HI-TORQUE ™ INTERCELL CONNECTORS

'SHORTEN POWER PATH 35% — REDUCE

RESISTANCE 65%.

CONSISTENT, TOP QUALITY PRODUCT.

35% ; reduce resistance 65%.

Then we use specially alloyed grid
metals, a new high density oxide
formula, dual purpose separators, new
self-aligning plate construction,

quarter turn Spray-Lok' vent caps to
speed and simplify servicing —
technical talk that translates thus: the
POWER BREED is a powerful endurance
type battery. It is designed and

For more information circ

QUARTER TURN SPRAY LOK VENT CAPS
SPEED SERVI

i — REDUCE ACID SPRAY.

HEAT/PRESSURE SEALING OF TOP &
CONTAINER FORMS A SINGLE, LEAKPROOF
PIECE OF PLASTIC.

3“!“' iy

~

MOST ADVANCED, AUTOMATED
PRODUCTION/TESTING LINE FOR PLASTIC
BATTERIES IN THE INDUSTRY.

GOULD

engineered to operate efficiently in
cycle-service operations (where battery
power is total power). We built it to be
powerful. Carefree. Ready.

After all, the pro in charge of
equipment deserves a breather at
the 19th hole, too. For information write:
GOULD, INC., Sales Dep't.,
Automotive Battery Division,
P.O. Box 3140, St. Paul, Minn. 55165.
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A Year of Big Issues with More to Come

It’s appropriate in GOLFDOM'’s last
issue of 1971—and even more appro-
priate when the issue is devoted to
budgeting and planning—to take
stock of events over the past year and
to indulge in some prognostication
about the coming year. In looking
back, one fact becomes clear: The
troubles that beset the golf industry
in 1971 are not going to fade into
history at the stroke of 12 on New
Year’s Eve. But on the positive side,
programs to deal with these situations
are likely to gain more steam in 1972.
An inventory of topics that filled
the pages of GOLFDOM this year
becomes a brief chronicle of the golf
industry/1971.
0O Taxes were a primary concern in
1971, and heading the list in this area
was the Tax Reform Act, which is de-
signed to tax all income from nonmen-
ber sources. But determining exactly
what was “nonmember income” ap-
parently was not so simple, because
the Internal Revenue Service took 13
months and 40 typewritten pages to
come up with guidelines. When the
industry got a look at these long-
awaited instructions, it seemed all
that remained was for someone to
write guidelines for the guidelines.
Club managers and officials are still
scratching their heads. However, one
thing is certain—when it comes time
for clubs to pay Uncle Sam next year,
there are going to be considerable dif-
ferences of opinion between the IRS
and some clubs, and others may even
find themselves struggling to hold on-
to their tax-exempt status.
O As if the Federal government were
not enough to contend with, clubs in
many parts of the country were also
confronted with hard-pressed munici-
palities and counties that tried to
solve their financial woes by reapprais-
ing club properties on the basis of
“highest and best”” use. Clubs com-
plained on an individual basis and got
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nowhere, but those in Ohio realized
they could make a louder noise by
uniting. They added extra punch to
their fight against property reapprais-
als by hiring a lobbying firm and by
trying to get support from those ma-
jor Ohio corporations that have vested
interests in golf. These clubs were
vanguards, and in 1972 others in
many parts of the country will be fol-
lowing their lead.

0 When it seemed that clubs had been
hit from every angle, some industry
pundits were consoling themselves
with “well, at least it can’t get any
worse.”” They soon discovered that
things could get worse when none oth-
er than the formidable Ralph Nader
entered the picture. In a report for Na-
der, a Harvard College student, Mi-
chael E. Kinsley, insinuated that pros-
perous Montgomery County, Md., is
a tax haven for clubs that have highly
antisocial aims. The point of attack
was a Maryland tax law that permits
clubs to be assessed as recreational
land to preserve their existence as
open green space. The report implied
that, because of this tax break, the
county was losing money and that
clubs were being subsidized by mi-
nority groups who could not partici-
pate in the clubs’ activities. And so
1971 had a preview of a situation that
is likely to recur again and again—the
issues of ecology, civil rights and
taxes coming headlong into conflict.

O The issue of civil rights and private
club policies also cropped up in more
lawsuits throughout the country. The
Iruis case, now before the Supreme
Court, has attracted widespread atten-
tion. It, like at least a dozen other le-
gal actions, is aimed at preventing
clubs from holding state liquor li-
censes if the clubs discriminate. The
ultimate issue of all of these cases is
the conflict between the legally recog-
nized constitutional right of associa-
tion and the right of access to the in-

stitutions of society. Clubs with re-
strictive membership policies are go-
ing to face more lawsuits, which pre-
sent the question: To what extent may
a right be exercised when it conflicts
with the rights of others or with the
good of society?
O If anyone thinks clubs were not
jumpy about all these legal hassles,
GOLFDOM enters as evidence the
“Great Golf Hoax,” involving Nor-
man Cousins, the celebrated editor of
Saturday Review, and his April Fool’s
Day joke in the form of a letter to the
editor. The letter in Saturday Review
from a K. Jason Sitewell urged the
editors and the readers to oppose H.R.
6142, a bill introduced by Representa-
tive A.F. Day. Sitewell claimed that
the bill’s ultimate aim was the abolish-
ment of golf in the United States and
that Congressman Day had a “‘psy-
chotic” hostility to the game stem-
ming back to certain traumatic expe-
riences in childhood. All of this was
fictitious of course. But the situation
in the industry was such that even the
far-fetched became credible, and many
people ended up red-faced. Emergency
meetings were called at golf clubs,
calls were made to Washington, some
publications printed fiery articles con-
demning the bill, and at least a dozen
Congressmen or their assistants called
Saturday Review to report on their
constituents’ opposition to the bill.
O Legislative action also invaded the
superintendent’s domain as moves to
ban some of his traditional chemical
tools proliferated throughout the
country. Many superintendents agreed
with those who said chemical bans
were being rushed through because of
pressure from ‘“‘uninformed emotion-
alists.” Meanwhile, the other side was
claiming that legislators were drag-
ging their feet because of pressure from
lobbyists out to protect their own in-
terests. Needless to say, emotions ran
(Continued on page 16)
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Step 3 in the Du Pont TERSAN 1-2-3
Total Disease Preventive Program

You can't buy a better fungicide for
Snow Mold and Pythium than
TERSAN SP. University tests have
proven its superior effectiveness

for controlling these late season

turf diseases.

And if you spray your tees, greens and
fairways with TERSAN SP between October 15

and November 15, you'll stop Grey Snow Mold
from becoming a costly problem.

The use of TERSAN SP in the fall is the third step in the
Du Pont TERSAN 1-2-3 Total Disease Preventive Program.
A program that controls all major turf diseases on all turf
grasses all year long. Extensive testing has proven that
the TERSAN program is not only the most complete
available, but also highly effective and economical.

. TERSAN SP, like the other Du Pont TERSAN

products, is non-mercurial, low in
human toxicity and has a large safety
factor on turf.

Call your golf course supplier

now. Order a supply of TERSAN SP
and ask for complete information on
the TERSAN 1-2-3 Total Disease
Preventive Program.

With any chemical, follow labeling instructions
and warnings carefully.

Note: Applications of Du Pont TErsaN 1991 should be used in the
late fall and early spring in areas where Fusarium Patch (Pink
Snow Mold) is a problem. Ask your supplier for more details.

For more information circle aumber 224 on sard
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1972. The Cushman line

Cushman offers you more ways to go
than any other name. More premium golf cars,
in more models than anyone.

Recently the compact Trophy golf car
was added to the family. It gives you almost all
the premium features of the Gran Cushman but in a
new smaller size and at a new lower price.

This year we've doubled up on a good thing.
We've added the 3-wheel electric Trophy,
the lowest in cost of all Cushman cars (but no one
will ever guess it).

Our 22 years of golf car leadership
have taught us not just how to make a lot of
different models, but how to make all of them
better, stronger, longer lasting, more comfortable,
more efficient. And in 1972 we've made
some significant advances.

[rophy, 4-wheel, electric.

New Trophy, 3-wheel, electric.

For instance, all 1972 Gran Cushman models
have a new heavy-duty, steel bumper protecting
the body. At 5 mph it will withstand a collision with
a flat object and incur no body damage.

Other improvements include new, easy-on,
easy-off, upright bag racks and new, deep foom
contoured seats with adjustable backs and inter-
changeable vinyl seat covers. Now you can share
the wear evenly between the driver
and passenger seat,
cutting your cost of
seat replacement
and repair.

Town & Fairway,
4-wheel electric.

Gran Cushman, 4-wheel, gas.



is longer and stronger.

Because we build them better Cushman cars ST SRNISS Sa G  re 1 _
have a history of lasting longer and being CUSHMAN MOTORS ‘
worth more -longer. Combine that with all the
quality features that mean less maintenance
and downtime, and you've got the lowest cost cars
to lease or own and the highest profit makers
for your club.

Why not find out why Cushman golf cars

Division of Outboard Marine Corporation,
1001 N. 21st., Lincoln, Nebraska 68501

(] Please send me the new, free
Cushman Golf Car Selector for 1972.

-
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[J Please send me golf car Comparative Analysis. |
!

|

|

|

|

|

|

J

Name
are the world’s most successful ? _
i Title Club
Write today for the current
Comparative Analysis Address e
of all major City i Kol §0 02/ Shatgesn Tl _Zip
golf car brands. TR || eI ke = S

Town & Fairway,
usniman

For more information circle number 220 on card

Gran Cushman, 3-wheel, electr

Gran Cushman, 3-wheel, gas.
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Gran Cushman, 4-wheel, electric.



GOLFDOM speaks

continued from page 12

high and reason took a back seat. But
in all the mayhem many superintend-
ents were going about their business,
experimenting with alternatives to cer-
tain questionable chemicals. Manu-
facturers found less hesitancy or un-
willingness on the part of their cus-
tomers to try something new. Time
even had a cooling effect on the con-
troversy. In fact, one state legislator
admits that “‘hindsight has shown us
some of the weaknesses of the bans
and restrictions and we are now mov-
ing to correct them.” In light of such
attitudes, superintendents can look
forward to more sensible legislation
in which certain chemicals are not to-
tally banned but are restricted for use
by qualified professionals only:.

O The Golf Course Superintendents
Assn. of America took action in 1971
to allay any doubts about the superin-
tendent’s professionalism. After many
years, a certification program was
implemented. Previously the qualifi-
cations of a superintendent could only
be gauged by local reputation. As a

GCSAA certified superintendent, he
will have met nationally recognized
standards, and the beneficial effects of
this upon job security, image and hir-
ing practices in the future are obvious.
O Golf professionals also were
watching the courts, particularly the
U.S. District Court in New Orleans,
where a retail outlet was suing more
than a dozen golf equipment compa-
nies and the Professional Golfers’
Assn. on charges that the pro-only
policy violates Sherman Anti-Trust
laws. The case lingered on and became
more complex as the year wore on,
and it still has not been settled.

O However, the economy rather than
the law was the chief and immediate
concern of golf professionals. The eco-
nomic slump took its toll on 1970 pro
shop sales, and from all informal que-
ries, the figures aren’t likely to turn up
much better for 1971. On top of this,
“downtown” competition became
stiffer, but some pros stopped wring-
ing their hands about the situation
and took solid action to bring their
members back into the pro shop. One
such pro was Ray Montgomery
whose unique pricing plan at Mill

River Club, Upper Brookville, N.Y.,

created a stir in the industry and a
surge of business in his pro shop. Sev-
eral pros have adapted his plan to their
shops already and we can expect many
more to follow in 1972.

If some people in the industry are
saying that we never had problems of
this type before, it could be that they
haven’t realized what we said early
in the year—‘golf has become big
business.”” When an industry casts a
larger shadow, it naturally will receive
more scrutiny. If there is one lesson
to be learned from the myriad of legal,
economic and social issues bombard-
ing the golf industry, it should be that
there is an urgent need for good public
relations—in the highest sense of the
term. Everyone involved with the golf
course—manager, superintendent,
professional, club member—must re-
alize that clubs can no longer exist in
a vacuum, impervious to the “outside
world.”” This year, good community
relations programs were instituted at
many clubs, and it is hoped more will
be forthcoming in an effort to recon-
cile the communications gap with the
surrounding community.

—Vincent J. Pastena
Editor

highland bent has
spring strength

Highland Colonial Bentgrass offers an uncommon advantage
in any overseeding program.

During the crucial spring transitional period when the dormant

grasses are recovering you can count on Highland to hang
on...to provide that late season strength you want.

Highland helps make the transition beautiful!

A fine-bladed, cool season grass, it has 8 million seeds per
pound and therefore offers a tremendous potential number

of plants.

Write for free brochures to

Dept A

Yt Cultural Practices
¢ Answers to Questions
About Highland Bent

Y¢ Highland Bent on the

Remember it thrives when left alone...or when close cut

down to %4 inch.

Golf Course

Highland Colonial Bentgrass Commission

Suite One Rivergrove Building

2111 Front Street N.E. + Salem, Oregon 97303
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You can’t tip
this baby.

TWO PLAYMASTER CARS THAT HAVE THE INDUSTRY TALKING: The Model
500 at left, and the portable Playmaster at right — first golf car that breaks down
to fit into the trunk of an auto. Both electric and gas models available.

For more information circle number 225 on card

There isn’'t a golf course anywhere in
the world that's too tough for the new
Playmaster. Designed by engineers who
love the game as much as you do, this
powerful car has a unique front end
that keeps four wheels on the ground
regardless of terrain. Its shock suspen-
sion system gives you the smoothest
ride you've ever had. And the price is
less than you're paying now. Write for
descriptive literature, price and mainte-
nance information.

Playmaster

by Tau-Meson Inc.

3022 Benton ® Garland, Texas 75040
Phone (214) 272-8526



"TURFLINE

DOES IT ALL!

Versatility in a golf course sprayer offers real money-saving advantages.
The more jobs it can do, the less your equipment sits around idle. But
versatility isn't all you're looking for. You want efficiency, too. A sprayér, to
prove its worth, not only has to do a wide assortment of jobs around the
course — it has to do them well.

We have now combined both versatility and efficiency in a great new line of
sprayers for turf management professionals — TurfLine by Myers. Typical of
the five basic models available is the TLIOETMG Greens Sprayer. It covers
greens like a blanket — lays down a spray pattern that's absolutely even. No
missed spots, no unnecessary overlapping. Of course, its use isn't limited to
greens, It can be used on fairways and tees as well. Here are a few more
reasons why the TLIOETMG lays claim to being the most versatile and most
efficient sprayer on the course today:

m Hi-flotation tires distribute weight evenly for a smooth ride over greens
and all terrain, minimizes ground compaction. m Adjustable fast hitch makes
it handy to use with turf tractors, carts, etc. m Molded 106 gallon rust-free
fiberglass tank has prop-type agitator and built-in sight gauge. m Plunger
type spray pump with 10 GPM capacity handles wettable powders and
liquids. m Boom covers 15-foot spray swath. Uses nylon, drip-proof dia-
phragm check nozzles. Folds and stores on built-in arresting hooks. m Con-
venient hose connections permit use of high pressure spray guns for miscel-
laneous spray applications.

For complete information onthe Myers TurfLine Sprayers,see your Myers
TurfLine Distributor or write for free catalog.

Myers TurfLine Greens Sprayer No. TLIOETMG

4

F.E.MYERS & BRO. CO.JlIMcNEIL

400 ONANGE STREET + ASMLAND. OMIO 44805 CORPORATION
A

cAfter 100 ¥ears..More Buyers Still Buy Myers gt
f)

For more information circle number 137 on card



RYEGRASS

offers a
second
benefit

Think on this a moment.

Ryegrass is perfect for overseeding.
It keeps your greenways beautiful
when native grasses are dormant. But
it provides an important second bene-
fit in protection of the native grass
plants.

Where overtreading is a problem,
Ryegrass provides the cushion which
prevents the native plants from being
ground out of existence.

L Consider this in your planning. Rye-
grass offers not only beauty and a
good winter lie, you may find it the
key to a faster, more complete spring
recovery of turf in high traffic areas.

Try Annual or Gulf Annual Ryegrass.
It germinates in a matter of days under
good conditions.

Write for free brochures

“WHAT YOU SHOULD KNOW
ABOUT OREGON RYEGRASS"

“GO GREEN WITH
RYEGRASS"

OREGON RYEGRASS
GROWERS SEED
COMMISSION

Dept. 1 Suite One, Rivergrove Building
2111 Front St. NE, Salem, Oregon 97303

For more information circle number 273 on card

Club taxes: a reasonable approach

I read with great interest the most re-
cent letter from Ralph Nader in the
July issue, regarding country club
taxation.

I feel most strongly that the issues
are whether or not we wish to main-
tain green spaces; if we do, those
green spaces must be taxed at a rea-
sonable rate instead of at the land’s
highest value. Some clubs can per-
haps carry a heavy tax load, but the
rate is not justifiable in view of the
services they are receiving. Clubs do
not require the extended costly ser-
vices that are provided to residen-
tial areas. Neither do they contri-
bute to the population of our
schools. It would logically follow
that their taxes should be substan-
tially less than residential areas.

If clubs are overly taxed and forced
to move out of the cities, to whom do
they sell their land? The trend has
been to sell to apartment and/or con-
dominium developers.

It is true that most club property
is zoned for recreation. Zoning
boards, however, are subjected to
terrific pressures to rezone those
areas for multiple dwellings when
the property goes up for sale. I can-
not think of many cases where the
zoning is not granted. Who profits
by such change in the land’s develop-
ment? Certainly not the homeown-
ers—in virtually all cases the large
developers profit.

What happens to the homeown-
ers’ taxes when the club sells? They
usually go up because of the de-
mand for more classrooms and addi-
tional services which need to be pro-
vided to the new residents of the
area. In addition they lose the
beauty of green spaces, and usually
their own property values suffer.

Richard N. Warnes
General Manager

Des Moines Golf & CC
West Des Moines, lowa
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TRIMEC"®
TURF HERBICIDE
MAKES THE
DIFFERENCE!

Now you can have positive con-
trol of hard-to-kill weeds in cool
as well as warm temperatures on a
variety of 2,4-D resistant weeds.

Trimec turf herbicide is a pat-
ented combination of herbicides
that display “’synergism’’ and con-
trols hard-to-kill weeds at lower
rates than normally needed with
the individual herbicides you're
now using.

Gordon's Fairway Broadleaf Her-
bicide is in a class by itself. It con-
tains 2,4-D, MCPP and Dicamba
in a patented formulation which
controls virtually all broadleaf
weed species, while the individual
herbicide components do not. It
is the patented “synergism’ of
the formulation that makes the
difference.

Call 913/342-8780 today, or
write Gordon's about new Trimec
Fairway Broadleaf Herbicide and
other Gordon turf care products.

Chemicals

£3)-GORDON CORPORATION

300 South Third St.
Kansas City, Kansas 66118
A.C.913/342-8780

TRIMEC®
TURF HERBICIDE

LMAKES THE DIFFERENCE!J

For more information circle number 196 on card
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Hug your turf this year.

Mow low and safely with a ground-
hugging Ford low-center-of-gravity
tractor! A Ford LCG is built to hug. Be-
cause it's built with a center-of-gravity
just 213 inches above ground. So low
it lets you mow wherever you go!

A Ford LCG tractor treads softly, too.
Because it's designed for mowing. De-
signed with just the right distribution of

weight between front and rear wheels
for high flotation. And if you want even
more buoyancy, Ford LCG’s are avail-
able with special high-flotation tires.
Tires that tread more tenderly on turf
than you would walking on it!

Ford LCG's. They're available in 32
PTO hp 2110 and 52 PTO hp 4110
models. Whichever you choose, you'll
get great ground-hugging mowing!

For more intormation circle aumber 216 on card

Your Ford industrial tractor and
equipment dealer is listed in the
Yellow Pages under “Tractors”
or “Construction-Equipment.”

NUMBER ONE ON WHEELS

FORD TRACTOR




