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Cover 
eveiything 
withonename 
A c u s h n e t pro tec ts y o u . Y o u r 
customers'11 never s e e o u r 
label in a d e p a r t m e n t or s p o r t i n g 
g o o d s s tore . A c u s h n e t is c a r r i e d 
only by golf course pro s h o p s . 

T h e A c u s h n e t l ine r a n g e s all t h e 
w a y f r o m s ingle pu t te r covers 
( $ 1 , s u g g e s t e d reta i l ) to c lub -
c r e s t - e m b o s s e d sets ( 1 2 . 5 0 ) . 
F r o m t a c k l e twill to c a b l e - k n i t 
Creslan® to t o p - g r a i n l e a t h e r . 
F r o m t h e t r i e d - a n d - t r u e colors t o 
t h e n e w e s t s ty le -se t t ing s h a d e s . 

A n d w e c o v e r you, too. Wi th 
serv ice w h i c h has b e c o m e t h e 
s t a n d a r d of t h e indust ry . 

So be a n A c u s h n e t u n d e r - c o v e r 
m a n . Sell t h e ent i re A c u s h n e t h e a d 
cover l ine . A c u s h n e t Process S a l e s 
Co. , N e w B e d f o r d , M a s s . 0 2 7 4 2 . 

ACUSHNET 
B a l l s • P u t t o r s . G l o v e s • H e a d C o v t r a 
S o l d T h r o u g h O o l f C o u r e » P r o S h o p a o n l y 

F o r m o r e i n f o r m a t i o n , c i r c l e n u m b e r 2 3 1 on c a r d . 



They spoil your alibi. 
If you goof, blame yourself. 

A RNOLD P A L M E R put everything he 
/ \ k n o w s about golf c lubs into 
these sticks. 

Every club is machined to a specifi-
cation as precise and exacting as a set 
of surgeon's tools. If it's off by a 
whisper, out it goes. 

Every shaft is individually matched 
to its head. The heavier the head, 
the f i rmer the shaft . T h a t means 
every club in the set has identical 
flex characteristics. 
And the matching of clubs is un-
canny. Every club in the set balances 
at the same point on the shaft. That's 
why every club swings alike. And 
feels alike. And hits alike. 

With a poorly matched set, you spend 
all your time compensating for varia-
tions in feel. 

With Arnie's clubs, one swing—and 
one swing only — works for all the 
clubs in your bag. 
Pick up a set at your pro shop and 
play a couple of solo rounds. Pretty 
soon you'll forget all about alibis. 
You'll be so busy counting. 95 . . . 
9 0 . . . 85 . . . 80 . . . 
Arnold Palmer Golf Company^^,* 
Chattanooga, Tennessee tSs^ 
S O L D BY G O L F P R O F E S S I O N A L S H O P S O N L Y 
M A N U F A C T U R E D AND D I S T R I B U T E D IN C A N A D A B Y C A M P B E L L 

Arnies 
own. 

ptm^-- *> 
" T . M . ' s o f A r n o l d P a l m e r G o l f C o . 



How can 
we be 
sure 
we won't 
have to 
go through 
th is again? 



W h e n y o u r g r o u n d s c o m m i t t e e 
s e l e c t s a s p r i n k l i n g s y s t e m , 

specify Cast Iron Pipe 
. . .you can't go wrong 
That's right. Cast iron pipe is mistake-proof. It assures 
you trouble-free service. Don't risk the anguish and 
cost of replacing another type sprinkling system five or 
ten years from now. Choose cast iron pipe and be sure. 
Here's why. 

• It withstands sudden surge pressures encountered in 
golf course sprinkling systems. 

• It has great physical strength. It won't crush, col-
lapse, expand or contract like some other pipes. 

• It doesn't absorb water . . . doesn't freeze or crack 
as some materials do. 

• It taps easily and cleanly. Leak-tight joints are as 
strong as the pipe, and pressure remains high. 

• It really costs less, because it gives you more seasons 
of playing pleasure. 

Your sprinkling system is too important to take chances 
with. Specify cast iron pipe and be sure. 

e O A S T I R O N R I R E 
THE MARK O F PIPE THAT LASTS O V E R lOO Y E A R S 

A N ASSOCIATION OF QUALITY PRODUCERS DEOICATED TO THE HIGHEST PIPE S T A N D A R D S 

G e t h e l p o n y o u r i r r i g a t i o n s y s t e m p l a n s 
w i t h t h e i n d u s t r y ' s m o s t c o m p l e t e 
b o o k l e t . H a s v i t a l d e s i g n a n d i n s t a l l a t i o n 
t i p s a n d o t h e r p l a n n i n g a i d s . 
M a i l c o u p o n f o r f r e e 2 0 - p a g e b o o k l e t . 

Wallace T. Mil ler, Manag ing Director 
Cast Iron Pipe Research Association 
3 4 4 0 - G Prudent ia l Plaza, Chicago, lllinois 6 0 6 0 1 
Please send m e a copy of your booklet , 
"Golf Course I rr igat ion." 

Name_ 

Posi t ion. 

N a m e of C o u r s e . 

Address 

City . S t a t e . _Zip C o d e . 



COAST 

COAST 
Why this terrific acceptance? 
Because we offer more than just a 
convenient prefabricated building 
package . . . we offer almost 
unlimited floor plan flexibility, 
several styles to choose from . . . 
and we offer a building that's 
practically maintenance free! 

Choose from standard model 
comfort station floor plans, 
concession stands, or storage 
buildings. 

V A N D A L P R O O F ! 
U n b r e a k a b t e cast aluminum fixtures, 
heavy gauge steel construction insures 
long life, maintenance free operation. 

Write for free catalog 

i SUPER SECUR COMFORT STATIONS , 
\ 7 1 i Burtway Road Burtingame, Calif. 9 4 0 1 1 J 

F o r more in format ion cire le number 185 on eard 

A R N O L D E. A B R A M S O N 
PUBLISHER 
R O B E R T J . A B R A M S O N 
ASSOCIATE PUBLISHER 
IOE G R A F F I S , SR. 
ASSOCIATE PUBLISHER 
I O H N M. ROSS 
EDITOR-IN-CHIEF 

W I L L I A M T A N L E R 
EDITOR 
H E R B G R A F F I S 
EXECUTIVE EDITOR 
D E S M O N D T O L H U R S T 
MANAGING EDITOR 
R A L P H K E E N A N 
ART ASSISTANT 
P A T T Y K E A T I N G 
EDITORIAL ASSISTANT 

BILL P A R K E R 
SENIOR EDITOR 
J O Y C E H A K L A R 
FASHION EDITOR 

EDITORIAL CONSULTANTS: 
R O B E R T T R E N T J O N E S 
GOLF ARCHITECTURE 
H A R R Y O B I T Z 
D I C K F A R L E Y 
MERCHANDISING 
D R . M A R V I N H . F E R G U S O N 
AGRONOMY 

F R A N C L. R O G G E R I 
EXECUTIVE ART DIRECTOR 
M A R I U S N . T R I N Q U E 
ART DIRECTOR 

P E T E R J . A B R A M S O N 
ASSISTANT GENERAL MANAGER 
D O R O T H Y M. S H E E H A N 
ASSISTANT TO THE PUBLISHER 
H E R B E R T C. H A U P T M A N N 
CLRCULATION DLRECTOR 

JACK McKENNA 
PRODUCTION DIRECTOR 
MAURICE SEIDE 
ADVERTISING PRODUCTION MANAGER 
D E L M A S W . A B B O T T 
ADVERTISING ASSISTANT 
RON GUZIK 
PROMOTION DIRECTOR 

G E O R G E B A U E R 
ADVERTISING DIRECTOR 
R O B E R T W . G R A H A M 
ASSISTANT ADVERTISING DIRECTOR 

EASTERN ADVERTISING OFFICE 
ARTHUR MAY, STEVEN S. HELD 
WILLIAM O. COLEMAN 
MID-WEST ADVERTISING OFFICE 
400 West Madison Street 
Chicago, 111. 
ROBERT R. GLENN, MANAGER 
JOE GRAFFIS, JR.. RICK GENDRON 

ADVERTISING REPRESENTATIVES: 
FLORIDA & CARIBBEAN 
METROPOLITAN PUBLISHERS 
REPRESENTATIVES, INC. 
Suite 108, 924 Lincoln Road 
Miami Beach, Fla. 
NORTHERN CALIFORNIA & PACIFIC N"WEST 
HUSTED-COUGHLIN, INC. 
444 Market Street 
San Francisco 11, Calif. 
SOUTHERN CALIFORNIA & SOUTHWEST 
HUSTED-COUGHLIN, INC. 
1830 West Eighth Street 
Los Angeles 57, Calif. 
AUTOMOTIVE 
ADVERTISING SALES ASSOCIATES 
Reid Building 
6 0 0 Woodward Avenue 
Birmingham, Mich. 



V O L . 40. NO. 4 

GOLFDOM 
I N C O R P O R A T I N G G O L F B U S I N E S S A P R I L 1966 

CONTENTS OF THIS ISSUE 

A R T I C L E S 

20 WHATS GOING ON IN COUNTRY CLUBS? 

26 GROWING GRASS ON CORAL ROCK BY VERNE FLOYD 

42 HOW THE MODERN BALL EVOLVED BY F. P. KOEHLER 

50 BEST OF GOLFDOM: "PROS" PROGRESS AS BUSINESSMEN BY ALEX PIRIE 

52 HOW MUCH WATER DO YOU NEED? BY DON WRIGHT 

57 WHY DON'T THEY STOP PICKING ON THE PGA? BY LEO FRASER 

60 WHEN IS A GOLFER "IN RANGE"? BY WILLIAM JABINE 

74 DRAINING THE TURFGRASS AREAS BY ROY GOSS 

D E P A R T M E N T S 

9 SWINGING AROUND GOLF BY HERB GRAFFIS 

18 GLANCING AT GOLFWEAR BY JOYCE HAKLAR 

35 GRAU'S ANSWERS TO TURF QUESTIONS BY FRED V. GRAU 

108 NEW PRODUCTS 128 ADVERTISING INDEX 

119 PEOPLE IN THE NEWS 129 BUYERS' SERVICE 

122 COMING EVENTS 130 OFFICIALS' PAGE 

127 CLASSIFIED ADS 

COVER: KING'S INN, GRAND BAHAMA ISLAND, BY LEONARD KAMSLER 

GOLFDOM. Incorporatlng G O L F B U S I N E S S , Aprtl Issue, 1966. Publisl ied monthly January through October 
by Universal Publlshing and Dlstr lbut lng Corp. at New York, N. Y . Executive Offices: 800 Sccond Avenue, 
New York, N. Y . 10017. Volume 40, No. 4. Arnold E. Abramson, Presldent ; Robert J . Abrainson. Executive 
Vice President; F r a n c Roggeri , Senior Vice Presldent ; Morton Waters , Vlce 1'resldent; Herbert C. Hauptmann 
Vloe Prei ldent ; David Rowan, Senior Vice President ; John M. Ross, Vlce President; A. H. Morse I I , Vlce 
Presldent; Peter J . Abramson, Vice President ; Dorothy M. Sheehan, Secretary; Edwin J . Harragan, Asslstant 
Secretary; Shlriey Colilns, Assistant Treasurer. Copyright © 1966. Unlversal Publishlng and Dlstributlng 
Corporatlon. Copyrlght under Internationai, Universal and 1'an-Amerlcan Copyright Conventions. AU righti 
reserved. includlng right of reproduction, ln whole or tn part, ln any form. Printed in the U S A For 
advertising rates, apply to Advertlslng Manager. Piease send change of address notlce to GOLFDOM 
Magazine. Servloe Department. P.O. Box 513, Des Molnes 2, lowa. The Company also publ lshec Golf 
The Family Handyman, Ski, Ski Buslness, Ski Area Management, Vocatlonal Guldance Manuali , Unlvenai 
Home Pian Books. Nova Books and Award Books. Member of Business Publlcatlon 
Audlti . Magazlne Publishers Assoclation. and Natlonal Golf Foundation. Subscriptlon 
ra te i : Domestic, $ 2 . 0 0 ; forelgn, $3.00 per year. 



Beautiful beasts 

MacGregor Tourney c lubs are a rare breed. They 
look e legant , yet have a d e c i d e d mean streak in 

the way they hit a golf bal l . 
Wood heads are solid p e r s i m m o n . That 's all 

we use because it's h a r d - m a k e s a ball near ly 
snarl of f t h e tee. Sol id steel irons are burn ished 

smooth , then coated tw ice w i th bright, tough 
chrome. T h e r e are many ways to cut corners 

and m a k e c lubs cheaper . But how many golfers 
that browse through your shop put pr ice before 

quali ty? 
These Tourney clubs are the e n d result of 3 

generat ions of exact ing c l u b m a k i n g . T h e only 
p lace we sell t h e m is in pro shops l ike yours. 

T o u r n e y c l u b s c o m e in four ser ies : M T , DX, 
Armour , and for t h e ladies, Louise Suggs. 

M T M a c G r e g o r ' s f i n e s t . f o r g o l f e r s w h o want t h e v e r y b e s t . 
P e r s i m m o n woods have exc l us i ve a l u m i n u m a l loy inser t 

for ex t ra yardage. Deep- lus t re i rons have o f f se t hosel fo r 
f l a t t e r l ie a n d f l ame ce ram ic f ace to c o n t r i b u t e r ieh t b i t e 

a n d s p i n for accura te con t ro l . 

g o l f s largest h i t t i n g a rea . 
b i t e a n d c o n t r o l , p l u s 

b las ted l ines o n f a c e for 
f o r w a r d p r e s s a n d s a n d -

h e a v i e r so l e p l a t e s , p l u s 
e x c l u s i v e K e y s i t e i n s e t s 

to he lp the go l fe r zero- in 
the sweet spot . I rons have 

P e r s i m m o n w o o d s h a v e 
DX Tourney 

s h a f t s e l e c t i o n s , c l a s s i c 
h e a d s h a p e a n d s a n d -

b las ted sur faces . 

b e a u t i f u l L i gh t Rosewood 
f i n i s h . N e w " S i l v e r E " 

m e d i u m f i r m sha f t a dded 
t o f i r m - f l e x " C " s h a f t . 

I rons have c o r r e s p o n d i n g 

Woods have f ive coats o f 
Armour Tourney 

Clnc lnnat l , l. Ohio 45215 Division of 
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What's the right compression 
Sor your game? 

PGA has a ball Sor everyone! 

100 Compression 
This PGA Ryder Cup ball is 
for extremely hard-hitting 
golfers. Only the most pow-
erful swing can compress 
this ball enough for maxi-
mum performance. 

90 Compression 
Most popular of all PGA 
Ryder Cup balls. Designed 
for harder than average hit-
ters. Outstandingly uniform 
compression range gives 
exceptional accuracy. 

80 Compression 
This PGA ball will actually 
add distance to the drives 
of crisp, precise hitters. Re-
quires less power to com-
press the ball for maximum 
performance. 

Lady PGA 
Specially designed and 
precision wound to give the 
lady golfers maximum dis-
tance and accuracy. Lower 
compression ratio is per-
fectly matched to the 
power of a lady's swing. 

The better your ball is suited to 
your game, the more distance 
you'11 get. Your golf professional 
can suggest a ball with the right 
compression for you. Ask him 
when you buy PGA Ryder Cup 
balls. Sold only by your Golf Pro-
fessional in his pro shop. 

W 
PGA 

The only halls approved by the Professional Golfer's Association 
representing over 5400 professional golfers. 

PGA GOLF EQUIPMENT DIVISION 
^ V I C T O R G O L F CO. 
8350 North Lehigh Avenue, Morton Grove, lllinois 60053 
Produc t t of V ic tor C o m p t o m e t e r Corpora t ion 



Swinging 
around golf 

By HERB GRAFFIS 

N e w s of t h e Gol f Wor ld in br ief 

T^om Cranes retirement as secretary-
treasurer and a director of the National 
Golf Fund ended a service that began 
in 1952 when the National Golf Fund 
was formed to appraise requests for 
money raised by the PGA's National Golf 
Day and to make grants to qualified 
operations involved in golf service, edu-
cation and welfare . . . Crane, for many 
years Executive Director of the PGA, 
was the National Golf Fund's legal coun-
sel that kept the Fund and the organiza-
tions sharing in it O.K. with tax regula-

r tions and other angles . . . The National 
Golf Fund has distributed over $1 mil-
lion . . . Details of that distribution have 
involved a tremendous amount of added 
work for Crane and he's been working 
for no pay for the Fund, as have other 
directors and members . . . At its Feb. 
28 meeting the National Golf Fund 
allotted $95,000 as net from National 

*Golf Day 1965 . . . Biggest share, ap-
proximately 27 per cent and $25,000, 
went to caddie funds . . . Next was the 
PGA Educational fund and the USGA 
Green Section and GCSA research and 
educational funds . . . Golf charities in 
veteran hospital programs and relief of 

^ndigent old pros got about 25 per cent. 
National Golf Day performance by the 

PGA distinguishes the pro golf or-
ganization as the only one in pro sports 

vthat has raised and given away $1 mil-
lion for the benefit of its own sport . . . 
Rarely do pro sports donate money . . . 
J h e y take . . . The National Golf Dav 
operation of the PGA involving thousands 
of professional golfers who certainly 
aren't publicized as big money-makers 
is one of the facets of the pro golfers' 
"image" to be brightened in the public 

eye by the public relations plan Fred 
Corcoran has been engaged to handle 
for the PGA. 

Jim Castle expects to have first nine 
of his course southeast of Richmond, Ind. 
opened this spring . . . He moved a par-
tially built clubhouse from another site 
where the building had been intended 
as an apartment . . . Jim wants golf 
salesmen to call so he can open with well 
chosen stock . . . He was assistant at 
Elks CC in Richmond and before that 
in Jackson, Miss. . . . Brothers Chet, 
John and Richard Zukowski opening first 
nine of their Terra Green CC near East 
Stroudsburg, Pa. . . . Joe Quinzi, former-
ly assistant at Tamiment, will be Terra 
Green pro . . . The Zukowskis have over 
$100,000 in their course and clubhouse. 

A switch from the homesite-course 
combination now so general: Near Lex-
ington, Ky., Bluesky Industrial Estates is 
to build a 110-acre industrial park for 
factories of non-toxic industries with an 
18-hole course surrounding the factories 
. . . Par-3 building seems to be easing 
off but there is a higher percentage of 
better par-3s (with some par-4 holes) 
being planned or building . . . Summit, 
N. J., building an $80,000 muny par-3 
nine on 12 acres at Vanderpoel Park . . . 
E1 Comino lighted nine in South San 
Francisco, owned by Joseph Welch and 
Robert Smith has one green on the roof 
of its pro shop and a grass tee on the 
roof of its clubhouse . . . It is on eight 
acres of San Francisco Water Dept. land 
. . . Thunderbird 18 at San Jose, Calif., 
owned by Henry Duino has several par 
fours . . . It is 4,700 yards . . . Burbank, 
Calif., opens its muny Par-3 nine, de-
signed by David Kent. 

Continued on next page 



Huntington Beach (Calif.) Co. is 
building the course part of its conversion 
of 700 acres of oil production land into 
residential and recreation areas, in an 
area where there are screened and sound-
proof oil wells on "islands." . . . Jim 
Reynolds, pro at Hermitage CC, Rich-
mond, Va., has designed nine for Em-
poria, Va. . . . Wm. Cafaro buys 115-acre 
Eastwood GC at Niles, Ohio as shopping 
center site. 

If the PGA Tournament Committee 
had been able to collect a $100 fine from 
every golfer who thought the Commit-
tee's fine of Doug Sanders was nonsense, 
the PGA would be the world's richest 
sports organization. 

That silly case headlined the urgent 
need of modernizing a rule that might 
have been O.K. years ago but certainly 
doesn't fit now with golf as a spectators' 
game and with press and television re-
porters distracting newsworthy finishers 
of a round. 

For the entry fee tournament con-
testants pay they are entitled to get from 
the PGA and the USGA the same simple, 
thorough service in finishing a round that 
the contestants get officially in starting 
. . . Not collecting a scorecard correctly 
figured and attested is just as much due 
to tournament officials' failure to provide 
businesslike procedure suitable to today's 
conditions as it is to a player getting 
diverted (usually in cooperating on pub-
licity to promote the tournament.) . . . 
There is something wrong when the pen-
cil and not the ball and clubs decide a 
tournament, and there is no reason to 
presume the player is the only one that is 
at fault. 

Disqualifying Jackie Pung because her 
card showed a 5 instead of a 6 at the 
fourth hole of the last round but the 
correct 18-hole total in the 1957 Na-
tional Open at Winged Foot was a signal 
of outmoded procedure that neither the 
USGA nor the PGA have heeded . . . 
It does not seem to have occurred to our 
great and good friends that there might 
have been somebody innocently and 
officially cheated by neglect to update 
golf tournament procedure . . . Jackie 
didn't get value for her entry money. 

In baseball, football, basketball, hockey 
and fights the contestants are secluded 
from reporters for a cooling-off period, 
but in golf the excitement explodes close 
to the competitors after the last putt is 
holed . . . Responsibility for protecting 
the players' interests under such circum-
stances should be that of the sponsoring 
organization . . . If all the sponsoring 
outfit can do when it fails in the simple 
job of devising procedure to handle this 
situation is to pass the buck and fine 
somebody who pops off in protest, the 
public (from whom all blessings flow) is 
not going to regard the organization 
highly for sportsmanship or business . . . 
You may be fairly sure that the PGA 
now having Corcoran as its public rela-
tions counselor will bring up to date the 
regulations that made Doug Sanders 
and the golfing public partners in being 
short-changed. 

Victory of Freddie Ilaas, Jr. in the 
PGA Seniors was first win of the Teach-
er's trophy by a senior pro whose father 
also is a senior pro . . . Freddie, Jr. was 
just a few weeks over 50 when he beat 
the largest field of that event; 418 
starters . . . He was born Jan. 3, 1916 
. . . Freddie, Jr. is the first ex-college star 
to win the PGA Seniors . . . He won 
National Collegiate in 1937 . . . In 1934 
he won the Southern Amateur and 
Western Junior . . . He won Canadian 
Amateur, Southern Amateur and a flock 
more before turning pro in 1945 . . . He 
is the first PGA Seniors winner to havert 
been a member of U. S. Walker and 
Ryder Cup teams . . . Walker Cup in 
1938 and Ryder Cup in 1953 . . . Fred-
die, Sr., and Jr., are two of the finest 
gentlemen in golf . . . And how proud 
pro golf can be of its quality when the 
pro seniors field is viewed! . . . No doubf 
about it, the high class of gentlemen in 
pro golf has liad a great deal to do with 
making golf immensely popular in the 
U. S. . . . There is no substitute for class1" 
. . . To see the absolute opposite of pro 
golf look at pro boxing. 

Toledo, Ohio CC talking about moving 
and building at new site two 18's to 
plans of Robert Bruce Ilarris . . . Pine 
Grove GC, Northampton, Mass. adding 
second nine designed by Geoffrey Cor-

C o n t i n u e d on page 12 




