The New Titleist
with K2A Construction

Outperforms, outdistances the competition. Legally.
Through its unique, exclusive new K2A ballistic design.
We've tested it on the 1968 Tour. With the touring pros

and top amateurs. Result? Even more of the nation’s top
golfers have switched to this new Titleist.

And it’s a safe het when the pros switch, so will the public.
This puts you, as a club pro, in the winner’s circle. You've
got the name Titleist going for you. Exclusively. And all
the excitement and interest in the new K2A process will
result in more golfers than ever hefore moving up to new
Titleist — and that means more husiness for you.

You. .. and you alone . . . benefit from every ad we run,
too. In major metropolitan newspapers across the
country, leading national consumer publications and golf
magazines. And we’re giving you this colorful new display-
dispenser for your shop. Ties right in with the advertising.

Titleist plus K2A . . . is there a better reason for your
customers to move up? Everyhody loves a winner.
Sold thru golf course pro shops only.

ACUSHNET SALES COMPANY
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There are two professional circuits in golf.

One is inside this electric car.

It's a revolutionary new years. Lowers charging costs finest electric golf car from
electrical circuit. We call it at the same time. And because the Harley-Davidson dealer
Master Drive. It taps fifty it's a pro, we'll back it with a in your area. In your choice
percent less battery two-year warranty on all of either tiller or popular
power at low speeds. All other electrical components steering wheel models.
electric cars draw full power including batteries. That's Harley-Davidson Motor Co.,
at all speeds. Master Drive a lot of warranty. But then, Milwaukee, Wisconsin.
provides up to fifty percent it covers the only pro on the

more operating range. Extends electrical circuit. Get the full L

battery life well beyond two story on the world’s Harley-Davidson

@ For more information circle number 13 card For more intc




Who says a clubhouse floor has to

be cold, drab and slippery?

Mail coupon for free carpet sample and
list of clubs using our Spikeproof Carpet.

Philadelphia Carpet Co.
Allegheny Ave. & C St.
Philadelphia, Pa. 19134
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|
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I Please send a free sample of spikeproof carpet, and bro
| chure. No obligation, of course.
|

|

|

|

I

Name
Club__
Address____
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PHILKI )ELPHIA

(Carpet Company
Philadelphia, Pa. 19134

Allegheny Ave. & C St.,

Not Philadelphia. Our Spikeproof C
where you once wouldn't put carpet. Grills. Pro shops.
Even locker rooms. And brings many good things with
it. Softness. Warmth. Luxurious beauty. Easy mainte-
nance. Protection against slips and falls. Years and
years of it.

That's because rugged Philadelphia jacquard woven
Wiltons are made for muddy spikes. Custom woven in
any colors you submit...in designs from our library
(theindustry’slargest) oryourown
designer’s creation. Hundreds of
top clubs already enjoy our Spike-
proof Carpet. Yours can too.

irpet goes in places
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Come April, there you are on the first tee, surrounded by blue sky, green grass,
budding trees, gentle winds, and to add the touch supreme—red bunkers

21 You Were There . . . What Does It Mean? By Herb Graffis
32 Golfwear Forecast White on White By Barbi Zinner

Textured fabrics make white come alive: a new look on the nation’s courses
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44 Wife in the Pro Shop? You Bet!
Pros agree it's a definite asset to have a woman in the shop, but it’s more than
Jjust an asset when that woman is the pro’s wife
54 Summer Help Wanted By Joe Doan
63 Carpet Magic for the Club

Buying Carpets represents a major expense, which could become a major headache
if proper selection is ignored
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Wherever golf is played . ..

Par Aide Utility Benches are ideal for locker

room and golf course use. End frames are cast of

high grade non-corrosive aluminum alloy. Wide
choice of end frame colors. Seat boards are made
of 14" x 3%"” Grade “A” treated redwood. High
impact—spike resistant plastic covering on
boards is optional.

PAR '

\AIDE/

FOR COMPLETE LINE OF PAR AIDE GREENS
AND TEES EQUIPMENT— WRITE FOR CATALOG

PAR AIDE PRODUCTS COMPANY
296 NORTH PASCAL STREET e ST. PAUL, MINNESOTA 55104

For more information circle number 244 on card
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Ideally suitable

We are extremely interested in Dr.
Beard's discussion of Santa Ana ber-
muda-grass which he covered in his
June, 1968 Turfgrass Research Re-
view. It would appear from its adap-
tion and characteristics that it would
be ideal for our course.

We planted 328 on the greens,
fairways and tees in 1965. The
course and tees are still in excel-
lent condition, but the fairways have
deteriorated badly due to a compara-
tively high salinity in our irrigation
water. Where we have good drainage
328 appears to be the answer. In
swales, where there is a tendency
for the salt to leach out, there are
too many bare spots. A more salt-
tolerant grass is badly needed. South
Texas common bermuda will appar-
ently live in this area, but certainly
does not flourish.

We are in the process of building
a par-three course and have an 18-
hole course on the drawing board.
It would be greatly appreciated if you
would advise what companies are
handling this grass.

A. A. McFadden
Valley Inn & CC
Brownsville, Tex.

Editor’s note: Dr. Beard recommends
that you get in touch with your state
agricultural experiment station so that
you can get turfgrass evaluation under
Texas conditions.

Aerator not Aerifier
In your recent issue of GOLFDOM,
there is a very interesting article en-
titled, ‘“Mergers—A Sign of the
Times."" However, there is one error
we would like to point out to you. In
mentioning the Jacobsen-Rogers mer-
ger, you use the word '‘aerifier’’ to
describe one of their aerating tools.
The *‘Aerifier’’ is manufactured only
by West Point Products Corp. The
word ‘‘Aerifier’’ is acopyrighted trade
name and applies only to our equip-
ment. The generic term is '‘aerator.”’
(Mrs.) E.A. Hulshouser
West Point Products Corp.

Editor's note: Our apologies to West
Point. “Aerifier’’ is indeed theirtrade
name.

the

most
Important
word

In

golf

Nothing gives that all im-
portant “feel” better than
leather—demand the finest
—the all new LAMKIN one
piece slip-on leather panel

1007550504

R

grip made exclusively for

and sold only by your golf
professional.

The only patented grip in
the world — soft, pliable
yet firm and its permanent
tackiness prevents slipping

in all kinds of weather.

This is why the leading
money winning professionals
prefer leather—so why set-
tle for less when the best is
now available to you through

PECOOS'SS LVd

HIHLVET INIONFO

¢

your pro shop.

Golf better
with LEATHER

| &

LEATHER COMPANY
Chicago, Illinois 80622

THE WORLD'S LARGEST MANUFACTURER
OF LEATHER GOLF GRIPS

For more information circle number 274 on card



TYPE J-170W
170 Ampere Hour Capacity

TYPE J-190W
190 Ampere Hour Capacity

...Join Our

217 Ampere Hour Capacity
This type one inch taller

Top Threesome

DON'T HANDICAP YOUR GOLF CARS.

Use Trojan Golf Car Batteries with years of proven quality —
standard of the industry is the Trojan J-170.

For extra rounds of golf plus extra months of service use the
Trojan J-190 — or for the finest of all, the Trojan J-217.

TROJAN “MILEAGE MASTER’”’ GOLF CAR BATTERIES

TROJAN BATTERY COMPANY « 724 EAST 61st STREET » LOS ANGELES, CALIFORNIA 90001

For more information circle number 195 on card
For more information circle number 273 on card ’



Take the comfortable approach...
the new Westinghouse electric golf car.

Tour the course in comfort in the new quick and easy, and the oversized This powerful little pro is as easy 0"
Westinghouse Model 435 golf car. Its  tires hug the turf like a sports car. take as a gimme putt. For more infor--
powerful traction rated 4%2-hp motor Starts are smooth and jerk free. mation, write Westinghouse Electric

flattens out the hills. You sit on extra-  There are lots of other par-breaking Corporation, Electric Vehicles Dept.
comfortable, full-width, adjustable features too: the body panels bolton, 9557, Box 868, Pittsburgh, Pa. 15230.

cushioned seats. Clubs are safely for easy replacement or maintenance. s-3mazs
stored in an'upright rack. Steeringis  You get a reliable automotive-type
p i _ differential, pedal-operated service

brake and handset parking brake.




MEN'S 782
Black Embossed Cawhide '
and White El Paso Corfam

MEN'S 882
Ail Black Embossed

MEN'S 978

Handsgwn
Veal Uppers
$35.00

B MEN'S 282 EN'S 414
.“M#(:::u c;[;b.::m Green Embossed Cowhide

and White £ Pass Corfam™
$35.00

MEN'S 33¢
Brown Babdy Gater
Cartam™ 204 Calfskia
$31.50

Y 5

’gﬁ“" TS 1365

MEN'S 831
Black Baby Gater
Corfarm™ 2d Caifskin
$3150 .

-3

MEN'S 714
Black & EI Paso
White Corfam®
$31.50

LADIES' 16
“Yellow & White
Poromeric Upperst

$18.50

MEN'S 124
Gold & white* LADIES' 46
$29.95 All White

Paromeric Upperst
. $19.50

MEN'S 463 .
Al 'cil::
£l Pase Corfam® g
LADIES' 66 « LADIES’ 26
$29.85 Paychedelic Red & White Piychedelic Green & White
hu-;‘n; slam' Poromeric Uppers!

, $1850

MEN'S 624
Burgundy & White®
$29.85

MEN'S 763

Black Baby Gator Corfam™

and El Pass White Corfam™
$29.95

*Baby Gator Cuf;l" and €l Paso Corfam® 1 Poromeric uppers are. weathesprost

Ask your local Pro to show you our complete line of men’s and ladies golf shoes . . . or mail orders direct with the name and address of your Pro and club to:

THE PRO-SHU GOMPANY, F.0. BOX 174, IIAHHISHIIH[i PENNSYLVANIA 17105
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