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Toro designed it, engineered it and built it to work 
in sand. So it not only works, it keeps working. One 
man can finish an entire course in 4 to 5 hours. And 
the Sandpro pays for itself in less than a season. 

Look it over: 3-wheel hydraul ic drive through 
industrial-quality pump and wheel motors; midship-
mounted 8 hp Kohler engine; 68-inch hydraulically-
controlled rake with 4 conditioning and 9 finishing 
sect ions to fol low all contours; special ATV t ires 
(21 x 11.00-8) need only 4 psi; zero turning radius. 

Your Toro distributor has all the facts. See him. 

ONE MAN 
CAN MAKE 15 TRAPS 
LOOK THIS GOOD 
MONE HOUR. 

WITH A SANDPRO. FROM TORO. 



Preferred stock» 
Last year, more new E-Z-Go fleets were put on more courses 
than ever before» 

Surprising? Not when you consider the reputation of 
excellence they've earned in ride, performance and profits» 

For example: our four wheel model X-444 has a lower 
center of gravity, higher ground clearance and shorter turning 
radius than any other golf car» Resale value? Traditionally the 
highest in the industry» 

But no matter what your requirements call for—three 
wheel, four wheel, gas or electric powered—you're assured of 
the highest return on investment that you can make in a fleet 
of golf cars» 

In short, preferred stock» 
For further information write: 

E-Z-Go Car, A division of Textron Inc», P»0. Box 388, 
Augusta, Georgia 30903» 

E-Z-Go* 
The finest golf car made. 

For mote mfoimation circle numbei 181 on c<i'd 






