegrass 16 
Playmaster Corp 24 
Power Spike 23 
Putman, Robert D 73 

Rac/Me Golf Bag Storage Racks 4 
Roseman Mower 17 
Ryan Turf 14 

Safari Gas Water Cooler 73 
Smith, David 36M 
Smith Jones Inc 67 
Standard Mfg 9 

Taylor-Dunn II 
Tee-2-Green 10, 11 
Toney Penna 36K 
Toro Irrigation 5 
Toro Mfg. Turf 19, 20 
Trojan Battery 48 

U.S. Fiberwood 47 

Westinghouse Electric Corp 6 
Wilson Graphite Clubs 36N, 360 
Wilson Sporting 
Golf Clubs 36H, 361 

J O N A T H A N T . PULSIFER has been 

appointed international sales manager 

for FMC Corp. 's Agricultural Chem-

ical Division. Pulsifer formerly was 

territory manager, senior market ana-

lyst and most recently, agricultural 

chemical sales manager for Europe, 

Africa and the Middle East. 

W I L L I A M H . DAVIDSON , son o f one o f 

the founders o f Harley-Davidson 

Motor Company, Inc., will retire from 

his 45 years of association with that 

company. Davidson was elected a 

director of the company in 1931, three 

years after he started, vice president 

in 1937, president in 1942, and has 

served as chairman since 1971. 

Pulsifer Davidson 

Penna Company makes handcrafted 

professional quality golf clubs, golf 

balls and accessories. 

EVAN BAKER has been promoted to 

president o f Rawlings, Inc., a wholly-

owned subsidiary of A-T-O, and as-

signed responsibility for A-T-O's oper-

ations in sports, recreation and leisure 

time activities. Baker, formerly pres-

ident o f the Adirondack division of 

A-T-O, will have six divisions report-

ing directly to him. A-T-O's Toney 

Baker 

DAVID T. MCLAUGHLIN , president o f 

the Toro Company of Minneapolis, 

has been named chief executive officer. 

McLaughlin, takes over as chief execu-

tive officer from David M . L i l l y , 

chairman of the board and former 

Toro president. 

McLaughlin 



Hie 
Izod/Haumaker 
SpriiiA,1974 
Catalogue 
Is Now 
Available. 

To receive a copy, please contact 
Don Drotman or your Ernie Sabayrac salesman. 

Izod/Haymaker 
498 Seventh Avenue, New York, N.Y. 10018 


