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If you think the '68 Gran Cushman is all cool,
you're just half right. It's hot, too. (But that figures.
It's half sports car, half golf car.)

It's the hottest-selling golf car on the market.
More people ride Cushman than any other golf car.
And more people ride this new Gran Cushman than
any other new golf car. So it comes from a long
line of hot ones.

The tires are fat, ground-gripping Terras. A
low ground-hugging center of gravity makes for

wide-stance, razor-honed handling.

A Division of Outboard Marine Corporation

Once again this year Cushman engineering per-
formance is high performance. And, as you might
expect, standard. Choose electric or gas. But never
worry about service. It hardly ever needs it.

Cool? Not the way these babies are selling.
Hot! Better hotfoot it down to your Cushman Dis-
tributor, like now. He's the man with the answers.
He's “Mr. Golf Car.” Or drop us a line at the
factory—we'll send you our gorgeous color litera-

ture. Fast and hot!

SRAN 2 CUSHMAN

For more information circle number 224 on card



woman in your shop
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trips into New York and go di-
rectly to the company showrooms
to see the entire line. "I give
them a budget,’’ Wolfe says, '‘and
then they go from there.’

Mrs. Wolfe and Mrs. Florea have
found that the ladies usually buy
complete outfits, and they in turn
try to buy merchandise they feel
will appeal to the lady members.
This requires knowing the members
well, and also necessitates carry-
ing a big inventory.

“I'm fortunate that I have a
warehouse within 10 minutes from
the club where I can store mer-
chandise,'’ Bob says. ''This enables
me to fill an order often in a mat-
ter of minutes instead of days or
even weeks."’

Wolfe feels he is very fortunate
to have such a fine membership at
Middlebay. ‘Our members are very
fashion conscious,’’ says Bob.
"They want the latest and best,
both in colors andstyle. Ina friend-
ly way, they try to outdo each oth-
er in the clothes they buy. Andour
members are always so well dressed
that I get a lot of apparel customers
from other clubs. "’

To satisfy the needs of such a
membership, Wolfe is naturally a
great believer in assembling dataon
member’s sizes, and preferences.
In the main, Mrs. Wolfe and Mrs.
Florea get the facts together onthe
lady members' needs, with Bob
and his assistant, Jimmy Corrigan,
making a study of the needs of the
male member.

"I'll go down to New York and
visit the fine men'’s stores that sell
similar apparel to our shop,’’ says
Bob. '"T'll ask them what is big in
color and style for next year. My
wife and Mrs. Florea are also con-
stantly checking on the distaff side.

"'Our theory is to deal mainly in
quality merchandise,”” Wolfe ex-
plains. ''But this doesn’t necessary-
ily mean the most expensive. We
specialize in custom design, that
is placing special orders for items
in certain colors or special design.

By customizing the merchandise,
our members get an exclusive item
different from anything in any oth-
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Personal service always appeals to customers
Above, Mrs. Wolfe carefully gift wraps a pack-
age, another added customer service.

er shop. The ladies, especially,
really seem to appreciate this."

Bob points out that the only snag
to these special orders is that it
takes the manufacturer three to
four months extra to make up these
items for you. So early orders are
really imperative.

To present the new line of appar-
el, Wolfe puts on an annual style
show at the club. This is held at the
ladies’ opening luncheon, around
April 15th, before the season opens
on the first of May.

"My reason for showing only to
the women is that it is very diffi-
cult to get the male members to at-
tend a style show," explains Bob.
"*A man works all week, and on
weekends he is anxious to play.
But their wives aren't working,
and can come to the show during
the week.

""We usually have about eight
lady members model for us,’' Wolfe
says, ''and then a couple of the as-
sistant pros model the men's clo-
thing. That gives the ladies some
ideas for their husbands, and, sur-
prisingly, we have almost as many
sales in men's wear as women's at
the open house after the show.'

""The lady member gets together
with my wife or Mrs. Florea in the
shop, and when she has bought
something for herself, she invari-
ably will say something like, ‘It's

selfish just to get something for
myself. What have you got for my
husband?’ And they'll move over
to the men’s side of the shop
right then and there. This holds
true for sales made to lady mem-
bers throughout the year.

""At our next fashion show,”
says Bob, ''we are going to have
a grandmother model. This is be-
cause the average age of the lady
members is between 40 and 50.
Here again,”” Wolfe stresses, ''the
importance of having a woman to
coordinate the style show is vital,
because most pros simply wouldn't
have the knowledge to select the
right clothes.”

So successful has the show be-
come that Wolfe gets around 250
lady members attending, with 50 of
their guests from other clubs in the
surrounding area.

During the height of the golf sea-
son is when Wolfe most appreci-
ates his feminine help around the
shop. "'A pro just doesn't have the
time that's needed to sell a woman
apparel,:' he insists. ''A woman
wants to spend a lot of time look-
ing and talking, and with the big
demand on the pro's time, it just
becomes impossible.’’

"I'd advise any pro to hire awo-
man to work for him," Wolfe
says. ''A lot of pros are afraid to
lay out the money for this kind of
help, but it will pay off in the end.

"'Some say they don't have
enough lady members, but awoman
assistant can always help out with
the books when she isn't busy. I
believe there is always plenty to
do around a pro shop, even if she
isn't selling, and [ think there
should be a clear understanding
that she will be available for such
other duties when she is hired.

"'Of course, it isn't easy to be a
smart buyer,’’ Bob adds. ''So she
will have to spend a lot of time
choosing the items she wants to
carry in the shop."

Finding the right lady for the pro
shop is, of course, vital. ""When I
set out to find Mrs. Florea,'' says
Bob, 1 wanted someone familiar
with ladies’ sportswear, and, if



possible, a golfer too, who would
understand when to sell, and, most
important, when not to sell. I
wanted a mature, attractive woman
with a friendly, outgoing person-
ality. (One pro I know lost his job
over an argumentative woman.)
It also helps if she has a good fi-
gure and can model the merchan-
dise in the shop. This is a great
form of advertising and both my
wife and Mrs. Florea do this ad-
mirably. They also both play golf.
‘I think the best approach to
finding such a woman is first to
check with any pro who has a
lady merchandiser working for him.
She may very well have a friend
with similar background and in-
terests. You can also check the
managers of ladies’ sport apparel

shops, and ask if any ladies are
looking for a position. Thirdly, an
ad in the local or area newspaper
will often turn up someone for the
position."’

Once you have your lady mer-
chandiser, Wolfe feels it's impor-
tant to give her an incentive. ''In
my own case,'’ says Bob, ''I pay
a salary, plus bonus. Other pros
pay a salary, plus commission on
sales. But whichever way you do
it, she must be motivated to sell.

""As to hours, many pros will
find it necessary to have their lady
merchandiser only on Tuesday
(Ladies' Day) and Saturday and
Sunday. Then it's vital to let your
members know when she is avail-
able. Here at Middlebay, my two
ladies split the work, with Mrs.

Florea coming in Tuesday through
Friday, from 9-5:30 and my wife
coming in on Saturdays and Sun-
days from 12-6.

"'Of course, a pro can only doso
much if his facilities are limited, "’
Wolfe concedes. ''If he doesn't
have enough display space, storage
room and good lighting, his shop
simply isn't going to be attractive,
and all the female help in the
world won't change that. A lot
of pros work under this handicap,
and then they get labeled as poor
merchandisers when it often isn’t
the case.

"‘However, if a pro has an ade-
quate shop and good female clien-
tele,”’ says Wolfe, '‘he is really
missing the boat, if he doesn't

—

get a lady merchandiser."’ O
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‘DiFini Will Make This Your Biggest Sales Year Ever!

%) /;\ . Originals and Knitwear
2 //‘/// 367 Southern Bivd,, N.Y., N. Y. 10454

Make your shop move—your sales jump
in 1968 with PRO/MOTION 68 by DiFini!

PRO/MOTION 68 is a programmed calendar of
major events that will make your shop the talk of the
club! Everything's been included to bring new traffic
into your shop. Ideas tested to work for you. Special
merchandise discounts. Displays. And lots more!
It'll be the biggest promotion ever to hit your club
members —and the best sales-making program ever
to hit your Pro shop! So don't delay. DiFini has a
complete instruction kit ready for you. By

Send for it RIGHT NOW!

68

Yes! | want 1968 to be my greatest profit year!

Name

[0 Send me the comglete PRO/MOTION 68 kit for
which | enclose $10.*

[J Send me additional FREE information on how
PRO/MOTION 68 will bring bigger sales.

[J | have already placed a spring order with DiFini
for approximately $

Club.

Address

City State

For more information circle number 174 on card

For more information circle number 174 on card
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Club’s reservoir pays off

By building two lakes, a Midwest Club
was able to solve its watering system problem and
beautify the course at the same time.

To water or not to water—that
was the question—in the summer of
1964 at Norwood Hills Country
Club golf course near St. Louis,
Missouri. Irrigation would result
in better greens, yes; but, irriga-
tion costs money.

So, when the directors made up
their minds to go into it, they
moved fast but with caution. They
had just recently hired course su-
perintendent Don Clemans, an a-
gronomy graduate specializing in
turf, from Purdue University. With
his know-how and the support
from Chairman Roger Linsin of the
irrigation committee, the job was
done well at reasonable cost.

First, they studied films and slides
of similar work done on courses at
Indianapolis and Kansas City. Then
they asked the Russel Daniel Com-
pany of Athens, Georgia to look at
the course and make recommenda-
tions. Later the company was a-
warded the contract for the plan.

Since local water lines couldn’t
supply the amount needed, the

In foreground is small lake with the dam of
the large lake in the background. Back of

Daniel Company recommended that
a reservior be built to temporarily
store 20 million gallons of water.
Graham Daniel, head of the firm,
suggested that they get in touch
with their local soil and water
conservation district,

An agreement was made between
Norwood Hills and the St. Louis
County Soil and Water Conserva-
tion District whereby the district
would give technical assistance as
far as possible in all phases of
soil and water conservation. Nor-
wood Hills agreed to install all
works of improvement according
to Soil Conservation Service spe-
cifications.

Howard Funk, technician of the
USDA Soil Conservation Service
assigned to the district, found af-
ter soil, geological and topogra-
phic investigations, a site suitable
and feasible. The reservoir was
designed by SCS engineers.

To supplement the water derived
from rainfall, a six-inch water line
from the County Water Co. was

run into the reservoir. To obtain
fill material for the reservoir, a
borrow pit was located in an ad-
joining watershed. This formed a
smaller lake from which water
was pumped to the reservoir. Af-
ter irrigation was in operation,
sub-surface flow increased, some
of which impounded in the adja-
cent small lake.

In May 1965 the system was in
and working. Water goes to points
over the 300 acre course through
13 miles of pipe. It is fed into
lines by two pumps, powered by
75 hp motors and building up to
140 pounds pressure. They can
deliver 1,300 gallons per minute.

The water comes on by pro-
gram. Time clocks on each of the
25 controllers handle 10 circuits
each. Each circuit can be set to
run any length of time up to six-
ty minutes, any or all days of the
week. They can program for 14
days at a time and forget it.

It took 65%2 miles of wire, 440
electric valves, 1,050 electrical con-
nections, and 4 control panels for
250 circuits to build the power sup-
ply system.

Now for some arithmetic. Last
summer Norwood Hills used 55
million gallons of water for irriga-
tion. They bought 30 million of it
from the County Water Co. for
$8,000. The rest was pumped from
their own supply.

The lakes cost $25,000. This
year's experience suggests that the
Country Club will use about $5,000
worth of water a year from them
making them amortize infive years.
The whole project cost aquarter of
a million, but the largest item was
the delivery system, which would
have cost the same without the
addition of the lakes.

Then there is the added beauty
the lakes provide. One tee is now
located on the earthfill of the reser-
voir., Ducks inhabit the lakes. Orna-
mental shrubs are being planted on
the shore lines. Who can put a
price tag on these?

The agreement between Nor-
wood Hills and the soil and water
conservation district brings other

dam was seeded to crown vetch and the top advice and counsel. Assistance was

was seeded to zoysia. Pumps for system are * given on repairing and improving
located in house in the right center of picture.

Large lake stores about twenty million gallons . a 40 year old lake. TO determine
of water for use by the irrigation system. acs soil types, permeability, and prob-
i able response to soil treatment, a




HOW DO YOU KNOW YOU BOUGHT THE RIGHT WATERING SYSTEM?

We engaged Larchmont
Engineering to design and set
up all the specifications.

Do you know we followed their
advice and not only do we have
a fool proof system, but saved
thousands of dollars in the in-
stallation and have no head-
aches.

u““\n\vlw'l%ulv W AL < Lk wihe

| have heard about them, and have seen
their systems at the better country clubs.
Someone told me that they only put the
best stuff made in their systems.

I don't think we can afford them.

Are you crazy? It costs nothing to talk with
them -- their first consultation is free.

Do you know they have received a citation
from the U.S. Government for outstanding work
in irrigation? They are members of the
American Society of Agricultural Engineers:
American Sprinkler Association: Written up in
Wall Street Journal - Time - Sat. Eve. Post -

Life and hundreds of international papers. ?2 0O
WHERE CAN | REACH THEM? s%;//

Johns-Manvilie

TRANSITE
IRRIGATION PIPE

Johns-Manville Transite Pipe is recommended for all permanent installations

WRITE, OR CALL

LARCHMONT IRRIGATION AND ENGINEERING INC.
LEXINGTON, MASSACHUSETTS 02173
(617-862-2550)

For more information circle number 165 on card
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Thomas G. Pardy, President.
Pixtone mechanical stonepicker.
BROYHILL CO. (415)
N. Market Sq.
Dakota City, Neb.

Carl E. Keiser, Sales Manager; Roy F. Brovyhill,

President.
Spra-Mate sprayer.
BUCKNER SPRINKLER CO. (106-8)
Fresno, Cal.
BUNTON CO. (201-204)
4303 Poplar Level Rd.
Louisville, Ky.
Herbert F. Bunton, President.
Bunton mowers and trimmers.
CAL-TURF, INC. (506)
Camarillo, California
CARLON PRODUCTS CORP. (705)
Cleveland, Ohio

H. F. Vandervoort, Sales Mgr. V. P.; J. V.

Head, Regional Mgr. West Coast.
CAST IRON PIPE RESEARCH (625)
Chicago, Ill.
CERTAIN-TEED PRODUCTS (301-2)
Lea Building
Ambler, Pa.

Certain-Teed Fluid-Tite asbestos-cement irriga-

tion pipe.

CERTIFIED LABORATORIES (103)
P. O. Box 2493
Ft. Worth, Tex.

Fertilizers, weed killers, penetrating agents,

chelated irons, turf chemicals.
CHAMPION CO. (100)
400 Harrison St.
Springfield, Ohio
Champion Do-All trailer.
CHEMAGRO CORP. (624)
Kansas City, Missouri
CHIPMAN CHEMICAL CO. (210-11)
Bound Brook, N.J.
W. A. CLEARY CORP. (223)
Box 749

SHE’S ONE IN

New Brunswick, N.J.

Cleary products for turf—PMAS, Caddy, Thimer,
Methar, MCPP, Spotrete, Allwet, Clear-Spray.
CLIPPER MANUFACTURING
CO.(412-413)

Grandview, Missouri
CLORO-SPRAY CORP. (317)
Philadelphia, Pa.

ELI COLBY CO. (505)

Lake Mills, lowa
COLUMBIA CAR CORP. (209)

P.0O. Box 336
Charlotte, N.C.

Aubrey Wright, Sales Manager.

New Empire Line Pargo service/personnelcars.
CONTAINER DEVELOPMENT (118-120)
Watertown, Wis.

Lewis line tee station, ball washers, flags, poles,

tee and green equipment.
COOPER MFG. Co. (808)
411 S. First Ave.
Marshalitown, lowa
R. L. Kerkering, Sales Manager.
Copper Champion greensmower, Cooper power
mower.
CUSHMAN MOTORS DIV.
(Island Space ‘*K’’)
Lincoln, Neb.
Atlee Stephan, Sales Manager.
Utility turf vehicles and personnel work cars
for use at golf courses. Golf cars.
CYCLONE SEEDER COMPANY, INC. (605)
Urbana, Indiana
DIAMOND ALKALI CO, (313)
Cleveland, Ohio 44115
E. . DU PONT
DE NEMOURS (112-113)
1007 Market St.
Wilmington, Del. 19898
J. W. Lewis, Product Manager.
“Uramite’’ ureaform fertilizer, ““Tupersan’’ sid-
uron weed killer, ““Tersan’’ 75 and‘'Semesan”’
thiram and turf fungicides, ‘‘Tersan’” OM turf
fungicide.
EAGLE-PICHER INDUSTRIES, INC. (600)
Cincinnati, Ohio

ELANCO PRODUCTS CO. (626)
Indianapolis, Ind.
Pre-emergence herbicides: ‘‘Balan’’ (bengfin)
“Dymid’’ (diphenamid) ‘‘Treflan’’ (trifluralin).
ENCYCLOPEDIA BRITANNICA, INC (513)
Chicago, lllinois
E-Z-GO CAR DIV.,

TEXTRON, INC. (200-200A)
Augusta, Ga.

FEBCO, INC. (111)

Sun Valley, Cal.

FOLEY MFG. CO. (504)

3300 N. E. Fifth St.
Minneapolis, Minn.

R. D. Nygaard, Sales Manager.
New lawn mower grinder, new chain saw grinder,
lawn mower lapping machine.
FORD MOTOR CO. (Island Space ‘L")
2500 E. Maple Rd.
Birmingham, Mich.
3400 tractor w/730 loader and rear blade,
4110 log tractor w/ 1200 loader and flail mow-
er, 3100 tractor w/box scrapper, three Ford
lawn and garden tractors w/mowing attach-
ments available.
FORE-PAR MFG. Co. (109)
2079 Broadway
Laguna Beach, Cal.
Tee to green golf course accessories, including
new ‘‘Individuality Line"".
FORMOST CONSTRUCTION (607)
Venice, California
GIANT-VAC MFG.,
CORP. (Island Space ‘‘B"’)
South Willington, Conn.
GRISWOLD CONTROLS (507)
Costa Mesa, California
HARDIE SPRAYERS DIV. (130)
4200 Wissahicken Ave.
Philadelphia, Pa.
“*"New Breed of Cat’’ high pressure sprayer.
HARLEY-DAVIDSON
MOTOR CO. (220-21)
3700 W. Juneau Ave.
Milwaukee, Wis.
Gasoline and electric golf cars.

Continued on page 58

A MILLION! Pargo- Has a MILLION MORE!

< ‘ Over 1,000,000 riders each year ‘‘team test”” our own 2,500 car Pargo Leased Fleet under ACTUAL PLAYING
™ CONDITIONS to give YOU the finest Golf Cars built REGARDLESS OF HOW MUCH MORE SOME OTHERS

;, MAY COST! Pargo's own Leased Fleet tests and proves every new improvement under EVERY POSSIBLE

buy THE Quality Golf Car . . . PARGO!

CONDITION in actual daily operation. Our *‘Team Tested'' fleet stretches from the dry heat of the South-

west to the cool shores of Lake Michigan...from the highest courses in Eastern America to the sea level
courses of the Florida Keys.
Our Million Man “Test Team'' assures you that you are getting the ultimate in performance when you

Designed, Engineered and Manufactured by the
Columbia Car Corporation

GOLF CAR DIVISION

4300 Raleigh Street -«
P.O. Box 5544

For more information circle number 182 on card

Charlotte, N. C. 28205
* Telephone 704 /596-6550
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An Agronomis}

on your staff?

Yes!

This man works for National Chem-
search and for you. He specializes in
developing fertilizers that build strong
healthy grasses resistant to turf dis-
eases. It's his experience that you get
when you use any fertilizer from
National Chemsearch.

In-depth research and development
are responsible for the high standards
of quality in National Chemsearch prod-
ucts. Each product is formulated scien-
tifically. Into each go the invaluable
experience and knowledge of a staff of
microbiologists, chemists, agronomists
and chemical engineers.

Through use of the most modem
research techniques and latest labora-
tory equipment, National Chemsearch
scientists explore areas beyond National
Chemsearch's current product line. Full
programs of fundamental and explora-
tory research are continually being
conducted to produce newer, more
effective products for you.

National Chemsearch scientists are dedi-
cated to creating products which make
your job easier. Because they succeed
over a hundred thousand customers in
business and industry use National
Chemsearch products with confidence.
For more information circle number 227 on card

Developed by National Chemsearch,
Turf Search liquid fertilizer has
proved excellent for football fields,
parks, golf courses and lawns.
Where large quantities of nitrogen
and potash, and nominal amounts
of phosphorous are required. Blends
with water soluble insecticides,
for comkined fertilizing and insect
control.

CHEMSEARCH
Solving Your Problems Through Research Since 1919
Dallas » St. Lovis * New York * Los Angeles * Toronto
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HAYS MANUFACTURING CO. (514-15)
Erie, Pennsylvania
HERCULES, INC (229)
910 Market St.
Wilmington, Del.
Nitroform plant food, Azak pre-emergence crab-
grass control.
H. D. HUDSON MFG. CO. (218-19)
589 E. lllinois St.
Chicago, Il
D. H. Anderson, Asst. Sales Manager-power
sprayers, A. T. Ankeny, Western Div. Magr.
Sprayers and dusters.
INTERNATIONAL HARVESTER
Chicago, III.
IRRIGATION TECHNICAL SERVICES (604)
Berkeley, California
JACOBSEN MFG. CO.
1721 Packard Ave.
Racine, Wis. 563403
E. A. Jacobsen, President.
New greens mowerw/solid-state magneto; 21°*
power-propelled commercial rotary mower; E-10
hydraulic lift mowing tractor; 84"’ Turf King.
JOHNS-MANVILLE (227-28)
New York, N.Y.
KOHLER CO. (304-305A)
Kohler, Wis.
LARCHMONT ENGINEERING
& ENGINEERING INC.
Larchmont Lane
Lexington, Mass. 02173
Phil Tropeand, Vice President.
Irrigation pipe, irrigation sprinklers, controllers,
complete systems.
LELY LTD. (627)
P. 0. Box 5023
Burlington, Ontario, Canada
Michael P. Shore
Lely precision broadcasters.
LINDIG MFG. CO., INC. (225-26)
1875 W. County Rd. “C"*
St. Paul, Minn.
Frank J. Lindig, Jr. President.
Lindig soil processing equipment.
LOAMITE CORP. (510)
San Francisco, California
LOCKE MFG. COS. (407)
Bridgeport, Conn.
MALLINCKRODT CHEMICAL (310-11)
3600 N. Second
St. Louis, Mo.
Turf fungicides and pre-emergence herbicide.
MASSEY-FERGUSON (325-30)
Des Moines, lowa
MILBRADT MANUFACTURING
INC. (709-710)
Janesville, Wisconsin
MILWAUKEE SEWERAGE
COMMISSION (300)
P. 0. Box 2079
Milwaukee, Wis.
Charles G. Wilson, Sales Mar.
Milorganite.
MONSANTO CHEMICAL CO. (701-02)
New York, New York
MOODY SPRINKLER CO. (121)
Arcadia, Cal.
SAM MULKEY CO. (408)
Lee's Summit, Missouri
F. E. MYERS & BRO. CO. (622-23)
400 Orange St.
Ashland, Ohio
Myers 6310-4ET2 "'Pillows of Air’* golf power

sprayer.
NATIONAL CHEMSEARCH CO. (231)
Irving, Tex.
NATIONAL MOWER CO.(618)
St. Paul, Minn.
OCCIDENTAL CHEMICAL CO. (511)
Oakland, California
PAR AIDE PRODUCTS CO. (126-129)
296 N. Pascal St.
St. Paul, Minn,
Golf course greens and tee accessories.
PAX CO. (232)
Salt Lake City, Utah
PEN-GRO SALES CO. (509)
South San Francisco, California
PENNINGTON MFG. CO. (305 B-06)

Agronomist.

Lombard, IIl.
PLANT MARVEL LABS (303)
624 W. 119th
Chicago, Ill.
J. D. Siater, President.
Bent Special, Lawn Marvel, Plant Marvel, Gar-

den Marvel, Cal-Mag water soluble fertilizers.
PRINCETON TURF FARMS, INC. (208)
Centerville, Md., Cranbury, N.J.,
Kansas City, Mo.
RADIO RAIN, INC. (617)
Stamford, Connecticut
RAIN-O-MAT SPRINKLERS (411)
Whittier, Cal.
Bern Stonehouse.
RAINY SPRINKLER SALES (205-07)
7719 N. Pioneer Lane
Peoria, Ill.
John McCavitt, General Manager.
Golf course watering equipment, model golf
course with automatic watering.
ROGERS MFG. CO.
(Island Space ‘‘/C** & ‘D"’)
220 N. Mahaffie St.
Olathe, Kan.
Roy H. Rogers, President.
Rogers turf sweepers, Rogers aerification and
thatching equipment.
ROSEMAN MOWER CORP. (318-19)
2300 W. Lake Ave.
Glenview, II1.
James E. Hoffman, President.
Roseman gang mowers.
ROYER, INC. (Island Space ‘‘J")
158 Pringle
Kingston, Pa.
W. P. Dickinson, Sales Manager.
Line of soil shredder-mixers and powerscreens.
RYAN EQUIPMENT CO.
2055 White Bear Ave.
St. Paul, Minn.
Earl W. Nystrom, President.
Large area turf renovator, turf aerator, sod roller,
top dresser, fairway groomer.
0. M. SCOTT & SONS CO. (101-2)
Marysville, Ohio
Geroge Horn, Department manager.
Turfgrass fertilizers, pesticides and mechanical
equipment
SEED TECHNOLOGY (409)
Marysville, Ohio
S B, GRINDING MACHINE
Lansing, Mich.
SKINNER IRRIGATION CO. (308)
110 E. Canal St.
Troy, Ohio
Sprinkler irrigation products.
SMITH BLAIR, INC. (610)
South San Francisco, California
SMITHCO, INC. (410)
Wayne, Pennsylvania
SOD MASTER CORP. (104-5)
Minneapolis, Minnesota
SOILMOISTURE EQUIPMENT CORP. (700)
Santa Barbara, California
SPRINKLER IRRIGATION (759)
Royal Oak, Mich.
STANDARD MFG. CO. (215-217)
. 220 E. 4th St,
Cedar Falls, lowa
‘“Standard’’ golf course equipment.
STAUFFER CHEMICAL CO. (508)
New York, N.Y.
STEVENS APPLIANCE TRUCK CO. (212)
Augusta, Georgia
SWIFT AND COMPANY (606)
Los Angeles, California
TELSCO INDUSTRIES (406)
Dallas, Texas
THOMPSON MFG. CO. (601-503)
2251 E. 7th St
Los Angeles, Cal.
Underground sprinklers, automatic controls.
THOMPSON-HAYWARD
CHEMICAL CO. (501-3)
Fresno, California
THURON SPRAYER MFG. CO. (224)
Dallas, Tex.
TORO MFG. CORP.
8111 Lyndale Ave.
Minneapolis, Minn.
Greensmaster, 70"’ Professional, Super Proand
Moist O'Matic sprinkler equipment.
TUCO PRODUCTS CO. (122)
7171 Portage Rd.
Kalamazoo, Mich.
Acti-dione turf fungicides.
TURF VAC (221A)
Long Beach, California
THE VANDERMOLEN CO. (619-21)
North Caldwell, N.J.
VELSICOL CHEMICAL CORP, (124-5)
341 East Ohio St.
Chicago, Ill.

Continued on page 60

HERE ARE YOUR
BUCKNER PROFESSIONALS

ALABAMA

McGowin-Lyons Hardware
& Supply Company

Mobile (205) HE 2-8721

ARIZONA
Keln:nan Pipe and Supply
0.

Tucson (606) 792-3000

Turf Irrlgation 8. Water
Works

Phoemx (602) 270-2451

ARKANSAS

Capital Equipment Co.
Little Rock (501) FR 2-7115

CALIFORNIA

American Sprinkler &
Supply

Los Angeles (213) 223-2424

Controlled Irrigation

Fresno 209? 222-4843

Emerald Irrigation Supply

Co.
Salinas (408) 422-9026
Ewing Turf Products
San Leandro (415) 357-9530
Ewing Turf Products
Sacramento (916) 922-5618
Irrigation & Plumbing

Supply
Santa Maria (805)

WA 2-351
Kern Turf Sllp ly,
Bakersfield (805) FA 7 4048

COLORADO

Colorado Western
Distributing Co.
Grand Junction
(303) 242-0556
The Warner Company, Inc.
Denver (303) FL 5-7371

CONNECTICUT
Hartford Equipment

Company
Hartford (203) JA 7-1142

FLORIDA
Ruésell Daniel Irrigation

Hialeah (305) 888-6901

Hector Turf & Garden
Supply

Miami (305) OX 1-8800

Peninsular Supply
Company

Fort Lauderdale
(305) 524-3611

Southern Mill Creek
Products

Tampa (813) 626-2111

GEORGIA
Russell Daniel Irrigation

Co.
Athens (404) LI 6-0168

ILLINOIS

Sprinkler Irrigation Supply
Glen Ellyn (312) 469-8730

INDIANA

Sprinkler Irrigation Supply
Glen Ellyn, Il
(312) 469-8730

KENTUCKY

Irrigation Supply Com gany
Louisville (502) 585-484

MARYLAND

Lewis W. Barton Company
Simpsonville 531-5051

MASSACHUSETTS

The Clapper Company
West Newton
(617) BI 4-7900

MICHIGAN

Sprinkler Irrigation Supply
Royal Oak (313) LI 8-7272

MINNESOTA

Milsco Enginurln; Inc.
Minneapolis (612)

MISSOURI
Baghmann Distributing
0
St. Louns (314) WY 3-4490
A. E. Robison, Inc.
Kansas City
(816) BA 1-3990

NEBRASKA

Big Bear Equipment, Inc.
Omaha (402) 393-2220

NEVADA

Arlington Nursery

Reno (702) FA 3-4463
La? Vegas Fertilizer Co.,

ne.
North Las Vegas
(702) 649-1551

NEW JERSEY
Lewis W. Barton Company
Haddonfield
‘609) HA 9-6500
Halco Chemical Company
Kenilworth (201) BR 6-3298

NEW MEXICO
Albuguerque Chemical
Company
Albuquerque
(505) 247-2321

NEW YORK

Grassland Equipment &
Irrigatio
Latham (518) ST 5-5841
Halco cnemical Company
Glen Head, L.
(516) OR 6- 2727

NORTH CAROLINA

E. J. Smith & Sons, Co.
Charlotte (702) 333-4141

OHIO

Sprinkler Irrigation Supply
Covington (513) 473-7567

OKLAHOMA
Southwest Irrigation

ompany
Tulsa (918) NA 7-7272

OREGON

United Pipe & Supply Co.
Eugene (503) 688-6511
United Pipe & Supply Co.
Portland (503) 281-0058

TENNESSEE

Ernest Hardison Seed Co.
Nashville (615) AL 6-2659
Uticon Co., Inc

Memphis (901) '391-9093

TEXAS
Goldthnlto's of Texas,

nc.
Dallas, Fort Worth,
Houston San Antonio
Momsen, Dunnapn, Ryan
El Paso (915) 533-1621
Gifford-Hill Tubing
Lubbock (806) PO 3-0404

UTAH

Conely Company
Salt Lake City
(801) HU 4-5208

VIRGINIA

R. P. Johnson Sons, Inc.
Wytheville (703) 228.2136

WASHINGTON

Polson Company
Seattle (206) MA 2-2891
Polson Company
Spokane (509) FA 7-9571

WEST VIRGINIA

Young Feed and Seed Co.
Charleston (304) DI 2-2104

WISCONSIN

Sprinkm Imntlnn Supply
Glen Ellyn, III.
(312) 469-8730

CANADA
Pacific Irrigation Ltd.

24-3655 Vancouver (604) 682-6132



NOBODY’S GOT A VALVE

A new achievement from Buckner engineering! Here is
the industry’s first all-new automatic valve which holds
pressure to all sprinklers constant. . . regardless of vari-
ations in elevation . . . regardless of length of water line
. .. even when inlet pressures fluctuate.

It’s the Buckner 150GER Series Electric Automatic Valve
With Pressure Control.

Where uniform coverage is essential, the Buckner
150GER Series helps you get the coverage for which

)
g JUCKNER

FRESND, CALIF. |

your sprinkler system is designed—every time you use
it...day or night. And, it’s available in five angle or
globe sizes-1",1%",1%2", 2" and 3”.

But, the 150GER Valve is only one example of Buckner
leadership in the industrial turf industry. Your Buckner
dealer can select equipment from the broadest line of
sprinklers, automatics and accessories on the market.
He'’s a real professional when it comes to tailoring an
installation to meet your exact needs.

@ uckner

Buckner® Sprinkler Co. Division of General Sprinkler

Corporation, P.O. Box 232, Fresno, California 93708

For more information circle number 222 on card



pae
I h L Continved

Bandane pre-emergent crabgrass herbicide,
chlordane insecticide, Velsicol 2-1 fungicide,
Memmi. 8EC fungicide, Pestmaster methyl bro-
mide fumigant, Banvel herbicides.
VERSAL, INC.
1626 Werwinski St.
South Bend, Ind. 46628
David A. Metcalf, Executive Vice President.
Viking golf cars.
VIKING MFG. CO. (314)
Manahatten, Kan.
W. N. Holle, Sales Manager.
Viking Roller Blade.
VINELAND CHEMICAL CO. (309)
W. Wheat Rd.
Vineland, N.J.
Robert W. Billett.
Turf chemicals, herbicides, fungicides.
VITAMIN INSTITUTE (609)
North Hollywood, California
WARREN'S TURF NURSERY
(Island Space ""M"’)
8400 W. 11th St.
Palos Park, Il
Ben O. Warren, Duane Blake, Guy Catchpole,
Patrick Flegg.
Warren's SOD, stolons, Ransome mowers.
WEATHER-MATIC SPRINKLER DIV. (8)
P. 0. Box 18205
Dallas, Tex.
Edward T. Jackson, West Coast Sales Manager.
Weather-matic turf irrigation systems, control-
lers, valves, rotary sprinkier heads.
WEST POINT PRODUCTS (114-117)
West Point Pike
West Point, Pa.
Thomas C. Mascaro, President.
Mini-Truck, powered and tractor-drawn Aerifiers,
Verti-Cut mowers, Vem Groovers, powered
Dragmat, powered Spi
WESTINGHOUSE ELECTRIC CORP. (307)
Redlands, California

WISCONSIN MOTOR CORP. (601)
Milwaukee, Wisconsin
WYANDOTTE CHEMICALS CORP. (324)
Wyandotte, Mich.
YORK MODERN CORP. (222)
Unadilla, N.Y. 13849
George Freer, Sales Supervisor.
Rakes for soil working.

Ir’
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CLUB CAR DIVISION
of Stevens Appliance Truck Co.
P.O. Box 897
Augusta, Ga. 30903
Mr. W. P. Stevens, Jr., Secretary-Treasurer.
Electric golf cars.
COLFAX IND.
550 Getty Avenue
Clifton, N.J. 07013
Frank Wasserman, Vice President.
COLUMBIA CAR CORP.
220 Dalton Avenue
Charlotte, N. C. 28201
Mr. Aubrey H. Wright, Sales Manager.
GEORGE COOK, LTD.
63 10 Southwest 65th Avenue
Miami, Florida 33143
Mr. George Cook, President.
Mr. Dino, Foxcraft blouses, Universal sweaters,
Slovin ladies’ shorts and slacks, McChesney
hats, Jerks socks and sportswear, Thomson
men'’s slacks and shorts, Enro shirts and sports-
wear, custom made jackets, slacks and suits
Exotic Imports, Mr. Thomas Ladies Coordinates.
H. COSTER ELECTRIC CAR CO.
4499 W. Minnesota
Indianapolis, Ind.
Harley G. Coster, Board Chairman.
Rebuilt golf and industrial vehicles.
OTEY CRISMAN PUTTER CO.
205 Faulk Avenue South
Selma, Alabama 36701

Mr. Otey Crisman, Owner.
Handcrafted golf putters.
CROSTON of BOSTON, INC.
72 Summer St.
Boston, Mass.
William W. Croston, President.
Blazers, sportcoats, custom made crests, ties.
CUSHMAN MOTORS
DIVISION-OUTBOARD MARINE CORP.
920 North 2 1st Street
Lincoln, Nebraska 68501
Mr. Atlee Stephens Jr., Sales Manager.
Electric and gasoline golf cars.
BERT DARGIE GOLF COMPANY, INC.
P.0. 12428
Memphis, Tenn. 38112
A. H. Dargie, Secretary-Treasurer.
DATONO PRODUCTS DIVISION-
Dayton Stencil Works Co.
111-113 E. Second St.
Dayton, Ohio 45402
Mr. C. G. Jauch
DERBY CAP MFG. CO.
700 West Main Street
Louisville, Ky. 40202
Mr. Frank S. Cogswell, Secretary-Treasurer.
DIFINI ORIGINALS INC.-
DIFINI KNITWEAR LTD.
367 Southern Boulevard
Bronx, N.Y. 10454
Joe DiFini.
Complete lines of men’'s and women's golf
wear sold exclusively in golf pro shops.
DISPLAY CREATIONS, INC.
1332 Broadway
Detroit, Michigan 48226
Mr. Henry Y. Leopold, President.
DOUBLE EAGLE GOLF PRODUCTS
540 South 2nd Street
Delavan, Wisconsin 53115
Mr. Art Aiello, Sales Manager.
DUNLOP TIRE & RUBBER CORP.
P. 0. Box 1109
Buffalo, N.Y. 14240
Mr. Vaughn H. Clay, Vice President.
Sports Division
continued on page 62
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Dialoam is the soil conditioner/mulch/top
dressing that ends green and fairway moisture
problems. It is 99% stable — stays porous,
won't compact or leach away. Absorbs 172
times its weight in water, releasing moisture
gradually. Dialoam is processed from diatomite
— it is not a clay. Won't “puddle or mud”. Is
lighter to handle than ordinary soil conditioners.

\.Al "y
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And it's competitively priced. Want strong,
healthy turf? Use Dialoam. Send today for com- i t
plete information and free sample. A opr

INDUSTRIES, INC.
g L Celatom Products, Dept. G-168
s Cincinnati, Ohio 45202

Visit our booth #600 at GCSAA Convention

For more information circle number 213 on card
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