
A new achievement from Buckner engineering! 
Here are the industry's first all-new automatic valves 
which hold discharge pressures constant even if 
inlet pressures fluctuate. The Buckner 150GER Series 
Electric Automatic Valve with Pressure Control is 
designed for any installation where uniform coverage 
is essential. The Buckner 150GER Series helps you 
get the coverage for which your system was designed— 
every time you use i t . . .day or night. 

o Assures uniform coverage o Can be manually oper-
ated 0 Five angle or globe sizes—1", 1VV, 2" , 3" 
0-6OO psi-test, one-piece reinforced molded diaphragm 
0 Solid brass construction o Built-in manual shut-off 
0 Ports and by-pass channels completely internal 
0 Easily removable, adjustable pressure regulator con-
trol 0 Removable drain plug 0 Slow-closing device to 
eliminate water-hammer 0 All operating parts remov-
able without disturbing valve body. 

Designed for all industrial turf installations-golf 
courses, athletic fields, stadiums, parks, cemeteries, 
schools, military installations, freeway landscaping, 
industrial building grounds. 

^ A 
Eugene Country Club, Eugene, Oregon. Designer: Robert Trent Jones, Inc., Palo Alto, California. Completely uniform spray coverage is assured any-
time of day or night. 230 Buckner 154GER Electric Automatic Valves with Pressure Regulators were installed throughout this 125-acre installation. 
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Sycamore Planned Community, Danville, California. Port of Oakland Industrial Park, Oakland, California 

THE RIGHT PRODUCT AND 
THE RIGHT SERVICE... 
A 50-Year Success Formula 
Over the past 50 years, Buckner has supplied manual 
and automatic sprinkler equipment to the greater part 
of the industrial turf market. There must be reasons. 
There are . . . 

o The broadest line of sprinklers and accessories on 
the market. Literally a sprinkler head, valve or con-
troller for any application. 

o Years-ahead design and engineering. No detail is 
overlooked to produce components that will give years 
of trouble-free service. 

o Factory distributors where you need them —when 
you need them. 

Only the most knowledgeable men in the industrial 
irrigation industry represent Buckner, the finest name' 
in sprinklers. Call the Buckner professional nearest you. 

uckner 
Buckner® Sprinkler Co. Division of General Sprinkler 

Corporation, P.O. Box 232, Fresno, California 93708 

Here are your Buckner professionals: 
ALABAMA 
McGowin-Lyons Hardware & 

Supply Company 
Mobile (205) HE 2 -8721 

ARIZONA 
Keenan Pipe and Supply Co. 
Tucson (606) 792-3000 
Turf Irrigation & Water 

Works Supply 
Phoenix (602) 276 -2451 

ARKANSAS 
Capital Equipment Co. 
Lit t le Rock (501) FR 2-7115 

CALIFORNIA 
American Sprinkler & Supply 
Los Angeles (213) 223-2424 
Controlled Irrigation 
Fresno (209) 222-4843 
Emerald Irrigation Supply Co. 
Salinas (408) 422-9026 
Ewing Turf Products 
San Leandro (415) 357-9530 
Ewing Turf Products 
Sacramento (916) 922-5618 
Irrigation & Plumbing Supply 
Santa Maria (805) WA 2-3512 
Kern Turf Supply, Inc. 
Bakersfield (805) FA 7-4048 

COLORADO 
Colorado Western Distributing Co. 
Grand Junction (303) 242-0556 
The Warner Company, Inc. 
Denver (303) FL 5-7371 

CONNECTICUT 
Hartford Equipment Company 
Hartford (203) JA 7-1142 

FLORIDA 
Russell Daniel Irrigation Co. 
Hialeah (305) 888 6901 
Hector Turf & Garden Supply 
Miami (305) OX 1-8800 
Peninsular Supply Company 
Fort Lauderdale (305) 524-3611 
Southern Mill Creek Products 
Tampa (813) 626-2111 
GEORGIA 
Russell Daniel Irrigation Co. 
Athens (404) LI 6-0168 
ILLINOIS 
Sprinkler Irrigation Supply 
Glen Ellyn (312) 469-8730 
INDIANA 
Sprinkler Irrigation Supply 
Glen Ellyn, I I I . (312) 469-8730 

KENTUCKY 
Irrigation Supply Company 
Louisvi l le (502) 585-4840 

MARYLAND 
Lewis W. Barton Company 
Simpsonvil le 531-5051 
MASSACHUSETTS 
The Clapper Company 
West Newton (617) Bl 4 -7900 
MICHIGAN 
Sprinkler Irrigation Supply 
Royal Oak (313) LI 8 -7272 
MINNESOTA 
Milsco Engineering Inc. 
Minneapolis (612) 724-3655 
MISSOURI 
Bochmann Distributing Company 
St. Louis (314) WY 3-4490 
A. E. Robison, Inc. 
Kansas City (816) BA 1 -3990 
NEBRASKA 
Big Bear Equipment, Inc. 
Omaha (402) 393-2220 
NEVADA 
Arlington Nursery 
Reno (702) FA 3-4463 
Las Vegas Fertilizer Co., Inc. 
North Las Vegas (702) 649-1551 
NEW JERSEY 
Lewis W. Barton Company 
Haddonfield (609) HA 9 -6500 
Halco Chemical Company 
Kenilworth (201) BR 6 -3298 

NEW MEXICO 
Albuquerque Chemical Company 
Albuquerque (505) 247-2321 

NEW YORK 
Grassland Equipment & Irrigation 
Latham (518) ST 5-5841 
Halco Chemical Company 
Glen Head, L. I. (516) OR 6-2727 

NORTH CAROLINA 
E. J. Smith & Sons, Co. 
Charlotte (702) 333-4141 

OHIO 
Sprinkler Irrigation Supply 
Covington (513) 473-7567 

OKLAHOMA 
Southwest Irrigation Company 
Tulsa (918) NA 7-7272 

OREGON 
United Pipe & Supply Co. 
Eugene (503) 688-6511 
United Pipe & Supply Co. 
Port lard (503) 281-0058 

TENNESSEE 
Ernest Hardison Seed Co. 
Nashville (615) AL 6-2659 
Uticon Co., Inc. 
Memphis (901) 391-9093 

TEXAS 
Goldthwaite's of Texas, Inc. 
Dallas, Fort Worth, Houston, 

San Antonio 
Momsen, Dunnegan, Ryan 
El Paso (915) 533-1621 
Gifford-Hill Tubing 
Lubbock (806) PO 3-0404 

UTAH 
Conely Company 
Salt Lake City (801) HU 4-5208 

VIRGINIA 
R. P. Johnson Sons, Inc. 
Wythevil le (703) 228-2136 

WASHINGTON 
Poison Company 
Seattle (206) MA 2-2891 
Poison Company 
Spokane (509) FA 7-9571 

WEST VIRGINIA 
Young Feed and Seed Co. 
Charleston (304) Dl 2-2104 

WISCONSIN 
Sprinkler Irrigation Supply 
Glen Ellyn, I I I . (312) 469-8730 
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deer in the area are pro:ected and 
they have taken a liking to my 
greens. Are any chemicals available 
that will repel deer from the greens? 

(New York) 

A. We have no first-hand know-
ledge of deer repellent chemicals 
but first I would suggest coal tar 
placed in pans around the greens. 
Next in line would be mothballs. 
A company in Reading, Pa., makes 
chemical repellents for deer and 
rabbits, but I've seen no results first 
hand. Without implying anything 
pro or con, here is the name of 
the company: State College Labora-
tories Dept. N, 30 N. 8thSt . , Read-
ing, Pa. 19601. • 

EMERSON Continued from page 16 

It would be difficult, if not im-
possible, to cite the various laws in 
their entirety, but in order to help 
those considering such legislation 
we do quote those pertinent parts 
of three of the laws which should 
be of the most assistance to those 
who are interested. 
Section 193.-202, Florida Statutes: 

"Whereas, there is a need for 
open spaces, parks and greenery in 
the communities of this state; and 

"Whereas, savings are realized by 
the public through the develop-
ment and maintenance by private 
interests of outdoor recreational 
and park lands containing land-
scaped areas; and 

"Whereas , lands surrounding and 
in the vicinity of outdoor recrea-
tional or park lands are enhanced 
in taxable value because of the 
existence of such outdoor recrea-
tional or park lands; and 

"Whereas, privately owned out-
door recreational and park lands 
provide recreat ional fac i l i t ies 
which otherwise would have to 
be provided by governmental au-
thority and would, therefore, not 
be subject to real estate taxes; and 

"Whereas, outdoor recreational 
and park lands require and make 
little or no demand upon govern-
mental authority for governmental 
services; and 

"Whereas , it is the intent of the 
legislature to encourage the es-

tablishment and maintenance of 
privately owned outdoor recrea-
tional and park facilities; 

NOW, THEREFORE, 
Section 1. Chapter 193, Florida 
Statutes, is amended by adding sec-
tion 193.202 to read: 

" . . . The owner or owners in 
fee of any land which is utilized 
for outdoor recreational or park 
purposes may, by appropriate in-
s trument . . . c o v e n a n t with the 
governing board of any county in 
this state within which said land 
is located for a term of not less 

than ten (10) years that the said 
land shall not be used by the owner 
for any purpose other than outdoor 
recreational or park purposes. 

" . . . (3) . . . the subject of such 
conveyance or covenant shall be 
thereafter assessed as outdoor rec-
reational or park lands upon an 
acreage basis, so long as such lands 
are actually used for outdoor rec-
reational or park purposes . . . 

" . . . (6) (a) 'Outdoor recrea-
tional or park purposes' includes, 
but is not necessarily limited to 
boating, golfing, camping, swim-

Continued on page 74 

Milorganite provides 
two and one-half 
t imes more nitrogen. 

Based on recommended cov-
erage, naturally organic Mil-
organite provides two and one-
half times more nitrogen per 
thousand square feet than the 
synthetic "light-weight high 
analysis" fertilizers. 

But two and one-half times 
more nitrogen isn't the whole 
story. Milorganite has a natu-
ral balance of ALL the plant 
food elements needed for 
healthy turf. 

DON'T SPREAD 
YOURSELF 
TOO THIN ! 



Space-age training for your club 
Today's basic, standard pieces of audio visual equipment can 

be put to work in the nation's dubs here and now. 
by G.V. "Je r ry " Marlatt, CCM 

Manager, Northmoor CC, Highland Park, II 

M a n y of us, I 'm sure, have often 
wondered why, with all the ad-
vances in audio visual equipment 
for training purposes, nobody has 
done anything for those of us in 
club work. 

Well, that's not quite true any-
more, as I learnt when I went to 
a recent educational meeting of the 
Greater Chicago Chapter o f C M A A 
held at the offices of the Midwest 
Visual Equipment Company. 

Mr. Martin Mendro, educational 
sales manager for the company, ex-
plained to us some of today's basic, 
standard pieces of equipment that 
we can all put to very good u s e -
right now. 

Here they are from the "bot -
t o m " on up. 

First he showed us a "Fl ip 
Chart . " It was a large ( 2 4 " x 4 8 " ) 
easel type binder of loose leaf 
pages hinged at the top. As points 
are stressed to the audience on the 
front side, through cartoons, large 
type messages, or charts, the speak-
er is reading from the reverse side 
of the previous sheet, which the 
audience does not see. 

This could be used for new em-
ployee orientation. It would also 
permit any employee t o b e a t r a i n e r 
for new employees in club rules, 
policy, privileges, etc. 

The second stage of the same 
type presentation is to photograph 
the material, page by page, and use 
it as slides. The information is then 
typed for a script, and the trainer 
can read the information to the em-
ployees while the slides are being 
shown on a screen. 

Mr. Mendro then went into the 
" h a r d w a r e " that is now available 
for use on a mass basis. 

First he demonstrated a tape 
cartridge, utilizing an " a m o e b u s " , 
which means continuous or repeti-
tive. Through a " t w i s t " principle, 
and coating both sides of the tape, 
you can add some seven and one-

Fairchild Mark IV is cartridge-loaded, 8 mm sound projector, left. DuKane Micro-
matic, right, syncs with records, projects 35 mm single frame filmstrips. 

half minutes of talk or message on 
the tape. When it reaches its end, 
it " t w i s t s " and repeats on the 
second side giving you fif teen min-
utes total. At the end of the fifteen 
minutes it can either incorporate a 
"shut o f f " signal and stop, or re-
peat continuously. 

This tape can then be used, 
through the addition of a "trigger-
ing-signal" (inaudible signal on the 
tape], to operate any switching 
mechanism. This can be either a 
slide projector or a film strip pro-
jector . In this way, the triggering 
mechanism will advance the slides 
or film strips automatically, thus 
providing a synchronized narration 
for the visual presentation. 

We now have the component 
parts for a low-cost audio-visual 
program in any club. Your needs 
would be: a camera (with an elec-
tric-eye for simple operation) at a 
cost of about $50.00; a stereo tape 
recorder, with prices beginning at 
about $125.00; an automatic-remote 
control slide projector at about the 
same price and the "triggering 
mechanism" which would also run 
in the $50.00 range. Add a screen, 
a script and film, and you can pro-
duce your own training slides. 

$500 would be a good budget 
figure to use if you would like to 
start such a program. 

Next we found that the film strip 
can be utilized, in much the same 
way as the slide program, using 
either phonograph records ortaped 
narration. Through a simple switch-
ing device you can also stop the 
narration and the film strip ad-
vancement so that you might 
" h o l d " a particular piece of infor-
mation on the screen for discussion. 

We advanced then to the "Single 
Concept Pro jec tor" . It is called this 
because it is limited to four and a 
half minutes of information. Nor-
mally, the average individual can 
only absorb this much information 
at one " s i t t ing" . This concept uses 
Super 8 mm film, but does not 
utilize the " a m o e b u s " loop de-
scribed before. 

In this case, the cartridge is in-
serted into the projector, which sits 
at desk-top level much as a table T V 
set would, but the program ends at 

Editor's note: For the manager who may not 
want to " d o it h imse l f , " 16 mm. standard and 
8 mm. cartridges on subjects useful for training 
employees are available for purchase or on 
rental. For a list of the companies offering 
these materials, wr i te: Editor, GOLFDOM, Uni-
versal Publishing and Distr ibuting Corp., 2 3 5 
East 4 5 t h Street, New York, N.Y. 1 0 0 1 7 . 

Continued on page 66 



There's one thing our electric car carries that others don't. 
A two-year warranty. 

Only Harley-Davidson offers 
a two-year warranty on all 
major electrical components 
including batter ies* What 
makes it all possible? 
Our exclusive new Master 

Drive, for one. Master Drive 
is why our cars stay out 
all day long without re-
charging. And why battery 
life is greatly increased. 
Call the dealer who can 

Two-year uncondi t iona l war ranty on solenoids, speed switch, and resistor. 
Twelve-month uncond i t iona l / twe lve-month pro-rata warranty on batter ies. 

Cnr mnrn infnrmatinn r i r r lp numhpr I f td Ml f.ard 

prove that, gas or electric, 
" . . . a real pro always 
comes through." Harley-
Davidson Motor Co., 
Milwaukee, Wisconsin. 

Harley-Davidson 



INTRODUCING... T H E 

FOUR-BAGGER 

Another Product oí 
CtUB CAR Engineering 

The first real golf car innovation? 
No. C l u b Car had a l ready de-
veloped what is perhaps the best 
golf car in the wor ld—one which 
wi l l operate for 108 golf ing holes 
wi thout recharging. This was ac-
complished through the car's uni-
que patented drive unit and lighter 
weight. You might call these fea-
tures " innovations." Others might 
say that 108 holes is just short of 
miraculous. Since no other golf car 
can even approach this perform-
ance, we think it's just plain dandy. 

And now—a "four-some" car. 
Walk 9, ride 9. Call it painless 
exercise — without fatigue. The 
" four-bagger" solves the problem. 
One four-some can rent one car, al-
lowing each person to ride at least' 
9 holes. If a three-some rents the 
car, each go l fe r is ab le to r ide 
12 holes. Either way, you pay 
less, ride more and still get your 
exercise. 

Four-square profits. 
If you are a club pro or fleet owner, 
you can imagine the bonanza. With 
the four-bagger, you wi l l be able 
to operate with less cars, yet keep 
more of them rented at a higher 
rate per car. For the first t ime, you 
wi l l be able to expand your mar-
ket to include three-somes and 
four-somes, since these golfers wi l l 
now be able to afford riding. So 
you' l l have a lower initial invest-
ment for golf cars and higher po-
tential revenues. Any way you look 
at it, Club Car has stacked the 
cards in favor of both the pro (or 
fleet owner) and the player. 

Pay yourself with a demonstration. 
Like most of us, you're interested 
in additional revenues. After all, 
the name of the game is profi t , and 
suddenly—with our new four-bag-
ger—your potential has doubled. 
Call or wr i te us today for a demon-
stration. That's free. 

^ t f l k m M k . CLUB CAR DIVISION —Stevens App l iance 
mMmI f . ffl Truck Co Box 897, Augusta, Georgia 
a V I I m f A | f • J b flka • Send technica l bul let ins: "Care and 

f I f f l • | f I • Feeding of Golf Car Batter ies," etc. 
W W V • We 'd l i keaCLUBCARdemons t ra t i on 

NAME 
CLUB 
ADDRESS 
CITY COUNTY 
STATE ZIP 
L imi ted N u m b e r o f Distr ibutorships Avai lable Wr i te for Detai ls 

bpace "3Q6 Continued from page 64 

the completion of the cycle or in 
about four and qne half minutes. 
Special switches can be purchased 
to stop the program at any point. 

In this manner, utilizing either 
Sound Optical 8 mm film or Mag-
netic 8 mm film you can have 
"sound on f i l m " presentation from 
your own 8 mm Super films shot 
at the club. There are laboratories 
which will take your completed 
(edited and spliced) 8 mm films, 
plus an edited tape recording to 
add the sound and package it into 
a cartridge for you. You can then 
program your training material into 
short, easily digested programs for 
your employees. 

Through further utilization of 
" r e a r - v i e w " projection, you can 
then show this material either in 
available viewers, or onto a screen, 
or in individual carrels (pupils' 
booths for use with teaching ma-
chines or other training devices) 
with two or three employees using 
the materials at the same time. 

We were also shown battery 
operated tape players and projec-
tion equipment for recording or 
showing where electrical service 
may not be available. Seemed quite 
the thing for use on the lesson tee. 

Another training aid which was 
demonstrated was an "Audience 

Technicolor Super 8/Model 510 projects 
four minutes of film per cartridge. 

responder b o x . " This enables a 
trainer to quiz employees in that, 
by turning a dial, the employee can 
answer a selective question either 
by turning to A-B-C-D or " N o . " 

The trainer, sitting at a remote 
table will see how each of the per-
sons being tested answered a cer-
tain question. He may then record 
the answers on a "master s h e e t " 
and ascertain how effective the 
training has been to date. 

The importance of the " N o " 
answer was pointed out in that 



*DuPont's t.m. for its polyester fiber 

Cocoona. Even the fabric Is a pro. If how a golfer 
looks can improve his game, look for tournament winners in 
Di Fini slacks. For these slacks are made of "Cocoona" by 
Pacific—a richly slubbed blend of Dacron* and wool worsted, 
with a level of wrinkle-resistance unprecedented in such a lux-
urious fabric. See Di Fini slacks of "Cocoona" in many new 
fashion colors, featuring the new beltless "Lancer" model with 
Ban-RoP ivaistband. Sold at pro shops only. Or write Di Fini 
Originals, 367 Southern Boulevard, New York,N. Y. 101*51* gTM 
Pacific Mills Worsted Company. A Division of Burlington Industries 

P a c i f i c 

with a 
Pacific 
Fabric... 

leave the % 
rest to | 
Di Fini S 

Golf Slacks! 
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ferent method of making the golf 
shaft (Shakespeare bonds millions 
of glass fibers into a double-built 
tubular shaft, with the fibers run-
ning lengthwise on the shaft round 
a fiberglass wall; Golfcraft lamin-
ates the glass fibers to a thin steel 
core) , also has good reason to stay 
around. 

According to a company spokes-
man at Golfcraft, " O u r patented 
process helps the golfer retain all 
the power of his swing. This means 
that much less power is lost be-
cause of excessive vibration and 
distortion at impact . " 

Now, do we turn our backs to 
those shafts we have been using 
and go over to the newest, one, 
aluminum? Well, let 's check one 
more incident in the life and times 
of the golf shaft. 

T h e name of an old friend pop-
ped up in print the other day, not 
for winning a certain tournament, 

because this former Walker Cup 
star has been doing that for many 
years, but because he took a big 
title using the aluminum shaft. 
W e ' r e talking about Dale Morey, 
who won the North Carolina Open 
shooting a 66-67-68-72=273 the first 
time he used them! 

Here are his answers to the 
questions we posed: "Af tera l imi t -
ed amount of play with the alumi-
num shafts, I think I may get a 
little more distance with the irons— 
I don't think it has yet been true 
with the woods; I do hit the ball 
straighter; I do hit the ball higher 
with the irons; I get a softer feel-
ing out of this shaft and I think it 
is easier to swing. The thicker shaft 
does bother me a little, but only in 
appearance. 

" I ' m swinging the same swing-
weight as before, though the over-
all weight is lighter; I did find it a 
little more difficult to control the 

direction of "ha l f shots" or three-
quarter shots—I left the ball out to 
the right. But I like aluminum and 
anticipate having a good year in 
1 9 6 8 . " 

This almost makes you want to 
run out and buy a set of aluminum 
shafts. Well, okay by everyone con-
cerned, but one last word about 
Dale. He also won the 1967 Caro-
linas' Amateur with steel shafts! 

How about stainless steel? True 
Temper has been working with the 
new steel alloys and has discovered 
possibilities inherent in the new 
titanium bearing steel alloy, Almar 
362. It possesses approximately the 
same stiffness as carbon steel, but 
permits the manufacture of a stain-
less steel shaft with such superior 
corrosion resistance it can almost 
be called a " l i f e t i m e " shaft. 

It may be on the market next year! 
And after that? Try to picture shafts 
of titanium and beryllium,! • 

7-but easy on your turf! 
J CHAMPION DQQ ALL TRAILER WITH 

For you whose work includes the care of fine turf — 
cemetery, golf course, or park — w e have a utility 
trailer specifically designed for your special needs. 
Roll-Dump hopper holds a cubic yard . . . or you can 
take off the hopper and put on a flat bed or wagon 
bed. Terra-Tires safely carry heavy loads without rut-
t i n g t u r f . Champion Doo-AII is a rugged t ra i l e r 
designed for years and years of hard work. 

TERRA 
TIRES 

See your jobber or 
write for brochure 

THE CHAMPION COMPANY 
Established 1878 

Springfield, Ohio 45501 
610 16th Street, Oakland. Calif. 94612 
856 Millwood Road, Toronto 17, Ontario 
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Riding pressure: 8 pounds per square inch. Walking pressure: 24 pounds per square inch. 

With the Terra-Tire, golf cars are 
kinder to fairways than golfers. 

A 185-pound man can be three times tougher on turf 
than an 862-pound golf car carrying a golfer and clubs. 
Even on soft ground, the Goodyear extra wide Terra-
Tire distributes weight evenly to minimize turf and 
fairway damage. And you get extra mobility on slopes 
and around traps. 

The Terra-Tire is available in both rib and traction 

tread designs. Because they are tubeless, repairs are 
simpler. Take the pressure off your fairways with the 
Terra-Tire from Goodyear. You'll find them on all the 
best-selling golf cars. For more information, write: 
Terra-Tire Department, The Goodyear Tire & Rubber 
Company, Akron, Ohio 44316. 
Terra-Tire—T.M. The Goodyear Tire & Rubber Company, Akron, Ohio 

G O O D Y E A R 
Fnr mnre information circle number 210 on card 



There are plenty of good reasons 
why you should buy and serve 

... here are the first 40 
Sandwich variety for your daily menu isn't the least, but 
Stewart service offers much more. Stewart prepares, 
delivers, controls inventory and loans free a quality over» 
capable of toasting up to twelve piping hot sandwiches 
in four minutes or less. You can operate with less labor, 
eliminate food waste, insure speedier customer service 
and enjoy more efficient cost control. More reasons? 
Simply contact your near-by Stewart Commissary to find 
out exactly how Stewart knack and know-how can fit 
into your food service operation. 

SANITARY PREPARATION 
P r e p a r a t i o n a p p r o v e d by 
nat ional , state, local sanitat ion 
of f ic ia ls. 

SCHEDULED DELIVERY 
Delivered in refr igerated trucks 
to meet your scheduled needs. 

FREE OVEN LOAN 
Loaned oven instal led free, 
ut i l izes only a square foot 
of space. 

Stewart Sandwich Service . . . now being served in more than 
45,000 outlets from coast to coast: 
SCHOOLS • GOLF CLUBS • POOLS • HOSPITALS • TAVERNS • 
BOWLING LANES • FOUNTAINS • DRIVE-INS • VENDING MACHINES. 

FREE literature available upon request. 

S t e w a r t ¡ r i - f r a - r e d , i n c . 
P.O. BOX 207, FONTANA, WISCONSIN 53125 

Stewart sandwiches., .the best taste you ever toasted 
For more i n fo rma t i on c i rc le number 142 on card 
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this is necessary to prevent the 

person from merely guessing the 

right answers from the selective 

answers available. 

We then looked over the equip-

ment before we had lunch. 

In the afternoon session we were 

treated to a display of TV tape re-

cording, and an explanation of the 

various uses for video tape. 

For instance, it can be utilized by 

the golf professional for lessons. 

The pupil's swing can be video 

taped and played back instantly, 

with such features as slow-motion, 

"stop-action" and comparison. 

In the clubhouse, training films 

can be produced to show anything 

you could or would want to show 

on film or in slides from waitress 

serving techniques to salad making. 

The superintendent could also use 

video tape to train his men. 

What about some of the costs and 

problems of using this equipment? 

First, it is expensive at the pre-

sent time. But, like everything else 

which is mass produced it will get 

cheaper as distribution increases. 

Second, there are several manu-

facturers of video tape recorders at 

the present time. There are several 

different sizes of tape from a quar-

ter inch size (V2 the size of most 

recording tape you are familiar 

with, up to two-inch. Costs of 

tape range from the smallest at 

about $60.00 per hour, to the larg-

est, which is astronomical in costs. 

The suggested "best" of the 

sizes is the one-inch tape. This will 

probably be the accepted format. 

Video tapers, of the suggested 

quality, run in price from $1,500 to 

$2,000. There are, however, $600 

video tapers on the market today. 

The "top," which is color compat-

ible (capable of recording in color), 

runs about $4,450 for the one-inch 

tape size. 

It should be pointed out that for 

something as simple as a golf 

stroke, the most inexpensive form 

of tape is adequate. For finer de-

tail work, such as "close-ups" of 

boning a fish, better equipment 

is needed. 

It is the same with the receivers, 

which are quite similar to a home 

TV set. The simplest receiver can 

cost $150, but when the camera 

Continued on page 72 

Stewart; 
sandwiches 


