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W E T H A N K Y O U and every other golf professional in 
America for helping to make 1965 the greatest Titleist 
year of them all. We offer you our best wishes 
for continued prosperity and success in 1966. 
AcushnetProcessSales Co.,NewBedford, Mass. 

SOLD THRU GOLF COURSE PRO SHOPS ONLY 



Here's your invitation to visit us at Kansas City. 
Bill Lewis, Bob Miller, Jack Hurley, "Link" Bradley and 
Dave Denney will be on hand to welcome you. They'll be 
pleased to see you...either just to chat...or to help you 
with any questions you may have about turf maintenance. 
So be sure to stop in—at Booth 314. 

Better Things for Better L iv ing . . . t / i rough Chemistry 



p A H 

• CARPETING 
• MATTING 
• TILE 

FOUR OUTSTANDING PRODUCTS 

1. 

P A R CARPETING 
P A R MATTING 
TUFF-CORD RUNNERS 
TUF-FLEX TILE 

Protect your costly flooring 
while you add beauty and 
SAFETY to Locker Rooms, PRO 
Shops, Bars and Coffee Shops 
— all at LOW cost. 

O Write for special Golf Club bro-
chure of Spike Resistant prod-
ucts. 
Also available — Shower Room 
and Swimming Pool Matting. 
International will fill all your 
matting needs with the right 
matting at the right Price. 
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If your club 
is planning to install 
a watering system, 
ask yourself... 

"Could this 
bethe 
costiiest 

mistake 
inthe 
history of 
our dub?" 



Not if its a 
Cast Iron Pipe System. 
A cast iron pipe sprinkling system is your club's wisest 
investment. It guarantees you years of trouble-free use. 
Materials come and go, but cast iron pipe has proved 
itself as the one dependable pipe that has served well, 
for over 100 years. Here's why! 
• Cast iron pipe withstands surge pressures—won't 
burst with 9udden pressure changes commonly found in 
golf course sprinkling systems. 
• Cast iron pipe has far greater crushing strength. 
Backfilling can't pinch or collapse it, as it can when 
nonrigid, thin-wall pipe is used. 
• Cast iron pipe taps better. Joints are as strong as 
the pipe itself—pressure is easily maintained, leaks are 
prevented. 
• Cast iron pipe doesn't freeze, crack or deteriorate 
due to water absorption. 
• Cast iron pipe saves you money, because it lasts 
longer with lowest maintenance and less disruption of 
play, than any other material. 

C A S T I R O N R I R E 
T H E M A R K O F P I P E T H A T L A S T S O V E R l O O Y E A R S 

A N ASSOCIATION OF QUALITYPRODUCERS DEDICATED TO THE HIGHEST PIPE STANDARDS 

0 

Get help on your i r r igat ion system 
plans wi th the indus t ry ' s most comple te 
booklet . Has vital design and insta l lat ion 
t ips and o ther p lann ing aids. 
Mai l coupon for f ree 20-page booklet . 

Wal lace T. Mi l le r , M a n a g i n g D i rec to r 
Cast I ron Pipe Research Assoc ia t ion 
3 4 4 0 - G P ruden t i a l Plaza, Ch icago, l l l ino is 6 0 6 0 1 
Please send m e a copy of you r book le t , 
" G o l f Course I r r i g a t i o n . " 

Name 

Position. 

Name of Course. 

Address 

City _State_ _Zip Code_ 



600 RECONDITIONED COLF CARS 
$350 - $550 

• New or like new bodies • new upholstery • N E W 195 A. H. Batteries 

• new cables • new plugs • Refinished original 2-tone • Rebuilt mechani-

cally • Chargers included • N E W CAR W A R R A N T Y • 

Pros & Clubs: This is the Answer! 
A d e q u a t e C a r s a t a S e n s i b l e I n v e s t m e n t t o A c c o m m o d a t e t h e 

B u s y - D a y , W e e k e n d o r S e a s o n a l I n c r e a s e i n P l a y a t Y o u r C l u b . 

Buy one or a fleet. Payment plan available 

Delivery anywhere on our transports. 

H. COSTER ELECTRIC CAR SALES & SERVICE CO. 
I N D I A N A P O L I S , IND • 24 S. H A R D I N G ST. • 6 3 2 - 3 3 5 6 

ALSO BRANCHES IN CINCINNATI, OHIO - LOUISVILLE, KY. 

WORLP'S LARGEST GOLF CAR SUPERMARKET 

INOIANA STATE FAIRGROUNDS 
INSIANArOilS. INDIANA 

Almost 1000 Golf Cor$ 



When you pick 
our products 
you get to pick 
our brains, too. 

Service is as much a part of our 
business as the manufacture of irri-
gation equipment. 

Using our service can save you 
time. And it can insure you pick 
the equipment exactly right for the 
job to be done. 

We'll visit the project site prior 
to construction to help you evalu-
ate the problems. We'll figure the 
budget with you, discuss and illus-
trate the design criteria, and pro-
vide a complete sprinkler system 
specification on the equipment to 
be used and the installation proce-
dures to be followed. If you like, 
we'll also visit the site again, dur-
ing construction, to smooth out any 

field problems. 
We can provide complete or par-

tial turf (or agricultural, for that 
m a t t e r ) i rr igat ion systems, and 
complete piping schematics, pump-
ing plant details and water costs. 

Some people don't need this 
kind of service. But they do find 
our Turf Catalogue useful. An auto-
matic mailing list keeps this cata-
logue up to date for you. 

The Rain Bird Factory and Dis-
tributor Consulting Service is free 
to professionals for most jobs. 

Want to pick our brains? Then 
pick up the phone and call us, or 
your Rain Bird Distributor. 

(In the West): Rain Bird, Glendora, Calif. 91740. (In the 
East and Midwest): Rain Sprinkler Sales, Div. L. R. Nelson 
Mfg. Co., Inc., 1012 West Pioneer Parkway, Peoria, 111. 



The Golf Business 

•UTLOOK 
Buyers still in right mood 

While the economy will continue to expand this year at a healthy rate, the 
gain will nevertheless be slightly smaller than that in 1965. This was the 
consensus of the country's leading economists at the time that this issue of 
GOLFDOM went to press. It is estimated that the nation's Gross National Product 
(GNP)—the total output of goods and services—will rise to about $710 billion 
this year. This represents a gain of 6% over 1965's GNP, but will not 
quite match the gain of 6.5% from 1964 to '65. A cheerful sign is that 
consumers are still in a buying mood. The latest Commerce Department 
survey available revealed that more Americans planned major purchases—such 
as cars, appliances and other durable goods—in October of last year than in 
the previous July or in October of '64. Retail sales last November were up 11% 
over November '64, and the '65 Christmas shopping spree was 15% better 
than in the previous year. Plant and equipment spending by business will 
be boosted by 15% in 1966. This will about equal the '64-65 rise and is due 
to the pressure on plant capacity created by the necessity of supplying both 
military and civilian goods. State and local spending is expected to maintain 
its annual 7% growth rate. On the other side of the coin, the Vietnam war 
will undoubtedly mean a hike in Federal military spending. Economists expect 
an $8 billion rise in 1966—ironically about the same amount they think the 
President's Budget will be in the red this year. While few experts think the 
U. S. will suffer the same kind of inflationary surge experienced during the 
Korean War, the problem is not going to disappear this year. Consumer prices 
have been rising at an annual rate of 1.2% in recent years. Most analysts predict 
that they will rise at least 2% in 1966— a situation that needs watching. In 
fact, had it not been for the Federal Reserve Board's boost of the discount rate 
on loans to banks, the rise would have been still sharper. By making borrowing 
more expensive, of course, the rate increase will keep business activity from 
accelerating so quickly as to cause really sharp price increases. Over the 
long haul, however, the economic picture is very rosy. According to a McGraw-
Hill Economics Dept. study, the nation's economy will grow faster over the 
next 15 years than at any time in the past half century. 

Knickers, bell-bottom slocks make scene 
There will be more paz-zazz in men s fashions this year. Projecting the picture 
at his firm's recent Golden Anniversary Convention in Hollywood, Fla., 
Burton E. Ruby, president of Jaymar-Ruby Inc., Michigan City, Indiana, 
said: There will be even more zest and flair in men's fashions for 1966. Knickers 
are back in style for the coming spring-summer season, as well as bell-bottom 
slacks. The bell-bottom slacks will add new spice to men's fashions. They've 
captured the fancy of women—why not the men?" But hold the phone. 
Things could be better or worse, according to taste in colors. "There will 
be more of the 'total look,'" Ruby continued. "The accent is on the bold, 
masculine colors and fabrics, away from loud iridescents and lighter colors. 
Blues particularly will become very strong—from mediums to darks in men's 
fashion—besides burgundy and blends of burgundy and bottle green called 
'Greenburg.' Because of the continued popularity of solid-color blazers and 
sport coats, checks and patterned slacks will be featured by alert merchandisers. 
They will be featuring combinations such as blue and white, whisky and white 
or burgundy and white for spring c66." 


