
Wherever 
a golfer 

puts his foot 
down... 

Years of punishment under the heaviest 
spike-shod traffic—and these hardy, spe-
cially engineered carpets still look like 
new. Just as handsome as when first put 
down. As colorful as when they were 
custom woven, to your color choice, in 

your own design or your selection from 
our extensive design library. Clatter-
hushing, slip-proof, easy to maintain. 
Philadelphia spikeproof carpets: luxury 
with long-range economy. 

In 
contract carpets, 

the choice is 

PHILADELPHIA 

Mail Coupon for Carpet Sample 
and Descriptive Brochure 
Philadelphia Carpet Co. / CONTRACT DIVISION 
Allegheny Avenue and C Street, Philadelphia, Pa. 19134 
Please send this material, without obligation. 
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...while KIRCHDORFER 
Installs your 

Irrigation System 
one fairway at a time! 

Free l i terature a n d list of insta l la t ions o n requeit . 

rchdorfer Arrlgotitiijnc 
P. O BOX 4124 LOUISVILLE, KY. 40204 

PHONE 585-4305 AREA CODE 502 
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RESORT GOLF COURSES 

IN NORTHERN CALIFORNIA 

SPLENDID SETTINGS 

GOOD EARNING POTENTIAL 

â 
Golf Realty Corp. 
16 California St. 

San Francisco, Calif. 

• SALES 

• L ISTINGS 

• LEASEHOLDS 

• APPRAISALS 

• N E W COURSE DEVELOPMENT 
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CUSTOM CLUBS 
continued from page 5 6 

was designed to provide. In fact, a greater 
radius to the face bulge would be required 
to offset this tampering. 

This does not mean that feel or opinion 
is non-existent in selecting clubs. It is 
just a warning to go a bit easy with it. 
It may well distort the final formula. " I 
believe in what Lord Kelvin said," St. 
Clair explains. "He pointed out that un-
less you can measure what you are speak-
ing of and express it in numbers, your 
knowledge is meager and unsatisfactory. 
I like our customers to specify, in num-
bers, what they want. Then we can be 
sure to satisfy them." 

Here is John's check-list of what to in-
clude when ordering custom-built clubs: 

• Your customer's physical character-
istics and personal requirements: Is 
he tall, short, heavy, thin; does he 
have long arms, short arms; is he 
young, middle-aged, or a senior? 

• The type and speed of his swing: Is 
he a hitter who booms them a long 
way, or a swinger who rhymthmically 
pops them down the middle? 

• His shot-making skills or problems: 
Does he hook, slice, hit them high 
or low? 

• The size of his hands, wrists, fore-
arms and legs. Describe fully. 

• Length of clubs now in use—swing-
weight, grip size and preference of 
grip material: use as a reference the 
driver for all woods, the 2-iron for 
all irons. 

• Total weight: not a factor—it is 
automatically arrived at. 

Amplifying on some of these points, 
St. Clair observed: "As a guide in swing-
weight selection, request the lightest 
swingweight your customer can possibly 
use without turning the blade over the 
ball. 

"The ideal club will have the head in 
proper hitting position precisely at the 
instant the hands are in position. When 
the swingweight is too light, the head will 



turn over the ball too early in the swing, 
producing a hook; when too heavy, the 
clubhead comes in too late and he'll 
either hook or slice. Selecting the lightest 
swingweight your customer can repeatedly 
use will enable him to be more accurate 
with less effort. He will also get the 
greatest clubhead speed, and therefore 
distance. 

"I would like to see the home profes-
sionals furnish us with specifics when 
ordering custom-built clubs for his mem-
bers. Using the technical data booklet 
Spalding gives to each, he should ask for 
grip size, shaft length, lie and loft in 
numbers." (The standard club specifica-
tions are obtainable from manufacturers.) 

"Shaft deflection, the heart of the club, 
can be ordered by describing the mem-
ber's swing. This is why we have to know 
whether he is a hard hitter or a swinger 
with a lesser clubhead speed. Also, an 
evaluation of his strength, size of hands, 
wrists, forearms and legs is important, 
because all have a direct bearing on the 
final specifications. Generally, the stiff 
shaft will give more control and the softer 
the shaft, the higher the ball will travel. 

"Do not generalize on the size of the 
hands, and please don't send us an out-
line of your customer's fingers and ask 
us to give him the proper grip measure-
ments. There's no way," says St. Clair, 
"that this method, by itself, can assure 
correct grip size. Some hands which might 
have the same over-all shape might more 
fleshy or leaner, and circumference of the 
grip will have to be changed to fit the 
inside diameter of the person's grasp. 

"For instance, the standard men's grip 
at Spalding is .90" measured 2 " down 
from the cap. This will fit a hand with a 
middle finger 3 * 4 " to 3l/ 2" l°ng- A t 

6 " down from the cap the grip measures 
.780". When ordering oversize or under-
size grips, it's most important to send us 
the adjustment of the grip size from 
normal expressed in either fractions of 
an inch or decimals. A good rule for fit-
ting the correct grip size to your custo-

conh'nued on page 94 

" s t a n d s up" grasses 
cuts costs 

• removes thatch 
• improves aeration 
"E-Z Rake . . . best machine we ever bought!' 

Write for catalog and prices today. 

E - Z R A K E , I N C . 
Acton, Indiana 
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C L A R O J LABORATORIES 
421 W. Ewing Ave. 
South Bend, 
Indiana 46614 

For more information circle number 120 on card 

BETTER 
GREENS 
CARE . . - with 

rugged 2 h.p. model 64 
SP-24" w i d t h -
durable finish 

[or a good g r i p - a better game 
C l a r o N o n - S l i p is a smooth 
grip cream. It g ives you a truer, 
more confident feel of the club. 
It assures a firmer and more 
positive grip. Unaffected by per-
spiration, one application lasts 
a f u l l r o u n d . 
J u s t 50 cents at 
pro shops . 

Here's another invisible glove—the 
Claro R o s i n B a g . Specially com-
pounded to be tacky but not sticky. 
Offers same advantages as Claro 
Non-Sl ip—only 50 cents. 



CUSTOM CLUBS 
continued from preceding page 

mer is that a good left hand grip will 
have the second and third fingers barely 
touching the palm. 

"Another important measurement is 
the lie—the angle formed by the shaft 
and the sole of the clubhead. The lie is 
correct if the sole of the club sets almost 
flat to the ground at address, with just a 
bit of daylight under the toe, say about 
y4" to 1/2" worth. The toe should be 
raised this fraction to accomodate the 
heel-to-toe bend the shaft undergoes dur-
ing the hit. If the club were to set pre-
cisely flat on the ground, the forward 
bend would cause the toe of the club to 
contact the ground first, ruining the shot. 

"In arriving at the lie of our clubs," 
says St. Clair, "We measure the height 
of the hands when in the hitting position 
—when the left shoulder starts to come 
up and right shoulder goes down and 
through. When customers come to the 

plant, we ask them to take at least six 
practice swings, stopping at the impact 
point, and then we determine the average 
from them. 

"If his hands are higher or lower than 
our 32" measurement (from the center 
line of the shaft at the end cap straight 
down to the ground), this deviation will 
have to be corrected by a different shaft 
length. For example, for every l / 2 " dif-
ference in hand height, there is corres-
ponding one degree in angle of lie. A 
32 y2 '" hand height measurement would 
call for a driver with a 56° lie, instead of 
the standard 55°. 

"Do not give us the hand height as 
it as at address. On occasion this might 
be the same as during the hit, but it is not 
positive enough. Any resulting error in 
design can cause a person to change his 
natural or grooved swing, and the new 
clubs would be working against him." 

One man who can perhaps more than 
any other bridge the gap between the era 

continued on page 96 

TERRA 

For fu l l details and prices, wr i te us or ask 
you r tur f e q u i p m e n t jobber abou t the 
M o d e l 05130 units. W e ' l l be pleased to 
send you speci f icat ions and prices. 
W e also have a convers ion kit if you wan t 
to put these tires o n o lder C h a m p i o n 
Trailers. Give us the serial number of you r 
trai ler when you wr i t e , and tell us w h e t h e r 
y o u n o w have 7 " o r 8 " wheels. 

T H E C H A M P I O N C O M P A N Y 
E s t a b l i s h e d 1 8 7 8 

S p r i n g f i e l d , O h i o 4 5 5 0 1 
610 16th Street, Oakland, Calif. 94612 
856 Millwood Road, Toronto 17, Ontario 

On a Champion 
Doo-All Trailer? 

W e have sold a lot of d u a l - w h e e l trailers 
bu t , l ike you , have always fe l t a big, soft 
t i re c o u l d d o a bet ter j o b o f p ro tec t ing 
f ine tu r f f r o m w h e e l ruts. N o w , w e have 
f inal ly f o u n d a per fect f l o t a t i o n t ire — a 
sof t , w ide - t read t i re w h o s e 6 -p ly strength 
is suf f ic ient to carry the heavy load you 
can p u t in to any o f o u r D o o - A l l Trailers. 

ALL CHAMPION 
DOO-ALL TRAILERS N O W 
AVAILABLE WITH TERRA-TIRES 



American 
Society of 

Golf Course 

Architects 

FLOYD FARLEY, president 
5518 N. Lottie 

Oklahoma City, Oklahoma 

WILLIAM F. GORDON, vice pres. 
Doylestown, R.D. 1 

Pennsylvania 

FERDINAND GARBIN, secy. 
RD 2 — Box 186 

Export, Pennsylvania 

H. BURTON MUSSER 
Consultant Agronomist 

State College, Pennsylvania 

WILLIAM F. BELL 
544 Sierra Vista Avenue 

Pasadena, California 91107 

GEORGE W. COBB 
11 Lake Fairfield Drive 

Greenville, South Carolina 

WILLIAM H. DIDDEL 
209 Woodland Lane 

R. R. 1, Carmel, Indiana 

J O H N R. DARRAH 
4545 Lincoln Highway 

Matteson, Illinois 

FRANCIS J. DUANE 
735 Port Washington Blvd. 

Port Washington, New York 

DAVID W . GORDON 
Doylestown, R. D. 1 

Pennsylvania 

ROBERT BRUCE HARRIS 
645 North Michigan Avenue 

Chicago 11, Illinois 

JAMES GILMORE HARRISON 
266 Harrison Road 

Turtle Creek, Pennsylvania 

LAWRENCE HUGHES 
P. O . Box 1025 

Palm Desert, California 

WILLIAM JOHNSON 
281 East Winchester Avenue 

Rialto, California 

ROBERT TRENT JONES 
P. O . Box 304 

Montclair, New Jersey 

WILLIAM B. LANGFORD 
5555 Sheridan Road 
Chicago 26, Illinois 

ROBERT F. LAWRENCE 
629 Avenida Feliz 

Tucson, Arizona 

MARK M A H A N N A H 
12601 S. W . Sixty-Seventh Court 

Miami 56, Florida 

ELLIS MAPLES 
Whispering Pines 

North Carolina 

J. PRESS MAXWELL 
3855 Walnut Hill Lane 

Dallas, Texas 

WILLIAM H. NEFF 
4951 Cottonwood Lane 

Salt Lake City, Utah 

EDWARD LAWRENCE PACKARD 
11 South La Grange Road 

La Grange, Illinois 

RALPH PLUMMER 
6455 Woodstock Drive 

Fort Worth, Texas 

C. E. ROBINSON 
696 Young Street 

Toronto 5, Ontario, C a n a d a 

ARTHUR J. SNYDER 
8209 E. Heatherbrae Drive 

Scottsdale, Arizona 

ALFRED H. TULL 
Sharphill Road 
Wilton, Conn. 

HOWARD W A T S O N 
P. O . Box 11, Lachute 

Quebec, Canada 

WILLARD G. W I L K I N S O N 
376 Kaiolu Street 

Honolulu 15, Hawaii 

N O R M A N H. W O O D S 
P. O . Box 204, Vancouver 1 

B. C. , Canada 

Associate Members 
PETE DYE ROBERT TRENT JONES, JR. 
Box 40165 360 Bryant Street 

Indianapolis, Ind. 46240 Palo Alto, California 



cAcNM* 
WHiEL 

P E L I C A N 

THINK r a i n - o - m a t P E L I C A N 
A U T O M A T I C A L L Y 

r a i n - o - m a t s p r i n k l e r s , i n c . 
p o box 2166 W h i t t i e r , C a l i f . 

For more information circle number 148 on card 

Piar 
M 

You go all the way ^ — 
with COLONIAL G A R D E N S 
G O L F COURSE C O N T R A C T O R S 

for the full color story 
write or call: 

W. W. Ullman, Consultant 

C O L O N I A L G A R D E N S I N C . 
P. O . Box 435 - Marietta, Ohio 
P h o n e - 6 1 4 373 2188 

Coming Events 
Nebraska Turfgrass Conference, Ne-

braska Center for Continuing Education, 
Lincoln, Nebraska, January 11-13. 

PGA National Golf Merchandise Show, 
Palm Beach Gardens, Fla., January 21-24. 

Virginia Turfgrass Conference, Hotel 
John Marshall, Richmond, Virginia, Jan-
uary 24-25. 

United States Golf Association, Green 
Section Conference, New York, Jan. 27. 

International Turfgrass Conference & 
Show—GCSAA, Washington Hilton Ho-
tel, Washington, D. C., February 5-10. 

CMAA National Conference, Century 
Plaza Hotel, Los Angeles, Feb. 7-11. 

Cornell Turfgrass Conference, Statler 
Hall, Cornell Univ., Ithaca, New York, 
February 20-23. 

Maryland Sod Conference, Center of 
Adult Education, details later, March 2. 

Midwest Regional Turf Conference 
Purdue University, Indiana, March 6-8. 

Annual Michigan Turfgrass Confer-
ence, Kellogg Center, Michigan State Uni-
versity, March 15-16. 

CUSTOM CLUBS 
continued from page 94 

of the hickory shafted custom club and 
today's beauties is A1 Watrous, who was 
selected for the first Ryder Cup team in 
1926 and today is head professional at 
Oakland Hills CC, Birmingham, Mich. 

"I couldn't say enough in behalf of 
John St. Clair," A1 says. "He checks out 
all my orders for repairs or custom clubs 
and channels them to his super statf. I 
agree with him about the need for per-
sonal evaluation, but I get my break by 
going to John in person, every year for the 
last twenty-five. 

"To me, states Al, "if a person loves 
the game and gets pleasure out of play-
ing, he becomes aware that there are some 
clubs especially suited to him. It then be-
comes a matter of reasonable research in 
finding them." • 



We tried harder 
Now we're No. I. 

Cheer up, Avis! We've found 

that trying harder really pays 

off. Look what it's done for GOLF 

M a g a z i n e . 

Once we were only No. 2 among golf magazines, 

just as Avis is No. 2 among rent-a-cars. So we tried 

harder. Before we knew it, we were No. I in cir-

culation— 325,000 readers, more than any other golf 

magazine ever published anywhere. 

A n d n o w we're No. 1 in a d v e r t i s i n g . T r y i n g 

harder meant a 34% increase in advertising last 

year. This year looks even better. 

But w e ' r e still t r y i n g harder. That's h o w y o u 

stay No. I. 

GOLF 
M A G A Z I N E 

World's Largest Golfing Publication 
800 Second Avenue, New York, N. Y. 10017; 212-683-3000 
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continued from page 32 

which 15 guns with hoses 75 feet long 
are fitted to cover the slopes. Each gun 
will cover up to 100 square feet, but to 
cover the wider intermediate slopes, two 
hoses are coupled together to double their 
effective 'reach.' However, I'd like to 
point out that this equipment can only be 
used when the temperature is below 
freezing." (For detailed information on 
snowmaking, see GOLFDOM, February 
1965.) 

"At Merrywood," says Joe, "we use 
Larchmont snowmaking equipment. They 
are the pioneers in the snowmaking busi-
ness and proved most helpful to us in 
setting up this operation. 

"One problem we had was the noise 
made by the diesel compressors, which 
are standard for snowmaking equipment, 
however, we licked it by enclosing them 
in soundproof huts. 

"To pack the slopes after snowmak-

ing," says Maietta, "I use a Ski-Doo 
snowmobile. I also offer these vehicles 
for sale to our members. 

"Our golf course superintendent, Bob 
Dunne, has no objections to our ski 
operation. There is so much nitrogen in 
the snowmaking mixture that the 18th 
fairway is always the first to come back 
each spring. The snowmaking operation 
on the practice tee (novice slope) greened 
up the bare ground so much that it en-
couraged him to put grass in that area 
far earlier than he had scheduled." 

The ski season at Merrywood is from 
about the end of December to the middle 
of March. Maietta aims to build up two 
to three feet of snow at the start of the 
season to prevent bare spots appearing on 
the slopes during Long Island's "Jan-
uary thaws," when the temperature goes 
up to around 65°. As soon as there is 
a major thaw in spring, he stops skiing 
cold—he does not consider it worthwhile 
extending the club's ski season at the ex-
pense of golf. continued on page 100 

ROGERS MANUFACTURING CO., INC. 
220 No. Mahaff ie St. • Olathe, Kansas 66061 

P H O N E : 913-764-1615 or 913-782-0831 

" O n e Man O p e r a t e d " 

Turf Sweepers 
• G a t h e r s —wet or d r y — g r a s s c l i p p i n g s , 
leaves, rocks, bottles, papers , d e a d branches, 
cans a n d other unsightly debr is . 
• Sweeping action of h igh modulus rubber 
f ingers brushes turf c lean . . . without d a m a g e ! 

Aerator 
• Des igned to aerate d e e p and c lean under 
any ground conditions • Relieves compaction 
• Renovates a n d removes Thatch • Prepares 
S e e d b e d • Smooths rough areas • Drains low 
a r e a s • Vertical S l i c ing a n d Thinning 

Model 720E 
Turf-Sweeper 
Mechanica l pick-up: two reels 
counter rotating —interlocking 
rubber fingers. 60 inch sweeping 

width—12 h.p. self-powered 
univ. hitch. 



No mixing! No need to turn on the water or haul out your sprayer for midwinter application 
New, ready-to-use Mallinckrodt Calo-Gran™ or mix-it-yourself application. 
even comes packaged in just the right amount 
for the average size green. Experiment station 
tests prove that this new, granular fungicide 
is as effective as Mallinckrodt Calo-Clor in 
controlling snow mold. That means a single 
fall application protects your turf all winter. 

Now there are T W O sure, economical ways 
to stop snow mold; and your Mallinckrodt 
distributor has BOTH. New Calo-Gran for 
your spreader. Reliable Calo-Clor for sprayer 

Both products are based on the same formu 
—the Calo-Clor formula you've trusted f 
40 years. You get protection that stays locki 
in your soil for months. It helps your tu 
green up faster and grow denser in the sprin 
Need a midwinter application? Snow mo 
often breeds during winter warm spells. Dor 
let it ravage your turf. Get Calo-Clor or ne 
C a l o - G r a n now from your Mall inckroi 
turf products distributor. 

M A L L I N C K R O D T C H E M I C A L W O R K S ^Ma l l inck rod t^ Turf Products • St. Louis • New York • Los Angel 

For more information circle number 164 on ci 

New, dry Calo-Gran 
for snow mold control. 

Just pour it in your 
spreader and go! 



DIVOT-FIXERS — ORDER NOW! 
Our nationally-known tool 
for fixing ball marks on 
greens is now available in 
highly polished nickel steel. 
No special imprinting on 
the nickel steel tools at 
this time, just standard 
imprinting as shown. 

Prices nickel steel 
(FOB Des Moines) 

1 0 0 — S 1 5 . 0 0 
2 5 0 — 3 0 . 0 0 
500 — 4 7 . 5 0 

1 0 0 0 — 9 0 . 0 0 
4 samples $1 .00 P P 

Prices aluminum 
(FOB Des Moines) 

100 — S 1 0 . 0 0 
2 5 0 — 20.00 
5 0 0 — 3 5 . 0 0 

1 0 0 0 — 65.00 

Special imprinting §10 .00 
extra per order. 

1 0 % of order in small 
individual envelopes with 
printed directions. E x t r a 
individual envelopes, one 
cent each. 

Limit of 26 letters and 
spaces for upper line, 29 
letters and spaces for 
lower line. 

W00DSIDE GOLF 
& P A R K S U P P L Y C O . 

Des M o i n e s , I o w a 5 0 3 1 3 A C T U A L SIZE 

F o r more information c i r c l e n u m b e r 175 on card 

F O N K Y -

" G et all the balls you can 
The new F O N K E N 

M O D E L J - 2 is coming. 

FONKEN MFG. CO., 
1941 Pontius Ave., 

Los Angeles, Calif. 90025 

A L L SEASONS continued from page 98 

"One of the beauties of the operation 
here," says Maietta, "is that there is no 
waste of labor. For instance, the grounds 
crew during the golf season become the 
ski crew in the winter. We have eight 
men who work alternate morning and 
afternoon shifts when we are making 
snow, and when we aren't, they are avail-
able to do winter maintenance and repair 
the course equipment and other work un-
der the supervision of Bob Dunne. Bob 
is not involved in our ski operation and 
schedules his vacation during the winter. 

"Our clubhouse is ideally situated to 
take care of the needs of our skiers. It's 
near the base of the intermediate slope 
(near the 18th green in the golf season) 
and is one of the reasons why Mr. Poole 
decided to expand the original house on 
that site into our present clubhouse. He 
envisaged a ski operation at Merrywood 
from the start. 

"In the ski season," says Joe, "we re-
serve what was the original house for 
our members' use. This gives them a 
lounge and a small dining room and 
leaves the large addition Mr. Poole 
built, which includes a large dining 
room, a big horseshoe-shaped bar over-
looking the slopes, and locker room, for 
the use of our skiers. 

"Our house staff is another example of 
how the ski operation here complements 
the golf season," Maietta points out. 
"Our chef and his kitchen staff, the 
Maitre D' and the waitresses—all stay 
with us during the winter months. In 
fact, we still have the waitresses who 
started with us when the club opened. 

"For the ski season, we turn the pro 
shop into a ski shop. (Pete Mazur, our 
professional, takes off to play the Winter 
Tour.) W e stock the shop with ski equip-
ment for sale and hire—such as skies, 
poles, boots, waxes, tow mittens, hats, 
goggles, etc. However, we don't carry 
stretch pants, sweaters, and other apparel 
— I leave that to the stores. 

"Even in my own position here," says 
continued on page 102 


