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We're going on 
network T V 

to offer your 
customers 
3 lessons-
from you. 

Paid for 
bg Acushnet. 

We've been telling golfers there's one 
thing we can't build into a Titleist club: 
your expert advice. To prove it, we're 
offering 3 free golf lessons with each 
set of Titleist woods and irons pur-
chased in your shop. We'll credit your 
account for $25 for the 3 lessons. If your 
customer prefers, he can choose $25 
worth of Acushnet merchandise from 
your shop, and we'll credit your account. 
We're a major sponsor of the PGA, the 
U.S. Open, the British Open, and the 
Tournament of Champions, all on 
ABC-TV. We'll be making this offer to 
millions of golfers who normally buy their 
golf equipment downtown. Our aim is to 
lead them into the pro shop, the only 
place they can get real value in golf 
equipment. 
This combination of network TV and free 
golf lessons is a powerful one. It's the 
biggest promotion in our history, and we 
want you to be part of it. Your Acushnet 
rep has the details. 

A ACUSHNET SALES COMPANY 
Sold thru golf course pro shops only 
For more information circle number 131 on card 



Ah! Big name bands! Big time entertainment! Grand parties and 
great fun can be part of the scene for Golf Car Fleet Operators 

everywhere. Or life can be very, very dull—depending on fleet 
earning power. And if you are missing out on a lot of the fun—here 

is how you can catch up fast. LetE-Z-GO help you boost fleet 
earning power. Discover how many ways it pays to go First Class. 

Start enjoying the good, good life—and welcome to the club! 
E - Z - G O C A R D I V I S I O N , T E X T R O N I N C . • A U G U S T A , G E O R G I A 3 0 9 0 3 

For more information circle number 199 on card 

ENJOY 
THE 
GOOD, 

GOOD 
LIFE! 



new glove 
for 

golf 
with 

adjustable 
tightness 
The new "Executive" golf glove by 
Champion allows the golfer to adjust 
the tightness to exactly fit his individual 
feel. The contrast leather strap 
across the back has a "Velcro" facing. 
Adjusts quickly and easily. Made 
from the finest Italian Capeskin leather, 
the new Executive comes in a variety 
of combination colors. Sizes to fit all 
men. Write or call. 



Biggest advance in gang mowing in 50 years...the new 

One-knob lets you adjust the bed knife without a wrench. 

Your most inexperienced 
man can be a gang mowing 
expert with the new 
Spartan 7t from TORO. 
He turns one knob, mounted 
in the center of the frame, 
to adjust the bed knife 
clearance. No more 
fiddling with four bolts. 
One click of the center knob 
changes the blade 1/1 OOOth 
of an inch. It's simple, 
tExclusive trade name of Toro Manufacturing Corp. 

accurate, and safe. Reduces 
adjustment time up to 50%. 

This Spartan 7 is also 
more rugged than any gang 
mower you can buy, so it 
will hold adjustments 

TORO 
We Take Care 

longer. It has 7 blades 
instead of the usual 6, 
which means you'll get a 
better cut. Cutting height 
adjustments are easier, too. 
And you can have steel, 
semi-pneumatic, or 
pneumatic tires. 

If you want to take better 
care of your turf, and save 
time in the process, get in 
touch with us. 



Custom carpet so tough that years of pounding spikes can't damage it 

That's our N282 jacquard Wilton, 
most widely used in the U.S.A. for 
country club spike areas. Woven to 
do a tough job . . . down 18 years in 
actual installations with no battle 
scars! Keeps dirt and caked mud on 
top for easy vacuuming off. 

S E N D C O U P O N F O R F R E E C A R P E T 
S A M P L E A N D LIST O F C L U B S USING IT 

Philadelphia Carpet Co. 
Allegheny Ave. & C St. Philadelphia, Pa. 19134 

Please send free sample of N282 spikeproof carpet 
and brochure listing clubs where it is installed. 

Name 

Club 

Add ress 

City State Zip 

We'll weave any design you or your 
decorators dream up. Initials, emblem, 
special pattern . . . anything. In your 
colors, too. Or select a design from 
our extensive country club collection. 
Also in your colors. 100% customized, 
even in limited yardage. Proven the 
most for the money in performance, 
beauty, easy maintenance, long life. 

PHILADELPHIA 
Since 1846, the quality of elegance underfoot 

W e a v i n g D i v i s i o n : A l l e g h e n y A v e . & C St., Phi la. , Pa. 19134 



GOLFDOM 
INCORPORATING GOLF BUSINESS 
U P C | A PUBLICATION IN THE UNIVERSAL PUBLISHING AND DISTRIBUTING CORPORATION 
FAMILY OF SPECIAL INTEREST MAGAZINES. 

VOL. 45 NO. 3 MARCH, 1971 

S p e c i a l 
Buying 
I ssue 

5 0 A u t o m a t i c I r r iga t ion : D o It Right t h e First T i m e F r e d e r i c k N . Z e y t o o n j i a n 
Problems and dollars can be saved if designers, contractors, materials and costs are properly investi-
gated before installation 

5 8 T h e P r o f i t - C e n t e r e d Pro S h o p ( P a r t I ) — A d v i c e o n Buy ing 
GOLFDOM begins a discussion series in which a selected panel of manufacturers, professionals and 
distributors exchange views on some controversial aspects of pro shop merchandising 

6 7 W h e r e Go l fe rs Buy V i n c e n t J . P a s t e n a 
Although in 1970 pro shops have made greater gains in the equipment categories, GOLFDOM's survey 
shows that department stores still receive the major portion of the soft goods business 

7 8 F o o d Buying: G e t t i n g T o g e t h e r R o b e r t M . B r o m s 
One way that clubs might reduce food and related costs is by forming a cooperative purchasing com-
pany. In Chicago a group called RFB did just that. Here is how the plan works 

Other 
Ar t ic les 

5 5 Golf a n d Eco logy 
Highlights of an address by John Fry, Editorial Director, GOLF and GOLFDOM Magazines, to the Na-
tional Club Assn.'s annual meeting, London, England 

7 6 Jo in ing t h e C o m p u t e r Pool A n d r e w C . Ford 
CMAA's Club Management Information System promises to ease the burdens on individual clubs by 
taking over all accounting functions 

8 0 P G A : N o t e s f r o m t h e S h o w J e a n C o n l o n , V i n c e n t J . P a s t e n a 

Departments 1 3 Le t te rs 85 P e o p l e jn t h e N e w s 
4 4 N e w s of t h e I n d u s t r y 8 7 C lass i f i ed 
7 2 C o m i n g Events 9 0 A d v e r t i s e r ' s Index 
7 4 L i t e ra tu re 

Viewpoints 2 2 S w i n g i n g A r o u n d Golf H e r b Graf f is 

3 2 T u r f g r a s s R e s e a r c h R e v i e w Dr . J a m e s B. B e a r d 

3 9 G r a u ' s A n s w e r s to Tur f Q u e s t i o n s F r e d V . G r a u 

Cover Illustration by William Naegels 
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GRIP-GARD S L E E V E 

PL ASTI - G ARD CO. 3915 Tharp Street • Houston, Texas 77003 
A Division of WATCO 

For more information circle number 182 on card 

MASSLINN 
GOLF TOWELS 

C h i x TEE TOWELS 

NON-WOVEN FABRIC 

o Losses . .. No Laundry Problems 

For samples and information 

Chicopee Mills, Inc. 
1450 Broadway, N.Y., N.Y. 10018 

•Trademark <fc)CMI 
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Ferrule for golf club grips 
Recommended by JACKSON BRADLEY . . . 

Jackson Bradley, 
Managing Director of 
River Plantation Golf 
and Country Club, 
C on r oe, Texas is 
widely recognized for 
his mechanical knowl-
edge of the structure 
of golf clubs and 
procedures for their 
repair. 

PUTS A "FACTORY LOOK" 
INSTANTLY ON A REPLACED CRIP 

Anyone can install in seconds—no skill or 
experience required. The only ferrule that stretches 
intact over the large end of a bare shaft 
and returns to shape. 

Made of good-looking, thoroughly baked black vinyl, 
the Grip-Gard Sleeve* removes forever the 
problem of wrinkled tapes and jagged ends when 
replacing golf club grips. Its taper is specially 
designed to fit the shaft and grip of any iron or wood 
No glue required. 

Inexpensive to buy, easy to install—builds 
customer good will. Grip-Gard Sleeves have 
been used on thousands of repaired golf club 
grips by some of the largest golf repair 
shops in the country. 

''Patent Pending 

iy«r 



TREVIRA* and DiFini 
The Trevira Era is celebrated in comfort-in-fashion by DiFini, 
with new spirit and style. Ablaze with color, strong on 
performance, these fairway fashions combining Trevira 
polyester are machine washable, ultra durable. Tailored 
to perfection for action golfers...on or off the course...in 
the widest range of Knits, Color Coordinates and Mix n 
Match creations. 
•Hystron Fibers Incorporated, licensee of the internationally registered trademark. 

For more information circle number 183 on card 

At better Pro Shops and 
leading Resort Shops everywhere 

O R I G I N A L S a n d K N I T W E A R 
NEW YORK, N Y. 10454 

You don't have to play golf to wear DiFini 
but it wil l help your game to look DiFini 






