
DiFini ComforHrrFashion 71 
( L e f t ) S h e , in h e r 
"APRES G O L F " P a n t 
Suit. Tailored Kaleido-
scope double knit Blazer 
Jacket and color-keyed 
"Point de Roma" Slip-on 
Slacks , e l a s t i c wais t -
band, 2 f ron t pocke ts . 
Golf ensemble machine 
washable — 1 0 0 % Poly-
ester About $65.00 
Matching shell 

optional 8.00 

(Center) She, in her full 
fashioned Trevira Silky 
Polyester "LADY VIR-
GINIA", 3 but ton pla-
quet, sporty collar style 
m a t c h e d wi th "Twi l l 
P l a i d " Trevira s t r e t ch 
double knit 100% Poly-
ester Skirt, slip-on style, 
large front pocket. Both 
machine washable. 
Complete set 

about $36.00 

( R i g h t ) H e , in h i s 
" P A U L H A H N " f u l l 
fashioned Raglan sleeve 
shirt with longer 4 but-
t on p l a q u e t C e l a n e s e 
"Arnel P lus" Knit de 
Knit coord ina ted with 
f a n c y t a p e s t r y d e s i g n 
Dacron 100% Polyester 
double knit slacks "Cein-
t u r e " wide w a i s t b a n d ; 
"Fai rway F la re" style, 
western pockets. Coor-
dinated set — machine 
washable, . about$47.00 

At better Pro Shops and 
leading Resort Shops everywhere 

O R I G I N A L S a n d K N I T W E A R 
New York, N.Y. 10454 

You don't have to play Golf to wear DiFini 
but it will help your game to look DiFini 

Circle No. 112 on reader service card For more information circle number 207 on card 



Warren 

Pro shop 
continued from page 60 

Bob Thatcher 

Paul 
MacDonald 

Orlick 

professionals aren't receiving exces-
sive markups in the shop and, in fact, 
the current margins may be appro-
priate. There is a danger to the shop's 
ability to generate and sustain the 
vital volume needed to exist if it be-
comes overly conscious of "margins." 
The shop desperately needs dollar in-
take because it cannot tolerate reces-
sive periods for very long. A balance 
must be sought for the proper mar-
gin to operate profitably. But the 
professional mustn't think one-di-
mensionally. If he does, volume be-
gins to erode, traffic lessens and his 
shop becomes gradually uncompeti-
tive. The golf pro shop is competing 
in the total golf market, and its pric-
ing, merchandising and promotion 
strategy must reflect this fact. An-
other danger attached to escalating 
markups and, subsequently, retail 
pricing, is that suspicion can become 
planted in the customer's mind. He 
begins to question the value received 
on money spent on pro shop mer-
chandise. Once the value of the mer-
chandise is suspect, the consumer 
will look elsewhere, and he has a 
multitude of choices other than the 
golf shop. None of us should allow 
this to happen. 

Sabayrac: Rather than complaints 
about over-pricing, the word we get 
is that professionals are under-pric-
ing. One reason for such wide varia-
tions in pricing is that pro shop help 
don't know the proper markup tech-

niques. In department stores all mer-
chandise is separated and tagged be-
fore it goes out on the floor, and pric-
ing is somewhere around the manu-
facturer's suggested retail price. Tag-
ging merchandise can contribute to 
the customer's suspicion that the 
item is over-priced. Out of habit, the 
shopper assumes .that a handwritten 
tag means random pricing. The pro-
fessional should adopt professional 
merchandising practices, for exam-
ple, the inventory price control tags 
that are available. Even a seemingly 
unimportant thing like price tagging 
methods can make a difference. 
MacDonald: To my knowledge, sup-
pliers don't feel that pros are marking 
up their merchandise too high. 
GOLFDOM: What kind of mark-
up do professionals consider fair? 
Phillips: In the past, most profession-
als thought a 40 per cent markup was 
fair, but now many consider that with 
the increased services and variety of 
merchandise the professional offers, a 
higher markup is necessary to retain 
a profitable margin. Probably 45 per 
cent is fair, but many feel that a 50 
per cent markup is necessary. 
Rickey: The professional has tried 
for many years to work on a 40 per 
cent markup, but with golf clubs, for 
instance, he must accept trade-ins, so 
he can seldom hold this margin. Some 
professionals are trying to get away 
from trade-ins, but in doing so, they 
have eliminated one of the elements 

that make them unique and gives them 
a captive market in the sale of high-
priced golf clubs. 
Orlick: In our area, most profession-
als consider a markup of 40 per cent 
adequate. 
Nannen: Like all businessmen, the 
professional has to have a fair mark-
up on his merchandise. Most pros 
have a larger overhead than the aver-
age member realizes, so the pro must 
get a 40 per cent markup. 
Kay: It depends on the kind of mer-
chandise. Anyway from 35 to 50 per 
cent based on selling price. 
Fischesser: Fifty per cent is fair. This 
makes up for the better discounts that 
stores get. 
Tarlow: Professionals are looking 
now for higher than 40 per cent mark-
ups. 
Lust: Forty to 45 per cent is a fair 
markup on men's softwear. For wom-
en's fashions, professionals look to a 
longer keystone markup (50 per cent) 
because of the more frequent mark-
downs from the faster fashion cycle. 
MacDonald: Thirty-three to 40 per 
cent is considered fair by profession-
als, but realistically the markup de-
pends on the product. 
Thatcher: I would like to see anyone 
operate a shop and staff on a 33 per 
cent markup. The multi-mijiion dol-
lar outfits should begin to revamp 
their thinking and remove the huge 
profits from their coffers and share 
with those who sell the products. • 



« 

Section results 

Elected president of NC A was 
Cyril F. Brickfield, Bethesda CC, 
Bethesda, Md. Vice presidents 
elected were: Maurice A. Hessian, 
Minneapolis Athletic Club and 
Interlachen CC, Edina, Minn.; Paul 
J . McGraw, Country Club of Ithaca, 
N.Y.; Al Meillon, California GC, 
California City, Calif.; and Willard 
Steger, River Oaks CC, Houston, 
Tex. Louis L. Szep, Oklahoma 
City G & CC, Okla., was elected 
secretary, and George C. Delp, 
Lancaster CC, Lancaster, Pa., 
was named treasurer. Eight new 
directors were elected: James H. 
Brewer, Los Angeles CC, Los An-
geles; Joseph J . Donoghue, Losante-
ville CC, Cincinnati; Jack Burke, 
Champions GC, Houston; Samuel E. 
Fulton, Tavistock CC, Haddenfield, 
N.J.; William Gosselin, Chilton 
Club, Boston; Melvan Jacobs, 
Northmoor CC, Chicago; H. Alton 
Owen, Harbour View Club, New 
York City, and Milton E. Meyer 
J r . , Pinehurst CC, Denver. 

Conference notes 

Members attending the National 
Club Assn.'s 10th annual meeting 
in London, England, were able to 
participate in a panel discussion 
on the advisability of retaining 
non-profit exemptions and account-

ing problems under the new tax 
regulations. Appearing on the panel 
were Arthur Iredell, partner 
in the firm of Harris, Kerr, Forster, 
Inc., Robert Kranzler, partner in 
Laventhol, Kreckstein, Horvath and 
Horvath, and Milton E. Meyer, 
secretary, Pinehurst CC, a tax 
paying, member-owned golf club. 

Attendees also heard John Fry, 
editorial director of G O L F and 
G O L F D O M Magazines, present 
an in-depth review of his magazines' 
research into the effect of rising 
property taxes on the private club 
industry. 

In the association's Tax Clinic, 
Jack P. Janetatos, NCA's general 
counsel, analyzed the probable effect 
on private clubs of the forthcoming 
guidelines to the Tax Reform Act 
of 1969. 

Janetatos noted, " O u r clubs have 
now been subject to the law for a 
year . . . begin your thinking 
about compliance with this law by 
recognizing this—every club will 
have some tax liability. If you 
submit a return showing no tax 
due, you may expect a visit from 
agents of the Internal Revenue 
Service very soon thereafter . . . 
We have been subject to the law 
for a year and we have had no 
help from the Service by way of 
guidelines to interpret the law 
. . . This situation will change today." 

Janetatos then discussed a 
meeting between NCA and the IRS 

(see p. 10) in which the problems 
presented by the law were discussed 
in detail. He noted that clubs 
can expect major revisions in 
Revenue Procedure 64-36; that the 
question of reimbursement will re-
main paramount; that 
the rules on reciprocity will be 
tightened and that the Service will 
probably be flexible on deductions, 
although clubs will have to 
separate member and non-member 
expenses. 

Janetatos also discussed the 
question of retaining or giving 
up a club's non-profit exemption 
in these words: "No decision can 
be made in the abstract as to 
whether tax exempt or taxable 
status is preferable. In our 
view the decision must be made by 
each club based upon its own 
circumstances." 

Concluding the session, Janetatos 
said, " . . . I wish to urge upon 
you an attitude of tax-consciousness. 
You must understand the tax law 
and recognize its impact. Then 
you must apply it in your own case. 
Finally, you must plan your future 
activity and transactions in light 
of the tax law." 

On the lighter, social side, 
600 members of the association 
were guests of the Guiness Harp 
Corp. at a Black Velvet Party and 
attended their own membership re-
ception and luncheon. 

—Ken Emerson 



Wherever golf is played... 
Par A i d e m a t c h e d furni ture m a k e s t h e big 
dif ference in appearance and comfort . E n d 
frames are cast of high grade non-corros ive 
a l u m i n u m al loy . B a c k a n d seat s la t s are 
grade "A" treated redwood. Wide cho ice of 
end frame colors. H igh i m p a c t plast ic cover-
ing on boards is opt ional . 

FOR COMPLETE LINE O F PAR AIDE GREENS 
A N D TEES E Q U I P M E N T — W R I T E FOR C A T A L O G 

PAR A I D E P R O D U C T S C O M P A N Y 
296NORTH PASCAL STREET • ST PAUL. MINN 55104 

Circle No. 112 on reader service card For more information circle number 207 on card 



In England one often hears the phrase, 
"we will lay it on." Translated into 
American this means "to do it up 
right." The city of London, the Gros-
venor House Hotel and all of England 
"laid it on" for the Club Managers 
Assn. of America, the National Club 
Assn. and their wives and guests. 

At Heathrow Airport, Ireland, we 
were greeted by genial John Cremers 
of the Empire State Club (New York 
City) and the members of the Hospi-
tality Committee. Some of the manag-
ers were whisked away to the CMAA 
board of directors meeting leaving 
their wives to clear customs and com-
plete embarkation procedures. Those 
managers who remained were taken 
by bus to the Grosvenor House Hotel. 

On Sunday evening, January 17th, 
one of five groups of diners was 
scheduled for an Elizabethan dinner at 
the Gore Hotel. 

Monday, January 18th, began with 
registration, a meeting of the Club 
Management Institute and the Nation-
al Club Assn. tax clinic in the ball-
room of the Dorchester Hotel. In the 
afternoon, the ladies at a tea received 
information concerning London. 

At six the following morning, some 
150 people assembled to tour the Con-
vent Flower Market. Following tea 
and cheese buns, the tour returned to 
the hotel for an all-day tour of Lon-
don, which included the British Muse-
um, London University, Trafalgar 
Square, the Houses of Parliament, 
Westminster Abbey and the changing 
of the guards at Buckingham Palace. 
At noon, a Ploughman's Lunch of 
beer, bread and cheese was served in 
about 10 London pubs. That after-
noon the tour continued through Fleet 
Street, St. Paul's Cathedral, the Bank 
of England and the Tower of London. 

On Wednesday early risers were 
taken to Billingsgate Fish Market. 
From 9 until 11:30 a.m. the ballroom 
was packed with those who had come 
to see Peter Berners-Price, conference 
and banqueting executive of the Gros-
venor House, demonstrate the serving 
of French, Russian, English and 
American foods. 

At lunch, the 900 attendees and 
their wives dined with British club 
secretaries and their wives for a 
"Counterpart" Luncheon. Richard 
Edmonds, secretary of the famous 
Boodles Club, spoke on British pri-
vate clubs. Following luncheon some 
15 British club secretaries formed a 
"Meet the Press" type panel and dis-
cussed British clubs and secretary's 
duties with their American counter-
parts. Half way through the discus-
sion, the tables were turned and the 
Englishmen questioned the American 
managers. 

On Thursday, once again early 
risers were on the move, journeying to 
the Smithfield Market, which is Lon-
don's meat market. At 9:30 a.m. one 
of the finest days of seminars in 
CMAA's history began. Dr. Robert 
Beck, Dean of the School of Hotel and 
Restaurant Administration, Cornell 
University, spoke on planning for the 
future. Raymond Oliver, owner of 
France's renowned Le Grande Vefour 
Restaurant, discussed the preparation 
of French cuisine. Included in the 
seminars were tours of the Naval and 
Military Club, the Oxford and Cam-
bridge Club, the Sackville Club, the 
Garrick Club and the Roehampton 
Club. Also toured were the Tanqueray 
artd Beefeater distilleries, the Whit-
bread and Guiness breweries and the 
Le Begue Wine Cellars. Films, pro-
vided by the Scotch Whiskey Assn. 

and Beefeaters Distillery, augmented 
our seminar program. 

In addition, Dr. James C. Taylor, 
Dean of the School of Hotel and Res-
taurant Administration, Houston 
University, spoke on personnel train-
ing. Professor Colin Laycock of Shef-
field Polytechnic Institute lectured on 
management training techniques used 
in England. 

Friday, January 22nd, and now the 
conference was nearing an end. In the 
morning there was an Educational 
Wrap-Up Panel with Deans Beck and 
Taylor and Dr. Derek Gladwell who 
heads up the Department of Hotel and 
Institutional Management at Sheffield 
Polytechnic Institute. They exchanged 
views on their opinions of English 
clubs and American club managers. 

Following luncheon we entered the 
final phase of our conference and with 
it our closing business and voting ses-
sion. The proposed elimination of the 
one-year waiting period for eligibility 
for CMAA membership was voted 
down. Membership requirements re-
main one year at one club for manag-
ers and two consecutive years at one 
club for assistant managers. Affiliate 
memberships were abolished, and it 
was established that new chapters 
must now have 10, instead of seven to 
organize or continue a chapter of 
CMAA. 

On Saturday, the Farewell Hunt 
Breakfast was held. Many stories will 
follow concerning visits to St. An-
drews and Turnberry Golf Clubs and 
trips to Guiness Brewery in Dublin, 
the Scottish distilleries in the High-
lands and visits to the wine country. 
But none can compare with the fabu-
lous week in London when they "laid 
it on" for the CMAA. 

—Jerry Marlatt 



Golf course architects' fluide 
EDMUND B. AULT Ltd. 

G O L F C O U R S E A R C H I T E C T 

For more information circle number 140 on card 

B E L L A N T E , C L A U S S , 

M I L L E R & N O L A N , I N C . 

G O L F C O U R S E A R C H I T E C T S 

M a s t e r P l a n n i n g • S i te A n a l y s i s 

P l a n s S p e c i f i c a t i o n s • S u p e r v i s i o n 

I r r i g a t i o n S y s t e m s • S t o r a g e P o n d s 

S e l l a n t e a n d C l a u s s B l d q . S u b u r b a n S t a t i o n B l d g 

S c r a n t o n , P a P h i l a d e l p h i a , Pa . 

717 344 8531 215 564 2444 

For more information circle number 141 on card 

Member 
:'American Society 

of 
Landscape Architects 

American Society 
of 

Golf Course Architects 

11 L a k e Fair f ie ld D r i v e 
G r e e n v i l l e , S o u t h Caro l ina 

2 9 6 0 7 
(803) 244-5562 

For more information circle number 146 on card 

GEORGE FAZIO 
TOM FAZIO 

GOLF COURSE ARCHITECTS 
P.O. BOX 9 9 5 1 

PHILADELPHIA, PA. 19 1 1 8 

3 6 0 S IESTA A V E . 

T E Q U E S T A , F L A . 3 3 4 5 8 

3 0 5 - 7 4 6 - 5 3 3 3 

For more information circle number 145 on card 

D r . M A R V I N H . F E R G U S O N 

G O L F C O U R S E D E S I G N 

P . O . B o x 3 7 5 7 

B r y a n , T e x a s 7 7 8 0 1 

( 7 1 3 ) 8 2 3 - 5 5 5 1 

P U T T I N G G R E E N P E R F E C T I O N ! 

IP* 

wi th . . . BENT GRASS STOLONS or SOD 

• W a s h i n g t o n • C o h a n s e y • A r l i n g t o n 
• C o n g r e s s i o n a l • T o r o n t o • P e n n p a r 

Phone: A r e a 3 1 3 - 4 3 7 - 2 0 2 6 

H i r a m F. G o d w i n & S o n Inc. 
5 5 1 5 0 Ten M i l e , South Lyon, Mich . 4 8 1 7 8 

For more information circle number 139 on card For more information circle number 149 on card 

J A M E S G I L M O R E H A R R I S O N 

Golf Course Architect 

Member American Society 
of Golf Course Architects 

266 Harrison Road 

Turtle Creek, Pennsylvania 15145 

Tel. 412-823-3444 

For more information circle number 146 on card 

"Cire your course o signature" 

f ^ H o 

G O L F C O U R S E A R C H I T E C T 

7 CHURCH ST. 
MONTCLAIR, N . J . 
2 0 1 - 7 4 4 - 3 0 3 3 - 3 4 

160 BRYANT STREET 
PAIO ALTO. CALIF 

415 324 1253 

P O BOX 4121 
FT. LAUDERDAIF FLA 

305 564 347? 

J. PRESS MAXWELL 
Golf Course Architect 

Rt. 1, Box 700 

M o r r i s o n , C o l o r a d o 

Denver Phones 
697-4680 222-3591 

D e s i g n 

C o n s t r u c t i o n b y C o n t r a c t 

M e m b e r A m e r i c a n Soc ie ty o f 
G o l f Course Arch i tec ts 

For more information circle number 154 on card For more information circle number 172 on card 

G o l f C o u r s e 

A r c h i t e c t s 

X. G. HASSENPLUG JOHN C. HASSENPLUG 
1300 Freeport Road, Pittsburgh, Pa. 15238 

(412) 781-6994 or (412) 781-1820 
Member National Golf Foundation 

ARTHUR HILLS 
Golf Course Architect 

7351 West Bancroft 
Toledo, Ohio 43617 419-841-7797 

Box 4086. Fort Myers Be.»ch. 
Florida 33931 

For more information circle number 158 on card. 

WILLIAM JAMES SPEAR 
G O L F C O U R S E A R C H I T E C T 

(312) 
584-8200 

For more information circle number 144 on card 

Member 
National Golf Foundation 

7979 Old Georgetown Road 

Bethesda, Mary l and 2001 4 

301-942-0716 
3 0 1 - 6 5 7 - 4 2 7 8 



D E A N O F G O L F C O U R S E D E S I G N 

GOLF COURSE ARCHITECT 

2 5 7 2 W E S T S C O T T 

F R E S N O , CALIF. 9 3 7 0 5 

P H O N E ( 2 0 9 ) 4 3 9 - 6 9 2 7 

DESIGNER OF OVER 3 0 0 GOLF COURSES 

For more information circle number 151 on card 

JAMES ROOT 
Golf Course Architect 

P.O. Box 321 

Williamstown. W. Va. 26187 

Ph: 614-373-5109 

M e m b e r N a t i o n a l G o l f F o u n d a t i o n 

For more information circle number 156 on card 

• g o l f c o u r s e a r c h i t e c t ! 
7018 LAKE FOREST DRIVE 

ORLANDO, FLORIDA 
32809 

Ph: 305-855-3991 

2230 W. MAPLE ST. 

KOKOMO, INDIANA 46901 
Ph: 317-452-8449 

317-457-3903 

For more information circle number 152 on card 

G O L F P E N C I L S 

Assorted Colors- Impr inted With Your Name 
$ 1 . 1 0 p e r g r o s s 

Please send check with order. Sales tax where applicable. 
Name to be put on pencils—one line only. Only 2.00 set up 

charge. F. o. b. Conn. 

U . & S. S A L E S C O . 
1784 Delia Ave. Akron. Ohio 44320 

the w a d s w o r t h c o m p a n y 

V A N DYKE R O A D , P L A I N F I E L D , I L L I N O I S 6 0 5 4 4 
P H O N E A R E A C O D E 8 1 5 - 4 3 6 - 6 6 4 8 

For more informat ion circle number 157 on card 

CONSTRUCTION COMPANY 

GOLF COURSE 
CONSTRUCTION 
BY CONTRACT 

Since 1924! 
P.O. BOX 66 212 W. F A I R C H I L D 

ST. CHARLES, ILL. • DANVILLE, ILL. 
312-231-2665 217-442-2411 

For more informat ion circle number 245 on card 

COMPLETE 
GOLF COURSE 

CONSTRUCTION 
Also rebu i ld , m o v e tees a n d greens, insta l l 
w a t e r i n g systems. 

ism* 
IBERIA 

EARTHMOVING SERVICE, INC. 
I B E R I A , O H I O • P h . G a l i o n , 0 . 4 1 9 4 6 8 - 5 4 5 4 

For more informat ion circ le number 177 on card 

U N D E R A N D O V E R - C O U N T E R ^ ^ ^ ^ 

CASH DRAWERS . 
With coin ti l ls, currency com- V v J N ^ 
partments, warning bell, disc 
tumbler lock ^ Mfgrs. 
12 models in Indiana hardwood or Cash Drawers 
steel. Write for bulletin. for over 
I N D I A N A C A S H D R A W E R CO. 50 years 
P 0 BOX 236. SHELBYVILLE, IND. 46176 

For more information circle number 278 on card 

UIE'RE 
FIRST 
IN RANGE... 
w h e n it c o m e s to range balls, 
p i c k e r s , w a s h e r s a n d r e l a t e d i t e m s , 
Wit tek has the best select ions a n d pr ices . 

MINIATURE... 
W h a t e v e r your needs are in min ia ture 
golf course l ighting, putters or obs tac les , 
Wit tek is the p lace to buy. 

...AND DISPLAY 
EQUIPMENT! 
M o r e a n d m o r e Pro Shops a re us ing 
combinat ions of Wit tek racks a n d s tands 
for better d isplay and space-sav ing con-

WITTEK 
GOLF RANGE SUPPLY CO., INC. 
3 6 5 0 N. A V O N D A L E A V E N U E 
C H I C A G O , I L L I N O I S 6 0 6 1 8 

For more informat ion circle number 176 on card 

HERE'S SOMETHING THAT'S 
CATCHING ON FAST! 

2-Man 
MiniCar 

...a new way to have 
all the cars you need 
Few clubs have enough golf cars. 
Members need an advance appoint-
ment or they wait. Since the MiniCar 
was introduced, members all over the 
U.S.A. have demanded the right to 
use privately-owned cars. Most of 
those would prefer to rent a c a r , b u t 
the cost and the storage space re-
quired have added to the problem. 
Now the MiniCar offers you increased 
pro shop revenue, and with mini space 
requirement. The MiniCar folds up, 
costs less, and takes less maintenance. 
Keep your luxury cars, but GET YOUR-
SELF A FLEET OF MiniCars NOW! 
Write for free brochure with complete 
specifications and name of your near-
est dealer. Pro shops can add profits 
by becoming a MiniCar dealer. Ask 
about it. Distributor inquiries invited. 

MIDDLE STATE MFG. CO., INC. 
Box 778 • Columbus, Nebraska 68601 



NEW 
PRODUCTS 

Standard Mfg. Company announces Porta-Span, a portable bridge that fea-
tures redwood-stained wooden hand railings. Size varies from eight to 20 feet 
long and from three to five feet wide. Circle No. 104 on reader service card 

New Par Products offers Stand-
Right golf balls illustrated with stance 
positions for all basic strokes. The 
player lines up by using the perma-
nently stamped diagram. Solid cen-
tered and cut resistant, the balls retail 
f o r $ 1 each. Circle No. 101 on reader service card 

Wittek Golf Range Supply Com-
pany offers a free revolving golf ball 
display rack with orders of eight doz-
en XXX'd out golf balls. The balls, 
packaged in three ball trays, are man-
ufacturer's overruns in mixed com-
pressions. They have liquid center 
construction and conform to USGA 
specifications. Circle No. 105 on reader service card 

Kent Sales & Mfg. Company in-
troduces a line of solid cut-proof golf 
balls. The balls have a vulcanized 
white cover with four sets of three 
balls priced to retail at $5 a dozen. 

Stylo Matchmakers offers a new 
pair of golf shoes made in England. 
They are made of brown simulated 
alligator and have white uppers, cush-
ion innersole, rolled top binding and 
leather lining. Retail price: $36.95. 

Cir t le No. 107 on reader service card 

Rohn Mfg. Company offers a com-
plete catalog of high-level outdoor 
lighting structures. Included are uses 
of aerial floodlighting 'and engineer-
ing data and prices. 

Circle No. 108 on reader service card 

(Continued on page 82) 

Larkin Aircraft Company has developed an economy gas-engined midget 
truck. The Jobber is three-wheeled and can carry 250 pounds, although it weighs 
135 pounds. It costs less than $350. Circle No. 103 on reader service card 

Sellers, Inc., offers an insulated ny-
lon rainsuit which weighs 22 ounces 
yet will keep the wearer warm. The 
Dacron Spar t a 88 has tapered 
zippered legs, custom tailoring and 
optional hidden hood. Available in a 
variety of colors. 

Circle No. 102 on reader service card 

Circle No. 106 on reader service card 



JOBS OPEN 

Salesmen Wanted: 10% Com-
mission. Full line of Hats, Caps, 
Hose, Jackets and Accessories. 
Write Box 402, c/o GOLFDOM. 

WANTED: Combination Pro and 
Green Super intendent for a 9-
hole par 28 golf course, from 
April 1 to November 1; located 
4B miles northwest of Chicago. 
Salary, bonus, pro-shop, lesson 
and cart proceeds. Could earn 
$10 ,000 plus for 8 months. Will 
sign B-year contract with quali-
f ied person. Send resume and 
references to Box 404, c /o GOLF-
DOM. 

GREENS SUPERINTENDENT 
Northern New Jersey. 18 hole pri-
vate course. Send resume. Write 
Box 403. c/o GOLFDOM. 

JOBS WANTED 

Club manager or man & wife team. 
2B years experience. Can furnish 
best references. Write Box 401, c/o 
GOLFDOM. 

GOLF COURSE SUPERINTEN-
DENT WANTS SIX TO EIGHT 
M O N T H S SEASONAL POSI-
T ION.20 years experienceat resort, 
semi-public and private clubs in 
Ohio, Indiana, Pennsylvania and 
Florida. Will consider Pro-Super-
intendent or other. Wife can assist. 
Write Box 1B221, Sarasota. Florida 
33B79. 

PRO OR GREENSKEEPER or com-
bination. Thoroughly experienced, 
moderate income satisfactory. 
Northeast section preferred Write 
Box 406, c/o GOLFDOM. 

USED GOLF CARS FOR SALE 

USED CUSHMAN, HARLEY, 
WESTINGHOUSE GOLF CARS 
FOR SALE Reconditioned or as 
is—gas and electric. 
RESORT GOLF CAR RENTAL, 
Box 338, Woodridge, N.Y. 12789. 
(914)434-401 1 

BUSINESS OPPORTUNITIES 

GOLF COURSES. PRIVATE AND 

PUBLIC, Midwest, Eastern, South-
ern, and some other states for sale. 
Ask for our list of offerings. McKay 
Realty Co., 1BBB3 N. East St., 
Lansing, Mich. 4 8 9 0 6 . Phone 
(B16) 484-7726. 

GOLF PRO wanted to lease nine 
hole Executive Golf Course, Club 
House, Practice Range, Pro Shop. 
Equity Position available. 831 Pow-
der Springs Road, Marietta. Geor-
gia 30060. (404) 422-4901. 

GOLF ACCESSORY/REPS/DIS-
TRIBUTORS. Final patent granted 
on nat ional ly adver t ised TUBE-
STA' golf tube anchors. Manufac-
turer ready with saturation market-
ing program for reta i l and bulk 
sales. Write for details, samples and 
discounts available. Write Box 40B, 
c/o GOLFDOM. 

REAL ESTATE 

Established 9 hole par 3 course 
around 4 acre lake, l ighted for 
night play, one mile from city, mod-
ern pro shop, home, equipment, 
complete watering system. Lighted 
driving range available. RU-BOB 
PAR 3 COUNTRY CLUB, Route #4, 
Box 4 2 9 , Rocky M o u n t , N.C. 
27801. 

9 Hole Par 3 Golf Course. 9 2 7 
yards, 1 Practice green, day & night, 
latest mercury vapor lights, airstrip 
adjacent 2 0 0 0 + ft. long, 3 V2 acres 
woods. Ideal for picnic grounds. To-
tal acreage 30 acres. BB miles 
north west New York City. Priced 
to sell, good terms. Write P.O. Box 
48B, Florida, N.Y. 10921. 

Nine hole golf course, large club 
house, five room home, 80 acres in-
cluding 20 acres w o o d e d home-
sites, six carts and all equipment 
$200,000; terms available. Write 
FLORA ELKS CLUB, Flora. Illinois 
62839 or call (618) 662-7B82. 

MISCELLANEOUS 

MITCO PAYS THE FREIGHT: 
N E W N Y L O N . F I R S T L INE. 
FOUR PLY TUBELESS GOLF 
CART TIRES: 18x9: 60x8 — 
$12 . BO; 18x8 :B0x8 — $1 1.60; 
8 0 0 x 6 T U B E TYPE — $11.BO. 

S H I P P E D P R E P A I D A N Y -
WHERE IN THE USA —CASH 
WITH ORDER. OR 2B% DEPOS-
IT, BALANCE C O D . MITCO, 
BOX 18B6, CHATTANOOGA, 
TENNESSEE 37407. P H O N E 
(61B) 624-99BB — WRITE FOR 
WHOLESALE DEAL. 

GOLF COURSES WANTED: Want 
to buy a golf course? Want to sell a 
golf course? Write to us —we spe-
cialize in golf course transactions. 
Ask for Golf Consultant, McKay 
Realty Co., 1BBB3 N. East St.. 
Lansing, Michigan 48906. 

FOR SALE: 1969 Royer Soil Shred-
der 360T, Serial #69168. Excellent 
Condition. Low Hours. $6,000. 
ROSEN MICHAELS, Box B270, 
Albany, N.Y. 1220B. 

FOR SALE: Used driving range 
lights. B clusters, 9 lights on each. 
32 used lockers, $6.00 each. 1 
Ezee Flow Fertilizer Spreader. Edge-
water Golf Club, Grafton, Wisconsin 
53024. Tel. (414) 377-1230. 

16 USED Roseman 5-Gang 4-
Blade Rough Mowers. USED 30-
PTO Lo-Blo Tractor Mounted Air 
Broom. EARL J. CRANE. INC., 
Negro town Road, T i f f in , Ohio 
44883. 

Tires Golfcart —Armstrong First 
Quality 18x950x8 - $10.86— 18x 
860x8 - $10.36 — 800x6 - $10 .30 
— 600x6 specials - $7.00. Quan-
tity discount for 12 or more. Oth-
er sizes available. Net FOB. PUB-
LIC S E R V I C E T I R E , 17B-A 
Hempstead Avenue, W e s t 
Hempstead, N.Y. 11 BB2. 

RATES Min imum insertion $12.50 for 20 words or 
less: additional words 75c each: in boldface type 85c 
per word ALL CLASSIFIED ADS ARE PAYABLE 
ON PLACEMENT OF ORDER 

NO CLASSIFIED ADS ACCEPTED AFTER THE 10th 
OF MONTH PRECEDING DATE OF ISSUE NO 
CLASSIFIED ADVERTISING OFFERING NEW 
MERCHANDISE OR EQUIPMENT WILL BE AC 
CEPTED 

Please mark all envelopes containing correspondence 
or checks for classified ads. ATT: Frank Brennan. 
Classified Advertising Manager. GOLFDOM Under 
no circumstances are we permitted to divulge the 
names or addresses of those placing blind advertise-
ments. 

Response to all box number ads should be addressed 
to the Box # c /o GOLFDOM. 235 East 45th St.. New 
York, New York 10017 Replies are promptly for-
warded to the advertisers. When replies to blind ads 
require more that 10c postage, the additional proper 
postage for forwarding must be supplied 

C L A S S I F I E D 



SOD 
FOR 

GREENS AND TEES 

PENNCROSS BENT 
AND 

TORONTO C I 5 BENT 
SOD or STOLONS 

ALSO 

FYLKING & WINDSOR 

Quality Gre years 

4301 WEST FLOSSMOOR ROAD 

TINLEY PARK, ILLINOIS 60477 

312.798-2210 

For more information circle number 155 on card 

CON-PRES-PAK 
IRRIGATION PUMPING 

SYSTEM 
It's the pumping system that comes 
complete. The total package you just 
wire and plug in. No assembly necessary. 
Con-Pres-Pak saves space, saves instal-
lation time and money. Incredible! 

THE KENNETH BARRIE CORP. 

New Products 
continued from page 68 

Tait Mfg. C o m p a n y introduces the 
H-Pak pump and pressure tank com-
binations, which feature a choice of 
shallow well of convertible jet pump 
on a 13- or 30-gallon horizontal tank. 
The shallow-well jet pump comes in 
one-third or one-half hp models with 
capacities to 1,250 gallons per hour 
and 25-foot depths. The convertible 
jet comes in one-third, one-half and 
three-fourths hp models with capaci-
ties to 1,140 gallons; it can accommo-
date depths to 160 feet. 

Circle No. 109 on reader service card 

Limb-Lopper C o m p a n y , Inc., an-
nounces the Mark II Model HC pow-
er chain saw. It weighs six pounds in-
cluding a 12-inch bar and chain and 
features a one-fourth-inch pitch chain 
on a narrow profile bar, a 10-inch cut-
ting area and a three-quarter hp hy-
draulic motor. 

Circle No. 110 on reader service card 

Hornung's Pro Golf Sales, Inc., 
has a Combination Club Cleaning 
Machine, which is able to clean four 
or five irons or one wood at a time. It 
can be easily installed in the storage 
area of a pro shop. Price with heating 
unit: $275. 

Circle No. 111 on reader service card 

Skagg's Turf E q u i p m e n t intro-
duces a core shredder attachment for 
its Ryan WG24-1 Aerator. It shreds 
cores as it a e r a t e s and is easi ly 
mounted. The cores can then be used 
as topdressing. 

Circle No. 112 on reader service card 

Older hands 
continued from page 44 

Yet most clubs key their operation 
a round the manage r or p ro fes -
sional. I think this is why we were so 
successful at Cl i f ton Sp r ings . I 
made the s u p e r i n t e n d e n t and the 
crew the most important part of the 
club's operation. And my old-timers 
deserve a great deal of credit for mak-
ing it the course it is." 

Without these older men, there's no 
doubt that Clifton Springs would be 
just another run-of-the-mill country 
golf course. And there 's no doubt , 
either, that without Clifton Springs, 
these men would be unhappy, made 
to feel unwanted by a society that has 
passed them by and in some cases, 
wouldn't be alive today. 

Many other golf clubs around the 
country could improve their course 
condi t ions , cut thei r budge ts for 
course maintenance and most im-
portant, keep some senior citizen a 
living, working, happy part of the 
communi ty by fol lowing the ex-
ample set by Al DePorter at Clifton 
Springs and now at Newark CC. • 

Hans Tanner received a degree in 
business administration from the Uni-
versity of Rochester. For the past 20 
years he has been a sports writer for 
the Democrat & Chronicle in Roches-
ter. At 21, Tanner was the youngest 
accredited golf writer ever to cover a 
U.S. Open (1953). 

GIVE. 
will live 

so more 

HEART 
FUND 

Save on Qual i ty Tables . . . Buy At 

LOW, DRECT PRICES 
Churches, schools, 
clubs, lodges — 
over 100,000 in 
a l l—get more for 
their money by 
ordering 
direct from 
Monroe! Find 
o u t h o w m u c h 
YOUR organization 
can save, too, on 
tables, chairs and 
o t h e r b a n q u e t 
needs. Send today 
for FREE catalog! 

Quality folding 
tables, 30" x 72", 
as low as 

$ 2 3 9 5 

THE MONROE TABLE CO. 
12 C h u r c h St . , Co l fax , Iowa 50054 

For more informat ion circle number 207 on card 

Pin 
p H i u m ? 

with 

the country 's oldest golf course 
irrigation company since 1914 

375 Centre St., Boston, 
Mass. 02130 •(617) 522-9700 


