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at peak playing condition
Pont Turf Products
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Here again, two greens superintendents — Clem
Coble and John Ebel —tell of the outstanding
results they obtain with Du Pont turf products.

These performance records and many more from
superintendents across the country attest to the
quality of Du Pont turf products. Remember, effec-
tively control a wide range of diseases with maxi-
mum safety to turf with Du Pont turf fungicides.
And for uniform feeding of tees, greens and fairways,
spread free-flowing “Uramite” fertilizer; it is slow-
release, non-burning, 38% nitrogen.

For more information on how these time-tested
Du Pont products can help you maintain outstand-
ing playing conditions, consult your local golf course
supplier — your service agency.

On all chemicals, follow labeling instructions and warnings carefully.

URAMITE"® NU GREEN"®

ureaform fertilizer urea fertilizer
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INCREASE BATTE RV LIFE

2 YEARS

ON AVERAGE COURSES
IN YEAR AROUND PLAY
WITH Ze% GOLF CART
BATTERY CHARGERS

features

® Minimum gassing of battery

® Reduction in frequency of
adding water and cleaning
of battery tops

® Extension of battery life

® Simple circuit of quality
components to assure long
life and minimum repair

SINCE 1946

e

* Available with most new carts when specified

EQUIPMENT MANUFACTURING CO.,

Wanufacturer of the original golf cart charger

151 WEST 17TH STREET -

Pro Shop Uses of Color
Suggested by Decorators

Members of American Institute of Dec-
orators in arranging rooms for display at
the International Home Furnishings Mar-
ket at Chicago made use of color in ways
that can be applied effectively in pro
shops.

The decorators noted: “The magic of
color, basically within everyone’s budget,
can add vitality to a room. Some design-
ers of rooms use colors for coolness, some
Inr stimulation or to dt-ﬁn(' areas in a

“one room apartment.”

One room apartments need not be con-
fining. Through deft use of space and
color these rooms can serve a variety of
purposes, Personality and individuality
should be expressed within the room .
combining collections, art interests, fam-
ily heirlooms with h\m;, plants or flow-
ers, and with the furnishings as an inte-
gral part of the decorative theme.

A well known decorator who is a low
handicap golfer and spends a good deal
of time in a number o} pro shops around
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INC.

LOS ANGELES 15, CALIFORNIA

the country, interpreted the A.LLD. com-
ments on the use of color in its value to,
pro shops. He said:

“The pro shop is more than a retail
establishment. It has a name of colorful,
distinctive and valuable character. “Pro”
is a term of friendliness, intimacy and im-
olies expert service, ‘Shop’ is a particu- 4
Lr]\ happy choice of a term for the pro’s
place of Lnsinvss. It has the pleasant sug-,
gestion of shopping and of the tradition of
craftsmanship.

Color Personalizes Shop

“There should be far more use of color ¢
in expressing the personality of the pro,
it he is a colorful sort of fellow. Color *
typifies the character of the club or of
the semi-private course which certainly*
does not want to be just another ordinary
place to play golf, but a place of distine-«
tion and appeal.

“Color can attractively departmentalize ¢
a small pro shop and make it seem much
larger than it really is. The shoe depart- "
ment can be made profitably decorative
by displaying some of the colorful shoes*
outside the boxes.

“Golf bags should be displayed, ex-»
perimentally, in several locations rathe

“

Gol]dom v



Bobby Nichols
Winner in 1962
St. Petersburg Open,
Houston Classic,
Tied for 3rd
U. S. National Open
6th in
PGA Championship
Golf Digest's Most
Improved Player Award
Ben Hogan Award

_~Power Ability is what I de-
mand in a golf club — the fairh-
“ful transmission of power thru
the ¢lub to the ball. T must be
able to depend on this. That's

why I play Power-Bilts!™ POWER-BILT |

a 74 /[“'g‘d’) GOLF CcLuBS
v

MILLERICH 4 BRADSEBY CO LOUIBVILLE HENTUCHY
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DeLuxe Gasoline Golfster Champion Electric i
1963 CUSHMAN GOLFSTERS i
Let us arrange o demonstration of the complete line of ‘
Gas and Electric Models for Fleet and Individual Owners
RENTAL FLEET SALES and SERVICE -

We welcome the opportunity to advise and bid on your requirements

CHICAGOLAND CUSHMAN SALES
A,

FLORDIA CUSHMAN SALES .

6031 Beach Bivd.,
Phone: 724.8712 ¥
Jacksonville, Fla.

than grouped together, so advantage might
be taken of the lively color of the bags.
The same type of experiments should be
made with umbrellas, clothing and hats.
Where the best places are to use color,
rather than concentrating colorful displays,
has to be determined by experiment.
Experiments in Grouping

“Grouping wisely for merchandising ef-
fectiveness and to give the idea of larger
space is something many pros have to
learn. The first experiments in grouping
that some pros should try in their sgmns
are those of a ‘“His’ and ‘Hers” sort. The
practice at many pro shops is to put the
men’s and women's clubs and other mer-
chandise together. One result of the fail-
ure to give women's golf merchandise a
distinctive and colorful display is that pro-
fessionals are losing a large amount of
women’s business simply because women
do not realize the pro has something es-
pecially for them.”

Mrs. Philip Cudone, Bloomington, N. J.,
recently won the Women's Metropolitan
GA championship by defeating Mrs. Allan
A. Ryan, Lattingtown, N. Y., 2 and 1, in
the final at Old Westbury GC.
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16th USGA lJunior Amateur
Scheduled for Florence, S. C.

The 16th Junior Amateur of the USGA"
will be played July 31-Aug. 3 at Florence
(S.C.) CC. Fifty-four qualifying sites have *
been established to (fcu‘rmin(' the final-
ists.

Eligible for the tournament are boys »
who have reached their 12th but not their
18th birthdays by Aug. 3. In 1962, nearlys -
2,100 boys took part in the Junior. The
number of entrants has increased for 134
consecutive years,

Jumes L. Wiechers, Los Altos, Calif. o
won the 1962 event, defeating James Sul-
livan of Sacramento in the final. Neither 4
boy is eligible to compete this year be-
cause of age. The 1963 champion will bes .
invited to compete in this yvear’s National
Amateur, which will be held Sept. 9-14
at the Wakonda Club, Des Moines, Ia.

F——— L «

Ladies Will Be Busy .
Between July 5 and Sept. 2 there will
be nine events on the Ladies PCA cardg,; -
with prizes totaling $82,500. The biggest
event on the schedule will be the Milwau-, .
kee Javcee Open at North Shore CC. It
carries a purse of $12,500, .

Golfdom ™



Why PGA
advertising — Bl a T —

tells golfers, That's what we're saying—ad after ad. Why? Simply because
we believe no one other than a golf professional is qualified
. e to specily and “fit"" fine golf equipment like PGA.
professional. We go to great lengths to make PGA equipment to the exacting
specifications of your PGA Emblem Specifications Committee. These
golf professionals help us design it. They help supervise its construction,
Golf professionals test it after it's made. So nobody else should—or
ever will—sell PGA equipment other than you, the golf professional!
PGA is your line—the only golf equipment tested and approved
by the PGA itself. Sell it with pride—and profits!

“See your golf




America’s Finest Golf Car Battery

|

% MORE DISTANCE

® Longer Life ‘

% MORE DISTANCE

® Heavier Weight

% MORE DISTANCE

® Thicker Plates

% MORE DISTANCE

® Glass Insulation

% MORE DISTANCE |

® % Turn Caps

% MORE DISTANCE

® Less Corrosion

% MORE DISTANCE

® Less Water Consumption

The ELECTROMATIC 195

A TRUE 195 AMP HOUR BATTERY
CONTAINING MORE LEAD AND

ACTIVE MATERIAL!

Designed exclusively for golf car use. Greater Dis-
tance — longer life.

NOT A MASS PRODUCTION BATTERY.
Manvufactured under a slow, controlled process by
specialists in the field of mobile power. 24 MONTH
WARRANTY.

For that EXTRA 5 OR 6 HOLES PER CHARGE
BUY THE BEST

LIST PRICE $56.95 EACH; SPECIAL WHOLESALE
PRICE TO PROS AND CLUBS $21.50 EACH.
Same price for automotive terminals or wing nuts.

— ELECTROMATIC 195

H. COSTER ELECTRIC CAR SALES & SERVICE

P. O. BOX 40083, INDIANAPOLIS 40, INDIANA .

TELEPHONE: FL 6-6388

Warehouse — Indiana State Fairgrounds

15th USGA Girls’ Junior
to be Played in August

The 15th USCA Girls’ Junior Cham-
pionship will be played Aug. 12-16 at
Wolfert’s Roost CC, Albany, N. Y. Entries
are open to girl amateurs who will not
reach their 18th birthdays before Aug.
17 and have handicaps not exceeding 36
strokes under the USGA handicap system,

The Girls' Junior field will be limited to
120 players. On the 12th, an 18-hole
qualitying round will reduce the field to
32 low scorers who will compete for the
Championship in match play. For those
who are eliminated in the qualifying round
an 18-hole medal play consolation tourna-
ment will be played on the 14th at Schuy-
ler Meadows Club, Loudonville, N. Y.

Tournament entries must be received
in the USGA office, 40 E. 38th st., New
York 16, by 5 p.m. July 26.

IRS Liberalizes Deductions
for Country Club Use

Late in June the Internal Revenue Ser-
vice liberalized some of its expense ac-
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count regulations. Mortimer Caplin, direc-
tor of IRS, said the changes were made
so as not to impose undue restrictions on
the deduction of reasonable and legitimate
business expenses.

The new regulations make it a little
easier to wine and dine prospective cus-
tomers. A showing of immediate business
benefit no longer is required.

The IRS permits taxpayers to take larger
deductions for using country and athletic
clubs, yachts and hunting lodges for busi-
ness purposes. If a club membership is
used 20 per cent of the time for business
meals and 40 per cent for directly related
entertainment, the taxpayer is allowed to
deduct 60 per cent of his club dues, Ori-
ginally, the regulations said the club
could be used for business meals only.

Golf Etiquet Pamphlet

"How to Behave Though a Colfer,” a
series of photos on golf etiquet in pam-;
phlet form is available from the USGA.
The pamphlet can be conveniently mailed
in a 4 x 9%-inch envelope. The price of
lots of 100 is $5.

Golfdom



PROFITS GO UP-
COSTS GO DOWN!
with WITTEK

Golf Range Equipment

Designed to build profits for you through efficient
range operation,
BALL-O-MATIC
Golf ball dispensing machine washes, counts, dis-
penses balls automatically — cuts down payroll,
cash handling, storing costs, reduces seryice time
per customer,
NEW U.S. RANGE BALLS

Lively, customer-pleasing, TOUGH range balls.
Last longer, wash cleaner, cut ball costs.

BALL PAILS (in seven sizes)
, Sturdy, self-stacking, self-draining, light weight; =
show balls to best advantage, easily maintained. Ball-O-Matic

——eeme

BALL PICKERS

The fast, economical way to
pick up range balls. Easy on
turf, can be pushed or pulled.
More frequent ball pickup re-
duces damage to balls from
weather, reduces pilferage.

Write for
complete
1963
WITTEK

catalog

New U.S. Range Balls

Golf Ball Pails

Senior Model Picker — 10’ 7" wide

)
GOLF RANGE SUPPLY CO., Inc.
5122-28 West North Avenuve, Chicagoe 39, III.
Telephone: TUxedo 9-2911 e Area Code 312
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UNE source for A|.|. your needs

more $$$ for you in
WATERED FAIRWAYS

If Your Course Is Anywhere
In The Midwest .. . Call — Write
— Wire Miller For Free Survey!

1320 N. CAMPBELL RD.

Pool Not Covered by
Policy on Clubhouse

BY WILLIAM JABINE

Whether a swimming pool can be con-
sidered a “building” or an “addition”
thereto so far as coverage by an insurance
volicy is concerned, was at issue recently
{)efore the supreme judicial court of Massa-
chusetts. The swimming pool was located
on the lower level of a double terrace in
the rear of the clubhouse of a country
club in North Reading. Some boys broke
into the pro shop one night. They stole
some articles and then went over to the
pool where they did damage estimated at
$29,000 and threw various objects into the
pool.

When the man in control of the club,
(he was a contractor who had done ex-
tensive work, taken a mortgage in lieu of
payment and upon default had obtained
possession of the premises) attempted to
collect from his insurance company, the
company refused to pay on the ground
that extended coverage for vandalism did
not include the swimming pool.
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DESIGN

We furnish complete plans
and specifications.

INSTALLATION
Complete guaranteed
whereby we furnish materials and supervision, you pro-
vide labor,

EXPERIENCE

Miller designed systems were installed in over 35 miles
of fairways in a single season.

A.

by
THller

installation or coop-installotion

JOHNS MA

!Jul
INC.

=

J. MILLER,

“Midwest’s Largest Underground Irrigation Contractor”

ROYAL OAK, MICHIGAN

The aggrieved policyholder brought an
action against the insurance company. The
superior court directed a verdict in favor
of the insurance company and the policy-
holder appealed to the supreme judicial
court. As indicated, the decision turned
on the question of whether the pool could
be considered a new building or an addi-
tion to the clubhouse. If it could be sof
considered, it was covered by the insur-
ance policy.

The supreme judicial court ruled that
the pool was neither a new building or an
addition to a building. Thus the insurance
company was not liable. The court said
in part:

Not Designed for Occupancy

“The pool cannot be regarded as a new
building. Although it is below ground,
that in itself is not fatal to the contention
that it is a building. (Citation). It cer-
tainly is not a structure designed for hu-
man occupancy or use except for a lim-
ited and specialized purpose; it is not
covered with a roof and it does not come
within the ordinary concept of a building,
(Citation)

“The term, ‘addition’, most aptly de-
seribes an enlargement of what previously

Golfdom



HARL

ELECTRIC CARS

KEEP GOING

Lifetime-lubricated speed
switch features sintered-
copper graphic contact for
trouble-free speed control.
This unique feature offers
unusual performance and
durability, provides
smoother car control, and
delivers maintenance-free
operation.

AND GOING

Special alloy solenoid con-
tacts handle consistently
high current loads without
failure. High capacity de-
sign assures lasting per-
formance without a minute
of maintenance. Harley-

Davidson full-circuit engi-
neering sets today's qual-
ity standards.

AND GOING

Highest capacity resistor
features heavy, band-type
design for continuous
high-wattage operation.
Ordinary resistors burn
out in only seconds of golf
car ‘'stall."” Harley-David-
son electrical components
are designed to outlast
them all.

HARLEY- DAVIDSON

MOTOR CO., MILWAUKEE 1, WISCONSIN

A lifetime of excellence . . . through quality engineering . . . Electric/Gasoline Golf Cars

July, 1963

59



OIHO 'ZE ILYNNIONID
S1¥0dS MOIMSNNAEE

4709 NI FWVYN AS3UIVINO FHL
g ) N » @ ‘W §. m “

"SIPUUIM SIDS 2yl fo Kpm ay) 08 pup * * "Kouano ] xd 2yl |]2S 0} 02K anok st Sy |

;mou y8ie skouno], X Jo Yo01s
oK st MOH "N [[2s ued sjeuolssajoid JjoF Auo Inq ‘it noqe Fury[e) s, ApoqA1aay ‘s1goid 10J
pazamod pue souewojrad 1oy paramod st Lsuino], X YL *21q JO 3SINIQ B INOYIM SI[OY GT |
pakerd uayjo st 3 S[QEINp O “SIANIY 1$2FUO] S, 2uwred Y} JO I0YD Y} ST PUB SISANUOY durau(]
vOd 1Y3Iens Inoj uom [[eq SIYL "AWwn JAJe W 1Je Jwn s101adwod siy 2urISIpIno 03 Lau
-INOL X SNO[MQE] 241 Pasn SNB[YIIN ‘JI0D JO SIS PO 18I Y Sutuuim uf ‘uadQ 'S N
2961 Y1 JO UM DAISIIP SIY SUIpn[oul JUIWEUINO] JAJL JUIWERUINO] Ul pakeid snepOIN Yor[

Yei) [[BQ OURISIP ) JO UIM] 3Y) Iim Jo 231 s13jjof InoK 127 jsofes 03 dn puy 15208 2ys uJ

AINUNOL X0 JH1
s)ijoid Joj [njIapuom }So
pajuem )Sop




