
The new TROPHY... 
all the basic Cushman features, 
plus 4 wheels, at a new low cost. 

The new Trophy is loaded with the Cushman-
engineering that has made the brand the most suc-
cessful in golf, with more Cushman cars in use than 
any other kind. Strong, silent electric power that 
provides plenty of muscle plus power reserve enough 
to give you a full day of golf. A prime-coated terne-
plate steel body resists rust and is sturdy enough to 
give excellent service and maintain its good looks 
years after other cars have expired. 

The Trophy. It has four wheels for greater sta-
bility. Automotive type steering for easy handling. 
Individual bucket seats for comfort. Automatic line-
compensating charger. The famous Cushman auto-
matic seat brake for safety—so the car can't move 
until the driver is seated. 

There's even the totally enclosed, dust-free Cush-
man sliding contact switch, famous for smooth take-
offs and stops. Plus storage space behind the seats 
for sweaters and other accessories. And a golf ball 
compartment with adjacent insulated drink can 
holders just for the luxury of it. 

All these things are standard equipment with one 
more big extra available only from Cushman . . . a 
price tag so low it'll make your smile spread from 
ear to ear. 

See the Trophy. Drive the Trophy. Specify the 
Trophy. Now. At your nearby Cushman Distributor. 

CUSHMAN MOTORS 
Lincoln, Nebraska 

A Division of Outboard Marine Corporation 
For more information circle number 237 on card 

S p e c i a l F r e e Tr ia l For Pros a n d Club O p e r a t o r s . 
C u s h m a n M o t o r s , 9 8 0 N. 21st S t r e e t , L i n c o l n , N e b r a s k a 6 8 5 0 1 

See for yourself w h a t the TROPHY can do for your f leet. 
Send in this coupon. We' l l have the nearest C u s h m a n Distr ibutor 
drop off a T R O P H Y for you to try out on your own course. Free. 

N a m e -

T i t l e , 

C l u b -

Address-

City_ _State_ - Z i p -



The tournament's tomorrow 
and Harry's forecasting 

a cloudburst. 
Harry is the club's groundskeeper and a fine weather 

forecaster, too. Right now, there aren't enough 
clouds in the sky to keep the sun out of his eyes. 

Yet Harry is call ing for rain. 

Because Harry's also the club's rainmaker. 

And by pushing the go button on a Certain-teed irr igation 
system, Harry can order up just the right soak needed to 

make the ground sparkl ing and ready for the next day's play. 

If you're charged with keeping a brown-out out of the greens, 
Certain-teed can make everything pushbutton simple for 
you with a PVC-A/C irrigation system. "PVC" and " A / C " 

stand for polyvinylchloride plastic pipe and asbestos-cement 
pipe. Each does its own thing best: PVC for small, A / C for large 

pipe diameters. Both are tough, rust- and corrosion-proof, 
and easy to install. You get FLUID-TITE® or deep-socket 

solvent-weld joints that speed connecting and never leak. 

Whatever's best for your greens, you can get it all f rom one 
source—Certa in- teed. Which means coordinated deliveries, 

good service, and everything working together. Ask your 
contractor to put Certain-teed into your irrigation plan specs. 

You'll never have another game cancelled for lack of rain. 

For more information circle number 1 /0 on card 

Piping & Plastics 
Industries 
a division of y m w nio wooucti c a t f m f w 

Valley Forge, Pa. 19481 

The Reliable Rain Makers 



by Ken Emerson 

ACCENT ON 
MANAGEMENT 

Club problems are 
everybody's concern 

The recent proliferation of critical 
articles and essays concerning pri-
vate golf clubs has had at least one 
positive result. It has aroused the 
concern of the individual private club 
member. 

Commencing with the appearance 
of the greenbelt articles in both 
G O L F and G O L F D O M Maga-
zines, the first to call attention to the 
pyramiding problems of golf clubs, 
it has become evident that club mem-
bers are willing to pursue solutions 
to their problems once aware of what 
they are. 

From the volume of mail received 
by the National Club Assn., it is ap-
parent that most club members are 
eager to become involved in support-
ing their clubs during their difficul-
ties. In only a very few instances have 
individual members insisted that all 
the articles were wrong; that every-
thing was still fine within the golfing 
industry. 

Indeed, some of the points made in 
one or two of the stories appearing in 
some national publications may have 
been overdrawn, but these are areas 
of very real concern. Because of the 
desire for information and because of 
the immediacy of the problem, NCA 
has developed a series of special in-
formation seminars designed for the 
club officer, treasurer and manager. 
NCA is making the seminars avail-
able to concerned people within the 
private club industry. 

Three of these seminars have al-
ready taken place in Los Angeles, 

Dallas and New Orleans. Three more 
are still to come: June 6 to 8, Seattle, 
Wash.; June 9 to 11, Lake Geneva, 
Wis., and June 13 to 15, Washing-
ton, D.C. 

The programs include in-depth 
discussions of the Tax Reform Act 
of 1969, the tax on unrelated busi-
ness, using the skills of a club's pro-
fessional staff, developing club finan-
cial programs, property taxes and 
green belt legislation and accounting 
problems under the new tax law. 

Participants include Jack P. Jane-
tatos, general counsel for NCA; 
Arthur Iredell, senior partner in the 
law firm of Harris, Kerr, Forster; 
Cyril F. Brickfield, president, NCA; 
Ben Chlevin, executive director, and 
Richard C. Blake, president, Golf 
Course Super intendents Assn. of 
America; Warren Orlick, president, 
and Robert F. Creasey, executive di-
rector, Professional Golfers' Assn., 
and David Ripper, president, and 
Edward Lyon, executive director, 
Club Manager Assn. of America. 

Interested club executives, who 
wish to par t ic ipate , may contact 
NCA's Washington office at 1522 K 
Street N.W., Washington, D.C. 
20005. 

Other groups are also exploring 
the club problem: the Practicing Law 
Institute recently held a four-day 
seminar in New York City; the In-
ternational Assn. of Golf Adminis-
trators reviewed the issues at their 
fourth annual meeting in Palm Beach 
Gardens, Fla., and individual local 
chapters of club managers have in-
vited club officers to attend meetings 
to hear speakers from the national 
association. 

Although a few voices continue to 
predict total doom for the club indus-
try and a few more insist that no 
problems exist, it is encouraging to 
note that the majority are participat-
ing in seeking positive solutions. • 

Toro expands Moist O'Matic plant 

Toro Mfg. Corp. ljas completed a 
17,700-square-foot addition to their 
Moist O'Matic underground sprin-
kler facilities in Riverside, Calif. The 
$250,000 expansion will increase fa-
cilities for the irrigation line. Accord-
ing tovEdwin Hunter, vice president 
and general manager of Toro's River-
side operation, "Since Toro took over 
Moist O'Matic in 1962, we have had 
an increase in sales of 20 to 30 per 
cent a year. This growth record has 
made the expansion . . . necessary." 

AMERICA'S F I N E S T 
L O C K E R ROOM 

P R O T E C T I O N 

No. 1525 Key 
Controlled 
Stainless steel 
case, double 
wall security. 
Master key gives 
supervisor 
access to 
all lockers. 
Without key 
control, spec 
ify No. 1500. 

WRITE rOR FREI CATALOG 

Master Lock Company 
Milwaukee, Wisconsin 53245 

F o r more information circle number 2 7 1 o n card 
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Key Type 
Locker Locks 

Finest 5 pin 
tumbler 

security. 
No. 1710 

Dead Bolt 
(illus.); 

No. 1714 
Spring Bolt. 

No. 1654 Built-in 
Each lock on box 

locker has own 
combination. 

Supervisor 
has Master 

key. Push 
button combi-

nation changer. 
For full length 

lockers, specify 
No. 1630. 

Master 
C U B P A D L O C K S 

f o r 
G O L F B A G S 

A Best-Sel ler 

for your Pro S h o p 



vertutile, high-quality vehicle 
Jor efficient 
gtòunds maintenance 

The Cushman Turf-Truckster is a hefty vehicle designed 
especially for turf applications. Available with three or four 
wheels and in your choice of standard Pickup Body or Big Box. 

An air-cooled, 18-hp, 4-cycle engine enables the Turf-
Truckster to take the steepest hills in stride. And tow three-gang 
mowers with ease. It has a top speed of 22 mph, and a payload 
capacity of 1,000 pounds. Equipped with big traction tread 
8.50 x 8, 4-ply rating Terra Tires, the Turf-Truckster can go 
anywhere on a golf course or park without damaging the turf. 
Even in damp weather. 

Two different box sizes are available; the Pickup Body is 
46" x 347/s", and the Big Box measures 57" x 53". 

Slide-away-ramp for loading mowers is an 
accessory. Stows beneath bed. Optional 
fold-away rear seat allows the Big Box 
to carry three passengers in addition to 
mowers or other equipment. 

theone CUSHMAN 



Cushmqn Turf-Truckster becomes a self-piôpel led spmer. 

Handgun is standard equipment with Fairway Sprayer. 
Optional equipment with Greens Sprayer. Can be adjusted 
•for direct stream reaching 45 feet high. Ideal for spraying 
ornamental trees and inaccessible areas. Excellent for 
mosquito control. 

CUSHMAN MOTORS 

1019 N . 21st S t r e e t , L inco ln , N e b r a s k a 68501 
Yes. I'd like to know more about the Cushman Turf-Truckster. 

N a m e 

Title 

Company 

Address 

City State Zip 

You can mow in extremely tight 
situations around trees and 
shrubs with the 
Turf-Truckster. 

Fairway Sprayer on the Pickup Model Turf-Truckster 
sprays a 30-foot wide swath. Boomless nozzle, handgun 
assembly and 50 feet of hose are standard. 

Complete Greens Sprayer shown mounted on Big Box 
model. Six-speed dual-range transmission and variable 
speed fast-acting governor assure uniform ground speed 
over varying terrain. 

Big Box Model dumps 
manually. Meters out 
the material at correct 
flow. Swinging tailgate 
is operable from driver's 
seat. * 

CUSHMAN MOTORS 
1019 N. 21st Street, Lincoln, Nebraska 68501 
A Division of Outboard Marine Corporation 

See your Cushman Dealer today for a demonstration. 
Mail the coupon below for full information 

on the Cushman Turf-Truckster. 



THE NAME 
OF THE 

GAME! 
IN GOLF IT'S 

Warren's. A-20 
Bluegrass 

THE FINEST GOLF GRASS 
FOR TEES 
FOR FAIRWAYS 
FOR APPROACHES 

Heals more rapidly from divot 
injury. 
Requires less maintenance. 
Greater disease resistance. 
Stiff upright growth supports ball 
better. 
Thrives under short mowing 
down to %". 
Hardy. Withstands traffic. 

RATED "EXCELLENT" BY 
LEADING UNIVERSITIES AND 
RESEARCH ORGANIZATIONS. 

Available only 
as sod or plugs 

ARREN'S 
TURF NURSERIES 

For more information circle number 143 on card 
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Unsung, unpaid working 
executives 

Few people recognize the value of the 
working executives of golf business 
associa t ions . T h e Profess ional 
Golfers ' Assn. would have had its 
growth stunted and have been in 
trouble, including more than a half 
million dollar annual maintenance 
expense on the P G A N a t i o n a l 
course and offices, if T o m Crane, 
when executive secretary of the PGA 
hadn ' t warned, " S t o p , look, listen 
and duck" on legal matters involved 
when the PGA moved from Dunedin. 
Tom steered the PGA safely through 
many of its growing pains. Now Bob 
Creasey as executive director and 
L l o y d L a m b e r t as executive 
secretary handle the PGA's wide and 
complex affairs. 

The Golf Course Superintendents 
Assn. of America, growing greatly in 
its f u n d a m e n t a l va lue to golf, is 
struggling with training and occupa-
t iona l p rob lems of course supe r -
intendents and their importance in 
the national ecological situation. It 
is an association opera t ing far be-
yond the time of its elected officials, 
even if they happen to be manage-
ment experts. With Ben Chlevin as 
execut ive d i rec to r , the super -
intendents have their organizat ion 
with around 3,500 members work-
ing progressively and smoothly. 

Club Managers Assn. of America 
with its active nationwide program 
of educational and other member 
and club services has Edward Lyon 
as its executive director. C M A A of-
ficials, too, are unpaid for their as-
sociation work and generally have 

jobs at country and city clubs that re-
qu i re close and competent a t t en -
tion. Lyon, a former club manager, 
shows great talent in runn ing the 
CMAA association efficiently for its 
members. 

What makes the jobs of Creasey, 
Chlevin and Lyon delicate and de-
manding past the degree of admin-
is t ra t ive j o b s genera l ly is as-
sociat ion pol i t ics . T h e r e ' s of ten 
pol i t ical and o ther d i f fe rences of 
opinion in golf business association 
affairs to distract the at tention of 
the paid executive from more im-
portant matters. 

The United States Golf Assn. in 
promoting P.J. Boatwright J r . to 
executive d i rec to r and F r a n k 
H a n n i g a n to ass is tant d i r ec to r 
when the Tournament Players Divi-
sion of the PGA hired Joe Dey, was 
smart and lucky. The USGA, as so 
many amateur sports bodies do with 
the years, needed freshening and ad-
justment to golf's changing picture. 
One USGA executive committee sev-
eral years ago estimated that it cost 
h im $20 ,000 a year to serve the 
USGA and golf. 

Boatwright and Hannigan, back-
stopping Dey, got great basic training 
and were excel lent ly qua l i f i ed to 
quietly and diplomatically effect up-
dating, even more than the USGA 
family understood. 

Dey with valuable performance for 
the USGA was getting near the re-
tirement state. His hiring to restore 
the "face" tournament players lost 
in the PGA civil war was lucky for the 
journeymen, who were swiftly fall-
ing in profit potential and person-
ality rating with the public, sponsors 
and T V time buyers. Dey's pay and 
other costs of the divorce and separate 
m a i n t e n a n c e increased the divi-
sion's operating costs nearly four 
times over operation as a PGA entity, 
w i thou t mu l t i p ly ing t o u r n a m e n t 
purses by four. But what Dey as T P D 
commissioner and Joe Schwende-
man, the Philadelphia newspaper-
man who went with Joe as top ser-
geant and public relations man, have 
done to halt t o u r n a m e n t players' 
slump in golfers' esteem is beginning 
to be appreciated. 

M a r s h a l l D a n n , execut ive 
secretary of the Western Golf Assn., is 
the least publicized and certainly one 
of the most valuable men who are on-
the job effectively all the time for the 
W G A elected, unpa id off ic ia ls . 
D a n n , fo rmer ly a Detroi t spor t s 

(Continued on page 21) 

by Herb Graffis 

SWINGING 
AROUND GOLF 



A real pro can really be counted on in 
a pinch. 

That's why we call this Ford 3500 trac-
tor-loader-backhoe a real pro. Course 
officials at the PGA National Golf Club 
in Florida called on their Ford 3500 re-
cently when they had to meet a critical 
deadline for the 1971 PGA National 
Championship! The versatile Ford 3500 
came through by t ransp lant ing 400 
trees and placing hundreds of feet of 

irrigation line. Plus they got top perfor-
mance from the 3500 TLB lifting, load-
ing and distributing top dressing to 
cover 54 greens! 

You can count on Ford equipment 
the way the PGA counts on all 28 pieces 
of theirs, ranging from a 14 hp Ford 
lawn and garden tractor all the way up 
to a 57 hp Ford 4500 tractor-loader-
backhoe. Specify Ford and you'll al-
ways "make the cut." 

Y o u r Ford industr ia l t rac tor a n d 
e q u i p m e n t d e a l e r is l is ted in the 
Y e l l o w P a g e s u n d e r " T r a c t o r s " 
or " C o n s t r u c t i o n - E q u i p m e n t . " 
C o n t a c t h im for i n f o r m a t i o n o n 
h o w to b u y / l e a s e / r e n t . 

NUMBER ONE ON WHEELS 

FORD TRACTOR 





Some of our better known showrooms. 
The best place to see a Pargo Golf Car is in its 

natural environment: on many of the best golf 
courses in America. Because then you can see a lot 
more than you could in a regular showroom. 

You can see how Pargo works. You can listen 
for a motor you can't hear. You can test our power 
going up the steepest hills. And our disc brakes 
coming down. 

Ana you can test our riding comfort, 
too. Things like individual vinyl 
seats that'll remind you of your 
favorite chair back home. And enough leg room for 
all of your legs. And a suspension system that 
won't make you feel like a shock absorber. 

What' s more, you can talk to the golfers who en-
dorse Pargo: the pros who use us every day. We 
think they'll tell you about the same thing we would. 
That our light weight enables us to travel from 
dawn to dusk on a single charge. That our 
dependability enables their 
club to get tneir invest-
ment back quicker. And 
turn a profit faster. 

And, conversely, there are a few things they 
probably won't tell you. They may not know, for 
example, that we have district distnbution centers 
in Charlotte, Dallas, Chicago, Los Angeles, Jack-
sonville and Miami serving a nationwide network 
of dealers. Or that our repair and replacement parts 
are less expensive than most others. 

Or that we have cars on courses all over the 
country. And a sales manager 

who'll help you find 

ithem. 

Call Ron Meade at 7 0 4 / 
5 9 6 - 6 5 5 0 or write him at our 
home office, P.O. Box 5544 , 
Charlotte, N.C. 2 8 2 0 5 . He'll 

not only tell you the most 
* convenient place to see 

our cars. He'll send you a 
brochure with all our models 
and specifications. And settle, 

once and for all, one of 
the age old problems 

of golf: how to im-
prove your drive. 

Pargo, Inc. 



The only work car as good as 
our golf car...Harley-Davidson. 

And you know how good that is. 
You see more and more Harley-
Davidson golf cars on America's 
top courses. We build Utilicars 
with the same care, the same 
idea that only "perfect" will do. The 
same way we've been putting 
power on wheels for over 67 years. 
That's why they're such hard-
working, long-lasting cars. So 

economical to own and ooerate. 
And why they're so widely 
accepted for industrial uses. 
Choose f rom six body styles, 
cabs and other options to match 
your jobs. Choose gasoline 
power with simple, reliable 
automatic transmission plus 
instant ignition starting that ends 
wasteful idling. Get a demonstrat ion 

today f rom your Harley-Davidson 
dealer... the place to go for fast, 
dependable service, too. And be 
sure to look closely at our brand 
new high strength industrial bumper 
[not shown). It's tough. Or write: 
Manager, Commercial Car Division, 
AMF | HARLEY-DAVIDSON, 
3700 West Juneau Avenue, 
Milwaukee, Wisconsin 53201. 


