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Bull's Eye Putters:

Since their introduction in '56, Bull's Eye

Putters have been the overwhelming

choice of top professionals and

leading amateurs. Why? Because

Bull's Eye Putters are almost custom-

made. So there's sure to be a flange,
blade or mallet with exactly the right
grip, weight and feel for you.

Titleist Golf Ball: |
What can you say about the Rolls "
Royce of golf balls? The Titleist J
golf ball has been tops on tour "&‘5
for the past 20 years. And this %
year, our exclusive K2A

construction actually makes
Titleist better, makes it

longer. Will wonders never
cease?

Double-A Golf Glove: =
Also tops on tour since we
started making them.

Because of the non-slip grip, 44

the super-thin, hand-cut : #‘

Cabretta leather. Or maybe it'sthe :

extra elasticized backing. Orthe 8

beautiful choice of wild A : } 1

Who k o ’ L

ACUSHNET GOLF EQUIP . i
Sold thru golf course pro shops only -

For more information circle number 131 on card Ja
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: The Pargo approach to the golf car business govers With four factory distribution points and a fifty-
' the flag all the way. We start with the best gdlf car  state network of dealers, Pargo provides overnight

-~ made . .. a strong, silent electric car, with individual access to complete service facilities.
v bucket seats, dual braking system, durable fibesglass o Wi lub A
construction. For the player, Pargo is the ultimate 0 when your club considers a new golf car fleet—

in comfort and convenience. And for the club, Paggo’s :O buy, rent or lease—remember the Pargo approach.
ability to deliver round, after round, after roungd of U's your best approach, too.

cgntmuogs play daily means low operating costfand THOSE WHO KNOW GO
~}.  high profits.

COLUMBTA CAR CORPORATION

(A RUDDICK COMPANY)
. 4300 RALEIGH STREET / CHARLOTTE, N. C. 28205 / 704/586-6550

(S

J 2637 NATIONAL CIRCLE 742 FACTORY ROAD 600 NORTHWEST 11TH AVE. 1120 DE FOREST AVE.
9. GARLAND, TEXAS ADDISON, ILLINOIS HALLANDALE, FLORIDA LONG BEACH, CALIFORNIA
. 214/272-4032 312/543-3082 305/922-3448 213/435-0242

\ Some dealer areas available.

For more information circle number 253 on cavd
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This is Philadelphia’s :

N

It can’t be chopped up by spikes. Or “uglied” by :
mud and spills. But offers all the advantages of e 9
regular carpet. Plush beauty. Softness. Warmth. 24y
Easy maintenance. Plus protection against slips

and falls. It's a rugged jacquard Wilton that's woven

in any color you give us. Any of our wide-ranging .
designs. Or any design by your designer. Join the g
hundreds of clubs already enjoying our Spikeproof
Carpet in grills, pro shops and locker rooms. et 4

SEND FOR FREE CARPET SAMPLE AND BROCHURE =~

' & “‘2‘ el S
- Philadelphia Carpet Co. (Contract Division) s Pl T ~“"‘“ ""'f.-,(*"".
H Allegheny Ave. and C St., Philadelphia, Pa. 19134 i ot 2 ‘_‘:I.
1 Please send free sample of Spikeproof Carpet and i - iy
3 brochure listing clubs that use it. .-
] } ks e
? NAME i 1?;.
1 s L 2
: cLuB & T
' ".""‘.\ S
s ADDRESS : <y -
§ cy STATE ZIP 2" L T
[ S whow s
H 1 & E

PHILIDE I FHIA " “‘?“ ~$h& :\n ,v“‘ '\-c:‘"b
W h"ﬁ.-_ .

Carpet Company =+ .

Allegheny Ave. and C St., Philadelphia, Pa. 19134 yo g !



INCORPORATING GOLF BUSINESS

GOLFDOM

A PUBLICATION IN THE UNIVERSAL PUBLISHING AND DISTRIBUTING CORPORATION
FAMILY OF SPECIAL INTEREST MAGAZINES
vpd
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ARTICLES

SECOND ANNUAL MARKETING AND RESEARCH ISSUE

41 Finding Out Where Golf is Heading
Although the golf boom continues, it has become apparent that the industry is sorely
in need of statistics upon which to gauge its future growth

42 Superintendents
spent more than ever before in 1969 and are likely to exceed their 1970 budgets

for turf maternals and labor

56 Professionals
fought back last summer’'s bad weather and sales lag to top record revenues
made in 1968

62 Club Managers
do a thriving business in food and liquor sales, but 1970 budgets show that they
are still struggling with sharp increases in overhead and operating expenditures

80 1970: The Year of the Golf Car
The number of golf cars continues to rise at courses throughout the country and
sharper increases are predicted for next year

48 Automatic Irrigation: Ask the Experts (Part One) ....the Editors and Fred V. Grau
Here is a fast, easy reference to the most frequently asked questions by superintendents about
automatic irrigation

B4 Fashion = ‘FAGEE. oo vivnssiiswsoristsiosisnvstsameitessasisssssstnmesssoionnsasatisessy Jean Conlon
In 70 golf will become a fashion sport

DEPARTMENTS
14 Letters to the Editor 87 Peoplein the News 94 Advertiser’s Index
55 Coming Events 91 Classified

G D d
83 News of the Industry 92 New Products over: Designe
by Cheh Nam Low

VIEWPOINTS

19 . Swinging, Around, 'Golfl . it niuainiimmsssisnvniiasomtisisssis Herb Graffis
26 “Accent 'on’ NIBNAGOTNBNIL. . L0 istist fais st sbaavr-hus oSO el e Ken Emerson
32 Turfgrass Research Review ..............cccciiiiinicivinnincann Dr. James B. Beard

GOLFDOM, Incorporating GOLF BUSINESS, February, 1970. Published monthly January through October by Universal Publishing And
Distributing Corp. at New York, N.Y. Exccutive Offices; 235 East Forty-fifth Street, New York, N.Y. 10017. Volume 44, No. 2, Arnold E.
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David Rowan, Senior Vice President; A.H. Morse 11, Vice President: Peter J. Abramson, Vice President; George Bauer, Vice President; John
Fry, Vice President: Mortimer Berkowitz Jr., Vice President: Dorothy M. Sheehan, Secretary; Edwin J. Harragan, Assistant Secretary: Shir-
ley Collins, Assistant Treasurer. Copyright © 1970 Universal Publishing and Distributing Corporation. Published simultaneously in Canada
Copyright under Igternational, Universal and Pan-Amencan Copyright Conventions. All rights reserved, including right to reproduction, in
whole or in part, in any form. Printed in the U.S.A. For advertising rates, apply to Advertising Manager. Controlled Circulation postage paid
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tion. Subscription rates $4.00, Foreign, $5.00 per year.
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Bold Crest LD,

custom made crests emblazon the cloth of golf club members
everywhere . . . all who wear them do so with pride.

GBold Crest L.

takes the ancient gold weaver’s art into the jet age. Our three
dimensional club and tournament crests in silver and gold
bullion are interwoven with fine fabrics in your club’s own
colors; and will be worn with distinction.

Simply send us your club or tournament insignia . . . our skilled artists will
design your own crest in full color for your approval.

Join the Proud Ones...And Profit.

Gold Crest 410,

12307 Ventura Boulevard, Studio City, California 91604
Telephone (213) 877-2665 Cable Address CRESTOGOLD

Send for information about our exciting new line of crested accessories.

For more information circle number 190 on card

ARNOLD E. ABRAMSON
Publisher

ROBERT J. ABRAMSON
Associate Publisher
JOE GRAFFIS, SR.
Associate Publisher
JOHN FRY

Editorial Director

VINCENT J. PASTENA
Editor

HERB GRAFFIS
Senior Editor
PAULINE CRAMMER
Managing Editor
JEAN CONLON
Fashion Editor
JUDITH CHESTER
Editorial Assistant

Editorial Consultants

HARRY OBITZ and DICK FARLEY
Merchandising

DR. MARVIN FERGUSON
Agronomy

FRANC ROGGER!
Executive Art Director
CHEH NAM LOW

Art Director

PETER J. ABRAMSON

Vice President and General Manager

MORTIMER BERKOWITZ, JR.

Vice President, Corporate Project Development
DOROTHY M. SHEEHAN

Assistant to the Publisher

LAWRENCE MURPHY

Circulation Manager

Administration And Promotion

SOL NUSSBAUM

Production Manager
RAYMOND TAYLOR
Production Assistant

FRANK BRENNAN

Advertising Service Manager

Western Office

ARTHUR H. MORSE Il

Vice President, Western Operations
WILLIAM RUDE

680 Beach S5t., San Francisco, Calif. 94109
(415) 885-0570

Los Angeles Office

ROGER LEEN

3440 Wilshire Blvd., Los Angeles, Calif. 90005
(213) 381-7731, 32

6

GOLFDOM/ 1970 FEBRUARY

WARREN J. HEEG, JR.
Advertising Sales Manager
Eastern Advertising Office
ARTHUR MAY

VINCENT ATHERTON

BRADFORD ENGLISH

235 E. Forty-fifth St., New York, N.Y. 10017
(212) 683-3000

JOHN P, ALTEMUS

Manager, Synergy Division
Midwestern Advertising Office
ROBET R. GLENN

Manager, Midwestern Operations
RONALD D. RIEMER

RICHARD E. CAMPBELL

TOURISSE GREENFIELD

400 West Madison St,, Chicago, I11. 60606
(312) 346-0906

Advertising Representatives
METROPOLITAN PUBLISHERS
REPRESENTATIVES, INC.

Florida & Caribbean

924 Lincoln Road, Suite 203
Miami Beach, Fla. 33139

(305) 538-0436

331 Piney Ridge Road
Casselberry, Fla, 32707
(305)831-0334

Georgla

3110 Maple Drive N.E., Suite 106
Atlanta, Ga. 30305

(404) 233-5077

Canada

1255 University St., Suite 343
Montreal 2, Que., Canada

(514) B66-2551



G "

Al

- —L; . ' ‘,'-""'?.”’ i
v .\’. ' r}{‘ l R s
1" 14 aliyey N QT M

One f the strohgest prts of o eltri car
is made out of paper.

It's our exclusive two-year
warranty on all major electrical
components including
batteries. What makes it

all possible? For one, the
painstaking care and

attention to detail that goes
into each of our electric

cars. For another, the unique
electrical circuit Master
Drive. At low speeds, it taps
fifty per cent less battery
power than any other electric
car. It's one reason why
Master Drive provides greater
opera‘unO range Why battery

life is extended well beyond
two years. And why battery
charging costs are reduced.
Pretty strong story, isn't it?
Harley-Davidson Motor Co.
Inc., Milwaukee, Wisconsin.

Harley-Davidson




The Club Kiltie - another ETONIC first.

Show — and sell — your club colors!

Now ETONIC, world’s largest selling golf shoe, will embroider your own club
crest or insignia in full color, on handsome black or white lace-in kilties.

Your cost, only $3.00 a pair. You sell them for $5.00 a pair. Minimum order,
20 pair. Quick delivery.

Write for full information. Better yet, send a sketch of your club crest along
with an order. You might as well start making money on them right now!

Isn’t it just like ETONIC
to come up with ideas like this?

CHARLES A. EATON COMPANY » Brockton, Massachusetts 02403
Fine Bootmakers Since 1876

For more information circle number 160 on card



“Play AstroTurf tees.
They stay in championship condition
all season,.’ says Julius Boros.

“I’'m not one of those guys who goes
around endorsing everything that comes
his way. Especially when it comes to the
game I love—golf. That’s why I'm so
excited about the AstroTurf® tee.

“A tee’s condition can affect your
game—no matter how good a golfer you
are. And a heavily-used tee can look
like a battleground.

“But the AstroTurf tee changes all
that. I’ve given it the toughest workouts
I could think of. But its tough nylon
surface stands up to heavy tramplings—
and keeps it in as perfect shape at the
end of the day as it was at the beginning.

“Rain won’t hold up your game either,
if greens and fairways aren’t awash.
AstroTurf drains quickly. Snow won’t
turn your tee into mud. And AstroTurf
resists freezing. You can play earlier in
the spring, and later in the fall.

“Since there’s no mowing, watering,
seeding and feeding on an AstroTurf tee,
you play right through—any time,
any day.

“Best of all, you tee off where you
want to. Of course, if you hook or slice,
it’s hard to blame it on the tee. But then
golf players are creative—we’ll think
of something.

“Next time you throw your elubs in
the trunk, head for a course with an
AstroTurf tee. It will help your game.

It is one of the most significant advances
in recent golf course construction.”

For a list of installations near you,
and information about where to buy
AstroTurf, write: Monsanto Company,
Dept. 330, 800 North Lindbergh Blvd.,
St. Louis, Missouri 63166.

Watch the Monsanto Open

Saturday and Sunday, March 14 and 15.
Check your newspaper for

time and channel.

For more information circle number 234 on card 1 FATION SURFACES 8
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