
The new, 
Bull's Eye MIX): 
how can a big 
empty head„ 

put! so well? 

The head of our new MLO putter is 
just a little larger to give you extra 
confidence when lining up a putt. And, 
it's hollowed out so that like all Bull's 
Eye putters, its unique feel and bal-
ance are right at your finger tips. 

Then we added an extra little loft 
for a very good reason: so that our 

new MLO would be designed for every 
conceivable kind of putt you might 
face - from lightning fast to slow, 
grainy greens. Whether it's a short 
putt, or long, MLO's slightly greater 
loft assures you of putting cleaner, 
truer, on the crest of the grass. . . as 
opposed to putting down into the ball 
and getting a bouncing, erratic line. 
MLO hates 3-putt greens. 

Also: MLO's loft makes it perfect for 
those "Texas Wedge" situations. 
Those times when you're close 

enough to chip, but you'd love the 
control of a putter. 

Bull's Eye MLO: a great new putter 
that knows what it's doing. 

ACUSHNET GOLF E Q U I P M E N T M 
Sold thru golf course pro shops only 

Aeushnet: 
we're out to 
improve 

your game. 
For more information circle number 268 on card 



Rent the best...Harley-Davidson. 

Because Harley-Davidson doesn't 
[v€t5st any more to rent than an 
^.ordinary golf car. Rental fees are 

all pretty much the same. It's the 
' cars that are different. And 

Harley-Davidson golf cars make 
the difference. Running, our gas car 
makes less noise than your own 

voice. And exclusive instant ignition 
eliminates idling. Gives you absolute 
silence on every shot. The electric 
runs farther between charges. So 
you'll never be stranded in the middle 
of the 16th. Gas or electric, both are 
the smoothest riding golf cars you 
ever played a round with. Cars 

designed to let you put everything 
into your game. That's why it's 
Harley-Davidson, exclusively, at 
nearly 3000 clubs all over the golfing 
world. If your club isn't one of them, 
you might well be wondering why. 
AMF | HARLEY-DAVIDSON, 
Milwaukee, Wisconsin 53201. 



Step 2 in t h e T E R S A N 1-2-3 
Total Disease Preventive Program 

Dollar Spot and Large Brown A highly effective and economical 
Patch and Fusarium Patch (Pink program that controls all major 
Snow Mold). Stop these turf turf diseases on all grasses all 
diseases before they have a year long. TERSAN products have 
chance to cause trouble Begin been tested around the country 
spraying your greens, tees and on golf courses like yours and 
fairways with T E R S A N 1991—the have proven the most effective 
only turf fungicide that works available. They are low in human 
systemically as well as by contact toxicity, have a large safety 
for long-lasting control. TERSAN factor on turf, and are all 
1991 provides both curative non-mercurial. 
(eradicant) and protective action. _ . . 

For complete information on the 
T h e u s e o f T E R S A N 1 9 9 1 i n t h e D u P o n t T E R S A N 1 - 2 - 3 T o t a l 

summer is the second step in D i s e a s e P r e v e n t i v e P r o g r a m and 
the D u P o n t T E R S A N 1 - 2 - 3 T o t a l a supply of T E R S A N 1991—call 
D i s e a s e Prevent ive P r o g r a m . your golf course supplier. 
With any chemical, follow labeling instructions and warnings carefully 

T E R S A N 1 9 9 1 

Note: to control Pythium, which can develop in the summer, 
applications of TERSAN SP should be used. 

For more information circle number 241 on card 

S p r a y n o w w i t h T E R S A N 1991 
• ^ TURF FUNGICIDE 

t o p revent s u m m e r tu r f diseases 
be fore t h e y s t a r t . 



Take the pressure 
off your turf 

withTerraTire 
low pressure tires. 

good/year 
T E R R A T I R E — T . M . T h e G o o d y e a r T i r e & R u b b e r C o m p a n y , A k r o n , O h i o 

A fully loaded golf ca r with these flotation 
t i res exer ts only about eight pounds of pressure per 
square inch. Walking pressure under the heel of 
a shoe can be as much as 24 pounds per square inch. 

That's why you can cut down turf damage 
when you equip your golf cars with Goodyear's big, 
easy-rolling Terra Tire low pressure tires. 
They provide sure-footed traction, too, for stability 
on slopes and around traps. 

Get all the facts on what Terra Tire low 
pressure tires can do for your course. Write Terra 
Tire Dept., The Goodyear Tire & Rubber Company, 
Akron, Ohio 44316. 



S E N D C O U P O N F O R F R E E C A R P E T 
S A M P L E A N D L I S T O F C L U B S U S I N G IT 

18 years and millions of 
spikes later...at East 

akeC.C., Atlanta. 
•••••NMNHHMMMMMIMttMMMM0MMMMMMPM^ lillllllilimwilMlimMMimaMaMIMMMBl̂ ^ 

N282 
spikeproof 
MM* J L i M H M W ^ ' V H H R I M H H M H i 

Wilton carpet 
...still fresh-
looking, 
unscarred. 

Phi lade lph ia C a r p e t Co. 
A l legheny Ave. & C St., Ph i lade lphia , Pa. 19134 

Please send free sample of N282 spikeproof carpet 
and brochure listing clubs where it is installed. 

This unretouched photo, taken 
18 years after installation, is 

the most convincing salesman 
possible. N282's specif ications 

are the same today! This famous 
carpet is performing just as per-

fectly in busy spike shoe areas all 
over. Jacquard Wilton custom woven 

in your colors with club emblem, initials 
or special patterns. Or select from our 

extensive library of country club designs, also 
in your colors. Maintenance is simple . . . the 

tight weave keeps dirt and caked mud on top. 
Available even in limited yardage orders. 

Name_ 

C l u b -

Address. 

. S t a t e . 

Since 1846, the quality of elegance underfoot 

W e a v i n g Division: A l legheny Ave. & C St., Ph i lade lph ia , Pa. 19134 

F o r mote information circle number 139 on card 



GOLFDOM 
INCORPORATING GOLF BUSINESS 
M P Q A PUBLICATION IN THE UNIVERSAL PUBLISHING AND DISTRIBUTING CORPORATION 
FAMILY OF SPECIAL INTEREST MAGAZINES. 

VOL. 45 NO. 8 AUGUST, 1971 

Articles 30 A Case of Success and Failure Gene O'Brien 
The author chronicles the history of two country c lubs—one successful, one a fa i lure—and ex-
plores the vital decisions that were made in each case 

32 Turning a Problem into an Asset Bill Smart 
Rather than view the existence of earthworms on his course as a problem, the author decided to 
investigate their possible advantages—and found many 

36 The Superintendent: Past, Present and Future Jerry A. Olson 
Richard Blake, GCSAA president, discusses with GOLFDOM chemical bans, certification, the super-
tendent's image and the future role the superintendent must play to decide his destiny 

42 Privately-owned Golf Cars: Are They Allowed on the Course? the Editors 
Although about 25 per cent of the clubs surveyed allow privately-owned cars on their courses, more than 
half of these plan to discontinue the policy 

44 Mill River Revisited Vincent J. Pastena 
Ray Montgomery's unique pricing plan has withstood the test of time. Not only is it a complete success, 
but the idea has spread to other clubs 

47 A Letter to GOLFDOM: The State of the Pro Shop Market 
An Acushnet executive candidly discusses the pro shop in relation to its "downtown'' competition 

Departments 

Viewpoints 

^ — • 

13 Accent on Management Ken Emerson 
14 Swinging Around Golf Herb Graffis 
21 Turfgrass Research Review Dr. James B. Beard 
29 Grau's Answers to Turf Questions Fred V. Grau 
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W R I T E F O R O U R N E W 
F U L L C O L O R C A T A L O G 

F E A T U R I N G F A S T S E R V I C E 
F O R O V E R 3 0 Y E A R S 

Let us c a r r y the inven tory • You 
m a k e t h e s a l e • W e sh ip o n o p e n 
account to ra ted pro fess iona ls . 

Pay ing the pr ice for snobbishness 

I r e a d wi th in te res t the ar t ic le in 
G O L F D O M ' s J u n e issue en t i t l ed , 
" 2 1 Ways to Build Golf C o u r s e / C o m -
m u n i t y R e l a t i o n s . " I a m u s u a l l y 
good for two or three suggestions that 
have been overlooked, but in this in-
stance I cannot recommend any ad-
d i t i o n s or d e l e t i o n s . T h i s is an 
article that should have been wri t ten 
at least 10 years ago. I only hope it is 
not too late. 

I don' t personally fault the super-
i n t e n d e n t , golf p r o f e s s i o n a l o r 
club manager as much as I do the 
membership . It is the members who 
become all too snobbish about their 
m e m b e r s h i p in an ex c lu s iv e c l u b 
and create the jealousies and envy so 
a p p a r e n t in p r ac t i c a l l y any city in 
t h e c o u n t r y h a v i n g one or m o r e 
private country clubs. 

Members of private country clubs 
shou ld try to avoid t he cleeks t ha t 
qu i t e n a t u r a l l y deve lop and m a k e 
ce r t a in they get involved in b r idge 
clubs, church and social activities out-
side the country club. 

Membersh ip in m a n y of the out-
s tanding and very selective country 
c lubs has become a s ta tus symbol , 
and I am sure women are especially 
guilty of lording it over non-mem-
bers when they get the chance. W h e n 
complimented on certain apparel , I 
have heard women j u m p to the chance 
to explain that they bought the outfit 
in their pro shop, knowing that the 
other women don ' t belong to her club 
a n d don ' t have access to the s ame 
clothes. 

You can be certain that those many 
country clubs within the city limits 
will pay and pay for the snobbish-
ness of the past . 

Robert L. Balfour 
Vice President-Marketing and Sales 

Club Car, Inc. 
Augusta, Ga. 
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lake your Pro to the 
Country Club Championship of America 

Play 4 of America's most beautiful 
golf courses in the Country Club 
Championship of America at 
Savannah, and Hilton Head Island 
. . . September 12-19 . . . benefit of 
the Savannah Jaycees . . . sponsored 
by Etonic® and Delta Airlines. 

Here's your chance to enjoy a 
fabulous golf vacation package of 
7 nights and 8 days with America's 
leading country club professionals 
and their member guests in one of 
the biggest, most prestigious p ro /am 
tournaments in years! 

Sponsored by the Charles A. Eaton 
Company, makers of world-famed 
Etonic golf shoes and sportswear, 
the Third Annual Country Club 
Championship of America is a rare 
opportunity to play four of the 
country's top golf clubs and enjoy 
some of the finest vacation accom-
modations in the world. 

The format is unlike any other 
tournament on the national scene. 
Each team consists of a country club 
professional - be sure to ask your 
pro to go now! - and three of his 
amateur members. Each team gets 
the exclusive use of a rent-a-car for 
the entire week . . . receives valuable 
registration gifts some of which 

i 1 

Country Club Championship 
of America. 

Mr. Ed Haddad, Tournament Coordinator I 
| COUNTRY CLUB CHAMPIONSHIP | 
| OF AMERICA j 
I 2655 E. Oakland Park Boulevard I 

Fort Lauderdale, Florida 33306 
I would like to put together a team to 
play in the Country Club Championship 

' of America. Please send me complete 
details and entry forms. 

I Name I 

Address i 

City State Zip 

| Country Club | 
I J 

are shown below . . . and enjoys an 
entire week, from Sunday evening 
to Sunday breakfast, with all meals 
included except lunches, three 
cocktail parties, a Saturday banquet, 
a Las Vegas night, and a final victory 
celebration. All this plus cash prizes 
totaling $35,000 and a new car for 
winning pros plus handsome 
trophies for all members on the first 
15 teams. 

Don't miss this exciting tourna-
ment . . . fill out and mail the coupon 
now for complete details and your 
official entry forms. 

Valuable entry g i f t s ! 
The day you register at T o u r n a m e n t 
Headquar ters you and every member 
of your team receive a compl imentary 
pair of Etonic Golf Shoes , an Etonic 
Golf Sweater, an Etonic Golf Glove 
plus other valuable en t ry awards. 

Palmet to D u n e s Coun t ry Club 

For mote information circle number 195 on card 



You wouldn' t th ink 
th is h e a v y w e i g h t cou ld b e 

so light we igh t . 
A 6-battery set of Gould 

POWER BREEDS®weighs up to 42 
pounds less than its hard-rubber 
brethren. Quite a load to get off your 
golf car, your turf and your mind. 

The weight comes out of the 
case. We use light, tough, thin-walled 
Polypropylene that leaves 18% more 
space inside for more powermakers 
(lead and electrolyte). And those thin 

walls are no cause for worry. 
Polypropylene has 20 times the strength 
of hard rubber. And we heat/pressure 
fuse cover and container into a single, 
virtually inseparable unit. 

Of course, light weight isn't 
the sole reason for POWER BREED 
being the heavyweight performer it is. 
Patented Hi-Torque intercell 
connectors shorten the power path 


