
WHY TITLE I ST? 

Titleist— unrivalled tour leader for nineteen straight years. 
You'll get more out of golf with Titleist, 

no matter what kind of a game you play. 
And remember — no one is paid to play Titleist. 

ACUSHNET GOLF BALLS 
Titleists are sold through polf course pro shops only. 



MASTERS Champion 

Pensacela Open Champion 

The remarkable winning performances on the tour of 
these outstanding players testify to the championship 
quality of Power-Bilt golf clubs. They know they can 
hit every club in their Power-Bilt set equally well. A 
2-iron swings just like an 8-iron, so they hit away with 
CONFIDENCE! Your members can, too, because every 
club in a Power-Bilt set is Master-Matched to swing 
exactly alike. Put your confidence in Power-Bilts, and 
you'll get winning results on the lesson tee! 

H I L L E R I C H & B R A D S B Y CO. 

P. 0 . Box 506 

Louisvil le, Kentucky 4 0 2 0 1 Power-Bilt 
Golf C l u b s 

Masters 
Runner- Up 

Members Hillerich & Bradsby Advisory Staff 

Engineered to 

Perform 

Better! 

WINNERS! 



Ask yourself this question about your club's 

second most important investment... 

How can we take the risk 
out of buying a new 
watering system ? 



Cast iron pipe is tough enough to go in without prob-
lems—stands up to sudden shocks, external loads and 
heavy surge pressures. Goes together quickly with leak-
tight joints that permit immediate backfilling and 
quicker play. 

Tough, dense cast iron pipe doesn't absorb water— 
doesn't freeze and crack in the winter. And it taps 
quickly and easily when you want to change the system. 

Cast iron pipe gives you more years of trouble-free 
service, too. 100-year-old cast iron pipe is serving more 
than 60 water-utilities right now. 

When you come right down to it, strong, sure cast 
iron pipe is your best all-round buy. Specify cast iron 
pipe—you can't go wrong. 

CAST IRON PIPE RESEARCH ASSOCIATION 
An association of quality producers dedicated to highest pipe standards 

THE MARK OF PIPE THAT LASTS OVER 100 YEARS 

Theres nothing like 
CAST IRON PIPE 

Choose Cast Iron Pipe 
...andbe sure! 

Get he lp on your i r r igat ion sys tem plans wi th the indus t ry ' s 
most comp le te booklet . Has vital des ign 
and instal lat ion t ips and o ther p lann ing 
a ids. Mail coupon for f ree 20-page book le t . 

Wallace T. Mi l ler, Manag ing Di rector 
Cast Iron Pipe Research Assoc ia t ion 
3440-G Prudent ia l Plaza 
Chicago, I l l inois 6 0 6 0 1 
Please send me a copy of your book le t , 
"Go l f Course I r r i ga t i on . " 

Name. 

Position. 

Name of Course. 

Address. 

.State. .Zip Code_ 



TOP QUALITY 
GOLF SUPPLIES FOR 

GOLF COURSES 
DRIVING RANGES 
PAR-3 COURSES 

MINIATURE COURSES 
Balls, clubs, tees, mats, pails, 
grips, markers, retrievers, golf 
bags, obstacles, ball washers, 
ball pickers . . . and more! 

EASTERN GOLF CO. 
2537 BOSTON ROAD 
BRONX, N.Y. 10467 

SEND FOR CATALOG 

EASTERN GOLF CO. DEPT. G 

Please send catalog of golf supplies 
for: 
• Golf Courses • Driving Ranges 
• Par-3 Courses• Miniature Courses 
Name-
Club_ 
City 

State Zip #. 
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Swinging 
around golf 

By HERB GRAFFIS 
N e w s of t h e Golf World in brief 

T h e IBM computing system in the 
Open was fine in telling the score, the 
box-score (putts, greens hit in regula-
tion figures, drives in fairways and rough), 
and lengths of drives on some holes, but 
veteran golf writers said the computer 
didn't do a thing to build color for the 
competitors and excitement for the gal-
lery . . . The mechanics didn't come close 
to providing the drama of the smart golf 
of Ed Furgol in winning the 1954 Na-
tional Open by playing a shot from left 
of the 72nd fairway on the lower course 
onto the upper course then onto the green 
and beating Gene Littler by a stroke. 

PGA Merchandise Show at the PGA 
courses, Palm Beach Gardens, Jan. 20-23, 
1968, the Seniors Championship Jan. 25-
28 . . . PGA Stroke Play Championship, 
Jan. 8-11 and Match Play qualifying Jan. 
16, Matches, Jan. 18-22. . . . Rocky 
Mountain PGA co-sponsor of Merchan-
dise Show to be held at Las Vegas at the 
Riviera Hotel Nov. 5-8. Robert Case of 
Beverly Hills, Calif., is the promoter. 

Opening of Los Angeles County's De-
partment of Parks and Recreation Marsh-
all Canyon 18 brings the county's 18-
hole course total to 12 . . . The county 
has nine 9-hole courses . . . Marshall Can-
yon course, like many other of the county's 
courses, is financed by the Retirement 
Board of the County Employees' Retire-
ment Association under a long-term lease-
purchase agreement with LA County 
Board of Supervisors . . . Bob Clare is 
pro at Marshall Canyon, Jack Ryan is 
golf supervisor and Philip Jackson is 
course superintendent . . . LA County 

Department of Parks and Recreation is 
world's largest operator of golf. 

Thinking of many city, county, state 
and other political divisions that are get-
ting into public golf or considering get-
ting in, I'd urge the outfits to send park 
superintendents or whoever else will be 
in charge of public golf, to Los Angeles 
to study that operation . . . It will save 
public money, time and provide better 
golf . . . New York City Park Department 
is also well worth studying. 

Congratulations to Toney Penna who 
sponsored a driving range and golf clinic 
for kids at Jupiter, Fla. . . . City com-
mission by unanimous vote named a street 
Toney Penna Drive . . . Toney has helped 
more youngsters in golf than you'll ever 
realize . . . His brother, Charley, pro at 
Beverly CC, Chicago, venue of 1967 Wes-
tern Open, also has been honored by the 
management of the world-famed Club 
Corsica, which has named its deluxe 11-
course dinner with wines, the Charley 
Penna Snack . . . Bing Crosby who ate 
there after playing with Charley, the late 
and marvelous Scotty Fessenden and me, 
said two more meals at that place and he'd 
eat himself out of the pictures. 

X get a lift out of Joe Ryan, secretary-
treasurer-manager, CC of Columbus, Ga., 
telling about the club's seventh annual 
junior southeastern tournament, which is 
scheduled there July 31-Aug. 2 . . . Too 
many clubs are operating on the big idea 
of the old folks who have money or ex-
pense account exemptions and forget the 
kids and young parents . . . Good thing 
about high price of borrowing is that it's 

continued on page 76 



The New Rondel le $ ? Q C O O 
Golf Shelter 

Here is a permanent all redwood exterior high-quality, low cost, real rain pro-
tector, designed to blend in with the landscape. 250 sq. ft. of shelter for ten 
golfers and entrances for three carts, the Rondette Golf Shelter can be easily 
erected in four hours by casual labor. An outstanding value at $295.00. Larger 
sizes also available. 

Offers a wide variety of Ron-
dette designs. Shown below 
and at left is a Rondette 12 
used as a Pro Shop. Other de-
signs from larger shelters to 
complete vacation houses are 
also available. 

Write for free color brochure: 

RONDESICS, INC, 
Parkway Office Building 

Suite 304 
Asheville, North Carolina 28801 



W h e n y o u c o u l d s t i l l 

1 { n o c 1 i t h e c o v e r o f f t h e b a l l — 

SKINNER was there! 
Back in the twenties, golf ball covers were not permanently bonded to the 
windings—and it was possible to actually knock the cover off the ball. There 
have been a lot of changes in golf balls since then—and in golf course irriga-
tion, too. For example, the only thing about a Skinner irrigation system that 
hasn't changed in the past 40 years is its ability to distribute water efficiently, 
dependably and economically. The advantage of nearly 70 years of irrigation 
experience and "know-how" is yours with any Skinner system you buy today 
—automatic, semi-automatic or manual. For complete information, write 
The Skinner Irrigation Company, 415 Water Street, Troy, Ohio 45373 . 



The 
hour-
stretchers. 

Two Ford LCG tractors stretch those precious extra 
minutes out of each working hour. Help you finish 
jobs faster. Reduce overtime, cut labor costs. • 
For example: Ford 10-speed power-shift transmis-
sion. Up-shift, down-shi f t on-the-go for hills, 
turns, tight maneuvers. Power take-off keeps right 
on running at constant rated speed; power-driven 
equipment stays at peak capacity. Quick-attach 
Ford rotary or flail mower as well as gang reels and 
other equipment to Ford's 3-point hitch. • Routine 
service intervals now are as much as 3 times longer 
than they used to be. Rugged Ford design keeps 
downtime at a minimum.« So look at the Ford LCGs. 
2 power sizes. Smooth-running fuel-thrifty engines. 
Widest transmission and power take-off choice 
in the industry. Tires to match all turf conditions. 
See your Ford tractor and equipment dealer soon. 
• Ford Tractor Division, 2500 E. Maple Road, 
Birmingham, Michigan 48012. 

For more information circle number 127 on card 



I n the days before Kentucky 31 fescue 
came on the market, the late O. J . Noer 
used to call me "Alta fescue Grau" be-
cause, on the "Orpheum Circuit," I con-
stantly encouraged superintendents to give 
this grass a trial. 

At Beltsville in 1947, I engineered the 
seeding of the 17-acre front lawn to Alta 
fescue because, at that time, one couldn't 
find enough Kentucky 31 fescue. 

Over the years, we have seen the tre-
mendous upsurge of Kentucky 31 fescue 
seed production and the almost universal 
use of tall fescues for roadside turf. Alta 
largely has tended to remain in the West, 
while Kentucky 31 seems to be preferred 
in the eastern half of the country. 

The subject of tall fescue at a super-
intendent's meeting elicits mixed reac-
tions, some bordering on the profane. 
Some swear by it; others at it. 

For turf, these attributes for tall fescues 
are rated "plus" : 

( 1 ) Deep-rooted. 
( 2 ) Highly resistant to drought, heat, 

cold, insects, diseases, salt, acid, alkali, 
weeds, chemicals. 

( 3 ) Good color. 
( 4 ) Responds well to fertilizer. 
( 5 ) Tolerant to sun or shade. 
( 6 ) Wide adaptation to climate and 

soil. 
On the "minus" side, these features 

often are cited: 
( 1 ) Coarse and ugly. 
( 2 ) Grows in clumps. 
( 3 ) Won't stand close mowing. 
( 4 ) Hard to mow. 
( 5 ) Throws seed heads. 

Those who have worked with tall fes-
cues long enough to understand them and 
to appreciate their good qualities have 
learned to minimize the "minus" qualities 
by adhering to the following: 

( 1 ) Heavy rates of seeding, up to 10 
lbs. to 1,000 sq. ft. This would cost 
about the same as 2-3 lbs. of Merion or 
3-4 lbs. of Pennlawn. 

( 2 ) Heavy rates of slow-release nitro-
gen (plus P & K, of course) in seedbed 
to develop solid turf and shut out weeds. 

( 3 ) Adequate maintenance fertiliza-
tion to keep turf vigorous, to reduce seed-
head formation and to make mowing 
much easier. 

Solid tall fescue turf can withstand 
closer mowing than isolated plants be-
cause the dense turf holds the mowers up. 

Many golf course roughs are "rough" 
because of tall fescues which are versatile 
and can be clipped to suit player demands 
from the discriminating woman country 
clubber to the golf professional who re-
spects a challenge on the way to a win. 

Some golf course fairways, especially 
where water is a problem, are being seed-
ed to Kentucky 31 fescue. A course in 
California (Morro Bay) has good fairway 
turf of Alta fescue. N o other grass could 
tolerate the high saline content. 

We can anticipate finer-bladed tall fes-
cues in the future that can tolerate closer 
mowing. Many homeowners are turning 
to tall fescues for more trouble-free main-
tenance. Athletic fields over a wide area 
lean heavily on this grass. The trend is 
unmistakable. Many are working on im-
proved selections • 

GOLFDOM 

GRAU'S 
Answers to 

Turf Questions 
By FRED V. GRAU 


