
Titleist 
keeps 
widening 
the 
golfahility 
gap» 

Another year, another 
string of victories for 

Titleist. Our K2 construc-
tion means more distance. 
And speakingof distance, 
look how far ahead we are 

this year: 

GOLF EQUIPMEN 

1969 
TOURNAMENT 

OFFICIAL COUNT OF 
PLAYERS USING 

1969 
TOURNAMENT The 

Titleist 
2nd 
ball 

3rd 
ball 

4th 
ball 

Los Angeles Open 70 14 22 24 
PGA Seniors 275 31 33 16 
Kaiser International Open 73 17 19 27 
Bing Crosby 160 64 40 31 
San Diego Open 68 20 19 20 
Bob Hope Desert Classic 262 133 63 35 
Phoenix Open 75 18 22 18 
Tucson Open 77 18 11 23 
Doral Open 64 11 16 24 
Florida Citrus Open 69 12 20 19 
Greater Jacksonville Open 67 17 19 18 
Monsanto Open 73 17 16 14 
National Airlines Open 58 17 23 30 
Greater Greensboro Open 62 16 22 19 
Masters 25 17 16 12 
Magnolia State Classic 94 10 16 22 
Azalea Open 72 14 18 12 
Tallahassee Open Invitational 86 13 8 17 
Tournament of Champions 10 3 3 1 
Byron Nelson Golf Classic 73 16 11 24 
Greater New Orleans Open 73 16 16 15 
Texas Open 97 17 13 11 
Colonial National Invitational 38 11 17 15 
Memphis Open 73 15 19 14 
Atlanta Golf Classic 62 19 22 17 
Western Open 65 14 17 24 
U.S. Open 74 11 22 18 
Kemper Open 60 17 26 18 
Cleveland Open 77 19 14 17 
NCAA Championship 168 37 13 8 
Buick Open 72 10 24 15 
Minnesota Golf Classic 70 11 29 17 
USGA Public Links 102 28 3 8 
Canadian Open 97 16 14 8 
Greater Milwaukee Open 78 6 14 21 
PGA Championship 55 14 21 21 
AVCO Classic 76 9 20 19 
USGA Amateur Championship 118 13 5 5 
Greater Hartford Open 76 13 17 18 
Michigan Golf Classic 81 9 17 21 
Robinson Open 91 10 7 18 
Sahara Invitational 80 13 16 22 

TOTALS 
and remember, no 
one is paid to play Titleist. 

3,596 806 783 756 



Photographed at The Homestead, Hot Springs, Virginia. 

An unbeatable twosome 

Harley-Davidson gasoline and 
• electric golf cars are 

, h unbeatable no matter how 
' you score them. Both are so 

quiet, so reliable, and so 
i ' profitable to operate, you'll 
\ * wish you had ordered our cars 

i seasons ago. The gas car has 

an exclusive instant ignition 
that eliminates idling. The 
electric car has an exclusive 
two-year warranty on all 
major electrical components 
including batteries. Both cars 
are available with tiller or 
steering wheel. Harley-
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Davidson gas or electric gou 
cars. The choice is difficult. 
But that's the way it is when 
you're comparing champions. 
Harley-Davidson Motor Co. 
Inc., Milwaukee, Wisconsin. 

Harley-Davidson 



Who says a clubhouse floor has to 
be cold, drab and slippery? 

Mail coupon for free carpet sample and 
list of clubs using our Spikeproof Carpet. 

Philadelphia Carpet Co. 
Allegheny Ave. & C St. 
Philadelphia, Pa. 19134 
Please send a free sample of spikeproof carpet, and bro-
chure. No obligation, of course. 

I Name 
Club 
Address 
City State 

raïLgDËLPHÎÂ 
Carpet Company 

Allegheny Ave. & C St., Philadelphia, Pa. 19134 

Not Philadelphia. OurSpikeproof Carpet goes in places 
where you once wouldn't put carpet. Grills. Pro shops. 
Even locker rooms. And brings many good things with 
it. Softness. Warmth. Luxurious beauty. Easy mainte-
nance. Protection against slips and falls. Years and 
years of it. 

That's because rugged Philadelphia jacquard woven 
Wiltons are made for muddy spikes. Custom woven in 
any colors you submit. . . in designs from our library 
(the industry's largest) oryourown 
designer's creation. Hundreds of 
top clubs already enjoy our Spike-
proof Carpet. Yours can too. 

Philadelphia produces carpet in every proven fiber including wool, nylon, 
Fortrel» polyester, Acrilan® acrylic and HerculonB olefin. 



INCORPORATING GOLF BUSINESS 

GOLFDOM 
A PUBLICATION IN THE UNIVERSAL PUBLISHING AND DISTRIBUTING CORPORATION 

FAMILY OF SPECIAL INTEREST MAGAZINES. 

O p e l 
VOL 44 No. 1 JANUARY. 1970 
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42 P R E V I E W I N G T H E B I G T H R E E 

43 PGA 
It will take two tents this year to hold the vast array of new equipment and apparel 

awaiting pros at the PGA Merchandise Show 

65 C M A A 
This year's CMAA conference goes beyond traditional concerns over member service 

to more complex problems of labor and insurance that all managers w i l l encounter 

71 G C S A A 
A glance at the program for the GCSAA conference reveals that superintendents are 

becoming some of the most highly specialized and skilled individual s m the industry 

57 Stainless Steel D i l emma 
Pros heading to the PGA Merchandise Show will find that stainless steel is as scarce as gold 

58 Spr ing in to Print Jean Conlon 
Patterns and knits w i l l aid pro shop sales this coming season 

69 Wash ing ton Cuts Back FHA Loans William Loomis 
A tight fiscal p o l i c y , designed to curb i n f l a t i o n , is the reason cited by the Government. Con-

struction of new golf courses will be dampened 

DEPARTMENTS 

115 People in the N e w s 
116 News of the Indust ry 

126 Classi f ied 
130 Adver t isers Index 

Cover: Illustrated 
by Art Sudduth 

VIEWPOINTS 

14 Turfgrass Research Review Dr. James B. Beard 
22 Grau's A n s w e r s to Turf Quest ions Fred V. Grau 
30 Accent on Managemen t Ken Emerson 
3 4 Swing ing A r o u n d Golf Herb Graffis 

G O L F D O M , Incorpora t ing G O L F B U S I N E S S , J a n u a r y , 1970. Published m o n t h l y J a n u a r y th rough O c t o b e r by Un ive r sa l Publishing A n d 
Dis t r ibut ing C o r p . at New Y o r k , N Y. Executive Of f i ces ; 235 Eas t For ty- f i f th S t r e e t , New Y o r k , N . Y . 10017. V o l u m e 44, No . I, Arno ld E 
A b r a m s o n , Pres ident ; Rober t J . A b r a m s o n , Execut ive Vice Pres iden t ; F ranc Roggeri , Sen io r Vice Pres ident ; M o r t o n W a t e r s , Vice Pres ident ; 
David Rowan . Senior Vice P re s iden t ; A H. M o r s e II , Vice P res iden t ; Peter J . A b r a m s o n , Vice Pres ident ; George Bauer , Vice Pres ident ; J o h n 
Fry, Vice President ; M o r t i m e r Berkowitz Jr . . Vice P res iden t ; D o r o t h y M. Sheehan . S e c r e t a r y ; Edwin J . H a r r a g a n . A s s i s t a n t Secre ta ry ; Shir-
ley Co l l ins , Ass is tant T rea su re r . Copyr igh t * 1970 Unive r sa l Publ ishing and Dis t r ibut ing C o r p o r a t i o n . Published s imu l t aneous ly in C a n a d a . 
C o p y r i g h t under In t e rna t iona l , Un ive r sa l and P a n - A m e r i c a n C o p y r i g h t C o n v e n t i o n s . All rights reserved, inc luding right to reproduc t ion , in 
whole o r in par t , in any f o r m . P r in ted in the U . S . A . For adver t i s ing ra tes , apply to Adver t i s ing Manager . Control led C i r cu l a t i on pos tage paid 
at C a n t o n , Ohio. Please send c h a n g e of address not ice to G O L F D O M Maga / ine . Service D e p a r t m e n t . P.O. Box 513, Des Moines , Iowa 50302. 
T h e C o m p a n y and its subsidiaries a l so publish: S K I Magaz ine , S K I B U S I N E S S , S K I A R E A M A N A G E M E N T , G O L F Magazine, T H E 
F A M I L Y H A N D Y M A N , H O M E G A R D E N , G A L A X Y Magaz ine , Award Books , Award H o u s e Books, T a n d e m B o o k s (Un i t ed Kingdom), 
Un ive r sa l H o m e Plan Books , Voca t iona l Gu idance M a n u a l s . M a n a g e m e n t I n f o r m a t i o n and M o d e s Royale H o m e 
ca ta logue . Member s of Business Publ icat ion Audi ts , M a g a z i n e Publ i shers Assoc ia t ion a n d N a t i o n a l Golf F o u n d a -
t ion. Subscr ip t ion ra tes $4.00, Fo re ign . $5.00 per year . 



TYPE J-170W 
170 Ampere Hour Capacity 

TYPE J-190W 
190 Ampere Hour Capacity 

Join Our 
Top Threesome 

TYPE J-217W 
217 Ampere Hour Capacity 

This type one inch taller 

DON'T HANDICAP YOUR G O L F CARS. 
Use Trojan Golf Car Batteries with years of proven quality 
standard of the industry is the Trojan J-170. 
For extra rounds of golf plus extra months of service use the 
Trojan J-190 — or for the finest of all, the Trojan J-217. 

TROJAN "MILEAGE MASTER" GOLF CAR BATTERIES 

TROJAN BATTERY COMPANY • 9440 ANN STREET • SANTA FE SPRINGS, CALIFORNIA 90670 



The Club Kiltie - another ETONIC first. 
Show — and sell — your club colors! 

Now E T O N I C , world's largest selling golf shoe, will embroider your own club 
crest or insignia in full color, on handsome black or white lace-in kilties. 

Your cost, only $3.00 a pair. Y o u sell them for $5.00 a pair. Minimum order, 
20 pair. Quick delivery. 

Write for full information. Better yet, send a sketch of your club crest along 
with an order. Y o u might as well start making money on them right now! 

Isn't it just like ETONIC 
to come up with ideas like this? -ETONIC ® 

CHARLES A. EATON COMPANY • Brockton, Massachusetts 02403 
Fine Bootmakers Since 1876 
For more Information circle number 160 on card 



Here's a 
Pretty 
Profit 
Picture 

Cordo-Hyde® Golf Shoe Laces are specified by 
many leading shoe manufacturers because they are 
interested in providing the ultimate in good looks 
and long wear for their customers. 
Cordo-Hyde Golf Shoe Laces stand up to shock and 
chafe round after round — on wet fa i rways or the 
toughest rough. Stay tied, too. Available in black, 
cherry cordovan, mahogany, or white. 

Your golf products distributor carries them — 
how about you? 

US M Corporation 
Research/Systems/Manufacturing 

Boston, Mass. and St. Louis, Mo. 
For more information circle number 248 on card 
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Typical high-income producing GOLFOMAT wing in operation. 

IS YOUR GOLF COURSE A PART TIME JOB? 

will put you in business 12 months a year. . . 

Let's face it. Unless your golf course produces 
substantial income during winter months, you 
have a part time job. With the addition of a 
GOLFOMAT wing, your golf course facilities 
continue to produce a heal thy profit from 
GOLFOMAT greens fees, sale of pro shop sup-
plies, food and beverage sales—day and night, 
rain or shine—12 months a year. 

GOLFOMAT is the highest income-produc-
ing facility in which any golf course operator 
can invest. Evidence: At Lakeside Golf Club, 
Ft. Wayne, Indiana, gross revenue from the 
club's GOLFOMAT wing produces a net profit 
equal to or exceeding net profit from two outdoor 
courses. 

If you'd like to convert your golf course into 

a steady profit producing operation 12 months 
a year, the answer is GOLFOMAT. Only a 
modest cash investment is required. 

Any responsible assistant can successfully 
manage a GOLFOMAT wing and net thousands 
of dollars a month while pro-managers bask in 
Florida sand traps during winter months. 

Time is required to erect a GOLFOMAT 
wing. The time to investigate is now. 

GOLFOMAT is real golf, indoors, on world 
famous courses, made possible by computerized 
electronics and optics. Players hit regulation free-
flying golf ball, use every dub in the bag. swing 
with all the force and finesse that is required out-
doors. You've got to see GOLFOMA T to believe it. 

For complete information and financial data, write or telephone: 

Howel H. Hopson, President 

©(ay^öGmiT. 
Division of American Bioculture, Inc. 

41 WEST 56th STREET • NEW YORK, N. Y. 10019 • 212 582 -6040 
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