
How many di f ferent manufac turer 's l ines 
do you carry in the fo l lowing categor ies: 

Category 

Number 
of 

lines 

Per cent 
of 

total response 

Shirts 1 5.3% 

2 27.6% 

3 30.9% 

4 17.0% 

5 8.5% 

6 4.3% 

7 1.6% 

8 2.7% 

9 1.6% 

none .5% 

Men's 
shoes 1 14.7% 

2 37.1% 

3 27.4% 

4 14.2% 

5 5.1% 

6 .5% 

none 1.0% 

Ladies' 
shoes 1 27.8% 

2 41.7% 

3 16.7% 

4 8.3% 

5 1.6% 

none 3.9% 

Gloves 1 7.1% 

2 28.8% 

3 29.9% 

4 20.7% 

5 6.5% 

6 6.5% 

12 .5% 

Ladies' shirts, 
blouses 1 15.6% 

2 32.3% 

3 23.3% 

Category 

Number 
of 

lines 

Per cent 
of 

total response 

4 11.4% 

5 .6% 

6 1.8% 

7 1.8% 

none 12.6% 

Men's 
pants 1 23.7% 

2 31.9% 

3 21.9% 

4 8.1% 

Over 5 3.8% 

none 10.6% 

Ladies' 
pants 1 15.4% 

2 26.6% 

3 23.1% 

4 10.7% 

Over 5 4.1% 

none 20.1% 

Socks 1 39.2% 

2 40.3% 

3 16.0% 

4 2.8% 

Over 5 1.7% 

Clubs 2 1.7% 

3 4.1% 

4 9.9% 

5 16.9% 

6 20.3% 

7 12.2% 

8 15.1% 

9 1.7% 

10 9.9% 

Over 10 8.2% 

Putters 1 .5% 

2 3.0% 

3 9.6% 

4 12.0% 

5 10.2% 

Category 

Number 
of 

lines 

Per cent 
of 

total response 

6 24.6% 

7 8.4% 

8 7.8% 

10 11.4% 

12 5.4% 

15 6.6% 

Over 15 .5% 

Wedges 1 .6% 

2 9.7% 

3 10.9% 

4 16.4% 

5 10.9% 

6 22.4% 

7 7.9% 

8 8.5% 

10 7.3% 

12 3.6% 

14 1.2% 

16 .6% 

Balls 4 6.0% 

5 12.7% 

6 18.1% 

7 10.8% 

8 24.7% 

9 4.2% 

10 15.7% 

12 4.2% 

15 1.2% 

Over 15 2.4% 

Bags 1 1.7% 

2 21.8% 

3 27.4% 

4 23.5% 

5 11.1% 

6 6.1% 

7 3.4% 

8 2.8% 

15 1.1% 

Over 15 1.1% 



Miller Golf Company offers a full-
color Tournament Awards and Gift 
Catalog. The 20-page catalog intro-
duces a new pro shop line of pewter, 
silver, stainless steel, wood and vinyl 
tournament awards and gifts for both 
men and women. 

Circle No. 101 on reader service card 

Golfsonic, Inc., has an ultrasonic 
golf club cleaner. According to the 
company, Golfsonic's unique process 
saves 75 per cent of the time normally 
required to clean and dry a complete 
set of irons. It also reduces the time 
consuming method of cleaning golf 
balls. The device is compact, weighing 
only 25 pounds, and requires less 
space than a bucket of water. 

Rain Bird Sprinkler Manufactur-
ing Corp. announces new Pen-Tite 
Wire Connectors. They are specially 
designed for automatic sprinkler sys-
tem installations where underground 
waterproof connections are required. 
They prevent water and moisture 
leakage, thus eliminating burnouts, 
shorts and voltage from damage. 

Circle No. 105 on reader service card 

Circle No. 103 on reader service card 

Jackson Company Mfg., announces 
a new lightweight aluminum golf cad-
die. The caddie, which is weather re-
sistant, holds eight clubs, score card 
holder, tees, balls, towel, and comes 
with a plastic handle. 

Circle No. 102 on reader service card 

Ransomes, Sims & Jefferies , Ltd., announces a new Pedestrial Flail Mower. 
The machine has been designed to cut medium sized areas of over-grown grass-
land or scrub where tractor-operated mowers cannot venture. The flail 
mower adjusts to heights from one-half inch to four and one-half inches. It will 
handle tough growth up to 24 inches in height, or lighter undergrowth up to 48 
inches in height. A new system of power steering provides effortless maneu-
verability with minimum operator effort. Ransomes' distributors in the United 
States are Warrens Turf Nursery. Circle No. 104 on reader service card 



Food Automation Service Tech-
niques, Inc., introduces a timer that 
will always cook food the correct 
length of time. The Fastimer is a 
solid-state electronic clock with pre-
programmed product keys. This de-
vice measures the cooking cycle to 
an accuracy not available in most 
mechanical or electric clocks, ac-
cording to the company. 

Circle No. 108 on reader service card 

John Deere announces a newJD544-A Loader for its 1971 equipment line. The 
new unit features a 329-cubic-inch diesel rated at 94-net-flywheel horsepower, 
and a tighter torque converter match which delivers more speed and torque to the 
wheels. According to the company, the unit can truckload 9 per cent faster and 
trench 14 per cent faster than the JD544. The loader, which also has special 
equipment available, is capable of traveling 23 miles per hour. Loading height 
is 11 feet, two inches. Bucket clearance at a 45-degree dump angle is nine feet. 
The loader is available in five bucket sizes and types. circieNo. no on reader service card 

General Electric Company makes a garden tractor that can double as a twin-
passenger golf car. Accessories for the Elec-Trak are bolted on and can be re-
moved when the tractor is used for lawn care. The all-electric tractor can travel 
more than two 18-hole rounds on one five-hour recharge. The tractor can also be 
used for mowing, snow throwing, plowing and tilling. Circle No. 111 on reader service card 

Enzyme Industries, Inc., has put on 
the market a new liquid product that 
prevents hard rains from producing 
puddles by increasing the absorption 
of soils. The product, called Grozyme, 
is an enzyme which opens the soil, 
penetrates below root level and en-
courages the growth of deeper roots, 
deeper moisture and fer t i l izat ion 
penetration and healthier grass and 
plant growth. Seed germination is 
speeded 30 to 50 per cent. 

Circle No. 107 on reader service card 

Alsport, Inc., announces a new high-performance three-wheel off road vehicle 
which can be used for high speed racing or for hitching up gang mowers, lawn 
rakes or utility carts. Only 34 inches high, the Tri-Sport is built to hug the 
ground at speeds up to 25 miles per hour. The Tri-Sport features a torque con-
verter for automatic response, individual wheel control differential for 
light turns, band/drum brakes and low pressure tires. circieNo 109 on reader service card 

Flexco of Florida, Inc., introduces a 
new liquid nylon coating material that 
does not form a hard, brittle film. 
Web-A-Lon maintains a flexibility to 
withstand expansion and contraction 
of most common building materials. It 
has unusually good bonding capacity 
and forms a waterproof, reflective 
shield. It resists discoloration caused 
by rain, fungus and mildew. It can be 
used to waterproof masonry walls, re-
finish stucco or painted block walls or 
for patios and roof decks. 



It's never too hot to aerate 

when you have Ryan spikers 
Regular aeration is a must to keep 
all turf areas healthy. During hot, 
dry months the safest way is to 
aerate the troubled turf with Ryan 
spikers. 

The Spikeaire (1) is designed for 
spiking greens and other fine turf 
areas. It 's self-propelled and pro-
vides a deep, clean spiking action. 

Spiking relieves compaction, 
allows nourishing air and water to 
get to root zone (helps decompose 
thatch, too). A spring-loaded turf-
guard prevents lifting of shallow-

rooted turf. 5,000 sq. ft. of turf can 
be spiked in about 15 minutes. 

Rugged Tracaire (2) (or Reno-
vaire — not shown) is just the 
machine for spiking fairways and 
other large turf areas. High, dry 
spots are quickly spiked to allow 
moisture and air to penetrate to 
root zone. Relieves compaction 
fast. Coring and renovating tines 
are also available for both units. 

When things get hot, spike with 
Ryan! 
Write for FREE Ryan Equipment Catalog. 

RYAN EQUIPMENT COMPANY 
2055 White Bear Avenue 

St. Paul, Minnesota 55109 
Telephone 612-777-7461 

SUBSIDIARY OF OUTBOARD MARINE CORP. 

For more Information circle number 213 on card 

National Golf Foundation West-
ern Invitational Seminar for 
Teachers, Lake San Marcos Re-
sort, San Marcos, Calif., July 12-
16. 

Landscape Architects' Field Day, 
Cole Nursery Company, Inc., Cir-
cleville, Ohio, August 11. 

NGF Eastern Invitational Semi-
nar for Teachers, Pine Needles 
Lodges & CC, Southern Pines, 
N.C., August 16-20. 

Turfgrass Field Day, Crop Science 
Field Laboratory, Michigan State 
University, East Lansing, Mich., 
September 9. 

Alabama-Northwest Florida An-
nual Turfgrass Short Course, 
Auburn University, Auburn, Ala., 
September 19-22. 

Florida Turfgrass Management 
Conference, Pier 66, Ft. Lauder-
dale, Fla., September 19-22. 

Midwest Regional Turf Founda-
tion Field Day, Purdue Universi-
ty, Lafayette, Ind., September 27. 

Wisconsin Golf Turf Symposium, 
Sewerage Commission of the City 
of Milwaukee, Wis., November 4-5. 

Professional Golfers' Assn. Annu-
al Meeting, Colonnades Beach 
Hotel, Palm Beach Shores, Fla., 
November 11-14. 

Northeastern Weed Science So-
ciety 26th Annual Meeting, Ho-
tel Commodore, New York, N.Y., 
January 5-7, 1972. 

Gol f C o u r s e S u p e r i n t e n d e n t s 
Assn. of America Annual Con-
ference, Netherland-Hilton Hotel, 
Cincinnati, Ohio, February 13-18, 
1972. 



LAW 
continued from page 28 

Golf Is a Woman's Game 
By Sharron Moran 
Hawthorn Books, Inc. 
New York, N. Y. $5.95 

Jus t when the L P G A is making great 
strides to improve its image, it is sad 
that one of their own has had to re-
sort to the world of childish gimmicks 
to attract an audience. From her title 
we conclude that Miss Moran feels 
that women and golf are compatible. 
And they are. But it is doubtful that 
most women are hung up on such fads 
as owning multicolored golf clubs that 
can match every outfit. 

As for her instruction, Miss Moran 
doesn't rate much better. You can't 
place a bunch of pictures in front of a 
beginner, or for that matter an expert, 
and expect her to master the technique 
without adequate explanations de-
scribing how each position is reached. 
Her approach to teaching is back-
wards. Since when does an instructor 
introduce a beginner to the game with 
a driver? It would make more sense 
to start a beginner off the tee with a 
seven or an eight-iron, enabling her to 
get a more natural and unrestrained 
feel for the club. And more important, 
she would gain the self-confidence, 
which is vital if she is to get the ball 
into the air. 

Despite the lack of continuity and 
the textbook approach, Miss Moran 
does give some good advice on clothes, 
shoes, hair and skin care. It's only too 
bad that she chose to write an anach-
ronism by approaching her subject 
strictly on appearances rather than en-
joyment of golf for go l f s sake. For a 
professional who lives off the game, 
she projects none of the empathy or 
genuine love that one in her position 
should embody. Furthermore, she 
does not convince us t ha t golf is a 
woman's game at a time when the 
women should be on the golf course 
complementing their peers, not an-
tagonizing them with cutesy fads. 

—Ann Heavner 

The Irvis court, however, takes a 
larger step and requires that the state 
take positive action in its licensing 
policies, which will require the club 
on pain of loss of its license, to cease 
discrimination. 

Over many years of history, the Su-
preme Court has never held consti-
tutional rights to be absolute: Hu-
man sacrifice, even if condoned by 
religion is still murder ; polygamy, 
even if required by religion, is still a 
crime. The extent to which one may 
exercise a r ight is limited when it 
comes into conflict with the rights of 
others or with the good of society. 

The right of association, then, must 
be limited jus t as other r ights are 
limited. It must not be exercisable to 
the harm of others or to the detri-
ment of society as a whole. Here , 
then, lies the real issue. Here is the 
problem which must be faced by the 
courts and by the legislatures. How is 
such a determinat ion to be made? 
What are the steps to be used? What 
resolution is proper? These are all 
questions that the courts must even-
tua l ly a n s w e r . P r o c e d u r a l l y , t he 
Supreme Cour t has available to it 
several avenues to avoid resolution 
of any or all of these questions. It 
may well be tha t no resolution of 
these problems will result from the 
Irvis litigation. Yet, eventually, the 
courts must come to grips with the 
heart of the problem and solve these 
difficult questions. 

Both members of clubs and those 
excluded from clubs have a right to 
see a resolution to all of these issues 
come from the law. Perhaps the facts 
in Irvis do not present the issues with 
suff ic ient c l a r i ty for a S u p r e m e 
Court determination. If a new case 
with a more direct presentat ion is 
required by the Cour t , it will not 
have long to wait. The number and 
vigor of attacks, direct and indirect, 
are increasing. • 

Former GCSAA president dies 
Norman W. Kramer, who had 
been superintendent of the Point 
O'Woods G & CC, Benton Har-
bor, Mich., since 1959, died last 
month of a heart attack at age 44. 
He had just completed a one-year 
tenure as president of the Golf 
Course Superintendents Assn. of 
America. 

SOD 
FOR 

GREENS AND TEES 

PENNCROSS BENT 
AND 

TORONTO C I 5 BENT 
SOD or STOLONS 

ALSO 

FYLKING & WINDSOR 

Quality Grc years 

4 3 0 1 W E S T F L O S S M O O R R O A D 

T I N L E Y P A R K , I L L I N O I S 6 0 4 7 7 

312 -798 -2210 

For more information circle number 171 on card 

SEND F O R THIS! 
KEN Shop Supply Order Blank 

More than an order form, i t ' s really a catalog l isting 
everything you need for your repair shop, including: 
Stains, Lacquers, Adhesives, Golf Club Scales, Grips, 
Listing, Whipping, Shafts, Collars, P lugs , Sheathing, 
Buffing and Cleaning, Suppl ies plus "Go l f Club Alter-
ations and Repa i r s " , Kenneth Sm i th ' s Shop Instruc-
tion Manual. Write for your Order Blank TODAY! 

W o r l d ' s L a r g e s t C u s t o m C l u b M a k e r 

Box 4 1 — G M , K a n s a s City, M o . 6 4 1 4 1 , U.S.A. 

For more information circle number 167 on card 



FOR NON-CROP USES 
IN TEXAS 

Water from treated lakes or 
ponds maybe used to irrigate 
turf,fairways,putting greens 
and ornamental plants. 

This s t i c k e r is a n extension of CUTRINE's 
registered l a b e l in several states a n d a p -
pears on a l l CUTRINE containers sold within 
those states. 

It was specifically obtained by the manufac-
turer to overcome misgivings regarding use 
of CUTRINE treated water for watering greens, 
fairways and other non-crop areas. 

ANEW 
DIMENSION 
FOR 

• Groundskeepers 
• Superintendents 
• Caretakers 
• Anyone concerned 

with water and 
its surroundings. 

U . S . D . A . Reg No. 8959 1 

Today's Safest, 
Most Effective 

Algaecide 

Circle our number for information 

APPLIED BIOCHEMISTS, INC. 
P.O. Box 91900 

MILWAUKEE, WISCONSIN 53202 

Long-time Scottish club maker Bert 
Dargie, who specialized in custom 
made woods and putters, is dead at 
age 79. Born on May 22, 1892, he 
died on May 30. 

He began his career as a club maker 
in 1908 in St. Andrews, Scotland. He 
also served as a professional at golf 
courses in Montreal and North Car-
olina in the 1920s. He moved to Mem-
phis in 1927 and went into manufac-
turing, establishing the Bert Dargie 
Golf Company. 

A.H. "Scotty" Dargie, Bert's son 
and a club maker since 1927, says the 
company will continue to manufac-
ture woods (one through 15) and the 
Won-Put t and Pro's Own putters. 

Etonic to sponsor 
country club championship 

The Charles A. Eaton Company, 
m a n u f a c t u r e r of Etonic golf shoes 
and golf sportswear, has announced 
s p o n s o r s h i p of the C o u n t r y C l u b 
Championship of America. This pro-
am golf tournament will be held on 
four of the top courses in Savannah, 
Ga. , during the week of September 
12. C o u n t r y c lub p ro fes s iona l s 
who have not made the cut in more 
t han t h r ee P ro fess iona l Go l f e r s ' 
Assn. tournaments will be eligible 
to play with three amateur partners. 
P r i ze money to ta ls $ 3 5 , 0 0 0 . T h e 
tournament is for the benefit of the 
S a v a n n a h Jaycees . I n f o r m a t i o n 
concerning the tou rnamen t can be 
o b t a i n e d by w r i t i n g to: C o u n t r y 
C l u b C h a m p i o n s h i p of Amer ica , 
2655 East Oakland Park Boulevard, 
Ft. Lauderdale, Fla. 33306. 

PGA Merchandise Show to be 
closed to public 

T h e P r o f e s s i o n a l G o l f e r s ' Assn. 
has announced that the 1972 Florida 

P G A M e r c h a n d i s e Show will be 
closed to the general public. In return-
ing to the "trade show" tradition, the 
PGA will also tighten requirements 
for guest attendance at the show. Next 
year ' s show hopes to attract more 
buyers. In 1971, of the 465 guest 
badges issued, 330 were requested 
by exhibitors. 

There will not be a West Coast 
PGA show this year. There is a pos-
sibility, however, that a sectional 
show will still be held in Southern 
California. 

LPGA goes to school 

It appears that the February, Port St. 
Lucie meeting between Professional 
Golfers ' Assn. president Warren 
O r l i c k and the L a d i e s P r o -
fessional Golf Assn. is reaping re-
sults. In February Orlick said that a 
sincere effort should be made to bring 
the two tours closer together. Al-
though no formal arrangements have 
been made and procedural discus-
sions are still under way, the PGA 
has agreed to make its business school 
facilities available to the women. 

It is well known that the women 
have found it increasingly difficult 
to compete with their male counter-
parts, particularly in the area of the 
c lub p ro fes s iona l . T h e women 
simply don't have the financial means 
to provide an educational program 
that would place them on a par with 
men when applying for head pro-
fess ional pos i t ions . W i t h the 
e m p h a s i s be ing placed more and 
more on the business aspects of the 
s p o r t , the women have been 
completely left out. Under the present 
a r rangements , however, the P G A 
has agreed to let the women attend its 
teaching and business classes. 

New sport PR firm organized 

Publ ic Relations Sports Network, 
a new firm specializing in sport public 
relations, has opened its headquarters 
in Chicago, according to Burt Zollo, 
president. PRSN consists of 160 in-
dependent public relations agencies, 
located in major United States and 
overseas m a r k e t s , exper ienced in 
sports promotion. T h e new company 
is a division of Public Relations Net-
work International. 



" P R S N has been formed to meet 
the needs of companies that manufac-
ture sporting goods, non-sport ing 
goods firms engaged in sports promo-
tion, athletic teams and organizations 
and individual athletes," Zollo says. 

Victor sales, earnings decline 

Sales and earnings of Victor Comp-
tometer Corp. for the first quarter of 
1971 were below the level attained 
during the same period last year, ac-
cording to A.C. Buehler, chairman. 

For the three-month period this 
year, sales were down nearly S3 mil-
lion and earnings almost $600,000 
from 1970. 

Buehler cited s ta r t -up costs in-
curred in establishing the company's 
Computer Division as the reason for 
the decline. "I t is hoped this division 
will reach a break-even basis before 
the end of the year," he said. 

The Recreation Products Group, 
which includes Victor Golf Company, 
was above the sales and earnings level 
attained in the first quarter of 1970. 

Net sales for the first quarter in 
1971 totaled $36,829,068, compared 
to $39,629,907 during the same pe-
riod last year. Net earnings for the 
period ending March 31, 1971, was 
$404,692, compared to $1,000,974 for 
the same period in 1970. 

New ratings for golf car batteries 

Electric golf cars are now being pow-
ered by batteries identified as 75-, 88-
or 106-minute batteries, instead of 
the old rating of 180-, 195- or 220-
ampere-hour batteries. T h e new rat-
ing system was adop ted by the 
A m e r i c a n G o l f C a r M a n u -
facturers' Assn. and the Battery 
Counci l International. 

According to Robert Balfour, vice 
president of marketing and sales for 
Club Car, Inc., the 75-minute bat-
tery is the equivalent of the old 180-
amp battery; the 88-minute battery 
is equal to a 195-amp battery, and the 
106-minute battery replaces what 
was formerly known as the 220-amp 
battery. 

The new rating system is designed 
to give golf course personnel a better 
unders tanding of the service they 
can expect from the batteries being 

used in their electric golf cars. 
It has been reported in several 

areas that golf course super in ten-
dents are unknowingly evaluat ing 
electric golf cars containing six of 
the more expens ive 1 0 6 - m i n u t e 
(220 amp) batteries and then getting 
only 75-minute (180 amp) batteries 
in the golf cars when they are de-
l ivered . T h i s is r epo r t ed ly be ing 
done by some golf car salesmen to cir-
cumvent the lighter weight of other 
golf cars and make it appear on test-
ing that their golf car can obtain the 
necessary distance (minimum two 
r o u n d s ) be tween ba t t e ry cha rges 
without deep-cycling the batteries. 

Unfor tuna te ly , the amperage or 
ra t ing in minutes is not identified 
on many batteries. Some of the 88-
minute and higher priced 106-min-
ute batteries are packaged in a cas-
ing of exactly the same dimensions. 

According to Balfour, the only sure 
way to tell the difference is to weigh 
the batteries. Both 88- and 106-min-
ute batteries contain 19 plates per 
cell (57 plates), but the 88-minute 
battery weighs 59.8 pounds and the 
106-minute battery weighs 65.1 
pounds. 

Balfour reminds super intendents 
to make certain all golf car salesman 
identify what amperage batteries are 
in the demonstrator golf cars, what 
amperage their golf car pulls on a level 
grass surface with an average 360 
pounds of passenger weight, and then 
ask for a guarantee that the test golf 
car contains the same amperage bat-
teries you expect to pay for and re-
ceive when the golf cars are delivered. 

The golf course superintendent hav-
ing a sizable golf car fleet would find 
it will pay excellent dividends to own 
a good ammeter (an instrument for 
m e a s u r i n g e lec t r ic c u r r e n t in 
volume) as well as a sensitive volt-
meter. With these two pieces of equip-
ment, each golf car being considered 
can be tested for power consumption. 
P rov id ing you w a t e r , cha rge and 
care for your batteries properly, this 
equipment should enable the super-
in t enden t to p red ic t how m a n y 
rounds of golf the golf car will give 
each day before having to deep-cycle 
the batteries; how many months of 
service one can expect from the bat-
teries, and approximately what the 
electrical costs will be for charging 
the batteries. 

PLANNING 
ANEW 

GOLFCOURSE? 
Write for free information 
which can help you with the 

one big decision! 

Bobby Parker 
1222 Cove Lane 

Kingston, Tennessee 37763 
For more information circle number 147 on card 

For more information circle number 248 on card 

Gives 
you the 

seven year 
rich. 

Take stock in America 
Buy U.S. Savings Bond* & Freedom Share* 

AQUAPR0BE 

SUB-SOIL MOISTURE TESTER 
A Q U A P R 0 B E takes the guesswork out of soil 
moisture test ing. Sc ient i f i ca l l y measu re s 
moisture at depths from 2 to 26 inches. No 
digging; no fixed point of measurement . 
Amazingly l ight-weight, portable and easy 
to use. Aquaprobe is low in cost, too. Wr i te : 

HOWARD S.CRANE, INC. Oneida,N.Y. 13421 

SPEC I^ f l STS IN 

COLD WATER 
.. . where you want it! 
.. . when you want it! 

G A S - F I R E D Drinking Fountains 
and "Water Coolers 

Safari Electric Drinking Fountains 
Unconditionally Guaranteed 

never to burn out due to drop in 
line voltage. 

S A F A R I (DEPT. G ) 
591 N.E. 5th Street, Pompano Beach 
^ Florida 33060 ' W 

^ Phone (305) 942-8076 ^ ^ 



Golf course architects" ouide 
B E L L A N T E , C L A U S S , 

M I L L E R & N O L A N , I N C . 

,?/</ W a U ^ i . 
GOLF C O U R S E A R C H I T E C T S 

M a s t e r P l a n n i n g • S i t e A n a l y s i s 

P l a n s S p e c i f i c a t i o n s • S u p e r v i s i o n 

I r r i g a t i o n S y s t e m s • S t o r a g e P o n a ' s 

B e l l o n t e a n d C l a u s s B l dq . S u b u r b a n S t a t i o n B l d g . 

Sc rc in ton , P a P h i l a d e l p h i a , Pa . 

7 1 7 3 4 4 8 5 3 1 2 1 5 5 6 4 2 4 4 4 

G E O R G E F A Z I O 
TOM FAZIO 

GOLF COURSE ARCHITECTS 
P . O . B O X 9 9 5 1 

P H I L A D E L P H I A , P A . 1 9 1 1 8 

360 SIESTA AVE. 

TEQUESTA, FLA. 3 3 4 5 8 

3 0 5 - 7 4 6 - 5 3 3 3 

EDMUND B. AULT Ltd. 

GOLF COURSE ARCHITECT 

Sculfrtuned 
Member 

National Go If Foundation 
7979 Old Georgetown Road 

Bethesda, Maryland 20014 

301-942-0716 
301-657-4278 

For more information circle number 147 on card For more information circle number 145 on card For more information circle number 1 5 5 on card 

PUTTING GREEN PERFECTION! 

BENT GRASS STOLONS or SOD 

• W a s h i n g t o n • C o h a n s e y • A r l i n g t o n 

• C o n g r e s s i o n a l • Toron to • P e n n p a r 

P h o n e : A r e a 313-437-2026 

Hiram F. Godwin & Son Inc. 
55150 Ten M i l e , S o u t h Lyon, M ich. 4817B 

For more informat ion circle number 141 on card 

TRADITION or oi SIGN EKCtUEf l 

ROBERT TRENT JONES INC. 
GOLF COURSE ARCHITECTS 

7 C H U R C H ST. 
MONTCLAIR, N.J 

07042 
201 744 3033 

70S FOREST AVE. PO BOX 4121 
PALO ALTO. CALIF FORT LAUDERDALE. FLA. 

94301 33304 
415 32* 1833 305 564 3422 

For more information circle number 154 on card 

D E A N O F G O L F C O U R S E D E S I G N 

F R E S N O , C A L I F . 9 3 7 0 5 

P H O N E ( 2 0 9 ) 4 3 9 - 6 9 2 7 

D E S I G N E R O F O V E R 3 0 0 G O L F C O U R S E S 

For more information circle number 180 on card 

COMPLETE 
GOLF COURSE 

CONSTRUCTION 
A l s o r e b u i l d , m o v e t e e s a n d g r e e n s , i n s t a l l 

w a t e r i n g s y s t e m s . 

IBERIA 
EARTHMOVING SERVICE, INC. 

IBERIA, OHIO • Ph. Galion, 0. 419 468-5454 

For more informat ion circle number 157 on card For more information circle number 151 on card 

CONSTRUCTION COMPANY 

GOLF COURSE 
CONSTRUCTION 
BY CONTRACT 

Since 1924! 

P . O . B O X 6 6 2 1 2 W . F A I R C H I L D 
S T . C H A R L E S , I L L . • D A N V I L L E , I L L . 

3 1 2 - 2 3 1 - 2 6 6 5 2 1 7 - 4 4 2 - 2 4 1 1 

For more information circle number 146 on card 

Golf Course 
Architects 

X. G. H A S S E N P L U G JOHN C. H A S S E N P L U G 

1300 Freeport Road, P ittsburgh, Pa. 15238 

(412) 781-6994 or (412) 781-1820 

Member Nat iona l Golf Foundation 

WILLIAM JAMES SPEAR 
GOLF COURSE ARCHITECT 

(312) 
584-8200 

For more information circle number 153 on card 

IDEAL SEEDBEDS 
... u6e 

T i n Proven Mechanical Stonepick. r . 
Kcki itoM up to l " -Mt t t»- | iu lHr im 

Contact M M factum tor compltta fataili 

B R I D G E P O R T I M P L E M E N T W O R K S , I N C . 

Box 491G—Stratford, Conn. 06497 
For more information circle number 2 4 3 on card 



Dr. MARVIN H. FERGUSON 

GOLF COURSE DESIGN 

P.O. Box 3757 
Bryan, Texas 77801 

(713) 823-5551 

For more information circle number 149 on card 

For more information circle number 156 on card 

School 
Mates 

Take stock in America 
Buy U.S. Saving* Bond* & Free<lom Share* 

Edward Lyon, executive director of 
the Club Managers Assn. of America 
for the past 14 years, resigned effec-
tive May 20th. Official acceptance of 
the resignation was unanimous by the 
board of directors at a special meeting 
held in Chicago. According to the 
association, the decision was made in 
recogni t ion of d i f fe rences which 
have existed over many months. Lyon 
will serve the association as a consul-
tant for the next 12 months and was 
elected to honorary membership in 
CMAA. 

A selection committee has been 
formed to find a replacement. Dur-
ing the interim the office will function 
under a m a n a g e m e n t commi t t ee 
made up of department managers. 

Char le s F. H a g e m e y e r has been 
named d i r ec to r of m a n u f a c t u r i n g 
for A t l a n t a - b a s e d F e r n q u e s t and 
Johnson Golf Company, a subs id-
iary of Fuqua Industries, Inc. For the 
past three years, Hagemyer was vice 
pres iden t of m a n u f a c t u r i n g and 
director of operat ions of the Pro-
fessional Golf Company of Cha t -
tanooga, Tenn . 

David W. Good has been promoted 
to the position of director of mar-
keting of the Moist O ' M a t i c Div., 
Riverside, Calif., of Toro Mfg. Corp. 
in Minneapolis. 

Coinciding with the move, the re-
sponsibilities for market research, 
which had been in the department of 
corporate development, have been 
reass igned to the va r ious divi-
sions. Robert St. Germain market 
research analyst, has been shifted to 
the C o n s u m e r P roduc t s Div . and 
Craig T a n n e r , also a market re-
search analyst, has been assigned to 
the Turf Products Div. as a market 
manager. 

Normand R. Demers has become 
senior vice president of the Charles 
A. E a t o n C o m p a n y , Brock ton , 
Mass., makers of Etonic golf shoes. 

Richard T a r l o w has been elected 
president of Brockton Footwear of 
Brockton, Mass., makers of Foot-Joy 
golf and street shoes. 

In a major departure from the 114-
year t radit ion of not using officer 
titles, Brockton's board of directors 
recently decided to designate formal 
officer titles. The men elected have 
been with the company for some time 
and their new titles do not reflect any 
change in their duties and responsi-
bi l i t ies . In add i t ion to T a r l o w , 
they are Benjamin Stone, elected 
c h a i r m a n of the b o a r d ; W i l l i a m 
T a r l o w , executive vice president; 
Peter Arthur, vice president, man-
ufactur ing; Arthur M . Bel l , vice 
president , Golf Professional Div.; 
Stanley Farr, vice president, pur-
chas ing ; H o w a r d H e l l e r , vice 
president, stock department; James 
Petcoff, vice president, dealer sales; 
G e o r g e W i l s o n , t r e a s u r e r , and 
R a y m o n d J . S z p a l a , ass is tant 
treasurer. 

Herbert J . Blechner has been ap-
poin ted southeas t r eg iona l sales 
manager for Mr . Wrangler sports-
wear, a new position. 

Don Carothers has been appointed 
dis t r ibutor market ing representa-
tive for the western sales area of Sim-
plicity Mfg. Company. His area in-
cludes Cal i fornia , Oregon , Wash-
ington, Idaho, Montana, Utah, Ari-
zona and New Mexico. 

Robert W. Gibson, chairman of the 
executive committee of T o r o Mfg . 
Corp., has been elected chairman of 
the board of directors of the G . T . 
Sch j e ldah l C o m p a n y , a m a n u f a c -
turer of packaging machinery and 
ancillary equipment. 

Charles E. Conne l ly has been pro-
moted to the post of district sales 
manager of Flintkote Company's 
Pipe Products Group. He will be re-
sponsible for sales and service on 
O r a n g e b u r g F ibre P ipe and O r -
angeburg SP Polyethylene Pipe and 
T u b i n g in Ohio, western Pennsyl-
vania, eastern Indiana , Michigan 
and western New York. 

Larry O'Neal has resigned his posi-
t ion w i t h E - Z - G o Div . , T e x t r o n 
Corp . to become sales manager of 
Club Car , Inc. 

JAMES ROOT 

Golf Course Architect 

P.O. Box 321 

Williamstown, W. Va. 26187 

Ph: 614-373-5109 

Member National Golf Foundation 



JOBS OPEN 

TOP PRO SHOP REPS WANTED for 
well-established men's and women's 
lines. Liberal commiss ion. These 
terr i tor ies only: 1. Me t ropo l i t an 
New York, including Fairfield Coun-
ty, Conn., and Northern New Jersey; 
2. Missour i , Kansas, Nebraska, 
Iowa. Reply to Box 703, c/o GOLF-
DOM. 

WRITER/EDITOR for leading golf ap-
parel distr ibutor headquartered in 
Miami, Fla.. area. Position includes 
responsibil ity for the f irm's month-
ly newsletter to the pro shop mar-
ket, special writing assignments for 
golf indust ry pub l i ca t ions and 
some news releases. Also, eventual 
responsib i l i ty for p repara t ion of 
direct mai l cata logs. App l i can ts 
should have interest in golf and mer-
chandising, as well as writ ing expe-
rience. Knowledge of catalog work 
desirable. Must be willing and able 
to re-locate, with little trouble. Sal-
ary: $10,000 per year range. Please 
send resumes to Mr. Ernie Sabayrac, 
Ernie Sabayrac, Inc., P.O. Drawer A, 
Miami Springs, Fla. 33166. 

EXPERIENCED GREENS SUPERIN-
TENDENT for 18 hole private club. 
North Jersey area. Year round posi-
tion for capable man. Write Box 704, 
c/o GOLFDOM. 

E X P E R I E N C E D S A L E S REPS 
WANTED. Unique line Ladies Sof t 
Goods Golf and Tennis. Many terr i-
tor ies open. W r i t e g iv ing fu l l de-
t a i l s : M i d w e s t Sales M a n a g e r , 
P.O. Box 84, Liberty, Indiana 
47353. 

GREENS KEEPER-SUPERINTENDENT. 
Pocono Mountain Area. Semi-Private 
Golf Club. Year around employment. 
Good pay including house and bene-
f i ts. Immed ia te opening. State ex-
perience and references. Write Box 
709, c/o GOLFDOM. 

JOBS WANTED 

CLASS A PGA P R 0 - S U P T — M G R . 
20 years employed, teacher and a 
promoter of golf. Write Box 702, c/o 
GOLFDOM. 

GREENS SUPERINTENDENT— Ac-
tive retiree in excellent health and 
physical condi t ion seeks employ-
ment. Qual i f ied to rehabil i tate a 
rundown course, train an under-
study, and supervise new design 
and c o n s t r u c t i o n . Box 7 0 5 , c / o 
GOLFDOM. 

SUPERINTENDENT. 15 years expe-
rience, wishes to relocate Ontario, 

Brit ish Columbia or Alberta. Avail-
able July. Course construction. Land-
scape, or related fields. Wr i te Box 
708, c/o GOLFDOM. 

USED GOLF CARS FOR SALE 

U S E D C U S H M A N , H A R L E Y , 
W E S T I N G H O U S E G O L F C A R S 
FOR S A L E . Recond i t i oned or as 
is—gas and electric. 
RESORT GOLF CAR RENTAL. Box 
338, Woodridge, N Y. 12789. (914) 
434-4011 . 

BUSINESS OPPORTUNITIES 

GOLF COURSES. PRIVATE AND 
PUBLIC, Midwest, Eastern, South-
ern, and some other states for sale. 
Ask for our list of offerings. McKay 
Realty Co., 15553 N. East St.. Lan-
sing, Mich 48906. Phone (517) 484-
7726. 

GOLF CENTER FOR S A L E . LO-
CATED ROME, NEW YORK. PAR 
3 — L I G H T E D RANGE — LIG HTED 
M I N I A T U R E . I N C L U D E S ACRE-
AGE A N D ALL EQUIPPED. PRES-
ENTLY O W N E D A L S O OPER-
ATED SUCCESSFULLY BY P.G.A. 
P R O F E S S I O N A L A N D W I F E . 
WRITE BOX 706, c / o GOLFDOM. 

REAL ESTATE 

FOR SALE —9 Hole Golf Course—95 
Acres. Excel lent Cond i t i on — top 
equipment. Club House w i t h living 
quar ters . Ski T o w — B a r — R e s t a u -
rant—Ful l Liquor License — South-
western N.Y.S. $125 ,000 firm. Write 
Box 701, c/o GOLFDOM. 

FOR SALE IN M I D W E S T : Estab-
lished 9 hole golf course wi th acreage 
for expans ion. A t t r a c t i v e 6 0 0 0 
square foot brick club house —newly 
remode l led bar and restau-
rant—pro shop —locker and shower 
rooms —large sw imming pool and 
bath houses—elec t r i c car t stor-
age—driving range —3000 ' frontage 
on lake —equipment. Priced to sell. 
A t t r a c t i v e te rms ava i lab le to re-
sponsible party. Write Box 707, c/o 
GOLFDOM. 

MISCELLANEOUS 

MITCO PAYS THE FREIGHT: NEW 
NYLON. FIRST L INE, FOUR PLY 
TUBELESS GOLF CART T IRES: 
1 8 x 9 : 5 0 x 8 — $ 1 2 . 5 0 ; 1 8 x 1 8 : 
5 0 x 8 — $ 1 1 . 5 0 ; 8 0 0 x 6 T U B E 
TYPE — $ 1 1 . 5 0 . S H I P P E D PRE-
P A I D A N Y W H E R E IN THE 
U S A — C A S H W I T H ORDER, OR 
25% DEPOSIT, BALANCE C O D. 
CREDIT EXTENDED TO RATED 
A C C O U N T S . M I T C O . BOX 1856 , 
C H A T T A N O O G A , T E N N E S S E E 
3 7 4 0 7 . P H O N E (615 ) 6 2 4 -
9 9 5 5 — W R I T E FOR WHOLESALE 
DEAL. 

GOLF COURSES WANTED: Want to 
buy a golf course? Want to sell a golf 
course? Write to us—we specialize 
in golf course transactions. Ask for 
Golf Consultant, McKay Realty Co., 
15553 N. East St., Lansing, Michi-
gan 48906. 

Tires Gol fcar t—Armst rong First 
Q u a l i t y 1 8 x 9 5 0 x 8 - $ 1 0 . 8 5 — 
1 8 x 8 5 0 x 8 - $ 1 0 . 3 5 — 8 0 0 x 6 -
$10 .30—600x6 specials - $7.00. 
Quant i ty discount for 12 or more. 
Other sizes available. Net FOB. 
P U B L I C S E R V I C E T IRE , 1 7 5 - A 
Hempstead Avenue, West Hemp-
stead. N Y . 11552. 

TRA IN FOR A REWARDING CA-
REER AS A GOLF COURSE SUPER-
INTENDENT. Two-year techn ica l 
p rog ram w i t h requ i red summer 
work-study. Write for brochures. IAA, 
Un ivers i t y of Mary land , Col lege 
Park, Maryland 20740. 

AUTOMATIC IRRIGATION CORRES-
PONDENCE COURSE. Covering all 
basics of automat ic irrigation and 
latest developments. Students in-
c lude Super in tenden ts , Contrac-
tors. Architects, Suppliers. Write for 
f ree course out l ine . Larson Com-
pany, P.O. Box 4453, Santa Barbara, 
California 93103. 

RATES: Min imum insertion S12.60 for 20 words or 
less; additional words 76< each; in boldface type 
86c per word ALL CLASSIFIED AOS ARE PAY-
ABLE ON PLACEMENT ORDER. 
NO CLASSIFIED ADS ACCEPTED AFTER THE 10th 
OF M O N T H PRECEDING DATE OF ISSUE NO 
C L A S S I F I E D A D V E R T I S I N G OFFERING NEW 
MERCHANDISE OR EQUIPMENT WILL BE AC-
CEPTED 

Please mark all envelopes containing correspon-
dence or checks for classified ads, ATT: Frank Bren-
nan. Classified Advertising Manager. GOLFDOM 
Under no circumstances are we permitted to di-
vulge the names or addresses of those placing blind 
advertisements. 

Response to all box number ads should be addressed 
to the Box # c/o GOLFDOM. 235 East 4Sth St . New 
York. New York 10017. Replies are promptly for-
warded to the advertisers. When replies to blind 
adm require more than 10c postage, the additional 
proper postage for forwarding must be supplied 


