Here’s thrifty course maintenance
power with new features to save time
and cut costs. Incredibly quick gover-
nor response to level out load varia-
tions. Engines so smooth running
you’ll think they are six-cylinder in-
stead of three. So easily handled your
operators will feel like they’ve been
put on a six-hour day. And only Ford
lets you match tractor power and
options so closely to your mainten-
ance needs and budget.

Low center of gravity models. The
economical 2110 with gasoline engine,
30.5 observed PTO hp. Transmission
options include economy four-speed
with transmission drive PTO: dual-
range eight-speed with “live” PTO;

. responsive power at its hest!

power shift ten-speed with independ-
ent PTO. Need more power? There’s
the lively 4110 with ten-speed trans-
mission delivering 45.4 hp to the
independent PTO. Diff-lock can be
factory-installed on both models.

For minimum investment, the 2000
All-Purpose with 30.5 PTO hp. Most
versatile of all, the 3000 All-Purpose
with up to 39.4 PTO hp, gasoline or
diesel, four, eight or ten-speed trans-
mission.

Step into a new era of tractor per-
formance! No need to go anywhere
but to your Ford tractor and equip-
ment dealer. He’ll supply the proof,
right on your own fairways.

For more information cirele number I8! on card
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We can't promise you lazy days in a hammock—-but-we can &
promise you'll stop knockin’ yourself out fighting turf diseases
with Panogen Turf Fungicide on the job.

Panogen Turf Fungicide is a liquid fungicide you simply mix
with water and spray on your greens and fairways to pre-
vent disease-—or—control outbreaks during early stages—so
good turf is maintained all season. <

For disease-free greens and fairways the sure-economical
way-spray with Panogen Turf Fungicide (it will make your
job easier too)!

Another Peace-of-Mind Product from . . .

MORTON CHEMICAL COMPANY :

DIVISION OF MORTON INTERNATIONAL, INC.
110 N. WACKER DRIVE » CHICAGO, ILLINOIS 60606

For more information circle number 158 on eard
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Golf Ball WASHERS

Easiest to use...
Easiest to maintain. ..
and does the very
BEST JOB/

Precision built, they are backed with forty
years of know-how but as up-to-date as
tomorrow. Sizes and styles to suit every
course, every budget — choices of bright colors
and a host of accessories.

But, don't let price and appearance fool
you...every Lewis Line washer is built to wash
balls — cleaner, faster, with less fuss and no splash.
Larger water capacities, easily accessible clean-out
drains, and long-wearing brushes that can be
replaced right on the tee...these are washers that
assure year-in, year-out satisfaction with an
absolute minimum of maintenance.

See your golf dealer or write for brochure and
prices today. CONTAINER DEVELOPMENT CORP.
4109 Monroe St., Watertown, Wis. 53094

..“.....
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PRICES TO SUIT
EVERY BUDGET. . .
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ONLY “MR.
CAN OF
SEVEN DIFFE}

There are seven different Cushman Golf Cars—four elec-
tric and three gas. Your Cushman Distributor —he’s “Mr. Golf
Car” —has demonstrators of all seven on hand. They range from
the ultra-deluxe Trophy four-wheeler to the inexpensive Scots-
man. Cushman offers fiberglass cars, steel cars, automotive-
steering models and tiller bar models. Whatever your need,
Mr. Golf Car has the right one for you.

And you're in good hands with Mr. Golf Car. He’s a pro-
fessional golf car man—with him, golf cars aren’t a part-time
sideline. He sells, trades, leases, services, deals in used golf
cars, and knows the answers to hard questions.

For more information circle number 199 on card
GOLFDOM
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GOLF CAR”
‘ER YOU
ENT MODELS

He’s the man to talk to first, whether you’re
4 interested in one golf car or a fleet of fifty.

If you don’t know who Mr. Golf Car is in
your town, just drop us a line and we’ll put you
in touch with him fast. Fast enough, in fact, so
- you can be trying out one of the seven Cushman

TRUST THE MAN
models next week! WHO WEARS THIS BUTTON

. CUSHMAN MOTORS

1062 N. 21st St., Lincoln, Nebraska
A DIVISION OF OUTBOARD MARINE CORP.
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...once you've sprayed with

PRE-SAN"

Here's your effective pre-emergence control for three ugly weed-
grasses. Spray early with Mallinckrodt Pre-San and you’ll have. ..

NO POA ANNUA—NO CRABGRASS—NO GOOSEGRASS!
That's right. Pre-San controls all three—with real economy.

So don’t let fall poa annua push you around any more. Spray
with Pre-San before fall poa annua seed germination (August or
early September in most areas). You’'ll have effective
poa annua protection through the fall and winter.
Then early next spring, apply Pre-San again to prevent
crabgrass and goosegrass throughout next season. One
product puts an end to your major weedgrass worries.

Pre-emergence Pre-San really works—and it’s
labeled safe for your finest turf. Get Pre-San now
from your Mallinckrodt distributor.

MALLINCKRODT CHEMICAL WORKS Turf Products » St. Louis » New York » Los Angeles

For more information circle number 211 on card
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TIPS ON BUFFETS

Continued from page 37
and salads can be on separate tables so
that the guest might partake of them
before returning for his entree, vegeta-
bles, and potatoes.

Place your buffet so as to require the
least distance between it and the guests’
tables so that the least amount of carry-
ing is required on their part. If they have
children, have a bus boy or apprentice
waitress assist them as they go through
the buffet.

4. Add some variety to your buffet
each time it is presented—Table sizes,
shapes, color of linen, location, and dec-
orations can be endless in their variety
and alteration. Make each buffet a new
experience for the participants through
changes in the types of foods, location
of items, and methods of serving. Allow
seasonal items to become a part of your
food, your decorations, and your color
scheme. Concentrate on an overall theme
whether it be in nationality, region, or
types of foods. Allow your buffet to be-
come a stage for the presentation of the

culinary skills offered by your kitchen.

5. Watch the items you serve on your
buffet to prevent repetition—If served on
the same buffet, cole slaw, sauerkraut,
and sweet sour red cabbage salad might
help your food cost, but it will hurt your
member interest. Or having green beans
for a vegetable, a pinto bean salad, and
hot baked beans as a “side dish” might
make preparation easy in the kitchen,
but it can be a distracting influence to
your guests’ participation in the future.

Let your presentations of salads, vege-
tables, and side dishes become a sym-
phony of color, a kaleidoscope of change,
and a maze of interest for the diner.
Serve vegetables like buttered parsnips,
creamed spinach, and zucchini squash
for they are not eaten from a regular
menu, but will be partaken of if offered
on a buffet. Put fresh spinach, Swiss
chard, romaine, chicory, and escarole
into a green salad instead of just
chopped lettuce.

Meat items like Kassel Ribkin, roast
saddle of veal, and breast of chicken,
Eugenie will sell through “eye appeal”

Continued on next page

Pros! Clubs! This may be your answer:

Adequate Cars at a Sensible
Investment to Accommodate the
Busy-Day, Weekend or Seasonai
Increase in Play at Your Club.

Delivery anywhere on our transports.

MORE THAN 500 RECONDITIONED
GOI-F CARS 90-DAY WARRANTY

$350 ® New or like new bodies
= ® New upholstery
® NEW 195 A. H. Batteries
$550 ® New cables ® new plugs
® Refinished original 2-tone
?ﬁ‘ovox?'sr% ® Rebuilt mechanically
CHOOSE FROM o Chargers included
e NEW CAR WARRANTY

Buy one or a fleet. Payment plan available.

EASY TERMS: 109% DOWN. Balance over one, two or three seasons » CALL COLLECT for information . . .

H. COSTER ELECTRIC CAR Sales & Service Co.

Indianapolis, Ind.

24 South Harding St.

Area 317—-632-3356

Also Branches in Cincinnati, Ohio, Lovisville, Ky. and Madison, Wis.

For more information eircle number 119 on card
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THE NEW IMPROVED HENDER-
SON CONTOUR® G. P. M. NOW
A MORE VALUABLETURFTOOL!

Larger, stronger wheels moun-
ted on an improved lift mech-
anism with one point height
adjustment makes the Contour®
G. P. M. sturdier and easier to
operate. Easily changed cutters
equip it for a variety of golf
course turf maintenance jobs
on greens, tees and fairways.

The Contour®* G.P.M. is a
significant improvement of Hen-
derson’s popular Contour
“Thin-Cut’’, proven by many
years of use on golf courses
in every state.

For full information on the new
Contour® G.P. M., write to:

HENDERSON

MFG. COMPANY
FISHER 2, ILLINOIS

For more information cirele number 188 on card

TIPS ON BUFFETS

Continued from preceding page

if placed on a buffet, but are hard to

| merchandise on a printed menu. They

will also act as replacements for roast
turkey, baked ham, and prime rib which
can be obtained at most other dining
establishments.

6. Don’t make the same dish the same
way each time it is served—Waldorf
Salad can become a molded salad when
made with apple gelatin, cole slaw can
be made with red cabbage, buttered
carrots can be “spiced up” with fresh
dill, baked beans can be “pepped up”
with some dark rum, potato salad can
have added slices of green and black
olives, and practically everything on
your buffet can be done differently, with-
out changing the basic ingredients, each
time it is served. Changes like these will
maintain interest and enthusiasm on the
part of your membership.

7. Make sure your carver knows how
to carve—The carver should be able to
give each guest the type of serving they
ask for. A heater can be maintained so
that “well done” or “end cuts” are on
hand for those who desire such; and a
few cuts ahead and kept hot will enable
the line to move during “peak” service.

Portions should be cut thin, and only

| be about one half the size of normal

servings. However, if the guest desires
more or a “second” portion this should
be offered and served gladly.

He should keep his cutting board and
surrounding area neat and clean, have
proper tools so that at no time do his
hands come in contact with the food
served, and have hot natural gravy or
accompanying sauces for his meats. He
should also judge his serving line so as
to bring items from the kitchen at the
peak of their preparation, and not let

| them remain too long so as to change

color, become cold, or lose their appeal.

8. Be prepared for accidents—Spilled
food on the part of the guest onto the
table, or the carpeting should be cheer-
fully attended to by the serving per-
sonnel. Additional plates, such as for sal-
ads that require carrying in both hands,
should be at the end of the table if

| possible so as to make ease of handling

or have personnel on hand to assist them.
Continued on poage 6]
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“Nail down”
the locker-room problem
with these fine
spikeproof carpets

Lower maintenance costs, less accident hazard,
increased warmth and beauty, greater sound absorb-
ency . . . all these can be accomplished in locker
rooms with specially engineered Philadelphia spike-
proof carpets. Many prominent clubs have benefited
from these carpets’ long service and tremendous
stamina for many years, and find them an excellent
long-range investment. Select from one of the most
extensive design libraries in the business, created
exclusively for country club locker rooms.

Prompt, dependable custom weaving service
(even for medium size orders) . . . matching any
colors submitted.

sen S hileaclodphiii URPET CONPANY

Quality since 1846
(Commercial Division)
Allegheny Ave, & C St.,, Phila., Pa. 19134

* -
*

"
e

uniry Giub Garpels

Philadelphia
produces fine

woven and tufted
commercial carpets
in every proven fiber.

MAIL COUPON
FOR FREE SAMPLE

Philadelphia Carpet Co. (Commercial Div.)
Allegheny Ave. & C St., Phila., Pa. 19134

Please send me a free sample of your
spikeproof carpet. No obligation, of course,

Name —
D ettt

L g S IR S S T

For more information circle number 162 on ecard
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\ORANGEBURG Brand pipe is
an irrigation money saver

Saves as much as 15% on your total pipeline installation
because it's easier to install than overweight,
overdesigned pipe. Performance-proved for long
trouble-free life. Complete ORANGEBURG Brand pipe
package includes FLINTITE® asbestos-cement pipe
for large mains, ORANGEBURG Brand PVC Plastic
Pipe for intermediate mains or complete systems. SP®
Flexible Polyethylene Pipe for tees and greens or par-3
courses, and ORANGEBURG Brand Bituminous Fiber
Pipe for underdrains. For details, write ORANGEBURG
Manufacturing Co., Div. of The Flintkote Company,

30 Rockefeller Plaza, New York, N.Y. 10020. Dept. G-5

& ORANGEBURG
FLINTKOTE
Nt

MANUFACTURING COMPANY
Division of The Flintkote Company

nformatio
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