
Celebrities make the scene 

clothes—sort of paraphrase the 
style—in order to be as up-to-date 
as possible. But keeping glamor-
ous is their main objective. Prom-
inent among our distaff members 
are Rita Hayworth and Greer 
Garson. 

"Going back maybe 15 or 20 
years, there were very few coun-
try club pro shops that carried 
much merchandise exclusively for 
women. But today unless you 
cater to women golfers, you are 
passing up one of the greatest 
profit producers there is. 

" I carry a tremendous variety 
of ladies' wear and I am always 
looking for more. There is a 
dazzling display of ladies' hats at 
every conceivable vantage point 
in our shop: also blouses, capri 
pants, bermudas, skirts and 
sweaters. Anything we can find 
that's unusual, we'll put among 
the ladies' display, because it 
draws the attention of both 
sexes." 

Continued from page 27 

"Do many of them," the writer 
asked, "have a taste for sharper 
colors, louder colors?" 

"Most of the men stars play 
down their dress a little," said 
Mac. "Widmark, Peck and O'Con-
nor are probably the most sedate. 
Greco and Morse like colors that 
have authority. They avoid gaudi-
ness and wear only very attractive 
clothes, and they are most partic-
ular when it comes to their golf 
clothes." 

When asked if entertainment 
celebrities as a class are loyal to 
the pro shop of their club, Mac 
said: " I am happy to say that most 
of them are here and I think they 
would all like to be at any club 
they might belong to, at least as 
long as they like their pro and if 
he's on the job as much as pos-
sible. Of course this goes for 
members anywhere. It is always 
up to the pro, I believe, to main-
tain a warm and friendly relation-

Continued on page 93 

At top, clothing display at the shop. Bottom left, Mac Hunter (right) and 
rtis father, Wi l l ie. At right, Mac Hunter wi th a customer. 

ELEGANCE 
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QUALITY A N D DESIGN 

F E A T U R I N G F A S T S E R V I C E T O 
THE TRADE FOR OVER 2 5 YEARS 

WRITE FOR CATALOG 9 6 8 

S P O R T S A W A R D S COMPANY 
4351 Milwaukee Ave. • Chicago. III. 60641 
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HOW TO MAKE 
MORE MONEY 

Everyone knows the secret of greater 
profits, right? Sure, stay open as long 
as possible, but cut down on man-
power. Sound impossible? It 's not. 

Let's take your driving range. Does 
it have a ball-vending machine? It 
should. No attendant necessary, and 
your range will make money for you 
at all hours. 

Are these machines expensive? Not 
at all. Venzke Vendors come in two 
models, the $745 quarter-operated 
mode l , and t h e $ 1 1 9 5 do l l a r -b i l l -
operated model. We will even finance 
your purchase. And guarantee the 
machines for five years! 

What more can we say? Except wri te 
or cal l us fo r l oca t i ons of Venzke 
Vendors near you. Seeing is believing. 

READING GOLF, INC. 
300 Spruce St., Reading, Pa. 19602 

215-372-5185 

For more information circle number 225 on card 
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by the CMAA in the area of club 
taxation. 

When the voting had been re-
corded, our new president was 
H. Alton Owen, Jr., of the Harbor 
View Club, New York City. Vice 
President was William A. Tucker, 
Fort Lauderdale Yacht Club, Fort 
Lauderdale, Fla. Our new secre-
tary-treasurer was David Ripper, 
Detroit Club, Detroit, Mich. New 
Directors were: Lloyd Weber, 
Mayfield CC, Cleveland, Ohio; 
Josef Auerbach, the Wichita CC, 
Wichita, Kans.; Nick McGowan, 
Sparrows Point CC, Baltimore, 
Md., and Irving Kingsley, the 
Bel-Air CC, Los Angeles, Calif. 

The morning business activities 
were followed by the noon recep-
tion and the closing luncheon. 
Dr. W.E. Thorn, a Baptist minister 
from Wichita, Kans., provided 
both humor and religious guidance 
at our noontime repast. 

Following luncheon, a pension 
panel was conducted by Earl 
Whitney, our insurance advisor 
and Mr. Janetatos, our counsel. 

Saturday evening was marked 
by the formal reception and for-
mal dinner-dance with its intro-
duction of the new officers and 
directors for the coming year. 
President Joseph Donoghue of the 
Losantiville CC was presented 
with a gift from the membership 
as our outgoing president. 

Sunday was complete with the 
farewell buffet breakfast, and at 
9:30 A.M. the new board began 
its first meeting. At 12:30 they 
were joined by the distaff side in 
the traditional luncheon honoring 
the board, the officers and their 
wives. Also, honors and thanks 
were heaped on general chairman 
and past president John Outland 
of the Dallas CC who had done 
such a magnificent job of con-
ducting the conference. 

Mr. Outland was high in praise 
of his marvelous committee men 
and women as well as those per-
sons who had done such an out-
standing job in the areas of Hospi-
tality, Food, Entertainment, 
Housing and Transportation. 

Now our thoughts leave Dallas; 
we think of 1970 where we will 
meet in San Francisco in February 
of next year. So we say, "Good-
bye Dallas . . . Hello San Fran-
cisco . . . see you all soon." • 

rinest Resale 
Equipment 

FREE 1969 WHOLESALE 
CATALOG NOW AVAILABLE 

UPON REQUEST 
1117-46th Avenue 

Rock Island, III. 
AC 309 788-8461 

For more information circle number 264 on card 

Free Catalog 

NEW GOLF BALLS 
I d e a l f o r 
RANGES 

COUNTRY CLUBS 
HI or 

MIXED COMPRESSION 
(RED STRIPE ONLY) 

MIN. 12 DZ DZ. $2.40 

PERSONALIZED 
MIN. 24 DZ. DZ. $2.65 

Pr ices Net , & F.O.B. 
f ac to ry 

WITTEK Golf Range Supply C o . , I n c . 
3 6 5 0 A V O N D A l l • CHICAGO, ILLINOIS 6 0 6 1 8 
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Put LIQUID LUSTRE' 
Golf Ball Washer in 
Your Ball Washers 

COSTS AS LITTLE 
AS 2C PER WEEK 
PER^VASHJE 

• Keeps ( o l f b a l l } spark l ing whi te 
• Pays off in player sa t i s fac t ion 
• Helps stop rus t in w a s h e r s 
• No unpleasant odor—ever ! 

Order from your Dealer or write direct 
D B A P R O D U C T S CO., I N C . 

22 Skokie Hwy Lake Bluff. III. 60044 

more information circle number 168 on card 

CMAA: Highlights 

Continued from page 68 

ially this year, where a "one-foot 
bookshelf" had been prepared by 
Gwynn Fletcher of the CMAA, 
was the Book Mart. The top book 
in this area, of course, is "Private 
Club Administration" which is the 
official publication of the CMAA 
for both managers and club of-
ficials. Any club which is without 
this publication in its reference 
library can consider itself short-
changed, for it is rapidly becoming 
the bible of the club industry. 
Inquiries can be made to the 
CMAA national office. 

During the period the Training 
Aids Center was open, other ac-
tivities were in full swing in many 
sections of the Statler-Hilton Ho-
tel. At 11:45 A.M. a reception 
was being held prior to the 
"Light" Lunch, which featured 
John Watson, a renowned light-
ing engineer who gave a talk and 
slide presentation of lighting ef-
fects for both indoors and out. 
During the luncheon, the CMAA 
also honored its past presidents, 
charter members and 25-year club 
members. 

By Saturday, February 15, the 
conference began with Jack Jane-
tatos of the Baker and McKenzie 
law firm in Washington, D.C., 
speaking at the management 
breakfast. Mr. Janetatos gave in-
formative and enlightening tax in-
formation and changes as they 
related to clubs in general and 
solicited questions from the audi-
ence which he intended to answer 
later in the afternoon. 

At 9:30 A.M. the final business 
and voting session was con-
ducted, by-law changes were dis-
cussed and awards made to vari-
ous individuals. After the voting, 
Jack Janetatos returned to the 
rostrum to answer the earlier 
questions while the votes were 
tallied. Mr. Janetatos gave some 
information and directed those of 
a more complicated nature to 
legal counsels back at home clubs. 
Mr. Janetatos also told the persons 
in attendance of the importance of 
the recent position of the CMAA 
in relationship to the NCA and 
how clubs must unite behind the 
NCA to continue the work begun 

NEW! Super Durable 
GOLF BALL 

The bal l w i t h t h e 180-ho le 
guarantee by ZIPP0. Meets al 
U.S.G.A. Specifications. 
Your company logo, product 
insignia, lodge or club em-
blem imprinted in color with 
lot orders of 1 gross or more. 
Write for details and prices. 

BIG PRO 
DISCOUNTS 

HOLE-IN-ONE 
TROPHY 

Immortalize that HOLE-IN-ONE. Mount 
the real "H0LE-IN-0NE" golf ball on 
gold claws mounted on walnut base 
with engraving plate. 
XPW-4-5 (Ball not included) $5.95 

Write today for FREE Colorfully 
Illustrated Catalog. 

T H E T R O P H Y & M E D A L S H O P 
4 5 6 0 N . W e s t e r n A v e n u e 

C h i c a g o , I l l i n o i s 6 0 6 2 5 
P h o n e : Area C o d e 3 1 2 / 2 7 1 - 7 6 0 0 

For more information circle number 135 on card 



Celebrities make 
the scene 
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ship with all his members. It is 
not up to them to court him; the 
percentage of his members who 
buy their golf equipment in his 
shop is a reliable measure of his 
ability and personality." 

It is, Mac believes, a pro's abili-
ty to please, or at least get along 
with the difficult members, that 
separates the men from the boys 
in the ranks of professional golf-
ers. " In this regard," he said, 
" I place great stress on caddie 
discipline. We have only trained 
caddies—both as to manners and 
golf knowledge—around here. My 
son, Mac, Jr., who is 12, likes to 
caddy and carries frequently for 
Andy Williams and Jim Backus." 

Entertainment people get to play 
with the great golfers more often 
than most people, not only be-
cause they are so often asked to 
perform as a team with golf pros 
in various charitable angles of 
tournaments, but because their 
fame give them entre to the 
champion golfers. 

Playing with the top golfers, 
as well as the additional exposure 
to the public and to the keen 
golf sense of the galleries, causes 
them to be very conscious of the 
quality of their golf game. There-
fore, not wishing to look like a 
hacker out there impels them to 
take lots of golf lessons and as-
siduously practice what they have 
been taught. As a result, most of 
them are very good on the course. 

" I have a few rules I would 
recommend to all pros: Stock a 
great many staples; by that I mean 
articles that are well accepted by 
golfers and are continuously ad-
vertised by the manufacturers. 
Advertising is irreplacable when 
it comes to establishing products 
and is the biggest single aid to 
sales in pro shops. There is no 
question about it. It is hard to 
sell a product without a demand 
and easy to sell it with a de-
mand, and the best way to create 
a demand is to use advertising and 
exploitation to keep your product 
in front of the public." 

One should, according to Mac, 
always stock some low-end lines, 

a medium-priced line and, finally, 
a high-priced line, that you can 
guarantee to be of the very high-
est quality. The latter is especial-
ly important around his shop be-
cause he has so many members 
who want only the finest mer-
chandise in whatever they buy, 
whether it's clothes, watches, 
cars or golf equipment. 

Shoes are costly inventory; 
therefore, he advises picking out 
perhaps two of the famous lines 
and stocking in a full run of sizes 
to satisfy discriminating custom-
ers, then buy a few lower-priced 
lines that you can fit off these 
staples. 

" U s e the same stretegy when it 
comes to bags," he said, "but be 
sure that you have a wide range 
of colors and styles. This is one 
item of merchandise that people 
never hold back on when it comes 
to brilliant colors. And they'll go 
out of their way anytime to get 
the style they prefer. 

"Golf balls are the bread and 
butter of your business and gloves 
are the cake. Have all brands of 
balls displayed, even though you 
are partial to some. A couple of 
lines of gloves are enough, but 
have them in all possible sizes, 
colors and types. 

" S t o c k as many brands of golf 
clubs as you can possibly afford 
in all the swing weights, balances 
and shafts—a full range, in other 
words. I only deal in pro-line 
clubs and pro-line balls. I'll al-
ways let people try clubs. I feel 
that every prospective purchaser 
should hit some balls with the 
clubs they think they prefer be-
fore they buy them. I know I 
wouldn't buy a set of clubs un-
til I had tried them and I can't 
fairly expect any different from 
my customers. I carry break up 
sets for the women, but not for 
the men. I take used clubs as trade-
ins; it's necessary. 

Mac is a strong believer in dis-
play. "Display," he said, "is a 
major component of anyone 's 
successful shop, whether you're 
aiming your appeal at women, 
men or children, or all three. You 
should be constantly changing 
your display to keep giving the 
shop a fresher look. To be effect-
ive at display you must always be 

watching out for what is new and 
then test with display. 

" T h e biggest appeal that a golf 
pro shop has to sell is service. If 
you don't sell service consistently 
and successfully you're never go-
ing to sell yourself, which is vital-
ly necessary to put your shop 
over. With service you have to 
have the inventory and the per-
sonnel to go with it and all must 
combine harmoniously. In this 
connection attractive women em-
ployees must be considered a 
definite asset to a golf shop. They 
are pleasant as a rule, they simply 
love to keep the merchandise and 
the shop clean and they have a 
knack for colors and styles in 
clothes. Where my personnel are 
concerned—both sexes—I insist 
that they be clean, polite and 
prompt in their work habits, and 
that they always find something 
useful to do on their own without 
me having to stand over them. 

"You might ask in regard to this: 
'Doesn't everyone?' and my an-
swer would have to be: 'No, 
not a lways. ' " • 

There are 101 reasons 
why a Cyclone 
Lawn Spreader is 
your best buy! 

When you select a Cyclone, you are getting the 
benefit of 101 years of broadcast spreading 
equipment k n o w - h o w . . . experience that has 
made Cyclone the first choice of professional 
tur f men. 
• Broadcasts material accurately—evenly 

• Stripe-free performance 

• Ruggedly built for years of service 

Ask about the other Cyclone models 
that are ideally suited for golf courses. 

THE CYCLONE SEEDER CO., INC. 
Dept. 60-4, Urbana, Indiana 4 6 9 9 0 



N E W P R O D U C T S 
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classification of buyers. A specific 
spiral stripe combination is assigned 
for each of three categories. Golf 
courses and country clubs have been 
assigned red with a spiralling white 
stripe. 

Circle No. 1 1 0 on reader service card 

The J.J. Dill Company makes Snow 
Mold-X, a granulated fungicide con-

taining Mercuric Chloride and Mer-
curous Chloride for protection against 
snow mold. It is applied with a fertil-
izer spreader at eight pounds per 
1,000 square feet. Prices for number 
48 bags are: 1 to 9 bags, $.49 a 
pound; 10 to 19 bags, $.485 a pound; 
20 or more bags, $.48 a pound. 

Circle No. I l l on reader service card 

SOIL 
UNDER GOOD TURF THERE MUST BE GOOD SOIL 

To obtain a healthy and durable turf, the proper foundation is 
required—a foundation of carefully selected and processed soil 
materials, supplemented with periodic topdressing. Maximum 
turf growth, durability and desired drainage are best achieved 
when soils are shredded to the desired texture, and are uniformly 
blended, thoroughly aerated and screened. 

Lindig Shredder/Screeners, with exclusive hi-speed hammermill 
shredding economically prepare your soil materials. And only 
Lindig offers Screener Attachments that mount directly on the 
shredder. No need for an extra power unit. Your Lindig Shredder/ 
Screener is one fully mobile unit. 

Easy to use and easy to move, there is a Lindig with the feed, 
capacity and discharge capabilities your operation requires. 

Lindig Earth Processing Equipment with 
capacities from 4 to over 200 cu. yds. 

DT-15 

L-25, L-40, L-60 

Write for Lindig Catalog 

KM-10 
M A N U F A C T U R I N G C O R P O R A T I O N 
1875 West County Road C • St. Paul. Minnesota 55113 

(612) 633 3072. Cable: LINMANCO 

Beaird-Poulan, Inc., has the 100 
Series Wright Blade saw. It is a re-
ciprocating blade that saws like a 
conventional hand saw, but at 7 ,000 
strokes a minute at top speed. It can 
be used to cut small brush, logs, lum-
ber or tree limbs because the stroke 
is 1 - 7 / 1 6 inches long. If the saw is 
dropped or put down with the engine 
running, the automatic centrifugal 
clutch disengages the blade and it 
stops. 

Circle No. 1 1 2 on reader service card 

Atlantic Golf Equipment Company 
makes the Picker Power Pak, a golf 
ball picker and power unit. The picker 
can be adjusted to eight different 
heights, depending on the terrain. 

AGRI-SYSTEMS 
OF 

TEXAS, Inc. 
DR. MARVIN H. FERGUSON, President 

GOLF COURSE 
CONSTRUCTION SUPERVISION 

IRRIGATION SERVICE 

CONSULTING SERVICES 

SOIL TESTING 
FOR 

GOLF GREEN CONSTRUCTION 

Write To: or Call: 
Box 3 7 5 7 

Bryan,Texas 
77801 

713 

823-5551 

For more information circle number 279 on card For more information circle numbei 259 on card 

TURF 



The picking sections are 25 inches 
wide and follow the contours of the 
ground. Two picker models are avail-
able: the Junior Picker with three sec-
tions and an overall width of 6 feet 4 
inches and the Senior Picker with five 
sections and an overall width of 10 
feet 7 inches. Units are availabe with 
the Power Pak. 

Circle No. 113 on reader service card 

Sod-Master manufactures a turf aer-
ating machine called Sub-Air. New 
features includea larger engine, heav-
ier gear case, swiveled rear wheels 
and improved controls. Three parallel 
mounted blades at the rearof the ma-
chine penetrate seven inches below 
the turf; the oscillating blade move-
ment produces a til l ing action which, 
according to the manufacturer, loos-
ens the sub-soil to permit deeper 
penetration of moisture, oxygen and 
fertil izer below the thatch. 

Circle No. 114 on reader service card 

Container Development Corp. has 
added a colored set of tee markers 
molded of fiberglass to the 1969 line 
of Lewis Golf Course Equ ipmen t . 
Called Tee Marx, the markers come 
in red, white, yellow and blue and 
have six-inch spikes. 

Circle No. 11 5 on reader service card 

PEOPLE IN 
THE N E W S 

Gene Bowser moves up to the posi-
tion of sales manager of the Royal 
Golf Equipment Div. of Uniroyal. He 
replaces Tom Oliver who will head up 
a new division within the company. 

Paul R. MacDonald has been elected 
vice president-sales of the Sports Di-
vision by the board of directors of 
Dunlop Tire and Rubber Corp. 

Dudley R. Hall is the new service 
coordinator for the Custom Golf de-
partment of theMacGregorCompany. 

Miss Phoebe Hodges has been ap-
pointed product publicity director for 
Wolverine World Wide. 

Two new corporate positions have 
been created by Shakespeare Com-
pany's board of directors. Ben T. 
Hardesty was elected marketing vice 
president and Merlin J. Claucherty 
was elected financial vice president. 
The former was president of Pflueger 
Corp., a subsidiary; the latter will 
continue as Shakespeare's treasurer 
and assistant secretary. 

In other moves, Richard D. Tackett 
has been elected presidentof Pflueger, 
succeeding Hardesty; Clyde E. Rick-
ard will take over Tackett's job as 
assistant to the vice president for 
sales and adver t i s ing for Shake-
speare; C.A. Adams, sales represent-
ative, is replacing Rickard as general 
sales manager, and Dale Shuck is 
taking over the territory covered by 
Adams. 

James T. Huston was elected di-
rector and vice president of the Bun-
ton Company, Inc.; he will manage 
both domestic and export sales and 
marketing. 

Thomas Jay Anderson has been ap-
pointed to the newly-created post of 
distr ibutor sales manager for Sim-
plicity Mfg. Company. 

Specialists 
in 

Golf Course 
Construction 
Since 1924! 

GOLF COURSE 
CONSTRUCTION 
BY CONTRACT 

FOR FURTHER INFORMATION 
WRITE or CALL 

CONSTRUCTION COMPANY 

P.O. BOX 66 212 W. FAIRCHILD 
ST. CHARLES, ILL. • DANVILLE, ILL. 

312-231-2665 217-442-2411 

For more information circle number 172 on card 



Golf course architects' guide 
EDMUND B.AULT Ltd. 

GOLF COURSE ARCHITECT 

Sculfrtccied tyiee*tx 
Member 

National Golf Foundation 
7979 Old Georgetown Road 

Bethesda, Mary land 20014 

301-942-0716 
301-657-4278 

For more information circle number 140 on card 

BELLANTE & CLAUSS INC. 

GOLF COURSE ARCHITECTS 

Master P lann ing • Site A n a l y s i s 

P lans Speci f icat ions • Superv i s ion 

I r r igat ion Systems • S to rage Ponds 

Bel lan te a n d Clauss B ldg. S u b u r b a n Sta t ion Bldg. 

Scranton, Pa. P h i l a d e l p h i a . Pa. 

717 344 8531 215-564 2444 

For more information circle number 141 on card 

GOLF COURSE ARCHITECT 

F R A N C I S 
J. 

D U A N E 
939 Port Washington Blvd. 

P o r t Washington, N.Y. 
5 I 6 - PO 7 - 7 8 5 1 

For more information circle number 148 on card 

GEORGE FAZIO 

GOLF COURSE ARCHITECT 
Member 

National Golf Foundation 

P.O. Box 9951 
Philadelphia, Pa. 19118 

215 242-1330 

2140 Westwood Blvd. Room 10 
Los Angeles, California 90025 

213 475-3787 

For more information circle number 149 on card 

FERDINAND GARBIN 
Golf Course Architect 

Member American Society 
of Golf Course Architects 

R.R. 2, Box 186 

Export, Pennsylvania 15632 

Tel. 412-327-4704 

For more information circle number 142 on card For more information circle number 225 on card 

with . . . BENT GRASS STOLONS or SOD 
(Send for Bulletin: Stolons vs. Seed) 

• Washington • Cohansey • Arlington 
• Congressional • Toronto • Pennpar 

Phone: Area 313-437-2026 

Hiram F. Godwin & Son Inc. 
55150 Ten Mile, South Lyon, Mich. 48178 

For more information circle number 159 on card 

ROBERT BRUCE HARRIS 

Golf Course Architect 
Member American Society of Golf Course Architects 

643 N. MICHIGAN AVENUE CHICAGO 11 • ILL. 
WHitehall 4-6530 

For more information circle number 150 on card 

JAMES GILM0RE HARRISON 
Golf Course Architect 

Member American Society 
of Golf Course Architects 

266 Harrison Road 

Turtle Creek, Pennsylvania 15145 

Tel. 412-823-3444 

For more information circle number 146 on card 

C O C H R A N E a s s o c i a t e s 

IRRIGATION SERVICES 
DESIGN - SUPERVIS ION - I N S T A L L A T I O N 

DONALD COCHRANE 
Box 172 

Cayuga, N.Y. 13034 
315-252-2625 

TOM COCHRANE 
1436 Golden Gate Blvd. 

Mayfield Heights, Ohio 44124 
216-449-3836 

A R T H U R H I L L S 
Golf Course Architect 

Box 5575 Wernert Station 
TOLEDO, OHIO 43613 

419-882-6473 
Box 1031, Fort Myers Beach, Florida 33931 

For more information circle number 139 on card 

KILLIAN and NUGENT 
GOLF COURSE ARCHITECTS 

33 BIRCH TRAIL WHEELING, ILL. 
312 627-4858 312 537-2103 

For more information circle number 136 on card 

PUTTING GREEN PERFECTION! 



Bob J o r d a n 

Golf Course Constructor 

Irrigation Systems 

"I Supervise All Work" 

235 State St., East Peoria, Illinois 
Phone: 699-6974 or 673-1067 

For more information circle number 130 on card 

"(rive jour course a signature" 

GOLF COURSE ARCHITECT 
7 C H U R C H S T . 

M O N T C I A I R , N . J . 
2 0 1 - 7 4 4 - 3 0 3 3 - 3 4 

360 BRYANT STREET 
PALO ALTO, CALIF. 

415 324 1253 

P.O. BOX 4121 
FT. LAUDERDALE. FLA 

305 564 3422 

For more information circle number 158 on card 

X. G. Hassenplug 

Golf Course Architect 

Consult ing Engineer 

Design, I rr igat ion, Construction 

1300 Freeport Road 

Pit tsburgh, Pa. 15238 

412-781-6994 or 412-781-1820 

For more information circle number 143 on card 

awrencei awrencew arch inc. 
nCHITKCT 

Mimbir: American Society of 
Qolf Course Architect* 

11 South LaGrange Rd„ LaGrange, III. 
Telaphona—Area Coda (312) 352-2113 

For more informat ion circle number lb3 on card 

No From Men 
lust ARCHITECTS 

N A I p u R d 
QOLF COURSE ARCHITEC1 

115 EAST NoRThfield RoAd, 
LiviNqsTON, N.J. 070^9I201I994-0414 

UPTOWN BOX 2i>, Kii\iqsioi\i, N.Y 12401 

For more information circle number 145 on card 

D E A N O F G O L F C O U R S E D E S I G N 

GOLF COURSE ARCHITECT 

2 5 7 2 W E S T S C O T T 

F R E S N O , CALIF. 9 3 7 0 5 

P H O N E ( 2 0 9 ) 4 3 9 - 6 9 2 7 

DESIGNER OF OVER 3 0 0 GOLF COURSES 

For more information circle number 137 on card 

For more information circle number 219 on card 

COMPLETE 
GOLF COURSE 

CONSTRUCTION 
Also rebuild, move tees and greens, install 
watering systems. 

WILUAMSTOWN 
IRRIGATION, INC. 

Wholesale & Retail Design & Installation 
WILUAMSTOWN, NEW YORK 

Area Code 315 964-2214 

Johns-Manville Thompson 

Phillips Buckner 

Carlon Rain Bird 

For more information circle number 178 on card For more information circle number 156 on card 

Give ...so more will live 
HEART FUND 

WILLIAM JAMES SPEAR 
GOLF COURSE ARCHITECT 

(312) 
584-8200 

IBERIA 
EARTHMOVING SERVICE, INC. 

IBERIA, OHIO • Ph. Galion, 0. 419 468-5454 



JOBS OPEN 

Sales Representatives—To Pro Shops. 
Emblem Caps', Hats, Hose, Jackets, 
Accessories. 1 0 % commission. Wri te 
box 5 0 1 c / o GOLFDOM. 

Private Progressive family type Florida 
Club looking for experienced House 
Manager and /or Greenskeeper. Ex-
cellant opportunity for man or man 
and w i fe team. Wri te Box 4 7 5 c / o 
GOLFDOM. 

PRO OR GREENKEEPER OR COMBI-
N A T I O N , THOROUGHLY EXPERI-
ENCED, MODERATE INCOME SATIS-
FACTORY, EASTERN LOCATION 
PREFERRED, SEASON OR YEARLY. 
WRITE BOX 491 c / o GOLFDOM. 

Assistant golf course superintendents 
needed for two courses in Washing-
ton D.C. area. Construction experi-
ence desired for one posit ion since 
course is now under construction. 
This posit ion wi l l become a Head 
Superintendent position wi th in one 
year. Send resume and salary require-
ments to: Mr. James Esteep, Golf 
Course S u p e r i n t e n d e n t , Tan ta l l on 
Country Club, 3 0 0 St. Andrews Drive, 
Tantallon, Maryland 2 0 0 2 2 . 

Golf Professional Wanted: For part 
t ime work. 12 months a year. Long 
Island Area. Wri te Box 5 2 3 c / o 
GOLFDOM. 

JOBS WANTED 

Golf Professional desires posit ion ex-
perienced, age 29 , married, no chil-
dren, excellent references, available 
for interview. Write box 5 2 5 c / o 
GOLFDOM. 

Mai t re 'd Manager, Bartender Man-
ager. Experienced both, including Ban-
quets. Seeks post in Golf Club in 
Jersey. W i fe off ice experience. Wr i te 
box 5 2 4 c / o GOLFDOM. 

Supt. quali f ied in golf course mainte-
nance, construction abil i ty, experi-
enced in all bent and bermuda grasses 
and fungicidal diseases. MemberG.C. 
S .A.A. Wr i te box 522 c / o GOLFDOM. 

Green's Superintendent available, 31 
years of experience in maintenance 

and construction. Class A member G. 
C.S.A.A. Excellent references. Wri te 
Box 5 2 1 c / o GOLFDOM. 

Outstanding background in manage-
ment and supervision of private and 
public golf courses. Know every phase 
of clubhouse management, golf course 
supervision and golf professionalism. 
Presently a college professor. Wr i te 
Box 5 1 0 c / o GOLFDOM. 

BUSINESS OPPORTUNITIES 

GOLF COURSEDEVELOPER AND/OR 
INVESTOR WANTED. Florida builder 
open to your proposal. 2 0 minutes 
from metropolitan area w i t h population 
of one mil l ion. 7 0 0 acres choice roll-
ing land. Wri te Box 5 1 8 c / o GOLF-
DOM. 

NORTHERN CALIFORNIA —For Sale: 
3 year old 9 hole public golf course, 
architect designed and professionally 
bui l t , in the heart of 8 0 0 acre success-
ful prestige residential development, 
one hour north of San Francisco, lo-
cated in the Greater Santa Rosa Area 
w i th 8 0 , 0 0 0 populat ion. Wri te Stan 
Anderson, 4 0 0 Wik iup Drive, Santa 
Rosa, California 9 5 4 0 1 . 

MISCELLANEOUS 

MANUFACTURER 'S REP-CALL on Pro 
Shops wi th nationally advertised line 
of sportswear, gloves and golf acces-
sories. 10% commission. Wri te box 
5 2 6 c / o GOLFDOM. 

Ranges: Your balls painted whi te 2C, 
str iped 1 0, Beautiful work! You pay 
freight. Badger Golf, Waterford, Wis-
consin. 

NEW RANGE BALL. Lasts Longer, 
Solid. Holds shape, guaranteed not to 
crack, chip, or break. Reps and dis-
tr ibutors wanted. Wr i te : Swi f t Golf 
Ball Company, P.O. Box 158, Beth-
ayres, Pa. 1 9 0 0 6 

" G O O D USED GOLF CAR T R A D E - I N S " — A L L 
MAKES AND MODELS A V A I L A B L E FROM AS 
LOW AS $ 1 4 9 M A N Y RECONDITIONED 
GOLF CARS W I T H NEW BATTERIES, NEW 
PAINT A N D NEW UPHOLSTERY AS LOW AS 
$ 3 9 9 . CALL OR WRITE TAYLOR DUNN, 
2 1 1 4 WEST BALL ROAD, ANAHEIM, CAL 
IFOFUMIA 9 2 8 0 4 TELEPHONE # 7 1 4 5 3 5 
6021. 

TiresGolfcart-Armstrong First Qual-
ity-1 8 x 9 50 x 8 - $ 1 1 . 9 5 ; 1 6 x 6 5 0 x 
8 - $ 9 . 7 0 ; 8 0 0 x 6-$ 1 0 . 5 0 ; 6 0 0 x 6 -
$ 1 1 . 0 0 . Quanitity discount for 1 2 
or more. Other sizes available. Net, 
FOB. Public Service Tire Corp., 1 7 5 
Hempstead Avenue, West Hemp-
stead, New York 11 5 5 2 

GOLF COURSES WANTED: Want to 
buy a Golf Course? Want to sell a 
Golf Course? Wri te to us—We special-
ize in Golf Course transactions. McKay 
Realty Co., Frank H. McCarty, Golf 
Consultant, 1 5 5 5 7 N. East St., Lans-
ing, Michigan 4 8 9 0 6 . 

Finest quality refinishing of new and 
used golf balls in the industry. Fine 
Finishers, Inc. 3 2 0 No. Webster, 
Napervil le, Il l inois 6 0 5 4 0 

RATES: M i n i m u m insertion $ 7 . 7 0 f o r 2 0 
w o r d s or less; addit ional words 50C each; 
in boldface type 6 0 C per word. ALL 
C L A S S I F I E D A D S ARE PAYABLE O N 
P L A C E M E N T OF ORDER 
NO CLASSIF IED A D S ACCEPTED AFTER 
T H E 1 5 th OF M O N T H PRECEDING DATE 
OF. ISSUE. NO C L A S S I F I E D A D V E R T I S 
I N G OFFERING N E W M E R C H A N D I S E OR 
E Q U I P M E N T WILL BE ACCEPTED. 
Please mark all envelopes containing cor-
respondence or checks for classified ads, 
ATT: Patricia Mi l ton , G O L F D O M Classi-
f ied. Under no circumstances are w e per-
mi t ted to divulge the names or addresses 
of those placing blind advert isements 
Response toa l l box number adsshould be 
addressed to the BOX # _ , c / o G O L F -
D O M , 2 3 5 East 4 5 t h St . , New York , N e w 
York 1 0 0 1 7 . Replies are promptly for-
w a r d e d to the advertisers. When replies 
t o blind ads require m o r e than 1 0 $ post-
age, the addit ional proper postage for for-
ward ing must be supplied. 

Discover America. 
It's 3,000 smiles wide. 

DISCOVER AMERICA 



GOLF COURSE 

For information on products listed, check appropriate box. Mail page to: 
GOLFDOM— 2 3 5 E. 4 5 t h St., New York, N.Y. 1 0 0 1 7 

MAINTENANCE EQUIPMENT 
• A e r i f y i n g m a c h i n e s 
• Blowers/Sprayers 
• Edging machines 
• Hole cutters 
• Lapping-in-machine 
• Mowers 
• Mower grinders 
• Pumps 
• Rakes ( t rap) 
• Rollers 
• Sod cutters 
• Soi l screeners 
• Soi l shredders 
• Spikers 
• S p r a y e r s 
• Spreaders 
• Stone pickers 
• Sweepers 
• Sweepers-mulchers ( t u r f ) 
• Thatch cut t ing machines 
• Thatch cut ters and vacuum removal 
• Tractors 
• Trailers (u t i l i t y ) 
• Trucks (u t i l i t y ) 

CHEMICALS 
• Algae Killer (ponds) 
• Turf color spray 
• Crabgrass cont ro l 
• Fert i l izers 
• F u n g i c i d e s 
• Herbic ides 
• Insect ic ides 
• Wet t ing agents 

FURNISHINGS 
• Ball washers 
• Benches 
• Comfor t stat ions 
• Course shelters 
d Drinking founta ins 
• Flags 
• F l a g po les 
• Refreshment stands 
• Score Card Bo* (metal ) 
• Signs: yardage and direction 
• Tee markers 
• Vending machines 
• Water Coolers, Reg. or L.P. Gas operated 

CONSTRUCTION AND SUPPLIES 
• Humus 4 Peat 
• I r r igat ion systems and equipment 

• L ight ing equipment 
• Matt ing-seedbed p ro tec t i on 
• Pipe 
• Sand 
• Seed 
• Soil condi t ioners 
• Sto lons 
• Trees and shrubs 
• Tree care service 

• GOLF COURSE ARCHITECTS 

• GOLF COURSE CONSTRUCTION 

PRO SHOP 

• Club cleaners and pol ishers 
• Club repair supplies 
• Floor covering (spike res is tant) 
• Handicap racks 
• Handicap cards 

RANGE SUPPLIES & EQUIPMENT 
• Balls (range) 
• Ball dispensers (co in) 
• Ball str ipers 
• Bal l washers (range) 
• Bal l washers (counter & dispenser) 
• Clubs (range) 
• Mechanical range bal l retr ievers 
• Min ia ture course obstacles 
• Min ia ture put t ing lane mater ia l 
• Pract ice driving nets 
• Range mats 

APPAREL AND ACCESSORIES 
• Blouses 
• Caps and Hats 
• Golf shoes (men 's ) 
• Golf shoes (women 's ) 
• Rain jackets 
• Rubber spiked overshoes 
• Sh i r ts 
• Shor ts ( ladies' and men's) 
• Sk i r ts 
• Slacks 
• Socks 
• Spor t jackets 
• Sunglasses 
• Sweaters 
• Trophys 
• Windbreakers 

GOLF EQUIPMENT AND ACCESSORIES 
• Bags 
• Bag carts 
• Bag tags 
• Bal ls (regular) 
• Bath sl ippers (paper) 
• Club head covers 
• Clubs 
• Golf gloves 
• Golf pract ice devices 
• Grips 
• Gr ip slip p reventa t ive 
• Locks fo r golf bags 

FIXTURES AND EQUIPMENT 
• Bag storage racks 
• Bal l washer detergents 

GOLF CARS 
CARS, ACCESSORLES 
• Bat ter ies 
• Bat tery chargers 
• Golf cars, new 
• Golf cars, recondi t ioned 
• Tires 

CLUBHOUSE 
FOOD, LIQUOR AND SERVICE EQUIPMENT 
• So f t dr inks, mixers 
• Beer and ale 
• L iquor 
• Wines 
• Prepared meats and pou l t ry 
• Prepared fish and seafood 
• Fats and cooking oils 
• Cooking equipment (mixers , slicers, ju icers, sharp-

eners, scales, carts, tab le tops, peelers) 
• San i ta t ion & maintenance equipment (dishwash-

ers, disposals, steam cleaners & f loor main tenance 
equ ipment ) 

• Hold ing equipment—hot and co ld—(ref r igerat ion, 
freezers, cold plates, steam tables, beverage cool-
ers. ice machines) 

• Supplies (china, glass, plastic, paper, pots & pans, 
cutlery, tools, flatwear, locker-room) 

• Furnishings ( fu rn i tu re , wal l coverings, f loor cover-
ings, lamps, decorat ive accessor ies, in ter io r des ign 
consu l tan ts ) 

• Locks for lockers ( comb ina t ion—bu i l t - i n -key - t ype 
pad locks) 

Buyers9 Service 

i 
I Send information on products checked to: 

Is your golf course: 
• Private • Resort • Par 3 I N a m e 

• Semi private • Public • Military | 
• Municipal (city, state • School • Pitch & Putt | 

or county owned) • Company owned • Driving range . Title 

Size of course 
• 9 holes • 18 holes • 27 holes • 36-*- holes I club 

| Address 
Turfed acreage of Golf Course and | 
Club Grounds regularly maintained acres. i 

City State Zip 

IMPORTANT—SEE REVERSE SIDE FOR MANAGEMENT SUBSCRIPTION FORM 



GOLFDOM 
ADVERTISERS INDEX 

APRIL '69 
Abbott Labs Div. of Faultless 

Rubber Co 29-34 
Acushne t Process Sales Co ..Cover II 
Agri-Systems of Texas Inc 94 
Agrico Chemical Co 59 
Atlantic Golf Equipment Co 82 
Ault, Edmund B., Ltd 96 
*Bally Case & Cooler Co., Inc 66F 
Bellante & Clauss, Inc 96 
Buck M f g . Co 90 
Buckner Industries 8, 9 
Burgett, K. L. Co 36 
Caddy Roll Rental Service 80 
Cast Iron Pipe Research Assoc 24, 25 
Champion Co 76 
Champion Glove 14 
Claro Labs., Inc 81 
Cochrane Associates 96 
Colonial Gardens 97 
Container Development Corp 41 
Cornish, Geoffrey, S 96 
Crown Rubber Co 82 
Cushman Motors 23, 53 
Cyclone Seeder Co., Inc 93 

Dargie, Burt Golf Co 63 
DBA Products Co., Inc 92 
Doggett Fison Co 80 
Dolge C. B. Co 78 
*Dr. Pepper Co 66D 
Duane, Francis J 96 
Dunlop Tire & Rubber Corp 18 
Electric Carrier Corp 69 

Fazio, George 96 
Flexi-Mat Corp 19, 20 
Ford Tractor & 

Implement Operations 79 

Garbin, Ferdinand 96 
Gilison Knitwear Co., Inc 28 
Gill, David 96 
Godwin, Hiram F. & Son Inc 96 
Goldcrest, Ltd 7 
Golfcraft , Inc 11 

Goodyear Tire & Rubber Co 10 
Grimm Stamp & Badge Co 47 

H & E Sod Nursery 85 
Halsey W. Taylor Co 71 
Harley Davidson Motor Co 12, 70 
Harris, Robert Bruce 96 
Harrison, James 96 
Hassenplug, X. G 97 
Hayman B. Co., Inc 87 
Hercules Inc 57 
Hillerich & Bradsby Co 71 

Iberia Earthmoving Service, Inc 97 
Izod /Haymaker 

Div. of David Crystal Cover III 

Jacklin Seed Co., Inc 43 
Jacobsen Mfg. Co 60, 61 
Jones, Robert Trent 97 
Jordan, Bob 97 

Kabriko 81 
Killian & Nugent 96 

Lamkin Leather Co 37 
Larchmont Engineering Co 85 
Lester Electrical of Nebraska , Inc 88 
Lindig Mfg. Corp 94 
Locke Mfg. Cos., Inc 88 

Maddox Construction Co 95 
Master Lock Co 89 
Milbradt Mfg. Co., Inc 88 
Miller, A. J. Inc 62 
Mock Seed Co 86 
Monarch Carpet Mills 64 
Monroe Co 82 
Monsan to /As t ro Turf 3 
Mott Corp 77 

National Golf Foundat ion 40 
North Central Plastics 84 

Packard , Edward Lawrence , Inc 97 
Par Aide Products Co 48 
Par Tee , Inc 90 
Pargo Golf Cars 63 

Par Golf 92 
PGA Golf Equipment 21 
Philadelphia Carpet Co 4 
Purdy, Hal 97 
Putman, Robert Dean 97 
Ram Golf Corp 38 
Ransomes Sims & Jefferies Ltd 44, 45 
Reading Golf Inc 91 
Rogers Mfg. Co., Inc 50 
Roseman Mower Corp 56 
Royer Foundry & Machine Co 49 
Ryan Equipment Co 58 
Safari LP-Gas Cooler 90 
Skinner Irrigation Co 72 
Smith, Kenneth 87 
Smithco, Inc 46 
*South African Rock 

Lobster Service 66A 
Spear, William James & Assoc 97 
Sports Awards 91 
Stafford, A. G., Inc 65 
Standard Mfg. Co 51 
Stevens Appliance Truck Co 15 
Stewart Infra-Red Commissary 67 
Super Secur Comfort Stations 84 

T A T Golf Signs 90 
Toro Mfg. Co 52, 75 
Trojan Battery Co 35 
Trophy & Medal Shop 92 
Turf-Vac 89 

USS Agri-Chemicals, Inc 42 
Uniroyal, Inc Cover IV 

Viking Corp 6, 71 

Warren ' s Turf Nursery 47 
Weinbrenner Shoe Corp 1 3 
Williamstown Irrigation 97 
Wittek Golf Range 

Supply Co., Inc 84, 92 
Woodside Golf & 

Park Supply Co 86 

*Food and Beverage insert only. 

GOLFDOM 
OFFICIALS AND MANAGEMENT MAILING FORM 

IMPORTANT: Your cooperation with the information 
below will bring GOLFDOM to those responsible for 
your club's successful operation . . . and keep them 
up-to-date on the latest and most practical ideas on 
Administration, Management, Maintenance and Serv-
ices. Complete and mail this post-free card—TODAY 
—to GOLFDOM CIRCULATION DEPT., 235. East 45 
Street, New York, N.Y. 10017. We'll see that those 
who qualify receive GOLFDOM monthly, without cost. 

Club or Course Name 

Mai l Address 

City State Z ip 

Owner 

Other Dutic* 

Street 

City S ta t * Z i p 

President 

Other Duties 

Street 

Ci ty State Z i p 

M a n a g e r — 

Other Duties 

Street 

Ci ty State Z ip 

Superintendent _ 

Other D u t i e i 

Street 

Ci ty State Z i p 

P r o f e s s i o n a l 

Other Dutfes 

Street 

Ci ty State Z i p 

Turfed acreage of Golf Course and Club Grounds 
regularly maintained: 

Course Acres Grounds Acres 

Is your course new? Ye»n nod 
Size of Course: D 9 holes ( H U h o l e s • 27 holes • M + holes 

Is your Golf Course: • Private • Semi-pr ivate • Municipal 

(city, stale or county owned) • Public • Par 3 • Mi l i tary 

• School • Company owned • Resort 

Facilities at Course: • B , r • " •» t«ur«nt • Hotel • Pool 

• Tennis Courts • Pro Shop 

If Private Club check No. of members. If semi-private 
or Public indicate No. of players per week: 

• 100 or less • 100-200 • 200-300 • 300-400 • 500-1000 • Over 1000 

Your Signature Dale 


