Good Conduct Medal with Pine Cone Clusters

May we offer you our thanks, and award you this special medal? Our thanks
are for helping make '66 the best Titleist year ever. And our special Good
Conduct Medal is for the good-conducting of your business — for maintain-
ing the standards which make us doubly glad we continue to sell through golf
course pro shops only. Acushnet Process Sales Co., New Bedford, Mass.

For more information, circle number 112 on card.



qduces Its New Efficient

Wil Mower
rinder

Precision Sharpens All
Reels and Bed Knives
WITHOUT
Dismantling Mower

Easyto use! Features

One Man Operation

Foley’s newest sharpening equipment will keep
all reel mowers precision sharp, easier and do
the job faster. Needs only one man to operate.
Powerful winch raises and lowers heaviest
mowers with ease. Quick, simple mounting sys-
tem minimizes set-up time. Full adjustability
assures sharpening accuracy for all push and

M Grinds entire blade length in power reel mowers. Send for new literature.
one smooth motion

M Quiet, vibration-free operation FOLEY MANUFACTURING COMPANY

M Has leveli"g |egs for use on 195.7 Ringer Bldg., Minneapolis, Minn. 55418

uneven floors

et b TEAR OFF CARD

M Sharpens bed knives on

MAIL AND GET
B Automatically restores reel
roundness

B Powered by % h.p., 115 volt, NEW BROCHURE

Industrial Motor

For more information circle number 145 on card
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Choose Cast Iron Pipe
...and be sure!

When you buy cast iron pipe, you can’t go wrong.
Installation is a cinch with tough, rugged cast iron pipe.
It doesn’t collapse, crush or crumble like other types
of pipe—and it’s corrosion resistant.

Once in, cast iron pipe stays in. It resists sudden
surge pressures. Can’t absorb water—is immune to
freezing. It has strength to resist soil movement caused
by freezing and thawing. Cast iron pipe has proved
itself for well over 100 years.

If you want to modify your system in the future, no
problem. You can even dig up cast iron pipe, move it
and re-use it. It taps easily and cleanly with strip-proof
threads that don’t leak. Add them all together, they
spell more years of low maintenance service and overall
economy than any other system you can buy. Why take
chances when you don’t have to. Specify cast iron pipe
—Yyou can’t go wrong.

~
(‘j CAST IRON PIPE RESEARCH ASSOCIATION
3] Anassoclation of quality producers dedicated to highest pipe standards

THE MARK OF PIPE THAT LASTS OVER 100 YEARS

Theres nothing like
CAST IRON PIPE

For more information circle number 189 on card

Get help on your irrigation system plans with the industry's
most complete booklet. Has vital design and

installation tips and other planning aids.
Mail coupon for free 20-page booklet. goif
[

Wallace T. Miller, Managing Director
Cast Iron Pipe Research Association
3440-G Prudential Plaza,

Chicago, Illinois 60601

Please send me a copy of your booklet,
“‘Golf Course Irrigation."”

Name

Position

Name of Course.

Address,

City State Zip Code.

G e sy s s e e R




fairway fashions
A 2 @%&

Blazing colors, amazing fabrics...DiFini scores with
a seasonal Fore Cast that'll brew a tee-cup tempest!
Mix 'n matches, slim-trim stretches, comfort

cut for action golf!

He's watching the birdies in his all-wool golf dickey
and sweater—imported from Italy—color-coordinated
to luxurious wool gabardine slacks, tailored to
perfection, great for clubhouse or townhouse.

She's watching the birdie-watcher, in her 3-piece
color-coordinated ensemble of Antron shell,
Swiss-knit velour top, slip-on stretch slacks—

or shorts, if she likes. Outfit's pre-packaged, in a
full range of fashion colors, retails at under $40.

D
ORIGINALS ond KNITWEAR
At belter pro shops everywhere

Send for our latest catalog. ..DiFini Originals
367 So. Boulevard, New York, N.Y.

For more Information clrele number 132 on card
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CUSHMAN ANNOUNGES
A COMPLETE LINE OF TURF VEHICLES

Minute-Miser takes the Superintendent or Lobster's big bed carries the load in front, Turf-Truckster is ideal f¢
foreman where he's needed. Saves walking where it can be seen. A thrifty all-purpose general st hauling on golf course
time, triples his efficiency at low cost work vehicle that packs a 500-pound load. parks emetenes - anywhere there's tuf.

¢ GoLrypom
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Now there’s a Cushman Turf Ve e for every hydraulic Dump Body is another new unit that
need, from the small new single-passenger Minute handles and dumps up to 1,000 pounds.
Miser for the Superintendent, to the 18-horse Turf- See them all today at your Cushman Dealer. Or
Truckster for hundreds of different grounds main- send the coupon for complete new literature.
tenance jobs.

New in the line is the 8-horsepower Turf-Truckster CUSHMAN MOTORS
for light hauling, and the Cushman Lobster for ““the big name in little wheels™
low-cost general transportat The Cushman with NEBRALKA + A DIVIEION AND MARING

Cushman Motors
1017 N. 21st St., Lincoln, Nebraska

e send new literature regarding your Turf

PR T

e, nan Hydraulic Dump Body handles Boom spraying on a green with the popular Send this coupon today for com-
and dumps 25 yard or 1,000 pounds. Com- Turf-Truckster cuts spraying time to min- plete information on the comp]etg
pact and rugged. Wide tires protect turf. utes; also operates as boomless sprayer. Cushman Turf Line!

For more information circle number 104 on card
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TURF KING — Constant
speed high-frequency
reel for smoother mow-
ing — variable ground
speeds. Available 76"
or 84” cutting widths.

GREENS MOWER — First on the green at
leading golf courses.

PARK 30 — Powerful
and rugged . .. culs
30” swath. Optional
10-blade reel gives

F-10 TRAcToﬁ—-l.ool( ahiead fo ouuvom mow-
7 ing! Mows belore tractor wheels mat grass
Mn. Stable nnd uhon su.-m mowing.

JACOBSEN...Turf equipment
with a tradition for toughness

Precision cutting that provides a smooth, well
groomed turf is a Jacobsen tradition. We've
learned many ways to help cut labor and equip-
ment maintenance costs. For information or a
demonstration, phone your Jacobsen Turf Equip-
ment Distributor or write today.

Jacobsen Manufacturing Company
Racine, Wisconsin 53403

"1st in Service”

JACOBSEN

For more information circle number 194 on card
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During the Canada Cup tournament at
Tokyo American pro golf showed it is
alert to the demands and dangers of

leadership . . . . Between rounds of a
tremendously successful tourney Leo Fra-
ser, secretary and Robert Creasey, ex-
ecutive director of the PGA of America
had informal talks with pros of many of
the 34 countries involved in the com-
petition, and jumped the language bar-
riers to explore opportunities for world-
wide cooperation of pros . . .. The aim
is pro participation in the big money of
the international golf boom.

The move was well timed and at the
right place . . . Japan's victory in the
Canada Cup tournament of 1957 began
a Japanese golf boom that has far sur-
passed the percentages of course and
player growth in the American market
in the past nine years . . . . Mike Metz-
ger and other golf experts were at Tokyo
doing golf business in the Orient.

Fred Corcoran, International GA tour-
nament director, played the millionaires,
hand for golf in having Matsuaro Shor-
ki, newspaper publisher, TV station
owner, industrialist, and owner of the
Tokyo Yomiri Club where the event was
played, as host with the Japan Golf As-
sociation . . . Visiting high cards were
the IGA mster headed by James A. Lin-
en, executive of the Time, Life, Sports
Illustrated, Fortune group; Howard
Clark and Robert Mathews of Ameri-
can Express, Birmey Mason and Perry
Wilson of Union Carbide, Juan Trippe
and Paul T. Rennell of Pan American
Airways, also Frank Pace, [r., W. G.
Walkley of Australia, Rodolfo Patron

JANUARY/ 1967

Swinging
around golf

By HERB GRAFFIS !
News of the Golf World in brief

of Mexico, Francis Brown of Hawaii
and other chiefs of business and finance

. Men of this sort account for the im-
mense development of the popularity
and merchandising value of pro names.

Canada Cup team and individual com-
petitions are comparatively low prize
money affairs with expenses paid, never-
theless now rate as one of the top events
in establishing pro fame, endorsement
revenue and corollary money . . . George
Knudson of Canada, in beating Hideyo
Sugimoto on the second extra hole of a
play-off for the International trophy,
headlined himself into top layer of name
pros although he’s won numerous tour-
naments before without getting the pub-
licity due him.

Palmer and Nicklaus in becoming
threetime winners of the Canada Cup
gave a bright international polish to their
advertising and sales value when another
fellow, Bill Casper, holds the world’s
loftiest title, the U. S. Open, and prize
money and scoring average leadership

. Palmer, as partner of [im Linen,
tied in the Canada Cup pro-am prelim-
inary . . . . Linen, Time magazine's presi-
dent, knows an army of wealthy adver-
tising golfers and their agents, so Arnie
exposed himself to a cloudburst of testi-
monial and exhibition money and pub-
licity that means big cash.

Avrnold Abramson, publisher of GOLF
Magazine and GOLFDOM, in speaking
at GOLF's All-American awards dinner
to many golfing corporation officials and
their advertising agents got long, lusty
applause when he said that the playing

continved on nex! page
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continved from preceding page

pros exhibited business brains on a level
with their technical skill when, at the
PGA meeting, they decided to keep
going along with the PGA’s club pros
who have made the playing pros rich,
and with the club pros’ work for the
good of the game and its long, sound
profit—instead of getting greedy as fast-
buck boys.

Pbhil Sobin, pro at Dorset (Vt.) Field
Club is bragging about Leo Charonneaun,
a 73-year-young member who shot his
age recently . . . Open Elmbrook nine-
hole fee course at Traverse City, Mich.
. . . Roland Pierce is pro and Charles
Herman is superintendent . . John
Underwood and Cliff Merrick have
their new Acme course now operating at
Acme, Mich. . . . Joe Poole is manager
. . . Hiwan CC, near Denver suburb of
Evergreen, Colo., and surrounding
2,000 acres bought by Jefferson Land

Associates . . . Press Maxwell designed
the course . . . Doug Keller switches
from Colby (Ks.) CC to be pro at River-
lawn CC, Osceola, Ark.

Jobhn A. DeJong now mgr., Greenville
(S. C.) CC . . . Denis Waitley, new
mgr. at Whispering Palms CC, Rancho
Santa Fe is a Naval Academy graduate
who flew jet fighters before getting into
club management . . . Tony Capuana,
pro at Washington CC, Washington
Court House, O., also is the club’s sec-
retary-treasurer . . . Laurie Blacquiere
now superintendent, Gardner, Mass.,
municipal course . . .Jack Pfeffer, own-
er and manager, Lebanon (Ill.) CC nine-
hole course teaches mathematics and eco-
nomics at Lebanon high school.

Jack Fleck has a design patent on his
“Golf Classic” basic layout of a compact
golf course which makes interesting use
of double greens on the St. Andrew
order and calls for a wide variety of

continved on page 14
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iy 2N '

Exclusive “Quick Kit"’ Keeps Your Pargo Young!

of Electric Golf Cars
"Take Your Choice Of The Choice Ones”

Four Wheels — Three Wheels — Single Passenger— Exclusive Fiberglass Top
Wrap-Around Windshield — Vinyl Canopy — Tiller or Automotive Type Steering !

-

O

220 Dalton Avenue, Charlotte, N. C.

P. O. Box 336 — Phone (704)

For more information circle number 187 on card
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