OFFICIAL COUNT OF

1969 PLAYERS USING
TOURNAMENT | ritist | sail | sal | bol
Los Angeles Open 70 14 22 24
PGA Seniors 275 31 33 16
Kaiser International Open 73 17 19 27
Bing Crosby 160 64 40 31
San Diego Open 68 20 19 20
Bob Hope Desert Classic 262 |133 63 35
Phoenix Open 75 18 22 18
Tucson Open 77 18 11 23
Doral Open 64 11 16 24
Florida Citrus Open 69 12 20 19
Greater Jacksonville Open 67 17 19 18
Monsanto Open 73 17 16 14
National Airlines Open 58 17 23 30
Greater Greensboro Open 62 16 22 19
Masters 25 17 16 12
Magnolia State Classic 94 10 16 22
Azalea Open 72 14 18 12
Tallahassee Open Invitational 86 13 8 17
Tournament of Champions 10 3 3 1
Byron Nelson Golf Classic 73 16 11 24
Greater New Orleans Open 73 16 16 15
Texas Open 97 17 13 11
Colonial National Invitational 38 11 17 15
Memphis Open 73 15 19 14
Atlanta Golf Classic 62 19 22 17
Western Open 65 14 17 24
U.S. Open 74 11 22 18
Kemper Open 60 17 26 18
Cleveland Open 77 19 14 17
NCAA Championship 168 37 13 8
Buick Open 72 10 24 15
Minnesota Golf Classic 70 11 29 17
USGA Public Links 102 28 3 8
Canadian Open 97 16 14 8
Greater Milwaukee Open 78 6 14 21
PGA Championship 55 14 21 21
AVCO Classic 76 9 20 19
USGA Amateur Championship 118 13 5 5
Greater Hartford Open 76 18 17 18
Michigan Golf Classic 81 9 17 21
Robinson Open 91 10 7 18
Sahara Invitational 80 13 16 22
TOTALS 3,596 | 806 | 783 | 756
and remember, no
one is paid to play Titleist.
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An uneatable twosome.

Harley-Davidson gasoline and
electric golf cars are
unbeatable no matter how
you score them. Both are so

quiet, so reliable, and so
profitable to operate, you'll
wish you had ordered our cars
seasons ago. The gas car has

an exclusive instant ignition
that eliminates idling. The
electric car has an exclusive
two-year warranty on all
major electrical components
including batteries. Both cars
are available with tiller or
steering wheel. Harley-
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Photographed at The Homestead, Hot Springs, Virginia

Davidson gas or electric goit
cars. The choice is difficult.
But that’s the way it is when
you're comparing champions.
Harley-Davidson Motor Co.
Inc., Milwaukee, Wisconsin.

Harley-Davidson



Who says a clubhouse ﬂor has t
be cold, drab and slippery?

Mail coupon for free carpet sample and
list of clubs using our Spikeproof Carpet.

Philadelphia Carpet Co.
Allegheny Ave. & C St.
Philadelphia, Pa. 19134

r
|

|

|

| Please send a free sample of spikeproof carpet, and bro-
| chure. No obligation, of course.

|

|

|

|

|

Name
Club
Address

P RDELFIY

Allegheny Ave. & C St., Philadelphia, Pa. 19134

Not Philadelphia. Our Spikeproof Carpet goes in places
where you once wouldn’t put carpet. Grills. Pro shops.
Even locker rooms. And brings many good things with
it. Softness. Warmth. Luxurious beauty. Easy mainte-
nance. Protection against slips and falls. Years and
years of it.

That’s because rugged Philadelphia jacquard woven
Wiltons are made for muddy spikes. Custom woven in
any colors you submit...in designs from our library

(theindustry’s largest) oryourown Bt ]
designer’s creation. Hundreds of

top clubs already enjoy our Spike-
proof Carpet. Yours can too. ,,'I:“
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TYPE J-170W
170 Ampere Hour Capacity

TYPE J-190W
190 Ampere Hour Capacity

...Join Our

217 Ampere Hour Capacity
This type one inch taller

Top Threesome

DON'T HANDICAP YOUR GOLF CARS.

Use Trojan Golf Car Batteries with years of proven quality —
standard of the industry is the Trojan J-170.

For extra rounds of golf plus extra months of service use the
Trojan J-190 — or for the finest of all, the Trojan J-217.

TROJAN “MILEAGE MASTER” GOLF CAR BATTERIES

TROJAN BATTERY COMPANY + 9440 ANN STREET + SANTA FE SPRINGS, CALIFORNIA 90670
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The Club Kiltie - another ETONIC first.

Show — and sell — your club colors!

Now ETONIC, world'’s largest selling golf shoe, will embroider your own club
crest or insignia in full color, on handsome black or white lace-in kilties.

Your cost, only $3.00 a pair. You sell them for $5.00 a pair. Minimum order,
20 pair. Quick delivery.

Write for full information. Better yet, send a sketch of your club crest along
with an order. You might as well start making money on them right now!

Isn’t it just like ETONIC
to come up with ideas like this?

CHARLES A. EATON COMPANY L) Brockton, Massachusetts 02403
Fine Bootmakers Since 1876
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HiIGH-TENSION
wiNDINGSs

GOLF i T
SHOELACES jyas

Lsak Like New For The Life Of The Shoe

Here’s a
Pretty

Profit
Picture

Cordo-Hyde® Golf Shoe Laces are specified by
many leading shoe manufacturers because they are
interested in providing the ultimate in good looks
and long wear for their customers.

Cordo-Hyde Golf Shoe Laces stand up to shock and
chafe round after round — on wet fairways or the
toughest rough. Stay tied, too. Available in black,
cherry cordovan, mahogany, or white.

Your golf products distributor carries them —
how about you?

USM Corporation

Research/Systems/Manufacturing

Boston, Mass. and St. Louis, Mo.
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Golden ea glep

DU PONT: SURLYN-A IONOMER RESIN COVER

1L_ A

SOLD THROUGH PRO SHOPS ONLY

uLTRA o8 SOLID CLICK,

OIsTANCE
AND FEEL
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Typical high-income producing GOLFOMAT wing in operation

IS YOUR GOLF COURSE A PART TIME JOB?

@MT will put you in business 12 months a year. ..

Let’s face it. Unless your golf course produces
substantial income during winter months, you
have a part time job. With the addition of a
GOLFOMAT wing, your golf course facilities
continue to produce a healthy profit from
GOLFOMAT greens fees, sale of pro shop sup-
plies, food and beverage sales—day and night,
rain or shine—12 months a year.

GOLFOMAT is the highest income-produc-
ing facility in which any golf course operator
can invest. Evidence: At Lakeside Golf Club,
Ft. Wayne, Indiana, gross revenue from the
club’s GOLFOMAT wing produces a net profit
equal to or exceeding met profit from two outdoor
courses.

If you’d like to convert your golf course into

For complete information and financial data, write or telephone:

41 WEST 56th STREET B NEW YORK, N.Y. 10019 ®m 212 582-6040

a steady profit producing operation 12 months
a year, the answer is GOLFOMAT. Only a
modest cash investment is required.

Any responsible assistant can successfully
manage a GOLFOMAT wing and net thousands
of dollars a month while pro-managers bask in
Florida sand traps during winter months.

Time is required to erect a GOLFOMAT
wing. The time to investigate is now.

GOLFOMAT is real golf, indoors, on world
famous courses, made possible by computerized
electronics and optics. Players hit regulation free-
flying golf ball, use every club in the bag, swing
with all the force and finesse that is required out-
doors. You've got to see GOLFOMAT to believe it.

Howel H. Hopson, President

G¢ BE: NMIATS

Division of American Bioculture, Inc.
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