pending upon its complexity, the
manager, the building or house
committee, the architect, and the
interior designer must work as a
coordinated team for the best re-
sults in lasting appearance and
operating economy. Careful anal-
ysis of every proposed or exist-
ing space must be studied for max-
imum use within the structure of
the club’s operation, at present
and for the future.

New possibilities must be ex-
plored—some clubs have found that
sauna, steam bath and barber shop
facilities are very desirable. Other
clubs have found that adding a few
small guest suites or rooms are in-
come-producing comforts to the
members.

The qualified architect and in-
terior designer should be as care-
fully selected as would a personal
Physician. Once the services of
these experts have been retained,
listen to their recommendations.
To disregard them is too much akin
to a do-it-yourself appendectomy!

There are always charming lady
members who are ''very talented"’
and who have decorated their
homes with style, but the success-
ful design of club areas is a far
cry from decorating a residence.

An experienced interior designer
is capable of guidance and service
in the following categories:

1. Basic space planning and lay-
out, in conjunction with club
requirements and architect’s
function;

2. Creation of interiors of last-
ing beauty and low mainte-
nance, through his knowledge
of the latest in paints, wall
and floor materials, fabrics,
and the like;

3, Obtaining furniture and fur-
nishings of the most appro-
priate value at the most eco-
nomical cost;

4, Coordinating all phases of the
decorative work, so that in-
teriors of continual charm and
beauty will enhance not only
the value of financial invest-

Continved on page 102

NEW SINGLE-BELT DRIVE

PREADABILITY

for the GREENEST fairways ever!

mFor greener turf from tee to putting green, the
swing is to the LARSON line. LARSON engineer-
ing specialists have built SPREADABILITY into
every feature of their new SINGLE-BELT DRIVE
LARSON BROADCASTER. The LARSON BROAD-
CASTER spreads 4!/, times more area in one
trip than an ordinary spreader, covers up to 20
acres per hour! You get an even flow of material
(milorgranite, fertilizer or seed) with uniform
spreading on turns (even the sharpest ones). An
accurate spread pattern, a broad cast (up to
50 ft.) . . . all this with ease of fingertip feed
control, without changing the application rate.
The LARSON BROADCASTER is the ideal unit
for close work around Greens, Tees, Parkways,
and Club House.

m The famous LARSON 400 Series BROADCASTERS are first choice of
knowledgeable golf course superintendents and other professional turf men
on many of the country’s finest golf courses.

THE NEW LARSON BROADCASTER LINE

MODEL 421 TRAILER-TYPE — 25 cu. ft. MODEL 411 TRAILER-TYPE — 15 cu, ft.

capacity (approx. 1 ton!) PTO powered. A
real heavyweight. All features of the 411
plus BIG CAPACITY. Especially designed
for bigger job applications.

capacity (approx. 14 ton). PTO powered. An
ideal unit for most applications. Rugged,
easy to handle, trails well, even over rough
terrain.

MODEL 413 “PIGGYBACK"” — 15 cu. ft.
capacity. All the features of the 411
BROADCASTER. Attached to tractor by
simple 3-point hook-up. Three-point hitch
adapters available for all tractors.

MODELS 411G and 421G — Same models
as shown above, with gas engine drives.
(Engine is 960 3'4 hp. — with 6 to 1 back
gear.) Converts readily to regular drive by
installing power take-off.

W For complete specifications, Write, Wire or Call TODAY!

LARSON MACHINE, INC.

PRINCEVILLE. ILLINOIS 61559 - PH.(309) 385-43I12
MANUFACTURERS OF BROADCASTERS, SPRAYERS AND ACCESSORY EQUIPMENT

For more information circle number 142 on card




FOUR BAGGER

The first real golf car innovation?
No. Club Car had already de-
veloped what is perhaps the best
golf car in the world—one which
will operate for 108 golfing holes
without recharging. This was ac-
complished through the car’s uni-
que patented drive unit and lighter
weight.

And now—a ““four-some” car.
Walk 9, ride 9. Call it painless
exercise — without fatigue. The
“four-bagger” solves the problem.
One four-some can rentone car, al-
lowing each person to ride at least
9 holes. If a three-some rents the
car, each golfer is able to ride
12 holes.

Four-square profits.

If you are a club pro or fleet owner,

you can imagine the bonanza. With
the four-bagger, you will be able
to operate with less cars, yet keep
more of them rented at a higher
rate per car. For the first time, you
will be able to expand your mar-
ket to include three-somes and
four-somes, since these golfers will
now be able to afford riding. So
you’ll have a lower initial invest-
ment for golf cars and higher po-
tential revenues. Any way you look
at it, Club Car has stacked the
cards in your favor.

Pay yourself with a demonstration.
The name of the game is profit, and
suddenly—with our new four-bag-
ger—your potential has doubled.
Call or write us today for a demon-
stration. That's free.

Club Car

CLUBCARDIVISION —Stevens Appliance
Truck Co. Box 897, Augusta, Georgia
[ Send technical bulletins: “Care and
Feeding of Golf Car Batteries,” etc.
[J we'd like aCLUB CAR demonstration

NAME

CLus

ADDRESS

aTy COUNTY

STATE rdld L

Limited Number of Distributorships Available. Write for Details

For more information circle number 198 on card
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Spring cleaning
Continved from page 101

ment but create surroundings
of pride and pleasure for the
club membership.

Quality is the watchword of
sound investment and economy of
upkeep, in club furnishings, just as
it is in offices, hotels, and res-
taurant installations. If the initial
allocation of funds is insufficient
for an all-out accomplishment of
a project, it is far better to phase
the expenditure over a longer peri-
od of time, than to resort to cheap,
"'make-do"’ effects, in lieu of value
purchases of materials and services.

Good design and good construc-
tion in carpets, furnishings, and
fabrics will prove their values over
the years. Rising labor costs surely
indicate the folly of purchasing
cheap drapery fabric, which may
disintegrate before the second dry
cleaning, or of locker room carpet-
ing which must be replaced in two
years.

Selective good taste is lasting,
and its employment in every pur-
chase will eliminate the pitfalls of
""fad"’ effects. Excellent design and
construction in furnishings, no mat-
ter what the "'style’’ or ''period’’
expressed, will give years of effec-
tive, attractive usefulness.

Quality is also the watchword of
wise maintenance practices. Indry-
cleaning, the use of harsh or stale
fluids can ruin even the best of
fabrics. It is clearly less costly to
have any job of upkeep or repair
done one time by a well-qualified
firm than to have the same job done
two or three times by an unknown
"low-bidder."”’

Often the alertness of club per-
sonnel is an important factor in the
preventing of major repair output,
If a dining chair leg becomes loose,
or if a seam is slightly split, im-
mediate attention to the needed re-
pair will save a great deal of money
in the long run. Food and beverage
stains should be noted and cleaned
at once, for even the most imper-
vious of our wonderful modern
surfaces can be harmed by neglect,

Many club managers have found
that having duplicate (or alternate)
slipcovers and draperies for each
area is an end-economy, as these

Continved on page 112



Graffis continved from page 17

first tournament win in years by
topping the field at Bing Crosby’s
Big Show.

Quarter Century Club and PGA
National GC stroke championships
at the PGA National course, start-
ing Jan. 8 with Arnold Palmer Com-
pany and Lincoln-Mercury putting
up the money drew record fields
. . . Advertising agency men are
laughing at monkey-business being
done to push Ladies PGA out of
some tournaments and get the spon-
sors' money for the minor league
tournaments of the PGA ... Ri-
diculous, isn't it? ... When you
figure how much money has been
made by a limey hairdresser pro-
moting Twiggy, an under-nour-
ished nice little London slatty kid
with a ''what's two-and-two-make"’
look compared tothe high-powered
pro golf promotions in the U.S.,
you begin to wonder how smart
our promotion geniuses are.

Clubs in British areas where hoof
and mouth disease epidemic hit
were closed down to prevent the
disease, which killed sheep and
cattle, being taken by golfers’ feet,
clubs and clothing into other lo-
calities.

For the few pennies per year
per golfer that filter via the USGA
into Green Section coordinated
turfgrass research at 21 universities
come the biggest returns on a tiny
investment that you'll see in golf
business . . . Dr. Marvin H. Fergu-
son, director USGA Green Section
mid-continent region and the Green
Section's national research coor-
dinator, recently reported in the
USGA Green Section Record on
examples of golf turf research work
now being conducted . . . Acourse
superintendent on a first-class job
and his chairman (or whoever else
is boss man) who hasn’t read this
Green Section research report had
better look up the January Record
and make sure he has an idea of
what's going on.

National Golf Day, the PGA an-
nual fund-raising drive for golf's
educational and welfare activities,
long has been a substantial con-
tributor to USGA Green Sectionre-
search financing ... On National
Golf Day in 1967 participants were
more than in 1966, but revenue

Continued on next page
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Let our man listen
to your turf problems.
He just may be
able to help.

(and it won’t cost you a cent)

Ever wish for your own turf con-
sultant? Someone you can discuss
turf problems with — without feeling
obligated. Someone who can review
your maintenance practices, to make
sure you're getting the most from
every turf dollar. There is such a
person. And he’d like nothing better
than to go tec work for you — free
of charge.

He’s Scotts Professional Turf Con-
sultant (actually we have 14) and
he knows grass from the roots up. He
spends an important part of every
year working with Scotts turfgrass
research organization (the world’s
largest) to keep abreast of the very
latest in turf culture.

The rest of the year he spends with
golf course superintendents and other
commercial turfgrass managers—ap-
plying his knowledge to help solve a
wide variety of turf problems.

ProTurf

Please have your man phone me for an appoint-
| ment to “talk turf.”

| Name

Our man is not a salesman. In fact,
he frequently helps his clients with-
out selling a single Scotts product.

Our man is a turfgrass specialist who
likes nothing better than the chal-
lenge of an unusual turf problem.
Blade for blade he's responsible for
more vibrantly green turf than any-
one else in the business.

But don’t get us wrong. His motives
aren’t entirely unselfish. He knows
that if he helps you solve a problem
or develop the kind of turf you really
want, you'll be pleased. Then some-
day you may say to yourself, “By
George, those fellows will get my
business.”

This coupon will put
Scotts turf consultant to work
for you — FREE of charge!

| Business

| Address

Mail to Scotts, Golf Course Division, Marysville, Ohio 43040
For more information circle number 150 on card
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Graffis continved from preceding page

ran behind because no TV sponsor
for the event could be secured . . .
Of the 1967 National Golf Day
$96,285 receipts (about $4,000
ahead of 1966) the Michigan Sec-
tion was number one with $8,189
. . . In 1966, Illinois led with $8,274
. . . This year Illinois was second
with $7,338 ... This year Allie
Russo, pro at Palm Beach Lakes
Golf Center, a very popular place

with lively gentlemen and lady
golfers, led the country with$1,309
... Al Huske, veteran at Glen
Oaks CC (€hicago district), and his
members, who always are quick to
kick in, in 1967 ran second, with
$661.45.

PGA President Max Elbin jabbed
PGA members by reminding them
that too few of the PGA Class A
members had their club members
participating in National Golf Day
... PGA benevolent, relief and

N

(G
4

anything but “plus fours,

When “plus fours” were part of
the official uniform—

SKINNER was there!

Back in the twenties and early thirties, it was almost disgraceful to play golf in
argyle hose and wing tip shoes. Hagen, Jones and
Sarazen were there—and so was Skinner irrigation. Leading courses used Skinner
then, as they do now, for one very good reason . . .
green—efficiently, economically and dependably. The advantage of nearly 70
years of irrigation experience and “know-how™ is yours with any Skinner system
you buy today—automatic, semi-automatic or manual. For complete information,
write The Skinner Irrigation Company, 415 Water Street, Troy, Ohio 45373.

..

”»

SKINNER

the oldest name in
T irrigation equipment

"~

o

it grew grass and kept it

L
.

For more information circle number 215 on card
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education funds get about a third
of National Golf Day revenue . . .
Caddie scholarships get about a
quarter and turf research directed
by USGA Green Section, GCSA
turf school scholarships and golf
programs at veteran hospitals get
the rest ... The two champions
(National Open, Nicklaus) and
(PGA, January) give their services
in playing the Round of Champions
which sets up the target score for
those who pay their Golf Day dollars.

John Panton, veteran Scot Ryder
Cupper, guest of honor at big party
at Glenbervie Club, where he is
pro, celebrating, among other
things, John's victory over Sam
Snead away back last summer, for
Teacher International Pro Seniors
tourney; one of the few British
victories in 1967 international pro
golf . . . Bob Rosburg succeeds
Bob Frainey as pro at Westwood
CC, St. Louis . .. Rosburg, 1959
PGA champion, and occasionally
a tourney threat, is an excellent
instructor . . . Jack Wenzler, after
43 years as pro at Ridgeway CC,
Memphis, Tenn., retires to be able
to play more golf.

Leon Faucett and Max Ewing at
their Duck Creek GC, Garland,
Tex., again hosts to Southwestern
Golf Salesmen's tournament . . ,
Clayton Stubbs, Uniroyal, topped
the field with76 . . . Other winners
were John Maloney of Spalding
and Bob Oliver of Ernie Sabayrac
. . . Cypress Lake CC, Fort Myers,
Fla., has among its members five
retired professionals who have
been associated with course man-
agement at superbly conditioned
courses.

Jimmy D’Angelo, happily now in
grand health again, is going back to
a pro job again ... During his ill-
ness last winter Jimmy resigned as
pro at the Dunes Golf and Beach
Club, Myrtle Beach, S.C., where
he'd been since the club started
.. . Jimmy and founding members
of the Dunes originated the Golf
Writers' Association annual tourna-
ment the week-end before the
Masters . . . Jimmy conducted the
affair so successfully that the event
was highly profitable and effective
in developing Myrtle Beach as a
major coastal golf resort between
Boston and Miami . .. DeLeon,
Comanche and Dublin, Tex., plan-



ning 9-hole club with FHA loan.
Franklin D. Hammond, 77, an-
other who made history by growing
fine turf on New England golf
courses, died recently . . . He was
superintendent, Tyngsboro, Mass.
GC from its beginning until about
15 years ago when he switched to
Unicorn CC, Stoneham, Mass.,
where he was active until his re-
tirement . . . Two more Massachu-
veterans have been hospitalized
.. . Arthur Cody, superintendent
at Wollaston GC, Quincy, Mas-
sachussets for 20 years until his
retirement five years ago, laid
low by a heart attack . . . Michael
McDonough, who retired several
years ago after 25 years as super-
intendent, Oyster Harbors Club,
Osterville, Massachusetts suffered
a stroke and now is in a nursing
home . .. He was succeeded at
Oyster Harbors by his son-in-law
Dave Gardner . . . Managing a golf
course is an all-weather, all-hours,
tough, worrying job and when we
are told about so many older super-
intendents breaking down and run-
ning into long heavy hospital ex-
penses we wonder if their clubs
had insurance to ease the last
round of Old Faithful . . . Private
club officials who can pass the
responsibility to the next adminis-
tration seldom are inthe same class
as industrial employers in insurdnce
and retirement money for the help.
Another thing that has us wonder-
ing about golf club protection and
insurance of its workers is being
reminded that Jim Savabek, Braden-
ton Fla. CC and his neighbor,
Gordon Hinn, have been injured
on their jobs . . . Bud Quandt, Air-
co GC, St. Petersburg, is new
president, Florida West Coast
GCSA, Jack Graves is vice presi-,
dent; Jim Savabek is secretary-
treasurer and Carl R. (Bud) Pearson,
superintendent, Lakewood GC, St.
Petersburg, is editor of the Florida
West Coast News Letter . . . “‘Sy”’
Graham, Franklin Manor, 1445 N.
Tamiami Trail, Sarasota, Fla., for-
merly with Milwaukee Sewerage
Commission, is assistant editor of
the region's newsletter and gives
a major league boost . . . Graham
has beenh ailing but is recovering
.. .Some of those Florida West
Coast superintendents are doing
magic jobs on budgets that are
Continved on page 109

Putting green
Continved from page 95

His men are instructed to fix ball
marks before starting to mow the
green, but it is rarely done properly,
due to the time problem.

One problem is that women golf-
ers find it difficult, physically, to
repair ball marks. Why not educate
caddies to do this, Fulwider sug-
gested? While there are tools avail-
able to do this job, acommon table
fork works very well.

On the subject of cup changing
techniques, Roberts observed that
the big problem on small greens of
around 5,000 sq. ft. is that you of-
ten end up with only 500 to 800
sq. ft. of suitable cupping space.
In this case, you must use slopes
sometimes. However, he added
that, even then, he always allows a
couple of feet around the hole that
is level.

Roberts said that on his course,
his men were instructed to move
the cup in a clockwise pattern
away from the last cup. This way,
whoever did it always knew which
way to go. It was his practice to
make two cuts, using a standard
cup cutter, break the plug in half
and put it in the old cup. It heals
quicker, and putts better than put-
ting it back in one piece. Roberts
said he played a little golf himself,
and when changing cups, likes to
consider the hazards around the
green and whether his members or
players of professional quality were
playing that day.

After William Bengeyfield
thanked the superintendents for a
most informative session. Mr. Hen-
ry H. Russell brought the meeting
to a close. 0O
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““Send me a hundred gallons
of whatever it takes to get rid
of poison ivy, gophers, lawn
moths, broad-leaf weeds, crab-
grass and flash floods."’

A i [

Vil

Per dozen
minimum 1,000 dozen
(no-imprint)

Chemold,
mfrs. of

the world’s
first perfect
solid state range hall.

At last, a solid state ball that is in-
destructible.

This uncuttable ball has tremendous
feel and click, and will give your cus-
tomers much greater distance and
eventually give you greater profits.

Maintenance problems are elim-
inated because Chemold’s range ball

will retain its

brilliant color after

many yards and years of range abuse.
Sound great?

Cut out this coupon today for in-
creased profits.

CHEMOLD CORP.
138th Place at Archer Avenue

-----------------1
PRICE PER DOZEN ]
100 N
No  100-299 | 300-499 | 500999 | & up ]
Imprint  Doz. Doz. Doz. Doz. =
White
w0 m) i [ !
Red
Stripe  $3.90 | $3.80 $365 | $3.50 ]
Yellow/
NoStripe = o |0 !
Imprinted =
yange sa00 | 5290 | 375 |s350 W
Red Stripe [ 0 O ) =
|
1
Jamaica, New York 11435 =
Please send me . doz. a
Enclosed please find check ], money order ] Al
I R e R TS L O e =
R R U e e e =
BIITORE oo acnaiio preglusin RO e R =
R e I State. ... a5 :
TERMS: C.0.D. — F.0.B. FACTORY, JAMAICA, NEW VDlK.:

SAVE 10 CENTS PER DOZEN
BY REMITTING WITH ORDER. ]

For more information circle number 216 on card



WHY PAY
MORE WHEN
THE BEST
fsTs
LESS?

VERSATILE
HENDERSON
CONTOUR® G.P.M.!

Mow, rake or slice with a single
machine. New cutter design
with individually replaceable
blades lets your men replace
a worn or broken blade in less
than a minute, without delay-
ing work on greens, tees or
lawn areas. Mowing blades
install without removing cutter
assembly.

For full information on the new
Contour® G.P.M., write to:

HENDERSON

BOX 355G

FISHER, ILLINOIS 61843

For more information circle number 267 on card
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PUTChaSing Continved from page 98

customers. These fellows know ev-
ery angle, and remind you of the
old time pitch-men. Often times
their products are untried and un-
proven and are usually priced two
to three times more than they should
be. The knowledgeable superinten-
dent excuses them politely and
quickly and they are normally quick
to get the message that they are
not needed or wanted.

In the final analysis, thereislittle
difference in the art of spending
the club’s money or in the art of
accomplishing all of the other many
features of the golf course super-
intendent’s profession.

He must start out with a high
degree of personal integrity and
self—discipline, coupled with a
sound business-like approach. His
objective should never waver from
serving his club to the best of his
ability to the end that forevery dol-
lar spent, the club can expect to re-
ceive more than a dollar’s value.[]

About the author—Robert M.
Williams is the golf course
superintendent at the ''men-
only” Bob O’Link Golf Club,
in Highland Park, Ill. Bob has
worked in all phases of club
operation and went to the Turf
Management School at the Uni-
versity of Mass. After serving
in the European theater during
WW 1II when he rose to the
rank of captain in the combat
engineers, he returned to Ohio
State U. in 1945. From 1947
to 1958 Williams was super-
intendent at the Beverly CC in
Chicago. In 1959 he was se-
lected to head up the course
maintenance program at Bob
O'Link. Bob has served for six
years on the GCSAA board,
being the International presi-
dent in 1958. For many years,
he has been an active speaker
at the many university turf-
grass conferences and a regular
author of articles on course
management for the various
publications serving the golf
course complex. Bob is a native
of Illinois, being born in Lake
Forest, where he and his family
now reside.

ORDER NOW! )
America’s Favorite |.-
Charge Books! -

For all Clubhouse and Pro Shops . . . Golf,
Tennis, Swimming Pool, Green Fees, etc.

s b 38
3
£
gs <
F 3
=
— F3 S
— -~
100% g
A
FLAT OPENING
No extra charge for copy imprinted in body of | P

form.
1 Book —$21.90 6 Books —$41.30
3 Books —$29.65 12 Books—$64.60 83

Add 50¢ per book for triplicate.

Postage Paid if Check or M.0. is included
with Order.

8 tickets to a page, 2% x 4V torn-out size. 1000 | 4
sets of slips to each duplicate book; 664 sets of
slips to each triplicate book. * Paper colors —
Duplicate books: orig. white, dupl. canary. Trip- | % *
licate books: orig. white, dupl. pink, tripl.
canary. Last copy not perforated, to remain in
book for permanent record. Ample carbon paper
in back of book. Attractive maroon overhang
covers with identifying labels with space for | 4
numbers and date book is used. » Write for sam-
ple sheets and descriptive circular.

Order Now for Immediate Delivery!

’ NOSCO, INC. |, -

651 South Utica Street
WAUKEGAN, ILLINOIS 60085

For more information circle number 233 on card

TROUBLE FREE [
RENTAL CART SERVICE

We furnish you all you need on |’
rental share basis. No investment _
for you! We deliver and service

carts regularly and keep them in %
good repair — FREE. Clubs not
held responsible for damages, ~fr
theft or breakage.

CADDY-ROLL
RENTAL SERVICE |

Three Rivers, Michigan 4

-
J

For more information circle number 240 on card



©VELSICOL CHEMICAL CORP, 1968
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For control-in-one
convenience, call yo
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complete Velsicol car ‘

{ Complete line of quality turf chemicals from
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Write for Velsicol Turf Chemicals catalog and list of distributors:
Velsicol Chemical Corporation,

341 E. Ohio Street, Chicago, lll. 60611, Dept. G -38.
For more information circle number 201 on card
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New products

S ' Htee TR

Deere and Company hasintroduced the
new 83 hp JD570 Motor Grader. The
JD570 features two means of steering,
articulated frame steering and power
steering to front wheels. These two
steering methods allow you to work in
the tightest areas, the turning radius
being only 18 ft.

For more information circle number 101 on card
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All American Engineering Company has
developed anautomatic battery charger
for electric golf cars, called a Power
Watch. The new battery monitor has no
moving parts to wear out, no timer to
set and eliminates messy hydrometer
checks. When the charge is complete,
the battery monitor shuts off and oper-
ates as a standby watch dog.

For more information circle number 102 on card

Rominda Chemicals, Inc. announces
Formula 34XX, a jelly-like cleaner for
shower rooms, wash rooms, steam
rooms and sauna bath facilities. You
just apply a light coating on the tile
or concrete surfaces allowing it tosoak
in for 10 to 30 minutes, then wipe it
off with water and a damp rag. Avail-
able in 5, 30 and 55 gallon drums at
95 cents a pound.

For more information circle number 103 on card
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Bachmann Brothers are the manufac-
turers of new sunglasses that were
designed by Doug Sanders. They are
light in weight and have a metal trim
for ease of handling and pocket protec-
tion. The glasses will retail for five
dollars.

For more information circle number 104 on card

International Harvester Company re-
cently announced the addition of the
12 hp International 125 Cub Cadet to
its tractor line. It features hydrostatic
drive and is available with a 42 or 48-
inch centermounted rotary mower.

For more information circle number 105 on card

Rogers Manufacturing Company, Inc.
has utility truck model 12 thatfeatures
a 30-inch ramp-loading tail gate, 16
cubic feet of all useable space with
1,000 pound capacity, double seat,
geared steering, front suspension and
full dump body. Price, $895.

For more information circle number 106 on card

Peco, Inc. has a new pro-line of golf
carts featuring a unique pressure re-
lease system for opening and closing
the wheels. To open wheels, lean cart
forward and pull wheels open; to close
wheels, lean cart forward and push
them closed.

For more information circle number 107 on card

>

Motorola, Inc. has developed the ‘‘Han-
die-Talkie,”” a two-way radio to report
the progress of play from different
areas on the course. Using this two-
way radio, the field man can relay
scoring data and highlights of individual
play as it is happening.

For more information circle number 108 on card

Ford Motor Company introduced model
5500, a 17-foot backhoe-loader. An
automated-dig cycle is available as an
option with the 10, 13, and 15-foot
backhoes, and the model 752 side-
shift backhoe, which excels in tight,
flushwall trenching.

For more information circle number 109 on card



EVERY PRO NEEDS THIS!

Kenneth Smith’s Professional
Shop Manual of Instruction

=X Tells how to:
Apply grips

M o Change

A =1 . club

- W/ Iength

Remove &

» golf Club "hatis
A\te‘am“s Refinish

5> “e“a'“s wood
a“d heads

> e Alter wood

Jonal SHP & iron

o A Profest i iruction heads

Many

1 other
*s“i* ‘ tips to

¥ w s make
L s better

& quicker club repairs.

-Send Order & Check Today
; Price $1.30 postpaid

GOLF CLUBS
- Jd Wue Gt Y

4 World's Largest Custom Club Maker
Box 41-GM, Kansas City, Missouri, U.S.A.
* For more information circle number 222 on card
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TURF SWEEPER

Model 720E Sweeper

v ROGERS SWEEPERS vory from small
self propelled to large 5 cu. yard ca-
pacity tractor drawn units.

® Gathers - wet or dry - grass clippings,
leaves, rocks, bottles, popers, dead
branches, cans and other unsightlydebris,

. POWER AERATORS

® Designed to aerate deep and clean
N under any ground conditions.

® Relieves compaction

® Renovates and removes Thatch

® Prepares Seedbed

® Smooths rough areas
. ® Drains low areas

REDUCE MAINTENANCE COSTS
® All are *'One Man Operated''.

Rogers Mfg. Co., Inc.

Olathe, Kansas 66061
913 - 764-1615

For more information circle number 210 on card
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tighter than warped doors.

How many otner golfing ladies
are there who have done as well
at their home clubs as Mrs. Robert
M. Monsted, new head of USGA
women's committee has done at
hers? . . . She's been champion of
the New Orleans CC 10 times . . .
She also is reigning Louisiana State
women's champion . . . David K.
Olin, 3000 S. Michigan ave., Chi-
cago, who's been lively asa golfer,
a club official and a Chick Evans
fan for some years, has a big col-
lection of historical items as-
sociated with Chick and is gathering
more, especially medals and tro-
phies, for an Evans exhibit in
Western Golf Association head-
quarters at Golf, Ill. . . . Many of
Chick's trophies were at his home
club, Edgewater GC at Chicago,
and have vanished from there . . .
The medals he won generally were
given to a pretty lass at the club
where Chick was winner . . . Now
they are scattered far among other
souvenirs of grandmothers' roman-
tic evenings . . . The putter Chick
used in winning the 1916 National
Amateur at Merion was given back
to him at Milwaukee at a selection
affair for 1968 Wisconsin caddie
scholars . . . Veteran golf writer,
Billy Sixty got Governor Knowles
of Wisconsin to make the presenta-
tion.

There is considerable favorable
comment about the PGA growing
up as a business organization. . .
It is beginning to pattern after the
USGA which probably is the sports
organization with top business op-
erating standards . . . That's natur-
al, considering that the USGA has
officials who are among the na-
tion's foremost businessmen. . .
PGA President Max Elbin’s ''State
of the Nation'' address givenat the
PGA annual meeting and later print-
ed in the association’s organ, told
all PGA members, sports writers
and the golfing public what the
score was in PGA operations for
the year...For the first time,
also, in PGA history, treasurer War-
ren Orlick presented the associa-
tion's financial statement openly
so all members got an idea of how
the association stood . . . Tourna-
ment players who have business

Continved on next page
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What's so special about the

Cuyclone

BROADCAST

LAWN SPREADER?

e Fast « Accurate « Stripe-Free
« Versatile « Dependable « Easy to Use

Here's the Cyclone that does almost every
spreading and seeding job — up to 5 times
faster than drop-type spreaders. Sows seed,
spreads fertilizers, granular pesticides, soil
conditioners . . . even ice melters on walks
and parking lots. Fan-type spreading disc uni-
formly broadcasts materials in swath up to 8’
wide. No streaks, gaps, or double overlaps!

Write us about smaller Cyclone Hand Broad-
casters for putting greens; or big-capacity
Cyclone Spreader/Seeders for fairways. We'll
send literature and full information—-free.

Manufacturers of Broadcast Spreading Equip-
ment since 1868—1968 our 100th Anniversary!
THE CYCLONE SEEDER CO., INC.
Dept. 60, Urbana, Indiana 46990

For more information circle number 218 on card

A“LOW DOWN" IDEA
NOW LOWER THAN

SNOWLD -
Tilt Deck TRAILERS
Capacities 700 - 3500 Pounds

Sell them to members who need
transport for their private golf cars
..."'piggy-back’ club-owned cars
when they can't move under their
own power...haul maintenance
equipment and supplies.

New “lo-ride” suspension system
places all-steel deck closer to the
ground, reduces loading angle when
deck is tilted. Tilt mechanism on
three largest models hydraulically
controlled.

Write for catalogs
THE SNOW CORPORATION
4418 McKinley, Omaha, Nebr. 68112
For more information circle number 266 on card



WE'VE GOT
EM ALL’

PAR-MATE

GOLF GLOVES
fo fift all hands
GOLF GLOVES

What's the difference between a good golf
glove and a great one? Styling. Workman-
ship. Exacting fit. You get all this and

e leoi Ko, i who take care of club members | MR TS o S 100 10T
retta, Australian Kangaroo, Italian A
Leather, English Nyama, (?mmois, Suede and Pay-play golfer's s il e new club (or modernizing present  *
and more. In regular and cadet sizes for golf Hterast, on .Wthh the tourney facilities) through experienced
men, women and youths. There is a Par- boys cash in big . .. Fraser pro- and specialized guidance in profit- "
Mate glove to suit every golfer in style, posed the $50,000 annual cham- able operation and/or manage-
size, color and price. to sell for $2.00 up pionship for club pros . .. It will ment with emphasis on food and
be played at the PGA National beverage control. 43
course in November or December - L .
3 e 2 Your inquiry invited at no obligation
after sectional qualifying . . . With 1
prize money goes a gold Walter ® CUUNTRY CLUB o
Hagen trophy contributed by the CONSULTANTS, LTD.
Hagen division of Wilson. Golfdom’s most 82 Wall St. &

STRETCH HOSIERY

Ladies' golf socks with pom-poms, tassels,
bows or plain in all popular colors. Also
men'’s golf socks. One size fits all.

to sell for $1.00 up

GOLF UMBRELLAS

Big selection of 9 popular styles in quick
drying fabrics. to sell for $8.00 up

AT PRO SHOPS ONLY
WRITE FOR CATALOG

PAR-MATE

10 WEST 33rd STREET
NEW YORK, N. Y. 10001

Graffis continved from preceding page

education already are very happy
that the PGA stood strong on its
position when some players threat-
ened to split the organization, thor-
oughly louse up arrangements with
clubs that provide the tournament
sites and workers and set back
television deals.

PGA secretary Leo Fraser had
the idea that settled one long-stand-
ing complaint of the home pros

Walter Hagen still battling val-
iantly but his physical condition is
rough . . . He's lost use of his right
arm and is learning to write with
his left hand so he can communi-
cate . . . Charles Bartlett Memorial
Award committee formed to award
journalism scholarship yearly to an
Evans Caddie Scholarship student
in memory of Charles Bartlett,
many years golf editor of Chicago
Tribune and founding member and
secretary of Golf Writers Associa-
tion of America . .. Officials re-
presenting men’s and women's golf
organizations in Chicago area, PGA
and Golf Course Superintendents
Association, with Marshall Dann,
executive director, WGA; Mrs. Al-
bert Gordon, Women's Western
GA; Mrs. T.]. Meindl, Swing Club;
Miss Carol McCue, Chicago District
Golf Association: George Strickler,
sports editor, Chicago Tribune;
Harry Pezzullo; Joe Graffis, Sr.,
Golfdom and Golf, and others par-
ticipated . . . Tom Walsh, pro-
manager, Westgate Valley CC, a
Bartlett buddy since the late Char-
ley was a cub on the golf beat, is

? Club
operation

If you have a ? ciub
{

PROB I_EM managemen
? Food and

9 beverage control

Architecture

we may have the

ANSWER

?

¢ Interior
design

Our professional staff of Country
Club and Golf Resort consultants

complete staff New York,N.Y.
of specialists 10005

(212) 344-2055
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Gordo-Hiyde

Shoe Laces Par Excellence

Cordo-Hyde Shoe Laces stand up to
shock and chafe — round after round
after round. Stay tied, too! Your golf dis-
tributor carries them. Shoe lace profits
score aces with Cordo-Hyde Laces.

l Please send me your new 1968 catalog. l active in the Bartlett award plan-
ning . . . John Huzar now is Chica-

ll Nome i go Tribune golf writer succeeding United Shoe Machinery. 'fy

l Addfess l Bartletl. BOSTON , MASSACHUSETTS
: 1 Many times over many years
City :

: i we've heard of club memberships
B state Zip # —— getting into feverish arguments be-

T Tl
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