
Step 2 
USS VERTAGREEN Professional Turf Program 

Vertagreen...the professional fertilizer for professional turf 

USS Turf Specialists are just that. . . turf 
professionals. And it naturally follows that 
the fertilizers that they recommend are 
professional products. VERTAGREEN 
turf foods are professionals. Each one 
has a particular specialty. VERTAGREEN 
Tee Green. VERTAGREEN Tournament 

for fairways. VERTAGREEN Weed and 
Feed for Professional Turf. And 
VERTAGREEN's superior grass-growing 
nutrients act quickly to provide steady, 
healthy growth .. .the kind of turf that 
stands up to heavy play... beautifully. 

Tee -Green Techn ica l 
Turf F o o d is 
f o r m u l a t e d speci f ical ly 
for p r o p e r fert i l izat ion 
of go l f c o u r s e g reens , 
tees, a n d a p r o n s in 
the des i rab le 4 -1 -2 
rat io w i th half of the 
avai lab le N. der ived 
f r o m Urea-
F o r m a l d e h y d e to 
ach ieve con t ro l led 
a n d l o n g last ing 
nu t r i t ion . A lso 
c o n t a i n s gua ran teed , 
f o r m u l a t e d a m o u n t s 
of c a l c i u m , 
m a g n e s i u m , sul fur , 
c o p p e r , i ron, 
a n d z inc. 

Ver tan i te is a 
l ong- feed ing , 
s low-ac t i ng n i t r ogen 
fert i l izer der i ved f r o m 
U r e a - F o r m a l d e h y d e . 
T h e un i fo rmi ty of th is 
g r a n u l a r plant f o o d 
m a k e s it ideal fo r use 
o n g reens , tees a n d 
fa i rways . 

T o u r n a m e n t Plus is 
a long- feed ing , 
con t ro l l ed - re lease 
g ranu la ted fa i rway 
fert i l izer in a 3 - 1 - 2 
rat io. 25% of the 
n i t rogen con ten t of 
T o u r n a m e n t P lus is 
de r i ved f r o m 
U r e a - F o r m a l d e h y d e . 
A l so con ta ins 
gua ran teed , 
f o r m u l a t e d a m o u n t s 
of impo r tan t c a l c i u m , 
m a g n e s i u m , su l fur , 
c o p p e r , i ron, 
a n d zinc. 

V E R T A G R E E N is 
"the" p ro fess iona l 
w e e d a n d feed fo r 
turf. C o n t a i n s f a m o u s 
B A L A N for e f fect ive 
c o n t r o l of p o a - a n n u a 
a n d c r a b g r a s s . A n d 
it's c o m b i n e d w i th 
12-4-8 V E R T A G R E E N 
to p rov ide full feed ing . 

Balan™ is the trademark 
for Benefin. Elanco 
Products Company, 
a Division of Eli Lilly 
and Company 

V E R T A G R E E N for 
Pro fess iona l Turf is 
m a n u f a c t u r e d in y o u r 
part of the c o u n t r y to 
meet spec i f ic 
nut r i t iona l 
r e q u i r e m e n t s Your 
V E R T A G R E E N 
representa t ive wil l 
r e c o m m e n d the 
speci f ic g r a d e for 
spec ia l cond i t i ons . 

USS, V E R T A G R E E N , a n d V E R T A G A R D are reg is tered T r a d e m a r k s . 



Step 3 
USS VERTAGREEN Professional Turf Program 

Vertagard.. .the "protector" of professional turf 
The greatest professional challenge to you as a course 
superintendent is the efficient control of weeds, fungi, 
and destructive insects. VERTAGARD Turf Protection 
Chemicals are the best in the business. 
Vertagard 
Herbicides 

"Vertagard" MCPP 
Active Ingredients: 
Potassium Salt of MCPP-
2-1/2 lbs/gal. 
Ver tagard M C P P is speci f ical ly 
adap ted for safe use o n sensit ive 
grasses s u c h as u s e d o n golf g r e e n s 
a n d fa i rways. Bent g r e e n s a n d 
fa i rways are qu i te safe w h e n Ver tagard 
M C P P is used at the cor rec t rate of 
app l i ca t ion fo r the c o n t r o l of 
c h i c k w e e d , c lover , p lantain, a n d 
kno tweed . 

"Vertagard" MCPP/2,4-D 
Active Ingredients: 
Diethanolamine salt of MCPP— 
2 lbs/gal. 
Diethanolamine salt of 2,4-D— 
1 lb/gal. 
Ver tagard M C P P / 2 . 4 - D is a select ive 
weedk i l le r p r o v i d i n g a b r o a d s p e c t r u m 
for c o n t r o l of weeds , inc lud ing 
dande l ions , c lover , c h i c k w e e d , 
plantain, l a m b s q u a r t e r , p i gweed , 
kno tweed , a n d m a n y others . It c a n be 
app l ied to turf c o n t a i n i n g b luegrass , 
bent grass, fescues , a n d B e r m u d a 
g rass that is ma in ta i ned at fa i rway 
cu t t ing he ight . 

"Vertagard" 2,4-D, 
4 Lb. Amine 
Active Ingredients: 
Dimethylamine Salt of 2,4-D 
A low v o l u m e b r o a d s p e c t r u m for use 
o n es tab l i shed turf c o n t a i n i n g b lue 
grass, fescues, a n d B e r m u d a s . To 
con t ro l b road lea f w e e d s s u c h as 
dande l ions , p lanta in , a n d c reepe rs 
like g r o u n d ivy, pennywar t , a n d o thers . 
Not to be used o n ben t grasses. 

"Vertagard" Betasan 4EC 
For P r e - E m e r g e n c e Crabgrass , 
P o a - A n n u a con t ro l , Ver tagard Be tasan 
is a select ive g rass he rb i c i de for use 
on golf c o u r s e g r e e n s a n d fa i rways. 
It con t ro l s s m o o t h c rabg rass , ha i ry 
c rabgrass , g o o s e g r a s s , poa -annua , 
and cer ta in a n n u a l broad leaf w e e d s . 
It is safe to use o n es tab l i shed tur f 
i nc lud ing bent g rass , fescues, b lue 
grass, a n d m a n y o thers . 

"Vertagard" Betasan 
12.5% (Granular) 

Vertagard 
Fungicides 
"Vertagard" Fore 
The ingred ien ts in the f o r m u l a t i o n 
effectively c o n t r o l a b r o a d s p e c t r u m 
of turf g rass d iseases s u c h as fusa r ium 
blight, b r o w n pa tch , do l la r spot , 
a n d snow m o l d . 

"Vertagard" Thiram-PMA 
An especial ly p r e p a r e d f o rmu la t i on to 
prevent a n d c u r e s o m e of the m o r e 
dif f icult to c o n t r o l tur f d iseases. 
75% Th i ram, 3 .3% P M A . 

"Vertagard" Liquid 
Cadmium 
A turf f ung i c i de espec ia l l y p r e p a r e d 
for the p reven t ion a n d con t ro l of 
dol lar spot , c o p p e r spo t , a n d red 
thread. The c a d m i u m con ten t as 
c a d m i u m meta l ( the ac tua l d isease 
con t ro l agent ) is 12.3%. 

"Vertagard" Mercurial 
Turf Fungicide (Granular) 
Active Ingredients: 
Mercurous Chloride—1.8% 
Mercuric Chloride—0.9%; 
Total Mercury 2.2% 
A g ranu la r m e r c u r y , c o n t a i n i n g turf 
f ung i c ide for e f fect ive a n d long 
last ing speci f ic c o n t r o l of s n o w m o l d 
o n put t ing g r e e n s a n d o the r f ine turf . 
A p roven , f ield tested p r o d u c t ; 
f o r m u l a t e d espec ia l ly f o r s tanda rd 
spreader app l i ca t i on a n d the 
super in tenden t ' s needs . 

"Vertagard" Mercurial 
Turf Fungicide (WP) 
Active Ingredients: 
Mercurous Chloride—60% 
Mercuric Chloride-30% 
Total Mercury Content-73.2% 
A wet table p o w d e r to be used wet or 
d ry for s n o w m o l d a n d o ther 
turf d iseases. 

"Vertagard" Thiram 
W.P. 75 
For c o n t r o l of b r o w n patch , s n o w 
m o l d a n d o the r tur f d iseases. This 
p r o d u c t is f o r m u l a t e d especial ly 
for golf c o u r s e use 

"Vertagard" PMA 10% 
For c o n t r o l a n d p r e v e n t i o n of turf 
d iseases a n d c r a b g r a s s . 

Vertagard 
Insecticides 

"Vertagard" Chlordane 
8.0 E.C. (Liq) 
Active Ingredients: 
Technical chlordane (72%) 
For c o n t r o l of ants, a r m y w o r m s , 
ch i gge rs , s o d w e b w o r m s , 
g r a s s h o p p e r s , a n d o the r turf insects. 

"Vertagard" Chlordane 
25% (Granular) 
For con t ro l of su r face pests such as 
ants, a r m y w o r m s , c h i g g e r s , earwigs , 
tur f mo ths , o r s o d w e b w o r m s . 

"Vertagard" Malathion 
5 E.C. 
For con t ro l of fl ies a n d mosqu i t oes , 
a r o u n d g reens , tees, a n d c l ubhouse . 
A l so for c o n t r o l of insec ts o n 
o r n a m e n t a l s ( roses, camel l ias , 
c h r y s a n t h e m u m s , eve rg reens , a n d 
m a n y o ther f l owers a n d sh rubs ) . 

For great turf in the 70's, call the professional today. . . 
your VERTAGREEN Representative. With the 
VERTAGREEN Professional Turf Program, you're just 
three steps away from the kind of course any 
professional would appreciate. 

A D U S S 36 -4374 -01 



let Mock help you 

NEWS 
OF 
THE 
INDUSTRY 

Jl Case annual report 
Net sales of the J I Case Compa-
ny for 1969 were $430,793,620 
compared with $357,001 for the 
previous year. Comparable earn-
ings figures were $2,411,983 in 
1969 and $3,591,620 for 1968. J . 
L. Ketelsen, president and chief 
executive officer and N.W. Free-
man, chairman of the board, 
stated, "the financial results of this 
past year were not satisfactory." 
They indicated that three factors 
had a major impact on the results: 
escalating costs of borrowing 
money; costs involved in introduc-
ing a new agricultural tractor line, 
and continued decline of farm 
equipment sales beyond the antici-
pated level. Steps to correct the 
situation include further lowering 
of inventory, curtailing overhead, 
reducing costs and improving pro-
fit at all operation levels. 

Under one roof 
The executive directors and execu-
tive secretaries who administer the 
affairs of the North American 
Continent's approximate 200 na-
tional, state, district and local golf 
associations will meet in Tucson, 
Ariz., February 18 through 20 to 
conduct business and to become 
charter members of the newly-or-
ganized International Assn. of 
Golf Administrators. The or-
ganization was formed to promote 
and conserve the best interests and 
true spirit of golf. 

Attending the meeting will be 
P.J. Boatwright, executive direc-
tor, United States Golf Assn.; Bob 
Creasey, executive director, Pro-
fessional Golfers' Assn. of Ameri-
ca; Ken Emerson, executive direc-
tor, National Club Assn.; and Ben 
Chlevin, executive director, Golf 
Course Superintendents of Ameri-
ca. Additionally, the administra-

Continued on page 84 

We'll confess that we're one of 
those "over 30 squares" . . . we 
have difficulty communicating 
with the younger generation. 
A good explanation for this might 
be that we've been busy helping 
folks like you with their turfgrass 
program or problems. For over a 
quarter of a century we've been 
preoccupied with providing our 
customers with ideas for better 
turfgrass growth and management. 

But just to prove that there's no 
"generation gap" in our product 
line, we call your attention to 
these Mock specialties: Pelo Per-
ennial Ryegrass; Manhattan Peren-
nial Ryegrass; Fylking Kentucky 
Bluegrass; and Prato Kentucky 
Bluegrass. 
For ideas and service 1970 style, 
call on Mock—the grass special-
ists. Phone or write for special 
prices. 

MOCK SEED CORPORATION 
Pittsburgh, Pa. 15230 Area Code 412/281-3193 

For more information circle number 274 on card 

ATTENTION: Gol f pros and c lub managers — this is an excel lent extra income oppor tun i ty . 
Wr i t e for name of " M u l l i g a n " franchisee in your area. 

For more information circle number 277 on card 

/REMARKABLE EARNINGS OPPORTUNITY^ 
Outstanding opportunities exist in a fast 
growing and very profitable leisure time 
franchise development for individuals who 
meet the following requirements: 

1. Good Credit Rating 
2. Can spare 4 or 5 hours per week 
3. Low cash requirement 

If you can meet these qualifications we will 
be pleased to discuss the unique "Mulligan" 
leisure time franchise with you. This new 
franchise will give you the highest franchise 
gross profit now available, and it: 

1. Requires NO permanent work force 
2. Is strictly a cash business 
3. Lets you grow at your own pace 
4. Is fun to manage 
5. Gives you a minimum 25% return on 

your investment annually 

Personal interviews are now being arranged 
for state and local franchise areas. If you 
are interested in remarkable earnings, write 
to: 

METBOND CORPORATION 
Box 441 
Brookfield, Wisconsin 53005 
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GOLF BAG 
STORAGE RACKS 

r a 9 m e 

IMPROVE BAG STORAGE 
SAVE TIME AND SPACE 

WE DESIGN YOUR LAYOUT 
ECONOMICAL - EASY TO 
ASSEMBLE HEAVY DUTY 
FURNITURE STEEL 

37 YEARS IN BUSINESS 
Call Collect 301-322-3900 
Or Write For Free Literature 

INSTALLATIONS INCLUDE: 
Chevy Chase C.C., Chevy Chase, Md . 

Congressional C.C., Bethesda, M d . 

Garden City G.C., Garden City, N.Y. 

Dunbar C.C., Lake Arrowhead, Cal i f . 

Scarsdale G.C. , Hartsdale, N.Y. 

Royal Poinciana G.C., Naples, Fla. 

Longboat Key C.C., Sarasota, Fla. 

Woodbr idge C.C., Woodbr idge, Conn. 

ACME IRON WORKS, INC. 
4900 Frölich Lane, Kenilworth Ind. Park 

Tuxedo, Md. 20781 

For more information circle number 256 on card 

Jiff w mssm 
GRIP-GARD SLEEVE 

P L A S T I - G A R D CO. 3915Tharp Street • Houston, Texas 77003 
A Division of WAT CO 

N E W S 

Continued from page 83 
tors of about 50 other state, dis-
trict and local associations will 
attend. 

Condominiums going up 
on PGA National 
A $5.5 million, 160-unit condomin-
ium complex, T h e Longwood, is 
being erected on a 10-acre site on 
the P G A Nat ional G C , Palm 
Beach Gardens, Fla. Building the 
project are Edelphi Builders, Inc., 
of Miami and West Palm Beach. 
Model apartments are now open 
for inspection. 

The dwellings are designed for 
about 16 apartments per cluster 
and surround a man-made lagoon. 
All apartments have their own 
front porches and most have a 
view of the PGA course. 

Steiniger receives 
Green Section Award 
E b e r h a r d R. Steiniger, Laurel 
Springs, N.J . , has been named 
recipient of the 1970 Green Sec-
tion Award of the United States 
Golf Assn. The award is presented 
annually in recognition of distin-
guished service to golf through 
work with turfgrass. 

Presently, Mr. Steiniger is the 
golf course superintendent at Pine 
Valley GC, Clementon, N.J . An 
early experimenter with adapta-
tion of turfgrass, he was instru-
mental in selecting the C-7 Co-
hansey strain of creeping bent; 
grass that has been widely used 
on golf courses. 

Professional Golf reports 
sales up, earnings down 
Professional Golf Company re-
ported record sales of more than 
$16 million for its fiscal year 
ended September 30, 1969. At the 
same time, the firm reported earn-
ings below 1968 levels. 

Net sales for fiscal 1969, in-
cluding contributions from acqui-
sitions for certain periods, were 
$ 1 6 , 0 6 9 , 3 7 4 compared with 
$9,622,429 for the same period in 
1968. Net income was $384,297 
compared with $440,144 for 1968. 
Ralph J. Thompson, president of 
the company, characterized the 
year as ^disappointing." 

Continued on page 90 

Ferrule for golf club grips 
Recommended by JACKSON BRADLEY . . . 

Jackson Bradley, 
Managing Director of 
River Plantation Golf 
and Country Club, 
Conroe, Texas is 
widely recognized for 
his mechanical knowl-
edge of the structure 
of golf clubs and 
procedures for their 
repair. 

PUTS A ffiFACTORY LOOK" 
INSTANTLY ON A REPLACED CRIP 
Anyone can install in seconds—no skill or 
experience required. The only ferrule that stretches 
intact over the large end of a bare shaft 
and returns to shape. 

Made of good-looking, thoroughly baked black vinyl 
the Grip-Gard Sleeve* removes forever the 
problem of wrinkled tapes and jagged ends when 
replacing golf club grips. Its taper is specially 
designed to fit the shaft and grip of any iron or wood. 
No glue required. 

Inexpensive to buy, easy to install—builds 
customer good will. Grip-Gard Sleeves have 
been used on thousands of repaired golf club 
grips by some of the largest golf repair 
shops in the country. 

»Patent Pending 

For more information circle number 259 on card 
8 4 • G O L F D Q M / 1 9 7 0 M A R C H 



CMAA 

Convention Notes 
The 43rd conference of the Club 
Managers Assn. of America fol-
lowed the trend that began late in 
1969 and continues into 1970: a 
bringing into focus broad and di-
verse problems, which will ulti-
mately affect the club industry. 

Today, a club manager must 
know about the problems of labor, 
but he must also know about the 
problem of narcotics. Not onlv 
must the manager know what 
wine to select, he is expected to 
be aware of the current unrest on 
America's campuses. He must 
plan exciting menus, he must 
know about taxes. Simply put, a 
club manager must be as familiar 
with national problems as he is 
with the problems that are pecu-
liar to his profession. 

It was this type of awareness 
on the part of the association that 
prompted it to hold meetings cov-
ering areas, which at first glance, 
might seem to go beyond its juris-
diction. Titles such as "Ameri-
canism and Space," Narcotics-
Can You Spot an Addict?" Teen-
agers—In Your Club?" mingled 
with the traditional areas of con-
cern to managers' "Eliminating 
Dullness from Your Menu." 
"Club Insurance Policies Contain 
Sand Traps" and "Step into 
Wine Country." 

This moving away from the 

traditional problems of managers 
into the broader arena of national 
issues indicates that the associa-
tion recognizes that it can no 
longer operate successfullv in iso-
lation from the rest of the countrv. 

Elections 
William A. Tucker, Lauderdale 
Yacht Club, Ft. Lauderdale, Fla., 
was elected president. David H. 
Ripper, Detroit Club, Detroit, 
was elected vice president, and 
L.T. Hall, Pinehurst CC, Little-
ton, Colo., was elected secretarv-
treasurer. Re-elected as directors 
were Josef Auerbach, Wichita 
CC, Wichita, Kan., and Peter A. 
D'Angelo, Hampshire CC, Mam-
aroneck, N.Y. Newly elected di-
rectors were John R. Simmons, 
Tacoma C & CC, Tacoma, Wash., 
and L.J . Griffis Jr. Vestavia CC, 
Birmingham, Ala. 

Idea Fair Winners 
First place went to Charles Bjer-
nold, Hi Merest CC, Los Angeles 
for a party-planning guide. Run-
ners up were: Thomas J. Rice, 
St. Paul Athletic Club, St. Paul; 
Claude W. Callaway, California 
Club, Los Angeles; Harry Barba, 
Beverly Hills Tennis Club, Bev-
erly Hills, Calif . ; and Bruce C. 
Lloyd, University Club of Los 
Angeles, Los Angeles. 

Famous 
For Power 
Performance 

HILLERICH & BRADSBY CO. 
P. O. Box 506 

Louisville, Kentucky 40201 

Sold exclusively in pro shops 

For more information circle number 209 on card 

NEW!! DIFFERENT!! 

GOLF CLUB COVER 

Th is Keep Dr i c l ea r p las t i c go l f c l u b cove r has 
e lec t ron i ca l l y w e l d e d seams. I t has an e las t i c 
b o t t o m so it can s l i p qu i ck l y over t h e c l u b s . 
Wr i te fo r b r o c h u r e a n d pr ice on th i s a n d o t h e r 
p las t ic i t ems f o r t h e Pro Shops. D i s t r i b u t o r s 
and Sa lesmen w a n t e d . 

ROBERT MFG. CO. 
1001 E. 23rd St. Hialeah, Fla. 33013 

For more information circle number 214 on card 

NO. 16 CYPRESS POINT 
Our beautiful scene of this famous hoi* is now 
reproduced in fu l l color, on the finest qual i ty 
heavy-weight stock, perfect for framing. Money 
back guarantee. A big 24" x 36" Print only $6.50 
or $39.00 per dozen for resale, postpaid. 

WORLD FAMOUS GOLF HOLES 
Box 2506, Palos Verdes Est., Calif. 90274 

For more information circle number 245 on card 



Show Notes 
The spectacular, immense, be-
wildering success of the Profes-
sional Golfers' Assn. Merchan-
dise Show at the PGA National 
G C , Palm Beach Gardens, 
Fla, was far ahead of anything 
else that 's happened in the 
trade division affairs of profes-
sionals, superintendents and 
club managers. 

A veteran in golf business 
said to me at Palm Beach Gar-
dens: "This is the revolution. 
We came in wondering how to 
sell. Now we wonder what to 
buy." 

How right he was. Because 
of the wealth of golf fashion 
merchandise displayed at the 
show, there was confusion and 
danger for many professionals. 

"What should I buy out of 
all this clothing to sell to wom-
en at our place?" was the que-
ry of hundreds. The answer 
isn't easy, and if the pro 
doesn't get it, he'll get stuck 
with plenty of merchandise he 
will have to sell at less than 

overall cost before his season 
closes. 

Pat Williams, PGA educa-
tional director, heard much 
about the buying problem, and 
his listening and hunting for 
solutions will be reflected in 
the professional association's 
business school program. De-
spite the progress profession-
als have made in clothing, shoe 
and headwear merchandising 
at private and fee clubs, their 
success mainly has been the re-
sult of having wives with fash-
ion foresight or women shop as-
sistants who knew what to buy. 

The men's sportswear pro 
shop pioneers, such as DiFini 
and Izod did a grand j o b of 
opening the pro shop market 
for women's apparel and have 
cashed in nicely. Ernie Sabay-
rac was saying at the show that 
his company last year sold 
100 ,000 of the new Lacoste 
golf outfits for women through 
pro shops. At $32.50 a dress, 
this compares nicely with any 

one line of woods or irons. 
One thing that has baffled 

pros is that what sells to wom-
en at one club won't at another 
club, two miles down the road. 
And when the specialists who 
buy women's wear for stores 
can't come up with the right 
answers, it's no wonder the 
pro worries about what to buy 
at a large show. 

Henry Lindner, pro at Lost 
Tree Club, North Palm Beach, 
and one of golf's smartest busi-
nessmen, came along while I 
was listening to some pros tell-
ing of their indecision about 
buying at the show. 

"Three-quarters of my dol-
lar volume down here is men's 
and women's apparel. It wears 
out soon and without com-
plaint, and fashions change. I 
wish we could say the same of 
clubs and balls, but they are 
such long-lasting big bargains 
that the customers seem to 
wear out first," he said. 

— H e r b Graffis 



Exhibitor Notes 
Exhibiting members of the 
Golf Manufacturers and Dis-
tributors Assn. met to discuss 
the fate of the Professional 
Golfers' Assn. West Coast 
Merchandise Show. Members 
present unanimously decided 
that they would not exhibit at 
the Western show, but would 
concentrate their attention on 
further strengthening the 
Florida show. They felt that 
last year's "poor attendance" 
at the show in Los Angeles re-
vealed a lack of pro interest. 

However, the PGA has not 
altered its plans for this year's 

Western show, tentatively slat-
ed for September 27 through 
29 in Oakland, Calif., accord-
ing to a PGA spokesman. It 
still is early in the year, he 
said, and many manufacturers 
and distributors may change 
their minds when show time 
approaches. 

At the same meeting, mem-
bers of the Golf Manufacturers 
and Distributors Assn. elected 
a slate of officers. J o h n P. 
Murray Jr. of Atlantic Prod-
ucts will serve another term as 
president. Bill Kaiser of Hil-
lerich & Bradsby and Jack Lust 

of DiFini Originals, formerly 
on the advisory board, will be 
first and second vice presi-
dents, respectively . 

There apparently were no 
complaints about attendance at 
this year's Florida show. Some 
4,600 people were under the 
"Big T o p " at some time dur-
ing the four days—an estimat-
ed 50 per cent increase over 
last year's total, according to a 
PGA spokesman, And it took 
291 booths—33 more than last 
year—to display 1970's equip-
ment and apparel. 

— Vincent J. Pastena 

Fashion Notes 
It was obvious from the show 
that golfwear is moving into a 
place of importance not only at 
the PGA exhibition but back 
home in the pro shops. Buying 
was heavy, as more and more 
active sportswear manufactur-
ers were offering golfwear lines 
to be sold exclusively to the 
pros. 

Manufacturers are no longer 
concerning themselves with 
the total, coordinated look, but 
are concentrating their efforts 
on producing ready-to-wear 
and accessories that are not on-
ly functionable, but fashion-
able. New among this year's 
merchandise are wrap skirts 
with matching short shorts un-
derneath and wrinkle resistant 
Treviera polyester stretch 

slacks designed with a diagonal 
weave. A new golf glove is now 
on the market made of Lycra 
spandex (the classic underwear 
fabric), which doubles as an ex-
ercise glove. Lightweight, wa-
ter resistant golf hats are being 
featured made of Astrolon, the 
cloth used for the astronauts' 
uniforms. Also available are ex-
tremely flexible all-weather 
golf shoes with vinyl uppers. 

Hopefully, manufacturers at 
next year's show will display 
their soft goods merchandise 
more attractively and give the 
pro more instructional guid-
ance to help him choose clothes 
that would be appropriate for 
his particular club and his 
members' needs. 

—Jean Conlon 
CU r>. 



GCSAA 

Show Notes 
Future host cities for the Golf 
Course Superintendents Assn. 
of America Conference and 
Show are likely to be measured 
against Houston for the quality 
and convenience of their con-
vention facilities. Superinten-
dents and exhibitors at the 41st 
conference were delighted with 
the layout of the massive Albert 
Thomas Convention Center. 
Exhibits showed off to best ad-
vantage under the well-lighted 
ceiling of the hall, and the rec-
ord traffic (some 3,600 people) 
moved easily and comfortably. 

Attendance at the education-
al sessions also appeared to 
have broken previous records, 
perhaps due to the easy acces-
sibility of the conference rooms 
from the exhibit hall. Some 35 
speakers dealt with topics re-
lated to such themes as, For a 
Better World, Man and His 
Fellow Man, Research—A Ba-
sis of Progress, and Automatic 
Irrigation. Among the distin-
guished group were research 
scientists, agronomists, top 
golf course superintendents, 

including J o h n Campbell, 
Links Supervisor of the noble 
St. Andrews GC in Scotland. 

Superintendents took time 
out to elect new GCSAA offi-
cers. Norman W. Kramer, su-
perintendent at Point O'Woods 
CC, Benton, Mich., will serve 
as president and Richard C. 
Blake, superintendent at Mt. 
Pleasant CC, Boylston, Mass., 
will fill the position of vice 
president. Palmer Maples Jr., 
Charlotte CC, Charlotte, N.C.; 
Garold Murphy, Somerset CC, 
St. Paul; and Clifford A. Wag-
oner, Del Rio CC, Modesto, 
Calif., were elected to two-year 
terms as directors. 

All was not business, how-
ever. At the close of Monday's 
session, superintendents and 
their families were treated to a 
glimpse of Houston's Western 
heritage at the host associa-
tion's rodeo and barbecue. 

Along with providing out-
standing facilities, Houston 
even put its best foot forward 
with mild, sunny weather. 

—Bill Smart 



Product Notes 
Riding greens mowers took a 
big share of the limelight at the 
Golf Course Superintendents 
Assn. of America show. Large 
groups of superintendents were 
continuously surrounding the 
three entrants in this relatively 
new product category. 

This was evident at the Ja-
cobsen exhibit where the 
Greens King was prominently 
displayed. Since its introduc-
tion two years ago, the Greens 
King has received enormous 
response from superintendents. 

In fact, supply still has not 
caught up with the demand, 
according to the company. 

Across the exhibit hall, Toro 
unveiled its riding greens mow-
er, the Greensmaster 3. Accord-
ing to the company, the new 
triplex mower is capable of cut-
ting greens on an average 18-
hole course in three to four 
hours. Toro expects to begin 
deliveries on the Greenmaster 
3 about December, 1970. 

Gathering crowds at the 
Hahn-West Point exhibit was 

the new riding T riplex Greens-
mower. Among the features be-
ing emphasized by the com-
pany are smooth hydrostatic 
drive, self-lapping of cutting 
units, quick cutting-unit re-
moval and a short wheel base 
for maneuverability. Hahn-
West Point plans to begin de-
liveries during the fourth quar-
ter of 1970. 

All three riding greens mow-
ers are priced at about $3,000 
without optional accessories. 

— Vincent J. Pastena 

A GCSAA Tradition 
G O L F D O M once again recog-
nized the heritage of many golf 
course superintendents, with 
its traditional Father, Son and 
Son-in-Law Luncheon at the 
Golf Course Superintendents 
Assn. of America conference. 
Association Executive Director 
Ben Chlevin introduced the 
GCSAA officials at the lunch-
eon, and G O L F D O M ' s Asso-
ciate Publisher Robert J. Ab-
ramson offered some startling 
predictions on the growing 
importance of the golf course 
superintendent during the 
seventies. G O L F D O M ' s and 
the industry's Joe Graffis Sr. 
and Andy Bertoni, superinten-
dent at Rolling Hills G & CC, 
Davison, Mich., provided the 
humor and memorabilia. 

Left to right: Jacobsen, Toro and Hahn-West Point 
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Highland B e n t 

me NATURAL TEE 

Highland Colonial Bent is the fine-bladed 
luxury grass that provides the thick, deep 
green carpet demanded by today's golfers. 

In a mixture or alone, Highland Bent helps 
provide that natural tee your golfers want. 
Remember, Highland is one of the most eco-
nomical of the fine-bladed grasses. 

It is adaptable to a variety of climates and 
soil conditions and will thrive at its ideal 
cutting height of % inch or even when close 
cut to % inch. 

With 8 million seeds per pound, you have 
a great potential number of plants. Drop us 
a note for free literature on cultural practices 
as well as a brochure that answers most 
questions about Highland. 

Just possibly, Highland Colonial Bent-
grass is the greatest value in grass seed 
today! 

Oregon Highland Colonial Bentgrass Comm. 
2111 Front Street NE / Salem, Oregon 97303 

For more information circle number 239 on card 

GIVE YOUR GROUNDS 
A BETTER CHANCE 

with s IK III SHREDDER wnn a VT-If GRINDER 

Choose the capacity you need to 
handle a l l^your soil preparat ion, top 
dressings, mulches and bui ld compos t 
piles. Shred, gr ind, mix, screen wi th 
easily in terchangeable shredding rol l -
ers and g r ind ing screen. Handle 
osmunda, peat moss, even phosphate 
rock wi th big capacity to cover large 
a r e a s - f a s t ! 

W-W MODEL 4 with optional Detach-
able Elevator / Process up to 20 cu. 
yds. per hour w i th standard 35" x 36" 
hopper and 9-hp. engine. Indepen-
dently powered elevator can be used 
separately when desired. Opt ions 
include oversize 36" x 52" hopper for 
tractor load ing and 12-hp. engine for 
increased capaci ty. 

Interchangeable shredding bars and grinding 
screen are standard on W-W Shredder-Grinders. 
Replaceable hammer tips are reversible lor double 
life. Solid cast-iron main frames are guaranteed 
for a lifetime against corrosion. Write for litera-
ture and prices. 
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COMING 
EVENTS 

2957-S No. Maitet, Wichita Kansas 67219 
For more information circle number 260 on card 

Profess ional Golfers ' Assn. 
Business School I , Holiday 
Inn North, Sharonville, Ohio, 
March 8-13. 

Maine Mid Winter Turf Con-
ference , Steer Inn Motor 
Lodge, South Portland, Maine, 
March 18-19. 

Profess ional Golfers ' Assn. 
Business School I, Bellemont, 
Motor Hotel, Baton Rouge, 
La., March 22-27. 

Rocky Mountain Golf Manage-
ment Seminar, Boulder Coun-
try Club, Boulder, Colo. 
March 30. 

Annual Hardware Show, Coli-
seum, New York City, October 
12-15. 

N E W S 
Continued from page 84 

Plans finalized for Amermex 
Final plans to form a new Florida 
corporation, Amermex, for the 
purpose of promoting tourism in 
Yucatan, Mexico, were made at a 
meeting in Merida, Yucatan. 

The first and exclusive project 
to be handled by Amermex will be 
the international sales of member-
ships to the new Club La Ceiba, 
the first golf and country club on 
the Yucatan peninsula. Nine of the 
18 championship holes have been 
completed at the club, which will 
consist of a 215-acre golf course 
surrounded by 200 acres of private 
villas and estates. Planned for the 
future are an American golf pro-
fessional, an Olympic-sized swim-
ming pool, tennis courts, a putting 
green and driving range, sauna 
baths and massage parlors, hotel 
facilities, banquet facilities and a 
10,000 square foot cocktail lounge. 
Sales promotions for charter mem-
berships will be directed at first to 
members of leading country clubs 
in Florida. 

f BERT DARGIE ^ 
SOLD OVER 

For more information circle number 257 on card 

ORDER NOW ! 
America's Favorite 
Charge Books ! 
For all Clubhouse and Pro Shops . . . Golf, 

Tennis, Swimming Pool, Green Fees, etc. 

No extra charge for copy imprinted in body of 
form. 

1 Book —$21.90 6 Books—$41.30 
3 Books —$29.65 12 Books—$64.60 

Add 50<* per book for triplicate. 
Postage Paid if Check or M.0. is included 

with Order. 
8 tickets to a page, 2 % x 4V4 torn-out size. 1000 
sets of slips to each duplicate book; 664 sets of 
slips to each triplicate book. • Paper colors — 
Duplicate books: orig. white, dupl. canary. Trip-
licate books: orig. white, dupl. pink, tripl. 
canary. Last copy not perforated, to remain in 
book for permanent record. Ample carbon paper 
in back of book. Attractive maroon overhang 
covers, with identifying labels with space for 
numbers and date book is used. • Write for sam-
ple sheets and descriptive circular. 

Order Now for Immediate Delivery! 
J t M A I M O S C O , I I M C . 

V H g f 651 South Utica Street 
r ^ ^ WAUKEGAN, ILLINOIS 60085 


