
We're going on 
network T V 

to offer your 
customers 
3 lessons-
from you. 

Paid for 
by Acushnet. 

We've been telling golfers there's one 
thing we can't build into a Titleist club: 
your expert advice. To prove it, we're 
offering 3 free golf lessons with each 
set of Titleist woods and irons pur-
chased in your shop. We'll credit your 
account for $25 for the 3 lessons. If your 
customer prefers, he can choose $25 
worth of Acushnet merchandise from 
yourshop, and we'll credit your account. 
We're a major sponsor of the PGA, the 
U.S. Open, the British Open, and the 
Tournament of Champions, all on 
ABC-TV. We'll be making this offer to 
millions of golfers who normally buy their 
golf equipment downtown. Our aim is to 
lead them into the pro shop, the only 
place they can get real value in golf 
equipment. 

This combination of network TV and free 
golf lessons is a powerful one. It's the 
biggest promotion in our history, and we 
want you to be part of it. Your Acushnet 
rep has the details. 

i i A C U S H N E T S A L E S COMPANY 
Sold thru golf course pro shops only 
For more information circle number 131 on card 



Rent the best...Harley-Davidson 

> 
i * Because Harley-Davidson doesn't 
i > • 3 

L cost any more to rent than an 
^ ordinary golf car. Rental fees are 

all pretty much the same. It's the 
cars that are different. And 
Harley-Davidson golf cars make 
the difference. Running, our gas car 
makes less noise than your own 

voice. And exclusive instant ignition 
eliminates idling. Gives you absolute 
silence on every shot. The electric 
runs farther between charges. So 
you'll never be stranded in the middle 
of the 16th. Gas or electric, both are 
the smoothest riding golf cars you 
ever played a round with. Cars 

For more information circle number 275 on card 

designed to let you put everything 
into your game. That's why it's 
Harley-Davidson, exclusively, at 
nearly 3000 clubs all over the golfing 
world. If your club isn't one of them, 
you might well be wondering why. 
AMF | HARLEY-DAVIDSON, 
Milwaukee, Wisconsin 53201. 



Guess which one putts truest. 
Wrong. 

These are probably the 
five best balls in the 
game. 

And right out of the ^ —i 
wrapper, not one of them takes a 
back seat to Faultless. On any score. 

But after you powder 'em down 
the fairway a few times, that's when 
you begin to notice a few differences. 

Some conventional balls start to 
lose their balance. Get out of round. 
Even the best of 'em, like Titleist. 
Dot. Maxfli. Staff. 

As a result, they may not putt as 
true. Drive as true. 

And that's why the pros take a 
fresh ball every couple of holes. 

But a Faultless? Lee Trevino 
will tell you. It's solid. Has no core 
or winding or cover that can get 

out of round. So 
it can't lose its bal-

ance. Ever. 
Drives and putts like it's got eyes. 
Another thing. Anyway you cut 

at it, you can't cut it. 
Which is pretty important, be-

cause all it takes is a slight crack to 
send a ball offline. 

But that's not all. Faultless has 
just developed a brand new com-
puter-blended formula. To give you 
an even faster, even longer ball 
than before. Round after round 
after round. 

All things considered, Faultless 
is the ball that can give the others 
some pretty lively competition. 

Surprised? We expect you to be. 
Now it's a whole new ball game. 

Faultless 
We started a whole new ball game. 

Fault less Gol f Products , Div is ion of Abbo t t Laborator ies 

For more information circle number 134 on card 
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So. Your sprinkler 
is almost complete 
Chances are 
well find more than 

Let's say you've got the go-ahead for a new 
automated sprinkling system for your golf 
course. And now you've got to make sure you 
draw up specifications that aren't full of holes. 

There are more potential holes in installation 
contracts and specifications than you might 
imagine. Details like the protection of life and 

property. Performance bonds and make-good guarantees. 
Details like insurance. Ordinances and regulations. 

Definition of materials and workmanship. Storage and 
cleanup of materials. Course "downtime." Grades, drainage, 
pumps, pipes, flushing, testing. Sprinkler selection and 
spacing. Pressure, uniformity and hydraulics. Water 
coverage. Delivery dates. Permits and inspections.. .the list 
goes on and on. 

The Rain Bird Golf Team was established to back up your 



system proposal 
and ready for bid 

18 holes in it. 
judgment with the judgment of six men who know golf 
course irrigation systems better than anyone else. They've 
had experience in hundreds 
of installations across the 
country. And they know all 
about contracts. All of their 
knowledge can be yours — 
at no cost or obligation. 

So before you sign your 
name to a piece of paper 
that may well come back to 
haunt you, get in touch 
with a member of the Rain 
Bird Golf Team. He can be 
reached through your Rain 
Bird distributor. 

KENNETH W. MILLS, )R. BILL JOHNSTON LES IOCHENS 
Northeast, Midwest Northeast. Mountain States Southwest. Mountain Stales 

RAiN^BiRD 
Glendora, California 91740 

JAMES E. BELL BOB HUGHES )AMF,S L. B L A C K L E D G E 
Far Wesl. Hawaii South Soulh 



Only the Ryan "Green Team" 

provides the perfect system 

for keeping perfect greens 
The perfect combination of equip-
ment for maintaining superb greens 
is the Ryan "Green Team". This 
turf trio of rugged, proven machines 
provides a system for keeping per-
fect greens. 

First, you use the Ryan Greens-
aire (1) which aerates and dethatches 
in one easy operation. The Greens-
aire removes more cores (3" long) 
than any other aerator made. Its 
fast, clean coring action removes 
over 2 cu. yds. of soil and thatch per 

5 ,000 square feet. 
Next, use the Ryan Mataway (2), 

or Ren-O-Thin, to break up the cores 
in just a few minutes. I ts vertical 
blades can be set to skim the turf 
surface or lowered to remove addi-
tional thatch. 

Completing the s y s t e m is the 
Ryan Spread-Rite (3) which can top 
dress, and drag a freshly aerated 
green. For perfect greens, use the 
perfect s y s t e m . . . The Ryan "Green 
T e a m " . 

Write for FREE Ryan Turf Equipment Catalog. 

RYAN EQUIPMENT COMPANY 
2055 White Bear Avenue 

St. Paul, Minnesota 55109 
® S U B S I D I A R Y OF O U T B O A R D M A R I N E C O R P . 
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Introducing the 
Dawn to Dusk Battery. 

The amazing new battery for golf cars from Exide and Willard. 
Delivers 41% more running time and a two-year guarantee. 

No golf car battery made 
can compare with this revo-
lutionary new power source 
made only by Exide and Wil-
lard. It's rated at 106 minutes 
of continuous running power, 
or 41% more than standard* 
golf car batteries. 

That's enough power to let 
your golf cars run from sunup 
to sundown for two full years. 
We guarantee it. In writing. 

What's more, the new one 
piece cover and quarter-turn 
vent caps save battery main-

tenance and inspection time. 
Any way you look at it, 

Exide's and Willard's exclu-
sive, new polypropylene EV-
106 battery could mean more 
money and less aggravation 
for your course beginning this 
year. 

Call your nearest Exide or 
Willard distributor (or Jim 
Williams in our Cleveland of-
fice at 216-861-7100, collect) 
before you buy batteries this 
season. He'll be glad to give 
you all the specifications on 

Exide's and Willard's new 
line of polypropylene batteries 
for golf cars, including the 
new EV-88. © £xïôe Willard* 

r 
WORLD LEADER IN PACKAGED POWER 

ESB Brands, Inc. 
A Subsidiary of ESB Incorporated 
Box 6949, Cleveland, Ohio 44101 
Please send me your free "Battery 
Maintenance" pocket manual and 
wall chart. 
Name 
Golf Course 
Address 
City 
State Zip_ 

*The standard golf car battery is rated at 75 minutes continuous running power 
by the American Golf Car Association and Battery Council International. 



Toro helps you 

M e Better 




