
I n A u t o m a t i c I r r i g a t i o n 

j^cAment' \ is m y b e s t f r i e n d ! 

H e d o e s h i s j o b s o w e l l t h a t e a c h t i m e I ' m h i t I l a n d 
o n l u s h g r e e n t u r f . 

LARCHMONT ENGINEERING 
11 LARCHMONT LANE 
LEXINGTON, MASSACHUSETTS. 
02173 

m u s t b e d o i n g s o m e t h i n g r i g h t w h e n : 

We are recommended by the world's 
best architects. 
We don't have any salesmen, only 
qualified engineers. 
You will find Larchmont on the world's 
best courses-large or small. 

We can convert your present manual 
system to automatic. 

Our installations are so good because 
they are engineered by the best men in 
the industry. Only tested and proven 
materials are used. 

IS THE "DECISION WITHOUT A DOUBT. 

JOHNS-MANV ILLE 

iZ) 
P R . O D U C T S 

RA/N^ B/PD 
L.R. Ntlson Mfg. Co., Inc. 

sprinltters & controls 



A L F R E D H. T U L L 
GOLF COURSE A R C H I T E C T 

M e m b e r 
A m e r i c a n S o c i e t y of G o l f C o u r s e Architects 

122 Sharp Hil l Road 

Wilton# Conn. 

TEL. (Code 2 0 3 ) 7 6 2 - 5 2 6 8 
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GEOFFREY S. CORNISH 
Golf 

Course 
Architect 

Fiddler's Green Amherst, Mass. 

Phone: 4 1 3 - 2 5 3 - 3 9 1 3 

For more information circle number 158 on card 

'Give your course a signature 

GOLF COURSE ARCHITECT 

P.O. BOX 3 0 4 
MONTCLAIR, N. J. 
2 0 1 - 7 4 4 - 3 0 3 3 - 3 4 

3 6 0 BRYANT STREET 
PALO ALTO, CALIF. 

4 1 5 - 3 2 4 - 1 2 5 3 

P.O. BOX 4 1 2 1 
FT. LAUDERDALE, FLA. 

3 0 5 - 5 6 4 - 0 1 6 7 

T U R F R E P O R T '65 
C o n t i n u e d f rom page 9 0 

great show. Thus, the G.C.S.A.A. Inter-
national Conference with some 2,000 in 
attendance is important to golf course 
economy turfwise. 

This year, "The Greatest Show on 
Turf" was scheduled to be held in Kan-
sas City, February 13-18. In addition 
to the latest and best of material dis-
plays, the educational part of this show 
should be second to none. Leading turf 
scientists and superintendents from every-
where will report on turf developments. 

Last years conference ended on a sad 
note. Mr. R. E. (Red) Lambert passed 
on shortly after returning home from 
Cleveland. Red was one of the unsung 
heroes of the superintendent's profession. 
He served as president, but was best 
known to the informed as comptroller. 
Red, possibly more than anyone, assured 
financial stability in the G.C.S.A.A. 

C o n t i n u e d on poge 9 4 
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GOLF COURSE IRRIGATION 
ENGINEERS & I N S T A L L E R S 

A n y Phose or C o m p l e t e T u r n - K e y Job 

M c C U N E I R R I G A T I O N CO. 
3721 Mahoning Ave., 

Phone: S W 9 3231 Youngstown 9, Ohio 
For more information circle number I08A on card 

FRANCIS J. DUANE 
Golf Course Architect 

921 Port Washington Boulevard 

Port Washington, L. L, N. Y. 

516 - PORT WASHINGTON 7-7851 

Member 

American Society of Golf Course Architects 

For more information circle number 160 on card 

D I E D l O 415 • 781-2997 r l C K O T san fRANasco 

STUDI0* 3 , 8 6 0 l d t u n n e l r 0 a d 

ROBERT MUIR GRAVES 
G O L F COURSE ARCHITECT 
LANDSCAPE ARCHITECT • SITE PLANNER 

L A F A Y E T T E , 
415 • 939-6300 

For more informatlon eircle number 161 on card 
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LINDIG 
for your 
particular 
Shredding and 
Screening* 
Jobs 

B I G , 
LITTL.E 
AND 
IN-BETWEEN 

K - 1 0 Shredder-
Elevator and 
Screener for 
hand shovel 

feed. 

B Mode ls , l i ke t h e i r b i g b ro the rs , 
pass m a t e r i a l s (wet or dry) t h r o u g h 
a synchron ized dua l assembly f o r in -
s tan t ac t i on and comp le te s h r e d d i n g , 
a e r a t i n g and m i x i n g . Screener a t tach -
m e n t , u s i n g sh redde r ' s power , is 
a v a i l a b l e . 

•Sc reene r a t t a c h m e n t o p t i o n a l 
— removes debr is f r o m 
shredded m a t e r i a l 

CL Models provide the complete high-volume 
processing plant — three size capacities 75, 
100, and over 200 cubic yards per hour. 
Load directly into truck. 

L Models with belt conveyors load shredded materials 
directly into trucks or direct to storage areas 
three sizes ( 2 5 , 4 0 or 6 0 cubic yard 
capacity). 

A l l a r o u n d i t ' s L I N D I G , the comp le te l i ne w i t h Use-Versatil ity f o r 
top so i l supp l i e rs , nu rse rymen , f l o r i s t s , m u n i c i p a l i t i e s , go l f course 
supe r i n tenden ts , park and landscape people, un ive rs i t i es , peat 
processors, m u s h r o o m growers . . . you name i t , there's a L I N D I G 
model to f i t your purposes. 
A l l L I N D I G e q u i p m e n t fea tu res exc lus ive h a m m e r m i l l ac t i on — 
users bene f i t w i t h qua l i t y p roduc t i on and w i t h t i m e and labor sav-
ings . Mos t mode ls have o p t i o n a l screener a t t a c h m e n t f o r prepara-
t i on of s tone- f ree m a t e r i a l s f o r top d ress ing , f i n e seed ing , packag-
i n g , e tc . 
L I N D I G e q u i p m e n f s use - f l ex i b i l i t y is such t h a t i t processes so i l 
m a t e r i a l s we t or dry , manu re , peat moss, s ludge cake, compos t — 
c inders and rock sa l t , t oo . 
Used a round the w o r l d , L I N D I G e q u i p m e n t is expor ted and pre-
fe r red wherever supe r i o r , economica l p rocess ing is requ i red . 

For addit ional information and free l i terature write: 

1 8 7 5 West County Road C 
St . Paul , Minnesota 5 5 1 1 3 

Phone 6 1 2 / 6 3 3 - 3 0 7 2 

The Lindig "D" — Two sizes available (20 
or 15 yards per hour). High volume and 

high discharge level. Use inside or 
out — tractor bucket feed. 

EARTH SHREDDING BQUIPMENr 



MEMBER NATIONAL GOLF FOUNDATION 

GOLF C0URS£/ 

wadsworth 
708 PlAlNFfELD ROAO, DOWNERS GROVE, ILLINOIS 
TEIEPHONE: WOODLAND 8-2355 

/ 
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CAVANAUGH'S 
f o r 

QUALITY GOLF COURSE 

CONSTRUCTION 

1658 Collier, Akron, Ohio 
For more information circle number 164 on card 

8 E U A N T E & C L A U S S INC. 

M t Wall 
G O I F COURSE ARCH ITECTS 

Master Planning • Site Analysis 
Plans Specifications • Supervision 
Irrigation Systems • Storage Ponds 

Bellante and Clauss Bldg. Suburban Station Bldg. 
Scranton, Pa. Philadelphia, Pa. 

717-344-8531 215-564-2444 

B o x 4 1 
M o r r i s t o w n , T e n n e s s e e 

P h o n e : 5 8 6 - 1 6 6 7 
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1965 vvill be remembered as the re-
tirement year for past G.C.S.A.A. Super-
intendents, Carl Bretzlaff, Mal Maclaren 
and Chet Mendenhall. All admirably rep-
resented top clubs in Indianapolis, Cleve-
land and Kansas City, respectively. 

1966 should be the most promising 
golf year of all. The economy is booming. 
Private clubs will have more money, 
thanks to tax cuts. New U.S.G.A. rules 
should speed play and golfers will have 
more leisure time to enjoy their game. 
The golf course superintendent will have 
trouble hiring decent labor. The golfing 
reader can also expect floods, tornadoes, 
ice storms, weird new diseases, bugs and 
sticky weather to again kill turf. Wher-
ever this happens, the superintendent 
needs and deserves sympathy rather 
than recriminations. No one has done 
more to match turf playing qualities to 
the golfer's enjoyment of his game. 

FIRSTCHOICE! 

Q U A L I T Y 

IVI O N R O E 
FOLDING TABLES 

DIRECT-from-FACTORY savings, quality equip-
ment and complete selection have made 
modern Monroe Folding Tables FIRST CHOICE 
with organizations the world over! Also big 
savings on chairs, storage trucks, risers, par-
titions, etc. Send for FREE 40-page catalog! 

T H E M O N R O E C O . 
12 Church S t Colfax. lowa 50054 

For more information circle number 167 on card 

GOLF COURSE 
DESIGN and CONSTRUCTION 

A Complete Service Since 1925 
Green Building and 

Horticultural Specialists 

HIDDEN VALLEY CONSTRUCTION 
1303L Barrs St. S.W., Massillon, Ohio 

Phone 832-3587 (Area Code 216) 

For more information circle number I03A on card 

ROBERT E. THOMASON 
GOLF COURSE DESIGN AND 

CONSTRUCTION 

For more information circle number 165 on card 
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with other successful clubs. He was 
moved from PGA treasurer to the sec-
retary spot in the annual election. Fraser, 
in his club executive and advisory work, 
is one of the most adroit publicists in 
golf business. 

Warren Orlick, pro at the Tam o' 
Shanter C.C., Orchard Lake, Mich., not 
only is one of the leading club pro busi-
nessmen but has developed many assist-
ants. They have graduated into jobs of 
their own and demonstrate what Orlick 
and the Orchard Lake club officials and 
members maintain: "What's good for our 
pro is better for our club." Orlick's offi-
cials include many of Detroit's highly 
successful businessmen. As a rules au-
thority Orlick was instrumental in bring-
ing the PGA together with the USGA in 
a uniform code. 

Newly elected VPs and members of 
the PGA Executive committee are Wil-
liam Clarke, Hillendale C.C., Phoenix, 
Md.; Marty Lyons, Llanerch C.C., Haver-
town, Pa.; Wendell Ross, Pequot G.C., 
Stonington, Conn., and Jim Rudolph, Na-
tional Cash Register C.C., Dayton, O. 
Each in his value to his members out-
ranks by far any of the well publicized 
and affluent tournament stars. But how 
to get these club pros publicity that 
reminds golfers of the pro's service is a 
problem the PGA does not attempt to 
solve with annual meeting news. 

H. Franklin (Bud) Waltz, Toledo, 
was elected chairman of the PGA Ad-
visory Committee, Richard Irwin of Chi-
cago, the committee's vice chairman and 
Curtis Person, Memphis, secretary. The 
Advisory Committee passed resolutions 
lamenting the death of two members, 
Harry Radix and Glenn Sisler, then got 
tongue-tied like other PGA committees. 
PGA Advisory Committee members, well 
acquainted with the USGA manner of 
handling committee reports, financial 
statements, general session, awards and 
release of news at annual meetings, know 
an area in which the PGA needs plenty 
of advice. 

A meeting of the tournament sponsors 
organization held at Palm Beach Towers 
during the PGA annual gathering elected 
Marshall Dann, executive secretary of 

Ruth Jessen president 
of Ladies PGA 

Ruth Jessen is the new president of 
the Ladies Professional Golf Association 
of America. She was elected at the recent 
annual meeting in Scottsdale, Arizona. 

The four members of the executive 
board are Betsy Rawls, vice president; 
Carol Mann, secretary; Gloria Armstrong, 
treasurer, and Kathy Whitworth, mem-
ber-at-large. 

Goldie Batsen has been named recipi-
ent of the LPGA's Teacher-of-the-Year 
Award for 1965. Goldie is head profes-
sional at the W. A. Roberts Golf Course 
in Milwaukee. 

the Western GA, the sponsors' head offi-
cer. This conclave also maintained the 
PGA atmosphere of secrecy. There is a 
pretty fair hunch that the sponsors are 
going to demand and get a larger dip 
into the TV gravy. 

From publicity officially approved for 
release about the PGA annual meeting it 
is plain that the association should never 
be scolded for failure to give the tourna-
ment players primary attention. Dates 
for PGA championships, plans for the 
National Four-Ball event, unnamed items 
of business acted on by the Tournament 
Committee headed by Tommy Jacobs, 
agreement with the USGA flagstick rule 
and optional rules to speed play and an-
nouncement of a fine of $25 for throwing 
a ball into the gallery were publicized. 
None of them meant a thing to members 
of clubs and pay-play courses for which 
PGA members work. 

The Educational Session was headlined 
by an intensely informative talk with 
slides by golf architect Robert Trent 
Jones. Jones, with the assistance of his 
aide Harvey Raynor, showed and com-
mented on golf course design of the 
penal type (such as Pine Valley), the 
strategic type (such as Augusta National 
and St. Andrews old course) and the 
"heroic," a combination of penal and 
strategic, such as Oakmont and the 
championship courses at Merion and Bal-
tusrol. 

Dr. Pete Zidnak, Professor of Business 
at San Jose (Calif.) State College, gave a 
helpful talk on the pro's speaking as a 

Continued on page 99 



DISTRIBUTORSHIPS 
AVAILABLE 

For PENGUIN Liquid Plastic Coatings. For all Sur-

faces Inside or Out. Wax no More. PENGUIN 

makes floors gleam and sparkle with a hard, 

glossy, durable, stain-resistant, crystal-clear fin-

ish which is wholly different from any product 

being used today. Quickly applied by anyone— 

no skil led labor is required. It goes on smoothly 

whether applied with cloth or brush, dries 

rapidly, leaving a brilliant transparent film 

that lasts indefinitely under heavy traffic. Com-

pletely eliminates waxing, scrubbing and polish-

ing. Dealer and jobber inquiries also invited. 

Users may order for $13.95 per gallon delivered 

prepaid. Also for boats and autos. 

Minimum Investment — $500.00 

Maximum Investment — $12,000 

For complete details write or call: 

Area Code 314-AX-1-1500 

Merchandising Division 
P.O. Box 66 

St. Ann, Missouri 63074 
For more information circle number 169 on card 

PRO SHOP Continued from page 54 

vious fall which has the added lure of 
immediate wear. 

The second sale should be held in 
April when you can dispose of most of 
the merchandise left over from the pre-
vious fall in addition to spring and sum-
mer items that failed to move in the 
previous Augusts sale. The theory of 
immediate wearability also applies here. 

No pro shop should have a continuous 
sale, especially at a private country club. 
The highest quality sportswear or equip-
ment in the way of balls, clubs, etc., 
should never be put on sale. However, 
there are many changes in balls, bags 
and other equipment yearly and excep-
tions can be made for these in planning 
the August-through-Labor Day sales. 
Clearance of the older equipment will 
attract the "shoppers" in every club. 

But let's rejoin the ladies. Nineteen of 
our 20 biggest volume pro shop apparel 
accounts have a saleslady on the floor. 

Southern California and Florida are 
the big volume spots sectionally in pro 

The 

Proven 

Mechanical 

Stonepicker 

L E T S T A L K A B 0 U T M E E T U S A T B O O T H 7 0 4 

K A N S A S C I T Y C O N F E R E N C E 

Let us explain how hundreds of Golf Course 

Builders have found that PIXTONE'S revolving 

arm and rake design have produced the finest 

seed beds most economically. If you can't be 

with us in Kansas City — write for dstails. 

BRIDGEPORT IMPLEMENT W0RKS, INC. Box 286G — Stratford, Conn. 06497 
Phone 203-375-3319 

For more information circle number 170 on card 
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GOLF 
NATION-WIDE DISTRIBUTORS of 

PAR 3, GOLF DRIVING 
RANGE & MINIATURE 

GOLF COURSE 
EQUIPMENT. 

Send for catalog of supplies 

N O R T H E R N 
G O L F B A L L CO. 

2350 W. Roscoe St. • Chicago, lllinois, 60618 

For more information circle number I03A on card 



shop apparel sales. Both sections are 
fully active in timely sales. Their results 
prove that the reduced-price clearance 
of season's-end stock gives you the 
wherewithal to buy new-style stock in 
depth for prime selling time. 

The latest thinking by golf profession-
als is a definite narrowing down of the 
lines they carry. The successful pro shop 
today handles far fewer lines than in the 
past. The pros have learned the hard 
way that certain lines sell best. In the 
past, unfortunately, they did not buy 
enough of these brands but weakened 
themselves by purchasing unproven ap-
parel. This created another problem: too 
few of the proper sizes in the shop be-
cause of the habit of buying any line 
"in the middle." 

In other words, pros ended up in the 
ladies' business in sizes 12 and 14 and 
had nothing smaller or larger on the 
shelf. The shoes were always 9's and 
10's and the great strength in selling by 
having the proper size in stock was com-
pletely lost. This is against all concepts 
of good merchandising. 

C o n t i n u e d on page 98 

8,000,000 CUSTOMERS 
CAN BE YOURS. . . 

Gif t - packaged in a b e a u t i f u l 
" t r a f f i c - stopping:," f u l l c o l o r 
"si lent-salesman" display carton. 

W r i t e for a l l the facts! 

GALLOPING GAMES, INC. 
461 EAST O H I O ST. • C H I C A G O , ILL. 6 0 6 1 1 

For more information circle number 173 on card 

No 
Tangle of 

Clubs and Bags RAC-ME j 
GOLF BAG STORAGE 

Proven 
For Best 
Layout 

RACKS 
• N o extras to buy 

• Heavy du ty cons t ruc t ion 

• Closed base panel for neat 
aisle c lean ing 

• R e m o v a b l e — e x p a n d a b l e 

• Nea t , compac t , space-sav ing 

• Saves t i m e — e a r n s renta l 

• M a i l or phone. Give us your 
room dimensions for p rompt 
layout , suggest ions a n d quo-
ta t ions. 

Designed and Manufactured 
By 

ACME 
Iron Works, Inc. 

1240 Mount Olivet Road, N.E. 
Washington, D. C. 20002 

Since 1933 
(202)-526-1240 «Trade Mark 



I f you come away with only 

One New Idea it will be 

well worth t-he trip to 

Kansas City 

37th International 

Turfgrass 
Conference 
and Show 

February 13-18, 1966 

Hotel Muehlebach 

AAunicipal Auditorium 

Unlimited Show Space 
(Over 200 Booths) 

7 Education Assemblies 
Make Your Reservations Early! 

GOLF COURSE 
SUPERINTENDENTS 

ASSOCIATION of 
AMERICA 

3158 Des Plaines Ave. 

Des Plaines, lllinois 60018 
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Think strongly about what I have said 
concerning where a golf professionals 
time should be spent. You will be com-
pletely respected by your membership 
when you reveal yourself as an executive 
with organizational talent. Remain the 
top man in taking care of the member-
ship's demands for which you were hired 
—giving lessons, taking care of all golfing 
problems, furthering your congenial re-
lationship with members by spending 
more time at the first tee. Delegate the 
duties of apparel merchandising in the 
pro shop to the person who can make it 
a solid success—a high-grade saleslady. 
Keep hiring promising assistants; put 
them in charge of starting, handling the 
overflow of lessons and especially in the 
promotion of junior golf under your di-
rection. 

Remember, a woman is no mystery to 
another woman when it comes to the 
buying and selling of sports or any other 
kind of apparel. Cherchez your femme. 

ROBEIVT BKUCE HARRIS 
<Qotf Qoursc UrcdUectr 

MCMict AMUICAN socicrr or eoir coutsc AICHITCCTS 

A^N.MICHIOAN A V C N U 6 CHICAGO I I • IU. 
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K I L L I A N and N U G E N T 
G O L F C O U R S E A R C H I T E C T 5 

SITE P L A N N E R S 

Master Plant Golf Courses & Subdivisions 
Site Analysis & Feasibility Reports 
Plans and Spedfications 
Field Supervision 
Contract Admmlstration 

33 BIRCH TRAIL WHEELING, ILL. 
312 627-4858 312 537-2103 

For more information circle number 176 on card 
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public relations and educational activ-
ity. Zidnak, an advisor to the Northern 
California PGA, gave PGA officials a 
lesson in how to handle publicity by 
having passed around copies of the "out-
line of ideas" presented by his talk. 

Harry Eckhoff, Executive Director of 
the National Golf Foundation, and an 
ex-army public information officer, talked 
on the "National Golf Foundation; its 
purpose and programs," and passed 
around copies of his talk to give the PGA 
an idea of how to get publicity. 

The teaching section of the PGA's 
"Educational" day was about as usual. 
Dave Marr, PGA champion, and a lad 
brought up in golf business, starting as a 
professional's son, told of his methods. 
Earl Stewart, still a nearly great player 
and an extraordinary good teacher, com-
mented on technique and, when Stew-
art's talking about teaching, somebody's 
sure to learn. T h e elderly Wilf Reid, a 
survivor of competitions with Vardon, 
Taylor and Ray and a contestant in the 

Continued on poge 100 

STOP 

ACTUAL SIZE 
For more information 

ALL MARKS ON GREENS 
with this 

D I V O T FIXER 
Let's see what punish-

ment the greens must take. 
20,000 rounds of goli 

means 20,000 shot to each 
green. 

If 10% hit the greens 
it would mean 2,000 holes 
per green each year. 

Repairing these holes 
an hour later or next day 
is useless. The damaged 
turf must be repaired at 
once to avoid a hole and 
brown spot. 

Make your own test. Just 
try to repair an old balJ 
mark. Then a new one. 

Our little Divot-fixer tool 
can help you solve this 
problem. 
Prices: for plain or imprinted 

as shown— 
F.O.B. Des Moines, la . : 
1000—$65 500—$35 

250—$20 
Ten percent of order In small 
individual envelopes wlth print-
ed directions. Extra envelopss 

one cent each. 
Ten dollars extra for imprint-
ing name of flrm or club. 
Limit of 26 letters and spaces 

for upper; 29 for lower line. 

WOODSIDE GOLF 
& PARK SUPPLY CO. 

Des Moines 13, lowa 
circle number 178 on card 

R O G E R S M A N U F A C T U R I N G C O „ I N C . 
202 N. MAHAFFIE ST„ OLATHE, KANSAS 66061 • PHONE: 913 764 1615 or 913 782 0831 

MODEL 720 
5 CU. YD. HOPPER 
5 FT. SWEEPING WIDTH 

Swe&p4, 
ROCKS, PAPERS, 
GRASS CLIPPINGS, 
LEAVES, BOTTLES, 
BRANCHES, CANS, A N D OTHER DEBRIS 

ONE MAN OPERATION 
3 POINT HITCH ACTIVATES SELF DUMPING HOPPER 

WET 
o r 

DRY 



708 GREENE STREET 
Phone 373-2188 

• MARIETTA. OHIO 
• Area Code 614 
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1913 National Open that Ouimet won, 
got into the teaching act with sprightly 
observations on ways and means. Byron 
Nelson, captain of the victorious 1965 
Ryder Cup team, and Vic Ghezzi, voted 
into the PGA Hall of Fame recently, were 
booked for the session but didn't show. 

There is much opportunity for this 
teaching session producing PGA publici-
ty that would interest millions of golf-
ers. The program is open to the public 
so the PGA, in this case, doesnt dis-
courage publicity. But the pattern of the 
session was stale stuff when Old Tom 
Morris was a championship threat. 

"Hubby" Habjan, winner of the PGA's 
Club Pro of the Year award, spoke at 
the open session. Hubby is an intelligent 
and personable young man who is pro-
fessional at the fashionable old Onwent-
sia Club at Lake Forest, 111. He is so 
successful as a pro businessman he makes 
and sells 2,600 of his own name clubs in 
his shop a year as well as many of stand-
ard brands. He is an excellent player and 
a remarkably good teacher. 

MAGIC FLUFF 
Floor Covering 
Spike Resisfant 

N E W 
M A G I C F L U F F 

Tee Mats 
Keeps clubs from marring. 

H. M. WISE 
2 1 2 Helen A v e . , Mansfield, Ohio 

For more information circle number 181 on card 

How do young companies 
like Colonial Gardens 
get experience ? 

They Hire It 
That's 

How! 

LIQUID-LUSTRE 
GOLF BALL 
Costs as little as 

washer per 
• Keeps golf balls o r H n n u n u j 

W H I T E ! . . . Golfers satisfied! 
• Perfectly safe for washers . . . 

either hard or soft water! 
• Wil l Not cause RUSTING! 
• No unpleasant odor—Ever! 
• Used at fine golf courses from 

coast to coast! 
ORDER YOUR SUPPLY TODAY! 
Pcr S i n K l c c a l l o n $4 .75 
5 Ralluns, pcr each gal. can 4 .50 
Ordcr from ynur dcaler ur direct 
from l)BA and give dealer's name. 

D B A PRODUCTS CO.,INC. 
Deerfield, lll ineis 

Also Try 
Aero-San 

Shoe 
Deodorizer 

and Sanitizer 
Another fine 
OBA Product 

Colonia l Gardens has 43 years 
of gol f course construction 
experience in its seven top 
executives. 

For complete construction f rom 
plans to p lay call: 

W. W. ULLMAN, CONSULTANT 

For i n f o r m a t i o n on the P A U L H A N N S H O W 
W r i t e : Dept . C . C . , Box 6 9 1 , Cape Cora l , F lor ida 
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