
the Gran Cushman 
...finest car anywhere, anytime, at any price 
compartment. Plus ample drink and ball compart-
ment. Behind the seat, toting space enough for 
everything including the kitchen sink. And a com-
plete range of power and wheelbase choices: elec-
tric, gas, three wheels or four. 

Whichever Cushman your club selects, you'll 
watch your maintenance costs drop . . . and rev-
enues go up. All Cushman golf cars are built to serve 
. . . not sit. And golfers'll pick a Cushman from the 
club lot every time they have a choice; often ride 
instead of walk because they see the name they like. 

See both great Cushman cars at your nearest 

Cushman Distributor. Or get all the specifications 
from us, now. Just mail this coupon. 

r i 
[ CUSHMAN MOTORS 

904 N. 21st Street, Lincoln, Nebraska 68501 | 

| Send me complete details. 

Trophy Cars Gran Cyshman Cars 
I 1 

I Name | 

I Title. 

Club-

Address. 

I City- _State_ .Z ip . 

For more information circle number 270 on card 



KNIT SLACKS 
Greatest gift to the game 
since knickers 

I n v e n t e d b y a k n i t t e r w i t h a n o v e r l a p p i n g 
g r i p , t h e n a t t y n e w k n i t s f r o m T h o m s o n a r e 
t h e h o t t e s t t h i n g o n t h e c o u r s e t h i s s e a s o n . 
B e c a u s e t h e y ' r e k n i t , t h e y f l e x a s y o u m o v e . 
B e c a u s e t h e y ' r e d o u b l e k n i t of D a c r o n * p o l y -
e s t e r , t h e y o f f e r e x c i t i n g n e w t e x t u r e s a n d 
u n u s u a l c o l o r i n g e f f e c t s . W h a t ' s m o r e , d o u b l e 
k n i t s h a v e u n m u s s a b l e " s n a p - b a c k " . G r e a t 
f o r d r i v i n g . . . o n a n d of f t h e t e e . 
S e e y o u r p r o a b o u t : 

THOMSON TROUSERS 
1290 Ave. of the Americas, N . Y . 10019 

A D i v i s i o n o f S a l a n t & S a l a n t I n c o r p o r a t e d 

*Ou Ponl'i R»t Tr«d«m»rk 
For more Information circle number 227 on card 

by Herb Graffis 

SWINGING 
AROUND GOLF 

J o e K i r k w o o d : 
A t r i b u t e 

Joe K i r k w o o d . who died at the age 
of 73 after a long illness, in a Burling-
ton, Vt . , hospital established a new 
stage of golf show business. He was 
the first of the trick-shot showmen. He 
came here from Australia after win-
ning the Australian and New Zea-
land Open championships at the sug-
gestion of Victor East. East, also from 
Australia, thought young Joe would 
cut down the American hopefuls. 

At Pinehurst one time Joe was at 
M a n i a c Hill , the first of the world's 
practice tees, hitting trick shots he had 
perfected. Fellows quit practicing and 
came out of the clubhouse to watch. 
Word of his wizardry got around and 
g o l f n u t s who left P i n e h u r s t told 
about the incredible Kirkwood. 

Joe always was a guy who could do 
careful tricks with money. He played 
safe financially with exhibitions and 
took tournaments as a sideline. But he 
played so well that he won the Ca-
nadian Open in 1933, finished tied for 
third in the British Open in 1927 and 
was fourth in 1923 and 1934. He was 
tied for 10th in the 1934 U . S . Open at 
Merion. Fie was hot at St. Louis C C 
in the 1947 National Open. His pal 
T he Haig walked the last nine with 
Joe , and had him so scared about 
possible violation of Rule 9 about tak-
ing advice (although Joe didn't ask 
Walter) , Joe blew to a fat 78 and a tie 
for 22nd place and $ 1 0 0 prize money. 
Joe won the North and South Open 
and several circuit tournaments. He 

p layed at near ly 7 , 0 0 0 di f ferent 
courses around the world. His son, 
J o e J r . , won c ircuit events, then went 
to Hollywood to star in pictures as 
boxer J o e Palooka. 

Kirkwood was followed in the trick-
shot field by J a c k Redmond, and Paul 
Hahn and others of lesser fame. Joe 
never smoked or drank. Lie died of the 
same thing that killed his playmate 
Wal ter Hagen, who did everything. 

There ' s reduced anxiety on the part 
of golf ball makers at the prospect of 
the United States Golf Assn. and 
the R o y a l & A n c i e n t changing the 
size and weight of golf balls to uniform 
specif icat ions for world-wide use. 
Somewhere, somehow, among the fel-
lows who devote themselves to ama-
teur golf rules and rulings, the great 
white light of reality must have been 
turned on. 

P r a c t i c a l l y , what the U S G A and 
R & A have been fooling around with 
amounts to thinking about an ideal 
golf ball for the pro playing specialists 
who don't pay for golf balls and losing 
touch with the large percentage of 
amateur golfers who do. T h e U S G A 
and R & A officials must be aware of 
the multitude of peasant golfers. So 
why do they get into a sweat about 
something that does not positively 
benefit the vast international major-
ity of golfers? 

Compromises in international com-
petitions allowing contestants to play 
the U S G A or R & A ball have worked 
out agreeably. Within the limits of the 
present specifications there's enough 
leeway to allow manufacturers, even-
tually, an area of individuality. One 
could even call it a "golfing public ser-
vice" since it would allow the golfer 
interesting choices of a ball for his 
game. That should help the golf ball 
business. 

A world-wide golf ball of restricted 
standards would be nonsense. Con-
sidering the differences in turf, weath-
er conditions, maintenance, need of 
encouragement of golf and money 
available for golf, it is utterly imprac-
tical to limit golf ball specifications 
to one tight world-wide standard. 

S o m e w h e r e it appears that the 
U S G A and the R & A may have 
forgotten that golf is an art . It is 
played by people for fun, and golf 
legislation should start from there and 
never get far away. 

T he best job of merchandising that 
I've ever seen was done at the 18th 
A n n u a l W o r l d C u p international 
pro tournament at the J o c k e y C l u b 

(Continued on page 14) 



See It At: All Star Industries Izod, Ltd. 
• DiFini Knitwear Ltd. Munsingwear 
* Hadley Men's Wear Renelle Knitwear 

(represented by Jack Carnahan, Inc.) (represented by E. J. Manley) 

SUPIMA IS THE REGISTERED CERTIFICATION MARK FOR PRODUCTS CONTAINING SOUTHWESTERN EXTRA-LONG STAPLE COTTON 
CONFORMING TO THE STANDARDS OF THE SUPIMA ASSOCIATION OF AMERICA. 

The Supima Association of America, 350 Fifth Avenue, New York, N. Y. 10001 
F o r more information circle number 2 1 4 on card 



JOIN THE 
PROUD ONES 

12307 Ventura Boulevard, Studio City, Cali fornia 91604 
Telephone (213) 877-2665 Cable Address C R E S T O G O L D 

Send for our new and exciting brochure of Crested accessories. 

For more information circle number 190 on card 

G raff is 
continued f rom p a g e 12 

in Buenos Aires, Argentina. The dis-
play, which appealed to the quality 
market that attends a golf tourna-
ment, was more attractive than the big 
tent showing at the British Open. 
There was a row of boutiques with 
simple artistic fronts near the club-
house first tee and 18th green. There 
also was a display of an automobile 
maker's models, two drink tents with 
tables and chairs and striped umbrel-
las. And under one of those inflated 
Tecin air structures was a food and 
drink cafeteria operated by Damas 
Rosellas and their daughters. These 
women, members of Buenos Aires 
hospital auxi l iar ies , are socially 
prominent, good looking, wealthy 
and invaluable public spirited 
workers . They are the Argentine 
counterparts of the great ladies who 
make the Westchester tournament as 
a hospital money-raising show such a 
tremendous success. 

Although there are only 18 courses 
in Argentina and a small percentage of 
the population playing, Roberto De 
Vincenzo is as big a sports idol in 
that country as Hagen , Jones and 
Palmer have been in the United States. 
De Vincenzo's winning the individual 
championship at Buenos Aires and the 
Austra l ian team of Devlin and 
G r a h a m winning the team tourna-
ment against competent international 
competition, pointed to the sports-
manship and wisdom for such major 
tournaments as the USGA Open and 
the Masters granting invitations to 
World Cup individual and Interna-
tional Trophy winners. World Ama-
teur team players are among the 14 
classes qualified for invitations to the 
Masters. As contenders of one of the 
world's top titles in golf, it is logical 
that the winners in the international 
professional competition also qualify. 

No getting away from it, the World 
Cup, then called the Canada Cup, 
gave world-wide pro and amateur golf 
competition the boost that brought it 
from a dream into reality. Juan Trip-
pe, head of Fan American Airways 
and of International Golf Assn., had 
his men work out with Fred Corcoran 
arrangements that spread golf be-
yond the Walter, Curtis and Ryder 
Cup competitions. And don't forget 
the senior golfers of the United States 
who spent their own money and suf-
fered considerable inconvenience in 
Europe and Africa establishing truly 
international golf competition. • 

takes the ancient gold weaver's art into the jet age. Our three 
dimensional club and tournament crests in silver and gold 
bullion are interwoven with fine fabrics in your club's own 

colors, and will be worn with distinction. 

Simply send us your club or tournament insignia . . . our skilled artists will 
design your own crest in full color for your approval . 

custom made crests emblazon the cloth of golf club members 
everywhere . . . all who wear them do so with pride. 



M E N S S T U F F 

FOR I N F O R M A T I O N WRITE R O O M 6 2 0 0 , 3 5 0 5H> A V E N U E 
N E W Y O R K , N Y. 1 0 0 0 1 , P H O N E 2 1 2 - 7 3 6 - 2 6 2 2 

For more in format ion circle number 189 on card 



Our all-pro golf course team. 

BILL JOHNSTON-Northivest, Mountain States JAMES E. BELL-Far West. Hawaii KENNETH W. MILLS, JR . - N o r t h e a s t , Midwest 

They're full-lime experts. Their 
automatic sprinkler system. 
A modern automated sprinkling system for 

your golf course involves a hundred things. 

It starts with a plan. And then f und i ng-

selling the club officials on the idea. It ends 

only when the last roll of turf is laid back 

just where it came from. 

It involves working with a golf course 

architect. With suppliers. With contractors. 

And you need to know details like course 

"downt ime." Sprinkler selection and 

spacing. Automatic programming. Pumps, 

piping, wiring. And so on, and on. 



LES JOCHENS-Soufhivesf, Mountain Stales JAMES L. BLACKLEDGE-Soulh BOB HUCHES-Soulh 

only Job is helping you plan an 
A staggering job? Not if you get the 

Rain Bird Golf Team to help you. They 

know more about golf course sprinkling 

systems than anybody. And they'll be glad 

to share all they know with you at no cost 

or obligation. 

So take the first step. Get in touch with 

the Rain Bird Golf Team. They're six experts 

strategically stationed around the country. 

You can count on them to get your 

sprinkling system started —and finished — 

right. To get in touch with your nearest Golf 

Team member, just talk to your Rain Bird 

distributor. 

Rain^BIRD 
Glendora, California 91740 

For more information circle number 237 on card 



Wrong 

These are p] 
five best b; 
game. 

And righ 
wrapper, not one 01 mem takes a 
back seat to Faultless. On any score. 

But after you powder 'em down 
the fairway a few times, that's when 
you begin to notice a few differences. 

Some conventional balls start to 
lose their balance. Get out of round. 
Even the best of 'em, like Titleist. 
Dot. Maxfli. Staff. 

As a result, they may not putt as 
true. Drive as true. 

And that's why the pros take a 
fresh ball every couple of holes. 

But a Fault less? Lee Trevino 
will tell you. It's solid. Has no core 
or winding or cover that can get 

out of round. So 
it can't lose its bal-

ance. Ever. 

Drives and putts like it's got eyes. 
Another thing. Anyway you cut 

at it, you can't cut it. 

Which is pretty important, be-
cause all it takes is a slight crack to 
send a ball offline. 

But that's not all. Faultless has 
just developed a brand new com-
puter-blended formula. To give you 
an even faster, even longer bal l 
than before. Round after round 
after round. 

All things considered, Faultless 
is the ball that can give the others 
some pretty lively competition. 

Surprised? We expect you to be. 

Now it's a whole new ball game. 

Faultless 
We started a whole new ball game. 

Faultless Golf Products, Division of Abbott Laboratories 
For more information circle number 134 on card 

Guess which one putts truest. 



by Fred V Grau 

ANSWERS 
TO TURF 
QUESTIONS 

Determining authenticity 
Q— Our club has an application 
blank from the Pennsylvania Turf-
grass Council wherein golf clubs are 
invited to join as Sustaining Members 
at $100 a year. Would you consider 
this to be a good investment? What 
might we expect in return for our 
membership? Isn't this something 
new? (Pennsylvania) 
A—Yes this is something new, and I 
consider it a good investment. In re-
turn for $100 a year, each Sustaining 
Member club will have the privilege 
of: 1) receiving periodic news releases 
in the Keynoter, the official publica-
tion of the P .T.C. ; 2) supporting 
scholarships at Penn State wherein 
top-notch students are rewarded for 
their scholastic proficiency in their 
efforts to become turfgrass managers; 
3) compensating in part for years of 
free advice and service from the staff 
at Penn State; 4) insuring the con-
tinuance of high-quality programs of 
research, teaching and extension and 
the t r a i n i n g of r e p l a c e m e n t golf 
course superintendents and 5) making 
possible another authentic Turfgrass 
Survey to assess the true scope and 
value of the turfgrass industry. 

These are a few of the important 
elements that can be accomplished 
with money from a one-year Sustain-
ing Membership in P.T.C. Already 
15 commercial firms have indicated 
their support of the goals by joining 
the council. Several hundred golf 
course superintendents have dug into 

their pockets for individual member-
ships to support its progress. 

Q— We have a weed in our putting 
greens called pearlwort. It is dark 
green and looks quite good. What 
can you tell us about it? (Maine) 
A—Pearlwort (Sagina procumbena) 
was described in Piper and Oakley s 
book "Tur f for Golf Courses1 ' in 
1917 (out of print). It was common 
in putting greens throughout Penn-
sylvania in 1935. The use of arsenate 
of lead, the introduction of superior 
types of bentgrasses and improved 
knowledge of liming and fertilizing 
have just about eliminated pearlwort. 
Some superintendents equip their 
men with rubber gloves to rub arse-
nate of lead powder into pearlwort 
patches. Penncross bentgrass gives 
pearlwort stiff competition. Brown-
patch sometimes seriously affects 
pearlwort. 

Kikuyu fills the bill 

Q—At Hickam AFfí we have large 
areas of kikuyugrass in some of our 
fairways. The turf is a beautiful green, 
weedfree and does not seem to suffer 
when water is short. We have been 
moving sods to areas where salt is a 
problem. Do you condone this prac-
tice? Are we headed for future trouble? 

(Hawaii) 
A—After inspecting your golf course 
and learning something of your con-
ditions I have no choice but to ap-
prove your program, kukuyu is do-
ing a great job and seems to be a low-
maintenance grass. It needs to be 
mowed closely and thatched occa-
sionally. It does have a tendency to 
develop a spongy cushion under in-
different management. With good 
power edgers I see no real problem 
around the greens. Like any aggres-
sive grass, it will need management 
in and around bunkers. 

Q—Not long ago we had occasion to 
mix, in water suspension, hydra ted 
lime and an ordinary mixed fertilizer. 
We experienced extreme discomfort 

from ammonia fumes and we had 
poor results from the application. 
Can you suggest an explanation? 

(Hawaii) 
A—The explanation is simple in 
terms of beginning chemistry. Hy-
drated lime (Ca(OH)2) reacts with 
inorganic nitrogen, presumably sul-
fate of ammonia (NH4) i (SO 4), to 
form ammonia (NH 3) a gas, and 
ca lc ium s u l f a t e (ha rmless so lub le 

(Continued on page 22) 

Light IVeighi-One Hand 

ÍAÁF-^ee. 
Short 
handle, 
light 
weight. 
Golfer can 
rake t r ap 
while 
holding club 
in other hand. 

H I G H D E N S I T Y 
P L A S T I C _ W E A T H E R - P R O O F E D 

T h e b r i g h t , y e l l o w -
h a n d l e d R A K E - E z e e 
R a k e f l ags a t t e n t i o n , 
reminds golfers to rake 
trap. Stands erect on 

^ blunt metal point. 

Sturdy, attractive, won't 
rust, yet low in cost. Rake-Ezee 

stands erect on point, reminds golfer to 
rake trap. Fully guaranteed with tough 
plastic head. See your distributor, or 
write: £> 

M F D . BY 
NORTH CENTRAL 

F o r m o r e i n f o r m a t i o n c i r c l e n u m b e r 1 7 2 o n c a r d 

®as l carry-all 
Suggested retail pr ice ^ ^ ¡ • • V Q S 

o n l y i f -
Assorted colors available 

O W r i t e for l i t e ra ture a n d discount 
S. I. J A C O B S O N M F G . CO. 

1 4 1 4 So. W a b a s h A v e n u e 
C h i c a g o , I I I . 6 0 6 0 5 

S A N D 
T R A P 
R A K E 




