
PARKER'S 
7 new styles 

for 1969 
• Most respected name in golf 

gloves. 
• Most modern styling and colors. 
• Most in quality, fit and feel. 
• Most golfers ask for Parker. 
• Most for your money. 

A L L A M E R I C A N 

Style #1. Distinctive red, white and blue 
with eagle shield emblem. Newest addi-
t ion to the Parker line-up. Soon to be 
# 1 glove on the professional tour. Ex-
tra bonus for buyer (personalized All 
American bag tag). 

J E R R Y B A R B E R 

Style #2. The most famous golf glove 
ever made. Skin-touch feel. Super thin 
leather. All sizes and colors. 

B U T T O N B A C K 

Style #3. Same as Style #2 except ball-
marker snap closing. 

V E L C R O 

Style #4. Short cuff at wrist for comfort. 
Open finger vents for cooler wear. Ad-
justable Velcro tab for all size wrists. 
Fully elasticized wrist. 

S M O O T H O R P I G S K I N T E X T U R E 

Style #5. Choose either in this popular 
price range. The pig skin has a ball-
ma rke r snap c l o s i n g . The s m o o t h 
leather glove has a slip-on vent opening. 
All sizes and colors. 

S T R E T C H N Y L O N B A C K 

Style #6. Fine leather palm. Full finger 
s t re tch glove. Inventory miser—two 
men's sizes—one woman's f its all. All 
colors. Greatest value. 

H A L F F I N G E R - S N U G T E X P A L M 

Style #7. Popular with many golfers be-
cause of its easy f i t t ing comfort. Same 
sizes as in Style #6. Snugtex palm for 
surest grip. 

• Free point of purchase display 
case. 

• All new packaging. 
• Immediate delivery. No back 

ordering. 
• Pro-shop only. 
• Best quality always. 
• Finest selection of colors and 

sizes. 
• All with famous Parker emblem. 

Contact: 

P A R K E R G L O V E C O . , I N C . 
1450 Valencia Street 

Los Angeles, Calif. 90015 



About the author: Joseph H. Nolin mAk 
is a partner in Laventhol Krek- ^ 
stein Horwath Er Horwath, an — — _ • * • 
international accounting firm. f M A 

systemat ic budget ing By J o s e p h H . Nol in , C P A 

Analyze income, break down expenses, study 
each department. . . then project the 
future. Here's how. 

S i n c e many country clubs today of the club—its financial history, use the same system. This then 
are finding the break-even point to present financial condition, oper- provides a guide in budgeting ex-
be located on a distant green sur- ating results and prospects for the penses—food and beverage costs, 
rounded by a moat filled with red future. payroll, departmental expenses 
ink, budgeting has become an ex- The first principle is that the —by the ratios of other individual 
tremely important aid to manage- budget should be prepared in ex- clubs or the averages of a large 
ment. Even though a budget is actly the same form in which the number. 
merely a forecast of the income accountants prepare the monthly The second principle is the anal-
andthe expenses for a future peri- statement of operations. This will ysis of sales by department. De-
od, it can mean the difference facilitate comparison of the bud- partmental sales can be estimated 
between haphazard and system- get with the accountants' report closely on the basis of the pre-
atic operating policies. and investigation in detail of any ceding year and the present trend. 

Ideally, every department of a material differences between bud- Parties and special events always 
club should be self-supporting geted and actual amounts of in- should be taken into consideration. 
and have a reserve accumulated so come and expenses. Use of the On the whole, the estimate of 
that replacements of equipment or "Uniform System of Accounts for the income from the most impor-
even the addition of a new build- C lubs" * will prove very advan- tant source, membership dues, 
ing will not require additional as- tageous; it makes possible a com- should offer the least difficulty. 
sessments . Accomplishing this parison of one club's results with Club members resign, as a rule, 
calls for close estimating and fi- those of other similar clubs that before their dues are charged to 
nancial planning. Certain budget their accounts and billed, so that 
principles can be employed to * T h e u n i f o r m S y s t e m of A c c o u n t s for after the billing for the current 
bring this off. Butbefore applying guta|uf period, the proportionate part of 
these principles, one should be c a n on ly b e b o u g h t f r o m t h e m , it c o m e s as a the dues for anv month during the 

. j , , . , , . , s e t of t w o b o o k s a n d is $ 8 for C M A A m e m - . . , , . , , 
guided by an intimate knowledge b e r s , $ 1 3 for n o n - m e m b e r s . period may be determined with 

Continued on page 97 

G o l f C o u r s e a n d G r o u n d s E x p e n s e s 
Cost Per Hole 

18 Small 19 Medium 13 Large 
Country Clubs Country Clubs Country Clubs 

(Dues under (Dues of (Dues of 
$200m) $200m-$300m) $300m-$500m) 

1966 1965 1966 1965 1966 1965 
Greens and grounds maintenance 

Payroll $2036 $1893 $2787 $2661 $3152 $2955 
Supplies and contracts 500 468 777 772 697 651 
Repairs to equipment, course build-

ings, fences, bridges, etc 286 201 334 314 377 339 
Water, electricity and other expenses 190 167 292 277 303 282 

Total maintenance exclusive of 
fixed charges 3012 2729 4190 4024 4529 4227 

Golf shop, caddy and tournament ex-
penses — net 468 457 676 673 690 603 

Golf cars — net r665b r535b r721b r638b r648b r598b 

Total 2963 2740 4253 4219 4652 4307 
Deduct greens fees 767 640 1458 1386 1393 1405 
Net golf course and grounds expense 

exclusive of fixed charges $2196 $2100 $2795 $2833 $3259 $2902 

M—Thousands. b—Average only of those clubs reporting this item, r—Red figures. 
This is from a recent study by the accounting firm. 



DOWNS Quality contract carpets 
with Acrilan® Acrylic Pile 

again chosen lor (1[|2)| j | y 

design, 
durability. 

S i t t i n g Room, 
Trenton Country Club, 

T r e n t o n , N e w Jersey. 
Downs Carpet : 

2 4 0 8 A / 4 1 3 6 / 8 5 5 

M e n ' s Lounge, 
Cherry Va l ley Club, 

Garden C i ty , L. I . 
N e w York. 

Downs Carpet : 
2 3 3 1 A / 4 0 6 2 / 9 3 5 

Time and again, we have worked with Downs Contract Division 
to create or match carpet ing which will please the eye, yet 
stand up to the most r igorous use. Above are two notable 
examples of how we met the demands of two country clubs . . . 
as part of each club's redecorat ing program . . . and how we kept 
within their budgetary requirements, too. We can do the same 
for you with our top-ranking " f o u r s o m e " —- you, Downs, Acri lan 
acrylic f iber, and ourselves. When can we " tee o f f " together? 

A 
Monsanto 

J k c . 
C O M M E R C I A L I N T E R I O R D E S I G N E R S , C O N T R A C T O R S A N D F U R N I S H E R S 

0 - 0 2 FAIR LAWN A V E N U E • FAIR L A W N , N E W JERSEY 
For more information circle number 254 on card 

/ In N e w York: 
( 2 1 2 ) LAckawanna 4 - 2 1 6 3 / In N e w Jersey : 

( 2 0 1 ) 7 9 1 - 5 4 5 4 



IÌD w /A college degree in golf 
11 is inevitable—within ten or 
twelve years—private golf clubs 
will expect their golf professionals 
to present a degree in golf. 

Snorting will not drown out the 
steady, implacable voice of edu-
cation and higher learning that has 
been heard throughout the land. 
The voice grows louder and more 
insistent. 

The admonition, "Go West, 
young man," has become " G o to 
college, young man, " whether it 
be in the west, east, south or 
north-but GO! 

For many years, golf equipment 
and sportswear manufacturers 
have decried the golf profession-
al's lack of business acumen and 
sophistication. It continues. 

"You have a captive market!" 
shouts the manufacturer to the 
golf professional. "Al l you have 
to do is display the merchandise 
in a prominent place and you have 
it made." It's acliche. Worse, it's 
a booby trap. There are far too 
many other factors involved. 

It is time for the two great pro-
moters of the game—the golf pro-
fessionals and their suppliers—to 
declare a moratorium on charges 
and merchandising demagoguery 
and begin to plan together for the 
future—through higher education 
for the golf professional. 

As in so many professions-
medicine, law, engineering, archi-
tec ture , dentistry —only higher 
learning can prepare young men 
for the ever-increasing demands 
of the future, in or out of the 
golf shop. 

Today, it is not unusual for a 
club professional to be invited to 
address businessmen at a down-
town club. It may be the Rotar-
ians, the Lions or the Chamber of 
Commerce. Or the club profes-
sional may be invited to partici-
pate in a civic program, totally 
removed from golf. Or he may 
be required to attend a social 
function sponsored by a com-
munity cultural group (of which 
his club president or greens chair-
man is a member). 

The variations are many and 

b y A n t h o n y P. Patr icel l i 

diffused simply because golf has 
penetrated every level of our so-
ciety. Stratification demands ver-
satility, higher education. 

The present PGA business 
schools, although offering only 
truncated courses, do help to 
orient men (in golf] to various 
pro shop functions and responsi-
bilities. (The author is familiar 
with the PGA business school 
curriculum. He created the ori-
ginal blueprint for a business 
school, and with Bob Kay, a 
Connecticut section PGA mem-
ber, presented it at the 1955 PGA 
National Meeting in Atlantic City. 
As a result the PGA established 
its first school in 1956.) 

However, we are concerned 
with the future—equating the club 
professional with his club mem-
bers, many of whom are college 
or univers i ty-or iented. Today , 
there is a widening spectrum of 
new responsibilities for the club 
professional: social, business, civ-
ic and cultural. In short, he will 
have to be a "fuller man." 

Thousands of club professionals 
live and work in a twilight zone 
of apprehension. Club administra-
tions, greens chairmen change an-
nually. And annually, the club 
professional must adjust to new 
administrat ions , personali t ies , 
ideas and responsibilities. Is he, 
will he, be mentally equipped to 
cope with these? The perennial 
abrasion goes on. It is the unusual 
professional who does not ex-
perience this trauma. 

Is there a panacea? Hardly. But 
if we admit to the need for ver-
satility and a multi-dimensional 
golf professional, then the solu-
tion can lie in only one direction, 
higher education (and also, in en-
lightened club members). 

A UNIVERSITY DEGREE - B.G. 
Bachelor of Golf. A young man 

takes the usual assorted courses, 
including the humanities, in his 
freshman and sophomore years. 
In his junior year, he begins to 
specialize or " m a j o r " in G o l f -
to prepare him for a career as a 

club profess ional . (Note : his 
specialty courses are too obvious 
to list here). 

When he receives his B.G. de-
gree, he is thoroughly prepared to 
serve as an assistant professional. 
And if the PGA recognizes the 
value of such a background, the 
young man may become a Junior 
A or Class A member in less than 
the usual five years (or 32 points, 
including a session at the busi-
ness school). 

There is such an acute shortage 
of qualified assistants that the 
first graduating class with a B.G. 
degree would find itself deluged 
with offers! 

Importantly, not only is our 
graduate in golf qualified, but he 
is also a multi-faceted man, the 
first of a new breed. 

RULES MAKE IT A DREAM 
Unfortunately, it is only a 

dream, a soap bubble that is in-
stantly shattered by a few words 
in the Rules of Golf: "Definition 
Of An Amateur Golfer. Forfeiture 
of Amateur Status At Any Age. 
Rule 1-2. Professional Intent. Tak-
ing any action which clearly in-
dicates the intention of becoming 
a professional golfer." 

If at the end of his sophomore 
college year a young man declares 
his intention to become a profes-
sional golfer by planning to major 
in the profession in his junior 
and senior years, " H e ceases to 
be an amateur," said JosephDey, 
Executive Director of the USGA, 
in a recent telephone conversa-
tion. Under the rule as written, 
Mr. Dey had no alternative opin-
ion, and the rule is clear and 
unequivocal. 

When pressed for further def-
inition, Mr. Dey said, "You might 
say he is a non-amateur." 

Neither fish nor fowl, our young 
man is non-amateur and non-pro-
fessional. He lives and plays in 
no-man's land. He's a nonentity. 

Br ie f ly , one amateur rule 
stymies higher education for the 
entire golf profession. It explodes 
the educational explosion in Amer-

C o n t i n u e d on page 37 



gloves 
G e t a gr ip w h e n it c o u n t s 

I n t h e a c t i o n w o r l d — p e o p l e in m o t i o n 
t a k e h o l d w i t h a r e a l l y c o n f i d e n t g r i p . 

I t s t a n d s f o r q u a l i t y . . . f u n c t i o n . . 
h i g h f a s h i o n . T h e y ' r e a c t i o n s t y l e d 

W h e n t h e r i g h t g r i p c o u n t s — i n s i s t o n 
t h e b e s t . L o o k f o r P R O M A R K S I G N A T U R E created exclusively for golf 
o n g l o v e s . T h e p r o ' s d o . . . professional shops 

S t y l e d & t e s t e d e x c l u s i v e l y b y 

A w o r l d o f 
a c t i v i t y i n g l o v e s promark a c t i v i t y i n g l o v e s 

SIGNATURE ITGREGOft 



gloves 
G e t a grip w h e n it counts 

A t o t a l l y n e w , m o d e r n f a s h i o n / f u n c t i o n g l o v e l i n e 
c r e a t e d s o l e l y f o r g o l f p r o f e s s i o n a l s h o p s . F i r s t 
c o m p l e t e l i n e o f s p o r t s - a c t i o n g l o v e s m a d e u n d e r 
a n e x c l u s i v e b r a n d n a m e . . . P R O M A R K S I G N A T U R E . 

W i d e s t r a n g e o f b r i l l i a n t c o l o r s a n d s t y l e s 
a v a i l a b l e . B e n c h - c u t f o r s u r g e o n - s e n s i t i v i t y a n d 
s p e c i a l l y t a n n e d t o a c h i e v e a n o n - s l i p , 
m a x i m u m p o w e r g r i p . 

F i n e s t h a n d - s o r t e d a n d s e l e c t e d d e e r s k i n l e a t h e r . 
B e n c h - c u t . D r i e s s o f t , b r e a t h e s , a b s o r b s m o i s t u r e . 
W i d e , s o f t , d o u b l e r e i n f o r c e d e l a s t i c k e e p s g l o v e s k i n 
t i g h t , e l i m i n a t e s b i n d i n g . S u r e g r i p . S n a p 
f a s t e n e r a n d c o n t r a s t h e m . 

P - 1 0 0 s e r i e s 
M e n ' s L e f t a n d R i g h t H a n d S t y l e s — S , M , M L , L, X L 
M e n ' s C a d e t L e f t a n d R i g h t H a n d S t y l e s — S , M , M L , L, X L 
L a d i e s ' L e f t a n d R i g h t H a n d S t y l e s — S , M , L »> 

Black 
Purple 
Green 
Yellow 

Orange 
Red 
Champagne 
Wheat 

S u g g e s t e d R e t a i l P r i c e : $ 6 . 0 0 «, < 

T o p - q u a l i t y i m p o r t e d c a b r e t t a l e a t h e r . B e n c h - c u t , 
s k i n - t h i n f o r u l t r a - s e n s i t i v i t y . S n a p f a s t e n e r , d o u b l e 
r e i n f o r c e d s o f t e l a s t i c , c o n t r a s t b i n d i n g . 
F a s h i o n / f u n c t i o n s t y l i n g . 

P - 1 6 0 s e r i e s 
M e n ' s L e f t a n d R i g h t H a n d S t y l e s - S , M , M L , L, X L * 
M e n ' s C a d e t L e f t a n d R i g h t H a n d S t y l e s - S , M , M L , L, X L 
L a d i e s ' L e f t a n d R i g h t H a n d S t y l e s — S , M , L " 

Black 
Purple 
Red 
White 

Orange 
Blue 
Champagne 
Green 

S u g g e s t e d R e t a i l P r i c e : $ 5 . 0 0 

T o p - q u a l i t y i m p o r t e d c a b r e t t a l e a t h e r w i t h e l a s t i c h e m 
f o r s n u g f i t . P i g t e x f i n i s h . A d j u s t i n g V e l c r o 
c l o s i n g a n d c o n t r a s t b i n d i n g . 

P-240 s e r i e s 
M e n ' s L e f t H a n d S t y l e s - S , M , M L , L, X L 
L a d i e s ' L e f t H a n d S t y l e s - S , M , L 

m 
Black 
Blue 
Purple 
Champagne 

Orange 
White 
Green 
Red 

S u g g e s t e d R e t a i l P r i c e : $ 4 . 5 0 

H i g h - q u a l i t y i m p o r t e d p i g t e x c a b r e t t a l e a t h e r w i t h 
g a u n t l e t t o p . D o u b l e r e i n f o r c e d , s o f t 
e l a s t i c . C o n t r a s t h e m . 

P-260 s e r i e s ^ „ 
M e n ' s L e f t a n d R i g h t H a n d S t y l e s - S , M , M L , L, X L 
M e n ' s C a d e t L e f t a n d R i g h t H a n d S t y l e s - S , M , M L , L , X U . 
L a d i e s ' L e f t a n d R i g h t H a n d S t y l e s — S , M , L 

Black 
Wheat 
Champagne 
Red 

Yellow 
Orange 

S u g g e s t e d R e t a i l P r i c e : $ 3 . 5 0 
^ j 

promark 
w SIGNATURE 

Sty led & tested 
exc lus ively by 

M a d e i n U . S . A . b y 

W E L L S L A M O N T I N T E R N A T I O N A L 
6 6 4 0 W e s t T o u h y A v e n u e 
C h i c a g o , I l l i n o i s 6 0 6 4 8 

S e e t h e P R O M A R K S I G N A T U R E G o l f 
G l o v e C a t a l o g f o r c o m p l e t e r a n g e o f 
s t y l e s a n d c o l o r s , a s w e l l a s t h e 
i m a g i n a t i v e 1 9 6 9 m e r c h a n d i s i n g a n d 
p r o m o t i o n p r o g r a m . 



Pro's corner 
Continued from page 34 

ica. And it nails the golf profes-
sion at the high school or college 
drop-out educational level. That 
is unilateral power. And it negates 
our national effort to raise career 
standards. 

WHAT PRICE AMATEUR? 
Is it possible in our 20th century 

America that one amateur rule or 
body can freeze the educational 
level of a rapidly growing profes-
sion? Is it ethical? It may appear 
to the layman that the U S G A ' s 
reason for maintaining its stoic 
posture is the preservation of its 
keystone—integrity. 

Let us examine it. On one hand, 
the U S G A limits an amateur's 
prize to a "retail value not exceed-
ing $ 1 0 0 . " On the other hand, it 
allows an exception worth thou-
sands of dollars: part of the 
amateur status rule reads: " E x -
ception: A scholarship or grant-
in-aid awarded and administered 
by the establishment (college) 
concerned and not in excess of 
commonly accepted educational 
expenses are defined by the Na-
tional Collegiate Athletic Associ-
at ion." Obviously, the rulescreate 
a double-standard. 

Of course, the frosting on the 
cake is the paragraph in the 
" R u l e s " that precedes the above. 
The paragraph s t r i c t ly f o r b i d s 
" . . . accepting the benefits of a 
scholarship . . . . " Here it is: " 1 2 . 
Scholarships. Because of golf skill 
or golf reputation, accepting the 
benefits of a scholarship or any 
other consideration as an induce-
ment to be a student in an educa-
tional establishment." 

The contradiction is quite ob-
vious. Would a college award a 
scholarship or "grant-in-aid" un-
less the young man did possess 
unusual golf skill? To put it af-
firmatively, in the USGA's own 
words—scholarships and grant-
in-aids are awarded " B e c a u s e of 
golf skill or golf reputation . . . " 
Can there be any other reason? 

No effort is being made here to 
belabor the rules of the game or 
the amateur body. The U S G A has 
made many valuable contributions 
to golf. Rather, archaic rules must 
not stand in the way of educa-

tional processes or the natural and 
honorable growth of the golf 
profession. 

Reluctantly, it must be stated 
that the USGA actually trans-
forms honest young men into dis-
honest young men. Shocking, but 
true. Here's the classic example: 
a promising college golfer, winner 
of many amateur titles, is asked 
by the press if he intends to " turn 
professional ." 

Horrors! Of course not! The 
thought never crossed his mind. 

Yet the young man knows, his 
friends assume, his golf coach 
believes, his fellow golfers sus-
pect, and golf writers KNOW that 
he has no intention of doing any-
thing B U T going on the PGA 
golf tour! 

T h e sham must be lived. Our 
honest young man must disclaim 
such an intention or else face for-
feiture of his amateur status. 

THE TRUTH - WHERE IS IT? 
It is time that transparent ac-

commodations and deceptions be 
replaced by honest, realistic rules. 

Geoffrey Cousins, English au-
thor of Golfers At Law, that 
highly informative and ofttimes 
amusing book on the history of 
the rules of the game, ends his 
treatise with this statement: " T h e 
rules, as I have tried to show, 
have their roots in tradition, but 
are now operated in a great de-
mocracy of golf in which plain 
speaking and plain dealing are 
alike essential . . . that the rules 
are not just a collection of regu-
lations in a closed book, but a 
living code followed and hon-
oured by every man, woman and 
child playing on the links. ' ' Amen. 

THE SOLUTION - WHERE IS IT? 
The U S G A must face its respon-

sibility and acknowledge that its 
present amateur status rules are 
contradictory, and equally import-
ant, constitute a roadblock to 
higher education for the golf pro-
ession. The " R u l e s " have always 
been subject to change. 

Again, Geoffrey Cousin stated 
in Golfers At Law, " N o w it 
remains to look at the future and 
see what the rules are likely to 
become. Because no one, with 
the history of the last two hundred 
years in mind, can believe in the 

immutability of the present code. 
The old rules were destined not 
to endure 'in all time coming,' 
and the present rules must change 
—if not in this decade, then in the 
next. And all thinking golfers 
ought to ask themselves the ques-
tion: How must they change? 
What in fact do we want in the 
Rules of Gol f? " 

Here is ample authority for 
change, but we cannot wait from 
one decade to the next. The need 
exists now. 

AN ALTERNATE SOLUTION 
If the USGA fails to act, then 

the resolution of the problem lies 
in the hands of the PGA, and 
specifically, the Connecticut Sec-
tion, PGA. 

Recently, I proposed a complete 
blueprint for higher education for 
the golf professional to the mem-
bers and the executive committee 
of the Connecticut section. They 
concurred. Exploratory discus-
sions with officials of the Univer-
sity of Hartford revealed that they 
were interested in working with 
the section with a view towards 
the establishment of a curriculum 
that would prepare a young man 
for a career in professional golf. 

The problem of forfeiture of 
amateur status was raised. I sug-
gested an honest and forthright 
solution, as follows: do not 
abridge the rule—merely disre-
gard it; when, after his sophomore 
year, the young man declares his 
intention to pursue a higher edu-
cation in golf, invite him to live 
in your house (the Connecticut 
section). Allow him to play in 
professional and pro-am events, 
as a professional, it 's a fine way 
to meet and know professionals, 
and vice versa. Create a special 
section membership classification 
for the so-called undergraduate 
" n o n - a m a t e u r , " and if these 
changes require re-writing section 
by-laws, rewrite them, it has been 
done many times; and if the 
young man is from another sec-
tion, request the national PGA to 
send out a bulletin to all sections 
suggesting that similar privileges 
be granted in all sections. 

It is a simple, uncomplicated 
and thoroughly honest solution, 
which, let it be said, was enthus-

Continued on page 106 
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Grounds maintenance. Light hauling. Or park improve- idling. The automatic transmission also eliminates needless s 

ments. You name it. Harley-Davidson Utilicars can handle shifting and any possibility of tearing up the turf and the 
it. What's more, they cost less to own and operate. Gasoline transmission. Service? It's just around the corner, thanks 
and electric Utilicars can be custom built to perform a wide to our nationwide network of servicing dealers. For the r 

variety of jobs. And they're available with turf-protecting complete story about cost-saving gasoline and electric 
or road-hugging tires. A simple, easy-to-operate ignition Utilicars, see your Harley-Davidson dealer first chance you 
device shuts off the engine on our gasoline car as you get, or write: Manager, Commercial Car Division, Harley- « 
lift your foot from the accelerator. Eliminates gas-wasting Davidson Motor Co., Milwaukee, Wisconsin 53201. 

NEW STEERING WHEEL is o f fered 
as opt ional extra. Provides 8 7" turn-
ing radius Fou r teen o t h e r u s e f u l 
Harley-Davidson opt ions available. 

HARLEY-DAVIDSON | 

i or more information circle number 2 1 4 on card 

jack-of-all-tfades 



TEE-CADDY 
... a convenient way to hold scorecards, pencils, tees and matches 
Now there's a new way to hold everything 
a golfer needs before he starts a round of 
golf. Mount the TEE-CADDY at the 1st and 
10th tees, or the 2nd, or any other tee 
where it is needed...it conveniently holds 
scorecards, pencils, tees and matches . . . 
right where the golfer needs them. The all 

metal TEE-CADDY has four spring-loaded 
doors that keep them closed when not in 
use . . . keeps out wind and water. Easily 
m o u n t s on s t a n d a r d size p ipe (no t 
included). The TEE-CADDY comes in a 
handsome taupe finish wi th black doors 
but it can easily be painted to match club 
colors if desired. 

CEI 
C O R P O R A T I O N 
4 9 0 0 W E S T G R A N D A V E N U E 
C H I C A G O , I L L I N O I S 6 0 6 3 9 A R E A C O D E 3 1 2 / 8 8 9 - 5 8 1 1 

S e n d F o r 
D e s c r i p t i v e 

L i t e r a t u r e 



ASHION 
PREVIEW 
b y B a r b i Z i n n e r Fashion Editor 

Texture, stretch andcol-
Iors will make the profit 
picture for the dub pro 

Attention is on details in slacks. 
Haggar places self belts off to the 
side; adds slanting Western pockets. 

" T 
I he early b i rd gets t h e w o r m , " 

and t h i s y e a r g o l f w e a r b u y e r s , w h o 
have al ready begun o rder ing for 
the i r resort and spr ing racks, 
know that the " w o r m " is a de-
l ight fu l ly re f resh ing and imagina-
t ive array of new golf clothes. For 
these c lub pros as well as those 
who are ready to embark on the 
buy ing game, t h e r e appears be-
low a helpfu l gu ide l ine to the pos-
itive t rends in r e s o r t / s p r i n g ' 6 9 
gol fwear. A par t ia l list of manu-
fac turers wi th h igh l ights of thei r 
l ines—both new and t rend-fo l low-
ing. (Pr ices are suggested reta i l . ) 

Because some l ines were not 
ready for v iew ing by deadl ine, a 
fo l low-up ar t ic le tha t will i nc ludea 
f o r e c a s t a n d s u g g e s t i o n s f o r 
s p r i n g / s u m m e r ' 6 9 , wil l be run in 
the January issue of GOLFDOM. 

Tex ture , s t re tch and color pro-
v ide the big s tor ies for gol fwear 
' 6 9 . Knits, wh ich guarantee the 
necessa ry s t re tch fo r active sports-
wear , yet insure neatness, shou ld 
be closely wa tched . They are in-
vad ing the m e n ' s slack marke t in 
such force tha t it wi l l be hard to 
bel ieve at next season's end tha t 
kni t slacks hard ly existed las tyear . 
Washables are everywhere and 
now inc lude many boucle and al-
paca golf sweaters. Soil resistant 
coat ings are be ing added to many 
of the new fabr ics , and buyers 
shou ld look fo r a label ind icat ing 
th is t rea tment . 

Color char ts a re overf lowing. 
Red, white and b lue is not los ing 
its impact even in an overworked 
Olympic and e lect ion year, and 
th i s combina t ion looks promis ing ly 
b ig for next sp r i ng . Yellows are 
bold and br igh t . Greens and reds 
and oranges are c lear . Rhubarb is 
coming on s t rong f o r those men 
too t imid for the v ivacious p inks. 
Apr ico t and peach jo in the stan-
da rd pastels. The browns have 
subs ided a l i t t le (p robab ly unt i l 
next fa l l ) , but appear gaily wi th 
black in pa t te rns . Watch for whi te . 
Long a t rad i t ion on the tennis 
c o u r t , it is invad ing the golf 
course . St r ipes, checks and bold 
f lo ra ls f ind the i r way into men 's 
slacks where bo ld p r in ts dominate 
—dis t inc t ive and re f resh ing . 

Coord ina t ing is a big and suc-
cessfu l g a m e w i t h m a n y o f t h e m a n -

ufacturers . Color-keyed cha r t sand 
special " p r o g r a m s " prov ide the 
c lub pro with he lp fu l h ints on buy-
ing and set t ing up stock aswe l l as 
later-on suggest ions for cus tomer 
sell ing. 

WITHIN THE LINES . . . 
Gino Paoli o f fers a new d i r nd l 

sk i r t at tached to a pair of shor ts 
( $ 2 3 ) . The sk i r t is sl i t up the 
midd le to the waistband and out-
l ined in a cont ras t ing color. As is 
usual at Gino Paoli, the sk i r t co-
ord ina tes wi th a choice of blouses, 
a blazer, hat and gloves. All t he 
o v e r - t h e - h e a d p u l l - o n s h i r t s a t 
Gino Paoli have long back z ippers 
(even the v-necks) for more con-
venient accessibi l i ty. G ingham is 
everywhere as the total look or 
jus t for t r im . A short , pant j ump-
suit covered by a w r a p s k i r t ( $ 3 3 ) 
is a new idea and perhaps an an-
swer to a game of golf fo l lowed by 
a set of tenn is . 

Koret of Cal i forn ia has a sepa-
rate resort l ine. Low, low heml ine 
pockets on a culot te sk i r t ( $ 1 4 ) 
could be used advantageously in 
car ry ing a scorecard. Whi te f o rms 
the background for a number of 
in terest ing p r in ts at Koret. 

Catal ina, Inc. also has a sepa-
rate resort l ine with str ict em-
phasis on red, whi te and blue 
wi th a br igh t , clear yellow added 
for good measure . Catal ina also 
shows kni t tops tex tured in va-
r i o u s p a t t e r n s . V - n e c k l i n e em-
phasis, impor tan t in the genera l 
f a s h i o n p i c t u r e , bu t e s p e c i a l l y 
popular a m o n g gol fers who l ike 
the f reedom it al lows, can be seen 
in th is f i r m ' s v e s t s , s h i r t s a n d pull-
over sweaters. 

In ternat iona l Golf Accessor ies, 
d is t r ibu to rs of Al len Solly sh i r ts , 
has added to its col lect ion a lisle 
cot ton mesh golf shir t w i th the 
t rad i t iona l p lacket co l la rand open 
sleeve. This sh i r t wil l be avai lable 
in blue, c i t rus , orange, green and 
whi te. Mer ino wool tu r t l enecks 
and card igans in a mul t i tude of 
colors have also been added to 
the l ine. New co lors in both men ' s 
and ladies' sh i r t s come up as cit-
rus yel low, parakeet green and 
tea l b lue. 

Count ry C lub Sportswear has a 
new g roup ing of shir ts of Trev i ra 

Continued on page 44 


