
Cover 
everything 
with one name 
Acushnet protects you. Your 
customers will never see our 
label in a department or sporting 
goods store. Acushnet is carried 
only by golf course pro shops. 

The Acushnet line ranges all the 
way from single putter covers 
($1, suggested retail) to club-
crest-embossed sets ($12.50). 
From tackle twill to cable-knit 
Creslan® to top-grain leather. 
From the tried-and-true colors to 
the newest style-setting shades. 

And we cover you, too. With 
service which has become the 
standard of the industry. 

So be an Acushnet under-cover 
man. Sell the entire Acushnet head 
cover line. Acushnet Process Sales 
Co., New Bedford, Mass. 02742. 

For more information, circle number 203 on card. 



PERFECTION 
THROUGH 
RESEARCH 

s Escondido, California 
^ ^ ^ r » c l l ' c a g o , Illinois 

Morrisville, Pennsylvania 
Vancouver, Canada 

Extensive research, 

with the use of the worlcTs 

only mechanical golfer, 

produces the perfection found 

only in Golfcraffs 



If y o u r c l u b 
is p l a n n i n g t o i ns ta l l 
a w a t e r i n g s y s t e m , 
a s k y o u r s e l f . . . 

"Could this 
bethe 
costliest 
mistake 
inthe 
history of 

ourdub?" 



N o t if its a 
Cast Iron Pipe System. 
A cast iron pipe sprinkling system is your club's wisest 
investment. It guarantees you years of trouble-free use. 
Materials come and go, but cast iron pipe has proved 
itself as the one dependable pipe that has served well, 
for over 100 years. Here's why! 

• Cast iron pipe withstands surge pressures—won't 
burst with sudden pressure changes commonly found in 
golf course sprinkling systems. 

• Cast iron pipe has far greater crushing strength. 
Backfilling can't pinch or collapse it, as it can when 
nonrigid, thin-wall pipe is used. 

• Cast iron pipe taps better. Joints are as strong as 
the pipe itself—pressure is easily maintained, leaks are 
prevented. 

• Cast iron pipe doesn't freeze, crack or deteriorate 
due to water absorption. 

• Cast iron pipe saves you money, because it lasts 
longer with lowest maintenance and less disruption of 
play, than any other material. 

C A S T I R O N R I R E 
THE MARK OF PIPE THAT LASTS OVER 100 YEARS 

A N A S S O C I A T I O N OF Q U A L I T Y P R O D U C E R S O E D I C A T E D TO THE HIGHEST PIPE S T A N D A R D S 

0 

G e t h e l p o n y o u r i r r i g a t i o n s y s t e m 
p l a n s w i t h t h e i n d u s t r y ' s m o s t c o m p l e t e 
b o o k l e t . H a s v i t a l d e s i g n a n d i n s t a l l a t i o n 
t i p s a n d o t h e r p l a n n i n g a i d s . 
M a i l c o u p o n f o r f r e e 2 0 - p a g e b o o k l e t . 

W a l l a c e T . M i l l e r , M a n a g i n g D i r e c t o r 
C a s t I r o n P i p e R e s e a r c h A s s o c i a t i o n 
3 4 4 0 - G P r u d e n t i a l P l a z a , C h i c a g o , l l l i n o i s 6 0 6 0 1 
P l e a s e s e n d m e a c o p y o f y o u r b o o k l e t , 
" G o l f C o u r s e I r r i g a t i o n . " 

N a m e 

Position 

Name of Course 

A d d r e s s 

City State Zip Code 



top quality golf supplies for 

GOLF COURSES 
DRIVING RANGES 
PAR-3 COURSES 

MINIATURE COURSES 
Balls Markers 
Clubs Retrievers 
Tees Golf Bags 
Mats Obstacles 
Pails Ball Washers 
Grips Ball Pickers 

and lots morel 

Get your copy of Eastern's new 
1966 catalog. It's yours for the 
asking. Just fill out the attached 
coupon and we'll rush one to you! 

EASTERN GOLF CO. 
2537 B O S T O N ROAD • B R O N X , N.Y. 10467 

Our 37 th year of service to the golf industry 

Eastern Golf Co. Dept. G 

Please send catalog of golf supplies. 
I 'm interested in equipment for the following: 

• Golf Courses 
• Par-3 Courses 

Name. 

C l u b . 

City 

• Driving Ranges 
• Miniature Courses 

| State Zip # J 

For more information circle number 160 on card 
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47 hp with a 70 wheel base, 51 hood height, 
13 underclearance and 81/2 turning radius? 

Where else are you going to find 

all these features in a mowing tractor? 

Full-time Hydrostatic steering. 

Live, constant-running power take-

off. Rotary, flail or sickle bar mow-

ers that operate independent of trac-

tor motion. 

tractor in its horsepower class. 

This one's as powerful and nimble 

as a polo pony. 

Works fast with any kind of mower. 

Ganged reels. Rotary. Flail . Sickle 

bar. You name it. 

Teams up with a dozen other at-

tachments to handle your spring and 

fall maintenance. Yes, and winter 

snow removal, too. 

Sure. The new International® 2424 turf tractor 

A differential lock that feeds power 

to both rear wheels regardless of trac-

tion. No spin-out. No gouging of turf 

even when you start up from a dead 

stop on an up-slope. And on side hills 

it holds the nose straight, prevents 

down-drifting. 

Dual range Hi-Lo transmission with 

1.4 to 14.4 mph speeds in even steps. 

Eight forward speeds and two reverse 

Why in the world put so much em-

phasis on tractor specs? Simply 

because the new International 2424 

tractor is shorter, Iower, higher un-

derneath, turns shorter and is gener-

ally more compact than any other 



INTERNATIONAL HARVESTER COMPANY 
The people who bring you the machines that work 

Wide, high flotation tires. Wide 

stance. Low center of gravity. 

The husky engine keeps torque up 

even on precision, part-throttle jobs. 

And it's purring quiet. Too well-man-

nered to bother nearby golfers or 

nearby neighbors. 

The new International 2424 is a 

turf tractor well worth a study at your 

IH dealer's. And easy to own. Your 

dealer offers one, two and three-year 

financing. Deferred payments-up to 

three a year with no extra charge. 

Leasing. Leasing with an option to 

buy. Or you suggest something. He 

wants to make a deal! 

(8 and 6 optional for loader work). 

Draft-sensing 3-point hitch. Just 

set it and forget it for blade or scraper 

jobs. The hitch senses condition 

changes and adjusts itself up or down 

instantly for fractional inch control of 

attachments. 



teiook&hanJz 1966 
New irons now in stock! 

N o w your c u s t o m e r s can e n j o y t h e 'Crookshank ' 
feel on every shot, f r o m t e e t o cup. For 1 9 6 6 
w e ' v e s tocked a c o m p l e t e n e w line of irons to 
c o m p l e m e n t the f a m o u s 'C rookshank ' woods a n d 
p u t t e r s . • W h e n you sel l ' C r o o k s h a n k ' , y o u ' r e 
sel l ing everything that's real/y new in golf c lub 
design. F r o m their s h o c k p r o o f G E O D E T I C (semi -
p n e u m a t i c g r i p s t o t h e i r p r e c i s e l y b a l a n c e d 
heads, 'Crookshank ' golf c lubs a r e eng ineered for 
d i s t a n c e a n d control no o t h e r clubs can o f fe r . 
T h e y ' r e hand-c ra f ted in E n g l a n d to t h e h ighest 
s t a n d a r d s of prest ige qua l i t y . And the re 's no 
ext ra c h a r g e for c u s t o m spec i f ica t ions . • Learn 

all a b o u t t h e radical ly 
new 'Crookshank ' l ine 
o f e n g i n e e r e d g o l f 
e q u i p m e n t . Send for 
B u l l e t i n 1 0 1 , i l l u s -
t r a t e d a t l e f t . 

Sold exc lus ive ly t h r o u g h golf profess iona l shops. 

C r o o k s h a n k ' micro-balanced i r o n s , n e w 
t h i s y e a r , in t roduce a n e w p r i n c i p l e of 
w e i g h t d i s t r i b u t i o n . 1. The a n g l e d s h a f t 
e x t e n d s t h r o u g h to the so le . 2 . T h i s 
le ts X r o o k s h a n k ' r e d u c e hosel l e n g t h 
by l>/4 inches , thus r e m o v i n g up to 2>/2 
o u n c e s of w e i g h t f r o m t h e lower s h a f t 
a r e a . 3. W e i g h t t a k e n f r o m the h o s e l 
is r e d i s t r i b u t e d in t h e b l a d e . behmd 
the sweet spot to g ive you u n m a t c h e d 
p o w e r a n d accuracv ! 

T r u e T e m p e r S h a f t s . 

' C r o o k s h a n k ' m i c r o - b a l a n c e d w o o d s h a v e s t r i k -
i n g f a c e i n l i n e w i t h s h a f t s o t h e y a l w a y s 
s t r i k e b a l l s q u a r e l y . A v a i l a b l e w i t h P R O S I M -
M O N I T E , P E R S I M M O N o r L A M I N A T E D h e a d s . 

S o l e ' 



Swinging 
around golf 

ByHERB GRAFFIS 

News of the Golf World in brief 

C lubhouse tickets for the 1966 Na-

tional Open at Olympic Club, San Fran-

cisco, June 16-19, sold out early . . . 

Masters tickets also were gone early this 

year . . . Not much chance of any of 

the other tournaments this year coming 

close to the Crosby tournament atten-

dance . . . Bing's Clambake drew 120,000, 

43,000 on the concluding Sunday . . . 

Mattrie Luxford, general chairman, Golfs 

Golden Circle, which raises for the Jay-

cee-sponsored Los Angeles Open, hopes 

to have the kitty up to $100,000 for 

1967 . . . Luxford also busy already on 

plans wi th Bing and Everett Crosby and 

other teammates for 1967 Crosby event. 

Twenty-fifth anniversary tournament of 

Womens Collegiate Golf Association, 

June 19-24 being played where the 

event was started, on Ohio State uni-

versity s Scarlet course . . . Miss Gladys 

E. Palmer and faculty of Women's 

division of Ohio State physical education 

dept. organized and ran the initial 

event which had 38 players and 

was won by Eleanor Dudley, U . of 

Alabama . . . The championship was 

suspended during war years 1942-1945 

. . . Now the championship is eonducted 

by the Tripartite Committee on Golf, 

which includes representatives of the 

National Association of Physical Educa-

tion for College Women, the Athletic 

and Recreation Federation for College 

Women, and the Division for Girls' and 

Women's Sports of the American As-

sociation for Health, Physical Education 

and Recreation . . . Maids who've be-

come famous in amateur and pro golf 

made their debuts as major champions 

in the Womens collegiate . . . Matrimony 

claimed more of the Collegiate cham-

pion than pro golf . . . Maybe matri-

mony is easier work. 

James L. 0'Keefe, president, Chicago 

District GA and former president, 

Western GA is subject of a sparkling 

tabloid biography Charley Bartlett wrote 

in the USGA Journal-Father Bartlett 

told of 0'Keefe's versatility as a collegiate 

champion swimmer and diver, golfer, 

musician, singer and dancer with White-

mans and other bands, and successful 

lawyer. The 0'Keefe story moved Bing 

Crosby and buddies to telephone Jim— 

Los Angeles to Chicago—early one morn-

ing saying "We've read about great 

things youve done but to settle an 

argument weren't you also the first guy 

to break the 4-minute mile?" 

Seems there's been a record set this 

year in delays of PGA tournament 

rounds because of weather, but what 

hasn't been in the papers has been 

murderous effect of spring bad weather 

on pro shop sales in many areas . . . 

Superintendents in some localities also 

have been given ulcers by soaking rains 

preventing spring work on courses . . . 

Rains, according to one worried superin-

tendent, stopped only long enough to 

allow a few eager addicts to tramp on 

soggy greens and start what'll be trouble 

next summer. 

Big turnover in jobs has a lot of 

new ones in professional and superin-

tendent posts but not so many changes 

in managers' connections . . . Jim Wright 

at Inwood, Jack Doss at Elwood and 

Jerry Pittman at Creek Club are three 

new pro assignments in the New York 

Metropolitan district . . . Doss replaced 

Cont inued on next poge 



HERB GRAFFIS 
Cont inued f rom preceding poge 

Phil Turnesa and Pittman succeeded 

Bert McDougall when Phil and Bert re-

tired after many years of service to 

their clubs. 

Leading clubs gradually are working 

out decent retirement plans for faithful 

and diligent employees who never have 

been overpaid . . . Seasonal nature of 

golf club operations, frequent changes 

of officials and non-union employment, 

plus so many of the private clubs' op-

erating in the red, have delayed estab-

lishment of retirement plans by the 

clubs . . . A few of the older pros who 

have partially retired have gone to small-

er clubs where the work isn't heavy . . . 

And what a great break that has been 

for members of those smaller clubs in 

getting expert pro service. 

Cape Cods oldest club, Cummaquid 

GC at Barnstable, Mass., opened this 

spring with a new automatic irrigation 

system on its nine-hole course and a 

rehabilitated clubhouse . . . Cummaquid 

was organized Aug. 17, 1895 and is be-

lieved to be the second oldest club in Mass. 

. . . John Reid, one of the organizers of 

the USGA and a founder of St. Andrews 

at Yonkers, had a summer home in 

Cummaquid . . . Darrell Sheperd, presi-

dent, and Alhert S. Cross, green chair-

man, got the improvement program go-

ing . . . Bill Edlund is superintendent 

and Bill Spratt is professional . . . Warren 

Lafkin, who died recently in White 

Plains, N. Y., was one of the veterans 

who built the Toro distribution system 

. . . He was hired by J. S. Clapper to 

work in Indiana, then started the New 

York Toro company in Yonkers, later 

moving to Scarsdale then to White 

Plains . . . He was VP of the O. J. Noer 

Turf Research Foundation . . . Mrs. 

Lafkin (Matty) and Warren were a 

merry and hospitable pair, widely 

known in golf business . . . She survives 

him. 

Grant Wardlaw, now pro-manager, 

Cottonwood CC, Glendive, Mont. . . . 

His wife Lou, also experienced in golf 

club work, also will be at Cottonwood 

. . . They came from Silver Hills CC, 

Novato, Calif. . . . Hugh Egan, formerly 

head of the Junior Chamber of Com-

merce sports committee, now on the 

business staff of Nordic Hills CC, Itasca, 

III. . . . Shell Oil's "Wonderful World 

of Golf" announces that its sixth year 

of eleven one-hour color TV shows will 

start in January, 1967, with Jimmy De-

maret jo ining Gene Sarazen for talking. 

Jimmy will be general announcer and 

Gene will continue with comment on 

the courses and players' techniques . . . 

Gordon Biggar, Shell's vp of public re-

lations, says Peachtree GC at Atlanta 

will be U. S. course on the 1967 Won-

derful World program with Boh Jones 

as honorary referee . . . Among the 1967 

W W of Golf stars will be Ben Hogan 

. . . Contests will be filmed in Mexico, 

Venezuela, Bermuda, Morocco, Italy, 

Wales, France, Germany, Netherlands 

and Canada as well as at Peachtree . . . 

Shells show is so far ahead as the most 

interesting, best-selling television show in 

golf that any one of the rest could be 

second without viewers caring much. 

Masters as golf TV news gets lots of 

eyes and ears because it comes at a 

time of the year when millions of golfers 

north are inside . . . USGA did a nice 

thing for women's golf in picking up an 

NBC charge of $15,000 for the first 

telecast of the USGA Womens Open . . . 

NBC couldnt sell that event to a com-

mercial sponsor . . . Hence USGA 

knocked the $15,000 off the $70,000 

NBC has contracted to pay for telecast-

ing USGA championships . . . Nobody 

wants to pay for the other USGA cham-

pionships (except, of course, the U. S. 

Open) . . . Shows how amateur golf 

has dropped as a competitive attraction 

. . . Joe Dey recently recalled that in 

1930 when Jones completed his Grand 

Slam at Merion there were 3,109 season 

(six days) and 16,796 daily tickets sold, 

and at Canterbury for the 1964 National 

Amateur there were 1,065 season and 

792 daily tickets sold. 

Ladies PGA tournaments are steadily 

increasing their draw . . . Most sponsors 

are repeating and increasing purses for 

1967 . . . Robert Bruce Harris, owner 

of the Delray Beach (Fla.) CC where 

a decidedly successful LPGA tourna-

ment was held this past winter, will be 

host to the girl pros again next year . . . 

Harris, one of the top golf architects 
Cont inued on p a g e 6 0 


