
Lynema Enterprises, Inc., announces the Capri 70 Bench of reinforced 
fiberglass for indoor or outdoor use. There are five models available in 
shield-coated colors. The benches range in weight from 65 to 90 pounds 
and can be weighted to prevent moving or theft. 

The master label 
for any golf course. 
IBERIA, of course. 

Circle No. 106 on reader service card 

Decratrend 's Envirocolor line is 
comprised of liquid chemical color 
coatings designed for coloring or 
line-marking grasses and other rec-
reational areas for temporary or 
semi-permanent use. It can be used 
for area delineation or environ-
mental control of area surface 
growth. It is non-toxic, non abra-
sive, will not cake, powder or rub 
off. It provides dead flat color with-
out halos and can be applied by 
brush, roller or spray. 

Circle No. 107 on reader service card 

. r o s e B O W " - . 

S N v i r o c o l ^ 
J J . S . C . C A B O i r ^ L 

B u i l d i n g c o m p l e t e n e w 
courses is our specialty, and 
our references are good ones 
. . . all of them. 

We'll also bid on rebuilding 
an e x i s t i n g c o u r s e , m o v i n g 
tees and greens, or installing 
a w a t e r sys tem. With more 
references. 

Try us. 

IBERIA 
EARTHMOVING SERVICE, INC. 

Iberia, Ohio 43325 
Phone (Galion) 419/468-5454 

For more information circle number 180 on card 

Rolyn Optics Company announces the Rolyn Diamond Marking Pencil 
for permanent recording of name, address or telephone number on tools, 
jewelry, cameras, trophies and golf clubs. It is made of metal, 5 H inches in 
length and has a polished diamond tip. Retail price is $7.95 each and in-
cludes an extra diamond point. (Continued on page 62) 

Circle No. 108 on reader service card 

The 
cure for 
cancer 

There is no doubt 
that sooner or later research 
will find the ultimate cure 

for cancer. 
We can help make it sooner. 

If you help us 
Give all you can to 

the American Cancer Society 
Fight c a n c e r with a c h e c k u p and 

ociety. J 
a c h e c k 

ÏHIS SPACE CONÎH1BUTEO BY THE PUBLISHER 
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N E W P R O D U C T S 

(Continuedfrom page 61) 
F e b e o , Inc. , announces the M - 2 
Master Controller, a master con-
trol watering system designed for 
automatic irrigation of large turf 
areas. It has two separate control 
groups capable of operating up to 
25 satellite controllers. The master 
controller automatically or manu-
ally s t a r t s the sa te l l i te p ro -

grammed schedules at any 15 min-
ute interval, day or night, on 3 14-
day watering program. A syringe 
cycle switch allows for a 2 V2 min-
ute watering cycle. 

Circle No. 109 on reader service card 

Strong Electric Corp . 's, Kalei-
doview Projector features a pro-
fessional lens and mirror system 
with a 10-inch FL projector lens, 
quick change color wheel assembly 

has never been topped! 

Still the GREATEST 
after 40 years! It's tops "as is" for out-
standing turf disease control . . tops as the mercurial additive for that "extra" 
effectiveness in any turf fungicide program! Be ¿1 
ready before disease attacks . . Always have Always sPray turf 
at least two drums on hand! Order from your ŵ T/hi'® ' 
Mallinckrodt distributor today. hawk'<tmi V " l / 

M A L L I N C K R O D T C H E M I C A L W O R K S 
ST. LOUIS 

® Jersey City • Los Angeles • Montreal 

For more information circle number 1 /0 on card 

6 2 • G 0 L F D 0 M / 1 9 7 0 J U N E 

with hexagonal pattern, a 500 watt 
200 hour lamp with built-in reflec-
tor, stop-action control and speed 
control. It projects color from five 
to seven feet and can be used on 
screens, wal ls , cei l ings, f loors , 
dancers, crowds and products. 

Circle No. 110 on reader service card 

Gordon Corp. announces Trimec, 
a synergistic mixture of 2, 4-D, 
M C P P and Dicamba. For general 
broadleaf weed control Fairway 
brand Trimec, a combination high 
in 2, 4-D and low in Dicamba is 
r ecommended . T h e r e is also a 
p r e p a r a t i o n for weeds, such as 
th is t le , and for weed cont ro l in 
phenoxy sensitive grasses such as 
bent and bermuda. 

Circle No. 111 on reader service card 

T e r r a - G r e e n D i v . , O i l - D r i 
Corp. of America, announces Ter-
ra-Green Special Top Dressing for 
golf course putting greens and tees. 
Made of virgin montmorillonite, it 
has a p H of 6.25 and is chemically 
inert, sterile, inorganic, non-toxic 
and non-caustic. 

Circle No. 112 on reader service card 

Kelvinator Commercial Prod-
ucts, Inc., announces the Model 
BIC-4 built-in ice cream cabinet. 
It holds six 2 Vi or th ree gal lon 
bulk cans or nine elevator baskets. 
Constructed of galvanized steel, it 
comes with a stainless steel lid or 
plexiglass see through lid for mer-
chandise display. 

Circle No. 113 on reader service card 

Par-Mate's hook-on golf towel is 
available with club name embossed 
free. The terry towel measures 14 
by 18 inches , has a la rge meta l 
hook for attaching to golf bag or 
cart. It is available in various col-
ors and retails for $1. A free dis-
play rack is given with an initial 
order of six dozen towels. 

Circle No. 114 on reader service card 

Spero Electric Corp. announces 
the revised 22-page Spero Mercury 
Vapor Broadlite Handbook con-
t a in ing new specif ica t ions on 
Broad l i t e M i n i a t u r e i ndus t r i a l 
floodlights. The handbook includes 
ordering information, ballast en-
g inee r ing specif icat ions and en-
g ineer ing app l ica t ion and d a t a . 
Mounting instructions and beam 
patterns are included. 

Circle No 115 on reader service card 



Special Pre-Publication Reduced 
Price Offer to Readers of 
Golfdom Magazine 

"ENCYCLOPEDIA 
OFGOLF" E D I T E D BY R O B E R T S C H A R F F 

A N D T H E E D I T O R S O F 
G O L F M A G A Z I N E 

EXAMINE IT IN YOUR OWN HOME FOR 10 DAYS-
"The definitive golf reference work that belongs in 
every golfer's library" Whether you be "duffer" or 
"pro" here is everything you want to know. A giant compendium of 
information that takes you from the very inception of the game right up to 
the latest 1970 rules. Yet it's alive with all the color and excitement of golf at 
its most spectacular—and reads like a great adventure story! 

In the beginning, they ca l l ed it " p a g a n i c a " , 
" c h o u l l e " and " k o l f ' - a n d p layed a feather 
ball . Even then men d isputed its rules and 
or igins. One such controversy led to the first 
internat ional match of r e c o r d - a n d involved 
royalty. In 1682, the then Pr ince of Wa les , 
later James II, cha l l enged certain Engl ish 
n o b l e m e n to a foursome to resolve a point . 
P lay ing with a poor Ed inburgh shoemaker , 
John Paterson as partner , the Prince upheld 
Scot land 's honor and t rounced the Brit ishers 
soundly. 

And that is but the barest g l impse of the 
fascinat ing facts, stories, anecdotes and rec-
ords you' l l find in this magni f icent book. 

The whole world of golf at your 
fingertips—in one giant volume. 

No matter what you want to know about golf 
—its history, statistics, equ ipment , p laying 
techniques, rules, golf courses, meaning of 
terms—no matter what you want to know, it's 
al l he re ! 

In 421 fact -packed pages—il lustrated with 
m o r e than 200 photos a n d line c u t s - t h e 
w h o l e panorama of the w o r l d ' s most popular 
g a m e is laid out before you. Here are the 
stories behind golf 's must famous person-
al i t ies and most important events. Here are 
the c r e a m pro-tips on how to play virtual ly 
every type of s h o t - a n d cut strokes from your 
score . 

H e r e a re the latest 1970 golf rules in their 
e n t i r e t y - t h e evolution, se lect ion and care of 
golf e q u i p m e n t - a n d a l ist ing of over 1,000 
of Amer ica 's resort and pub l ic courses, with 
locat ion, yardage and par ratings. Here is 
the most complete record of golf tournaments 
and championships ever p r i n t e d - g o i n g back 
to the 1890's and brought right up through 
the 1969 results. 

Settle an argument—win a wager-
become a golf "expert". 

For the first t ime, you can f ind everything you 

might want to know about golf in this one 
authori tat ive vo lume. M u c h of this informa-
t ion is simply imposs ib le to locate for qu ick 
and easy reference whenever you need it. 
Whether you want to sett le an a rgument or 
w in a w a g e r - l e a r n the fundamenta ls of the 
g a m e or c o m p a r e h a n d i c a p p i n g s y s t e m s -
c h e c k out the most obscure golf te rm or 
locate a golf course three thousand mi les 
d i s t a n t - t h e " E n c y c l o p e d i a of Go l f " has your 
answer . 

Th is is a book you wi l l refer to t ime and t ime 
aga in in the years a h e a d for playing tips, 
records, rules a n d just about anything to do 
wi th golf. And it is a handsome, r ichly bound 
volume—one you wil l c o m e to pr ize m o r e and 
m o r e with each passing day. 

Examine it for 10 days-
Save $2 on this Pre-Publication Offer! 

For a l imited t ime, the editors of G O L F 
magaz ine invite you to accept the " E n c y c l o -
ped ia of Go l f " at the specia l ly reduced pre-
publ icat ion pr ice of only $11.95 (a full $2 
saving on the regular 13.95 price!) 
It wi l l be mai led to you as soon as it is off the 
presses (approx imate ly 30 days f rom now) . 
W h e n you receive i t—examine this def in i t ive 
golf reference book without obl igat ion for 10 
days. Read about the spectacular events, the 
famous p l a y e r s - e n j o y the fascinat ing b iogra-
phies of the men a n d w o m e n who h e l p e d 
m a k e golf the wor ld 's 
m o s t p o p u l a r g a m e . 
C h e c k out records, rules 
— t h e d i a g r a m s of f a -
mous holes and charts 
of top golf c o u r s e s - a n d 
t h e h u n d r e d s a n d h u n d r e d s of 
other interesting and informative 
golf facts the b o o k conta ins. 

T h e n , if y o u d o n t 
agree that this is a 
book you want to keep 
— a book you' l l refer 
to t ime- and aga in in 
the years a h e a d — a 
book no gol fer should 
be without — just re-
turn it and w e wi l l 
promptly refund your 
money in ful l . 

But this pre -publ ica t ion offer is good for a 
l imited t ime only. So p lease mai l the coupon 
now. Don't miss this opportunity to own the 
def ini t ive re fe rence work on golf ! 

-A wonderful gift 
for any golfer 

—A must for every 
golf club and course 

/ Golf Magazine, Dep'tGD 
\ 235 E. 45 St., New York, N.Y. 10017 

I Please send me copies of GOLF 
magazine's "Encyclopedia of Gol f" to 

, \ examine for 10 days, without obligation. 
^ » If I 'm not completely satisfied I may 

return the book(s) and my money will 
be refunded promptly. I enclose 

\ $ at per book at the reduced 
\ pre-publication price of just $11.95 

(a full $2 saving) plus post-
age and handling charge per copy. 

More than 200 illustrations show you 
sequence shots dramatizing the cor-
rect swing, stance, etc.—plus pho-
tos of g o l f - g r e a t s , d i a g r a m s ot 
famous holes and rare pictures of 
the early world of golf! 

Name 

Address 
b_ J 

City State Zip 



Golf course architects' guide 
EDMUND B.AULT Ltd. 

GOLF COURSE ARCHITECT 

Sculfetuned 

Member 
National Golf Foundation 

7979 Old Georgetown Road 

Bethesda, Mary land 20014 

301-942-0716 
301-657-4278 

For more information circle number 140 on card 

B E L L A N T E , C L A U S S , 
M I L L E R & N O L A N , I N C . 

G O L F C O U R S E A R C H I T E C T S 

Master P lanning • Site Analys is 

Plans Specif icat ions • Supervis ion 

I r r i ga t i on Systems • Storage Pona's 

Bellante and Clauss Bldg. Suburban Station Bldg. 

Scran ton , Pa. Philadelphia, Pa. 

717 344 8531 215 564 2444 

For more information circle number 141 on card For more information circle number 147 on card 

GOLF C O U R S E ARCH ITECT 

FRANCIS 
J. 

DUANE 
9 3 9 P o r t W a s h i n g t o n B l v d . 

P o r t W a s h i n g t o n , N.Y. 
5 16 - P O 7 - 7 8 5 1 

For more information circle number 148 on card 

G E O R G E F A Z I O 
TOM FAZIO 

GOLF COURSE ARCHITECTS 
P.O. BOX 9951 

PHILADELPHIA, PA. 191 18 

215 -242 -1330 

P.O. BOX 14092 

N. PALM BEACH, FLA. 

305 -746 -5333 

For more information circle number 145 on card 

William F. Gordon 
and 

David W. Gordon 
G o l f C o u r s e A r c h i t e c t s 

D o y l e s t o w n , P e n n s y l v a n i a 
Fillmore 8 - 4 2 4 3 

American Society of Golf Course Architects 

For more information circle number 142 on card 

ROBERT BRUCE HARRIS 

Golf Course Architect 
Member American Society of Golf Course Architects 

M S N. MICHIGAN AVENUE 

WHitehall 4-6530 
CHICAGO 11 • ILL. 

For more information circle number 150 o n card 

JAMES GILM0RE HARRISON 
Golf Course Architect 

Member American Society 
of Golf Course Architects 

266 Harrison Road 

Turtle Creek, Pennsylvania 15145 

Tel. 412-823-3444 

For more information circle number 146 on card 

Golf Course Architects 
t > 

X. G. HASSENPLUG 
JOHN C. HASSENPLUG 

1300 Freeport Road 
Pittsburgh, Pennsylvania 15238 
412-781-6994 or 412-781 1820 

Member National Golf Foundation 

For more information circle number 143 on card 

GEOFFREY S. CORNISH 
GOLF COURSE ARCHITECT 
Fiddler's Green Amhent, Mass. 01002 

Phone 413-253-3913 
Member 

American Society of Golf Course Architects 

For more information circle number 155 o n card 

ARTHUR HILLS 
Golf Course Archi tect 

7:551 West Bancroft 
Toledo. Ohio 43617 419-841-77H7 

Box 408H. Fort Myers Beach. 
Florida 33«J31 

For more information circle number 149 on caro 

WILLIAM JAMES SPEAR 
GOLF COURSE ARCHITECT 

(312) 
584-8200 

For more information circle number 144 on card 



t ( , 'n v your course a signature" 

^ o 

< ; O L F C O U R S E A R C I I I T K C T 

7 CHURCH ST. 
MONTCLAIR, N.J. 
201-744-3033-34 

360 BRYANT STREET 
PALO ALTO. CALIF. 

415 324 1253 

P.O. BOX 4121 
FT. LAUDERDALE. FLA 

305 5G4 3422 

For more Information circle number 139 on card 

Bob Jordan 
Golf Course Constructor 

Irrigation Systems 

"I Supervise All Work" 

235 State St., East Peoria, Illinois 
Phone: 699-6974 or 673-1067 

For more information circle number 138 on card 

J. PRESS MAXWELL 
Golf Course Architect 

Rt. 1, Box 700 

Morrison, Colorado 
Denver Phones 

697-4680 222-3591 

Design 

Construction by Contract 

Member American Society of 
Golf Course Architects 

For more information circle number 153 on card 

DESIGNED 
WITH INTEGRITY 
PLAYED WITH PRIDE 
hAl puRdy^C3 
OOLF COURSE ARCHITECT 

115 EAST NoiulifiEld RoAd, 
LiviiNqsioN, N.J. 0 7 0 5 9 [201I994-0414 

U p t o w n B o x 215, K i i \ q s T O N , N . Y 1 2 4 0 1 

For more information circle number 156 on card 

D E A N O F G O L F C O U R S E D E S I G N 

GOLF COURSE ARCHITECT 

2 5 7 2 W E S T S C O T T 

FRESNO, CALIF. 9 3 7 0 5 

PHONE ( 2 0 9 ) 4 3 9 - 6 9 2 7 

DESIGNER OF OVER 300 GOLF COURSES 

For more information circle number 151 on card 

MEMBER NATIONAL GOLF FOUNDATION 

Bob Simmons 
GOLF COURSE ARCHITECT 

7018 LAKE FOREST DRIVE 

ORLANDO, FLORIDA 
Ph: 

2230 W. MAPLE ST. 

KOKOMO, INDIANA 46901 
Ph: 317-452-8449 

317-457-3903 

SEND FOR BOOKLET OF GOLF ARCHITECTURE 
For more information circle number 152 on card 

H 
0 
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FREE ESTIMATES 
ON 

Design and construction. 
We will construct on any 
arrangement to suit your 
budget. 

30 years EXPERIENCE 
Look at some of my courses 
and costs. You will call me. 

398-0724 
399-5847 

Ocean City, N.J. 
272-0795 

Norristown, Pa. 

Dr. MARVIN H. FERGUSON 

GOLF COURSE DESIGN 

P.O. Box 3 7 5 7 

Bryan, Texas 7 7 8 0 1 

( 7 1 3 ) 823 -5551 

tor more information circle number 137 on card 
For more information circle number 139 on card 

CONSTRUCTION COMPANY 

GOLF COURSE 
CONSTRUCTION 
BY CONTRACT 

Since 1924! 

P.O. BOX 66 212 W. FAIRCHILD 
ST. CHARLES, ILL. • DANVILLE, ILL. 

312-231-2665 217442-2411 

F o r m o r e i n f o r m a t i o n circle n u m b e r 2 2 2 on card 

Take stock in America 
Buy U.S. Savings Bonds & Freedom Shares 



WITTEK Golf Range Supply Co., Inc. 
3AJ0 AVONDAl! • CHICAGO. ILLINOIS 60411 

For more information circle number 189 on card 

PROJECT 

m e n 7 f i A DECADE OF HOPE 
l a O U - l U A LEGACY OF HEALTH 

DEPT. A, WASHINGTON, D.C. 20007 
Your Contribution is Tax Deductible. 

TROPHIES • PLAQUES • JEWELRY 
HOLLOWARE • TOURNAMENT FAVORS 

NOVELTIES • FUNCTIONAL PRIZES 
Custom Prizet Our Specialty 

For Pro Discounts.. . FREE Catalog 
Write Dept. GD Phone (312) 782-2317 

ANE EDWW W. LANE CO. 
3 2 W.Rando lph St. 
Chicago, M. 60601 

For more information circle number 169 on card 

SPECIALISTS IN 

COLD WATER 
DRINKING 

EQUIPMENT 
GAS-FIRED Drinking Fountains 

and Water Coolers 
ELECTRIC Drinking Fountains 
No Moving Parts to Wear O u t . . . 

No Motors to Burn Out! 
SAFARI (DEPT. G) 

591 N.E. 5th Street, Pompano Beach 
Florida 33060 

Phone(305)942-8076 ^ 
For more information circle number 203 on card 
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PEOPLE IN 
THE NEWS 

Vincent dePaul Draddy was 
elected chairman of the board of 
directors of College Marketing 
Corp. Draddy is president of Da-
vid Crystal, Inc., a manufacturer 
of women's fashions; he is also a 
director of Hickerson Oil Com-
pany; pres ident of H a y m a k e r 
Sports, Inc., and president of A.J. 
Izod of London Company. 

Clyde E. Rickard has been pro-
moted to marketing vice president 
of the Sporting Goods Div., Shake-
speare Company, and Everett R. 
Hames, vice president of Shake-
speare, has been transferred to the 
corporate division. John C. Ba-
duini will head up the store and 
professional golf lines for the com-
pany's Sporting Goods Div. 

Terry Carney is the assistant na-
tional sales manager of the Etonic 
Div., Charles A. Eaton Company. 
Previously, Carney was Etonic's 
Western regional sales manager. 
He continues to operate from Los 
Angeles. 

Edward A. Hunnicutt becomes 
manager-special projects for Toro 
Mfg. Corp. The newly-created po-
sition is part of Toro's plans to in-
crease new venture activities. 
Dan Proctor joins the sales staff 
of PGA-Victor Golf with respon-
sibility for the company's eastern 
Tennessee and western Alabama 
territories. 
Robert W. Teeters is manager, 
service parts supply, J I Case Com-
pany. He takes charge of all service 
parts operations, including a new 
285,000-square- foot warehouse 
and shipping center. 

Samuel E. Greeley has been ap-
pointed to the newly-created post 
of manager of international opera-
tions for Simplicity Mfg. Com-
pany, Inc. His responsibilities will 
be directing sales, evaluating and 
developing new markets for over-
seas products and establishing li-
censing agreements, joint ventures 
and manufacturing operations in 
foreign countries. 

Paul T. Schmit, general sales 
manager, takes on the responsibil-
ity for overseeing the company's 
advert is ing, product promotion 
and product service programs, as 
well as directing the field sales or-
ganization. Schmit succeeds Dale 
Costello, formerly director of mar-
keting, who left the company. 

Roy Brookhouser is Roseman 
Mower Corp's midwestern fac-
tory sales representative. 

Bob Murphy, touring profession-
al, joins the Northwestern Golf 
Company's professional advisory 
staff where he will assist in the de-
sign and field testing of golf equip-
ment for the company. 

GREELEY SCHMIT 

EQUIPMENT 
& SUPPLIES 

RANGES 
MINIATURES 

COUNTRY 
CLUBS 
PAR-3 

PRO-SHOP 
Free Catalog 



JOBS OPEN 
MANUFACTURER 'S REP-CALL on 
Pro Shops with nationally adver-
tised line of sportswear, gloves and 
golf accessories. 10% commission. 
Write Box 5 3 5 . c / o GOLFDOM. 

S A L E S R E P R E S E N T A T I V E S 
W A N T E D — Electronic golf 
HANDY-CAPPER leased to golf 
clubs for use at the club. Provides 
handicap in 7 seconds. Demon-
strated at the PGA merchandise 
show in West Palm Beach in Jan-
uary, 1 9 7 0 , and shown on the 
NBC Television "Today" show in 
February, 1970 . Some exclusive 
territories still available. Leasing 
provides annual income. For details 
contact Bob Feistel, R.L.F. Asso-
ciates, 166 B. Cabot St., West 
Babylon, New York 1 1 7 0 4 . Tel. 
(516) 2 9 3 - 6 5 3 5 . 

Private Country Club in a Chicago 
suburb invites applications for the 
position of Head Locker Room at-
tendant and assistant Locker Room 
attendant. High salary, private air-
conditioned room. Paid vacation 
and insurance. Applicants must be 
sober. Only those qualified please 
submit resume of previous employ-
ment. Write Box 6 4 8 , c / o G O L F -
D O M 

SALESMAN W A N T E D —OUT-
S T A N D I N G OPPO RTUNITY-
Fitzroy Knitwear: Manufacturer of 
very fine quality men's knit shirts 
has a few territories remaining. W e 
manufacture a complete line of 
quality shirts in several price and 
style ranges. If you are current ly 
calling on golf shops and desire a 
truly outstanding additional line, 
please phone or write at once: Mr. 
Campbell-Fitzroy Div., Corbie Mfg. 
Co., 8 0 3 5 13th St.. Silver Spring. 
Md. 2 0 9 1 0 ( a / c 3 0 1 ) 5 8 7 - 0 5 0 1 . 

REPS. W A N T E D TO PROS A N D 
RANGES. Quality line of economi-
cally-priced M a d e - i n U S A golf 
balls. These states open: Illinois, 
Western Indiana. Missouri, Eastern 
Kansas, Wiscons in , M innesota . 
Don't miss this opportunity to add 
to your income! Write Box 6 4 9 , 
c / o GOLFDOM. 

Territories open-famous imported 
line of golf accessories, including: 
Car Badges, Key Chains, Blazer 
Patches, Blazer Buttons. Prints, 
Books, etc. To professional golf 

shops only. Exceedingly generous 
commissions. Write in confidence 
to: Fable of Florida, 1 0 0 Shore 
Court, North Palm Beach, Florida. 

D I S T R I B U T O R S REPS.-GAUZ-
TAPE SELF STICKING GAUZE 
available in METAL C A N S — I N 
D E M A N D BY PRO SHOPS. Easy 
seller, repeats quickly. Write Box 
6 5 6 , c / o GOLFDOM. 

JOBS WANTED 
Manager desires new location, 25 
years experience. Wife can assist. 
Can furnish references. Write Box 
644 , c / o G O L F D O M 

Couple wish to relocate, prefer 
West or Southwest. Experienced in 
all phases of club management. 
Fifteen years experience in food and 
beverage management, eight of 
those years in golf business. Avail-
able at close of ' 70 season. Write 
Box 6 4 7 , c / o GOLFDOM 

Man, age 62 , wants position as 
Club manager and/or teaching 
professional . References. Prefer 
Western States. Tel. (303 ) 2 4 9 -
3 8 2 6 

GOLF COURSE SUPERINTEN-
DENT. PRESENTLY EMPLOYED 
AT PRIVATE CLUB, DESIRES 
MOVE; WILLING TO RELOCATE 
ANYWHERE EAST OF THE MIS-
SISSIPPI. EXPERIENCED, MA-
TURE, AND KNOWLEDGEABLE. 
AVAILABLE AFTER JUNE 15TH. 
WRITE BOX 650, c /o GOLF-
DOM. 

WANTED: HEAD PRO POSITION 
Ambitious, Class "JR A " PGA 
Professional, age 32 , married, B.S. 
Degree in Business, excellent refer-
ences and teacher, seeking Head 
Pro Position. Will locate any area. 
Please write: GOLF PRO. P.O. Box 
4 3 3 , 1 0 1 3 Holmes Ave., Vineland, 
New Jersey 0 8 3 6 0 

TOP NOTCH PRO MGR. AVAIL-
ABLE. HUSBAND WIFE TEAM 
POSSIBILITY. GREAT PROMOT-
ER, EXCELLENT REFERENCES. 
WILL ING TO GROW W I T H 
BUSINESS. WRITE BOX 652, 
c/o GOLFDOM. 

Golf Pro. Class A PGA. 15 years 
exper ience desires change to 
southeastern states. Exceptional 
teacher, highly regarded club pro 
position available now Will con-

sider teacher/asst. position at ac-
tive club as interim. Write Box 6 5 3 , 
c / o GOLFDOM. 

Class "A" PGA Professional avail-
able. Excellent teacher. Experienced 
in all phases of golf. Age 45. Will 
move anywhere. Wife will assist if 
desired. Available for interview. 
Write Box 655 , c / o GOLFDOM. 

BUSINESS OPPORTUNITIES 
FOR S A L E — 9 H O L E GOLF 
COURSE WITH APPROXIMATELY 
1 MILE OF LAKESHORE. TWENTY 
FIVE BUILDING LOTS A R O U N D 
T H E C O U R S E . 7 , 0 0 0 SO. FT. 
GREENS. TIFTON 4 1 9 FAIRWAYS, 
U N L I M I T E D W A T E R . BOBBY 
PARKER. KINGSTON, TENNES-
S E E — P H O N E 3 7 6 - 6 0 7 2 . 

GOLF COURSES W A N T E D : Want 
to buy a golf course? Want to sell 
a golf course. Write to u s — w e spe-
cialize in golf course transactions. 
Ask for Golf Consultant, McKay 
Realty Co.. 1 5 5 5 3 N. East St., 
Lansing, Michigan 4 8 9 0 6 . 

GOLF COURSES, PRIVATE A N D 
PUBLIC, Midwest, Eastern, South-
ern, and some other states for sale. 
Ask for our list of offerings. McKay 
Realty Co.. 1 5 5 5 3 N. East St., 
Lansing, Mich. 4 8 9 0 6 . Phone 
(517) 4 8 4 - 7 7 2 6 . 

TIRES GOLFCART—ARM-
STRONG FIRST QUALITY 18x 
9 5 0 x 8 — $ 1 1 . 5 0 = 1 8 x 8 5 0 x 8 — 
$10.50 16x650x8—$9.80=800x 
6 — $ 1 0 . 8 0 = 600x6 seconds— 
$7.00 QUALITY DISCOUNT 
FOR 12 or more. OTHER SIZES 
AVAILABLE. NET FOB PUBLIC 
SERVICE TIRE CORP.; 175 
HEMPSTEAD AVENUE, WEST 
HEMPSTEAD. N Y. 11552. 

For sale-Golf Course. 18 hole, par 
6 6 Southern Ohio. Will lease or 
land contract. Write Box 6 5 1 , c / o 
GOLFDOM. 

Interested in leasing or lease/pur-
chase plan established Driving 
Range in large metro area South 
or Southeast. Box 6 5 4 , c / o GOLF-
DOM. 

MISCELLANEOUS 
Train for rewarding career in golf 
course management. Two year 
technical program with required 
summer work -s tudy . Brochure, 
1AA University of Maryland, Col-
lege Park, Maryland 2 0 7 4 2 . 

Bag Tags—We've a lot of satisfied 
customers. Quality tags, reason-
able prices. Patton. 1 2 6 2 4 S.W 
82nd Ave., Kendall, Fla 3 3 1 5 6 
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LAWSUIT AMERICAN WINES 

(Continued from page 39) 
create a monopoly in the retail sales 
of golf equipment. 

"Golf City filed the suit" ac-
cording to its a t t o r n e y Henry 
Klein, "because the owner, James 
Orange, is being eliminated from 
competition. Golf City is in the 
business of exclusively dealing in 
golf equipment, but it is unable to 
compete with the pro shops." 

The attorney said that the PGA 
was included in the suit as a defend-
ant because the law provides "any-
one who benefits is liable." 

In his ruling, Judge Comiskey 
declared in a memorandum of rea-
sons for denying the motions: 

" T h e court is convinced that the 
object of the conspiracy and its ac-
complishment are sufficiently al-
leged in the complaint so as not to 
be subject to any infirmity. The 
ques t ion which then ar ises is 
whether the plaintiff has alleged 
sufficient facts, details, or circum-
stances constituting the conspiracy 
itself. 

" T h e d e f e n d a n t s a rgue tha t 
these allegations are nothing more 
than bare legal conclusions and do 
not meet the requirements of plead-
ings set forth" in cases cited. 

" I t may well be that this con-
tention has merit, but the court is 
of the opinion that determination 
of this vital issue at this time would 
not be the best course to take in 
this proceeding." 

T h e Federal judge asserted he 
understood Golf City intends to 
file an amended complaint and sug-
gested "the plaintiff should allege 
his full case now so that the mo-
tions to dismiss can be considered 
once and for all rather than in sev-
eral phases. 

"Therefore, without, in any 
way intending to rule on the merits 
of the motions to dismiss, the court 
directs counsel for the plaintiff to 
proceed with his proposed amend-
ment to the complaint after which 
these motions will be set down for 
re-argument in the light of the 
amended complaint and will be 
ruled upon at that time. " 

At press time, Golf City had not 
filed its amended complaint. How-
ever, once this is done, the defend-
ants would again have the oppor-
tunity to file for dismissal. • 

(Continuedfrom page 45) 
the wine average F r e n c h m a n 
drinks daily. 

In the field of high-quality 
wines, or " p r e m i u m w i n e s , " 
American wines compare favor-
ably with nearly all the Clarets of 
the Bordeaux district, as well as 
with many of the better white Bur-
gundies. American wines come 
less close to the great red Burgun-
dies, the Sauternes (though not to 
the dryer Graves), and is far from 
equaling the superior whites of 
Germany; the Moselles, the Rhein-
gaus or the wines of the Rheinpfalz. 

There are few, if any, American 
wines comparable to the better 
vintages of the Loir—the Vouv-
rays , the A n j o u s , the Poui l ly-
Fumes—or the finer Alsatians or 
the greats of the Rh6ne Valley. It 
may be d o u b t f u l at this stage, 
whether or not the American pub-
lic is ready for such an array of 
vinous complexities, even if they 
were available. But many Ameri-

FORMULA 

(Continued from page 53) 
or July at the rate of five pounds 
per thousand square feet. The 26 
acres of fairways can be easily fer-
tilized in one eight-hour day. 

With a feeding program that re-
quires minimum applications using 
minimum man-hours, Yoder and 
his two-man crew can manage the 
mowing, the preventive and cura-
tive fungicidal program and the 
other cultural practices. Few ap-
plications of herbicides are neces-
sary because the healthy dense turf 
restricts the development of nox-
ious weeds. A periodic insect and 
grub control program is followed 
as required. 

The annual rainfall in Somerset 
averages 35 to 45 inches. Thus, 
Somerset does not need a regular 
irrigation system. This makes a 
program of proper liming, feeding 
and mowing even more important, 
because the turfgrass must at all 
times be healthy enough to sur-
vive the drought period as well as 

can wines have no import equiva-
lents what so ever. 

Wine sales in America are big 
business, and a growing one, too. 
In 1969 alone Americans spent 
well over one billion dollars for 
American wines, representing an 
ever-increasing trend and sub-
stantial increase over 1968. The 
opportunity for increasing wine 
sales in on -p remi se es tab l i sh-
ments is almost unlimited, be-
cause people a re now spend ing 
about eight t imes as much for 
wines to consume at home as they 
do for wines to consume in the res-
taurant. Thus, it's more than pa-
triotism for the club manager to 
know about American wines—it 
just makes good sense. • 

Mr. Scharff is a former executive 
secretary of the New York State 
Wine Institute. He is a free-lance 
writer whose book, "The GOLT 
Magazine Encyclopedia of Golf, " 
was recently published. 

the other normal hazards. Among 
these normal hazards is a golfing 
membership of 250 that puts 100 
golfers on the course each day dur-
ing weekends and holidays. This 
adds up to a traffic of 200 18-hole 
golfers on each tee, green and fair-
way of this course. Yoder with his 
easy-going, pleasant smile com-
ments, "Over the years I've learned 
that I can measure the satisfaction 
of my golfers by the quality of my 
turfgrass." 

Today, highly respected by pro-
fessionals as well as his own club 
members, Yoder's course at Som-
erset was considered in 1969 by 
professional Chuck Scally of Pitts-
burgh and winner of the 1969 
Somerset Pro-Member Tourna-
ment, to be one of the best mani-
cured in the Tri-State area. 

Part of the credit for Somerset's 
o u t s t a n d i n g course , however , 
should go to the cooperation be-
tween Yoder and Howard Miller 
which enabled the program to be-
gin. • 
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For information on products listed, check appropriate box. Mail page to: 
GOLFDOM—235 E. 45th St., New York, N.Y. 10017 

GOLF COURSE 
MAINTENANCE EQUIPMENT 
• Aerifying machines 
• Blowers/Sprayers 
• Edging machines 
• Hole Cutters 
• Lapping-in-machine 
• Mowers 
• Mower grinders 
• Pumps 
• Rakes (trap) 
• Rollers 
• Sod cutters 
• Soil screeners 
• Soil shredders 
• Spikers 
• Sprayers 
• Spreaders 
• Sweepers 
• Sweepers-mulchers (turf) 
• Thatch cutting machines 
• Thatch cutters and vacuum removal 
• Tractors 
• Trailers (utility) 
• Trucks (utility) 

CHEMICALS 
• Algae killer (ponds) 
• Turf color spray 
• Crabgrass control 
• Fertilizers 
• Fungicides 
• Herbicides 
• Insecticides 
• Wetting agents 

FURNISHINGS 
• Ball washers 
• Benches 
• Comfort stations 
• Course shelters 
• Drinking fountains 
• Flags 
• Flag poles 
• Refreshment stands 
• Score Card Box (metal) 
• Signs: yardage and direction 
• Tee markers 
• Vending machines 

CONSTRUCTION AND SUPPLIES 
• Humus and peat 
• Irrigation systems and equipment 

• Lighting equipment • Club repair supplies 
• Matting-seedbed protection • Floor covering (spike resistant) 
• Pipe • Handicap racks • Sand • Handicap cards • Seed 
• Soil conditioners RANGE SUPPLIES AND EQUIPMENT • Stolons • Balls (range). 
• Trees and shrubs • Ball dispensers (coin) • Tree care service • Ball stripers 

• Ball washers (range) • GOLF COURSE ARCHITECTS • Ball washers (counter & dispenser) 
• Clubs (range) 

• GOLF COURSE CONSTRUCTION • Mechanical range ball retrievers 
• Stone Pickers • Miniature course obstacles 

PRO SHOP 
APPAREL AND ACCESSORIES 
• Blouses 
• Caps and hats 
• Golf shoes (men's) 
• Golf shoes (women's) 
• Rain jackets 
• Rubber spiked overshoes 
• Shirts 
• Shorts (ladies' and men's) 
• Skirts 
• Slacks 
• Socks 
• Sport jackets 
• Sunglasses 
• Sweaters 
• Trophys 
• Windbreakers 

GOLF EQUIPMENT AND ACCESSORIES 
• Bags 
• Bag carts 
• Bag tags 
• Balls (regular) 
• Bath slippers (paper) 
• Clubhead covers 
• Clubs 
• Golf gloves 
• Golf practice devices 
• Grips 
• Grip slip preventative 
• Locks for golf bags 

FIXTURES AND EQUIPMENT 
• Bag storage racks 
• Ball washer detergents 
• Club cleaners and polishers 

• Miniature putting lane material 
• Practice driving nets 
• Range mats 

GOLF CARS 
CARS, ACCESSORIES 
• Batteries 
• Battery chargers 
• Golf cars, new 
• Golf cars, reconditioned 
• Tires 

CLUBHOUSE 
FOOD, LIQUOR AND SERVICE EQUIPMENT 
• Soft drinks, mixers 
• Beer and ale 
• Liquor 
• Wines 
• Prepared meats and poultry 
• Prepared fish and seafood 
• Fats and cooking oils 
• Cooking equipment (mixers, slicers. juicers, sharp-

eners, scales, carts, table tops, peelers) 
• Sanitation and maintenance equipment (dishwash-

ers, disposals, steam cleaners and floor mainte-
nance equipment) 

• Holding equipment—hot and cold—(refrigeration, 
freezers, cold plates, steam tables, beverage cool-
ers, ice machines) 

• Supplies (china, glass, plastic, paper, pots and 
pans, cutlery, tools, flatwear, locker-room) 

• Furnishings (furniture, wall coverings, floor cover-
ings, lamps, decorative accessories, interior design 
consultants) 

• Locks for lockers (combination—built-in-key-type 
padlocks) 

Is your golf course: 

• Private 
• Semi-private 
• Municipal (city, state 

or county owned) 

• Resort 
• Public 
• School 
• Company owned 

Size of course: 
• 9 holes • 18 holes • 27 holes 

Turfed acreage of golf course and 
club grounds regularly maintained: 

• Par 3 
• Military 
• Pitch & Putt 
• Driving Range 

• 3 6 + holes 

Send information on products checked to: 

Name 

Title . 

Club 

Address 

City -State Zip 

IMPORTANT—SEE REVERSE SIDE FOR MANAGEMENT SUBSCRIPTION FORM 
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GOLFDOM 
OFFICIALS AND MANAGEMENT MAILING FORM 

IMPORTANT: Your cooperation with the information 
below will bring GOLFDOM to those responsible for 
your club's successful operation . . . and keep them 
up-to-date on the latest and most practical ideas on 
Administration, Management, Maintenance and Serv-
ices. Complete and mail this post-free card—TODAY 
— t o GOLFDOM CIRCULATION DEPT., 235 East 45 
Street, New York, N.Y. 10017. We'll see that those 
who qualify receive GOLFDOM monthly, without cost. 

C l u b or C o u r t * N a m * 

M a i l Address 

C i t y Z i p 

Owner 

Other Outiaa 

Straat 

C i t y Z i p 

Praaidant 

Othar Outiaa 

S tra«» 

Ci ty 

Managar 

O ther Dut ies 

C i t y Z ip 

Super in tenden t 

O t h e r Dut ies 

St ree t 

C i t y Z ip 

Pro fess iona l 

O ther Dut ies 

S t ree t 

C i t y Z ip 

Z i p 

Turfed acreage of Golf Course and Club Grounds 
regularly maintained: 

Course Ac res G r o u n d s A c r e * 

Is your course new? ve«D nod 

Size of Course: D 9 h o l e s o n holes • 27 h o l e s • 3 6 + h o l e * 

Is your Golf Course: • Pr iva te • S e m i - p r i v a t e • M u n i c i p a l 

( c i t y , state or county owned) • P u b l i c • Pa r 3 • M i l i ta ry 

• School • C o m p a n y o w n e d • R e t o r t 

Facilities at Course: • Ba r • Reataurant • Hote l D P o o l 

• Tenn i * Cour t * • Pro S h o p 

If Private Club check No. of members. If semi-private 
or Public indicate No. of players per week: 

• 100 or less • 100-200 • 200 300 • 300-400 • 500-1000 • Over 1000 

Your S ignature ; O c t * 
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