ACUSHNET GOLF EQUIPMENT

Sold thru golf course pro shops only

Acushnet introduces its 1. Alot of golfers prefer 2. Our L-shaped putter

new Bull's Eye L-Shaped an L-shape to center- sits beautifully, soles
Flange Putter for the shafted putter. Simple perfectly. Gives you
following reasons: as that. great confidence.

For more information circle number 131 on card

3. And this new putter
just might be the
change you need.
Might even get those
yipps out of your
putting game.
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“How we tightened up for the State  _
PGA Finals” ;

BY STERLING HAMILTON >y
Superintendent, Crystal Lake Country Club, lllinois




We are pleased to have the Illinois State
Senior PGA event at Crystal Lake
Country Club. The present course was
established in 1928, and covers 140 acres.
There are some fine golfers in this group
and our whole team gives special atten-
tion to preparation for this tournament.

We like to give these pros the best
possible playing conditions. While our
eighteen is kept at a high level all the
time, we start three weeks ahead of this
event to tighten up even more.

We let the roughs of chewing fescue
and blue grass get high—and bring the
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fairways down gradually; lower than
normal. The fairways are bluegrass and
are now watered for the first time. Our
Cast Iron Pipe system gives us perfect
control and dependability in our water-
ing program so we get exactly the results
we want.

Our greens are C-15 and we make
them faster for this event by brushing
up with a mower set slightly lower.

We're very particular in our fertilizing.
I like to keep a regular schedule with not
too much on the greens each time. In
other words, I keep the turf a bit on the

This series is sponsored by the
Cast Iron Pipe Research Association.

Cast iron pipe is preferred for the irrigation systems of golf courses
throughout the country. Its superior strength, corrosion-resistance, quick-
handling push-on joints and easy tapping, plus its recognized long life,
have made it by far the smartest investment your club can make. For helpful
tips on golf course irrigation, send for our free fact-filled 20-page booklet.

hungry side with more frequent but less
heavy applications.

We are blessed with a fine loam soil—
some of the finest seen by Scottie Stewart,
who engineered our new cast iron pipe
irrigation system. Our course takes ad-
vantage of the gently rolling country-
side of this northern Illinois area, located
about 45 miles northwest of Chicago.

We have an ample water supply—a
well and a 114-acre spring-fed lake. My
watering program calls for forty minutes
on the greens in the still of the evening.
I prefer to keep the greens a bit on the
hard side.

The watering of the fairways is pro-
grammed to avoid any moisture stress,
yet it’s not done too frequently or heavily,
as this would cause the soil to stay wet
too long.

We're very happy with our new Cast
Iron Pipe system—and especially value
its ruggedness in this northern area,
where I know heavy freezing has caused
problems with some other types of pipe.
With this irrigation system we expect to
have top playing conditions for our
members and the special tournament
events which we have.

Nothing serves better than

CAST IRON PIPE

@ THE MARK OF PIPE THAT LASTS OVER 100 YEARS

CAST IRON PIPE RESEARCH ASSOCIATION
Suite 323 « Executive Plaza East, 1211 West 22nd Street » Oak Brook, lllinois 60521
An association of quality producers dedicated to highest pipe standards through a program of continuing research

For more information circle number 215 on card



Who says a clubhouse floor has to
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be cold, drab and slippery?

Mail coupon for free carpet sample and

list of clubs using our Spikeproof Carpet.
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| Philadelphia Carpet Co.

| Allegheny Ave. & C St.

: Philadelphia, Pa. 19134

| Please send a free sample of spikeproof carpet, and bro-

| chure. No obligation, of course.
| Name

I ciub

| Address
|

L

PHILEDELPHIA

Carpet Company
Allegheny Ave. & C St., Philadelphia, Pa. 19134

Not Philadelphia. Our Spikeproof Carpet goes in places
where you once wouldn't put carpet. Grills. Pro shops.
Even locker rooms. And brings many good things with
it. Softness. Warmth. Luxurious beauty. Easy mainte-
nance. Protection against slips and falls. Years and
years of it.

That's because rugged Philadelphia jacquard woven
Wiltons are made for muddy spikes. Custom woven in
any colors you submit...in designs from our library
(theindustry'slargest) oryourown =
designer’s creation. Hundreds of

top clubs already enjoy our Spike-

proof Carpet. Yours can too.

n every proven fiber including wool, nylon,
nd Herculon® oletin
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Club managers hit with tough charges

It would seem unnecessary to defend the honesty
and integrity of a profession that has devoted itself
to service and “‘customer’’ satisfaction for nearly 200
years in this country alone. Yet, a national magazine
has cast doubt on the ethics of over 5,000 profes-
sional club managers. In so doing, it has also laid
open to question the operations and policies of an
equal number of private and social country clubs by
descending to vague generalities and unsupported
allegations, all of which we believe to be untrue.

Any club member who reads “The Wedding
Racket” by Peregrine Pace (Mrs. Kendall Stebbins
Bryant) in the June 10th, 1969, issue of Look Maga-
zine may feel justified in looking askance at his
club’s manager. In this article, under the blurb,
“Grafting club managers would put a Chinese war-
lord to shame,” the article states:

“Most club managers are such artful grafters
they would make an old Chinese warlord cut off his
queue in shame. I suppose they consider themselves
underpaid. In any case, they are exposed to tempta-
tions to ‘get theirs’ as fast as possible. They take
graft from every firm that hopes to get, or keep, the
club’s business. Their greatest sources of cash com-
missions are the liquor distributors and their sales-
men.

“A ‘wrapped’ bottle is something you must never
let a club manager put over on you. .. And don’t let
him suggest the brands of champagne and liquor
for the party... You tell the club manager what
you want served, and instruct him to close the bar
on the last note of the music . . .

“Get your own florist and don’t tell the club man-
ager his name...And never let him suggest an
orchestra. That’s worth a 15 per cent commission
to him.”

Gorrpom deplores this “broad brush” approach in
critical writing, particularly when it jeopardizes the
reputation of an entire profession. It would be naive
of us to deny the possibility that among such a large
professional body some individuals are involved in
unethical practices, but generally we have found in
our 42 years of experience that club managers are
as honorable a group as any.

If someone has discovered that certain members of
the profession are engaged in unethical activities,

the proof of their behavior should be presented to
the appropriate officials so that they may take action
against the offenders. But simply indicting thou-
sands, perhaps, upon the misbehavior of a few—and
without supporting the accusations—constitutes a
smear rather than a constructive, responsible piece
of criticism.

Individually, professional club managers hold
rigorously to a strict code of ethics; collectively,
the Club Managers Assn. of America polices it care-
fully. It reads, in part:

1. We will uphold the best tradition of club

management through adherence to sound business

-principles, and will assist our club officers to se-

cure the utmost in efficient and successful club

operation.

2. We will consistently promote the recognition

and esteem of club management as a profession,

and conduct our affairs in a manner to reflect

capability and integrity . . .

5. We will not permit ourselves to be subsidized

or compromised by any interest doing business

with our clubs . . .

8. We deem it our duty to report to lotal or na-

tional officers any willful violations of this code. . .

The 42-year-old professional association numbers
among its membership the managers of nearly every
major, bona fide, private country club. In addition to
their code of ethics, club managers attend summer
workshops in food and beverage, personnel and
property management, marketing, executive de-
velopment and financial management.

Held in major university centers across the coun-
try, the educational program has set the standards
for the hospitality industry. Indeed, a degree in club
management is offered at several colleges.

Partly because they have set such high education-
al and moral standards and partly because they are
simply dedicated and hard working professionals,
club managers as a group rank in the top 5 per cent
income bracket—hardly the type to “‘consider them-
selves underpaid,” or to be tempted to ** ‘get theirs’
as fast as possible.”

The most serious charge in the article is that club
managers—or at least ““most club managers”—ac-

cept graft, particularly from liquor distributors and
continued on page 12
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TYPE J-170W
170 Ampere Hour Capacity

TYPE J-190W
190 Ampere Hour Capacity

...Join Our

217 Ampere Hour Capacity
This type one inch taller

Top Threesome

DON'T HANDICAP YOUR GOLF CARS.

Use Trojan Golf Car Batteries with years of proven quality —
standard of the industry is the Trojan J-170.

For extra rounds of golf plus extra months of service use the
Trojan J-190 — or for the finest of all, the Trojan J-217.

TROJAN “MILEAGE MASTER’”’ GOLF CAR BATTERIES

TROJAN BATTERY COMPANY ¢ 724 EAST 61st STREET « LOS ANGELES, CALIFORNIA 90001

For more information circle number 195 on card



LAHER MASTERPIECE IMPERIAL 400 MG

NUMBER ONE IN ELECTRIC
GOLF CARS

To experience the smoothest, quietest,
most stable, riding golf car, you must
drive the four wheel MASTERPIECE
IMPERIAL 400 MG or the three wheel
MASTERPIECE DE LUXE 6-200 MP.

Exclusive dual semi-elliptical independent
fronf wheel suspension. Direct coupling of
motor to differential, eliminating loss of
power to rear wheels. Contour bucket seats
and finger tip controls. Automatic four
speed forward shift control. Hinged tip-up
body for maintenance ease.

LAHER SPRING & ELECTRIC CAR CORP.

2615 MAGNOLIA ST. OAKLAND, CALIF.
P.0. BOX 731, NEW ALBANY, MISS.

I

LAHER

MASTERPIECE DE LUXE 6-200 MP



