New Additive Keeps Batleries Heallhy
and Rechargeable Through Winter Slorage

It takes just one application of POWER>FULL to protect your
battery from deterioration during storage and assure quick, full
recharging when the battery is needed again. POWER>FULL
additive extends battery life both in storage and in use. Here's
how. ..

When a battery is stored, the acid in it forms sulphate crystals
on the lead plates due to the prolonged inactivity. Then, when the
timecomes to recharge the battery for use, these sulphate deposits
prevent the battery from accepting a charge. POWER>kFULL
inhibits the formation of these “deadening" deposits. Thus,
full recharging is possible even after extended lay-up periods.

POWER>FULL also acts as an acid spray suppressant when
the battery is in use. This eliminates the loss of battery acid
and prevents the formation of harmful corrosion products
around battery terminals and surrounding areas. As a result,
POWER>FULL substantially extends battery life.

Easy to use, POWER>XFULL pellets are dropped into each
battery cell just once. A supply of POWER>X%FULL, sufficient
for a standard 12 volt, six cell battery is only $1.98. Money back
guarantee, send check or money order direct.

Consumer Products Division

THE UDYLITE CORPORATION
DETROIT, MICHIGAN 48234

For more Information circle number 119 on card
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his all new

“GOL.DEN
HORSESHOE”

line of golf gloves
made of the

FINEST
CABRETTA LEATHER

sold only througn

GOLF
PRO-SHOPS

CREST SPORT GLOVES
Division of Mayfield Sportswear
Mayfield, N. Y. 12117

For more information circle number 237 on card
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Graffis Swing

continved from page 10

tournament golf was the technicality that
left Jack Nicklaus off the U. S. Ryder
Cup team . . . That's something to be cor-
rected before kid quarreling about “veto
power”’ by the PGA.

Ray Pettigrew named general man-
ager of the new Liberty Hills CC at Lib-
erty, Mo. . . . Wayne Webster, Jr. suc-
ceeds Collin Morris as pro-manager,
Glenn G&CC, Willows, Calif. . . . Uni-
versity of North Dakota expects to open
its 9-hole Raymond Richards course this
summer, says L. R. Marti, director of
athletics . . . Course construction was de-
layed by gales and floods . . . Open
Byrnwyck CC 27 holes at Toledo, O. . . .
Marvin Rorick, Jr. is president and Rob-
ert A. Stranahan Il is vp . . . Dan Ross
is pro . . . Women can play the 9-hole
course any time; the 18 only on after-
noons of Sundays and holidays.

The 1966 scholarship fund of Club
Managers Association of America distrib-
uted $8,810 to ten schools for aid to stu-
dents of “Hospitality Management.” . . .
829,535 to 63 hotel school students.

Bill Lyons at his Lyons Den course,
Canal Fulton, O., plants trees in recogni-
tion of men and women he thinks have
done golf and golfers some good.

Frank P. Dunlap, 64, for 11 years
superintendent, Baltimore CC and prior
to that CC of Cleveland, O., superintend-
ent died recently of a heart attack at his
home in suburban Baltimore . .. He is
survived by his widow, Peggy, his son
John who is superintendent, Oakwood
Club at Cleveland, and by three daugh-
ters; Mrs. Margaret Comrie, Mrs. Gail
Yager and Miss Jane Dunlap, all of
Cleveland . . . Frank was rated by his
colleagues as a man of high ability and
a grand friend in all weather.

Ade Jensen to retire after 23 years as
pro at Racine (Wisc.) CC . . . His wife

continued on page 92
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The winningest Golf Clubs
are all new and
better than ever for '68!

Gay Bﬁwer : Bobby Nichols Frank Beard Miller Barber
MASTERS MASTERS Winner Tournament of Champion Oklahoma City

Champion Runner-Up HOUSIO!: ghampit;_ns “I;I(t)glr'na!ional Open Champion
Pensacola Open Champion ndianapolis

Stock up and be ready
for the biggest year yet!

This year is a big year for Power-Bilts —
no doubt about it. Win after win with all
the resulting publicity, make Power-Bilts
the most exciting clubs of the year. With
this kind of sales momentum going for
you, and an all new line, how can you miss
in '68? Now is the time to stock up.

Give yourself a sales advantage with the
winningest, hottest line of golf clubs going.

Exclusively at your pro shop

Po%%ilt

Golf Clubs

HILLERICH & BRADSBY CO. P. O. Box 5086, Louisville, Ky. 40201

%
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For more information circle number 216 on card
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Not so long ago, when the turfgrass in-
dustry was an infant, one individual
could cover the United States and do a
fair job of advising various segments of
the industry on virtually every phase of
management from agaricus to zoysia. On
a limited scale there is still a place for the
generalist, but the industry has become
more complex and sophisticated so that
today the specialist occupies the spotlight.

Proper treatment of a disease demands
accurate identification by a pathologist.
Soil modification and treatment can be
handled best by an agronomist. We could
continue through botany, weed control,
plant breeding, seed and sed production,
irrigation and drainage and many more.
Suffice it to say that the entire turfgrass
industry will grow and benefit in direct
proportion to the teamwork that is dis-
played by each segment working with
unified effort.

Turfgrass councils and foundations to-
day represent the best approach to unifi-
cation of all interests, whether they are or-
ganized on a state or regional basis. For
many years the industry has revolved
closely around golf. State and local asso-
ciations, superintendents’ associations as
well as golf associations, more and more
are supporting their turfgrass councils and
foundations which direct funds into the
most effective research channels.

Now we see the mushrooming of sod
producers on an organized basis. They
have their own problems peculiar to their
activities, but recent acreage assessments
for research clearly indicate their desire
for teamwork.

There has been a tremendous response

14

GRAU’'S
Answers to
Turf Questions

By FRED V.GRAU

of golf clubs, superintendents, groups, sod
growers and individuals to the invitation
to become part of the Joseph Valentine
Living Memorial. This memorial is the
international focal point for all who be-
lieve in the concept of better turf. Noth-
ing so clearly could tell the world that
the turfgrass industry has come of age
and is an integral part of everyday living.

Each of us can swell with pride when
we think that we are contributing to the
herculean efforts in research, teaching and
extension by men like Duich, Juska, Dan-
iel, Beard, Engel, Youngner, Goss, Bur-
ton, Miller, Davis, Huffine, Roberts, Har-
per, and many others.

Their ability to perform is directly de-
pendent upon moral and financial sup-
port which, today, is coming largely
through the efforts of turfgrass councils
and foundations.

A council or a foundation is a unified
voice which has stature in the legislative
halls. Forty years ago the most articulate
voice in Pennsylvania’s legislature was
that of Joseph Valentine—it carried au-
thority ! Truly, we have come far!

Q.—Our new club just opened and

I am having trouble with color on my
greens, tees and fairways. When we had
a lot of rain our grass was nice and
green. Now we pump water out of a
river that has a lot of oil in it and I'm
wondering if this could be the trouble.
Is there any way to filter out the oil?
You can smell it as it comes out of the
sprinklers. (New York)
A.—Before your questions can be an-
swered satisfactorily more information is
confinved on page 16

GoLFDOM




GOLF COURSE AND
PARK SUPERINTENDENTS!

A

DYRENE

TURF
PROGRAM
GIVES YOU
UNMATCHED
CONTROL OF
FUNGUS
DISEASES!

You no longer need be concerned
with major turf diseases when you
use Dyrene. This broad-spectrum
organic fungicide provides proven
control of Helminthosporium dis-
eases (melting-out, blight, leaf
spot) ® Copper Spot ® Rust @ Scle-
rotinia dollar spot ® Brown Patch
® Snow Mold (Typhula). And, Dy-
rene stays on the job—up to two
weeks and longer. It's easy to use
and leaves no unsightly appear-
ance. Start an effective fungus pre-
vention program today with proven
Dyrene. It's another quality Blue
Bullseye product from Chemagro

Corporation. 20178
CHEMAGRO
CORPORATION

For more information circle number 197 on card
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McLAUGHLIN

Range, Miniature,
Pro Shop Golf Balls

Made of finest materials, care-
fully supervised. Covers contain
the new DUPONT NEOPRENE
HC for maximum durability. Fin-
est URETHANE enamel used.

Yok ko k

WANT TO SAVE ON
RANGE BALLS?
Have your culls rebuilt the Mc-
LAUGHLIN way. Exclusive pro-
cess gives them same durability
as new range balls. Covers and
paint the same as our new

range balls.

ko ok ok

Range and miniature supplies
and equipment. Send for cata-
log. Used balls bought, sold
and exchanged.

Free samples of balls
on request.

ok dok ok k
YOU CAN PAY MORE —
BUT YOU CAN'T BUY BETTER!

HUGH J. McLAUGHLIN & SON, Inc.

614 N. Indiana Avenue, Crown Point, Indiana

B itandde — o E =
For more information circle number 177 on card
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Fred Grau

continued from page 14
needed on a) soil tests, b) fertilizer,
c) water tests. We shall be glad to help
when we hear more from you.

Reply to my letter: Sorry I didn’t give
you more information. I had more prob-
lems than just oil. I don’t have an oil
problem anymore—I took all I could
stand and quit my job. My son, who was
my assistant, quit at the same time.

Q.—How often should we put cal-
cined clay into our greens?
(Michigan)
A.—This can not be answered satis-
factorily with no knowledge of your soil
conditions. The introduction of this ma-
terial can be expected to improve infil-
tration rate. When water enters the soil
slowly and with difficulty it probably is
time to cultivate and introduce some cal-
cined clay or a mixture of clay and sand.

Q.—I would like information on coz-
respondence courses at home; also
schools for running and keeping golf
courses. My work last year consisted of
helping to maintain the golf course at
this base. I like the work.

(Michigan — an Air Force Base)

A—We know of no correspondence
courses in turfgrass management that we
can recommend to you. Successful man-
agement of a golf course (or any turf-
grass complex) depends upon educated
decisions concerning the existing con-
ditions. No one successfully has found
a way to teach this vast subject short of
getting mud and grease under the finger-
nails and grime in the clothes. Exact sub-
jects (mathematics) can be taught by
correspondence. (I once took the course.)

You will be well advised to write to
your turfgrass headquarters in your state
—Michigan State University, East Lan-
sing, Michigan. Dr. James Beard can be
of great help to you. Keep on the course
—the industry needs dedicated men who
like the work. continued on page 75
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Our exclusive 2-year warranty includes batteries. Honest.

New 2-year electric car warranty. switch, and resistor. Only Harley-
Exclusive Master Drive. Leave Davidson offers a 12-month

it to Hariey-Davidson to add batteries unconditional plus 12-month

to the industry’s only 2-year pro-rata warranty on batteries.
electric car warranty. All vital And Harley-Davidson guarantees
parts protected. New Master it. Honestly. Harley-Davidson
Drive works so well we've added Motor Co., Milwaukee, Wisconsin.
batteries to our exclusive 2-year

warranty on solenoids, speed Harley'DaVidson

For more information circle number 110 on card




The most widely
used
country club carpet
in the U.S. A.

EREEPE oot ELEYERCRRURROR RS

D .\ uality#22
Spikeproof Garpeting

Woven to do a tough job—and it’s proven its
mettle for as long as 16 years in actual instal-
lations. Offers more than beauty and luxury—
prevents falls, reduces skidding so common
on hard floors, greatly lowers noise volume.
Maintenance is easy — usually only routine
vacuuming.

Custom weaving service matched to any color
submitted, in designs selected from the in-
dustry’s largest country club collection.

For locker rooms, pro shops, 19th hole

grilles, wherever spikes are worn.

*Let the clubs who use this carpet
tell you why. For representative list,

4 use coupon below.
. BOII on -y
In contract carpets, [ °°“P° i
4 g for free carpet sample 1
the choice is i and brochure of installations '
) : Philadelphia Carpet Co. / COMMERCIAL DIVISION 1
PHILRDELI H[A | Allegheny Avenue and C Street, Philadelphia, Pa. 19134 :
: Please send a free sample of #282 spikeproof carpet, :

ar d brochure. No obligation, of course.

Carpet Company gl § = oroene: Mo evtieat .
I NAME :
Quality since 1846 : ethn H
Showrooms: Chicago, New York, : :
Dallas, Los Angeles, y ADDRESS :
San Francisco. Also Crawford 1 CITY STATE 1
& Thompson in Atlanta. e e o e e 2 e
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Accent on management
By KEN EMERSON '

Executive Director, National Club Association

The lifeblood of a golf club is in its
committees. Here, where members work
together in small groups carrying out the
programs and fulfilling the policies of the
club, are its future officers and boards.
Here too develop some of the club man-
ager’s difficult communication problems.

Many managers are not aware of the
potential that lies in a club’s committees.
Others fear the forces that often develop
here. However, effective managers, real-
izing the services good committees can
render, make full use of them.

In so doing, they reap the benefits of
the interaction and cooperative efforts of
a cross-section of the club membership,
and profit by the opportunity to display
their talents and responsibility.

Someone once said that “Committees
are groups that keep minutes and waste
hours.” Though often true it need not be
necessarily so.

Members who serve on committees
want to make their club appear its
best at all times. They are usually trying
to improve the service of some part of the
club, hoping to make it a credit to them-
selves and to the general membership.

Given a course of action, and coordi-
nation, they will be an asset to the club.
It is within the power of the manager to
provide both.

The successful manager must perform
three essential functions if his committees
are to be an effective part of the club or-
ganization. He must inform them: he
must help set priorities; he must motivate
them to action.

All three depend upon his ability to
communicate. All three require that he
keep in close touch with the committee
members. All require that he know some-
thing of the basic needs of each individ-
ual member.

In order that he may have an informed
committee to work with, a manager must
make this part of his job a year-round
function. Additionally, he must relate the
information to the committee’s objec-
tives and state it in terms they are willing
to accept. In other words, he must show
them why they need it in an wnderstand-
able vocabulary.

In establishing communications with
his committees, a manager’s most effec-
tive tool is the agenda.

A draft agenda distributed to the com-
mittee members well in advance of the
meeting date permits the committee
chairman and the manager to inform the
committee of the time, place and subject
of the meeting. It also provides the mem-
ber with an opportunity to express opin-
ions on those items he feels are not ready
for discussion and to add subjects he
feels should be considered.

From these returned drafts, a final
agenda can be drawn which will result in
a well planned, productive meeting. It is
an agenda which the manager can use to
guide and inform his committees. It is an
agenda which will make each member of
the committee feel personally involved in
its work. Tt is, in short, a communication
medium that provides the means for both
transmission and response of informa-
tion, priorities, and motivation. @
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Grow it...'

— : ~ with TORO Sprinklers

...add your own loving care

Call it what you will...it's a cinch that TORO
can help you get the best turf grass at the
lowest cost. You start with TORO Turf-Care
Specialists who'll show you how.

1. How TORO automatic

sprinkling equipment will
save you money, both in
terms of initial installation
economy and long-term

A TORO Exclusive: the Valve-in-Head
Sprinkler. Sprinkler and valve in

one economical unit! Gives you
individually-controlled sprinklers at a
real savings. Also makes conversion

of non-automatic sprinkling equipment
to a TORO system easy and economical.






