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Until now, if you compared ease 
of operation, stability, economy, 
styling, maneuverability, quiet 
performance, service, comfort— 
you've really had just one choice 
among golf cars. Harley-Davidson. 
Now you have another choice; now 

you can get those advantages in 
the new Harley-Davidson 4-wheel 
cars, too. Like their 3-wheel 
brothers, our new 4-wheel cars are 
available in gas or electric models. 
And independent suspension on all 
four wheels provides the safest, 

smoothest ride you can find on 
any course. Anywhere. That means 
the choice is now twice as great: 
Harley-Davidson-
or Harley-Davidson. 1 W 
AMF | HARLEY-DAVIDSON, / / / 
Milwaukee, Wis. 53201. 

The handsome new foursome 
from Harley-Davidson. 

Photographed at: The World Of Palm Aire, Pompano, Florida 



ABOVE, JIMMY SWAGERTY, P.G.A. PROFESSIONAL AT BROOKSIDE 

ONE OF THE FINEST GOLF SHOPS IN THE COUNTRY; 

ALSO SHOWN ARE PART OF JIMMY'S FLEET OF 80 TAYLOR-DUNN T-BIRD 

GOLF CARS, ALL EQUIPPED WITH TROJAN 217 BATTERIES. 

Shown below is the club House of Beautiful Brookside . . . 

An extremely popular Municipal Golf Course located adjacent to the 

World Famous Rose Bowl in Pasadena, California. Brookside boasts two fine 

18 hole courses, the first being built in 1928. Home of the L.A. Open in 1968 

and now the Ladies' P.G.A. Open in May, 1972. 

TROJAN 
® . .. - -

"MILEAGE M A S T E R " GOLF CAR B A T T E R I E S 

TROJAN BATTERY COMPANY • 9440 ANN STREET, SANTA FE SPRINGS, CALIFORNIA 90670 



A Golf Course Irrigation Package 
From The Underground Pros 

Easy to install. Long lasting. 
FLINTKOTE'S "Underground Pros" can provide all the 
pipe and fittings you'll need to irrigate and drain any 
golf course . . . and do it economically. 
It's part of our pipe package, a single source concept 
that gives you FLINTKOTE'S installation experience plus 
corrosion-resistant products like FL INT ITE Asbestos-

Cement pressure pipe for large mains, FLINTKOTE Bell 
Joint PVC Pipe for mains and laterals, Orangeburg SP 
service pipe for laterals around greens and tees, and 
Orangeburg drainage pipe for greens, tees and other 
wet areas. 

For more "Package" information contact the Pipe Prod-
ucts Division at Ravenna, Ohio 44266. We will deliver. 

BUILDING PRODUCTS GROUP 
PIPE PRODUCTS DIVISION 
R A V E N N A , O H I O / O R A N G E B U R G , N. Y. 
N E W A R K , C A L I F . / LOS ANGELES, C A L I F . 



Follow the leader 

Again this year, 
the PGA Championship course 

is groomed by Ford. 

FORD TRACTOR 



Mileage and the electric golf car. 
How many holes should an electric car is normally driven in this range 

golf car get on a battery charge? over 7 5 % of the time. 
Course and battery conditions aside, A competitor's car is designed 

it depends on the car's design and, to use less power in its low speed ranges. 
to a very small degree, its weight. In order to get all the extra distance 

A Cushman car is designed to use claimed in its advertising, it would have 
less power in its higher speed ranges to crawl over the course at less than a 
(over 4 mph). Research shows a golf walking pace, hardly what a golf car 

is intended to do! 
As far as weight is concerned, 

the Gran Cushman is a little heavier. 
There are good reasons why. It has an 
all steel body for added strength 
and comes with standard features 
only available as options on other cars, 

if at al l . Like an automatic seat brake, 
automotive steering, adjustable 
seat backs and many more. 

The Cushman weighs more 
because there's more in it, but a 
fully charged Cushman wil l cover 
all of the holes you normally demand 
of it each day. 

And consider this: Cushman 
consistently enjoys, by far, the highest 

resale values in the industry. Add that 
to a history of lower maintenance costs 
and you'l l find a Cushman is the most 
economical car you can buy or lease. 

Send for our exclusive analysis sheets. 
Wr i te: Cushman Motors Division, Outboard 
Marine Corporation, 1004 North 21st Street, 
Lincoln, Nebraska 68501. 

Cushman 
for wire nft>fm*K>s cut* nunfis? 150 3" card 
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WKKK Summer is the time to take it 
During the summer Dollar Spot and l arge ft town P ^ h can :.poil 

V f Ihn playing Surface and a£)ponranco ot your turl / 
But IF you start spraying your tees fairways arfdrgreens with Tim.AN 

19(J1 now, you can prevent those Summer diso^be t before they,got a chance 
to cause trouble 

TIHSAN 19-̂ 1 is particularly elfective .iqaire.t Summer lurf diseases be 
caust it-, properties provide ft unique combination ot *yr>tem(c, <.ur.iiive 
(eradicant) and protective action for turf 

The application of Tersan 1991 in the summer is the second step in 
the Du Pont 1 EnSAN 1 ? 3 Disease Control Program A 'program that's highly 
effective, economical and completely non-mercurial Proven at research 
stations and golf courses throughout the; country, the T i RSAN Program 
prevents or controls all major turf disease problems 

NOTE Be sure to have TFRSAN S P on hand to be ready for Pythium 
when it st r ikes 

For more details on the program and a supply ol TI RSAN turf fungicides, 
see or call your golf course supplier today 
With any chemical, follow labeling instructions and warnings carefully 

F I ! ) T E R S A N 1 9 9 1 
—- TURF FUNGICIDf ~ 

to "«« infcfmati(i« cm* .luinw iib <ui ma 
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It's never too hot to aerate 

when you have Ryan spikers 
Regular aeration is a must to keep 
all turf areas healthy. During hot, 
dry months the safest way is to 
aerate the troubled turf with Ryan 
spikers. 

The Spikeaire (1) is designed for 
spiking greens and other fine turf 
areas. It's self-propelled and pro-
vides a deep, clean spiking action. 

Spiking relieves compaction, 
allows nourishing air and water to 
get to root zone (helps decompose 
thatch, too). A spring-loaded turf-
guard prevents lifting of shallow-

rooted turf. 5,000 sq. ft. of turf can 
be spiked in about 15 minutes. 

Rugged Tracaire (2) (or Reno-
vaire — not shown) is just the 
machine for spiking fairways and 
other large turf areas. High, dry 
spots are quickly spiked to allow 
moisture and air to penetrate to 
root zone. Relieves compaction 
fast. Coring and renovating tines 
are also available for both units. 

When things get hot, spike with 
Ryan! 
Write for FREE Ryan Equipment Catalog. 

RYAN EQUIPMENT COMPANY 
2055 White Bear Avenue 

St. Paul, Minnesota 55109 
Telephone 612-777-7461 

SUBSIDIARY OF OUTBOARD MARINE CORP. 
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WHEN YOU DEMAND 
RESULTS.. . 
CALL ON A PRO! 
Long life and quality construction are 
expected on golf cart tires, but the 
demands of the course require gentle 
but unyielding traction and turf-pam-
pering tenderness. It takes a pro to 
know the course . . . so specify the 
tire that most manufacturers demand 
. . . the tire you find on golf carts from 
coast to coast, the pro, Carlisle! 

EDUCATION'S THE THING 
Engaging Gary Wiren as education 
di rector of the Profess ional 
Golfers' Assn. is the most recent 
reminder that educating the profes-
sional golfer was a major reason for 
the establishment of the PGA. Pro-
fessionals had been paying in-
creasing at tent ion to improving 
teaching since the early 1900s. It was 
a great deal easier to get profes-
sionals who were good clubmakers 
than to get men who knew what and 
how to teach. 

The early American profession-
als adapted themselves pretty well 
to course maintenance with the 
help, usually, of a neighborhood 
farmer who did most of the actual 
labor. Robert White, president of 
the western pro organization that 
was started in Illinois before the 
fo rmat ion of the P G A , was a 
pioneer and persistent advocate 
of pro education in course man-
agement . He'd been a school-
teacher in Scotland. He was distin-
guished; there weren't many early 
professionals in the United States 
with formal education beyond the 
elementary school level. 

Arthur Lockwood, a Boston lad 
who played well in the intercolle-
giate championship when it was an 
Ivy League competition, was the 
first American collegian to turn 
profess ional . Lockwood didn' t 
star in the Nat ional Amateur . 
Walter Travis beat him 11 and 10 in 
a semi-final of the 1900 National 
Amateur at Garden City GC, 
which Travis won. 

Lockwood did fairly well as an 
amateur in the Open for a few 
years, then turned profess ional , 
teaching at a New England summer 
resort course. He liked to teach and 
was good at it. For years, until the 
end of his career, he was profes-

sional at French Lick Springs, Ind., 
and made that a popular golfing 
resort. 

George Aulbach is another New 
England collegian who turned 
professional when rarely did a col-
lege man choose that field. As a 19-
year-old Boston University stu-
dent, Aulbach was a medalist (by 9 
strokes—139) in the initial United 
S ta tes Golf Assn. Public Links 
championship at Ot tawa Park , 
Toledo, in 1922. 

After several years as a profes-
sional in Massachusetts, Aulbach 
went to Texas where he continues 
to be active in PGA work. 

Lockwood and Aulbach were far 
ahead of the time of golf-caddie 
scholarships. 

Aulbach was with Emil Beck, 
Eddie Duino, Bill Hardy, Joe 
Devany, Willie Ogg, Horton Smith 
and Irv Schloss in the PGA Busi-
ness Schools at Dunedin in the mid-
50s. There the PGA education pro-
gram got soundly organized on the 
basis that developed into today's 
valuable and extensive program. 

Wiren's scholastic qualifications 
(See GOLFDOM , July, p. 55) reminds 
us of when the PGA and the Na-
tional Golf Foundation were col-
laborating in pushing golf instruc-
tion in high schools and colleges. 
Excellent professionals volun-
teered their services in instruction. 
In some cases they were warmly wel-
comed by school authorities and 
s tudents and did very effective 
work, but at many places the pro 
of fers were refused because the 
professionals d idn ' t have physi-
cal education degrees and weren't 
officially competent to teach. 

Ted Payseur of Nor thwestern 
University, Evanston, 111., really 
got the National Collegiate AA 
championship going as a major 

continued on page 12 
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